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I3IPJIEYHIJIEP/ PABPABOTUUKHW/ DEVELOPERS:

23.10.2020 xbutb1 %K mHCTUTYTH AupekTopbl A. TaOymnneHoB OEKiTKEH aKaIeMHUSIIBIK KOMUTET
o3ipieni / Pa3paboTaHo akageMHYeCKUM KOMHTETOM, YTBEPKICHHBIM JHPEKTOPOM HHCTHTYTA
OxoHomuku u npaa A.Tabynnenossim 23.10.2020 roga / Developed by the Academic Committee
approved by the Director of the Institute of Economics and Law A.Tabuldinov on 23.10.2020

YCBIHBLJIIBI/PEKOMEH/IOBAHO/RECOMMENDED:

Kypunanmuctuka sxone KM kadeapa oTeipeichiHIa KapacThIpbuiabl,2021 x 25.03. Ne3 xaTTama
PaccmoTtpena Ha 3acenanun kadenpsl xypHanuctuku 1 KM, mpotokon Ne 3 ot 25.03.2021 1.
Considered at a meeting of the Department of Journalism and CM, protocol No.3 dated
25.03.2021y.

II. qy)KI/IHOB aTbIHAArbl 3KOHOMHUKA JKOHC KYKbIK HHCTHUTYTTBIH QHiCTeMeJIiK KOMUCCHUACBIHAA
Tankeiagael, 2021 k. 16.04. Ne 2 xarrama

OOcyxzeHa Ha 3acellaHud METOJUYECKOW KOMHUCCUN MHCTUTYTa 3KOHOMUKHM M IpaBa HMMEHU
[1.Y9yxunoBa nporokon Ne 2 ot 16.04.2021 r.

Discussed at the meeting of the methodological commission of the Chuzhinov Institute of
Economics and Law, protocol No. 2 dated 16.04. 2021y.

Oky anicTeMenik KeHeciHiH menriMiMer YehHbUIIbL, 2021 x. 20.04. Ne 4. xarTama
PexomennoBaHa peuieHueM YueOHO-METOAu4YecKoro coBeTa, mporokoi Ne 4 ot 20.04.2021 r.
Recommended by the decision of the Educational and Methodological Council, Protocol No.4 dated
20.04. 2021y.

Keuaeci kyxkaTTap Herizinae kacajajabl:

- binim OepyniH OapiblK JeHreMiHIH MEMJIEKETTIK Kalllblfa MIHAETTI OiIiM Oepy CTaHIapTTaphl,
Kazakcran PecnyOnukacsinbiy biniM koHe FpuUTbIM MUHHUCTIpIHIH 2018 xbinFbl 31 Kazanmarsr Ne
604 Oyiipbirsl ( 05.05.2020 x. e3repTysep MEH TOJBIKTHIpYIApHETi3iHe);

- ONIEyMETTIK OpINTECTIK IMEH oJEyMETTIK JKOHE €HOEK KaTblHACTapbhlH peTTey >KOHIHJAET]
pecyONUKaNbIK YIDKAKThl KOMUCCUSHBIH 2016 >xpuirbl 16 HaypbI3fgarbl OCKITIITeH ¥YJITTHIK
OUTIKTLIIK mIeHOepi;

- Myparar ici %oHe KyKaTTap/bl 6acKapy cajachIHJAFbl callalblK OUTIKTUIIK meHOepl. ©leyMeTTIK
OpINTECTIK MEH dJIEYMETTIK XKoHe eHOEK KaTbIHACTapbIH PETTEY KOHIHJET1 cajallblKk KOMUCCHSHBIH
2016 xpurrel "25" Tamb3garel Ne 3 xarTaMacbIMEH OEKITIITEH;

- "bimiM" canachIHBIH calaiblK OUTIKTUTIK IeHOepi OuTiM oHE FhUIBIM cajachlHIa. OJIEyMETTIK
OpINTECTIK XKOHE JJEYMETTIK-€HOEK KaThIHACTapblH pEeTTeY >KOHIHIEr! callajblK KOMHCCHUSHBIH
2019 xpursl "27" kapamanarsl Ne 3 xaTTamacklMeH OEKITIIreH

- BAK canaceiagarsl kociOu cTanmapTTap

Paspaborana Ha OCHOBAHUM CJICAYIOUIUX JOKYMEHTOB:
- T'OCO Bcex ypoBHel 00pa3oBaHUs, YTBEpXKIEHO NpHKazoM MuHHCTpa 00Opa3oBaHUS U HAYKH
Peciyonmmku Kazaxcran ot 31 oxtsa6ps 2018 roma Ne 604(c M3MEHEHUSMU W JOTOJHEHUSMH OT
05.05.2020r.);
- HanmonanpHas pamka kBaM(uKaiuii, yrBepkaeHHas npoTokoioMm ot 16 mapra 2016 rona Pec-
MyOJIMKAHCKON TPEXCTOPOHHEH KOMHCCHEHW MO COIMAIIbBHOMY MAapTHEPCTBY M PETYIHPOBAHUIO CO-
LUAIbHBIX U TPYAOBBIX OTHOLIEHUH;

- OtpacneBas paMka kBanupukauuii B cepe apXMBHOTO JAeia M YIpaBICHHUsS JOKyMEHTAIHEH.
YT1BepxkaeHa npoTokoioM oT «25» aBrycra 2016 roma Ne 3 OtpacneBoil KOMUCCHEN O COIUAIb-
HOMY ITIAPTHEPCTBY U PETYJIUPOBAHUIO COLUAIBHBIX U TPYJOBBIX OTHOILLCHUN;



- OtpacneBas pamka kBanupukanuii cheprl «O0pazoBanue». Y TBEpKAeHa MPOTOKOIOM oT Ne 3 oT
«27» nos0ps 2019 roma OTpacieBoil KOMUCCHEH IO COIMATILHOMY MAPTHEPCTBY U PETYIUPOBAHHUIO
COILIMAJIBHBIX U TPYIOBBIX OTHOIICHUH B chepe 0Opa3oBaHuUs M HAYKH.
- [Ipodeccronanphbie ctanaapThl B o0aacta CMU

Developed on the basis of the following documents:
- SES of all levels of education, approved by order of the Minister of Education and Science of the
Republic of Kazakhstan dated October 31, 2018 No. 604;
- National qualifications framework approved by the protocol of March 16, 2016 by the Republican
tripartite commission on social partnership and regulation of social and labor relations;
- Sectoral Qualifications Framework in the field of archiving and records management. Approved
by the Minutes of "25" August 2016 Ne 3 of the Industry Commission on social partnership and
regulation of social and labor relations;
- Sectoral Qualifications Framework of the "Education" sphere. Approved by the Minutes Ne 3
dated "27" November 2019 of the Branch Commission on social partnership and regulation of
social and labor relations
in the sphere of education and science.

- Professional standards in the media field

© Kocranaiickuii peruoHaabHbIN
yHUBEpcUuTeT UMeHH A.baliTypchiHOBa



Binim Oepy 0arnapiaMachbIHbIH NACHOPTHI
IMacnopT o0pa3oBaTeIbHOI MPOrpaMMbl
Passport of the educational program

BBb koapbl xkdHe ataybi/ 7M03202 Kypuanucrtuka / Journalism
Koa v nazBanue OI1
OP code and name

7MO03 OneyMeTTIK FhUIBIMIAP, )KYPHATHCTHKA XKOHE aKIa-

Binim Gepy cajiacbIHBIH KOJBI par
JKIHe JKiKTeyi / 7MO03 CouunanbHble HAYKH, KYPHATUCTUKA U HHPOPMAIIHS
Kon n knacenpuxanus 7MO03 Social Science, Journalism and Information

o0JsiacTu 00pazoBaHus/
Code and classification
the field of education

Jasipaay 6arbIThIHBIH KOABI MeH | 7MO032 XKypHanucTuka xoHe aKmnapar
KikTeayi/ binim Oepy 7M032 XypHanuctuka u uHbopManus
OaraapiaMajiapblHbIH TOObI/ 7M032 Journalism and Information
Koa u knaccudgukanus
HanpaBJIeHUii MOATrOTOBKH/

I'pynna o0pa3zoBaTenbHbIX
nporpamm / Code and
classification areas of training/

Group of educational programs

Konnansicrarsy/[eiicTByromas/Acting
Bigim BB Typi/ Bun OII/EP type

BBXCXK oOoiibinma  aenreiti/ | BEXCII /MCKO/ISCED 7
Yposenb no MCKO/ISCED level

YBIII ooiibinina aexreiii / Ypo- YBIII /HPK/NQF 7
Berb Mo HPK/NQF level

CBI 6oiipiHIna xenreiii/ Ypo- CBIII/OPK//ORK 7 (7.1)
BeHb 1o OPK/ORK level

Ky#nnaisri/Ognas /Fulltime
OkbITy HBICaHbI/ POpMa 00y4e-
uusi/ Formofstudy

Oky mep3imi/Cpok o0y4yeHus/ 1 w1/ 1 ron /1 year

Training period

OKpbITY TiJTi/SI3bIK 06yueHuns/ Ka3ak KoHe opbic/Ka3zaxckuii u pycckuii / kazakh and russian
Language of instruction

Kpenut xkenemi/ AKaneMusIBIK KpeauT/ AKaJeMUYecKuX KpPeIuTOB

Oo0bem kpeauTos/Loanvolume 60/Academiccredits 60 ECTS

Binim Gepy 6arnapiaamacbinbiH MakcaThl / Llesib 00pa3oBaTebHoli nporpaMmei /
The purpose of the educational program

En xoHe aiimMak ayKbIMBIHIAFbl JOCTYPIIi *KoHE MHHOBAIMSUTBIK BAK cypaHbIcTapbiHa jkayar OepeTiH,
YKOFaphI JICHIeUIET1 MHTEIUICKT, aKIapaTThIK CayaTThUIBIK JKOHE KOCI0M MOJICHHUET SKOFaphl OKY OPHBIH-
JIa FRUTBIMH KBI3METKE KOHE cabak Oepyre KaOUIeTTi )KOoFaphl OUTIKTI Menracdepa MaMaHbIH Jasipiiay.

[TonroroBka BHICOKOKBATM(UIIMPOBAHHOTO CIEIUATUCTa Meuac(epbl, OTBEYAIOIIETO 3arpocaM Tpa-
JWMIMOHHBIX U MHHOBAIMOHHBIX CMMU B Macmtabax cTpaHbl M PETHOHA, CIIOCOOHOTO K MPAKTUIECKON
Y HAy4HOI JESITEIIHOCTH C BBICOKUM YPOBHEM HHTEIUICKTa, HH(POPMAIIMOHHOH IPaMOTHOCTH U TIPO-
(ecCHOHAILHOM KYJIBTYPHI.

Preparation of a highly qualified media specialist who meets the demands of traditional and innovative
media across the country and the region, capable of practical and scientific activities with a high level of




intelligence, information literacy and professional culture.

Bepinerin popexe / [Ipucy:xaaemas crenenb / Awarded degree

"7M03202 JKypnamuctuka" OutiMm Oepy OarmapiiaMachl OOWBIHIIIA OJIEYMETTIK FBUIBIMIIAPBIHBIH
MarucTpi

MarucTp conmaabHBIX 3HAaHHUK 110 00pa3zoBarenbHOM mporpamme "7M03202 JKypranuctuka'

Bachelor of Social Knowledge in the educational program «7M03201 Journalismy

Mamas JiayassiMaapbInbiH Tizoeci / Ilepedyens nosmxnocreii mo OII / List of positions on OP

- BAK penakropsr;

-Me/IMa KOHE KOHCAITUHITIK KbI3METTEP/IIH CapaIIIbI-KOHCYTbTaHTHI,

- MEMJICKETTIK JKOHE YKIMETTIK OpraHaapblH, KOMMEPIMSIBIK KYPBUIBIMAAPIBIH Oacmace3 opra-
JBIKTaphl MEH 0acrace3 KbI3METTEepiHiH OACIIBICHI;

- MeJIMa JKOHE YKapHaMa YbIMIapbl MeH (pupmariapaa MEeHeDKeD.

- KYPBUTBIMJIBIK areHTTIKTIH (PEIaKIMSHbBIH) KayanThl XaTIIBICH);

- TIPOJIFOCED.

- penaktop CMU;

- DKCTIEPT-KOHCYJABTAHT MEUMHBIX U KOHCATTUHIOBBIX CITYXkKO;

- PYKOBOAMTEINb MPECC-IIEHTPOB U MPECC-CIYKO TOCYAapPCTBEHHBIX U MPABUTEIHCTBEHHBIX OPTaHOB,
KOMMEPUECKHUX CTPYKTYP;

- MEHEDKEp B MEUIHBIX U PEKIAMHBIX OpraHU3alMiX U QUpMax.

- OTBETCTBEHHBIN CEKpPeTaph CTPYKTYPHOTO areHTCTBA (PEeIaKIIun);

- IPOJIFOCEP.

- media editor;

- expert consultant of media and consulting services;

- head of press centers and press services of state and government bodies, commercial structures;
- manager in media and advertising organizations and firms.

- executive secretary of the structural agency (editorial office);

- producer.

Kaciou kbi3mer 06bexTisiepi / OGbeKThI MpodeccHoHAIbHOI NesiTeTbHOCTH /
Obijects of professional activity

- OyKapabIK aKnapar Kypajiaapsl;

-MEMJIEKETTIK >KOHE YKIMETTIK OpraH/iapiblH, COH/ai-aK KOMMEPIMSIIBIK KYpPbUIBIMAAP/IbIH Oacraces
OpTaJIbIKTapBhI;

- ’KapHama areHTTIKTepL;

- MEMJIEKETTIK JKOHE JKeke Oacnanap;

- KOCIIOpBIHAAP, YUbIMJIap, MEMJIEKETTIK OacKapy opraHjaphl.

- CpeaCTBa MacCOBOM MH(pOpMaIINH;

- IPECC-LUEHTPBI TOCYAAPCTBEHHBIX U TPABUTEIBCTBEHHBIX OPIaHOB, 4 TAKKE€ KOMMEPUYECKUX
CTPYKTYD,

- PEKJIaMHBIE ar€HTCTBA;

- TOCYIapCTBEHHBIE U YACTHBIC U3/1aTEIIbCTBA;

- IPEIPUATHUS, OPraHU3aLUK, OPraHbl TOCYIapCTBEHHOIO YIIPABJICHMUS.

- mass media;

- press centers of state and government bodies, as well as commercial structures;
- advertising agencies;

- public and private publishing houses;

- enterprises, organizations, public administration bodies.

