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I3IPJIEYIILJIEP/ PABPABOTUYUKHN// DEVELOPERS:

23.10.2020 >xputkl OKOHOMHKa XoHEe KyKbIK WHCTHTYTHI aupekTopbl A. TaOynaeHoB OekiTkeH
aKaJIeMUSUTBIK KOMUTET d3ipiienti / PazpaboraHo akageMHUeCKUM KOMUTETOM, YTBEPKICHHBIM JTHUPEKTOPOM
uHcTUTYTa OKOHOMUKM W mpaBa A.TaOymmenoBbim 23.10.2020 roma / Developed by the Academic
Committee approved by the Director of the Institute of Economics and Law A.Tabuldinov on 23.10.2020

¥YCBIHBIJIIBI/PEKOMEHIOBAHO/RECOMMENDED:

Bbyxranrepiik ecemn xoHe Oackapy kadempa OoThIpbICBIHAA KapacTeipbuiabl, 2021 x.30.03.
Ne 3 xarTama

PaccmoTpena Ha 3acenanuu kadenpsl OyXrajaTepcKkoro y4yeTra u ayauTa, mpoTokoi Ne 3 ot
30.03.2021 r.

Considered at a meeting of the department,protocol No.3 dated 30.03. 2021y.

IL1 qY)KI/IHOB aTbIHAAFbI DKOHOMUKA KOHE KYKbIK MHCTUTYTTbIH Q,HiCTeMeJ'IiK KOMUCCHUsACBIHOA
tankeuragael, 2021 x. 16.04. Ne 2 xarrama

OGCY)K,Z[GHa Ha 3aCCIaHuu MCTOI[I/I‘I@CKO?I KOMHUCCHH HHCTUTYTA DOKOHOMUKH U IIpaBa UMCHU
[1.1.YyxunoBa npotokos Ne 2 ot 16.04. 2021 r.

Discussed at a meeting of the methodological commissions of the P.I. Chuzhinov Institute of
Economics and Law ,protocol No.2 dated 16.04.2021y.

OKy oxicTeMertik KeHeciHiH menriMiMer YeoHbUIb, 2021 %.20.04. Ne 4 xattama
PexomenaoBaHa pemieHrneM Y4eOHO-METOANYECKOT0 coBeTa, mpoTtokoa Ne 4 ot 20.04.2021 1.
Recommended by the decision of the Educational and Methodological Council,

Protocol No.2 dated 20.04.2021y.

Keneci kKyskaTTap HerisiHae kacajabl:

- binim GepyniH OapibIK JEeHreHWiHIH MEMJICKETTIK JKajIlblFa MIHICTTI OiliM Oepy craHIapTTaphl,
Kazakcran PecnyOnukackiabiy bimim xoHe FbhutbiM MuHHCTIpiHIH 2018 xpuarer 31 kazaHmarbr Ne
604 oyiipeirsr ( 05.05.2020 x. e3repTysiep MEH TOJBIKTHIPYJIapHETi3iHae);

- OJIEyMETTIK OpINTECTIK TeH oJEyMETTIK XoHe eHOeK KAThIHACTAphIH pEeTTey >KOHIHJETI
pecnyOnuKanblK YIDKakThl KoMuccusiHbiH 2016 xbpuirbl 16 Haypwi3garbl OeKiTiATeH YITTHIK
OiNmiKTUTIK TIeHOep;

- Kociou crannmapt:"MUHHOBanuMsIbIK oHIMAECp/Kbi3MeTTep MapkeTunri "Ka3akcran PecnyOnukacsr”

Atamexen " ¥nrTeik Kocinkepnep nanaracel backapma Teparacer opeia6acapsinbiy 24.12.2019 x.

Ne 259 Oyiipeirsina Ne 4 KockimIa

Pa3zpaGoTrana Ha OCHOBAHHUM CJIeIYIOIIMX TOKYMEHTOB:
- 'OCO Bcex ypoBHell oOpa3oBaHMs, YTBEPKIECHO NMpUKa3oM MuHHCTpa 0Opa3oBaHUs U HAyKHU

Pecny6nuku Kaszaxcran ot 31 oktsa0ps 2018 roga Ne 604(c u3MeHEHUSIMU U JOTOJHEHUSIMU OT
05.05.2020r.);

- HanmmonanwsHast pamka KBamupuKammi, yTBepKIaeHHas TPOTOKoIoM oT 16 mapta 2016 roma
Pecry0nukaHCKOM TPeXCTOPOHHEH KOMHUCCHEH 0 COIMAIbHOMY TTApTHEPCTBY M PETYIIMPOBAHHIO
COLMAJIBHBIX U TPYAOBBIX OTHOILICHUH;



- [Ipodeccronanbublii cTanaapT: MapKeTUHT MHHOBALIMOHHON mpoaykuuu/yciyr» [Ipunoxenue
Ne 4 x npuxka3zy 3amectutens [Ipencenarens [Ipanenuss HannonanbHo#M manaTel
npennpunuMmateneii Pecnyonuku Kazaxcran Atameken» ot 24.12.2019r. Ne 259

Developed on the basis of the following documents:

- SES of all levels of education, approved by order of the Minister of Education and Science of the
Republic of Kazakhstan dated October 31, 2018 No. 604;

- National qualifications framework approved by the protocol of March 16, 2016 by the Republican
tripartite commission on social partnership and regulation of social and labor relations;

- Professional standard: "Marketing of innovative products/services™ Appendix No. 4 to the Order
of the Deputy Chairman of the Board of the National Chamber of Entrepreneurs of the Republic of
Kazakhstan™ Atameken " dated 24.12.2019 No. 259
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Binim Gepy 6arnapJyiaMachbIHbIH NACOPTHI
IMacnopToOpa3zoBaTe/IbHONIIPOrPaMMbI
Passport of the educational program

bbb kxoawbl skoHe aTaybl/
Kon n nazBanue OI1
OP code and name

7M04109 Mapkerunr/Mapkerunar/Marketing

Binim Gepy canachbIHbIH KOABI
JKOHe KikTenyi /

Kona n knaccnpuxanust
obnactu odpa3oBanus/

Code and classification

the field of education

7MO04 busnec, 6ackapy »koHe KYKBIK/

busnec, ynpasienue u npaso/

Business, management and law

Jasipiay 0arbITBIHBIH KOJAbI MEH
kikrenayi/ Bijim 6epy
darpapaamanapsl Toobl/BitimM
Oepy OarnapiaaMaJapbIHbIH
TOOBI

Ko 1 kaaccupuxanus
HaNpaBJeHN MOArOTOBKHU/
I'pynna odpa3oBaTeibHBIX
nporpamm /

Code and classification

areas of training/ Group of
educational programs

7MO041 buznec xoHe Oackapy/busnecu
Businessand management

yrpasieHue/

MO075 MapkeTuHr koHe xapHama/ MapkeTuHr u pekinama/ Marketing
and Advertising

Binim BB Typi/ Bux OII/EP type

Konnansicrarsl/[leiicTByromas/Acting;

BBXC/K oOoiibiHmIa jgeHreiii/
Yposenn no MCKO/ISCED level

BbXCII /MCKO/ISCED7

YBIII ooiibiHma
nenreiii/Yposenb no HPK/NQF
level

¥YBIII /HPK/NQF 7

CBIII oolibIHIIIA AeHTeiti/
Yposennb no OPK/ORK level

CBILI/OPK//ORKY (7.1)

OKBITY HBICAHBI/
dopmaodyuenus/
Formofstudy

Kynnaizri/Ounoe /Fulltime

Oky
Mmep3imi/Cpoxodyuenusi/Training
period

1xb11/1 Toma/l years

OkbITY
Tini/SI3piko0yuenusi/Language of
instruction

Ka3ak jkoHe opbic/ka3zaxckuil u pycckuii/kazakh and russian

Kpenur kesemi/
O6beM kpeauToB/
Loanvolume

AxanemusablK KpeauT 60/ AxagemMuueckux Kpeautos 60
/Academiccredits 60 ECTS




Binim 6epy 6arnapiaamacbiabiH MakcaThl/ Lleans o0pa3oBatenbHoii nporpammsl/The purpose of the
educational program

MapkeTHHT callachlH/Ia JKOFaphl OUTIKTI jkoHe Oocekere KaOijIeTTi MaMaHIap.bl, COHIai-ak caymaa
Heri3ri KociOm (yHKOMsUIapabl iCKe achIpyFa JKOFaphl JICHreWae MalblH, ©3 KBI3METIHIH Kociou
cajlajapblH JAaMBITY CUIIaThI MCH OarbIThIHA KOHCprKTI/IBTi BIKITAJI €TeC aJIaTbIH,
YHBIMJIaCTBIPYIIBUIBIK JKYMBIC MEH OacKapy KbI3METIHIH JaFJbUIapblH MEHIePreH MapKETHUHT
callachIHAAFbl MaMaHAAPIbl JaibIHIAY.

