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I3IPJIEYIIIJIEP/ PASBPABOTUYUKUA// DEVELOPERS:

KankabaeBa A.E.

BExb xadenpacbHbIH aFa OKbITYIIBICHI, MATUCTp / CT.NPENoAaBatesb Kadeapsl
bYuVY, maructp /Senior Lecturer of the Department of A and M , Master 's
degree

Jlaganenko E. U.

BExb kadenpaceinbiH acc.nmpodeccopbl M.a., 3.F.K/ H.0. acc.mpodeccopa
kadenpel BYuY, x.3.1./ acting. ass.professor of the Department of A and M, c.e.s.

TooOsutoB K. T.

BExb xadenpachiHblH KaybIMA.Ipodeccopsl M.a., 3.F.K.; H.0. acc.mpodeccopa
bYwuY, k.3.H/ acting. ass.professor of the Department of A and M, c.e.s.

CetitoBa . T.

BE:xb kadeapacsinbie mpodeccopsl M.a., 3.7.k./ 1.0. mpodeccopa bYuV, k.5.H./
acting. ass.professor of the Department of A and M, c.e.s.

Vrebaena JK. A.

BExb kadenpaceinbiH KaybsIMI.IIpodeccopsl, 3.F.K.;/ acc.nmpodeccop bYuV,
K.3.H./ ass.professor of the Department of A and M, c.e.s.

XKycynbexona I'. E.

BExb kadenpacbiHbIH aFa OKBITYIIBICHI, MATUCTP/ CT. MpemnojaBaTenb Kadeapbl
bYuY, maructp/ Senior Lecturer of the Department of A and M , Master 's
degree

Kunkaiinaposa A. A

BExb kadenpacelHbIH aFa OKBITYIIBICHI, MAarucTp/ CT. MpemnoiaBarenb Kadeapsl
bYuY, maructp;/ Senior Lecturer of the Department of A and M , Master 's
degree

JlocmakoBa A. E

BExbB kadenpacbiHbIH aFa OKBITYIIBICHI, MarkucTp/ CT. MpenoaaBareib Kadeapbl
bYuY, maructp/ Senior Lecturer of the Department of A and M , Master 's
degree

Monpgaranuera H. /]

BExb kadenpacelHbIH OKBITYIIBICH, MarucTp/ npenogaBareiab kadeapst bYuV,
maructp/ Lecturer of the Department of A and M , Master 's degree

bankuu P. U.

«KocraHnaii 00sbICh oKiMAIriHiH OiniM Oackapmacel»y MM 0Oac Mamanbl/ T
cnenuanuct 'Y «Ympasnenue obpazoBanus akumara Kocranaiickoit obmactuy/
Chief specialist of the State Institution «Department of Education of the Akimat
of Kostanay region»

bacanpira 1. A

«Cromeny XKIIC mepconanabl 6ackapy KeHiHAErT MeHekepi/ MEHeKep o
yrnpasienuto nepconaiom TOO «Ctomeny/ HR Manager of «Stomed» LLP

Aiirenos P. A. «AKMOJIaCBA3bMOHTAX» XKIIC JIHUPEKTOpPHI/ JUPEKTOP TOO
«Axmonaces3pMoHTaXx»/ Director of «Akmolasvyaz Montazhy LLP

Ocnanosa A. C. Kazakcran PecnyOnukacslHblH MeMIIeKeTTIK KbI3MET ICTepl areHTTIriHIH
Kocranaii  0o0nbickl  OOifbIHINIA  JEMApTAMEHTIHIH  MEMJIEKETTIK  KbI3MET

O6ackapmachlHbIH Oacmibickl/  PykoBoauTenb yIpaBlieHHs TOCYIapCTBEHHON
CIIy’KObl JlerapTaMeHTa areHTCTBa IO JielaM TOCYAapCTBEHHOM CIy»Obl IO
Kocranaiickoii oomacti/ Head of the Civil Service Department of the Agency for
Civil Service Affairs in Kostanay region

Bysypranosa A. 3.

6B04103 Ecen >xoHe ayaut O611iM OafanaMachlHbIH 3 KypC CTYJIEHTI/ CTyAEHTKa
3 kypca OIT 6B04103-Yuer u ayaut/ 3rd year student OP 6B04103-Accounting
and audit

Kunpanep K. C.

6B04105 MemnekeTTik >kxoHe keprumkri Oackapy Bb 3 kypc crynenti/
crynentka 3 kypca OIT 6B04105-T'ocynapcTBeHHOE 1 MecTHOE yrnpaBieHue/3rd
year student OP 6B04105—State and Local Government

Jlommrckas B. C.

6B04106 Mapkerunr bb 3 kypc cryzmenti/ crymentka 3 kypca OIT 6B04106—
Mapxkertunr/ 3rd year student OP 6B04106—Marketing

baiimynennaa K. A.

6B04102 MeHnemxkmeHT OuTiM OarmanaMacklHbIH 3 Kypc CTyIeHTi/ cTyneHTka 3
kypca OIT 6B04102-Menemkment/ 3rd year student OP 6B04102-Management




YCBIHbLJIbl/ PEKOMEHIOBAHO/ RECOMMENDED:

ByxranTepmik y4er xoHe Oackapy Kadeapacsl OTBIpbICBIHAA KapacThlpeiiabl, 2024 x. 30.04 Ne 5
xarrama

PaccmoTpena Ha 3acemanuu  kadenpsl byxranrepckoro ydera u ynpaJieHHs, MPOTOKOI Ne 5 oT
30.04 2024 .

Considered at a meeting of the department Accounting and management, protocol No. 5 dated
30.04.2024 y.

Oky omicTeMenik KeHeCiHIH menriMiMeH YChHbLIIB, 2024k, 29.05 Ne 3 xaTTama

PexomengoBana pemienueM Y 4e0HO-METOAMYECKOTO coBeTa, mpoTokos Ne 3 ot 29.05.2024r.
Recommended by the decision of the Educational and Methodological Council, Protocol No. _
dated 29.05.2024y.

Frutbivu keHeciHiH menriMiMeH YebHbUIIbL, 2024 x. 29.05 Ne 6 xarTama
PexomennoBana peumieHueM YdeHoro coBera, nmpotokoi Ne 6 ot 29.05.2024 r.
Recommended by the decision of the Academic Council,Protocol No. 6 dated 29.05.2024 vy.

Keneci KyxkaTTap Herisinge »acajjbl:
—XKorapsl  OimiM  OepyaiH  MEMIJIEKETTIK OJKalmblFa  MIHACTTI  cTaHAapTsl, Kaszakcran
PecniyOnukaceinbiy FeuibiM skoHe skorapbl OuTiM MUHHUCTPiHIH 2022 xbutrbl 20 mingeneri Ne 2
OyiipeireiMen Oekitinres (20.02.2023 k. e3repicTep MEH TOJBIKTHIPYJIApMEH ),
—OJIEYMETTIK OpINTECTIK TMEeH oJeYMEeTTIK XOHEe eHOEK KaThIHACTapblH peTTey JKSHIHJEri
pecnyONuKaNIbIK YII KaKThl KOMUCCUSHBIH 2016 XpUtFbl 16 Haypb3garbl OEKITIITeH YITTHIK
OUTIKTLIIK meHOepi;
—Cayna >xoHe uHTerpanus MUHUCTpIIriHiH Cayja *oHe MIaFblH JKOHE OpTa OM3HEC CajaChIHIaFbl
QJIEYMETTIK OPINTECTIK MEH OJEYMETTIK >KOHE €HOEK KaThIHACTapblH PETTey >K3HIHAET! callalbIK
komuccusicel 2019 xputrbl 28" kpIpkyiiekteri Nel8-1/12 xaTTamacbIMeH OEKITKEH callajbIK
OUTIKTLIIK meHOepi
- Kociou cranmapt: "bencenmi cary "Kazakcran PecmyOnmukachiHBIH" ATamMeKkeH ¥IITTBIK
Kacinkepnep nanatacel backapma TeparachlHbIH MiHAETIH aTKapymblHbIH 07.08.2023 sx. Ne 125
OylipbirbiHa Ne 44 KoceiMIla

n

Pa3paGorana Ha OCHOBaAHMU cJIeAYIOIIUX JOKYMEHTOB:
- T'ocynapcTBeHHBII 00111€0053aTeNbHBIN CTaHAAPT BHICIIETO 00pa30BaHUs, YTBEPXKIEH MPUKA30M
MunucTpa Hayku U Beiciiero oopazoBanusi Pecriyonuku Kazaxcran ot 20 urons 2022 roga Ne 2 (c
M3MEHEHUsIMH U JonojHeHusMu oT 20.02.2023 1.);
-HaunonanbHas pamka kBanu@ukaiui, yrBepkJIeHHas mpoTokosoM oT 16 mapta 2016 roga Pec-
MyOJINKAHCKOM TPEXCTOPOHHEH KOMHUCCHEW MO COIMAIbHOMY MapTHEPCTBY M PETyJIMPOBAHUIO CO-
LUATbHBIX U TPYAOBBIX OTHOLICHHIA;
-OtpacneBast paMmka KBalu(uKaluil, yrBepkaeHHas mpoTtokosoM Nel8-1/12 ot «28» ceHTs0ps
2019r. oTpacieBoit komuccueidr MUHHCTEPCTBA TOPTOBJIM U MHTETPALIMM IO COI[MAILHOMY MapTHEP-
CTBY M PEryJIMPOBAaHUIO COLMAIBHBIX M TPYAOBBIX OTHOLICHUN B c(hepe TOProBIM U MAJOro U Cpeji-
Hero 6usHeca
- IIpodeccronanbuelii cranaapT: «AKTHBHbIE mpomaxu» Ilpunoxenune Ne 44 k npukasy
HUCIOJIHSIONIETO 00s13aHHOCTH [Ipencenarens [IpaBnenus HanmonanpHoi aJIaThl
npennpuHumareneii Pecnyonuku Kazaxcran «Atameken» ot 07.08.2023r. Ne 125



Developed on the basis of the following documents:
- The State mandatory standard of Higher Education, approved by the Order of the Minister of
Science and Higher Education of the Republic of Kazakhstan dated July 20, 2022 No. 2 (with
amendments and additions dated 20.02.2023);
-National qualifications framework approved by the protocol of March 16, 2016 by the Republican
tripartite commission on social partnership and regulation of social and labor relations;
-The sectoral qualifications framework approved by the Protocol No. 18-1/12 dated September 28,
2019 by the Sectoral Commission of the Ministry of Trade and Integration on social partnership and
regulation of social and labor relations in the field of trade and small and medium-sized businesses
- Professional standard: "Active sales™ Appendix No. 44 to the order of the Acting Chairman of the
Board of the National Chamber of Entrepreneurs of the Republic of Kazakhstan "Atameken" dated
08/07/2023 No. 125
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Binim Oepy 0arnapamMachbIHBIH ACIIOPTHI
IMacnopT o0pa3oBaTeIbHOI MPOrpaMMbl
Passport of the educational program

bbb koabI skoHe aTaybl/
Kon n Hazsanue OI1
OP code and name

6B04106 Mapkerunr/ Mapkerunr / Marketing

Bisim Oepy cajiacbIHBIH KOABI
JKIHe JKiKTeyi /

Ko u knaccudguxanus
o0JsiacTu odpa3oBanus/

Code and classification

the field of education

6B04 busnec, backapy »xoHe KyKbik/busHec, ynpasienue unpaso /
Business, Administration and Law

Jasipjiay 0aFbITBIHBIH KOAbI
MeH KiKTexyl/

Kon n kaaccupukanus
HANpaBJICHUs MOATOTOBKH/
Code and classification
areas of training

6B041 busnec xone O6ackapy/ busnec u ympasnenue/ Business
and administration

Binim O6epy 0arnapaamanapbl
TOOBI /I'pynna
o0pa3oBaTeIbHBIX IPOrpaMm
/ Group of educational
programs

B047 MapkeTtuHr xoHe xapHama / MapkeTuHr u pexiama /
Marketingand advertizing

binim BB Typi/ Bux OIl/ EP
type

Konnansicrarsl/[leficTByromas/Acting;

BBEXC/K OoHbIHIIA JeHreui/
Yposens no MCKO/ ISCED
level

BBEXCI /MCKO/ ISCED 6

YBII GoiibiHma
nenreiii/yYposens mo HPK/
NQF level

YBIII /HPK/ NQF 6

CBI11I ooiibIHINA AeHreiii/
Yposenn no OPK/ ORK level

CBILI /OPK/ ORK 6 (6.1)

bbb aiipbikina epekiestikrepi/
OTanunTeIbHbIE 0COOCHHOCTH
OI1 / EP distinctive features

MyrenexTiri 0ap axamaap yuiH
bbb xdne EBK icke aceIpy)
apTTapsl /

Ycaosus peanuzauuu OII nus
Jui ¢ HHBaJIuIHOCTRIO 1 OOII /
Conditions for the
implementation of EP for
students with disabilities and
special educational needs

Myrenekriri 6ap OuriM anymsliapAblH OuliM Oepy MpoleciH
KaMTaMachl3 €Ty YIIiH YHUBEPCUTETTIH aKaJeMUsIIBIK CascaThIHa|
coiikec moHAepAiH ( OapiblK MOAYIBICPAIH), MPaKTUKAJIApIbIH|
’KOHE KOPBITBIHJBI aTTecTaTTay pacIMIEpiHIH TIPTIOI TOJBIK
CaKTaapl.
"MyrezaexTiri 6ap OUTIM amylIbIapbIH TOH]II UTePYIHIH apHaubl
maptTapbl’ OoWbIHINIA MYTeleKTiri 6ap agamuap yiiH xoHe Ebb
oeitimaey Bb aphanran KocekiMia 0eJliMiH €HTi3y apKbUIbI OKY]|
KYMBIC OaFaapiiaManapbid (cuiutadycTapibl) o3ipiiey apKbUIbI iCKe|
achbIPbUIAbI.
st obecriedennsi 00pa30BaTEIBHOTO MPOIEcca 0O0YJIAFOIIUXCS C
nHBaIUAHOCTEIO W OOIIl coxpaHseTrcss TOJHBIA JUCHUILINH]

(Momynei), TpakTUK M MOPOLENYypbl HMTOTOBOM aTTeCTallud B




COOTBETCBUU C AKaJIeMUYECKOW MOJIUTUKOM yHUBepcuteTa. [l
mun ¢ uaBauAHOCTEI0 U OOII apantaunonnast OIl peanuzyercs
yepe3 pa3paboTky Pabounx y4ueOHBIX mporpamm (cuiuiabycoB)
IMyTEM BKJIIOYCHUA JOIIOJIHUTCIIBHOTO pa3acia ((CHGI_II/IaHBHBIC
yCJ10BUA OCBOCHUA JUCHUITIITMHBI O6yLIaI-OI_I_[I/IMI/IC}I C
uHBaUIHOCTHIO 1 OOID»).