Kacion kp3mer TypJiepi / Buasl npodeccnonanbhoii nesitensHoctn / Professional activities

- aKIapaTThIK-IIbIFAPMAIIBUIIK;

- aKNapaTThIK-aHAIIUTUKAJIBIK;

- YUBIMIACTBIPYIIBUIBIK-0aCKap YILIBIIBIK KBI3MET;
- KOHCYJIbTalUsUIBIK-CapanTaMaJblK;

- nH(GOPMAIIMOHHO-TBOpYECKas;




- UH(pOPMALIMOHHO-aHATTUTUYECKAS;
- OpraHu3allOHHO-YIIPaBICHYECKAs;
- KOHCYJIbTAallMOHHO-3KCIIePTHAs

- information and creative;

- information and analytical,

- organizational and managerial;
- consulting and expert;

Kacionkpizmeriningynkuusuiapbl / @yHKIuu npogeccHoHaIbHOI TesiTeTbHocTH /
Functions of professional activity

- TAKBIPBINITHIK OACHIMIIBIKTAP/IbI OCNTiNIeY, )KapUsUTaHbIMIAPIbI TAHIAY;

- aBTOPJIBIK MaTepUaIap/ibl IpIKTey, MaTepHaIIapAbl peIaKIUsIIay;

- ABTOPJIBIK K00aIap TYKBIPBIMIAMACKIH J31pIIey;

- aKMapaTThIK JKaFIaiiap/pl KaJaraiay *KoHe KbI3METTI Kocrapiay;

- KBI3METTIH OCKITUIreH OarbITTapbl (PKOHOMHKAJBIK, CAsCH, QJIICYMETTIK, MOACHH JKOHE T. 0.),
00BbeKTiNIep HeMece eHipIiep OOMBIHIIIA O3EKTI aKIMapaTThIK MaTepHaiIap/Abl TaIIay;

- TaKBIPBINTHl MIBFAPMAIIBUIBIK 1371y, 9p TYPJl KOHE KaHPIAarbl OarmapiaMaliapibl JalbIHAAYTbI
YMBIMIACTBIPY;

- MapKeTHHI KeIICHIHIH KYpalJapblH TaiilajlaHa OTBIPBIT MAapKETHHITIK 3epTTeyliep JKYprisy,
3epTTeyNep/i, HapbIKThI, TPEHATEP/I TaIaY;

-MHHOBAIWSUTBIK  Tayapiiappl (KbI3METTEPi) d3ipiiey, TECTiIey >KOHE CHTI3y, MaTepUaIbIK eMec
aKTUBTEpI (OpeHaTep i) KYPY KoHE oNapAbl YilbIMIa 6acKapy;

- KapHAMaJIbIK CTPATETHMsSHBI, MAPKETHHITIK Oariapiamanapibl, sKapHaMaJbIK CTPATETUsHbI, OHIMIII
HeMece KbI3METTI )KbUDKBITY YIIIH jKapHaMabIK HayKaHAapbl )KOCHapiiay *oHe 1CKe achIpy;
-MEMJIEKETTIK OpraH/apMeH, KociOM KOFaMIaCTBIKTAPMEH, 1CKEpIIIK CEPIKTECTEPMEH, CaparibulapMeH,
KOHCYJbTAaHTTApPMEH, YHUBIMHBIH Oacka Ja KYpbUIBIMABIK OeiMIenepiMeH e3apa ic-KUMbBLUIIbI
KaMTaMachI3 eTy.

- pacCTaHOBKA TEMATUYECKUX MPUOPUTETOB, BBIOOP MyOIMKALIU;

- 0TOOpP aBTOPCKUX MaTepUajoB, pelakKTUPOBAHUE MAaTEPUAJIOB;

- pa3paboTKa KOHLIEMIMH aBTOPCKUX MPOEKTOB;

- OTCJIEKMBAaHUE UHPOPMAIIMOHHBIX TIOBOJIOB U IUIAHUPOBAHUE JESATEIILHOCTH;

- aHAJIM3 aKTYaJIbHBIX HH(POPMALIMOHHBIX MAaTEPHAIIOB 110 3aKPEIVIEHHBIM HalpaBJICHUSIM JIEATeNb-
HOCTH (9KOHOMHYECKOM, MOJIMTHYECKOM, COIMAIbHOM, KyIbTYPHOU U TIp.), 00BEKTaM WJIH PEruo-
HaM;

- TBOPUECKUN MOMCK TEMATUKH, OpraHU3alisl OArOTOBKY Nepead pa3IMuHbIX BUIOB U KaHPOB;

- IPOBEACHUE MAPKETUHIOBBIX MCCIEA0BAHUN C UCIIOJIB30BAHUEM MHCTPYMEHTOB KOMIUIEKCA Map-
KETHHI'a, aHAJIU3 UCCIEA0BAHUM, PIHKA, TPEH/IOB;

- pa3paboTKa, TECTUPOBAaHUE M BHEJPEHHE MHHOBALIMOHHBIX TOBAPOB (YCIYT), CO3/1aHUE HEMaTe-
pHAIBbHBIX aKTUBOB (OPEHI0B) M YIIPaBJIEHUE UMH B OPraHU3alINN;

- IUIAHWPOBAHUE U PEaU3alsl CTPaTEruu MPOJBIKEHHSI, MAPKETUHIOBBIX IIPOrpaMM, PEKIIAMHOMN
CTpaTeruu, peKJIaMHbIX KAMITAHUN IS TPOJBUIKEHUS POIYKTa WU YCIYTH;

- obecrieyeHre B3aMMOICUCTBUS € TOCYIapCTBEHHBIMU OpraHaMu, TPO(pEeCCHOHATBLHBIME CO00IIIe-
CTBaMH, JI€JIOBBIMHU MAapTHEPAaMH, SKCIEPTaMHU, KOHCYJIbTaHTAMH, IPYTUMHU CTPYKTYPHBIMU MOJ-
pa3JeNeHUsIMH OpraHU3aluy.

- setting thematic priorities, selecting publications;

- selection of author's materials, editing of materials;

- development of the concept of author's projects;

- tracking information events and planning activities;

- analysis of current information materials on fixed areas of activity (economic, political, social, cultural,
etc.), objects or regions;

- creative search for topics, organization of preparation of programs of various types and genres;

- conducting marketing research using the tools of the marketing mix, analyzing research, market,
trends;




- development, testing and implementation of innovative products( services), creation of intangible
assets (brands) and their management in the organization;

- planning and implementation of a promotion strategy, marketing programs, advertising strategy,
advertising campaigns to promote a product or service;

- ensuring interaction with government agencies, professional communities, business partners, experts,
consultants, and other structural divisions of the organization.

Kajnel Kadserrepi/Oomme kommerenuu/General competences

Oxy OarnmapiamMachlH COTTI asKTaFaHHAH KeiiH OiTiM amyIisl KabueTTi 0omamb!:

KK 1 xazipri )xahangany xarmaidbIHAaFbI KOFaMa OOJBII KaTKaH e3repicTeplli OObEeKTUBTI Oaranay yuIiH
KoJj/1a 6ap OLTiMII KOJIIaHy KoHE Oepy;

KK 2 cbiam, xKy#ieni, TOrUKaIbIK, aCCOIUATUBTI Oilay, MBIFAPMAIIBUIBIK KU, KEH OH-epiCiH KopceTy,
KK 3 HaKTHI oJIEYyMETTIK, CasiCH, MOJICHH TIpoOIeManap biH MeIliMACPIH d3ipiiey jKOHE oJlap/bl iCKe achl-
pYFa KaTbICy,

KK 4 TingiH CTHIMCTHKANBIK KypajlapblH IyphIC MaiiganaHy KoHe Ka3aK, OpbIC KoHe MIeT TUIepiHIe
aybI3IIIa XKoHe Ka3z0ala HpIcaH/1a KOMMYHHUKAIUAFa TaOBICTHI Kipicy;

KK 5 Tynraapainbik, oNeyMETTIK %KoHE KOCIOM KapbIM-KATBIHACTBIH SPTYPIIi CallallapbIH/IAFbI JKaF1aiIbl
Oaraunay;

KK 6 emip 60iier AKT 6iniMiH KeTiaipy KoHe olapabl KociOn KbI3MeTTe naiiiaiany;

KK 7 caHIpIK KOpFay )oHE KayilcCi3IiK KypaiaapblH KOJAaHy;

7KK 8 ka3ipri KoFaMHBIH ©3€KTi MaceJieliepiHe KaThICThI ©31H/IK MOPAJIB/IbIK YCTAaHBIMJIBI TYKBIPBIMIAY
’KQHE cayaTThl IoJIeIIey;

KK 9 kxociOu MinAeTTepi menry Ke3iH/ae a3aMaTThIK JKayarnKepHIlliKTi, KeIOacIIbUIBIKTE, KOMaH/Ia1a
THIMJIi YKYMBICTHI KOPCETY;

7KK 10 siMpIpara kene Oiy, ©3 MiKipiH YKBIMHBIH MTiKipiMeH OalTaHbICTRIpa 01y,

Ilocne ycnemmoro 3aBepiieHus 3TOH NPorpaMMbl 00y4aronuiics Oyaer crocodeH:

OK 1 npuMeHATh 1 niepeaaBaTh UMEIOIIMECS 3HAHUS ISl 0ObEKTUBHOM OLIEHKH MPOUCXO/ISIINX B
COBPEMEHHOM II00AIM3UPYIOLIEMCs 00IIECTBE U3MEHEHNI],

OK 2 nemoHCTpHpOBaTh KPUTHUECKOE, CUCTEMHOE, JIOTHUECKOE, ACCOLMATUBHOE MBILUIEHUE, TBOP-
4ecKoe BOOOpa)keHue, IUPOKHUHM Kpyro3op;

OK 3 BbIpabaTbIBaTh pelIeHUs] KOHKPETHBIX COLMATIbHBIX, MOTUTUYECKUX, KYJIbTYPHBIX POOJIEM U
y4acTBOBAaTh B MX pealn3allly,

OK 4 KOppeKTHO MCIOIb30BaTh CTHIIMCTHUECKHUE CPECTBA SI3bIKA U YCIIEITHO BCTYNaTh B
KOMMYHHUKAIIMIO B YCTHOM U IMCbMEHHOM (popMax Ha Ka3aXxCKOM, PYCCKOM U MHOCTPaHHOM SI3bIKaX;
OK 5 naBath OLIEHKY CUTYallUH B pa3iIMYHBIX cpepax MEeXIMIHOCTHOMN, COLIMATIBHON 1
poheCCUOHATTLHON KOMMYHUKAITIH,

OK 6 coBepuiencTBoBath 3HaHus1 KT B TeueHue Beeil ’KU3HU M MCIIONIB30BaTh UX B
poheCCUOHATIFHOM JIESITETbHOCTH;

OK 7 mpumeHsTh cpencTBa HU(pPOBOH 3alUTHI U 0€30M1aCHOCTH;

OK 8 popmynmpoBats 1 rpaMOTHO apryMEHTHPOBATh COOCTBEHHYIO HPABCTBEHHYIO MO3HUIIUIO IO
OTHOILICHHUIO K aKTyaJIbHbIM ITpo0JieMaM COBPEMEHHOTO OOIIIECTBa;

OK 9 nemMoHCTpHPOBATH TPAXKIAHCKYIO OTBETCTBEHHOCTb, JTHJEPCTBO, 3(H(DEKTUBHYIO paboTy B
KOMaH/Ie TIPH pellIeHUH NMPOPEeCCHOHANBHBIX 33/1a4;

OK 10 ymeTs HaXOUTh KOMIIPOMHCCHI, COOTHOCHThH CBO€ MHEHHE C MHEHHEM KOJUICKTHBA,

GC 1 apply and transfer the available knowledge for an objective assessment of the changes taking place in
the modern globalizing society;

GC 2 demonstrate critical, systematic, logical, associative thinking, creative imagination, broad outlook;
GC 3 develop solutions to specific social, political, and cultural problems and participate in their implemen-
tation;

GC 4 correctly use the stylistic means of language and successfully communicate in oral and written forms
in Kazakh, Russian and foreign languages;

GC 5 assess the situation in different spheres of interpersonal, social and professional communication;

GC 6 improve the knowledge of ICT throughout life and use them in professional activities;

GC 7 apply digital safety and security tools;




GC 8 formulate and competently argue his/her own moral position in relation to current problems of mod-
ern society;

GC 9 demonstrate civic responsibility, leadership, effective teamwork when solving professional problems;
GC 10 be able to find compromises and relate his/her opinion to that of the colleagues;

BBb Goiibinma oKy HaTHKe1epi/Pe3ynbTaTsl 06ydennsi mo OIT/EP learning outcomes

OKy GarnapiiaMachIH CITTI AAKTaFAHHAH KeiiiH OL1iM anymbl KadserTi 601ab1:

ON 1 Oneymerrik-casic, 3KOHOMHKAJIBIK, T'yMAHHUTApJIBIK FHUIBIMIAP, ICKEPIIK JKOHE OYKapasbK
KOMMYHHKAIIAA TEOPHUSICH MEH MMPAKTUKACHIHBIH €H O3BIK OUTIMIEepiHiH )KOFaphl ACHIeHiH KopceTy

ON 2 Ana, MEMJICKETTIK JKOHE IIET TUIIEPIH MEHIepy, FhUIBIMH 3€pPTTEYyJIep MEH aKaJIeMHUSUIBIK JKa3zy
onictepin OuTy, oJap/pl KaCiOM KbI3METTE, COHBIH 1IITH/E ICKePIIiK KapbhIM-KaThIHACTA KOJJIaHY;

ON 3 OneymerTik-casicy, 3JKOHOMUKAJIBIK, TYMAHUTAPJIBIK FBUIBIMAAP, ICKEPITIK KOHE OYKapaTbIK KOM-
MYHUKAIHS TEOPHUSCHI MEH MTPAKTUKACHIHBIH €H O3bIK OLTIMIICPiHIH KOFaphI ICHI€HiH KOPCETY;,

ON 4 BAK kpI3MeTiH Tanjiay, ayAuTOpUsl CYPAHBICTAPBIHBIH, KOHTEHT Ma3MYHBIHBIH KaHaFaTTaHYIIIbI-
JIBIFBIHA QJICYMETTIK OJIIICYIIEp KYPri3y;

ON 5 e3iHiH KociOH KbI3METIH/IE ONIEMIIK KOHE Ka3aKCTaH IbIK MEIMaHbIH HHHOBALIMSUIBIK 1AMy Karu-
JaTTapbl MEH TETIKTEPiH, 3aMaHAyH MEIHATCXHOJIOTHSIIAP/IBbI, aKIAPATTHIK-KOMMYHHKAITUSITBIK, TEXHO-
JIOTUsIIap bl MalilaNany;

ON 6 Tk cayaTThUIBIK, COMIICY MOJICHUETI, ICKePIIiK KOMMYHHKAIHS KAaFUIATTApbIH JKETULIPY KIHE
©31HIH Me/na-KbI3METIH/Ie Taliaiany;,

ON 7 Gusnec-tiporiecTep/i akcapTy MakcarbiHna BAK-TbIH SKOHOMUKAITBIK Macenesnepine Oarmapia-
Hy, 0acKapyIIbUIBIK MICHIIMAEPII 331pIiey sKoHe KaObU1iay, Macc-Meua peAakusuiaphbl Y>KbIMAAPbIHIA
0acKapyIIbUIBIK MiHACTTEP/Il CAyaTTHI ISy,

ON 8 »skcrepuMeHTTIK-3epTTey KbhI3METiHIH IaFapliapbiH kepcery, BAK-Tbl 3eprreynin 3amanayu
QNICTEPiH KOJJIAHY, MAacC-MEIMAHBIH JIAMybl MEH KYMBIC ICTEY 3aH/IbIIBIKTAPBIH aHBIKTAY.