[ToaroroBka BBICOKOKBATU(DUIIMPOBAHHBIX W KOHKYPEHTOCHOCOOHBIX CIIEIIHATUCTOB B cdepe
MapKeTHUHra, B 00JIaCTH TOProBOr0 MAapKETHUHIra, 00JaJalollMX BBICOKUM YPOBHEM T'OTOBHOCTH K
peanu3alii OCHOBHBIX MPOQECCHOHANBHBIX (YHKIHH, CHOCOOHBIX KOHCTPYKTHBHO BIUATH Ha
XapakTep W HallpaBJeHUE Pa3BUTUS MPO(ECCHOHATNBHBIX Chep CBOEH NeATeTbHOCTH, BIAICIOLINX
HaBBIKAMHU OPTaHMU3AaTOPCKOW pabOThI M YNPABICHYECKOH ESTEIHHOCTH.

Training of highly qualified and competitive specialists in the field of marketing, in the field of trade
marketing, with a high level of readiness to implement the basic professional functions that can
constructively influence the nature and direction of development of professional fields of their activities,
possessing the skills of organizational work and management.

Bepinerin mopesxe / [Ipucy:xknaemasn crenenb / Awarded degree

«7M04109 MapketuHnr» 6iim 6epy Oarnapiaamacel 60iibIHIIA OM3HEC KoHE OacKapy MarucTpi

MarucTp 6u3Heca U ynpasieHHs 10 00pa3oBarenbHON nporpamme «7M04109 MapkeTusr

master of Business and Managementin the educational program «7M04109 Marketing

Maman aaya3siMaapbiHbIH Ti30eci/ [Iepeuennb nosekHoctei mo OII/List of positions on OP

MapkeTouior, )kapHaMa MeHeIKepi, MapKeToJIOT — aHAIUTUK, PR-MeHemkep, MapKeTHHT OeiMiHIH
0acThIFbl, MAPKETHHT 0©1IMIHIH OACTHIFBIHBIH OpBIHOACAPEI

MapxkeTosor, MeHeKep 110 peKiiaMme, MapKeToJIoT — aHaIUTUK, PR — MeHexep, HauanpHUK OT/AENa IO
MAapKETHUHTY, 3aM. Ha4aJIbHUKaA OT/CJIa 10 MAPKETHUHTY

Marketer, Advertising manager, marketing analyst, PR Manager, Head of Marketing Department, Deputy.
head of the marketing department,.

Kacion kpi3met 00bekTisiepi/ O0bekThI IpodeccuonanbHoii nesitesibHocTH /Objects of professional
activity

- HapbIKTap (Tayap, KOp, aKnapar, KanmuTa, eHOeK KoHe T. 0.);
- MEMJICKETTIK MEKeMeTep;

- KbI3MET KOpCeTy KICIOPhIHAAPHI (KOHAK Yilliep, KOFaM/IbIK TaMaKTaHbIPy KOCIMOPBIHAAPHI, TYPUCTIK
dbupmanap, 3KCKypCHUsIIbIK 010pO);

- OH/TIPICTIK JKOHE JeNIANIBIK KOCITOPBIHIAD;

- XaJIBIKapaJIbIK cay/a najaraiapsl;

- cayna yitnepi;

- KOJIIK )KOHE KOMMYHUKALUS;

- KOMMa IIapyallbUIbIFhI;

- casicu OltiM;

- KOFaMJBIK YUBIMAAD;

- 611iM Oepy yHbIMIIapBhI.

- pBIHKH (TOBapHbIe, (OHIOBBIC, THPOPMALIMOHHBIE, KANTUTANA, TPYAa UT.11.);

- TOCYIapCTBEHHBIE YUPEXKICHUS,

- TOPENNpUsTUs YCIyT (TOCTUHHUIBI, MPEANPHUITUS OOIIECTBEHHOTO MUTAHMS, TYPUCTCKUE (DUPMBI,
KCKYPCHOHHOE 010pO0);

- IPOU3BOICTBEHHBIE U TIOCPETHUICCKHE MTPEIIPHUSITHS

- MEKIYHAPOIHBIE TOPTOBBIC MAJIATHI;

- TOPTOBBIE JIOMa;

- TPaHCTIOPT U KOMMYHHUKAIUH,

- CKJIQJICKOC XO3SHMCTBO;




- IOJTUTHYECKHUE 00pa30BaHuUS;
-00111eCTBEHHbIEC OpraHU3aIlHH;
- OpraHMU3aIuu 00pa3oBaHUsl.

- markets (commodity, stock, information, capital, labor, etc.);
- state institutions;

- service companies (hotels, catering establishments, travel agencies, tour bureaus);
- production and intermediary enterprises;

- international chambers of commerce;

- trading houses;

- transport and communications;

- storage facilities;

- political entities;

- public organizations;

- educational organizations.

Kaciou kpi3mer Typiaepi/ Buabl npogeccnonaiabHoii nesteabHoctn /Professional activities

- FBUIBIMH-3EPTTEY;
- OltiM Oepy;

- YBIMIaCTBIPYIIBLIBIK-0aCKapy I bLIBIK;
- ecenTey-xobaiay,

- DKCIIEPUMEHTTIK-3EPTTEY;

- )KapHaMaJlbIK OU3HEC;

- IOTUCTUKA/bIK BU3Hec.

- Hay4YHO-HCCIIeIOBATEIbCKAs;
- oOpa3oBarenbHas;

- OPTaHU3alMOHHO-YIIPABJICHYECKAs;

- pac4eTHO-TIPOEKTHas,

- SKCNEPUMEHTAITBbHO-UCCIIEI0BATENbCKAS;
- peKJIaMHBbIN OU3HEC;

- JIOTUCTHYECKUI OU3HeC.

- research and development;

- educational;

- organizational and managerial support;
- calculation and design,

- experimental and research;

- advertising business;

- logistics business.

Kacion kpi3meTiHiH pynkuusiapsl/ @ynknun npodeccuoHa bHO nesTeabHocTH/Functions of
professional activity

- GapabIK OesiMIIenepaiH KbI3METIH YHBIMIACTBIPYAbl JKETLIAIPY >KOHIHJAET] ic-Iapaiapasl 931piey;

- TYpJIi canaiap/ia MapKeTHHITIK 3epTTEyJIep/l )KYy3ereachIpy;

- KBI3MET KOPCETY CTPATETrHsiChl MEH TAaKTUKACHIH, MAPKETUHI OIOJIKETIH KOHE KOCIMOPBIHHBIH
OM3HEC-KOCTIApBIH d3ipJeyre KaThiCy;

- KOCIMOpBIHABI 0acKapy OONBIHIIAKBI3ZMETTI YHBIMIACTHIPY, dKOCTApJIay XKoHE YiJIecTipy, HAapBIKTHIK
KOHE CaJIaIbIK 9KOHOMHUKAHBI KAIBITACTHIPY;

- XaJblK IIAPYalIbUIBIFBIHBIH OPTYPJl cajaliapblHa aybUIIIAPYallbUIBIFBl  OHIMJIIEPIH CaTy.Ibl
OakpLIay 1B )KY3€Te achIpy;

- IapyalbUIbIK KYPri3y/liH TYPIl canaiapblHaa arpOOHEPKICINTIK KEIIeH 11 0acKapy *oHe Oakbliay;
- Oeiinmik OarpITTarbl ToHAEp OoibIHImIA OinmiM Oepy Oarmapiamanapbl MEH OKY-9iCTeMENiK
KeIIeHePIi d3ipiiey.