To ensure the educational process of students with disabilities and
special educational needs all courses (modules), practices and
procedures of the final certification in accordance with the
Academic Policy of the University. The adaptation of the EP is
implemented for persons with disabilities and special educational
needs through the development of working curricula (syllabuses)
by including an additional section "Special conditions for
mastering the course by students with disabilities and special
educational needs").

OKBbITY HBICAHBI/
®opma o0yuenus/
Form of study

Ky#nnaisri/Ognoe /Full time

Oky mep3imi/Cpoxk 00y4eHus/
Training period

4 xwin/ 4 rona/4 years

OxpITy Tini/SA3bIK 00yueHus/
Language of instruction

Ka3ak yoHe opbIc/Ka3zaxckuil u pycckwuii / kazakh and russian

Kpenur k3nemi/
O6bem kpeautos/ Loan vol-
ume

AxaneMusIbIK KpeauT/ Akagemudeckux kpeautos 240/ Aca-
demic credits 240 ECTS




TYJEK MOJEJII/
MOJEJIb BBIITYCKHUKA/
GRADUATE MODEL

Bijim 0epy 6armapiamaceinbin MaKcaThl/ Lleans o6pazoBarenbHoii mporpammel/ The purpose of
the educational program

Op TYpii KbI3MET CalalapblHIAFbl YHABIMIAp/a, MEHINIK HBICAaHBI MEH KapKbUIAHABIPY TYpiHE
KapamacTaH OapIIbIK YHBIMIBIK-KYKBIKTHIK HBICAHIAFbl SKOHOMHKAIBIK CYOBEKTUIEpIC MapKETHHITIH
Ka3ipri 3aMaHFbl OMICTepi MEH KYpalJapblH CHTI3yre >KOoHE MaiiianaHyra KaOUIeTTI MapKeTHHT
caJjlacbIH/1a OLTIKTI MaMaHIapAbl faspIiay.

[ToaroroBka KBaTH(UIIMPOBAHHBIX CIICIMATHCTOB B cdepe MapKETHUHra, CIOCOOHBIX BHEAPSTH W
UCIIOJIb30BaTh COBPEMEHHBIC METOJII U MHCTPYMEHTHI MapKETHHTa B OPraHHM3aIMsX Pa3IH4HbIX chep
NeATENTBHOCTH, B SKOHOMUYECKUX CYOBEKTaX BCEX OPraHU3alMOHHO-TIPABOBBIX (POPM, BHE 3aBUCUMOCTH
oT (OopMBbI COOCTBEHHOCTH ¥ THTA (PMHAHCUPOBAHMS.

Training of qualified marketing specialists who are able to implement and use modern marketing
methods and tools in organizations of various fields of activity, in economic entities of all organizational
and legal forms, regardless of the form of ownership and type of financing.

Bbepiserin napexe/llpucy:xnaemas crenenb/ Awarded degree

«6B04106 Mapketuar 6iiM Oepy Oarapiamachkl OOBIHINIA OU3HEC )KoHE OacKapy OaKaIaBphI

bakanaBp OuzHeca u ynpasieHus 1o o0pazoBarenbHoi nporpamme «6B04106 MapkeTrHr»

Bachelor of Business and Management in the educational program «6B04106 Marketingy

Mawman nayassiMaapbinbiH Tizoeci/ Ilepeyens nosmxnocteii mo OI/ List of positions on OP

MapkeTuHr >koHE CBIPTKBI OaimaHbicTap OeiiMiHIH OacHIbIChl, OpeHa MEHeKepi, oHIM OOMBIHIIA
MEHeIDKep, MalJIMK priIeHIIH3 OOWBIHIIA MEHEKEp, KapHama OOHBIHIIIA MaMmaH, ©TKi3y OOHbIHIIA
MEHEDKEp, cay/la areHTi, MapKeTOoJIOT — TalJayIlibl, MAPKETOJIOr-KeHECII, KOJUIEK OKBITYIIBICHI

PykoBogurens oTnena MapkeTHHIa M BHELIHHMX CBs3€i, MEHe/pkep OpeHaa, MEHeKep MO IMPOAYKTY,
MEHEJDKEp M0 MabiMK pUIEHIH3, CHEMHAINCT [0 peKiame, MEHEKep Mo cOBITY, MepueHaiisep,
MEHEKEp HelMUHra, MEHemKep Mo padoTe ¢ KIMEHTAMH, MapKeTOJOI — aHAJIUTUK, MapKeToJIor-
KOHCYJITaHT, HHTEPHET-MapKETOJIOT, MPENOAABATENb KOJUIEIKA.

Head of Marketing and External Relations, Brand Manager, Product Manager, Public relations manager,
advertising specialist, sales manager, merchandiser, naming manager, customer service manager,
marketing analyst, marketing consultant, Internet marketer, college teacher.

Kaciou kpi3mer 00bexTiiepi/ O0bekThI podeccuonaibHoi AesrersHocTn/ Objects of
professional activity

- HaphIK (Tayap, KOp, aKnaparThIK, KanmuTai, eHOeK JKoHe T. 0.);

- MEMJIEKETTIK MeKeMeJiep; KOFaMbIK YHbIMIap; casicu YHbIMIap;

- KbI3MET KepCceTy KaCiMophIHAaphl (KOHAK Yilliep, KOFaMJIbIK TaMaKTaHy KOCIMOPBIHAAPHI, TYPUCTIK
dbupmamnap, SKCKypCHsIIBIK 010pO);

- OHJIIPICTIK YKOHE JENAAIIbIK KOCIIOPBIHAAD, IIAFBIH JKOHE OpTa OM3HEC KACIMOPBIHIAPhI

- XaJIBIKapalIbIK cay/ia ImajaTajapsl; cayaa yiepi;

- KOJIIK, KYpbUIbIC, KOMMa IIapyalblUIbIFbl )KOHE KOMMYHUKAIINS;

- OuTiM Gepy MeKkemenepi.

- PBIHKH (TOBapHbIe, (HOoHA0BbIE, NH()OPMALIMOHHBIE, KaTUTalla, Tpya U T.11.);

- TOCYJapCTBEHHBIE YUPEKICHHUS; 00IIEeCTBEHHbIE OpPraHU3alliy; MOJIUTHYECKUE 00pa30BaHMs;

- IPEPHUSATHS YCIYT (TOCTUHHIIBI, TPEIIPUATHS 00IIECTBEHHOTO TTUTAHUS, TYPUCTCKHE (DUPMBI,
9KC-KypCHOHHOE 010po);

- POU3BOICTBEHHBIE M TIOCPETHIUYUECKUE MPETPHUATHS, TPEIIPUATHS MAIOTO H CPETHETo OM3Heca
- MEX/IyHapOHbIE TOPrOBbIE MAJIAThI; TOPTOBBIE IOMA;

- TPAHCHOPT, CTPOUTENBCTBO, CKIAJICKOE X03AHCTBO U KOMMYHHUKALIUY;

- 00pa30BaTeNIbHbIC YUPEKACHUSI.

- markets (commodity, stock, information, capital, labor, etc.);
- state institutions; public organizations; political entities;
- service companies (hotels, catering establishments, travel agencies, ex-exchange offices);




- production and intermediary enterprises, small and medium-sized businesses
- international chambers of commerce; trading houses;

- transport, construction, warehousing and communications;

- educational institutions.

Kaciou kpi3mer Typaepi/ Buanl npodeccnonanbHoii gesireabnocru/ Professional activities

- OHIIPICTIK-TEXHOJIOTUSUIBIK;

- OKCIIEPUMEHTTIK-3€PTTEY;

- CepBUCTIK-TIalJaNIaHy;

- YHUBIMJIACTBIPYIIBLIBIK-0aCKAP yIIBLIBIK KbI3MET;
- €CEMNTIK-K00aIbIK;

- Ouim Gepy;

- cay/ia-)KapHaMaJbIK;

- KOHCAJITHHITIK;

- CBIPTKBI cayJa.

- IPOM3BOICTBEHHO-TEX HOJIOTHYECKas;
- DKCIIEPUMEHTAIbHO-UCCIIC0BATEIIbCKAS;
- CEPBHUCHO - IKCILTyaTallMOHHAS,

- OpraHU3alMOHHO-yIIPABICHYCCKAs;

- Pac4eTHO-MPOCKTHAS;

- oOpasoBaTebHas;

- TOProBO- pPeKJIaMHas;

- KOHCAJITUHI'OBAad,

- BHCIITHETOProBasl.

- production and technological;

- experimental research;

- service and operational information;

- organizational and managerial support;
- calculation and design work;

- educational;

- trade and advertising;

- consulting company;

- foreign trade.

Kaciou kpi3MeriniH pynxkuusiiapsl/ @ynknun npodeccnoHanbHOil xesireibHocTn/ Functions of
professional activity

- op TYpii OarbITTap OOMBIHIIA MAPKETHHITIK 3epTTeynep (HapbIKTbI, Tayapiaapabl/ KbI3METTepAl,
TYTBIHYIIBUIAPBI, JeNJAIIapAbl, OoceKenecTeplli, MAapKETHHITIK OpTaHbl KOHE MAapKETHHT
KEIICHIHIH 3JIEMEHTTEPIH 3epTTeY);

-HApBIKThl CETMEHTTEY, MAaKCATThl CETMEHTTEP/II TaHJIAy, MAPYaIIbUIBIK KYPTi3ylll CyObeKTUIEp IiH
TayapiapblH/ KbI3METTEpiH MO3MLMsIay (KaiTa MO3UIUsIIAY), KOPHOPATUBTIK OHE ACHAaIThIK
CTpaTe-TUsIap/bl d31pJiiey callaChlHIAFbl MapyallblIbIK KYPri3ylli CyObeKTIIepAiH NHHOBALUSIIBIK
Oackapy IIeIIM/IEePiH 931pJey jKoHE iCKe achIpy;

- WHTEpPHET >XYHeCiHJe >KapHaMaJlblK HAayKaHIApAsl o3ipiey xoHe Xyprizy (Google Adwords,
Sunexc /upekt, DoubleClick, Facebook mmatdopmanapeina kapHamaiblK HayKaHAApAbl KYpy
’KOHE KYPri3y, OHTalIaHABIPY;

—KapHaMalbIK HayKaHIapJblH MOHUTOPHMHI1 MQHE Tajjaybl, OpeHAKe aJalJbIKThl apTThIpy
MakcatbiHna SMM-me KpeaTHBTI TOCThUIAP KYPY, KOMIIAHHUSHBIH CATBUTBIMBIH  apTTHIPY,
KomnaHusHBIH OH UMHJUKIH KQJIBIITACTHIPY).

- MapKETUHTOBBIC MCCIICJIOBAHUS MO Pa3IMYHBIM HAlpaBJICHUSIM (HCCIEOBAaHNE PBIHKA, TOBAPOB/
yCIIyT, MOTpeOuTeNnel, MOCPEIHUKOB, KOHKYPEHTOB, MAapKETHHTOBOM CpeAbl W DJIEMEHTOB
KOMILJIEKCa MapKETHHTA);

- pa3paboTka W peainu3alus WHHOBAIMOHHBIX YIPABICHYECKHX PEUICHUH XO3SHCTBYIOUIMMHU
CyObeKTaMH B O0JIACTH CETMEHTAIlMU PBIHKA, BHIOOpA IEJIEBBIX CErMEHTOB, MO3HUITMOHUPOBAHHS




(Iepero3uIMOHNPOBAaHNS)  TOBApOB/  YCIYr  XO3AWCTBYIOIIUX  CYOBEKTOB,  pa3pabOTKH
KOPIOPATHBHBIX U HHCTPYMEHTAILHBIX CTPATETHiA;

- pa3paboTka M BEJCHHUE PEKIAMHBIX KaMIIaHUN B CHUCTEME HHTEepHEeTa (Co3/laHue U BeJcHHE,
ONTUMH3AIMA pEKJIaMHBIX Kammanuii Ha tuatpopmax Google Adwords, fAunnexc Jupexr,
DoubleClick, Facebook.