ITocne ycmemmoro 3aBepuieHus 3TOH NPOrpaMmMbl 00y4aronmiics Oyaer:

ON 1 JlemoHCTpHpOBaTh BBICOKHI YPOBEHb HAMOOJIEe IMEPEOBBIX 3HAHWN TEOPHHM W TPAKTHUKH
COLIMATIBHO-TIONIMTUYECKNX, OKOHOMMYECKHX, T'yMaHUTAapHBIX HayK, [JEJIOBOM M  MacCcOBOU
KOMMYHUKaIHH,

ON 2 JlemOoHCTpUpOBaTh BIIAJICHUE POAHBIM, TOCYJAPCTBEHHBIM U MHOCTPAHHBIMU SI3bIKAMH, 3HAHUE
METOJIOB HAy4YHBIX MCCIIEIOBAaHMN M aKaJEMHUYECKOrO IHChbMa, MPUMEHATh UX B MPodheccCHOoHAIBbHON
NEeATENbHOCTH, BKIIIOUAsl AEIOBYI0 KOMMYHHKALUIO;

ON 3 IIpowmsBoauth coOcTBeHHBII KOHTEHT B CMU, moBeprars KpUTHYECKOMY aHAIN3Y W TPOBEPKE
MH(OPMAILHIO MO aKTyaJIbHBIM COLMAIBHBIM MpoOJieMaM, YUUTbIBask IIPH ITOM 3HaYEHUE MPUHIUIIOB U
KYJIbTYpBI aKaJIEeMUYECKON YECTHOCTH,;

ON 4 AnanusupoBarts aearenbHocTs CMU, MpoBOAUTH COLMONOTUYECKHE U3MEPEHUS YIOBIIE-
TBOPEHHOCTH 3alPOCOB ayIUTOPUH, COACPKAHUS KOHTEHTA,

ON 5 Hcnonb3oBath B cBOEi MpoheCCHOHANBHOM A TEIbHOCTH MPUHIIUITB U MEXaHU3Mbl HHHOBA-
LIMOHHOT'O Pa3BUTHUS MUPOBBIX M Ka3aXCTAHCKUX ME/IHMa, COBPEMEHHbIE MEIUATEXHOJIOT U, UH-
(bopManOHHO-KOMMYHHUKAIIMOHHBIE TEXHOJIOTHH;

ON 6 CoBepuieHCTBOBaTh M HCIIONH30BATh B CBOCH MeIHa-NesTebHOCTH TIPHHIIHITBI S3BIKOBOW Tpa-
MOTHOCTH, KyJIbTYpBI pe4H, J€JI0BOI KOMMYHHUKALIUH;

ON 7 OpuentupoBaThCsi B 9KOHOMHUYECKUX Bompocax CMU, pazpabaTsiBaTh U MPUHUMATH YIIPaB-
JIEHYECKHE PEIICHUs], TPAMOTHO pEIIaTh YIPABJICHUYECKUE 33a4l B KOJUIEKTHBAX PEIAKLUI Macc-
Me/I1a ¢ LIeJIbI0 YIy4IlIeHHs1 OM3HEC-TIPOLIECCOB;

ON 8 JleMoHCTpHpOBaTh HABBIKM 3KCIEPUMEHTAIbHO-UCCIIEA0BATENLCKON 1€ATEIbHOCTH, TIpUMe-
HATb COBPEMEHHBIE MeTonbl nccienoBanuss CMU, ompenensiT 3aKOHOMEPHOCTH  pa3BUTHS U
(YHKIIMOHMPOBAHUS MacC-MeIua.

Upon successful completion of this program, the learner will:

ON 1 Demonstrate a high level of the most advanced knowledge of the theory and practice of socio-
political, economic, humanitarian sciences, business and mass communication;

ON 2 Demonstrate proficiency in native, state and foreign languages, knowledge of research methods




and academic writing, and apply them in professional activities, including business communication;

ON 3 Produce your own content in the media, critically analyze and verify information on current social
issues, while taking into account the importance of the principles and culture of academic integrity;

ON 4 Analyze the activities of the media, conduct sociological measurements of the satisfaction of the
audience's requests, the content of the content;

ON 5 To use in their professional activities the principles and mechanisms of innovative development of
the world and Kazakhstan media, modern media technologies, information and communication
technologies;

ON 6 Improve and use the principles of language literacy, speech culture, and business communication
in their media activities;

ON 7 Navigate the economic issues of the media, develop and make management decisions,
competently solve management problems in the editorial teams of mass media in order to improve
business processes;

ON 8 Demonstrate the skills of experimental research activities, apply modern methods of media
research, determine the patterns of development and functioning of mass media.




CooTHeceHue pe3yJIbTAaTOB 00yueHHs 10 o0pa3oBaTeibHOI nporpamMme «7M03201 7KypHaaucTuka
¢ IIpodeccnonanbubiMu cranaapramu «M3nanue razer» / «A3nanue ;KypHaIoB H MEPHOAHYECKUX MYOJIMKAIMI» U «/lesITeIbHOCTD MO CO3/1a-
HMIO U TPAHCJISIIMH TeJIeBU3MOHHBIX MPOrPaMM»
""7TM03201 Kypnanucruka' 0inim Oepy 0argapamachl 00MBIHIIA OKBITY HITH KeIepiH '"I"aseT mbIFapy'' kaciOn cTaniapTTapbiMeH

cauasbicTeIpy/ "/KypHannap MeH Mep3iMai kapusiIaHbIMIAp WbIFapy' #xoHe "TeaeBU3NAIBIK OaFaapaaMaapabl Kacay xKIHe TPAHCIAALUAIAY

skeHiHgeri Kpizmet"

KAPTOYKA NPO®ECCHUMUN: «PenakTop (001muii npopuin)»; «Penakrop nporpamm» 7 ypoBenb OPK — marucrparypa

KO9CIBU KAPTA: "Penaxkrop (:kaiansl noH)"; "barnapaamanap penakropsl" 7 CBII genreii-marucrparypa

ON/ PO KC enoex HUxemaiiik, narasliaap/ Binimaep/3nanns Kexe koHe
pynxknusan Ymenusn, nasvixu Kacion
apbl/ KY3bIpeTTiJIi
TpynoBbie krep (KC)
byHkunn [JINYHOCTHBI
IIC en
npogeccuo-
HaJIbHbIE
KOMIIeTeH-
uuu (I1IC)
ON/PO1 - Enbex 1.Tuimal OGaiinaHblc YHIIH MakcaTThl aynutopus- | bykapanbik  akmapaTTsl  TyThiHY koHe | OK 1
ON 1 OmneyMmerTik- | GyHKUHUACHI | HbI aHBIKTAY. OHJIIpy MpoleciHaeri ayautopusHsiy peni, | OK 2
casCH, OSKOHOMHKAIBIK, | / MeminekerTik  Oackapy opraHiapblHbIH —©Kiji- | OipieckeH BAK ayIuTOpusCBIHBIH HETi3T1
I'YMaHHUTapJIbIK Tpynosas JepiMeH OaillaHbIC OpHATYy. cUnarTamalnapsl, ayAUTOPUSHBI IIBIFapy IbIH
FBUIBIM/IAP, ickepiik | GpyHkmus 1 | 3aHHAMaNBIK JKOHE CasCH  YPAICTEp MeH 3- | Heri3ri omictepi./Poib ayauTopuu B mpoIiec-
KOHE OyKapasbIK repicTepAi Kajaaranay, 0oypkay, casicu Tajujay. ce MoTpedsieHUsI ¥ MPOU3BOACTBA MAaCCOBOM
KOMMYHHKAITHS 2.Kocibn KaypIMAAaCTBIKTapMEH, CapalibUIapMeH, | MHPOPMAIiK, OCHOBHBIE XapaKTEPUCTHKH
TEOPHSICHI MEH capaniubliapMeH, 0OoceKelecTepMeH, CepikTe- | ayauTopun coBpeMeHHbIXx CMU, ocHOBHBIE
MTPAKTUKACHIHBIH eH CTepMeH OaiimaHbIcTapAbl YHBIMIACTHIPY JKOHE | METOMABI n3ydeHus ayautopun ./ The role of
03BIK OLTiMIEpiHiH Kosay./ the audience in the process of consumption
KOFaphl JICHTCHiH 1.Onpenencure meneBoit ayautopuu st dddek- | and production of mass media, the main




KepceTy /
JlemoHCTpHUpOBAThH
BBICOKHI1 YPOBEHb
HauooJIee epCaoOBbIX
3HAHUU Teopuun u
IMPAKTHUKH conuajaIbHO-
IIOJIMTUYCCKHUX,
3KOHOMMNYCCKUX,
T'yYMaHUTapHBIX HayK,
IEJIOBOM W MacCOBOU
KOMMYHHKAIN /
Demonstrate a high level
of the most advanced
knowledge of the theory
and practice of socio-

political, economic,
humanitarian sciences,
business and mass

communication

TUBHOW KOMMYHUKAIUU.

BBICTpaI/IBaHI/Ie KOMMYHHUKaIIUU C IPCACTAaBHUTC-
JIIMU OPraHOB T'OCYIapCTBEHHOIO YIIPaBJICHUS.
OTCJ’IC)KI/IB&HI/IC, IIPOTrHO3UPOBAHUC 3aKOHOJa-
TCIBbHBIX U ITOJIUTHYCCKUX TCHI[GHI_[I/If/'I U U3MCHC-
HUH, TOTUTHYCCKUI aHAJIH3.

2.0praHuzanyss U MOAJEPKAHUE KOHTAKTOB C
HpO(i)eCCI/IOHaJ'ILHHMI/I COO6IH€CTB&MI/I, OKCIIepTa-
MU, aHAIMTUKAMH, KOHKYPEHTaMH, ITapTHepamu./
1. Defining the target audience for effective com-
munication.

Building communication with representatives of
public administration bodies.

Tracking, forecasting of legislative and political
trends and changes, political analysis.

2. Organizing and maintaining contacts with pro-
fessional communities, experts, analysts, competi-
tors, and partners.

characteristics of the audience of modern
media, the main methods of audience
research.

Enbex

(byHKLIUACH
/

Tpynosas
bynkms 1

1. ¥YcuIHBUIFAaH MaTepHAIIAPABlI JKOHE OJIapAbI
xobana maljganaHyAblH OpPBIHABUIBIFEl TYpPajbl
HIENIM KaObUIaay.

2. Koram eMipiHeri ©3eKTi OKUFajIapAbl *KoHE
OJIap/IaFbl XKaHA Ke3KapacTapAbl aHBIKTAY.

3. OneyMeTTiK AaMyJIbIH OpTYpJIi aCHeKTUIepiHIH
TpeHaTepiH Oomkay./

1. [IpunsATHE pemeHus O 1enecoo0pa3HOCTH
nyOJIMKalliU  TIPEOCTABISIEMbIX MaTepUAIOB U
CHoco0O0B X UCHOJIB30BAHUS B TIPOEKTE.

2. BrisiBneHre akTyalbHBIX COOBITHM B )KM3-
HU O0IIECTBA U HOBBIX TOUEK 3PEHUS Ha HUX.
3. [IporHo3upoBaHne TPEHAOB pPa3INYHBIX

ACIICKTOB O6I_I_ICCTBCHHOFO paSBI/ITI/ISI./

1.Pepaknusnsik cascaT, oHbIH imiHIe BAK
MEHIIK HeNepiHiH cascH, SKOHOMHUKAIbIK,
KOMMYHaJIJIBIK MY/IIIENIEPI.

2.XanbIKThIH, JKaIIbl KOFAMHBIH KYHIENIKTI
macenenepi/

1.PenakiionHass IOJIUTHKA, B TOM YHCIIE
MOJIMTHYECKUE, SKOHOMUYECKUE, KOMMYHU-
KaTHUBHBIE HHTEPECH cOOCTBeHHNKOB CMU.
2.IloBcenHeBHBIEC MPOOIEMBI HACEICHHUS,
obmecTBa B 1eom./

1. Editorial policy, including the political,
economic, and communal interests of media
owners.

2. Everyday problems of the population, so-

OK 1
OK 2




1. Making a decision on the expediency of
publishing the provided materials and the ways of
their use in the project.

2. ldentification of current events in the life of
society and new points of view on them.

3. Forecasting trends in various aspects of social
development.

ciety as a whole.

ON/PO 2 -

Ana, MeMJICKETTIK XKoHE
HIET TUIAepiH MEHTepYiH,
FBUIBIMH 3€pPTTEYJIEp MEH
aKaJIeMHSITBIK xKazy
onmictepin OinyiH Kepce-
Ty, OJlapabl  Kocibu
KbI3METTE, OHBIH IIIHIE
ICKepIIIK OipiecTikTe
konnany / JlemoHcTpupo-
BaTh BIIAJICHAE DPOJHBIM,
TOCY/IapCTBEHHBIM U UHO-
CTpPaHHBIMHU SI3BIKAMH,
3HaHHE METOJIOB HAyYHBIX
HUCCIIENOBAaHUII H aKaje-
MHUYECKOT0 MHChMa, TpH-
MEHSTh UX B Mpodeccro-
HAJIBHOM  JIeATEeNbHOCTH,
BKJTFOYAsl JIETIOBYIO KOM-
MYHHKALHIO /
Demonstrate  proficiency
in native, state and foreign
languages, knowledge of
research methods and

Enbex ABTOPIIBIK TYXKBIPBIMJIaMaHbl HAKTHLIAY, OFaH ¥Ykcac hopmarTarsl )KOHE TaKbIPHITITAFbI OK 2
GyHKIUAC | Ty3eTyJep MEH YChIHbICTap d3ipiey./[letanu3amnus | OTaHIBIK )KoHE meTenaik BAK OK 4
bI/ aBTOPCKOM KOHIIEIIINU, pa3paboTKa MOMpPaBOK U Toxipudeci./OnbIT OTEYECTBCHHBIX U
Tpynosas pexomennanuii k Heil./Detailing the author's 3apyOexubsix CMU ananoruynoro
¢dynxms 1 | concept, developing amendments and ¢dopmara u remaruku./ Experience of

recommendations to it. domestic and foreign mass media of

similar format and subject matter.