- pa3paboTKa MEpOTIPUSATHII IO COBEPIICHCTBOBAHUIO OPTaHU3AINH JACSITEITLHOCTH BCEX
MOApa3AeIICHUI;
- OCYIIIECTBJIEHNE MApKETUHTOBBIX HMCCIEAOBAHUUA B Pa3UYHBIX OTPACIISIX;




- yqactue B pa3pabOTKe CTpaTeTMH W TaKTHKH CEepBHCa, OIOJKETa MapKeTWHTAa W OM3HEC-TUIaHa
NPEaNPUATHA,

- OpraHu3anys, INIAaHUPOBAHUC W KOOpAHWHALUWA ACATCIBHOCTHU IO YIIPABJICHHUIO IPECAIPUATHEM U
(dhopMHUpOBaHUE PHIHOYHOW M OTPACICBON SKOHOMUKH;

- OCYILIECTBIICHHE KOHTPOJIS, 3a peaju3alneil CebCKOX03UCTBEHHON MTPOAYKLMHU B Pa3IUYHbIC
OTpPAacJIM HAPOJHOI'0 XO34MCTBA;

- YIIpaBJIEHUE U KOHTPOJIb arpONpPOMBIIUIEHHOTO KOMIUIEKCAa B pa3jIMYHbIE OTPACIU XO35HCTBOBAHUSA,
- pa3paboTka 00pa30BaTENbHBIX MPOrpaMM U Yy4eOHO-METOAUYECKUX KOMIUIEKCOB IO AUCLMILIMHAM
npo(UIbHON HANpPaBICHHOCTH.

- development of measures to improve the organization of the activities of all departments;

- implementation of market research in various industries;

- participation in the development of the strategy and tactics of the service, the marketing budget and the
business plan of the enterprise;

- organization, planning and coordination of enterprise management activities and the formation of a
market and industry economy;

- control over the sale of agricultural products in various sectors of the national economy;

- management and control of the agro-industrial complex in various economic sectors;

-development of educational programs and educational and methodological complexes in the disciplines of
the profile orientation.

bbb ooiibinma oKy HoTH:KeJIepi / PesyabTaTnl 06yuenunst mo OIT / EP learning outcomes

Oky OarmapiaMachlH COTTI asgKTaraHHaH KeWiH OUTIM aiymibl KaOyeTTi:

ON1 KoCi6u KOMMyHHKalMSHBI aHa TITIHJIE JKOHE LIET TUIIH/E )KY3€Tre achIpy;

ON2 backapy crungepepi MeH KOMaHJalap/bl KaJbIITacThIpy TACUIAEPIH €CKepe OTBIPHIII,
YHBIMIaFbl THIM1 KOMMYHUKAIASUTBIK TTPOTECT] YbIMIACThIpa OlTy;

ON3 YHbIMHBIH MapKETHUHITIK KbI3METIH Oackapy HPHUHIUOTEPIH, 9MICTEPIH KoHE (YHKUHUAIAPBIH
oiny;

ON4 TayapnbIK aCCOPTUMEHTTI KaJIBIITACTHIPY, OHBI OTKi3Y JKOHE JKBUDKBITY MOCeNelIepiHe KaThICThI
MapKeTHHITIK po0iemManap MeH HaKThl HAPBIKTHIK JKaFJaiinapra Tanjaay xKyprisy;

ONS bara Genrineynin opTypiii 9AicTepiH KoynaHy; 0ara Oenriiey calachlHaa MApKETUHTTIK Kypajiaapabl
KOJIJJaHy; 0ara cTpaTeruschl MEH TAaKTUKACBIH IYPBIC AHBIKTAY;

ON6 MapKeTHHITIK KBI3METTI CTPATETHSUIBIK JKOHE TAKTHUKAIBIK Oackapy WICHOEpiHIe THiMIl
menriMaep Kabeuiiay;

ON7 Marepuanaplk eHuipic meH OenyliH HaKThl OOBEKTUIEpiHAEC ©3 OUIIMAEpIH JXy3ere ackipy,
MapKETUHITI OacKapy.

ON8 KoMmnaHUsHBIH JKalIbl MaKCcaTThl OAFBITTapbIMEH ©3apa OaiiiaHbIcTa MAPKETHHITIH CTPATETUSUIBIK
MakcaTTapbl MEH MIHAETTEepIH HEeri3/iey; MEHEIKMEHT OAICTepl MEH IMpOLeCcTepl >KOHE MapKETHUHT
KYpaJAapbl HETi31HAe MapKETUHITIK CUIMIATTaFbl KOMMYHHUKALMSUIBIK 1C-IIapaiapsl Kyprizy.

ON9 KopriopaTuBTiK MOJIEHHETTI JKOHE YIBIM Typajibl OH KOFaMJIbIK MIKIpAl (MMHJDK1) KaJIBIITACTHIPY
caJIachIH/1a KY3bIPETTI.

[Tocne ycrenHoro 3aBepiIeHns 3TOM MPOrpaMMBbl 00ydarouics OyaeT:

ON1 OcymiecTBasTh NpodecCHOHATBHYI0 KOMMYHUKAITUIO HA POJHOM U MHOCTPAHHOM SI3BIKE;

ON2 VYwmerp opranus3oBbiBaTh 3()PEKTUBHBI KOMMYHMKAIIMOHHBIH NpPOIECC B OpraHU3allUd C
y4eTOM CTUJIM YNIPaBJICHUs U MPHUEMOB (OPMUPOBAHUS KOMaH];

ON3 3Harh NpUHIHAIIEL, METOIBI ¥ (DYHKIIMU YIIPABICHUS MAPKETHHTOBOU JIEATELHOCTHIO OpTaHU3aIIHH;
ON4 IlpoBoauTh aHadM3 MAapPKETHHTOBBIX MPOOJEM W KOHKPETHBIX PBIHOYHBIX CHUTYalUH,
KacarollnuXcsl BONIPOCOB (hOpMHUPOBAHUS TOBAPHOTO ACCOPTUMEHTA, €r0 CObITA U NPOJABHIKEHUS;

ON5 IIpuMeHATH pa3nU4YHBIE METOABl IIEHOOOpa3oBaHMs; MCIIOJIb30BAaTh MapKETHHIOBBIC
MHCTPYMEHTHI B 00JIACTH LIEHOOOPAa30BaHUS; IPABIIIBHO ONPEICNIATH [IEHOBYIO CTPATErHIO M TAKTHUKY;
ONG6 ITpuauMath >(eKkTHuBHBIE pelIeHus B paMKaX CTPaTErHYECKOTO M TaKTUYECKOTO YIpaBJICHUS
MapKETHHTOBOH IESITETbHOCTHIO;

ON7 Peanm3oBbIBaTh CBOW 3HAHUS HAa KOHKPETHBIX OOBEKTAaX MAaTEPUAIBHOTO TIPOU3BOACTBA H
pacrnpezieneHys, yIpaBisTh MapKETHHIOM.