— MOHUTOPUHT U aHATMUTHKA PEKJIAMHBIX KaMIIaHWUH, CO3/JaHie KPEaTUBHBIX MOCTOB B SMM ¢ 1eibio
MOBBILICHUS JIOSUIBHOCTH K OpeHy, YBETMYEHHUE MPOJak KOMIAaHUH, (GOPMUPOBAHUS TO3UTUBHOTO
UMHKa KOMITAaHUH ).

-marketing research in various areas (research of the market, goods/ services, consumers, intermediaries,
competitors, the marketing environment and elements of the marketing complex);

- development and implementation of innovative management solutions by economic entities in the field
of market segmentation, selection of target segments, positioning (repositioning) of goods/ services of
economic entities, development of corporate and instrumental strategies;

- development and maintenance of advertising campaigns on the Internet (creation and maintenance, op-
timisela advertising campaigns on platforms such as Google Adwords, Yandex Direct, DoubleClick,
Facebook.

- monitoring and analytics of advertising campaigns, creating creative posts in SMM with the aim of
increasing brand loyalty, increasing sales of the company, forming a positive image of the company).

Kaanel Kadaerrepi/ O6mme kommnerenuun/ General competences

XK1 Foubivu xoHe GrtocoUsIIBIK TaHBIM 9IICTEPIMEH TAOMFH YKOHE QIEYMETTIK QeMJIi FhUIBIMU
VFBIHY MEH 3epleneyll KamTamachl3 eTeTiH Quiocodust Heri3iepiH OUTyMEeH KaJbINTacKaH
JTYHUETaHBIMIIBIK YCTaHBIMIAP HET131He KOpIIaraH O0JIMBICTHI Oaraiai b,

KK2 Mu¢onorusibk, JiHU JKOHE FHUIBIMU JTYHHETAHBIMHBIH Ma3MYHbI MEH ©31HJIIK €pEKIICTIKTepiH
TYCIHAIPE/L;

KK3 OneymerTik koHe OHIpICTIK caanap/a O0JIbII jKaTKaH OapIIbIK JKaFJailiapra 3 6arachiH Oepe/i;
KK4 KazakcTaHHBIH TapuxW JaMybIHBIH HETI3r KE3EHJIEPIH, 3aHIbUIBIKTAPbIH KOHE O31HJIK
EpEKIIIEeINITiH TepeH TYCIHY *oHe FhUIBIMU TaJ[ay HETi31H/Ie a3aMaTThIK YCTAaHBIMBIH TaHBITA/IBI;

KKS Kazakcran Tapuxbl OKHMFaJapblHBIH ceOenTepl MEH caljapiapblH Tajgay YIIIH Tapuxu
CHIATTaYbIH O/IICTEPi MEH TOCUIIEpIH MaianaHapr,

KK6 Oneymerrany, casicaTTaHy, MOJICHUETTaHY >KOHE TICMXOJIOTHSIHBIH HET13T1 OUTIMIH €CKEepe OTBIPHIII,
TYJIFaapasblK, ONEYMETTIK JKOHE KOCiOM KapbhIM-KATBIHACTBIH OPTYPIIl calanapbHIaFbl JKaFaaiaap/ibl
Oarajaiijpr;

JKK7 UHTerpatuBTi mporecTep/iH 3aMaHayy oHIMi pETiHAE OChI FhUTBIMIAP/ABIH OLTIMIH CHHTE3ICH11;
KK8 Hakrbl FbUIbIMIBI, COHAAN-aK OYKUI QJIEYMETTIK-CasiCH KJIacTepAl 3epTTEYIiH FhUIBIMU SIicTepl
MEH TOCUTIEPIH KOIaHaIbl;

KK9 e3iHiH agaMrepiiiiik >koHe a3aMaTThIK YCTaHBIMBIH JaMBITA]IbI;

JKK10 Kazakcranaplk KOFaMHBIH KOFAMIBIK, ICKEpIiK, MOJAEHHM, KYKBIKTHIK JKOHE JTHUKAIIBIK
HOpMaJIapbIMEH KYMBIC ICTEH1;

JKK11 XKexke xone kociOu Oocekere KaOiIeTTUTIrH KOPCeTe/i;

KK12 Onemzme TaHBUFaH KOFaMIBIK-TYMAHUTAPJIBIK FRUIBIMAAP CaJlaChIHAAFBI OUTIMI MPaKTHUKaIa
KOJIIaHA/IbI;

K13 OnicHama MeH Tanaay/bl TaHIay/abl Ky3ere acblpaibl;

KK 14 3eprrey HOTHXXENEPIH KOPBITHIH/IBLIAMNIBL;

KK15 Kana OumiMal CHHTE3ACH I JKOHE OHBI TYMAHHMTApJIbIK KOFaMIBIK MaHBI3BI Oap ©HIM TYpiHZE
YCBHIHAJIBI,

XKK16 Tysraapaliblk, MoICHUETAPAIBIK KoHE OHIPICTIK (KSCIMNTIK) KapbIM-KaTbIHAC MIHJETTEPIH LIEUTY
YILIiH Ka3aK, OPBIC JKOHE IIET TUIIEPIH/IE aybI3Iia kKoHe xKa30allia HbICaH1a KOMMYHUKAITUSFA TYCE/L;
KK17 I'pammatukaibIk OUTIM JKyiecl HeTi31H/1e TUIK JKOHE COMIey KypalIaphiH MaiiTanany/ bl KYy3ere
achIpy; KapbIM-KaThIHAC JKaFJalibIHA COMKEC aKIapaTThl TAI/IAY;,

KK18 KommyHHKaImsFa KaThICYIIBUTAP/IBIH 1C-OPEKETTEPl MEH 1C-0pEKETTEPIH Oarasai ibr;

KK19 JKeke KbpBMETIHIE aKMapaTThIK-KOMMYHUKAIMSIIBIK TEXHOJIOTHSUIAPABIH OPTYPIi TYPJIEpiH:
HWHTEPHET-PECypCTapbl, aKMapaTThl 137Iey, CaKTay, OHJICY, KOPFay KOHE TapaTy KOHIHJIET OVJITTHI )KOHE




MOOMJIB/TI CepBUCTEP/Il TTAMTaJIaHA TbI;

KK20 O3iH-631 JaMBITy *KoHE MAHCAINTHIK 6CY YIIIH eMip 00ibI jkeke O11iM Oepy TPaeKTOPHUSIChIH KYpY,
JICHE MIBIHBIKTHIPY 9MIICTEPl MEH Kypasiiapbl apKbLIbI TOJBIKKAHIIBI JIEYMETTIK JKOHE KOCINTIK KbI3BMETTI
KaMTaMachI3 €Ty YIIIiH cajlayaTThl OMip CAIThIHA OaFIapiiaHaIbl;

JKK21 KazakctaH TapuxXbIHBIH HETI3Tl  3aHIBUIBIKTAPbIH, (QHIOCOPHSIIBIK, JICYMETTIK-CasICH,
HKOHOMHKAITBIK, OHE KYKBIKTHIK OUTIM HEri3[epiH, Ka3ak, OpbIC KOHE IIET TULIEPIHACTI ayb3lia XKoHE
»a30aIa HbICaH1aFbl KOMMYHUKAITUSUIAPIbI O11eT1 )KOHE TYCIHEI];

JKK22 Hrepinren Oumimzi e3repiln >KaTKaH oJICYMETTIK-MOJICHN >KaFiaiapaa THIMII JICyMETTEeHIIpY
YKoHe OeimyIey YIIiH KOJIIaHa Ik,

KK23 OneymerTik KyOBUIBICTapIbl, MPOLECTEP MEH MpolieManapibl CaHIBIK JKOHE CallaliblK Taliay
JIaFIbUIAPBIH MEHIepE]Ii.

OK1 OrieHnBaeT OKpYKaOIIYI0 JIEUCTBUTEIBHOCT HAa OCHOBE MHPOBO33PEHUECKUX TO3UIUH,
C(OPMHUPOBAHHBIX 3HAHUEM OCHOB (PHIOCO(PHH, KOTOpble 00ECIEUNBAIOT HAyYHOE OCMBICICHUE U
M3ydeHHEe MPUPOTHOTO M COLMATBHOTO MUPa METOAAMU HAYYHOTO U (MIIOCO(CKOTO MMO3HAHMS,

OK2  HHrepnperupyeT cojepxkaHue M coenuduyeckue 0coOEHHOCTH MHU(BOIOTHIECKOro,
PEJIUTUO3HOTO U HAYYHOTO MUPOBO33PEHHUS;

OK3 ApryMmeHTHpyeT COOCTBEHHYIO OLIEHKY BCEMY NpPOHMCXOJAIIEMY B COLMAIbHOM U
MIPOM3BOJICTBEHHOMU chepax;

OK4 IlposiBnsieT rpa’kAaHCKYI0 MO3MIIMI0O Ha OCHOBE IIyOOKOTO IMOHMMAaHMS M HAayyHOI'O aHaJlu3a
OCHOBHBIX ATAaIlOB, 3aKOHOMEPHOCTEH M CBOe0Opa3us UCTopuyeckoro pa3purus Kazaxcrana,

OKS Hcnonp3yer METOABI U IPUEMBI HCTOPUYECKOTO ONMCAHUS IS aHAIM3a IPUYMH U CIEICTBUN
coObITH nctopnu Kazaxcrana;

OK6 OnenuBaer cuUTyalud B pa3iMYHbIX cdepax MEKIMYHOCTHOW, COLMAIbHOM U
npoeCCHOHATPHON KOMMYHUKAIIMM C Y4eTOM O0a30BOTO 3HAHUS COLMOJIOTHH, IOJUTOJIOTHUH,
KYJIBbTYPOJIOTH Y IICUXOJIOTUH;

OK7 CuHTe3upyeT 3HaHUS JaHHBIX HAyK KaK COBPEMEHHOT0 MPOYKTa MHTETPATUBHBIX MTPOLIECCOB;
OKS8 Hcnonp3yeT HaydHbIE METOJbI M IPUEMBI UCCIEAOBAHNUSA KOHKPETHOM HAYKH, a TaKK€ BCErO
COLIMAJIbHO-TIOJINTUYECKOTO KJIACTEPA;

OKO9 BripabateiBaeT COOCTBEHHYIO HPAaBCTBEHHYIO U TPAKIAAHCKYIO MO3ULIUIO;

OK10 Onmnepupyer o0O0IIECTBEHHBIMH, JAEJIOBBIMU, KYJIbTYPHBIMH, IPABOBBIMU M AITHYECKHUMHU
HOpMaMHM Ka3axCTaHCKOTo OOIIecTBa,;

OK11 JlemoHCTpUpYyeT TUYHOCTHYIO U TPOPECCHOHAIBHYIO KOHKYPEHTOCITOCOOHOCTH;

OK12 IIpumeHsieT Ha NMpaKTUKe 3HAHHUS B 00JIACTH OOIIECTBEHHO-TYMaHUTApHBIX HayK, UMEIOLIETo
MHUPOBOE MPU3HAHUE;

OK13 OcymecTBisieT BBIOOP METOI0JIOTMH U aHAJIN3a;

OK14 OGo011aer pe3yapTaThl HCCIIEOBAHUS;

OK15 CunHTe3upyeT HOBOE 3HAaHHE U IPE3EHTOBATH €r0 B BHJIE€ T'yMAaHUTApHOH OOIIECTBEHHO
3HAYUMOM MPOIYKIINH;

OK16 Bcerymaer B KOMMYHHKAIMIO B YCTHOW M NMHCbMEHHOM (opmax Ha Ka3aXCKOM, PYCCKOM U
MHOCTPAaHHOM  s3bIKax JUI  pEIIeHHs  3aJad  MEXJIMYHOCTHOTO, MEXKYJIbTYPHOTO U
MIPOU3BOICTBEHHOTO (TIPO(hEeCCHOHATBFHOTO) OOIICHUS;

OK17 OcymecTBiaseT HCIOJb30BAHUE A3BIKOBBIX M PEYEBBIX CPEICTB HA OCHOBE CHCTEMBI
rpaMMaTHYECKOr0 3HAHMS; aHAJIM3UPOBATh HH(GOPMAIIUIO B COOTBETCTBUU C CUTYyallMel OOLIEHUS;
OK18 OnenuBaer 1eiCTBUSA U MOCTYNKH Y4aCTHUKOB KOMMYHMKAIUH.