EnoOex Kocibun KoFam1acThIKTapMEH, capaniibLuIapMeH, AynuTTI 3epTTEYAiH HET13r1 OK 2
GyHKIMAC | TangaylibUiapMeH, 09CeKenecTepMEH, onicrepl./OCHOBHbIE METO/bI U3YUEHUS OK 4
b1/ cepiKTecTepMeH OaillaHbICTapIbl YHBIMAACTHIPY aymuropun./ The main methods of study- OK 10
TpynoBass | xoHe Koiyay./OpraHu3anus 1 mojjiep kanme ing audit.
GbyHKIMSA 2 | KOHTAKTOB ¢ IPOo(eCCUOHATBLHBIMU

COOOIIIECTBAMHU, IKCIIEPTAMHU, aHATUTUKAMH,
KOHKypeHTaMmu, naptHepamu./Organizing and
maintaining contacts with professional
communities, experts, analysts, competitors, and
partners.




academic  writing, and
apply them in professional
activities, including
business communication

ON/PO 3 -
AKaJeMUSIIBIK  aJaJIJIbIK
KaFugaTTapbl MEH MoJie-
HUETIHIH MaHBI3/bI-
JBIFBIH €CKEPE OTBIPHI,
BAK-ta 3 KOHTEHTIH
HIbIFapy, ©3€KT1
QNIeyMeTTIK  mpobiema-
nmap OolbIHINA aKmapar-
TBl CBIHM Tajljay MEH
Tekcepyre kibepy; /
[TpousBouTh
COOCTBEHHBI KOHTEHT B
CMU, MOJIBEpPraTh
KPUTHUYECKOMY aHAIN3Y U
MpoBepKe  MH(POPMAIIHIO
1o aKTyaJIbHbIM
COLIMAIbHBIM TpOOJIEMaM,
YUUTBIBasE TpPU  ITOM
3HAUCHWE TMPUHIUIIOB H
KYJIbTYpBI
aKaJIeMUIECKON
YECTHOCTH;

/ To produce their own
content in the media, to
critically analyze and
verify information on

Enbex 1.bacbuibiMaa xapusiyiay YIIiH npo0iemanap MeH | Op TYp:l Ke3AepAeH MaHbI3bl
GbyHKIUAC | 6aChIM TaKBIPBITITAPIBIH MIEHOCPIH aHBIKTAY , JEPeKTep/Il )KUHAY, OHJICY, TAIIAy OK2
bl/ MAaFbIHAJIBIK EKITIH KOIO. TEOPHSACHI, JIICTEPI, d1IicTepi, OK 3
TpynoBast | 2. ABTOpiap YCHIHFAaH aKNapaTTHhIH ©3€KTLIITiH Kypajuapbl, oJlapJaH akmapar aiy, oiiim OK 4
¢dbyHkus 1 | )KOHE AYPBICTHIFBIH TEKCEPY/ any./Teopust, METOIbI, CITOCOOBI, OK9

1.0OnpenencHue Kpyra npooJieM U IPHUOPUTETHBIX | WHCTPYMEHTHI cOopa, 00paboTKH,

TeM JJis MyOIMKauu B U3aHUU , PACCTAaHOBKA aHallM3a 3HAYMMBIX JaHHBIX U3

CMBICJIOBBIX aKIICHTOB. Pa3IMYHBIX UCTOYHUKOB, ITOJTyUYCHHE

2.IIpoBepka aKTyalbHOCTH U JTOCTOBEPHOCTH WH- | MH(POpPMAIUU U3 HUX, U3BJICUCHUE

dbopmaruu, npeocTaBICHHOM aBTopamu/ suanwuii./Theory, methods, methods, tools

1. Defining the range of problems and priority top- | for collecting, processing, and analyzing

ics for publication in the publication , placing se- | significant data from various sources, ob-

mantic accents. taining information from them, and ex-

2.Checking the relevance and reliability of the in- | tracting knowledge.

formation provided by the authors
Enbex 1. HakTel nepexrepi Tekcepy. JKapusanmaneimaap /bl )kacayablH OK 2
¢ynkuusc | 2. KaxerTi KOChIMIIA aKMapaTThlH CHUMATBIH | MIHAECTTEPI MEH dJiCTepi, TEXHOIOTHUICHI OK 3
b1/ aHBIKTAy. MEH TEXHUKACHI, OJ1apIbIH Ma3MYH/IbIK OK 4
TpynoBas | 3. Marepuangapasl Oargapiamara 6epy Typaibl | KOHE KYPBUIBIMIBIK-KOMITO3UIIUSIIBIK OK 10
GyHKIMA 2 | WENIMAEpAIH  OpbIHABUIBIFBIH  Oarajiay KOHE | epeKIIeNIKTepl.

KaObL1/1aY.
4. O Typabl HEFYPJIBIM TOJIBIK KOHE I O1iM/Il

KaJBIITACTBIPY YIIIH KYOBUIBICTBI  (OKUFAHBI)
TaNaay.
5. OpTYypil  JKaHpAAFbl  MaTepHajiap.ibl

(cuenapwmiiniepi) AaibiHIay, OarmapiiamManapabl
(OarmapiaManapabl) Kyprizy./

3ana4u U METO/Ibl, TEXHOJIOTHS U
TEXHUKA CO3JIaHUs MyOIMKAIMHA, UX
coJiepkaresbHasi U CTPYKTYPHO-
KOMIIO3UIIMOHHAs CTIenu(pUKa.

Tasks and methods, technology and




current social issues,
while taking into account
the importance of the
principles and culture of
academic integrity;

1. TIpoBepka GakTHUECKUX TAHHBIX.

2. OmpeneneHue xapakTepa HEOOXOAUMOU J0-
MOJIHUTEILHON HH(OPMAIIHH.

3. Orenka 11e1eco00pa3sHOCTH U IPUHATHE pellie-
HUM O BKIIFOYEHWH MATEPHUAJIOB B Iepenady, Mmpo-
rpaMmmy.

4. Anamu3 siBreHus (coObITHs) mis (hopMHpOBa-
HHS KaK MOKHO 00Jiee MOJIHOr0 U TOYHOTO 3HAHUSA
O HEM.

5. Coznanue MarepuanoB (CIieHApUEB) MOATOTOB-
Ka, [POBeJIeHUE nepenad (MporpaMm) pasirnuHbIX
»KaHpoB./

1. Checking the actual data.

2. Determining the nature of the additional infor-
mation required.

3. Assessment of the feasibility and decision-
making on the inclusion of materials in the trans-
mission, program.

4. Analysis of the phenomenon (event) to form the
most complete and accurate knowledge about it. 5.
Creating materials (scripts) for preparation, con-
ducting programs (programs) of various genres.

technique of creating publications, their
content and structural and compositional
specifics.

ON/PO 4 —

BAK xb13MmeTiH Tangay,
ayJIUTOPUS
CypayJapbIHbIH
chI0aiac >KeMKOPJIBIKKA
OJIEYMETTIK OJIIeysep
KYpPri3y, KOHTEHTTIH
Ma3MyHbI /
AHanu3upoBarb
nestenbHocT CMU,

Enodex

byHKLHSAC
bl/

Tpynosas
byakuus 1

1.MakcarTel aynuTopus  YILIIH  aKHapaTThIK
XKaraalmapasl 137ey JkoHe Oaranay.

2.¥kcac (ykcac) wmemuma KoOalapabpl  icKe
aCBIPYIIBIH OTAHJBIK >KOHE ONEMJIIK TIKipuOeciH
eckepe OTBIPHIII, dbopmartka, MaKCaTThI
ayJUTOpUsFa COUKECTIrT TYPFBICBIHAH aBTOPJIBIK
uaesapapl 6aranay.

3. XoOGamapael KOpKEeMAIK KYHABUIBIFBI MEH
Menua  OM3HEC  JKOCMaphlHAAa  OCNTiJICHTEH
KpUTepHiisiep O60iibIHIIA capaiay./

1. KoOGaHbIH TYXKBIpBIMJIAMachlH  93ipiey
npuHIpnTepi  (OHBIH IMIIHAE MOJCTbACY
)KOHE JM3aliH), OHBI TaljIay JKOHE TY3eTy
anicTepi.

2. Kazakcran PecryOmmkaceiabiy BAK Ty-
paJjbl 3aHHAMAchL./

1.ITpuHuunel pa3pabOTKU KOHLEMIUU Me-
Ja TpoeKTa (B TOM YHUCIIe MOJETUPOBAHUS
U Ju3aiiHa), METOJbl €€ aHallu3a U KOppeK-
U,

OK 3
OK'5
OK 8




IPOBOIUTH
COLIUOJIOTUYECCKHUEC
H3MEPEHUS
YAOBJIECTBOPCHHOCTHU
3aIIpOCOB Ay IUTOPUH,
COACPIKAaHUA KOHTCHTA /
Analyze the activities of
the media, conduct
sociological
measurements of the
satisfaction of the
audience's requests,
content content

1.Ilouck m oueHka MH(OOPMAIMOHHBIX MOBOJOB
JUUISL LI€JIEBOM ayIUTOPHUH.

2.01€eHKa aBTOPCKUX HUJEH C TOUKH 3pEHMS COOT-
BEeTCTBUS (hopMaTy, 1IeJIEBON ayAUTOPUHU C YIETOM
OTCYCCTBCHHOTO WU MHPOBOI'O OIIbITa pcain3allun
AdHAaJIOTUYHbIX (CXOI[HBIX) MCra IMMPOCKTOB.

3. PanxupoBaTh NPOEKTHI IO XyJ0KECTBEHHOM
HCHHOCTH U KPUTCPUAM, YCTAHOBJICHHBIX B CTpa-
teruu, ousuec-mane CMU./

1. Search and evaluation of information events for
the target audience.

2. Evaluation of the author's ideas from the point
of view of compliance with the format, the target
audience, taking into account the domestic and
international experience of implementing similar
(similar) media projects.

3. Rank projects by artistic value and criteria es-
tablished in the strategy, business plan of the me-
dia.

2.3akoHonarenscTBO PecmyOnmukun  Kazax-
cran o CMI./

1. Principles of development of the concept
of the project method (including modeling
and design), methods of its analysis and cor-
relation.

2. Legislation of the Republic of Kazakhstan
on mass media.

Enbex
byHKIUSC
b1/
Tpynosas
byHKIHS 2

1. 1. Koram emipiHzeri ©3eKTi OKUFaJlap/ibl KOHE
oJlapJIarkl KaHa Ke3KapacTap/ sl aHBIKTAY.
2. 2. OJIEyMETTIK JlaMyJIbIH
OaFpITTapbIHBIH TPEHTEPIH OOIKAY.

3. 3. bepy (6armapmiama) yuriH npoGiemManap MeH
0achIM TaKBIPBINTAPJBIH IIEHOEPIH aWKbIHIAY,
MaFrbIHAJIBIK aKIEHTTEP I OpHAIACThIpy./

1. BrisiBeHre akTyalbHBIX COOBITUN B JKH3-
HU O0IIECTBA U HOBBIX TOUEK 3PEHUS Ha HUX.

2. [IporHo3upoBaHue TPEHIOB PA3TUYHBIX
ACIIEKTOB OOIIECTBEHHOTO Pa3BUTHSL.

3. Omnpenenenne Kpyra npoOiIeM W MPHOPH-
TETHBIX TeM JJIS 1epejauu (MporpaMmbl), paccTa-

opTYpIIL

XaJIbIKTHIH JKOHE KaJIlbl KOFaMHBIH
npo0ieMaapblH capajiayiblH e3repyiH
6omxkay./[IporHo3upoBaHne U3MEHEHHUS
paHXUPOBAHUS TPOOJIEM HACEIEHUEM U
obmecTBoM B 1iesom./Forecasting chang-
es in the ranking of problems by the pop-
ulation and society as a whole.

OK 3
OK 5




HOBKA CMBICJIOBBIX aKIICHTOB./

1. Identification of current events in the life of so-
ciety and new points of view on them.

2. Forecasting trends in various aspects of social
development.

3. Definition of the range of problems and priority
topics for the program, placement of semantic ac-
cents.

ON/PO 5 -

O3 KbI3METIHE OIEMIIK
XKOHE Ka3aKCTaHIBIK Me-
JMaHbl ~ MHHOBAIIUSIIBIK
JTaMBITYJIBIH ~KaFuaTTa-
pbl MEH TETIKTepiH, 3a-
MaHayd MeEIHaTEeXHOJIO-
THSUIAp/Ibl, aKMapaTThIK-
KOMMYHHKAITUSUTBIK TEX-
HOJIOTUSANApBl  Taiaa-
nany / Wcnomnp3oBath B
CBOEi JEeITeNLHOCTH
MPUHIAITEI ¥ MEXaHU3-
MBI WHHOBAIIHOHHOTO
pa3BUTHUS MHUPOBBIX H
Ka3aXCTaHCKUX  Mefua,
COBpEMEHHBIC  MeJna-
TexHoJoruu, wuHpopma-
ITUOHHO-
KOMMYHHKAITIOHHBIE
texnosoruun / Use in
their activities the prin-
ciples and mechanisms
of innovative develop-

Enbex

byHKIHMSC
bl/

Tpynosas
bynakuus 1

1. Matepuannpl BAK TananrapsiHa coiikec
KENTipy.

4. 2. Ayauno, GeiiHe MaTepuaaapbl peaakTOPIIbIK
eney./

1. IlpuBenenne MaTepuasia B COOTBETCTBUE C Tpe-
6oBanusmu CMU.

2. Pemaxropckast 00paboTka aynuo, BHIEOMATE-
puaios./

5. 1. Bringing the material in line with the re-
quirements of the media.

2. Editorial processing of audio and video materi-
als.

1.Menua enimuepai Typai popmarra
JaiiblHaay SAICTepl, TEXHOIOTHUACHI KOHE
TEXHHUKACHI.

2.ArbIHAApBI, TpaduKaIIBIK OeHHenep i,
ayauo, OCHEHI pelaKIvsIIay IbIH

olicTepl MEH TacuIaepi.

3.Aynuo, BUJICO ammmapaTThIK KOHE
OarapiiaMalibIK KacaKTaMaHbIH HET13T1
(bYHKIIMOHATIBIFBI/

1.MeTobl, TEXHONOTHS U TEXHUKA MOJATO-
TOBKH MeJHa TMPOIYKTOB B Pa3IMIHBIX
dopmarax.

2.Metonbl ¥ TIpUEMbI PEAAKTUPOBAHUS TEK-
cTOB, Tpaduueckux H300paKeHUH, ayauo,
BHJICO.