ON8 OOGocHOBBIBaTH CTpaTErHMIECKHE IIEIIH U 3aJ]a91 MAPKETHHTA BO B3aMMOCBSI3U C OOIINMHU
[EJIEBBIMU OPHEHTHPAMH KOMITAHUHU; Ha OCHOBE METOJIOB H MPOIECCOB MEHEPKMEHTA 1 HHCTPYMEHTOB
MapKEeTHHTa, IPOBOAUTH KOMMYHHUKAIIMOHHBIC MEPOIIPUATHSI MAPKETUHTOBOTO XapaKTepa

ONO9 KomriereHTeH B o6nacta GOpMHUPOBaHHS KOPIIOPATHBHOM KYJIBTYPhl H TO3UTHBHOTO
00IIIeCTBEHHOT0 MHEHUs (MMIJKA) 00 OpraHu3aIuy.

Upon successful completion of this program, the student will:

ONL1 To carry out professional communication in native and foreign languages;

ONZ2 Be able to organize an effective communication process in the organization, taking into account
management styles and methods of team building;

ON3 Know the principles, methods and functions of marketing management of the organization;

ON4 To analyze marketing problems and specific market situations related to the formation of the
product range, its sales and promotion;

ONB5 Apply different pricing methods; use marketing tools in the field of pricing; correctly determine the
pricing strategy and tactics;

ONG6 Make effective decisions within the framework of strategic and tactical management of marketing
activities;

ON7 Implement their knowledge on specific objects of material production and distribution, manage
marketing.

ON8 To justify the strategic goals and objectives of marketing in relation to the general targets of the
company; on the basis of management methods and processes and marketing tools, to conduct
communication activities of a marketing nature;

ONB9 Is competent in the field of forming a corporate culture and a positive public opinion (image) about
the organization;




CooTHeceHne pe3yJibTAaTOB 00y4YeHus 10 o0pa3oBaTebHOU nporpamme ""7M04109 MapkeTunr "
¢ IIpodeccnoHaabHBIM CTAHAAPTOM «VMapKeTHHT HHHOBALIMOHHON MPOXYKIMH/YCTIyD»
"TM04109 Mapkerunr "' 6iiMm Oepy GarmapjamMachl 00MBIHIIA OKBITY HITH:KeJEPiHiH apakaThiHachI'"

«MapkeTHHI UHHOBAUMOHHOW NpoayKuuu/ycayr» Kacidu crangaprbiMeH

KAPTOUYKA NPOPECCHUMN: «CnenuajincT MHHOBANMOHHOT0 MapKeTHHra» / yposenb OPK — Marucrparypa
KOCIBU KAPTA: «AnnoBanusbIKk MapkeTuHr Mmamanb» CBII 7 nenreii — Marucrparypa

ON/ PO KC enbexk ¢pynxumusaapnl/ BinikTinik, narasiap/ Binimaep/3nanus JInyHOCTHBIE U
Tpynosbie pynxuun I1C YMmenust, HaBBIKU npodgeccuoHaJIbHbIE
kommnerenmuu (I1C)/
Keke xoHe KaciOn
KY3bIpeTTiTiKTep
KC)

ONS5, ONG6, ON7 Tpynoas pynknms 1 I[InanupoBanne u opranuzauusi | Teopus, wuHCTpyMeHTHI u | Kpuruueckoe,
Pa3paboTtka TexHonoruu cOopa MEpBUYHOW M BTOPUYHOM | METOJBI MCHEKMEHTA CHCTEMHOE
MPOBEACHUSA MapKETUHTOBOW MH(GOPMAIIHH. HopmatusHsie HIPABOBBIC |  MBIIIICHHE.
MapKETHHIOBOTO .Onpenenenne MapkeTuHroBoix | aKThL perymapyroupe | IIpogeccnonanias
HCCIIEIOBAHUS C MHCTPYMEHTOB, C mHOMoOIpto | MAPKCTHHIOBYIO ;OMMYHHK&HHH‘

WYHast
HCIIOJIb30BAHUEM KOTOPBIX  OyAyT  TOJY4EHBI I([)e’ITgm’HOCTI’ OTBETCTREHHOCTE 54
COOEHHOCTH MTPOBEICHUS
HHCTPYMEHTOB KOMIUJIEKCA | KOMILIEKCHBIE pe3ybTaThl POBCa
nccnenopanus. [loaroropka  p | COMHOMOTHACCKHX besybTat:
MapKeTHUHra sl pa3BUTHS I dlon O — JIHIepCKHe KauecTna
WHHOBAaIUHU W | COIlacOBaHHE rnJaHa [IpHHIAMS  CHCTEMHOTO HeTBOPKHHT, HATHYHE
MHHOBAIIMOHHBIX MPOBEJICHUSI ~ MapKETHHTOBOTO AHATHSA Puitiounnie | [WHPOKHX KOHTAKTOB
TEXHOJIOTU. I/ICCHGHOBaHI/IH.HOHCK ) o B UHAYCTPUU
MepBHYHO " BTOPHIHOM METOJ(bI XO3SHCTBOBAHUS,
. 3aKOHOMEPHOCTH u
MapKETUHTOBOM HH(pOPMALIHH. 5
o 0COOEHHOCTHU a3BUTUS
DopMHUPOBAHUE MPEMIOKEHUHN 1O P
9KOHOMUKH. OCOOEHHOCTH
YIY4ILIEHUIO CHUCTEMBI
KOHBIOHKTYPBI
MPOABIKEHUSI TOBapoB (yCIIyT)
opraEmsam BHYTPEHHErO U BHEUIHETO
' PBIHKa TOBAPOB U YCIYT.




TpynoBast pyHKIHS 2
ITpoBenenue
MapKETHHTOBOTO
HCCIe0BaHUS
WCIIOTb30BAHHEM
WHCTPYMEHTOB
MapKETUHTOBOTO aHAIH3a

ITonck myTeu
COBEPILECHCTBOBAHUS TPOIYKTOB
U TexHojoruii.PazpaboTka mep 1o

BHEJIPEHUIO MHHOBAIIMOHHBIX
TOBapoB (ycnyr).Coznanue
HEMATCpHUaJIbHBIX AKTHUBOB

(OpennoB) B OpraHM3anvu M
yrnpasieHue uMu. Pa3paboTka u

peanu3anus KOMILIEKCa
MEPOIPUSITUI 10 MPUBICYCHHUIO
HOBBIX norpedurenei

ToBapoB(yciuyr). TectupoBanue
MHHOBALIMOHHBIX TOBapoOB (yCiIyr)

npu 170'¢ BHEJPEHUHU Ha
Ka3axCTaHCKUM 51
MEXK1yHApOIHbIN

pbiHku. Peanu3zanus u
COBEpLICHCTBOBAHUE
aCCOPTUMEHTHOM MMOJINTUKH
opranuzanuu.llpoBenenue
KOMMYHHKAIIHOHHBIX
(pexaMHBIX) KaMITaHU ! B
obnactu TOBapoB (ycnyr,
OpeHIOoB).

HNHCTpYyMEHTHI OpeH-
MEHEKMEHTA. Meroasl
W3Yy4YEeHUsI BHYyTPCHHETO U
BHEIIHETO  pPBIHKA, €ro
MOTEHIMaNa ¥ TCHACHIINI
pa3BUTHSL. [ponenypst
TECTUPOBAHHUS

WHHOBAIIMOHHBIX TOBapOB
(ycnyr), HEeMaTepHuaabHbBIX

aKTHUBOB (6penmos).
NHCcTpyMEHTBI
MapKETUHTOBOTO
IeH000pa3oBaHUs.
3aKOHO1aTeNILCTBO
Pecnyonmku  Kasaxcran,
CTaHJ1apThl,
peryiupyromnme LeHbl WU
L[EHOBAs MTOJTUTUKA
OopraHu3alui.