OK19 Hcnonp3yer B  JIMYHOW  JAEATEIBHOCTHM  pa3IU4Hble BHUIAbI  HMH(OPMAIMOHHO-
KOMMYHHUKAIIMOHHBIX TEXHOJOTHH: WHTEpHET-pecypchl, OO0JauHble W MOOWJIBHBIE CEPBUCHI 10
MOKCKY, XpaHEHHIO, 00paboTKe, 3allUTe U pacpOoCTpaHEHUIO HHPOpMaIUY;

OK20 BeicTpanBaer JHYHYIO OOpa30BaTEIbHYIO TPACKTOPHIO B TEUYEHHE BCEH JKHU3HU JUIA
CaMOpPa3BUTUS M KapbepHOI'O pOCTA, OPUEHTHPOBATHCS HA 3J0pOBBIH 00pa3 JKU3HU UL
oOecrieyeHrsl TOJHOIICHHOW COIMaNbHOW M MPO(hecCHOHAIBHOW AEATENIbHOCTH IOCPEICTBOM
METOZIOB U CPENCTB (PU3NUECKON KYJIbTYpPHI;

OK21 3HaeT ¥ mOHMMaeT OCHOBHBIE 3aKOHOMEpHOCTH cTopun Kazaxcrana, 0CHOBBI (pH10CO( CKUX,




COIMATBHO-TIOIMTHYECKUX, IKOHOMHUYECKUX W TIPABOBBIX 3HAHUNW, KOMMYHHUKAIIMM B YCTHOU M
MUCEMEHHOM (hopMax Ha Ka3aXCKOM, PYCCKOM M HHOCTPAHHOM SI3bIKaX;

OK22 Ilpumensier ocBOeHHbIE 3HaHHUS I J(P(EKTUBHON COIMANM3allMd M aJalTalid B
M3MEHSIOMIUXCS COIIMOKYJIBTYPHBIX YCITOBUSAX;

OK23 Bnameer HaBhIKaMH KOJHYECTBEHHOIO M KAayeCTBEHHOI'O aHaJW3a COLMAJIBHBIX SBJICHHH,
MIPOIIECCOB M MTPOOIIEM.

GC1 Evaluate the surrounding reality on the basis of worldview positions formed by the knowledge
of the philosophy fundamentals, which provides scientific comprehension, natural and social world
study by the methods of scientific and philosophical cognition;

GC2 linterpret the content and specific features of mythological, religious and scientific
worldviews;

GC 3 Argue one's own evaluation on what happens in social and industrial spheres;

GC 4 Show civic position on the basis of deep understanding and scientific analysis of the main
stages, regularities and originality of historical development of Kazakhstan;

GC 5 Use methods and techniques of historical description to analyze the causes and consequences
of the historical events in Kazakhstan;

GC 6 Evaluate situations in various spheres of interpersonal, social and professional communication
with regard to basic knowledge of sociology, political science, cultural studies and psychology;

GC 7 Synthesize knowledge of the sciences as a modern product of integrative processes;

GC 8 Use scientific research methods and techniques of a particular science as well as of the whole
socio-political cluster;

GC 9 Develop one's own moral and civic position;

GC 10 Operate with social, business, cultural, legal and ethical norms of the Kazakh society;

GC 11 Demonstrate personal and professional competitiveness;

GC 12 Employ the knowledge in the field of social and human sciences of world-wide recognition;
GC 13 Make a choice of methodology and analysis;

GC 14 Summarize research results;

GC 15 Synthesize new knowledge and present it in the form of humanitarian socially significant
products;

GC 16 Start oral and written communication in Kazakh, Russian and foreign languages to solve
problems of interpersonal, intercultural and industrial (professional) communication;

GC 17 Use linguistic and speech skills on the basis of grammatical system; analyze information in
accordance with the situation of communication;

GC 18 Evaluate the actions and deeds of participants in communication;

GC 19 Use different types of information and communication technologies in personal activity:
Internet resources, cloud and mobile services for search, storage, processing, protection and
dissemination of information;

GC 20 Build a personal lifelong educational program for self-development and career growth, focus
on a healthy lifestyle to ensure full social and professional activity through the methods and means
of physical education;

GC 21 Know and understand the basic patterns of the Kazakh history, philosophical, socio-political,
economic and legal knowledge, communication in oral and written forms in Kazakh, Russian and
foreign languages;

GC 22 Employ mastered knowledge for effective socialization and adaptation in changing socio-
cultural conditions;

GC 23 Possess skills of quantitative and qualitative analysis of social phenomena, processes and
problems.

bbb Goiibinma oKy HoTHKeaepi/ Pesyabrarsl 00yyenusi mo OIl/ EP learning outcomes

Oky O0argapjaMachbIH COTTi asiKTaFaHHAH KeiiiH OLTiM aaymbl KaduierTi:

ON1 Kocibu KpI3METIH/E apHABl TEPMUHOJIOTHS MEH JICKCUKAHBI KOJIaHAbl, Ka3aK, OPBIC KoHE
IeT TUIAEpiHJE aybI3lIa J>KoHe jkaz0ama Typae OaiimaHbicKa Tycenl; KociOum TepMuHAEpAi
naiagaHaapl, FRUIBIMU JIepeKkTep 0a3achlHIa aKmapatr i3/ey JaFabIChl 0ap, akaJIeMUsUIBIK XaTThIH




TYPJIi )KaHpJIapbIMeH XyMbIC icTeyre Ky3niperTi;
ON2 Kocibu KpI3METiH KYKBIKTHIK OiJiay ’KOHE KYKBIKTBHIK MOJICHHET HETi3iH/e *KY3ere achlpasbl,
IIBIFAPMAIIBUIBIK  JKOHE KEJICIIEKT1 OMIaiapl, KOCiOM KbhI3METIMEH OalIaHBICTBl KYKBIKTHIK
oneOMeTneH KYMBIC iCTEH amajpl, SKOJIOTUSUIBIK Oiiay KaOineri Oap, KayinTi »oHE TOTCHIIE
YKaFTalyIapabplH aJlIbIH anyFa KaOliaeTTi;
ON3 KynzenikTi jkarmaiiapia OHIIPICTIK €cenTepAl IMIemly VIIH MaTeMaTHUKaJbIK OHIay bl
KOJIZIaHyFa, ©31HIH KOCI0M KhI3METIH/Ie CTATHUCTHKAJIBIK KOHE MAaTEMaTHUKAIIBIK SICTEP/Il KOJIAaHyFa
KaOlJIeTTI;
ON4 DKOHOMHUKAIBIK MOCelelepAl 3epTTeyre OKYHeNmK TOcUl  JaF[bUIaphlH  MEHIeEpY,
MaKpO’KOHOMHKAJIBIK HApBIKTAPJIaFbl HETi3Tr MaKpOAIKOHOMHKAIIBIK CYOBEKTIICpAiH JKaFrJaibl MeH
MiHEe3-KYJIKbIH Tajiay OOibIHIIA OIayablH 9KOHOMHUKAJIBIK OCHHECIH KaJIBIITACTHIPY;
ONS ¥iibIMHBIH Kap)KbUIBIK JKarlaiiblH Oarajay »OHE €CelKe aly YILIH KapXKbl KypajaapblH
naijananyra, KapKbUIBIK JEpPEeKTepIiH MJONIIrT MEH TYTacTBIFbIH JKOHE YHWBIM aKTUBTEPIHIH
CaKTaJyblH KAMTaMachI3 €TETiH TY)KbIpbIMIamMaapsl KOJAaHyFa KabiaeTTi
ON6 KommaHusiHBIH Kallbl MakKcaTTapblHA HETI3/Ie OTHIPHIN, MEHEIKMEHT >KOHE MAapKETHUHT
KYpaJlapblHOK KOJIaHA OTBHIPBIN, MApKETUHTOBBIE CTPATETWH IS HETi3/Ieil, MapKEeTHHIOBBIC
KOMMYHHMKATUBHBIC IC-IIapaiapAbl ©TKi3edl, HApBIKTBl OHHU JKYpPri3eli, oJIeyeTTi KIHWEHTTEepl
1371k 11, KOMMEPIHAJIBIK KETiCCO3IEP KYPri3e/i.
ON7 OneyMeTTHK-2KOHOMHUKAJBIK YyAepicTep MEH KyObUIbICTapFa KaTBICTBl MapKETHHITIK
JIepeKTepAl OUTIKTH TYpAe Tajjaiapl KoHE TyciHaipedi, Oara Oenriiey j>koHe Tayapibl ajFa
KBUDKBITY, TAyapJIBIKTI KAJIBIITACTBIPY KOHE 0acKapy KYMBICTAPBIH KYPri3e/i.;
ON8 Cayma  yilBIMIapbIHBIH  QJIEYMETTIK-DKOHOMHUKAJIBIK  KOPCETKIIITEPiHIH  e3repy
TEHICHIIMHIJIAPbIH aHBIKTANIbI, )KEKEJIETeH Tayapiiap MEH JKaJIbl KaTerOpUHUIIApbIH CaThLUTybIHBIH
3KOHOMHUKWIBIK TUIMIUIITIH TaJIaiIbL.
ON9 HapbIKThl X0HE HApPBIKTHIK KOHBIOHKTYPAHBI Taljay, TYTBIHYIIBUIAPIBIH MiHE3-KYIJIKBIH
3epTTey (cedenTep, apTHIKIIBUIBIK) KoHe 0oceKenecTep/IiH KbI3METiHe Tajay KYpri3y, CYpaHbICTHI,
HapbIK CHIMBIM/IBUIBIFBIH, OJCEeKeNlecTepre KaThICThI KOCIOPBIHHBIH YIIECiH, OJCEKENeCTiK Kypec
TOyeKeNiH Oaranay koHe OoJrKay.
ONI10 KembacmbuiblK KacHeTTEpi MeEH KOCIMKEpIiK KaOuIeTTepiH, TNepCOHANAB Oackapy
JaFIbLIapbIH KOpCeTel, TUIM/I KapbIM-KaThIHAC TIEH KOFaMFa aJaMIepIIiIiK KaThIHACBIH KOPCETe/Ii,
09ceKeNecTik opTa/ia KOCIIKepIiK KbI3METT1 yibiMaacTeipyFa Ky3bIpeTTi, HHKIIO3UBTI OuTiM Oepy
XKoHE KociOu opTafa TYBIHIANTHIH TYJIFaapaliblK ©3apa iC-KUMBLT MOCeNeIepiH IIele anaibl.
ONI11 AnbiHFaH SKCHEPUMEHTAIIBI MAITIMETTEpP/Il KUHAKTAY XXKOHE Tayay, OJapibl TaHBICTHIPY,
ayauTopusIapra xabapiay, KOPIOpaTUBTIK MOJICHUETT] JKOHE YHBIM Typajibl OH KOFaMBIK MiKip/i
(MMMJIK1) KaJIBIITACThIPY calachlHAA KY3bIPETTI.

ITocsie ycnemHoro 3aBepuieHusi 3TOM NPOrpaMMbl o0y4daromuiics Oyner:

PO1 HUcnonb3yer B npodeccruoHalbHON NESTENbHOCTH CHEIHAIbHYI0 TEPMUHOJIOTHIO U JIEKCHUKY,
BCTYNae€T B KOMMYHMKAIIMI0 B YCTHOH M TNHCbMEHHOH (oOpMax Ha Ka3aXxCKOM, PYCCKOM H
MHOCTPAHHOM SI3bIKaX; HCIOJIb3YeT MpO(ecCUOHANbHbIE TEPMHHBI, HWMEET HaBBIKM IIOHCKa
uHboOpMallMM B Hay4yHbIX 0a3zaX /JaHHBIX, KOMIIETEHTEH B paloTe ¢ pa3IMYHBIMU >KaHpaMH
aKaJeMHYeCcKOro muchma.

PO2 OcymectBisier npodecCHOHATBHYIO NESITEIbHOCTh Ha OCHOBE IPABOBOTO MBIIIICHUS H
MPaBOBOM KYJNbTYpbl, TBOPYECKHM M TEPCHEKTUBHO MBICIUT, yMeeT paboTaThb C HPaBOBOil
JUTEPaTypOii, CBA3aHHON C MPOPECCHOHATBLHON JEATEIIbHOCTHIO, UMEET HKO3AIUTHOE MBIIIJICHHUE,
CHOCOOEH MpeyNnpex1aTh OMacHbIe U Ype3BbIUaiiHbIe CUTYAIUH.