3.0cHOBHO (hyHKIIMOHAT ay/A10, BUIEO
anmapaTHO-TIPOrPAMMHOTO o0ecTieue-

HusL./

1. Methods, technology, and techniques

for preparing media products in various
formats.

2. Methods and techniques for editing

texts, graphics, audio, and video.

3. The main functionality of audio, video

OK 6
OK 7




ment of the world and

hardware and software.

Kazakhstan media, mod- | Exbek 1. Marepuanasl BAK tamanrapbina coiikec 1.Menua enimuepai Typai popmarra OK 6
ern media technologies, | ¢yukuousic | kenripy. JaibIHAY SAICTEPl, TEXHOJIOTUSICHI )KOHE OK 7
information and commu- | b1/ 6. 2. Ayauno, Oeiine MaTepuanIapIsl PEIAKTOPIIBIK | TEXHHUKACHI.
nication technologies TpynoBast | enzey./ 2.ArbiHap/el, rpaduKanbik OciHeaep i,
¢byukus 2 | 3. [IpuBenenue matepuana B COOTBETCTBHE C Tpe- | ayAuo, OCHEHI pelaKIusiiay IbIH
6oBanusmMu CMMU. onicTepi MEeH Tociiaepi.
4. Penaktopckasi oOpaboTka ayauo, Bujpeomarte- | 3.AyAuO, BUAEO alMapaTThIK KOHE
puainos./ OarmapiamMalbIK KacaKTaMaHbIH HeTi3Ti
7. 1. Bringing the material in line with the re- | ¢byukimonanabFsl/
quirements of the media. 1.MeToapl, TEXHOJIOTHS M TEXHUKA IIOArO-
2. Editorial processing of audio and video materi- | ToBku Meauda MOPOAYKTOB B  Pa3IMYHBIX
als. dopmarax.
2.Metonbl ¥ HpUeMbl peAaKTUPOBAHUS TEK-
CTOB, rpaduyeckux H300paKeHHUH, ayauo,
BU/ICO.
3.0OcHOBHOM (PYHKITMOHA ay/IUO, BUIEO
anmnapaTHO-MIPOTrPaMMHOTO o0ecreue-
HUsL./
1. Methods, technology, and techniques
for preparing media products in various
formats.
2. Methods and techniques for editing
texts, graphics, audio, and video.
3. The main functionality of audio, video
hardware and software.
ON/PO 6 - Enbex 1.MoTiHMOHII, EMJIEHI, CHH-TAKCHCTI, THIHBIC 1. KapustmaneiMaaps! KacayablH OK 4
O3iHiH Meua- ¢ynkuusc | Oenriiepin, MaTepuai CTUIIH OHJEY. MiH/IETTepl MEH d/iCcTepi, TEXHOIOTHSICHI OK 8
KBI3METIHJIE TUITIK cayar- | bi/ 2.MoTIiHMOH /I, €EMJIEHI, CHH-TAKCHCTI, THIHBIC MEH TEXHUKACHI, OJapAblH Ma3MYH/IbIK
TBUIBIK, COMIICY MOICHU- TpynoBas | GenrinepiH, ClieHAPHI CTUIIIH OHACY. YKOHE KYPBUTBIMJIBIK-KOMIO3UIIHSITBIK
eri, ickepitik kommyHuka- | ¢ynaknus 1 | 3. CrieHapuit mopTdertiH KaibinTacTeipy./ epEeKILETIri.

1S KaFUaTTapbIH

1.PegakTupoBanue KOHTEKCTa, opdorpaduu, cun-

2. Pepaxiust KbI3METIHIH TE€OPHSIIAPHI,




KETUIIPY JKoHE naia-
nany/CoBepILIEHCTBOBATh
U UCIOJIB30BaTh B CBOCH
Meaua-aACATCIIbHOCTU
MIPUHLIMIIBI SI3bIKOBOM
IPaMOTHOCTH, KYJIBTYPBI
peuu, Je10BOM KOMMYHHU-
karuu / Improve and use
the principles of language
literacy, speech culture,
and business
communication in their
media activities

TaKCHCa, NYHKTyalluu, CTUJIA MaTCpurajia.
2.PenaktupoBanue KOHTEKCTa, opdorpaduu, cuH-
TaKCHCa, MYHKTyalluH, CTUJIA CUCHApPU.

3. ®opmupoBanue moprdens creHapues./

1. Edit the context, spelling, syntax, punctuation,
and style of the material.

2. Edit the context, spelling, syntax, punctuation,
and script style.

3. Creating a portfolio of scenarios.

oicTepi, TocIIepi MEH Kypaiiaphl.

1. 3. Morinnepai, ayauo, Buaeo, rpaduka-
JBIK KECKIHACPAl PEAaKTOPIJIBIK Taljay
onicTepi MEH Kypasaapbl./

1. 3a7aud ¥ METOAbI, TCXHOJOTHS U
TEXHUKA CO3JaHUs MMyOJIMKAIUA, UX COJep-
JKaTellbHAs ¥ CTPYKTYPHO-KOMITO3HITMOHHAS
crienuduka.

2. Teopun, MeToapl, CcrOocoObl U HH-
CTPYMEHTBI PEAKIIMOHHON JEATEIBHOCTH.
3. Meroasl 1 MHCTPYMEHTHI pEIaKTOp-

CKOI'0 aHajin3a TEKCTOB, ayAuo, BUACO, I'pa-
prueckux nzodpaxenuii./

1. Tasks and methods, technology and tech-
nique of creating publications, their content
and structural and compositional specifics.

2. Theories, methods, methods and tools of
editorial activity.

3. Methods and tools for editorial analy-

sis of texts, audio, video, and graphic im-
ages.

Enbex
byHKIUAC
b1/
Tpynosas

byHKIHS 2

1.ABTOp YCBIHFaH ’k00aHBI Talay; Ci3 9JICi3 )KOHE
KYIITI ’KaKTapAblH KYObUIBICHL, )k00aHbIH BAK-
TBHIH aKMapaTThIK casCcaThIHA COMKECTIT1.

2. AxmnapaTThlK, >XKapHamalblK, KOHCAJITHHITIK
areHTTIKTepMEH, KOFaMMeH OailaHbIC JKOHIHAETI
areHTTIKTepMeH,  OacmasapmeH, ©Oacka  j1a
KOCIOPBIHAAp MEH YHBIMAApMEH, KOFaMJIbIK
KYPBUIBIMIAPMEH JKOHE JKYPTIIBUIBIKTBIH OPTYPIIi
TONTapbIMEH  OalIaHbICTapAbl  YHBIMIACTBIPY
XKoHE Konaay./

1.AHanu3 mpoeKTa, MpesIaraéMoro aBTOPOM; BBI-

1. Kazipri BAK aynutopuschiHbIH
CHUITaTTaMacHhl.

2. 3eptTey aaicTepi, Kypanaapsl./
1. Xapakrepuctuku
coBpemeHHbix CMU.

2.Metoppl, UHCTPYMEHTBI
ayauToOpuu./

1. Characteristics of the audience of
modern mass media.

2. Methods and tools for studying audi-
otory.

ayIUTOPUH

U3yYECHUS

OK 4
OK 8
OK 10




SIBJICHUC cna6mx U CWJIBHBIX CTOPOH, COOTBCT-
CTBUA  IIPOCKTaA I/IH(i)OpMaLIHOHHOﬁ IIOJIMTHUKE
CMU.

2. Opranuzanuss ¥ MOIJICPKAHUE KOHTAKTOB C
UH(POPMALIMOHHBIMH, PEKJIAMHBIMH, KOHCAJITHH-
T'OBBIMHU arcHTCTBaAMH, arCcHTCTBaAMH IIO CBA3sIM C
OOLIECTBEHHOCTBIO, M3AATEIbCTBAMH, JAPYTUMU
NpCaAnpuATUAMA W OpPraHu3alusiMU, O6H.[CCTB€H—
HBIMH CTPYKTypaMH MW pa3jJIuYHBIMHM TI'pyHIIaMu
00IIECTBEHHOCTH./

1. Analysis of the project proposed by the author;
identification of weaknesses and strengths, and the
project's compliance with the media information
policy.

2. Organization and maintenance of contacts with
information, advertising, consulting agencies,
public relations agencies, publishing houses, other
enterprises and organizations, public structures
and various public groups.

ON/PO 7 -
BAK-TBIH
JIBIK

HKOHOMUKA-
Mocenenepine
Oarnapiany, Oackapy
HIenimMaepin a3ipiey
XKoHe KaObu11ay, Ou3Hec-
MPOLIECTEPIl  JKAKCapTy
MaKcaThIH/Ia MacC-Mena
pelaKIusIapbl  YXKbIM-
JapbIHIA Oackapy
MIHAETTEpIH  cayaTThl
rerry/  OpHEeHTHPOBATH-
Csl B 9)KOHOMHYECKHX BO-

Enoex

byHKIUSC
b1/

Tpynosas
bynkmus 1

1.2Ko6anbiq BAK-ThIH akmapartThIK casicaTblHA
COMKECTIT1H, 9JIC13 )KOHE KYIITI KaKTapblH
aHBIKTAYy.

2.ABTOPJIBIK UESHBI ICKE achIpy YLIIH YaKbIT IEH
Kap KbUTBIK IBIFBIHIAP/IBI TATIAY, MYMKIH
TOyeKenaep.

3.¥kcac (ykcac) meana >xobamap/sl icke
acChIPYIBIH OTaHBIK JKOHE JJIEMIIK TOKIpUOECiH
€CKEepe OTBIPHIT, aBTOPJIBIK UAesIIapabl GopMaTKa,
MaKCaTThl ayIUTOPUSAFA COUKECTIr TYPFBIChIHAH
Oaranay./

1. 1.BoisiBnenue cinaObIX WM CHIIBHBIX CTOPOH, CO-
OTBETCTBHSI TPOEKTA HHPOPMAITMOHHOMN MOJIIMTHKE

1.Menana >x00aHbIH MaKcaTTapbl MEH
MIHJIETTEPIH, KOPKEMIIK HICITIMIEPIH
Tanaay 9MicTepi.

3. 2.MaxkcaTTbl ayIuTOPHSHBIH OJIeYMETTIK-
MICUXOJIOTHSUTBIK, CHITATHI./

4. 1.Meroasl aHanmu3a 1eled W 3amad, Xy-
JI0’)KECTBEHHBIX PEIICHUI MeIHna MPOEKTa.

2. 2.CompanpHble U IICUXOJOTHYECKHE Xa-
PaKTEPUCTHUKH 1IEJIeBOM ayauTopun./

3. 1. Methods of analyzing the goals and
objectives, artistic solutions of the media
project.

2. Social and psychological characteris-

OK 7
OK 9
OK 10




npocax CMMU, pazpaba-
TbIBATb W [PHUHUMATH
YIIPaBIEHUYECKUE pelle-
HHA, TI'PaMOTHO pPCUIATbh
YIIPaBICHUYECKUE 3aa4yu
B KOJUIEKTHUBAX PEIaKIUil
Macc-Mcaua C 18(SA115Y40)
YAYYIIeHUS OuzHec-
nporeccoB / Navigate the
economic issues of the
media, develop and make
management  decisions,
competently solve
management problems in
the editorial teams of mass
media in order to improve
business processes

CMU.

2.AHanu3 BpEMEHHBIX W (DMHAHCOBBIX 3aTpaT HA
peanu3anrio aBTOPCKOMN UJIEU, BOZMOKHBIE PUCKH.
3.01eHKa aBTOPCKUX UJEH C TOYKH 3PEHUST COOT-
BETCTBUA (popMaTy, 1IeNIEBOM ayIUTOPHH C YUETOM
OTCYCCTBECHHOI'O WM MHPOBOI'O OIIbITA pfain3alun
AQHAJIOTMYHBIX (CXOJHBIX) MEINA MPOEKTOB. /
1.ldentification of weaknesses and strengths, the
project's compliance with the media information
policy. /

2. Analysis of time and financial costs for the
implementation of the author's idea, possible risks.
3. Evaluation of the author's ideas in terms of
compliance with the format, the target audience,
taking into account domestic and international
experience in implementing similar (similar)
media projects.

tics of the target audience.

Enbex
byHKIUSC
b1/
Tpynosas
byHKIHS 2

1.Tuimzi GaiiaHbIC YIIIH MaKCaTThI
ayJTUTOPUSHBI aHBIKTAY.

2.3aHHaMaIbIK KOHE CasiCH YpAICTep MEH
e3repicTep/il Kajaraiay, 0oinKay, cascH Tauay.

1. 3.Kacibu KaybIMJJaCTBIKTapMEH,
capanmbulapMeH, caparnimblIiapMeH,
OocekenecTepMeH, CepiKTeCTepMEH

OailylaHpICTap/Ibl YUBIMIACTHIPY JKOHE KoJiay./

2. 1.0npenenenue I1eNeBON ayauTOpuu A (-
(EeKTUBHON KOMMYHUKAIIHH.

3. 2.0TcnexuBaHue, TPOrHO3UPOBAHUE 3aKOHOA-
TETBHBIX U MOJUTHYECKUX TEHICHIIMNA M W3MEHe-
HUH, HOJIUTHYECKUI aHaIN3.

3.0pranuzanusi ¥ TOAJEPKAHHE KOHTAKTOB C
po(hecCHOHANBHBIME COOOIIECTBAMH, JKCIIEpPTa-

1.Pepaxiusi KbI3METIHIH TEOPHLIIAPHI,
ozicTepl, TaCUIAEpl MEH Kypaniaphl.

2.byn xoba MakcaTThl ayJUTOPHS, OHBIH
SJ'IC}’MGTTiK JKOHC TICUXOJIOTUAJIBIK CHUIIATTa-
masnapsi /

1.Teopun, MeTOIBI, CIIOCOOBI U UHCTPYMEH-
ThI peHaKHHOHHOﬁ ACATCIIBHOCTH.
2.1leneBast aymuTopusi, JUIsi KOTOPOW STOT
MNPOCKT MNPCAHA3HAYCH, €€ COLHAJIBHBIC U
MICHXOJIOTHYECKUE XapaKTePUCTUKH./

1. Theories, methods, methods and tools

of editorial activity.

2. The target audience for which this pro-
ject is intended, its social and psycholog-
ical characteristics

OK 9
OK 10




MU, aHAJIMTUKAMH, KOHKYPEHTaMH, IapTHepamu./

1. Defining the target audience for effective com-

munication.

2. Tracking, forecasting of legislative and political
trends and changes, political analysis.

3. Organizing and maintaining contacts with pro-

fessional communities, experts, analysts, competi-
tors, and partners.