Mertob1 MOCTPOECHUS
CUCTEMBl pacHpeaeseHus
(mucTpubyiun) u

MPOABUXEHUS TOBAapoOB M
YCIYT C YYE€TOM IIEHOBBIX
CTpaTerui.

Kputnueckoe,
CHUCTEMHOE
MBIILIJIEHHE.
[IpodeccnonanbHas
KOMMYHHUKAaIIHS.
JInunas
OTBETCTBEHHOCTh 32
pe3ynbTarT.
JInpepckue kayecTa
HerBopkuHr, Hanuuue
HIIMPOKUX KOHTAKTOB B
WHAYCTpUHU




Bisim 0epy 6armapiaceiHbIH Ma3MyHbl/Coiep:kanue o0pa3oBareibHOI mporpammbl/ Content of the educational program

Monyneaig | Moayns 6oiibiamma OH/ Kowmrto | IToune | IloHHIH [ToHHIH KpICKAIIA Ma3MYHBI/ Kpenau | Ceme | Kambinr
aTaysbl/ PO no monymio/Module learning | menr p /ToxipubeHIH Kparkoe omucanue maucimruinubl /Brief description of | trep cTp/S | acareiH
Haszeanue outcomes OMKIT | KOABI aTaybl/ the discipline caHpl/ | eMesS | KOMIIETE
Monyisi/Mo (MK, | /Kon HaumenoBanue Kosn- ter HUUAIap
dule name KOO, | nucuu | AUCIUAILIAHBI BO (rxonrTa
TK)/L| | muuHbl | /IpaKTHKH/ Kpeau pe1)/Do
HKJI, /The Name ToB/N pmupye
koMo | code disciplines / umber MbIe
HEHT discipl | practices of KOMITETE
(OK, ines credits HIWH
BK, (xomp1)/
KB)/C Formed
ycle, compete
compo ncies
nent (codes)
(OK,
VK,
KV)
Kanmst Momynbi coTTi asikraraHHaH keiin | BII/ ShT et Timi (koci6n) | Ockl MOHII OKY Ke3iHle MarucTpaHTTap 3epTTeNeTiH 2 1 [|ON1
Kocion OimiM amymrel kKabnetti: ON1, ON2, XOOK | 5201 JIEKCUKANBIK  >KOHE TPAaMMATHKaNbIK  TAaKbIPBIOTAP
TIOHJED ON3 HICTIHAC MIET TUIIHZC aybi3lla XOHE jKa3z0alla KapbIM-
ON4, ON5, ON8 KaThIHAC ’acay JarabuiapbiH MeHrepei. Kociou kpizmer
caJlaChIH/Ia apHANBI JKOHE FHUTBIMHU 9JICOMETTEPl TYCIHY
[Mocne ycnemHoro 3aBepIieHus JIAFJIbUIAPBIH JAMBITYFa KO KOHLI OeJiHeIl.
OO6ume Moyt ooydarormmiics 6yner: ON1,| BJI/BK . IIpy wu3yyeHUM JaHHOM AUCIUIUIMHBI MaruCTPAHTHI
npogeccuo ON2, ON3 I'Ya MHoCTpanHbIi OBJIAICBAIOT HABBIKAMH YCTHOTO U  TMHCbMEHHOIO
HaJbHBIC — (ON4, ON5, ON8 5201 | ssbIK 00IIeHNsT HA HHOCTPAHHOM SI3BIKE B TIPEIENaX U3y4aeMblX|
AVCIHILINH (HP ODECCHONATBH. | o cyuecinx 1 rpaMMaTHYECKUX TeM.  Boublioe
BI Upon successful completion of the i) BHUMAaHHE YJAENSACTCS Pa3BUTHIO HABBIKOB MOHUMAHMS
module, the student will: ON1, CICNMAILHOW ®  HaydHOW JuTeparypel B cdepe
ON2, ON3 podeCcCHOHANBEHON IS TELHOCTH.
General  |ON4, ON5, ONS
professiona FL Foreign Language | When studying this discipline, undergraduates master
' 5201 (professional) the skills of oral and written communication in a foreign

disciplines

language within the studied lexical and grammatical
topics. Much attention is paid to the development of
skills of understanding special and scientific literature in

the field of professional activity.




BIV/
AKOOK

Men
5202

MenemxmenT

[Ton MamaHIBIKTBI UTEpy Ke3iHAe KociOu OuriM MeH
JaraplIapasl  KaablITacThipaabl. COHFBI KbLIIAPIAFbI
MEHEIDKMEHTTIH 0acThl TaKBIPBIOBI-KA3ipri 3aMaHFH]
yibIMaap Tam 0oJaThiH  Maceleliepre  apHajFaH
WHHOBAIMSJIBIK ~ IemriMaepai  T1aly. VHHOBaIMSITBIK
merniMaepi Tady YIIiH MeHeKepiep jkaHa Ky3bIpeTTep,
MeH Oackapy JarmpUiapblHa W€  OONybl  KEpek.
"MeHeKMEHT"  TIOHI  MarucTpaHTTapAbl  Oackapy
FBUIBIMBIHBIH COHFEBI JKETICTIKTEpIMEH JKOHE
MEHEPKMEHTTIH Y3/IiK MPAKTUKAChI MECH TAHBICTHIPAIbI

BJ/BK

Men
5202

MenepKkMeHT

Jucuumnuna Gopmupyer npodecCUOHANBHBIC 3HAHHS
A YMEHUSA 0OpPU OCBOEHUHU CIELUAJBbHOCTH. [TaBHOMI
TEMOM  MEHEMKMEHTa MOCHCOHUX JIET  SIBIISIETCS
HaXOKJICHHE MHHOBAIIMOHHBIX PEIeHHH sl mpolieM, ¢
KOTOPbIMH CTAJIKHMBAIOTCSI COBPEMEHHbIE OpTaHU3ALMH.
Urto0bl HAXOUTH MHHOBAIIMOHHBIE PEIICHNUS, MEHEKEPHI
JNOIDKHBI ~ 00J7aJaTh  HOBBIMHA  KOMIICTCHIMSIMH W
YIIpaBIEHYECKUMHU HaBbIKaMH. Jucnymza
«MeHeKMEHT» 3HAKOMUT MarucTpaHTOB C MOCIEAHUMU
JOCTIDKEHUSIMU ~ YTIPABJICHYECKOM HAyKH U JIydllei
MIPAKTUKON MEHEPKMEHTA.

Man
5202

Management

The discipline forms professional knowledge and skills
when mastering a specialty. The main theme of
management in recent years is finding innovative
solutions to the problems faced by modern organizations.
To find innovative solutions, managers must have new
competencies and managerial skills. The discipline
"Management” introduces undergraduates to the latest
achievements of management science and the best
management practice.

ON
20
N3

BIT/
AKOOK

Psi
5203

Backapy
MICUXOJIOTHUSCHI

Anam pecypcTapblH 0acKapy TEOpPHUSCHI, IepPCOHAIIIBI
Oackapy ojicreMeci KOHE YHBIMJAAFBl MEPCOHAIbBL
Oackapy JKYHeciH KaJbINTACTBIPY, YWBIMJAAFBI KaJbIp
JKYMBICBIH JKOCHIapiiay KOHE MEepCOHAIIBl  Oackapy
CTpaTETHIChI, IIEPCOHANIBI 0aCKapy TEXHOJIOTHSICHI KOHE
OHBIH JIaMybl, COHBIMEH KaTap YHBIMIarbl TIEPCOHAIIBIH
MiHE3 KYJIKBIH Oackapy Moceneiepi MeH ic OpeKeTiHIH

HOTIXeJepiH Oaranay

ON
20
N5




BJ/BK

Psi /
5203

[Icuxomorus ympa
BIICHUS

Teopuss  ynpaBieHUS  YENOBEUSCKUMH  PECypCaMH,
METOJI0JIOTUS yIpaBJICHUS MEPCOHAIIOM u
(OpMUPOBaHUST CUCTEMBI YIPABJICHUS IEPCOHAIOM|
OpraHu3alliy, CTPATErHyeckoe YIpaBiIcHUE TepCOHANIOM
Y TUIAHUPOBAaHUE KaJPOBOH pabOThl B OpraHH3AIlWH,
TEXHOJIOTHsI YIPABJICHUSI IEPCOHATIOM M €r0 Pa3BHTHEM,)
a TaKXe BOIMPOCHI YIPABJICHUS TOBEJACHHEM IEPCOHAIIA
OpraHu3alMy ¥ OIICHKH PE3yJIbTATOB €r0 JIeSTeIbHOCTH

Psy
5203

Psychology of
management

Theory of human resource management, methodology of|
personnel management and formation of the
organization's personnel management system, strategic
personnel management and planning of personnel work|
in the organization, technology of personnel management
and its development, as well as issues of management of|
the behavior of the organization's personnel and
evaluation of the results of its activities.