PO3 CnocobeH npuMeHSTh MaTeMaTHYECKOE MBIIIJICHNE [T PEIIeHUs] TPOU3BOICTBEHHBIX 33/1a4
B TIOBCETHEBHBIX CUTYAIIUsX, UCIIOIb30BaTh CTATUCTUYECKUE M MaTeMaTH4YeCKHEe METO/bI B CBOEH
npoeCCHOHATLHOMN 1eATENbHOCTH;

PO4 Brnaneer HaBbIKAMH CHCTEMHOTO IIOAXOJa K HCCJICIOBAHMIO AIKOHOMHYECKHX IMPOOIIEeM,
dbopmMHpyeT SKOHOMHUYECKUN 00pa3 MBIIUICHHUS IO aHAIW3Y COCTOSHHUS U TOBEACHUS OCHOBHBIX
MaKpOIKOHOMHUYECKUX CYOBEKTOB HA MAaKPOIKOHOMHUYECKUX PBIHKAX;

POS5 CriocobeH ucnonb30BaTh (PUHAHCOBBIM WHCTPYMEHTApHUil /Ui OLEHKH U ydeTa (PUHAHCOBOTO




COCTOSIHUSI OpPTraHU3allMH, NMPUMEHATh KOHIENLUH, O0ECNEeYMBAIOIUX TOYHOCTh U LEIOCTHOCTh
(MHAHCOBBIX JAHHBIX U COXPAHHOCTU aKTHBOB OpPTaHU3aINH;

PO6 OGocHOBBIBaeT cTpaTerMyeckue LEeNM W 3a7auyd MapKeTHHra BO B3aMMOCBSI3U C OOLIMMHU
[EJIEBBIMA OPUEHTHPAMU KOMIIAHMM Ha OCHOBE HMHCTPYMEHTOB MEHEIKMEHTa M MAapKeTHHTIa,
IPOBOJUT  KOMMYHHMKAllMOHHBIE  MEpPONPUATHS ~ MAapKETUHIOBOI'O  XapakTepa,  IMPOBOIUT
MCCIICIOBAaHUE PBHIHKA, OCYHIECTBISET IOUCK IMOTCHLIMAIBHBIX KJIMEHTOB, BEIAECT KOMMEpPUYECKHE
IIEPEroBOPHI;

PO7 KomneTreHTHO MPOBOAUT aHAIM3 U MHTEPIPETUPYET MAPKETUHTOBBIE JAHHBIE O COLMAIBHO-
HSKOHOMHMUYECKUX IpPOLIECCaX U SIBIEHUSX, OCYILECTBIIAET LEHOOOpPa30BaHUE U IPOIBHIKEHHE
TOBapa,(POPMUPYET U yIPaBIISET TOBAPHBIM aCCOPTUMEHTOM,;

POS8 BpisiBisieT TEHACHUUU U3MEHEHHUS COLMAIbHO-KOHOMHYECKUX IOKa3zaTesed IesTelbHOCTH
TOPrOBBIX OpPraHM3aLWN,  MPOU3BOAUT AaHAJIM3 HKOHOMHYECKOW A(PGPEKTUBHOCTH MPOJAXK
OT/EJIbHBIX TOBAPOB U KAaTETOPHil B LIEJIOM;

PO9 Amnanusupyer pHIHOK W DPHIHOYHYIO KOHBIOHKTYPY, H3ydaeT [MOBEIEHHE MOTpeOuTeneit
(MOTHBBI, NPEANOYTEHHUs) U TNPOBOJUT aHAIU3 JEATEIbHOCTH KOHKYPEHTOB, OLIEHUBAeT U
MIPOTHO3UPYET CHPOC, EMKOCTh PBIHKA, JIOJIO MPEANPHUSATHS 110 OTHOUICHHUIO K KOHKYPEHTaM, PUCK
KOHKYPEHTHOI 00pbOBI;

PO10 IlposBisier nuaepcKkue KadecTBa,  JIEMOHCTPUPYET APQPEKTHUBHBIE KOMMYHHUKAIMH |
TYMaHHOE OTHOIIEHHE K OOIIeCTBY, KOMIIETEHTEH B OpraHU3allUM MNPEIIPUHIMATEIbCKOM
NeSITeIbHOCTH B KOHKYPEHTHOH cpenie, yMeeT pelaTh 3a/a4d MEXIMYHOCTHOTO B3aMMOAEHCTBUS
BO3HUKAIOIINX B MHKJIFO3UBHOHN 00pa30BaTeIbHON U MPOGECCHOHATLHOM Cpe/ie.

PO11 OG6Go6maer ¥ aHaIM3UpPYyeT IOJyYCHHbIE SKCIIEPUMEHTAJIbHBIE JaHHbIE, CIOCOOEH HuX
MIPE3CHTOBATh U COOOIIATh AyIUTOPHH, KOMIETEHTEH B 00JIACTH (POPMHUPOBAHUS KOPIIOPATHBHOM
KYJIBTYPBI ¥ IO3UTUBHOTO OOIIECTBEHHOI0 MHEHHs (MMUKa) 00 OpraHu3alMy.

Upon successful completion of this program, the student will:

ONL1 Uses special terminology and vocabulary in professional activity, enters into communication in
oral and written forms in Kazakh, Russian and foreign languages; uses professional terms, has the
skills to search for information in scientific databases, is competent in working with various genres
of academic writing.

ON2 Carries out professional activity on the basis of legal thinking and legal culture, thinks
creatively and prospectively, is able to work with legal literature related to professional activity, has
eco-protective thinking, is able to prevent dangerous and emergency situations;

ONB3 Is able to apply mathematical thinking to solve production problems in everyday situations,
use statistical and mathematical methods in their professional activities;

ON4 To master the skills of a systematic approach to the study of economic problems, to form an
economic way of thinking on the analysis of the state and behavior of the main macroeconomic
subjects in the macroeconomic markets;

ON5 Is able to use financial tools to assess and account for the financial condition of the
organization, apply concepts that ensure the accuracy and integrity of financial data and the safety
of the organization's assets;

ONG Justifies the strategic goals and objectives of marketing in connection with the general goals of
the company based on management and marketing tools, conducts marketing communication
activities, conducts market research, searches for potential clients, conducts commercial
negotiations;

ON7 Competently analyzes and interprets marketing data on socio-economic processes and
phenomena, carries out pricing and promotion of goods, forms and manages the product range;

ON 8 Identifies trends in changes in socio-economic indicators of the activities of trade
organizations, analyzes the economic efficiency of sales of individual goods and categories as a
whole.

ON9 Analyze the market and market conditions, study consumer behavior (motives, preferences)
and analyze the activities of competitors, evaluate and predict demand, market capacity, the
company's share in relation to competitors, the risk of competition




ON10 He shows leadership qualities and entrepreneurial abilities, personnel management skills,
demonstrates effective communication and humane attitude to society, is competent in organizing
business activities in a competitive environment, is able to solve interpersonal interaction problems
arising in an inclusive educational and professional environment.

ON11 Generalize and analyze the experimental data obtained, present them, and communicate them
to the audience, is competent in the field of forming a corporate culture and a positive public
opinion (image) about the organization




«6B04106 Mapxkerunr» 0ij1im Oepy OarmapjaMachl 00MbIHIIA OKBITY HOTHKEJIEPiHiH
«DUpMaHBIH PecypCTapbIH KOCHAPJay KIHe TAJIAY CaJaChIHAAFbI KbI3MeT» KICiOM CTaHIapThIMEH apaKaThIHACHI
CooTHeceHHe pe3yibTATOB 00y4eHHUS 10 00pa30BaTeILHON Nporpamme «6B04106 MapkeTHHIr»

¢ IIpodeccnoHaNTbHBIM CTAHIAPTOM «AKTHBHBIE IPOIAKN»

K9CIBU KAPTACBDI: «MeHnexsxep no padore ¢ kiro4eBbiMu KiuenTammn», CBIII 6 nenreiii — bakanaspuar
KAPTOUYKA ITPOPECCHUMN: «MeHemxep 1o padoTe ¢ KJIWOYeBbIMU KJINEHTaMU», 6 ypoBenb OPK — bakasaBpuar

JIM4HOCTHBIE
KC enoex ¢pynkuusiaapst/ - BinikTinik, naraeuiap/ kommnetenuuu (IIC) /
ON Binim / 3nanusn
Tpynosbie pynkuun IIC Ymenusi, HaBbIKH Kexe
Ky3bipeTTigikTep (KC)
NO/RO 6 Enbex ¢ynxumsicel / Tpynosas q
. €CTHOCTb

NO 6 MapkerusrTik | yHKIUA 1: TopaouroCTS
CTpaTEeTUsUIBIK HccnenoBanue pbhIHKA, MOUCK P —
MaKcarrap MEH | HOTCHIMAIbHBIX KIIIEHTOB, OTBETCTBCHHOCTD
MiHJIETTepAl Be/ICHHE KOMMEPYECKUX BHUMATCILHOCTE
KOMIIAHMSIHBIH, ~ JKaJIbl | IEPErOBOPOB AKKyDATHOCTS
MaxcaTTapeIMen . JMcuMIuIMHUPOBaHHOCTD
OalaHBICTBIpa OTHIPHIN, | 3amaua l: 1. Tlopsimox mpoBeneHus ananu3a BHemHed | 1. CoOuparb u 00pabareiBaTh HHGOPMAILHMIO U3 VPABHOBETICHHOCTH
MEHEIKMEHT ned | MccinenoBanue pblHKa cpensl, B ToM yncie PESTEL-ananuza. pa3NUYHBIX HCTOYHUKOB, B TOM YHCJIE OpPraHOB
MapKeTHHI  KypaJiapbl 2. CraTuCTHYECKHE METO/Ibl aHAJIN3A. CTaTHCTHKH, O0030pPOB PEHTHHIOBBIX AareHTCTB,
Heri3iHzue Heri3aei i, 3. OcHOBBI (PMHAHCOBOTO MOJIETUPOBAHMSI. uccnenoBauuit, CMU.
MapKETHHITIK CHITATTaFbI 4. MeToabl SKIEPTHBIX OLIEHOK. 2. ITlpoBOOWTh  MapKeTHHIOBBIM  aHaIM3  C
KOMMYHUKAIMSUIBIK  iC- NPUMEHEHUEM CIICIHATN3UPOBAHHBIX METO/IOB.
HIapaxapst eTKizeni, 3. BoisaBiaTH MOTEHINATIbHBIX KIIEHTOB,
HapBIKTHI 3eprrey TIPOTHO3UPOBATH BO3MOXKHBIH cnpoc Ha
Kyprizeni, QNeyeTTi MIPOAYKIUIO.
KITUCHTTEPI1 3aeimi,
KOMMEPILHSIIBIK
KeJicce3ep Xypriseni. 3amada 2: 1. Merogsr akTmBHOTO ® maccuBHoro | 1. Cobupath W aHaNM3UpPOBATh JaHHBIE 00
RO 6 OoocHoBbiBaer | ITouck MOTEHIUAJbHBIX | MPUBJICYCHUs KIHMEHTOB. Yy4YaCTHHKAX PHIHKA.
CTpaTernveckue el W | KINSHTOB 2. OCHOBBI MAPKETHUHIA. 2. BbIABIATH TNOTEHIMANBHBIX KIHEHTOB W UX

3ala4 MapKEeTWHTa BO
B3aMMOCBSI3H C OOIINMU
LIEJIEBEIMA OpUEHTHPAMH
KOMIIAaHMM Ha OCHOBE
HHCTPYMEHTOB

3. CnocoObl NpOABMKEHHS TPOAYKIMH, B
T.4. B UHTEpHETe.

4. TexHUKH MPOJAKX.

5. TpeGoBauus K COCTaBJICHUIO
KOMMEPYECKHUX MPEJIOKEHHUH, JJOTOBOPOB.

MOTPEOHOCTH.
3. Pa3paOarbiBaTh KOMMEpUECKHE MPEATI0KEHHS U
JIOTOBOpPA O COTPY/AHUYECTBE.




MCHCIPKMCHTA n 6. BaKOHOJIaTeHI)HI)Ie n HOpPMAaTUBHO-

MapKeTHHIa, MPOBOJIUT npaBoBele akThl PecryOonmukm Kaszaxcran mo

KOMMYHUKaIMOHHbIE BOIIPOCaM TOPTOBIH.

MEpOTNPUATHS

MapKETHHTOBOTO

Xapakrepa, TIPOBOANT

HCCIEJOBAaHWE  PBIHKA,

OCYIIECTBIISIET TIONCK

MOTEHIINATBHBIX

KIIMEHTOB, BeZIET

KOMMepYecKue

IIEPErOBOPHI

NO/RO 7 TpynoBast hpyHKIHS 2: YecTHOCTH

NO 7 Omeymertik - | BemeHne KIMEHTOB KOMITAaHUH IlopsinounocTsb

SKOHOMMKAJIBIK, IIPOLIECTED HcnonuurensHOCTh

MeH KyOBUTBICTAp TYpasI 3 OTBETCTBEHHOCTh

MADKCTHHITIK JpeiTepri 3amaya | 3 1. Merop! aHaM3a MIPOJAK. 1. Aranu3upoBaTh AEATEILHOCTh KOMITAHHH - BrumarenbHOCTH
AHanu3 KIMEHTCKOH 6a3bl 2. Bunp! knueHTCKnX 6a3 M MOPSIIOK UX KIIFOUEBBIX KIMCHTOB, B TOM YHCIIE EPBUUHYIO U AKKypaTHOCTh

Tam.:(ay.nbl ) KOHE BE/ICHMUS. BTOPHYHYIO HH(OpMALIHIO O MOTEHINATIBHBIX 1 JyciMIumHIPOBaHHOCTD

TYCIHAIpY U CayaTThl 3. dakTopsl, BIUSIOLINE HA IOBEICHUE peasbHBIX KIIMeHTaX, IPOJIaKax. YpaBHOBENICHHOCTH

JKyprizemi, Tayapra Oara KIMEHTOB. 2.IIporuo3upoBath NOTPEOHOCTH KIFOUEBBIX

Genrineyai JKOHE 4. OCHOBBI MEHE)KMEHTA. KIIHEHTOB.