ON/PO 8 -
FoutbiMu-3eprrey
KBI3METIHIH AaFAbUIAPHIH
kepcety, BAK-TbI 3epT-
TEYIiH Ka3ipri 3aMaHFbl
o/IicTepiH KOJIaHy,
Macc-MeIMaHbIH JaMybl
MEH >KYMBIC ICTEYyiHIH
3aHJIBUTBIFBIH aHBIKTAY

/ TeMoHCTpUpPOBAaTH
HAaBBIKW HAyIHO-
HCCIIeIOBATEIILCKOM JIe-
SATEITLHOCTH, TIPUMEHSTH
COBpEMEHHBIE METOIBI
uccienosanus CMU,
OTIpeIEeTISATH 3aKOHOMEP-
HOCTH DPa3BUTHUS U
(GYHKITMOHUPOBAHUS
Macc-meaua / Demon-
strate the skills of re-
search activity, apply
modern methods of me-
dia research, determine
the laws of development

Enbex

byHKIHMSC
bl/

Tpynosas
bynakuus 1

1.3aHHaMaNBIK JK9HE casiCH YpAICTEP MEH
e3repicTep/ii Kagaranay, Oomkay, cascu Tanay.
2.MakcatrThl ayIUTOpHS YIIIiH aKIMapaTThIK
JKarJannapabl 131ey xKoHe Oaranay.

3.Koram emipiHJeTi ©3eKTi OKUFaIapabl )KOHE
oJlap/arbl ’KaHa Ke3KapacTap/bl aHBIKTay.

4. OneyMeTTiK IaMyJIblH OpTYPJi acHeKTUIepiHiH
TpeHaTepiH Ooinkay/

1.OtcnexuBanne, TPOTHO3UPOBAHUE 3aKOHOJA-
TEJbHBIX U MOJUTHYECKUX TEHIACHUUU U HU3MEHe-
HUH, TOTUTHYCCKUI aHAIIH3.

2.ITouck u oreHka HH(YOPMANMOHHBIX IMOBOJIOB
JUISL LIEJIEBOM ayIUTOPHUH.

3.BoisiBneHne akTyanbHBIX COOBITUN B KH3HU 00-
IIECTBA U HOBBIX TOUEK 3PEHUS HA HUX.
4.TIporHo3upoBaHNE TPEHIIOB Pa3IMYHBIX AaCIeK-
TOB OOIECTBEHHOTO pa3BUTHUS /

1. Tracking, forecasting of legislative and political
trends and changes, political analysis.

2. Search and evaluation of information reasons
for the target audience.

3. Identification of current events in the life of the
society and new points of view on them.
4.Forecasting trends in various aspects of social

1. AynuTopusiHbl 3epTTeY dAiCTep,
Kypaliapsl.

2.PenaknusuislK casgcar, OHbIH 1IIIHE
MEHIIIIK HeJIePiHIH CasCH,
SKOHOMHUKAIBIK, KOMMYHAIIJBIK MYJIE-
nepi/

1.MeTo/1bl, UHCTPYMEHTBI U3YUYEHHUS
AyAUTOPUH.

2.PGI[aKIII/IOHHa$[ IIOJIMTHUKA, B TOM YHCJIIC
MOJIMTUYCCKUEC, DKOHOMHUYCCKUEC, KOMMY-
HUKATUBHBIC I/IHTGI)GCI:I CO6CTB€HHI/IKOB
1. Methods and tools for studying the au-
dience.

2. Editorial policy, including the politi-
cal, economic, and communicative inter-
ests of the owners

OK 2
OK 5
OK 8




and functioning of mass
media

development.

Enbex
byHKIIHSC
b1/
Tpynosas
byHKIUS 2

5. 1.3aHHamMaNIbIK KOHE CasiCH YpHICTep MeH
e3repicTep/ii Kagaranay, OoJmKay, cascu Tauay.

6. 2.Matepuannapasl Oarmapiamara O6epy Typaibl
HICIIIMICPIIH ~ OPBIHIBUIBIFBIH ~ Oaranay JKOHE
KaObu1/1aYy.

7. 3.071 Typanbl MYMKIHIITIHIIE TOJIBIK JKOHE JOJ
OUTIMIOI  KaJubIITACTBIPY  VIIH  KYOBUIBICTHI
(oxuraHbl) TanMAAY./

8. 1.0tcnexxuBanue, MPOrHO3UPOBAHKUE 3aKOHOIA-
TENBHBIX U MOJIMTUYCCKUX TCHIICHIIUN U M3MCHE-
HUH, TOTUTHYECCKUN aHAJIH3.

2.01eHKa 11e1eco00pa3HOCTH U MPUHSATHE pellle-
HUIl O BKJIFOYCHUHM MaTEpUANIOB B Tepenady, mpo-
rpammy.

3.AHanu3 siBeHus (coObITHS) 17151 POopMUPOBAHUS
KaKk MOXXHO OoJiee MOJTHOTO M TOYHOTO 3HAHUS O
HEM.

1. Tracking, forecasting of legislative and political
trends and changes, political analysis.

2. Assessment of the feasibility and decision-
making on the inclusion of materials in the trans-
mission, program.

3. Analysis of the phenomenon (event) to form the
most complete and accurate knowledge about it.

BykapanbIk aknapart KypanaapblH TYThI-
HY JKOHE OHJIPY MPOIECIHACTI ayIUTO-
PUSHBIH poJIi, Ka3ipri 3amanFbl BAK
ayTUTOPHUSCHIHBIH HETI3T1 CHUIaTTaMaia-
PBI, ayIUTOPHUSHBI 3€PTTEY/IIH HET13T1
onictepi./Posb ayauTopuu B mpoiecce
noTpebsieHUs: U MPOU3BOICTBA MACCOBOM
nH(pOpMaIK, OCHOBHBIE XapaKTEPUCTH-
KM ayauTopuu coBpemeHHbix CMU, oc-
HOBHBIC METO/Ibl U3yUCHHSI ayTUTOPHH. /
The role of the audience in the process of
consumption and production of mass in-
formation, the main characteristics of the
audience of modern media, the main
methods of studying the audience.

OK 2
OK'5
OK 8




Binxim 0epy 0araapaaceinbin Ma3mynbl/Coaepikanue oopa3zoBarenbHoii mporpammel/ Content of the educational program

Monyneaiy | Momyns Kowmmon | Ilommep [TonHIH IToHHIH KBICKAITa Ma3MYHBI/ Kpen | Ce- Kauprmrac
aTaysl/ ooiipiama OH/ CHT KOZBI /ToxipuOeHiH Kparkoe onucanue nquciumuinsel /Brief description of the discipline | utte | mect | atbiH
HaszBanue | PO mo momymro/ | mukismi /Kon araybl/ p p/Se | kommeTeH
moayms/Mo | Module learning | (MK, IACIIH- HawnmMenoBanue caHpl | Mest | musmap
dule name outcomes KOO wmHb/Th | TUCUUIUTUHEI / er (xonrrap
TK) / e code /mpakTuku/ Kon- b1)/Dopm
[uk, discipline | Name BO UpyeMbIC
KOMITOH | S disciplines / Kpe- KOMITETEH
eHT practices - 1887071
(OK, ToB/ (xome1)/FO
BK, Num rmed
KB)/ ber competen
Cycle, of cies
compon credi (codes)
ent (OK, ts
VK,
KV)
XKanmesr Monyasai corti | BIT/2KO | ShT et Timi Ochl  TOHAI OKYy Ke3lHJe MAarucTpaHTTap 3epTTelieTiH OK 2
Kocion asiKTaraHHaH OK 5202 (kocion) JIEKCUKAIBIK KOHE TPaMMATUKAIBIK TaKbIPHINTAP IIETiHAE IIET 2 1 OK 4
monaep/O6 | keilin Gimim TiTiHAE aybl3IIa >KOHE Ka30alla KapbIM-KaThIHAC sKacay OK 5
Iupnoeq)ecc ) i.:gj:::ﬁ' K JaFaelIapblH MeHrepeni. Kocibu KpI3MeT canachblHAa apHaubl OK 8
I i : R . .
e KK 2. KK 3, KK HKOHE FBUIBIMU 9n§6HeTTepﬂ1 TYCIHY JaFJbUIapblH JaMBITYFa OK 10
ermmms | 4, KK 5, WK 7, _ KoIl KOH1I OemiHel. _
iy KK 8, KK 9,5KK BJI/BK | IYa 5202 | UnocTpaHHbII [Ipu m3ydeHnn NaHHOW AMCUMILUIMHBI MAaruCTPaHThl OBJIA/ICBA- ON?2
General 10 A3bIK (IpOoQec- | FOT HABBIKAMM YCTHOTO M IIMCHMEHHOTO OOIIECHHS Ha MHO- ON 8
profession CHUOHAJTLHBIN) CTPaHHOM S3bIKE B TMpeJeIax H3y4aeMbIX JIEKCUYECKHX H
al ON 1, ON 2, ON rpaMMaTH4ecKuX TeM. bonbplioe BHUMaHHE YAEISETCS pa3BU-
disciplines 4,ON7,0N8 THIO HABBIKOB MOHMMAaHMS CHEUAIbHOW W HAy4YHOU JIMTEPATy-
psI B chepe npodeccuoHaTbHON ASSITENFHOCTH.
Hocne FL 5202 | Foreign When studying this discipline, magistrates master the skills of
ycmelHoro Language oral and written communication in a foreign language within
3aBepiIeHHUsI

(professional)

the limits of the lexical and grammatical topics studied. Much
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BD/ UC

attention is paid to the development of skills for understanding
special and scientific literature in the field of professional activ-

ity.

BIT/2KO | Men 5202 | MenemxMeHT [ToH MamMaHIBIKTBI Urepy Ke3iHJe KociOu OUTIM MEH NaFabulap.ibl OK 3
OK KanbInTacThipanbl. COHFBl IKBUIAAPAAFhl MEHEDKMEHTTIH 0acThl 0K 5
TaKBIPBIOBI-KA3ipri 3aMaHFBl YHBIMAAp Tam OOJIATBIH MOceselepre OK 7
apHaJIFaH WHHOBANMSUIBIK ImemiMaepai Taly. HHOBarusibIK OK 8
memimaepai Taly YHIIH MeHeIKepiep »aHa KyY3bIpeTTep MeH OK 9
Oackapy HaripUIapeiHa #e Oomysl Kepek. "MeHemkMeHT" TMoHi OK 10
MarucTpaHTTapabl 0acKapy FBUIBIMBIHBIH COHFBI JKETiCTIKTepiMeH
YKOHE MCHEKMEHTTIH Y3/iK MPAKTUKACHl MEH TaHBICTBIPAIbI
BJI/BK | Men 5202 | MeHeKMEHT JucuunnuHa dopMupyeT npodecCHOHAIBHBIC 3HAHUS U YMEHUS MPH ON 4
OCBOCHUHM CIIEUUATBHOCTU. [ J1TaBHOM TeMON MEHEIKMEHTA MOCIECTHUX ON 7
JIeT SBJISICTCS HAXOXKJICHUEC WHHOBAIMOHHBIX PEIICHUN JUIs TpodiieM, ¢
KOTOPBIMH CTAJIKMBArOTCA COBPEMCHHBLIC OpraHMU3allvu. qTO6LI HaXoaUuThb
WHHOBAIMOHHBIC PEIICHUS, MEHE/DKEPhl JOJDKHBI 00IafiaTh HOBBIMU
KOMIICTCHIIMSAMUA ¥ YIPABICHYCCKUMU HaBbIKamu. JlucrmrumiHa «Me-
HE/DKMEHT» 3HAKOMHT MAaruCTPaHTOB C TIOCIEIHUMH JOCTIKCHUSIMH
YIPABJICHYECKON HAYKH U JIy4IIEH PAKTUKON MEHE/DKMEHTA.
Man 5202 | Management The discipline forms professional knowledge and skills when master-
ing a specialty. The main theme of management in recent years is
finding innovative solutions to the problems faced by modern organi-
BD/ UC zations. To find innovative solutions, managers must have new com-
petencies and managerial skills. The discipline "Management" intro-
duces undergraduates to the latest achievements of management sci-
ence and the best management practice.
BIT/KO | BP 5204 | Backapy nicuxo- | Anam pecypcTapeld  0ackapy TEOpPHACHI, IIEPCOHAIbI OacKapy OK 1
OK JIOTUACHI omicteMeci JKoHE YHBIMIAFBl TEPCOHANIBI  Oackapy IKy#eciH OK 2
KQJIBIITACTBIPY, YUBIMIAFbl KaJblp >KYMBICBIH JOcCHapjay MKoHE OK 7
MepcoHaNbl  0acKapy  CTpaTerwschl, IEpPCOHAIIBI  OacKapy OK 9
TEXHOJIOTHSCHI JKOHE OHBIH JaMybl, COHBIMEH Karap YHBIMIArbl OK 10
MIEPCOHANIBIH MiHE3 KYJIKBIH 0acKapy Maceleepi MeH iC opeKeTiHIH
HOTHKEJIepiH Oarayay ON 1
bJI/BK | PU IIcuxonorus Teopust ymnpaBieHHS YEIOBEUECKUMH pPECYPCAMH, METOMOJIOTHA ON 7

yhnpaBiieHHsS MEPCOHATOM M (OPMHPOBAHUSI CHCTEMBl YNPaBIICHUS




5204

YIIPABJICHUS

[IEPCOHAIOM OpTaHM3alllH, CTPATETHYECKOE YIpPaBICHHE IEePCOHA-
JIOM ¥ TUTAHUPOBAHHE KaJPOBOI pabOTHI B OPTaHM3ANNH, TEXHOJIOTHS
YIPaBJICHHS MEPCOHAIIOM U €r0 Pa3BUTHEM, a TAKIKE BOIPOCHI yIpaB-
JIEHUS TIOBEJICHHEM IIepCOHaNIa OPTaHM3alNN U OLEHKH PE3YyIhTaTOB
€ro JIeATEIhbHOCTH