MapKeTHHTTTIK
Oackapy

MapKkeTHUHr0BOE
yIpaBJieHHe

Marketing
management

Momynb/i CoTTi asKTaFaHHAH
KeiiH O1TiM aITyIIsl KaOJIeTTi:
ON2, ON3
ON4, ON5, ON6, ON7, ON8
Tlocne ycnemHoro
3aBCPLICHUA MOYJIA
oOyuatomuiics Oymet: ON2,
ON3
ON4, ON5, ON6, ON7,
ON8/

Upon successful
completion ofthe module,
the student will: ON2,
ON3

ON4, ON5, ON6, ON7, ON8

bII/TK

KM
5204

KoMMyHUKaIHSITBIK
MEHEHKMEHT

Kypc wmaructpanTTapapl xocmapiay, Oackapy KoHe
Oakputay  OOWMBIHINA  IICIIIM  KaObUIZAy  Ke3iHJe
MEHeJDKepre

KaXKETTI KOMMYHHUKAIUSITBIKMEHEDKMEHTTIH TEOPUSIIBIK
JKOHE MPAKTUKAITBIK ACTICKTUIEPIMEH TaHBICThIpabl. [1oH
yUBIMIaFbl  THIMJII ~ KOMMYHHUKALUSJIBIK — TPOIECTI
YUBIMIACTBIPY MPUHIUNTEPIH 3epieleyre
MYMKIiHIIK Oepeni;

KOFaMMEH OaliytaHbIC MPOIIECiHIH MOHI
MEH TEXHOJIOTHSICHL, KOMMYHUKAIUSITBIK
MEHE/DKMEHTTIHHET13r1 QYyHKIUSIIaPhI.

b/l

KM 5204

KommyHukaimon
HbIII MEHE>)KMEHT

Kypc 03HAKOMHUT MarucTpaHTOB C TEOPETHUCCKUMH H
MMPAKTUYCCKUMU aCIICKTaMUu KOMMYHHUKAIITUOHHOT'O
MEHE/DKMEHTa, HEOOXOMUMBIMH  MCHEKEpYy  TpH
MPUHATHN PEIICHUH 10 TTAHUPOBAHUIO, YIIPABICHHUIO U
KOHTPOIJIIO. HHCHI/IHHI/IH& TIO3BOJISACT U3YUUTH IIPHUHIIUITBL
opranuzaiud  3(pHEKTUBHOTO  KOMMYHHKAI[HOHHOTO
mporiecca B OpPraHU3allMH; CYIHOCTh W TEXHOJIOTHIO
mporiecca CBsi3ei ¢ OOIIECTBEHHOCTHIO;0CHOBHBIC

(OYHKIHA KOMMYHHUKAIIMOHHOTO MEHEDKMEHTA.

ON
20
N4




CM
5204

Communications
management

The course introduces undergraduates to the theoretical
and practical aspects of communication management
that a manager needs when making decisions on
planning, management and control. The discipline
allows you to study the principles of organizing an
effective communication process in an organization; the
essence and technology of the public relations process;
the main functions of communication management.

BII/TK

UBK
5204

¥ipIMOarsl
0acCIIBLIBIK [IEH
KOII0ACHIBUIBIK

Kypc mwapeik karmaiiblHma YHBIMIOBI —OacKapy.bIH
TUIMAUTITIH apTTBIPYy MaKcaThIHAA >KETEKIIUTK TeH
KOIIOACIIBUIBIKTBIH ~ TEOPUSUIBIK  JKOHE  9JIiCTEMEITIK
MocelesiepiH amaipl, TONTHIK AUCIUIUIMHA TpoIecTepi
JKoHe yiibiMpa Oackapy ImemiMaepiH —KaOsuimay
JKYHeciHIe KOMaHalIap/bl KAIBINTACTBIPY TPUHIMIITEP]
Typaibl OUTIM KeIIeHiH KaTbIITaCThIPaIbl.

BJUKB

RLO
5204

PykoBozacTso u
JUEPCTBO B
OpraHH3alnn

Kypc packpbiBaeT TeopeTHUecKHe€ U METOAWYECKHE
BONPOCHl  JIMJEPCTBA U  PYKOBOJACTBA C  LEJBIO
MOBBILIEHHS 3¢ PeKTUBHOCTH YIpaBIEeHAS
opraHuzalied B  YCIIOBHAX pBIHKA, (opMHpYeT
KOMIIJIEKC 3HAHUI O IIPoLEeccax IPyNnroBOi JUHAMUKYU U
npuHOMIax (GopMUPOBaHMS KOMaHI B CUCTEME
MPUHATHUSA YIPABICHYECKUX PEIICHUI B OPraHU3ALHN.

GLO
5204

Guidance and
leadership in the
organization

The course covers theoretical and methodological issues
of leadership and management in order to improve the
effectiveness of organization management in the market,
forms a set of knowledge about the processes of group
dynamics and the principles of team formation in the
system of managerial decision-making in the
organization. Inspiring leadership.

ON
20
N6

KIl/
XKOOK

™
5301

Toxipuoenik
MapKETHHT

Ickeprnik 3THKa KaHOHAAPBIH CaKTay HETI3IHIEC TUIMI
OKOHOMHUKAJIBIK JKOHE 0acKapylIbUIBIK MAapKETHHITIK
nrenriMaep KaObuigay YIOiH — KY3bIpeTke He 0oy
JIaFIbIIapBIH KaJIBIIITACTBIPa/IBI, MapKeTHHTTIK
3epTTeyJep HOTWKENEpl )KoHE IapyambUIbIK KYpPri3ymi
CyOBeKTIHIH 1IIKI aKmapaTbl HETi3iHAEC OHIIPIC JKoHE
OTKi3y KeleMiHiH 00JnKaMIapblH ecenTeyli YHpeHy

ON3,
ON4




Ty
BK

PM
5301

[IpakTrueckuit
MAapKETHUHT

dopMmupyeT HaBBIKM 00NanaHUs KOMIETEHLWEH Ay
TPUHATHS 3¢ PEKTUBHBIX HKOHOMHYECKHX u
YIIPaBIEHYECKNX MapKETHHIOBBIX PEHICHUH Ha OCHOBE
COOMIOJICHNsI KAHOHOB JEJIOBOM STHKH, PacCUUTHIBATDH
MPOTHO3bI 00BEMOB MPOU3BOJCTBA M COBITA HA OCHOBE
pe3ylbTaTOB ~ MapKETHHTOBBIX  HCCIEIOBAHUA |
BHYTpEHHEW NHPOPMAIIH XO3SIMCTBYIOMIETO CyOheKTa

PM
5301

Practical
marketing

Develops the skills of having the competence to make
effective economic and managerial marketing decisions
based on compliance with the canons of business ethics;
calculate forecasts of production and sales volumes
based on the results of marketing research and internal
information of the business entity

KIl/
KOOK

BM
5302

Bpaug -
MEHEDKMEHT

ITonmi OKYy OpeHA-MEHEPKMEHT caJlacbIHAAFbI
MapKeTOJOTTapAbIH KociOW MalBIHABIFBIHBIH — OCYiHE
BIKMan eTeql. bynm Kypc MblHagaii — OarbITTapibl
3epaeneyi KaMTuAbl: OpeHATI 3aMaHayd TYCiHY; OpeH[
MEHE/UKMEHTIH Kypy KOHE JaMBITy; CTpaTerHsuIbK
OpeHI-MeHeIKMEHT; OpeHarep mopTdemn Oackapy
KOHE  JIaMbBITy;  OpeHA-KOMMYHUKalus;  OpeHATi
KalHUTaJIaHABIPy, ayJuT >KoHe Oaranay; skahaHIbIK
OpeHI-MEHEPKMEHT.