SKBUDKBITYIBI XKysere 5. Crpareruueckoe u TaKTHYECKOE 3.CocTaBisATh OTYETHI IO pe3yJIbTaTaM HMPOJAXK 3a

ACHIDAIBLTAYAp IUTaHUPOBAHHME. . OTYETHBIN TIEPHO/IL..

ACCOPTUMEHTIH

KaJIbIITACTRIPA/IBL - JKOHC | 34 513yq 2: 1. TexHHUKHN BEJCHUS NIEPETOBOPOB 1 1. Becry 1en0BBIC IEPETOBOPEL.

Gackapapl. Iloanep:xanue B3aMMOAECHCTBUS | POBENEHUS IEJIOBBIX BCTPEY. 2. Ilpe3eHTOBATH TOBAPHI H YCIYTH.

RO 7 KoMIETEHTHO | ¢ KIMEHTaMU 2. DTHKa IEJIOBBIX OTHOIIEHHUIA. 3. OcymiecTBIATh «BEICHUE» KaKIOTO KINEHTA,

OpPOBOAMT  aHANU3 U 3. OCHOBBI MapKETHHTA. HauduHasl IePBbIMHU IIEPErOBOPAMH C HUM,

3aKIIIOYCHHEM CIICINIKH, 3aKaHINBas «00paTHON
CBSI3BIOY», TO €CTh, COOPOM MH(POPMALIUH O TOM,
yCTpamuBaeT JIM €ro IPHOOPETEHHBIE TOBAPHI MU

HUHTEPIPETHPYET
MapKETHHTOBBIC JIaHHEIE

0 COLMAJIbHO- YCTyTH.

SKOHOMHYIECKHX 4. PaboTaTh ¢ BO3paXCHUSIMH KIUSHTOB.
nponeccax M SBJICHHUAX, 5. Tlogaep>kuBaTh JOSITLHOCTD KITFOUEBBIX
OCYHIECTBIISIET KIIMEHTOB K (I)I/IpMe.

eHo00pa3oBaHue u

MIPOABUKCHUEC TOBapa,




(dbopMHUpyeT U yIpaBiseT

TOBapHBIM
aCCOPTUMEHTOM.
TpynoBas pyHKIms 3:
Pacuipenye KaHaIoB POIaxK
. 1. BbIGMpaTh COOTBETCTBYIOIINE KAHAJIbI MPOIAK
NO/RO 8 3anava 1: 1. Mozenu nocTpoeHus Gu3Heca. P yromt pot

NO 8 Cayna yitsiMaapsl
KBI3METIHIH OJICYyMETTIK-

9KOHOMHUKAJIBIK,
KOPCETKIIITEPiHIH
e3repy TeHICHIUSIIaphIH
aHBIKTAWIBI, JKEKEJIETeH
Tayapiapsl JKOHE
JKaJIIIBI caHaTTapIbl
CaTYABIH SKOHOMHKAIIBIK
TUIMILIITIHE Tanaay
JKacamIbl

RO 8 Brusiser
TEHACHIUN  W3MEHECHHUS
COLIMAIbHO-
SKOHOMHUYECKUX
ToKa3aTeaeh
JESITETBHOCTH TOPTOBBIX
opraHu3anuii,
TIPOU3BOTUT aHaJIN3
SKOHOMHUYECKOH

3G GEKTHBHOCTH TPOAANK
OT/IEJbHBIX TOBAapOB H
KaTeropuil B LIeJIOM

AHanu3 KaHaJIOB opoaax

3agaua 2.

VYBenuueHue
COOCTBEHHBIX KaHAJIOB COBITA

2. XapakTepHCTHKH M OCOOEHHOCTH IIEJI€BOM
ayJMTOPHH.

3. Bugpl kaHaJIOB MPOAAXK.

4. OCHOBBI MapKETHHTA.

5. Bumsl WHTEpHET-PeCYypcOB U MOPSIOK
paboThl ¢ HUMHU (CailThI, COIMANBHBIC CETH,
BezieHue 0J10r0B, email-pacceuika u ap.)

6. TexHuKH mpomax.

7. Creumaiu3upoBaHHbIE MPOrpaMMHbIE
MPOYKTHI IS y4eTa U aHAIN3a MPOJAK.

8. MeTobl M3yUYeHHUs Cpoca Ha TOBAPHI

1. Bunsl HTEpHET-TEXHOJIOTHIA.

2. Meromel W cCpeicTBa  IPOJBIKEHUS
TOBApOB U YCIIYT.

3. THopsmox mpoBemeHUs MapKETHHTOBBIX
MeponpusTHid  (Ipe3eHTallud, CEeMUHApPHI,
SIpMapKy, BBICTABKH, AyKIMOHBI, BBICTABKH-
MIPOIAXH).

4. Tumbl TUCTPUOYIIHH.

5. DrTHKa [eN0BBIX OTHOLIEHUIA.

6. KoMMyHHKaIMOHHBIC TEXHOJIOTHH.

7. Merompl ®  TOPSAOK  pa3pabOTKH
MEPCICKTUBHBIX M TEKYIIUX [IAHOB MTPOIAK.

IS TOBapOB U yCIIYT.

2. AHanu3upoBaTh PE3yNBTATHBHOCTH B paspese
KaHAaJIOB IIPOJIax.

3. AHanu3upoBaTh  (aKTOpHI,
pacIuIMpeHie KaHaIOB cOBITa.

4. OnTHMH3UPOBATh CTPYKTYPY KAHAIOB IPOIAXK.

BJIMAKOINUC  Ha

1. PaboTtate B pa3snUUHBIX KaHaJaX MpPOAAX:
OpsMbIe TIPOJAXKH, TeNEMapKeTHHT, IrjiepcKas
CeTh, MApTHEPCKUIT KaHal | JIp.

2. IlpuMeHATh MApKETHHTOBBIC TEXHOJIOTHH, B T.4.
pa3pabaTbIBaTh peKiiamy.

3. Becrtu y4er MCHONHEHUS CAETAHHBIX 3aKa30B U
B3aUMOPACUETOB C KINCHTaMH.

4. AHanmm3upoBaTh CIly4ad BO3BPATOB M OTKA30B U
MPUHUMATh Meps K HEIONMyIIEHHIO MOJ00HBIX
ciIy4aeB B Oyaymiem.

5. KoHCcynbTHpOBaTh KIMEHTOB 110 ONTHMAaIbHOMY
COCTaBIICHMIO  3aKa30B, MPOBOJIUTh C HHUMHU
HEOO0XOIUMBIE MIEPErOBOPHI 00 YCIOBHSX MPOAAXKH
TOBAPOB U MOPSAJIKE MPOBEJCHUS PACUETOB.

YecTHOCTH
Ilopsinounoctb
M cnonHuTeIbHOCTh
OTBETCTBEHHOCTH
BuumarensHOCTH
AKKYypaTHOCTh
JuCUIIMHUPOBaHHOCTh
YpaBHOBEILIEHHOCTh




Binim Oepy 0arnapaacbinbiH MasMyHbl/Coaep:xanne o0pa3oBaresnbHoil nporpammbl/ Content of the educational program

Monynbaig Monye 6otisiaIa OH/ Kowmrmon [Toumep ITonHIH IToHHIH KBICKAITa Ma3MYHBI/ Kpemn | Ceme | Kansimr
aTaysl/ PO no moxymo/ Module learning eHT KOZIBI /ToxipuOeHiy aTaybl/ Kpatkoe onmcanne auctimtuimast / Brief TTEP cTp/ | acaTbiH
HasBauue outcomes UKL /Kon Hanmenosauue description of the discipline caupl/ | Seme | xomrere
MOTy st/ /Ilukin, | TACTUILIAH JUCTTUTLTUHBI Kon- ster | Himsap
Module komioH | BI/ The code /TIpaKTHKH/ BO (xoarTa
name eHT / disciplines Name Kpeau pu1)/Dop
Cycle, disciplines/ practices TOB/ MHUpYEeM
compon Numb 3 (S
ent er of KOMIIETe
credits HIIUU
(xomp1)/
Formed
compete
ncies
(codes)
Tapuxu- Moayabai cOTTi asKTaFaHHAH KBbII KT 101 Kazakcran Tapuxsl ITon KazakctaHn Tapuxbpl 1aMybIHBIH HETi3Ti 5 2 KK 4,
dunocodpusin | Keitin 6i1iM anymbl KadiaerTi: MK Ke3CHJIEpiH Olly MEH TYCIHYJI Kepceryre, KK S,
BIK O1TiM KK 1, KK 2, )KK 3, )KK 4, )KK 5, ajiamM3aT KOFaMbIHBIH JIyHHEKY3UTIK-TapuXu KK 21
Oepy xoHe KK 6, KK 7, KK 8, KK 9,KK JaMyBIHBIH ~ JKalllbl  HapaJurMacbIMEH
pyxaHu 10, KK 11, KK 12, )KK 13, KK Tapuxu OTKEH OKUFajap MEH
XKAHFBIPY 14, KK 15, KK 20, KK 21, KK KYOBUTBICTap/Ibl OaiiNIaHBICTBIPYFa, Kazipri
Mo/ 22, KK 23 KazakcranHplH Tapuxu yaAepicTepi MeH
Moyns ON2, ON4, ON 8, ON10 KYOBUIBICTAPBIH 3€pPTTEY/IC aHAINTUKAIBIK
HCTOPHUKO- JKOHE  aKCHOJNIOTHSUIBIK — Tajjay  kacay
¢mnocodcku | Iocsie ycnmeurHoro 3aBepuieHust JIaF IbIIapbIH MEHrepyre, Kazakcran
X 3HaHHUU U MO/YJIsI 00y4aIONIUIics OyaeT: TApPUXBIHBIH TapUXU KYOBUIBICTAPBI MEH
JTyXOBHOM OK 1,0K 2, OK3, OK 4, OK 5, TporecTepine CHIHU Oara Oepyre
mozaepam3ar; | OK 6, OK 7, OK 8, OK 9, OK 10, MYMKIHJIK Oepei.
nn/ OK 11,0K 12, OK 13, OK 14, 00/ IK 101 Ucrtopus Hucuuriza mo3BojsieT IEMOHCTPUPOBAThH
Module of OK 15, 0K 20, OK 21, OK 22, OK Kazaxcrana 3HaHHWE W IIOHHMaHHE OCHOBHEIX 93TallOB
historical and | OK 23 pa3BUTHSI HUCTOPHU Kazaxcrana,
philosophical | ON2, ON4, ON 8, ON10 COOTHOCHTD SBJIEHUA H  COOBITHSA
knowledge HACTOPUYECKOTO  TPOILIOro ¢ oOImien
and spiritual | Upon successful completion of napajurmoi BCEMHUPHO-HCTOPUYECKOTO




modernizatio
n

the module, the student will:
GC1,GC2 GC3, GC4 GCHh,
GC6,GC7,GC8,GCHY, GC
10,GC 11, GC 12, GC 13, GC 14,
GC 15, GC 20, GC 21, GC 22,
GC 23

ONZ2, ON4, ON 8, ON10

pa3BuTUs YEJI0BEYECKOTO o011ecTBa,
BIIANIETh HABBIKAMHM aAHAIUTHYECKOTO W
AKCUOJIOTUYECKOTO aHaju3a MPH U3yYCHUU
HACTOPUYECKHX TMPOIECCOB U  SIBJICHUU
COBPEMEHHOT0 Kazaxcrana, aBaTh
KPUTHYECKYI0  OIICHKY  HCTOPHYECKHM
SIBJICHUSAM u mporeccam HCTOpUU
Kazaxcrana.

GED
EC

HK 101

History of
Kazakhstan

The discipline allows students to
demonstrate knowledge and understanding
of the main stages of the development of
history of Kazakhstan, to correlate
phenomena and events of the historical past
with the general paradigm of world-
historical development of human society, to
possess analytical and axiological analysis
skills when studying historical processes
and phenomena of modern Kazakhstan, to
give a critical assessment of historical
phenomena and processes of history of
Kazakhstan.

KBII
MK

Fil 102

dunocodus

Ilon crynentrepae Oonamak Kocibu ic-
OpeKeT KOHTEKCTiHAe (HUIocous Typabl,
OHBIH HETi3ri OesiMIepi, Macenenepi xoHe
onmapApl  3epTTey  oJicTepi  Typaibl
TYCIHIKTEpAl  KaJBITACTHIPAJIBL. [Ton
asAChIHAA  CTYACHTTEp  (MIOCOPUIHBIH
KOFaMJIBIK CaHaHBl JKAHFBIPTYAAFbl POJIiH
TYCIHY JKOHE Ka3ipri 3aMaHHbIH ahaHIbIK
MaceeNepin nienry KOHTEKCTiH/Ie
(UITOCODUSITBIK-TYHHE TAHBIMJIBIK JKOHE
oMiCHaMaJIbIK  MOJCHHMETTIH  HerisaepiH
3epTTEHI.