PM 5204 | Psychology of | Theory of human resource management, methodology of personnel
management management and formation of the organization's personnel manage-
ment system, strategic personnel management and planning of per-
BD/ UC sonnel work in the organization, technology of personnel manage-
ment and its development, as well as issues of management of the
behavior of the organization's personnel and evaluation of the results
of its activities.
3amanayn | Moayawai carti | BII/TK | KBAKKS | Kazakcran BAK- | Toprin KP BAK »yMBICBIHBIH casicH-3KOHOMHUKAIIBIK MEXaHU3MICPIH OK1
Meaua asiIKTaraHHaH EA 5204 | bH TYCiHyre MyMKiHaik Oepemi. Maructpant KP goctypni  xoHe 0K 2
TEOPUSCHI KeliiH Ou1iM KaJblnTacThipyna | uHHOBaMsUIBIK BAK KbI3MeTiH Tangai, sxocnapiaid, 6oymkail amaisl. OK 3
MEH aJTyLubl FBI CasICH - OKOHOMUKA, cascar, MOJICHHUET KOHTEKCTIHIIE QJIEMIIK, OK 5
toxipubeci | Kadmerti: XKK 1, SKOHOMHKAIBIK Ka3aKCTaHJAbIK MEIMAHbIH WHHOBAIIMSUIBIK JlaMy TPUHIMIITEPiH OK 7
| Teopuss u | JKK 2, KK 3, KK acmexTiiep nmaiiganany. Menna — KbI3METiHAE  ICKEpINiK  KapbIM-KaThIHAC,
MpaKkTUKa 4, KK 5, XK 7, MapKeTHHI JKOHE MEHEDKMEHT TPUHIMITEPIiH Uurepy IKoHe
cospemen- | KK 8, KK 9,KK naiiganany. BAK-TeIH 3KOHOMHUKAJBIK Macelesepine Oaraapiany, OK'8
HbIX Meaua | 10 0acKapylIbUIBIK MISHIIMJIEP KaObLIIay. OK9
/ Theory B/KB | PEAFSM | IToaurtuko - JucturmimHa  1acT  BO3MOKHOCTh TIOHSTH TIOJINTUKO- OK 10
and prac- | ON 1, ON 2, ON IK'5204 | sxoHOMHYECKHE | HKOHOMHMYECKHE MeXaHn3Mbl (pyHkuronuposanuss CMU PK. Ma-
tice of 3, ON 4, ON 5, aCIIeKThI TUCTPAHT CMOYKET aHAIM3UPOBATh, IIAHUPOBATH, TIPOTHO3UPO- ON1
modern ON 6, (YHKUMOHMPOBAH | pary negrenbHOCTD TPAJUIMOHHBIX W MHHOBAaIMOHHBIX CMU ON 4
media ON7,0N8 ns CMU PK. Mcrons30Bath o ] ON7
KasaxcTama . PUHIIMIBI MHHOBAIIMOHHOTO Pa3BUTUA MU
Toce POBBIX, Ka3aXCTaHCKUX MeJua B KOHTEKCTE 3KOHOMI/IKE/I, MOJIN-
yCHeNHoro TUKHU, KyJIbTypbl. OcBauBaTh I/IUI/ICHOJ'II)SOBaTB B CBOEH Meaua-
3aBepuIenHst JIEATENIbHOCTH IIPUHLIMIIBI IETIOBOM KOMMYHHUKALIMU, MAPKETUHTA U
MOLyJIst MeHEKMeHTa. OpUEHTUPOBATHCS B SKOHOMHUYECKUX BOMPOCAX
o0yualomuiics CMMU, npuHUMAaTh yIpaBIC€HUYECKUE PEIICHMUS.
oynaer: BD/ SC | PESAFK | Political and The discipline will provide an opportunity to understand the political
OK 1, OK 2, OK MM 5204 | economic and and economic mechanisms of the functioning of the media of the Re-

social aspects of

public of Kazakhstan. The master's student will be able to analyze,
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forming of
Kazakhstani
mass media

plan, and predict the activities of traditional and innovative media of
the Republic of Kazakhstan. Use the principles of innovative devel-
opment of the world and Kazakhstan media in the context of econo-
my, politics, and culture. Master and use the principles of business
communication, marketing and management in their media activities.
Navigate the economic issues of the media, make management deci-
sions.

BII/TK

KBAKE
M 5204

Kazakcran BAK
SKOHOMHUKAJIBIK
MOJICTIBICD

[Ton BAK-ThIH SKOHOMHKAJIBIK aCMEKTUIEpi MeHOepine, Meaua-
SKOHOMHKA KOHTEKCTiHEe eHeAl. MarucrpanTrap Meaua-
SKOHOMMKA  TYXKbIpbIMAAManapblH MeHrepeni, BAK-ThIH
aKmaparThlKk 0ail HapbIKTapblH JKOHE OJIapa Meaua ©HIM/II
MapKETUHT TIeH MEHEIKMEHTTIH 3aMaHayd TEXHOJIOTHSIIAPHI
apKbUIbl JKBUDKBITY MYMKIHAIKTEpiH aHbIKTail amagsl. Omnap
JOCTYPIIi ’KOHE KaHa MeIraja THIMIII Kap Kbl CasicaThbIH XKy prize
aajpl, MOHETU3ALMUS MOCENEepiH IIelie anaibl, Kap>KbUIbIK
TOYEKeJJIep/li €CeNTeH anapl.

BJUKB

EMSMIK
5204

DKOHOMHYECKUE
monen CMUAU
Kazaxcrana

JlucumiuinHa BBOAUT B KPYT SKOHOMHUYeCcKuX acnekroB CMU, B
KOHTEKCT MEIMa’KOHOMUKHU. MarucTpaHTsl OCBOSIT KOHIIETIIIUN
MEIMa’KOHOMHKH, CMOTYT OIpPENeNsaTh HHPOPMaIMOHHO Oora-
Thle ppIHKM CMU 1 BO3MOXKHOCTH MPOJABUKEHHS HA HUX Mena
MIPOAYKTA C IOMOILBI COBPEMEHHBIX TEXHOJIOTMI MapKETUHIa
1 MeHeKMeHTa. CMOTYT NPOBOJIUTH PE3yJIbTaTUBHYIO (PUHAH-
COBYIO IOJIMTUKY B TPAaJULIMOHHBIX M HOBBIX M€JUa, PEIlaTh
poOJIeMbl MOHETH3allUH, IPOCYUTHIBATH (PUHAHCOBBIE PUCKHU.

BD/ SC

EMMK
5204

The economic
model of mass
media of Kazakh-
stan

The discipline introduces the range of economic aspects of the
media, in the context of media economics. Undergraduates will
master the concepts of media economics, will be able to identi-
fy information-rich media markets and opportunities to promote
a media product on them with the help of modern marketing
and management technologies. They will be able to conduct
effective financial policy in traditional and new media, solve
monetization problems, calculate financial risks.

OK'1
OK2
OK7
OK9
OK 10

ON1
ON 7

KII/KO

ZMT

3amaHyn Menra

KypcTbl MeHrepy HOTHIXKECIHJIE MAruCTPaHT 3aMaHayH aKIapaTThIK




OK 5301 TEXHOJIOTHSIIAP TEXHOJIOTHSJIAPABI TapTa OTBHIPHIN, 63 KOHTEHTIH IIBIFapa aiajsl; OK?2
MeIna-KbI3MeT cajachlHga aKMapaTThIK JKOHE  KOMITBIOTEPITIK 0OK 3
TCXHOJIOTUsIapabl naﬁnaﬂaﬁa aJlaabl. AKHapaTTI)IK KOfraMHbIH, CbIH- OK 4
TEreypiHAepl KOHTEKCIHIE IEMIIK JKOHE KAa3aKCTaHABIK MEIVAaHbIH OK 8
MHHOBALVSUJIBIK 1aMy KaFMAaTTapbl MEH TETIKTEPIH MAWAJIaHYy. OK 10
SMT CoBpeMeHHbIE B pe3ynbpTare 0CBOGHHMSI Kypca MaruCTpaHT CMOXKET MPOU3BO-
IJUBK | 5301 MeJiia TEXHONO- | TUTh COOCTBEHHBIM KOHTCHT C MPHBJICYCHHEM COBPEMEHHBIX ON 3
A MH(POPMAIMOHHBIX TEXHOJOTH; UCIIOIh30BaTh HH(OPMAIIMOH- ON 6
HBbIC U KOMITBIOTEPHBIC TEXHOJIOTHH B chepe Meaua — JesTelb-
HOCTH. Mcnonmp30BaTk B MEIUAIEATEILHOCTH IIPUHITUIIBI U MEXa-
HHM3Mbl MHHOBAIMOHHOI'O Pa3BUTHSI MUPOBBIX U Ka3aXCTAHCKUX
MeJIia B KOHTEKCTE BBI30BOB HH(OPMAIIMOHHOTO OOIIECTRA.
PD/ UC | MMT Modern media As a result of mastering the course, the master's student will be able
5301 technologies to produce their own content using modern information technologies;
use information and computer technologies in the field of media ac-
tivities. To use in media activity the principles and mechanisms of
innovative development of the world and Kazakhstan media in the
context of the challenges of the information society.
KIIZ2KO |KPKS Kasipri [Ton 3amaHayu pemakiusiiarbl 9p TYpJi 1C-9peKeTTepal Tajgayra OK3
OK 5302 PEaAKLHSIIBIK OarpiTTaFad. Maructpantr BAK Kbi3MeTiH Tanmai, skocmapiaid, OK 5
KBI3METTIH Oorpkail amajpl, TOyeKeIep/i, oJlapAbl a3aiTy TocuAepiH ecemnTen OK 6
creru(uKachl aafpl. OJEMIIK KOHE Ka3aKCTAHIBIK MEAUAaHbIH WHHOBALUAJIBIK OK 7
JaMy TETIKTepiH Mailfanany. Ickepilik KOMMYHUKAIHs, MapKETHHT OK 9
YKOHE MEHEPKMEHT MPUHINITEPiH MEHrepy koHe maiinanany. BAK- OK 10
THIH JKOHOMHUKAJIBIK MacelelepiHe OarmapiaHy, OacKapyIIbUIBIK
mermiMaep Kaobuiay, 0acKapymblUIbIK MiHICTTEP/II HICITY.
SSRD Cnenuduxka [Ipenmer opueHTHUpPOBaH HA aHAIU3 PAa3HBIX BUIIOB JEATEIBHOCTH ON 4
[IJI/BK 5302 COBPEMCHHO B COBPEMEHHOM pelakimy. MarucTpaHT CMOKET aHATU3UPOBATh, ON 5
PENaKIHOHHOH IUIAHUPOBaTh, MPOTHO3UPOBATH nesarenbHocTs CMMU, mpocuu- ON7
ACATCIIBHOCTU

TBIBaTh PUCKH, CIIOCOOBI MX MHUHHMMH3AIUH. Vcnonp3oBaTte Me-
XaHU3Mbl MHHOBAIlMOHHOTO Pa3BUTHUS MUPOBBIX M Ka3axCTaH-
ckux Meaua. OcBaMBaTh M MCIIOIb30BaTh IPUHLMUIBI  JIETIOBOM
KOMMYHHUKAIH, MapKETHHIa U MeHe/DKMeHTa. OpUeHTUPOBATHCS
B DKOHOMHYeckux Bonpocax CMMU, npuHuMaTh ynpasieH4Ye-




CKHC PCIICHM, PCIIATh YIIPABJIICHYCCKUC 3a1a4YU.

PD/ UC |SMEA The specifics of The subject is focused on the analysis of different types of activities
5302 modern editorial | in a modern editorial office. The master's student will be able to
activity analyze, plan, and predict the activities of the media, calculate risks,
and ways to minimize them. Use the mechanisms of innovative
development of the world and Kazakhstan media. Master and use the
principles of business communication, marketing and management.
Navigate the economic issues of the media, make management
decisions, solve management problems.
Moayawai carti | KIVTK | BAKPRR | BAK-tap PR Kypc kasipri  karpaiina  skypHamuctepiid  PR-ke3MeTiHiH OK 3
ONEKTpPOHA | asiKTaFraHHAH 5303 KYpaJjbl peTiHae omicHaMachIH urepyre kemekreceni. bacma, anexrponasik BAK, PR - OK 5
bl JKOHE KeliiH Ou1iM KYpbUIBIMAAPABIH ~ KBI3METIH  Tajjay, >Kocmapriay, Ooinkay, OK 6
bacma aTymbl TOYEKeNJIep/l JKOHE OJapiabl a3aiity Tocimaepin ecentey. Kasipri OK 7
BAK-TBIH KaoJuerTi: JKK 2, 3aMaHFbI aKnapaTrThlK  TEXHOJIOTHMAJIApAbl  TapTa  OTBIPHII, OK 8
3aMaHayn KK 3, KK 4, KK aKIapaTTHIK-Talay XKOHE aKIapaTTHIK-ONOIHOTPa(HSITBIK
texuonoru | 5, KK 6, KK 7, JKYMBICTAp JKYPridy; Meaua-KbI3MET CajlaChlHAa aKNapaTThIK JKOHE
SICHI / KK 8, KK 9,KK KOMITBIOTEPJIIK TEXHOJIOTUSIIAP bl Al IaIany. ON 4
Cospemenn | 10 SMIIPR CMMU kak nH- Kypc momoraer ocBouth Mmeromosnoruto PR -mesrensHOCTH ON5
bIC IJUKB | 5303 crpyment PR KYPHAJIIUCTOB B COBPEMEHHBIX YCJIOBMSX. AHaIU3UpOBATh,
rextonors | ON 2, ON 3, ON TUTAHUPOBaTh,  IPOTHO3HPOBATH JIEATEIBHOCTh MEUATHBIX,
uB 4, ON'5, ON 6, annekTpoHHbIX CMU, PR- cTpykTyp, MpOCUMTBHIBaTH PUCKU U
anektporH | ON 7, ON 8
- crnocoObl uX MuHUMU3AUU. [IpoBoANTH HMHQPOPMAIIMOHHO-
nevatibix | Tocie yenemmo- aHAJIMTUYECKYI0 U MH(OpMaIMOHHO-OMOIHorpadguyeckyro pa-
CMI/ ro 3aBepuIcHAs 00Ty C TPHUBJICUCHHEM COBPEMEHHBIX HWH()OPMAIMOHHBIX TEX-
Modern Mo1y.1s1 06y4a- HOJIOTUM; MCIMONB30BaTh MHGOPMAIMOHHBIE U KOMITBIOTEPHBIE
technologie | rommiics Gyner: TEXHOJIOTHH B chepe MeInua — ACSITEIHbHOCTHU.
sin OK 2, OK 3,0K4, | PD/SC | MPRT Media as a PR The course helps to master the methodology of PR-activity of
electronic OK 5, 0K 7, OK 5303 tool journalists in modern conditions. Analyze, plan, and predict the
and print 8, OK 9, OK 10 activities of print and electronic media, PR structures, and calculate
media risks and ways to minimize them. Conduct information-analytical and
ON 2, ON 3, ON information-bibliographic work with the involvement of modern
4, ON 5, ON 6, information technologies; use information and computer technologies
ON7,0N S8 in the field of media activities.
KII/TK [TU(PK) Tenerapareuibiva | [loHni  MeHrepy  maructpantTapra  ayamoBusyangsl  BAK-ThI OK?2
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5303

bl YUBIMIACTBIPY
(IporoccepItik
KBI3MET) /

IIBIFapyFa, JKOCTapiiayFa >XOHE JKBUDKBITYFa, TOYEKeNJIepAi >KoHe
oNapIbel a3aiiTy ToCUIAepiH ecenTeyre MYMKIHIIK Oepemi. OneMaIik
KOHE Ka3aKCTaHIBIK MeIWaHbl MHHOBAIMSUIBIK JaMBITy TETIKTEpiH
kongany. Celiney MoJleHHETi, iCKEpIIK KapbIM-KaThIHAC, MAPKETHHT
JKOHE MEHE/DKMEHT NMPHHIUITEPIH Urepy koHe xoimmany. BAK-teig
SKOHOMHKAJIBIK ~ MoceJenepiHe  OarmapmaHy,  0acKapyIIbUIBIK
memimMaepi a3ipiey koHe KaObuigay, 0acKapyIIbUIbIK MiHAETTEpAi
cayarThl ICy.