ON
30
N4

Ty
BK

BM
5302

bpauny -
MEHEJDKMEHT

W3yueHne TUCIUIUIMHBI CIIOCOOCTBYET POCTY
npoQecCHOHATFHON MOJITOTOBICHHOCTH MapKETOJIOTOB B
obmactu OpIHA-MEHEIKMeHTa. JJaHHBIM Kypc BKJIIOYAaeT
B ce0s1 M3y4eHHE CIIEAYIOIIMX BOIIPOCOB: COBPEMEHHOE
MMOHMMaHue OpeH/a; BOSHUKHOBEHHE W Pa3BUTHE OpeHI-
MEHEJDKMEHTa; CTPaTeTHUECKUH OpeH/I-MEeHEKMEHT;
ynpasiieHHE U pa3BUTHE NopTdens OpeH10B; OpeH-
KOMMYHHKAIIMH; KallUTAIN3aHs, ayAUT U OLICHKA
OpeHpa; rIo0aIbHBIN OpPEeHI-MEHEKMEHT.




BM Brand The study of the discipline contributes to the growth of
5302 Management professional training of marketers in the field of brand
management. This course includes the following topics:
modern understanding of the brand; the emergence and
development of brand management; strategic brand
management;  brand  portfolio management and
development; brand communications; brand
capitalization, audit and evaluation; global brand
management.
CaynanbIk Monyasai €ITTI KII/ KZhB | Kazipri Ilon asfchlHOa MarucTpaHTTap >apHaMma KOCIIOPHEI O
MapKeTHHIT asiKTaFaHHaH KeliH 6ijim TK 5303 JKapHaMaJbIK KbI3METIHIH THIMIUNCIH —apTThIpy JKOHE >KapHama N8
YHBIMAACTBIPY | agymbr KaGmerti: ON2, OusHec HAPBIFBIHAFBl CTPATETUSJIBIK MaKCcaTTapFa KOJ KETKi3y 0]
ONS3,0N4 YIIiH 3aMaHayd OacKapy TEeXHOJOTHSIAPBIH YHpPEHei, N9
Opranusaius ON5, ON6, ON7, ON8 COHBIMEH Karap YKapHaMa KOCITTOPHBIHBIH
TOprosoro / Tlocne KOMMEPIHSIIBIK TaOBICHIHA KOJI KETKi3y YIIiH OyHipiik
MapKeTHUHTra . 4
YCHEILIHOro Ou3Hec-oiiay  JNaFapUIapblH  WTepil,  TaIChIPBIC
3aBeplIeHUs! Oepyiiniepai TapTy JKoHE yCTall Kaly TEeXHOIOTUsUIAPbIH
Organization of | MoAy/Id MeHreperti.
trademarketing o0y4aromuiics A SRB CoBpeMeHHBIN B pamkax [HMCHMIIIMHBI ~ MAarucCTpaHTbl — H3ydaT
oyner:ONZ2, /KB 5303 | peknamHbIi COBPEMEHHBIE  YIPABJIECHYECKUE  TEXHOJIOTHH  JUIS
ON3,0N4 OusHEC HOBbIIEHUS YQPEKTUBHOCTH AEATETLHOCTH
ONS5, ON6, ON7, ON8 PEKJIaMHOTO MPENPHUSITHS 5 JIIOCTHKEHUIO
/ Upon successful CTPaTETMUYECKUX LEJIEH Ha PEKIAMHOM PBIHKE; TaKkKe
completion of OBJIAJICTh HABBIKAMH JIATEPAIHHOTO OU3HEC-MBIIILICHHS
the module, the student will: JUISL JIOCTH)KEHHST KOMMEPYECKOTrO yCIexa pPEeKJIaMHOTO
ON2, ON3,0N4 MPEANPUATAS U OCBOUTH TEXHOJOTHH IPUBICUCHUS
ON5, ON6, ON7, ON8 yAep)KaHUs 3aKa34UKOB
MAB | Modern Within the framework of the discipline, undergraduates
5303 advertising will study modern management technologies to improve
business the efficiency of an advertising enterprise and achieve

strategic goals in the advertising market; also master the
skills of lateral business thinking to achieve commercial
success of an advertising enterprise and master the
technologies of attracting and retaining customers




KII/
TK

ShB
5303

[IsFpHAAP B
Oackapy

[Ton meHOepiHIEe MArUCTPAHTTAP  IIBIFBIHIAPIBIH
OKOHOMHUKAJBIK  TaOWFaTBIH  KOHE  O3IHMIK  KYH
KYPBUTBIMBIH  3epjejielifli; MIBIFBIHAAPALI JKOCHapiay
(OromxerTey) MaFABUTApBIH allajipl; OHIMHIH ©31HIIK
KYHBIH KaJIbKYJISALUsIIAY OOMBIHIIIA ecenTep Il )Kypri3ei;
KBICKa Mep3iMJIi OacKapyIIbUIBIK IISHIIMIEP Il KaObLIIay
Ke3iHJe IIbIFBIHAAPAbl TalJaiabl; HMHBECTHIHSIIBIK
canpiMyiap OOWBIHINIA MIeIIiMIep KaObUIAay Ke3iHJe
IIBIFBIHAAP MEH HOTHIKEIIEPIl TaIal/Ipl.

Ty
KB

uz
5303

Ynpasnenue
3aTparamMu

B  pamkax  OUCHUIUIMHBI ~ MaruCTPaHTBhl — HM3ydar
OKOHOMHYECKYI0O TPHPOAY 3aTpar H  CTPYKTYpy
ce0eCTOMMOCTH;  TOJydaT HAaBBIKH  IUIAHHPOBAHHS
(OroKEeTUPOBaHUs)  3aTpaT; BECTH  pacueThl [0
KaJIbKYJTHPOBAHUIO cebecTOMMOCTH MPOYKITUH;
AHAJIM3UPOBATH 3aTPATHI MPU MPUHATHHA KPATKOCPOUHBIX
VIIPaBIEHUYECKUX PEIICHHH; aHATU3UPOBATh 3aTPaThl U
pe3yabTaThI pr TPUHITHN pereHui o
WHBECTHUI[HOHHBIM BIIOYKCHUSIM.

CM
5303

Cost
management

Within the framework of the discipline, undergraduates
will study the economic nature of costs and the cost
structure; gain skills in cost planning (budgeting);
conduct calculations for calculating the cost of
production; analyze costs when making short-term
management decisions; analyze costs and results when
making decisions on investment investments.