00J
OK

Fil 102

dunocodus

Hucuunnuna ¢GopMupYeT y CTYAEHTOB
LEJIOCTHOE TpPEACTaBIeHUEe O (uIocopuu
Kak ocoboi (dopme mo3HaHHMS MHpa, 00

KK 1,
KK 2,

KK 12,
KK 21




OCHOBHBIX €€ paslenax, npodiemMax Hu
METOAaX WX M3YYCHUs B KOHTEKCTE
Oymymeit npodeccnoramsHON
JCATEBHOCTH. B paMKax JAHMCIMIUIMHBI
CTYACHTBl HW3y4aT OCHOBBI (hrocodcKo-
MHUPOBO33PEHUYECKON U METO0JIOTHYECKOU
KyJbTypbl B KOHTEKCTEC MOHHMAHHS POJIH
¢bunocopun B MOJICpHU3AINN
OOLIECTBEHHOTO CO3HAHHS W PEUICHHU
rJ100aJIbHBIX 32124 COBPEMEHHOCTH.

GED Phi 102 Philosophy The discipline forms students’ holistic
EC understanding of philosophy as a special
form of understanding the world, its main
sections, problems and methods of studying
them in the context of future professional
activities. As part of the discipline, students
will study the basics of philosophical,
worldview and methodological culture in
the context of understanding the role of
philosophy  in  modernizing  public
consciousness and solving global problems
of our time.
KBII ASM 106 OJIeyMETTaHy, Monyne moHAepi «bonammakka Ke3kapac: KK 2,
MK Cascarrany, KOFaMJIBIK CaHaHbI SKaHFBIPTY» KK 3,
MonenueTTany MEMJIEKETTIK OarapiaMachiHia XK 6,
AHBIKTAIFaH KOFAMIBIK CaHAHBI >KAHFBIPTY KK 7,
MiHAETTEpiH IIemy KOHTeKCiHae OiriM KK 8§,
ATyIIBUTAPABIH  9JIEYMETTIK-TYMaHUTAPIIBIK KK 9,
JIYHUETaHBIMBIH KQJIBIITACTHIPAIbI KK 10,
ool SPC 106 Commornorus, JucuuniaHbl MOy bopmupyIoT KK 12,
OK [Honutonorus, COLMAJIbHO-TYMAHUTAPHOE MHUPOBO33PEHUE KK 15,
Kyneryponorus 00ydaronmxcs B KOHTEKCTE PEHIeHHs 3a/1a4 KK 21,
MOJIEpHHU3AIK OOIIECTBEHHOTO CO3HAHMSA, KK 22,
OIIPEEICHHBIX TOCy/1apCTBEHHON KK 23

nporpamMmoii  «B3rmsim B Oymymee:
MOJIepHU3a1Ms 00IECTBEHHOI'O CO3HAHUS»




GED
EC

SPC 106

Sociology,
Political science,
Culturology

The disciplines of the module form the
social and humanitarian outlook of students
in the context of solving the problems of
modernization of public consciousness,
determined by the state program "Looking
into the future: modernization of public
consciousness”

KBII
MK

Psi 107

Ilcuxomorus

[lon  cTydaeHTTEpHmiH  QJIEYMETTIK  —
T'YMaHHUTaPIBIK KO3KapachlH
KaJIBINITaCTHIPyFa OarbITTaJIFaH,
«bonamrakka ke3 kKapac: KOFaMJIbIK CaHaHBI
KaHFBIPTY» MEMJICKETTIK
OarmapnamackiMeH — OaimaspicTel.  [loH
TYJIFA TICUXOJIOTHSACHI, ©31H-631 peTTey
TICUXOJIOTHUSACHI, OMIP/IH MOHI MEH KociOu
©31H-631 aHBIKTAy IICUXOJOTHSCHI, COHIAMN-
aKTyJIFa apaJIbIK KapbIM-KaTbIHAC
MICUXOJIOTHACBIHAAFBl HET13T1 TYCIHIKTEpi
KaMTHIbI

oo
OK

Psi107

IIcuxonorus

Hucnunnnnaa HarnpasJieHa Ha
(dhopMHpOBaHUE COIMATBHO-TYMaHUTAPHOTO
MHUPOBO33pPEHHsI CTYJEHTOB, CBs3aHa C
rocyJapcTBEHHOU mporpammont «Birmsia B
Oyaymiee: MOJEpHHU3ALM OOILECTBEHHOIO
CO3HaHUSA». JIMCIUIIMHA BKIIFOYAET B ceOs
OCHOBHBIE  MOHATHS 10  ICHUXOJOTHH
JUYHOCTH, TICUXOJIOTUM CaMOPETYJISALNH,
TICUXOJIOTHH CMBICTIa KUZHU u
PO ECCHOHANBEHOTO CaMOOTIPEJICIICHHs, a
TaKK€  ITCHXOJOTMH  MEXJINYHOCTHOTO
oO1eHns

GED
EC

Psy107

Psychology

The discipline is aimed at the formation of
the social and humanitarian outlook of
students, is associated with the state
program "Looking into the future:
modernization of public consciousness."

KK 11,
KK 21




The discipline includes basic concepts in
personality psychology, psychology of self-
regulation, psychology of the meaning of
life and professional self-determination, as
well as the psychology of interpersonal
communication

KK 8,
KK 13,
KK 14,
KK 21,
ON?2

JKBIT KSZhKMN | KyKbIK KoHE [TonAi oKy 3aHHAMANBIK HOPMaIApAbIH Peii
TK 109 chlbaiinac TypaJibl KaJIbl TYCiHIK OepeTiH KYKBIKTHIH
YKEMKOPJIIBIKKA KapChl | HETI3Ti canajapblHBIH MoceleNepiH Kapayra
MOJICHHET Heri3nepi | OarpITTanFaH, COHJIali-aK oiim
IyIIBUIAPABIH  ChIOAMIac YKEMKOPJBIKKA
KapcChI AYHHUCTAHBIMBI MCH KYKBIKTBIK
MOJICHHETIH KaJBIITACTRIPYABI 3epAeneyai
Ko3meial
ool OPAK 109 | OcHoBrl paBa u W3ydyeHrne AMCUMIUIMHBI HalpaBlIeHO Ha
KB AHTUKOPPYILUUOHHON | paCCMOTPEHHE BOIIPOCOB OCHOBHBIX
KYJIBTYPBI oTpacieil mpaBa, KOTOpble [HAarOT oOriee
NpECTABICHUE O POJIM 3aKOHOJATEIBHBIX
HOPM, a TaKXe MpelycMaTprBaeT N3yueHHe
¢ opmupoBaHus AQHTHKOPPYILHOHHOTO
MHUPOBO33PEHUSI W TPABOBOW KYJIBTYPHI
00yYaronmxcs
GED BLACC Basics of Law and The study of the discipline is aimed at
EC 109 Anti-Corruption considering the issues of the main branches
Culture of law, which give a general idea of the role
of legislative norms, and also provides for
the study of the formation of anti-
corruption worldview and legal culture of
students
KBII ETK OKOJIOTHUS KOHE [ToH 3KONOTHANBIK OWIAYABI KOHE TaOUFU
TK 109 TIPLIUTIK KAYINCi3Airi | sKoxyienep MeH  TexHocdepasapablH
JKYMBICBIHIIA KayinTi, TOTEHIIIE
JKargalnapablH — ajaablH - ajdy  KaOuleTiH
KaJIBIITACTHIPAIbI.
ool EBZh 109 OkoJsorus u Hucuunnuna QopMupyeT 3KO3aLIUTHOE
KB 6e30MmacHOCTh MBIIIJICHHE U CIIOCOOHOCTH

KK 8,
KK 13,
KK 14,
KK 21,
ON2




KHU3HCOCATCIbHOCTHU

MIpeLynpexKISHUS OITACHBIX u
Ype3BbIYANHBIX CUTyaLHi B
(yHKIMOHUPOBAHNU IPUPOAHBIX

9KOCHCTEM U TEXHOCHEPHI.

KK 8,
KK13,
KK14,
KK21,
ON4,
ON8

GED ELS 109 Ecology and life The discipline  forms  eco-protective
EC safety thinking and the ability to prevent
dangerous and emergency situations in the
functioning of natural ecosystems and the
technosphere.
JKBII EKN 109 DKOHOMHKA KOHE [IoH SKOHOMHWKANBIK  OWIAy  TOCLITIH,
TK KOCITTKEPITiK 0oceKkeNnecTiKk opTafa KoCIMOPBIHAAPIIBIH
Heri3aepi TaOBICTBI KOCIIKEPITiK KbI3METIH
YUBIMAACTBIPYIBIH ~ TEOPUSUIBIK  JKOHE
MIPAKTHUKAJIBIK JaFabUIapbIH
KaJIBIITACTHIPAIbI.
oo OEP 109 OcHOBBI 5KOHOMUKHK | ucuuminnaa GopMUpyeT SKOHOMHYECKHI
KB u o0pa3 MBINUICHUS, TEOPETHYECKHUEe U
NPEeINPUHUMATENHCT | MPAKTHYECKHE  HABBIKM  OpraHM3alluu
Ba YCIEIIHON NpEAIPUHAMATEIBCKON
JeSITETbHOCTH MPEeaNPHUITUR B
KOHKYPEHTHOH cpefie.
GED BEB Basics of economics | The discipline forms an economic way of
EC 109 and business thinking, theoretical and practical skills in
organizing  successful  entrepreneurial
activities of enterprises in a competitive
environment
JKBII KN 109 Kembacmbuibik Byn moHnmi oky kesiHae OinimM amymibuiap
TK Heri3aepi KOIIOACIIBUIBIK KACHUETTEP/li, CTUIbACPII,
KOCITIOpPBIH, aliMaK »oHEe TyTacTtail el
JICHTeHiHAe acep €Ty OAICTEepiH KoJiaaHa
OTBIPBIN, aJaMAAPIBIH MiHE3-KYJIKbl MEH
e3apa OpeKeTiH THIMII  OacKapyIbiH
ojlicTeMeci MEH IPaKTUKAChIH Urepei
ool OL 109 OcHoBbl muaepctBa | [Ipy  u3yyeHMM JaHHOW  JUCIMILIMHBI
KB oOyJaromiecst OBIaJICIOT METOAOJOTHEH U

npakTukoil d¢ddexkTuBHOrO YyrpapneHus

KK 8,
KK13,
KK14,
KK21,
ON 10




MHOBEACHHUEM M B3aMMOJICHCTBUEM JIIOJCH
IIYTEM HCIIOJIB30BaHUA JIUACPCKUX KAa4CCTB,
CTPIJ'IGFI, METOHAOB BJIMAHHA Ha YPOBHE
OpeaAnpuATrd, pCruoHa U CTPAHbI B LICJIOM

GED
EC

LF 109

Basics of Leadership

When studying this discipline, students will
master the methodology and practice of
effective management of behavior and
interaction of people through the use of
leadership qualities, styles, methods of
influence at the level of the enterprise,
region and country as a whole

KBII
TK

KSN
109

Kap>kbuibIk
cayaTThUIBIK
Heri3aepi

[lon O6inmiM amymbUIapAa KeKe KapKbiFa
KAaTBICTBl IIEemIiMaep KaObuimay KesiHze
YTBIMIBI  KapXKbUIBIK ~ MiHE3-KYJIBIKTHI
KaJblTacTeipangsl. [loH asceiHma Oimim
aNyIIblIap KapKbl CallaChIHAAFBl OapIIbIK
Kypangapael ic  Ky3iHIE  KOJJaHyFa,
JKUHAKTAPIBI KkeOeHTyre, OrOKETTI
cayaTThl  JKOCmapjayfa,  CaJbIKTap/bl
ecemnTeyre, CalblK €CeNTUIriH  AYpbhIC
TONTBIPYFa,  KAPXKBUIBIK  TpoOieManap
TYBIHJaFaH Ke3/Ie¢ KapXKbUIbIK IIemIimep
KaOblI/IayFa KoHE Kap KbUIBIK AJASKTHIKTHI
TaHyFa YHpeHe i

00J
KB

OFG 109

OcHOBBI
(uHaHCOBOI
IPaMOTHOCTH

Huctunnuna GpopMupyer y o0ydarommxcst
panuoHanbHOEe (MHAHCOBOE IIOBEJCHUE
IpU NPUHATHM PELICHUH, KacaroIIUXCs

JIMYHBIX (UHAHCOB. B paMKax
JUCIUIUIMHBL  00ydJaromiuecs: HaydaTrbes
HCIIONb30BaTh Ha MIPaKTHUKE

BCEBO3MOXKHBIE MHCTPYMEHTHI B 00JacTH
(UHAHCOB, TPUYMHOXKATh HAKOILICHUS,
IPaMOTHO IIJIaHUPOBATh OI0[UKET,
HAy4aTCs MCUYUCIATh HAJIOTH, IPaBUIBHO
3aII0JIHATD HaJIOTOBYIO OTYETHOCTb,
MPUHUMATh (UHAHCOBBIE pENICHUs TPH

KK 8,
KK13,
KK14,
KK21
ON10

2




BO3HHMKHOBCHHNH q)HHaHCOBI)IX HpO6J'I6M u

pacIio3HaBaTh (hnHAHCOBEHIC
MOILICHHNYECTBA BO3HUKAIOIINX B
HMHKJIFO3UBHOU o0pa3oBaTenbHOM 5

npodecCHOHANBHON cpejie.