JUKB

OT(PD)
5303

Opranuszanus
TEJICBEIAHUS
(mporocepckas
TeSATeIHLHOCTD) /

OcBoeHME AMCLUMILIMHBI TO3BOJUT MarucTpaHTaMm IPOU3BO-
IWUTh, IUIAHUPOBATh M MPOJBUTaTh ayauoBuzyanbHble CMU,
MIPOCUYUTHIBATh PUCKU M CHOCOOBI MX MHHMMM3auuu. [Ipume-
HSTh MEXaHW3Mbl MHHOBALIMOHHOTO Pa3BUTHS MUPOBBIX M Ka-
3axcTaHCKuX mMenua. OCBOUTH U UCIOJIB30BaTh NPUHIMIIBI KYIIb-
TYpBI peUH, /1eJI0BO KOMMYHUKAIIUU, MAPKETUHIA U MEHE/DKMEH-
ta. OpUeHTHPOBAThCS B AKOHOMHUYECKUX Bomnpocax CMMU, pas-
palaTbIBaTh M MPUHUMATh YIPaBIEHYECKUE PELICHUs, IPaMOT-
HO pellaTh ylpaBJIeHYECKHUE 3aauu.

PD/ SC

OTV(PA)
5303

Organization of
TV (producer
activity)

Mastering the discipline will allow undergraduates to produce, plan
and promote audiovisual media, calculate risks and ways to minimize
them. Apply the mechanisms of innovative development of the world
and Kazakhstan media. Master and use the principles of speech cul-
ture, business communication, marketing and management. Navigate
the economic issues of the media, develop and make management
decisions, competently solve management problems.

OK3
OK 4
OK7
OK9

ON 2,
ON 3,
ON 7,

KII/TK

MSOD
5304

MennaOuTnKTITIIKT
1H K9HE CBHIHU
OMIBIH AaMybl

[TonAi 3epTTey HOTMXKECIHIIE MarkCTpaHT MeAHa-KyHere xoHe
MeMaTUTEPIIepre KaThICThl ChIHU Oy JafAbUIapbIH UTEpEei.
byn sxanraH akmapaTThl TaHYIbl, MEIUA-CTEPEOTUIITED MEH
CypeTTepi Tanjaay, MeIHaTUTEepIIepie YChIHBUIFAH QJIEYMETTIK,
casicl, SKOHOMHKAJIBIK JKoHe 06acka mporecTepi TyCiHy, ojlapra
03 OaracelH Oepyni MeHrepeni. Korammarel OyKapaiibIK aKkmapar
KYpaJIJapbIHBIH KYMBIC TpOIECCTepiHE Ma3MyHJBl Talaay
KYpri3y yiperineni.

RMKM

PasButne

B PE3YIbTATC M3YUCHUA IAUCHUIIJIMHBI MAarvuCTpaHT OBJIAJCCT

OK 2
OK5
OK 8

ON3
ON5
ONG




IIJ/KB [5304 MEJMAKOMIIETEHT | HaBBIKAMHM KPHUTHYCCKOI'O MBIIIICHHUS 110 OTHOIICHHIO K CHUCTC-
HOCTH U Me Menua ¥ MeauatekctaMm. Hayuutes pacmo3HaBaTh (eitko-
KPUTHICCKOTO BYIO MH(}OpMAIHIO, aHATU3UPOBATh MEAMUHBIE CTEPEOTHIIBI U
MBITIUICHAI 00paskbl, OCMBICIATH NPEICTABICHHBIE B MEAMATEKCTaX COLU-
aJlbHBIC, IOJUTUYECKUE, YKOHOMUYECKHE M HMHBIE IMPOLECCHI,
JaBaTh UM COOCTBEHHYIO OIIeHKY. OOy4YUTCS KOHTEHT-aHAIU3y
poIeccoB (PYHKIMOHUPOBAHMS MEJHA B COLIUYME.
PD/SC | DMCCT | The development | As a result of the study of the discipline, the undergraduate will
5304 of media master the skills of critical thinking in relation to the media sys-
competenceand | tem and mediatesters. It will learn to recognize fake infor-
critical thinking | mation, analyze media stereotypes and images, to comprehend
the social, political, economic and other processes presented in
mediatesters, give them their own assessment. The content
analysis of the processes of the functioning of the media in so-
ciety will be trained.
KIITK MYSh | MemuaeHnim Kypc 3amanayn Ka3zakcTaHABIK KOFaM Tajal €TETiH camajibl Meaua-
5304 YUBIMAACTBIPBUTY | OHIMJII OHAIpYre OarbITTanFadn. MarucTpanT MeJra KbI3METIH KYpBIIT
bl KOHE KaHa KOWMa#, OHBI Tajigam, Kocmapijam, Ooybkail — ajajnsl,
IIBIFAPBIIBIMBI TOyeKeNnJepAi, oJapAbl aszalTy TociigepiH ecenredl amagsl. O3
KBI3METIH/IE OJEMIIK JKOHE Ka3aKCTaHIBIK MEIUaHBbI,
MYJIBTUMCIUSAIIBIK TEXHOJIOTUAIapAbl WHHOBaAUAJIBIK AaMBbITy
KaFuaaTTapbl MEH MeXaHW3iMiH MaimanaHy. ©3 Meaua-KbI3METiHIe
coeiiiey MOJICHHETI, ICKepNlik KOMMYHHKAIHS, MapKETHHT >KOHE
MEHE/DKMEHT TPHHIUITEPIH MEHrepy XoHe mnaijanany. KociOu
MANBIHIBIK JeHrediH, IIBFapMaIlbUIBIK OHE CHIHH OIJIayibl,
a3aMaTTbIK X(aF,I[aﬁI[BI, HHTCIIJICKT IICH MOJJACHHUCT ,Z[eHl"efIiH
KOPCETIHI3.
OVM | Oprauusanus 1 Kypc HanpaBieH Ha IpOU3BOJCTBO KayeCTBEHHOI'O, BOCTPeOO-
[J/KB 5304 BBIITYCK BAHHOIO COBPEMEHHBIM Ka3aXCTAaHCKMM OOLIECTBOM Me/Ha-
MCANANPOAYKIMH | posrykTa. MarucTpaHT CMOKET HE TOJBKO CO3/1aBaTh, HO U

AHAJIIN3UPOBATh, INIAHUPOBATh, MPOTrHO3HUPOBATE ACATCIBHOCTD
Mcaua, NIpOCUYUTBIBATH PUCKU, CIIOCOOBI UX MUHHUMMHM3AllUH. Hc-
MOJIE30BaTh B CBOCH JACATCIIBHOCTU IMPUHIUIIBI 1 MCXaHU3MBbI NWH-

OK2
OK3
OK 4
OK 8
OK 10

ON 3
ON 5
ON 6




HOBAallUOHHOT'O Pa3BUTUS MHUPOBBIX M Ka3aXCTAaHCKMX MEIHUA,
MYJIbTUMENIHBIE TEXHOIOIMU. OCBOUTH U MCIIOIB30BaTh B CBO-
€l Meaua-AeATENIbHOCTH IPUHLMUIBL KYJIbTYPbl pPEdYH, IEI0BON
KOMMYHHUKAIIMH, MApKETUHTa U MEHEPKMEHTA. JIeMOHCTpupoBaTh
YPOBEHb MPO(eCCHOHATBHON MOATOTOBKH, TBOPYECKOE M KPUTH-
YECKOE MBIIIJICHUE, TPAKIAHCKYIO [TO3ULUI0, YPOBEHb UHTEIJIEKTa
U KyJbTYPBL.

PD/ SC

PMP
5304

Production in the
media product

The course is aimed at producing a high-quality media product that is
in demand by the modern Kazakh society. The master's student will
be able not only to create, but also to analyze, plan, predict the activi-
ties of the media, calculate risks, and ways to minimize them. To use
the principles and mechanisms of innovative development of the
world and Kazakhstan media, multimedia technologies in their activi-
ties. Master and use the principles of speech culture, business com-
munication, marketing and management in your media activities.
Demonstrate the level of professional training, creative and critical
thinking, civic attitude, level of intelligence and culture.

KII/KO
OK

OP 5305

OHpipicTiK
MIPAKTHUKACHI

MarucTpiik  3epTTey TaKbIphIObI OOMBIHIIA Meaua-3epTTeyiep
KYPrizyre, OSMIHMPUKAIBIK MaTepuajjap IKHHAyFa apHaJIFaH.
MarucTpaHT Ka3ipri 3aMaHFbl aKIMapaTThIK TEXHOJOTHSIAP/bI TapTa
OTBIPBHIII, aKnapaTThIK-TAIJaMaIIbIK KOHE aKnapaTThiK-
OuOIMorpadUsIIBIK KYMBICTBI XKYPri3eli; Meaua-KbI3MET cajachliHaa
AKIapaTThIK JKOHE KOMITBIOTEPJIIK TEXHOJIOTHUSJIAP/Ibl Tk 1aTaHa bl

T1J/BK

PP 5305

HpOI/I3B0)ICTB6HH
as IMIpaKTHUKa

[IpennasHaueHa Ui MPOBEACHUST MEIUA-UCCIE0BaHUH, cOopa
SMIMPUYECKOr0 MaTepHaia Mo TeMe MarucTepcKoro Mccieno-
BaHHA. Maructpait Oyner MNpoBOAUTh HHPOPMAIIMOHHO-
AHAIUTUYECKYI0O U WH(OPMAIMOHHO-OMOIHOTrpaduuecKkyo pa-
00Ty C NPHUBIICYCHHEM COBPEMEHHBIX MH()OPMAIIMOHHBIX TEX-
HOJIOTHI{; MCIOJIB30BaTh MH(POPMAIIMOHHBIE U KOMIBIOTEPHBIE
TEXHOJIOTUH B c(hepe Mena — IeSITeIbHOCTH.

PD/ UC

IP 5305

Industrial practice

It is intended for conducting media research, collecting empirical
material on the topic of master's research. The master's student will
conduct information-analytical and information-bibliographic work
with the involvement of modern information technologies; use

OK2
OK3
OK'5
OK 8
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information and computer technologies in the field of media
activities.

OxcnepuMm | Moayabai cotti | MD3XK TarputbiMaamMan | On MarucTpimik >x00aHbl JadBIHAAYABl KaMTHABL: 3KcrnepuMmeHntrep | 13 OK 1
SHTTIK3epT | asiIKTaFaHHAH aH Ty MeH KYprizy, Meaua-eHiMAep MEH Menua-Oacramasnapra opTypii Taniay OK?2
1% Keifin Oixim MarucTpIIiK ’Kacay, TaKbIPbIl OOHMBIHINA FBUIBIMH ONCOMETTEPIl aHa JKOHE ILIET OK 3
JKYMBICHI aJTylbl SKOGAHEI TULAEPIHIE 3€PTTEY, IPAKTUKAJIBLIK MaTepUalgap KUHAY, YChIHBICTAP OK 5
/Oxcnepu Ka0JIeTTi: OpBIH/AY I 93IpICY, FRUIBIMH JKETEKIILIEPre KCHEC 0epy, >)ko0aHbBIH TYCayKecepiH OK 8
MEHTAJIb- KK 1, KK 2, TaipIHAAY JKOHE T. 0.
moncene- | KK, 3 KK, 5 KK KAMTHTBIT
noBateln- | 8 MaruCTpaHTTbIH
cKast pabo- SKCIEPUMEHTTIK
Ta/ ON 1,4,8 “3C€pPTTICY ON 1
Experimen | / Ilocse ycnem- JKYMBICBI ON 4
talresearch | noro 3aBepiue- SUPM DKcnepmeH- [Ipennonaraer mMoAroTOBKY MaruCTEpCKOro IMPOEKTa: IPOBeEJe- ON 8
work HHUSA MOAYJIA TaJIbHO- HHUE DKCIEPUMEHTOB, Pa3HbIX BUIOB aHAIN3a MEOUAPOLYKLIHU
o0yuarouics HCCIEeA0BaTeNlb- | U MEAUAACSITENbHOCTH, U3YUEHUE HAYYHOU JIUTepaTyphl 1O Te-
Oyner: ckasi paboTa Ma- | ME Ha POJHOM M MHOCTPaHHBIX SI3bIKaX, COOp MPaKTUYECKOTO
OK 1, 0K 2, 0K TUCTPAHTA, MaTtepuana, pa3paboTKy peKOMeHIAlHii, KOHCYIbTallil Hayd-
3,0K5, 0K 8 BKJIFOYAsI TIPO- HBIX PYKOBOAUTENEH, TOATOTOBKY MPE3CHTAIIMU MPOEKTA U TIP.
ON148 XO0XKJEHUE CTa-
/ Upon successful KUPOBKHA 1 BBI-
completion MOJIHEHUE Maru-
of the module, CTEPCKO# JncC-
the student will: ceprauuu
GC1,GC2,GC |EIRM Experimental It involves the preparation of a master's project: conducting
3,GC5GC 8 research work of | experiments, various types of analysis of media products and media
a master student, | activities, studying scientific literature on the topic in their native and
ON 1,48 including foreign languages, collecting practical material, developing
internship and recommendations, consulting research supervisors, preparing a
writing of project presentation, etc.
Master's thesis
Kopeitein | Moayabai cotri | MOKPK Maructpiik 12 OK'1
bl aTTe- asKTaraHHaH SKOOaHBI OK 2
crarus / KeifiH 6i1im paciMzey KoHe OK 3




Hrorosas
arTecra-
st/ Final
certifica-
tion

aJIy bl
Ka0J1eTTi:
ON1,2,4,8

/ TlocJie ycner-
HOr'0 3aBepiie-
HUA MO}Iy.J'lﬂ
o0yuarouuiics
oyner:

ON 1,2,4,8 / Up-
on successful
completion

of the module,
the student will:
ON1,24,8

Kopray /

OdopmieHue u

Ou3MII 3alIuTa
MarmucTepCcKoro
MIPOCKTA

WDMP Writing and

defending of
master's project

OK 4
OK'5
OK 8
OK 10

ON1
ON 2
ON 4
ON 8
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