ON

ON

KI1/
TK

BBO
5304

Bbara xone Oara
OpHaTy

Ilon meHOepiHge MarucTpantrap Oara Oenriiey
NPOLIECiHIH oIiCHaMaNIbIK Heri3aepin, Oara Oenriney
dAicTepiH; Oara Oenrineyniy MapKETHHTTIK
acnekriepin; Crparerus »oHE TaKTHKa HeETi3aepiH
3epueneiai. Ilon Oara Genriney macenenepine KaTbICThI
MapKETHHITIK Ipo0JieManap MEH HaKThl HAapPBIKTHIK
JKarFaainapra Tajjay OKyprizy; OaraHbl ecenTeyIiH
Ka3ipri 3aMaHfbl TOCIIAEPl MEH TOCUIEpiH NHaianany;
Oara Oenrimey canachlHAa IIemIiMIep KaObLUIIAYbIH
HEFYPJIBIM VYTBHIMABI TOCUIAEPiH TaHAay KaOijaeTiH
KaJIBIITACTHIPAIBL.

ON

ON




T/
KB

CC
5304

[lena u
1eHoo0pa3oBaHue

B pamkax JOUCHMIUIMHBI ~ MarucTpaHThl — U3yd4ar
METOIOJIOTUYECKUE OCHOBBI Ipoliecca
1eHo00pa30BaHus, METOJIBI IIEHOOOPa30BaAHUS;
MapKETUHIOBbIE acCHeKThl LEHOOOPa30BaHMSA; OCHOBBI
CTpaTeru ¥ TaKkTUKW. Jlucnuminaa —(GopMuUpyeT
CIIOCOOHOCTH TIPOBEJICHHS AaHAjIW3a MAapKETHHTOBBIX
npoOJieM ©  KOHKPETHBIX  PBIHOYHBIX  CHUTYalUid,
Kacaromuxcs BOIIPOCOB LEHOO00Pa30BaHuUS;
WCTIOJIb30BaHMS COBPEMEHHBIX TPUEMOB H CIIOCOOOB
pacdera IIeH; BbIOOpa HamOoOJe€e palMOHAIBHBIX
cnoco0oB MIPUHATHUSA perieHuit B obmactu
1IEH00Opa3oBaHUS.
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Pricis and pricing

Within the framework of the discipline, undergraduates

study the methodological foundations of the pricing

process, pricing methods; marketing aspects of pricing;

the basics of strategy and tactics. The discipline

develops the ability to analyze marketing problems and

specific market situations related to pricing issues; to use

modern methods and methods of calculating prices; to

choose the most rational ways of making decisions in the
field of pricing.
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Bbpana-mapkeTuHr

Ilon OpeHaTepai Kypy >koHe Oackapy HaFIbUIapbIH
KaJIBINITACTHIPabl, Oy Oacekere KaOLIeTTI IKoHE
KOprayFa KaOuleTTi OpeHATepHi JambITyFa, ONapibIH
OpHaJaCybl MEH HWMJDKIH aHBIKTayFa, KOMIAHUSIHBIH
MapKeTUHITIK ~ CTpaTeTrusulapblH ~ €CKepe  OTBIPHII,
oJlapJIbIH JaMYbIH OacKapyra KeMeKTece/i
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bpana-mMapkeTuHr

JucuumiuHa (HOpMHUPYET HABBIKH 10 CO3JaHUIO H
YIPaBIECHUIO OpeHnamu, KOTOpbIE MOMOTYT
pa3pabaTbiBaTh KOHKYPEHTHOCIIOCOOHBIE u
OXpaHOCIIOCOOHBIE TOPTOBBIE MAapKH, OIMPEIEeNSITh HX
MO3ULMPOBAHUE U UMUK, YIPABIATh UX Pa3BUTHEM C
Y4€TOM MapKETHHIOBBIX CTpaTeruid GUpMbI
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Brand marketing

The discipline forms the skills for creating and managing
brands, which will help to develop competitive and
protective brands, determine their positioning and image,
and manage their development taking into account the
marketing strategies of the company
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OHipicTiK
MIPaKTHKACHI

OHpuipicTik MpaKTUKaJaH oTy HOTHKECIHIE
HIapYaIlbUIBIK JKYPri3ylli CyOBEKTIIepAiH KBI3METiH

CHUNATTANThHIH OKOHOMMKAJIBIK KIHC QJIGYMCTTiK'




SKOHOMHUKAJIBIK KOPCETKIIITEPl ecenTey YIIiH KaXeTTi

N7

Oacrankbl JEpeKTepAl JKMHAY >KOHE Tanjay Kabineri @)
KaJIBITITACAIBL. N8
I/ B  pesymprare NOpoOXOXKACHUS ~ MPOU3BOICTBEHHOMU
BK PP IIponsBoncTBeH MPaKTUKH (OPMUPYETCS CIIOCOOHOCTH COOMpaTh U
5305 Hasl IPaKTUKa
aHAIM3UPOBATh MCXOJHBIC JAHHBIC, HEOOXOJAMMBIC ISt
pacdera SKOHOMHYECKHUX U COIHAITbHO-3KOHOMHUYECKUX
TTOKa3aTeeH, XapaKTepU3YIOIIIX JIeSITeNHOCTh
XO3SIHCTBYIOIINX CYyOBEKTOB
IP Industrial practice As a result of the practical training, the ability to collect
5305 and analyze the initial data necessary for the calculation
of economic and socio-economic indicators that
characterize the activities of economic entities is formed
DKcrnepume MoayabaicoTriassKTaraHH M33 5401 TarsuiBIMIaMagan ME3X  FBUIBIMH-3€PTT€Y  KbI3METIHIH, CTaHAApPTTHI 13 ON
HTTIK- 3epTTey aHKe XK ©Ty MEH MAaruCTpiK | FHUIBIMH MIiHZETTEpII LIENry; KYHAI3T1 KoCciOU KbI3METKE 4,
Y MBICBI HiHOiiManymbIKa0aeTTi: JK00aHBI KOKETTI OLTMII KEHeUTy JKoHe TEepeHIEeTy JKoHE ON
ON4, ON5,0N8 OpBIHIAYTBI JIOKTOPaHTypaja OiIiM ary bl )KaIFacThIPy JaFAbLIapbIH 5,
DKcnepume KaMTHTBIH KaJIBITITACTBIPAIBI. ON
HTaJIBLHO- / Ilocae MarucCTpaHTThIH 8
HCCIIeI0BAT YCHEHOro IKCIIEPUMEHTTIK-
€JIbCKaA pa60Ta 3aBepIICHUSA 3€pTTEY KYMBICHI
. Moyt OUPM OKCIepUMEHTAITb OUPM ¢dopmMupyer HaBBIKM HAyYHO-HCCIEA0BATEILCKON
Experiment o0yyaromuiics HO- JIEATSIIbHOCTH, PELICHMS CTaHIAPTHBIX HAYYHBIX 3ajady;
alresearch work | Gyzer: HCCIIe0BaTEIbCKas paciiperust U yriayOlieHus 3HAHWH, HEOOXOAUMBIX IS
ON4, ON5,ON8 pabota MMOBCETHEBHOW TMPO(ECCHOHATBHON NEATENhbHOCTH U
MarvcTpaHTa, MPOJIOJDKEHUST 00pPa30BaHUs B IOKTOPAHTYPE.
/' Upon successful BKITIOUAS
completion ofthe module, NPOXOsK/IEHHAE
the student will: CTRKUPOBKH 1
ON4’ ON5’0N8 BBIIIOJTHECHUEC
MarucTepcKoro
MpoeKTa
Experimental Research work of a master's student forms the skills of
research work ofa research activities, solving standard scientific problems;
master student, expanding and deepening the knowledge necessary for
including internship | everyday professional activity and continuing education
and writing of in the doctoral program.
Master's thesis
KopBITBIHIBT MIXKP MarucTpitik 12
aTTecTaIus K bKOOaHBI paciMIey

PKOHE KOPFay




Hrtorosasa
aTTecTanus

Final
examination

Ou3M Odopmienue u

IT BamuTa
MarmucTepCcKoro
MpOeKTa
\Writing and

defending of
master's project

60