GED
EC

FFL 1109

Fundamentals
financial literacy

of

The course develops rational financial
behavior of students when making
decisions related to personal finances.
Within the framework of the course,
students will learn to employ all kinds of
tools in the field of finance, to increase
savings, to plan budget, to calculate taxes,
to fill in tax returns, to make financial
decisions in case of financial problems and
to recognize financial fraud

JKBII
TK

EIl1109

Frueivmu
3epTTeyNepAiH
HeTi3Iepi )KoHe
aKaJeMUSUIBIK XaT

[ToH OKBITBIIATBIH  CANANAFbl  FHUIBIMH
3epTTeyNep oJicTepi MEH aKaJIeMUSIIBIK
XaTThl 3epTTeyre OaFbITTanFaH. bimiM
TyIIBIIAP TYKBIPBIMAAMANBIK armnapaTieH
KOHE  3epTTE€y  JKYMBICBIHBIH  HETi3ri
KE3CHJIEPIMEH, OMICTEP/IiH JKIKTEIyiMEH,
oNapipl KOJJIaHy caialapbIMEH TaHBICA]IBI.
biniMm amymemap FRUIBIMH - 3€pTTEYIEPII
CaHIbIK KOHE camnaJbIK Tangay
JarfpUlapblH ~ WTepyre  JKOHE  OHBIH
HOTWDKEJIEPIH aKaJIeMHSUIBIK OpTajia MaKajia
MeH OasHpaManap TYpiHAE  YCHIHYFa
YHpeHesi.

KK 8,
KK13,
KK14,
KK21,
ON1
ON 4

00J
KB

EII109

OCHOBBI HAYYHBIX
WCCIIEIOBAHNUN U
aKaJeMUYECKOe
MTUCHMO

HucuuiuinHa HampaBjieHa Ha U3y4YeHue
METOJIOB  HAYYHBIX  HCCIICIOBAaHHHA U
aKaJeMUYECKOr0 THChMa B H3y4aeMoOH
obmactu. OOydarommecss O03HAKOMATCS C
MOHSATUAHBIM aIiapaTtoM W OCHOBHBIMH
ATarnamMu UCCIIEI0BATENbCKOM
JeSITEIIbHOCTH, KIacCU(pHUKAIUel MEeTOJOB,
o0nacTaMu nx MIPUMEHEHUSI.




OOyuaroruecs Hay4Jarcs BJIAJETh
HaBBIKAMU KOJWYECTBEHHOTO 51
Ka4eCTBEHHOIO aHaJan3a HAY4IHBIX

HCCIICOBAHUM U TIPEICTABIATh PE3YIbTaThI
B BHJC NyOJUKalMid ¥ BBICTYIUICHUH B
aKaJIeMHUYECKOM cpeie.

GED
EC

EIN109

Basics of Law and
Anti-Corruption
Culture

The study of the discipline is aimed at
considering the issues of the main branches
of law, which give a general idea of the role
of legislative norms, and also provides for
the study of the formation of anti-
corruption worldview and legal culture of
students

Tin momyi/
SI3pIKOBOI
MO/
language
module

Monayabai caTTi agKTaraHHaH
Keiiin Ou1iM anymbl Kadiierri:
KK 16, KK 17, KK 18

ITocne ycnenmHoro 3apepuieHus
MoayJsi o0yuaromuiics Oyner:
OK 16,0K 17, 0K 18

Upon successful completion of
the module, the student will:
GC 16,GC 17,GC 18

JKBII
MK

K(O)T 103
(1,2)

Kazax (opsic) Timi

I[lon ka3ak TimiH TIeT TUTL peTiHzae
CTYICHTTEpPre TUIMI KOJAAHYABIH OapiibiK
JNeHTeHinae KOMMYHUKaTHBTIK
KY3BIPETTUTIKTI  KaJBIITACTEIPY  apKBLIBI
QNIEYMETTIK,  MOJICHHMETApajblK,  KaCiOH
KapbIM-KaThIHAC Kypalbl pETiHAE Ka3ak
TLJTIH carnaybl MeHrepy/ i KaMTaMachl3 eTeli

oo
OK

K(R)Ya
103 (1,2)

Kazaxckuit
(pycckwuit) A3bIK

Hucuunnuaa obecrieunBaeT KaueCTBEHHOE
YCBOEHHME Ka3aXxCKOI'O SI3bIKA KAK CPEICTBA
COLIMAJIBHOTO, MEXKYJIBTYPHOTIO,
npodecCHOHANBHOrO  OOLIeHHsT — 4epes
(dbopmupoBaHue KOMMYHUKATHBHBIX
KOMIIETEHIIUH BCEX YPOBHEN
HCIIONB30BaHUSL SI3bIKA U1  HU3Y4YaroIIMX
Ka3aXCKUH s13bIK KAK HHOCTPAHHBII.

GED
MC

K(R)La 103
1,2)

Kazakh (Russian)
language

The discipline provides high-quality
mastering of the Kazakh language as a
means of social, intercultural, professional
communication through the formation of
communicative competencies at all levels
of language use for students of Kazakh as a
foreign language.

10

1,2

KK16,
KK17,
KK18

KBII

ShT 104

[leren T

Ilon  crymeHTTEpIiH  MOJCHHETAPAJIbIK-

10

1,2

KK16,




MK

(1,2)

KOMMYHHKATUBTIK KY3BIPETTLIIrH MIeTelN
TidiHge OimiM Oepy OGapbICHIHAA JKETKITIKTI
JICHIei/1e KaJIbINTaCThIPAIbL.

00J
OK

IYA 104
(1,2)

MHocTpaHHbIi A3bIK

Hucuunnuna GopMHPYET MEXKYIbTYPHO-
KOMMYHHKaTHBHYIO KOMIIETEHLINIO
CTYACHTOB B IIPOLIECCE HHOSA3BIYHOI'O
00pa3oBaHMs Ha JOCTATOYHOM YPOBHE.

GED
MC

FL 104
(1,2)

Foreign language

The discipline forms the intercultural and
communicative competence of students in
the process of foreign language education at
a sufficient level.

KK17,
KK18

Kapatpuisict
aHy-
FBITBIMU

Mo yi/
EcrecTBenno
- Hay4YHbIA
MOTYJTB/
Natural
Science and
Mathematics
module

Mopayabai coTTi asgKTaFaHHAH
KeifiH 0l1iM amymsl KadiierTTi:
KK 19

ON1, ON2, ON3, ON 4, ONS6,
ON7, ON9

ITocae YCIEHOro 3aBEPIICHUSA
MOyJsl o0yuarouuiics Oyner:
OK 19

ON1, ON2, ON3, ON 4, ONS,
ON7, ON9

Upon successful completion of
the module, the student will:
GC 19

ON1, ON2, ON3, ON 4, ONBS,
ON7, ON9

JKBIT/
MK

AKT 105

AKnaparThIK-
KOMMYHHKAIUSITBIK
TEXHOJIOTHsLIIap
(aFpUIIIBIH TUTIHAC)

[Ton mpornecTep i, akmaparThl i31ey, caKkTay
KOHE OHJIEY omictepiH, CaH/IBIK
TEXHOJIOTHSIIAP apKbIIbl aKMaPATThl KUHAY
XKoHe Oepy TocUIAepiH ChIH TYPFBICHIHAH
Oaramay  KoHE Tangay — KabOinertiH
KaJBIITACTBIPATBI. Crynenrrep
KOMIIBIOTEPITIK Kyienep
APXUTEKTYPaChIHBIH TY)KBIPBIM/IAMAJTBIK
HETi3JIepiH, OMNEepaIsUIBIK JKYHenep MeH
KENNEpAl 3epTTeli; KeNmTK oHe BeO
KOCBIMIIIAJIAP/Ibl 93ipJiey KOHIICTIHSUIapHI,
aKIapaTThIK Kayilci3MiKTi KAMTaMachl3 €Ty
Kypalgapsl Typaibl OUTIM anafipl; Kas3ipri
3aMaHfbl  aKIaPaTTHIK-KOMMYHUKAIUSIIBIK
TEXHOJOTHSJIAp/Abl Talanany JaFIblIapbl
KaJIBITITACA/IBI.

00J
OK

IKT 105

WndopmanmonHo-
KOMMYHHKaIIMOHHBIE
TEXHOJIOTHH (Ha
aHTJI. A3BIKE)

Hucturnaa  GopMUpyeT  CIOCOOHOCTH
HCIIOIb30BaTh IUTS pelieHus
AHAJTUTUYCCKAX U HCCIEJ0BATEIBCKIX
3a]1a4 COBPEMEHHBIC TEXHUUECKUE CPE/ICTBA
nu I/IH(i)OpMaI_H/IOHHLIe TEXHOJIOTUHU U YMCHUEC
pabortath ¢ wHOpManued B T100aIbHBIX
KOMIIBIOTEPHBIX CETSIX.

GED
MC

IKT 105

Information and
Communication

The discipline forms the ability to use
modern technical means and information

KK19




Technologies (in
English)

technologies to solve analytical and
research problems and the ability to work
with information in global computer
networks.

BII
KOOK

ET 201

DKOHOMHUKAJIBIK
TEOPHS

Ilon O6imiM amymbuTapFa  SKOHOMHUKAHBI
Kyite peTiHze, HeT13r1 YFBIMIIAP,
KaTeropusulap, 3aHgap »XoHE KOFaM MeEH
KOMITaHUSIHBIH QJIEYMETTIK-3KOHOMHUKAIBIK
JIAMYBIHBIH 3aHJIBUIBIKTAPBI Typajbl TYCIHIK
Oepeni, SKOHOMHUKAJIBIK OMITayTBI
KaJIBIITACTBIPAMbI.

B/l BK

ET 201

DKOHOMHYECKAS
TeopHs

Jucuurinna JIaeT oOyJaronumcs
npejacTaBiIeHHe 00  OKOHOMHKE — Kak
cHucTeMe, OCHOBHBIX HOHSTHSIX,
KaTeropHsX, 3aKOHaX M 3aKOHOMEPHOCTSIX
COIMATBbHO-YKOHOMUYECKOTO Pa3BUTHSA
obmectBa wu  Qupmb,  dopMupyeT
9KOHOMHYECKHUI 00pa3 MBIIICHUS.

BD UC

ET 201

Economic Theory

The discipline gives students an idea of
economics as a system, the basic concepts,
categories, laws and patterns of socio-
economic development of society and the
firm, forms the economic way of thinking.

ON4

BII
KOOK

EM 202

BKOHOMI/IKaHaFBI
MaTreéMaTukKa

[Ton 6imiM amymIsUIapbIH YKOHOMHUKAIBIK
ecenTepZi KOCHIMIIAMEH Talljay KOHE
renty, KaxeT Oonran XKarmanaa
KOMIBIOTEPIIK ~ TEXHHUKaHBI KOJIZIaHa
OTBHIPBIN,  AKOHOMHUKAJarbl,  OW3HECTeri
0acKapylIbUIBIK €CenTep/i Tangay Ke3iHjae
MaTeMaTHKaIIBIK ~ MOJENBbACY  SHICTEpiH
KOJIJaHy KaOileTiH KaJblITacThIPabl

B/l BK

ME 202

MaremaTuka B
JKOHOMUKE

Juctunnuaa GopMHpYET y 00ydaromuxcs
CIIOCOOHOCTh aHAJM3WPOBATH M pemaTh
9KOHOMHMYECKHE 33/1a4H C MPHUIIOKEHUEM, B
cilyyae HEOOXOJMMOCTHU C UCIOJIb30BaHHEM
KOMHBIOTepHOﬁ TCXHHKH, ITPUMCHSATH

ON3




METOJIbI MATEMAaTUYECKOT'0 MOJICIIUPOBAHUS
NpH aHajdu3e YNPaBICHUSCKUX 3a1a4 B
JKOHOMMKE, OM3HECE

BD UC

ME 202

Mathematics in
Economics

The discipline forms students' ability to
analyze and solve economic problems with
the application, if necessary using computer
technology, to apply methods of
mathematical modeling in the analysis of
management problems in  economics,
business

BII
KOOK

ESA 206

DKOHOMHUKAIaFbI
CTATUCTUKAJIBIK
omicrep

[lon ko#bUIFAaH  MIHIETTEPre  ColKec
JepeKTepAl KHUHAY, Tajnay >KoHE OHJEY,
€CeNnTey HOTIDKENEpIHE Tajnay >Kacaiabl
JKOHE  KOPBITBIHABUIAPABI  HETI3Aeimi,
CcoHJIal-aK SKOHOMHUKAIBIK
KOPCETKIIMTEP/IH CEHIMILIITI YIIH TOJBIK
ayar oepeni

B/ BK

SME 206

CraTtucTudeckue
METOIBI B
SKOHOMHUKE

Huctunnuaa  ¢GoOpMHPYET HABBIKH IO
cOopy, aHanu3y u 00pabOTKE JaHHBIX
COTJIACHO MOCTABJICHHOM 3aj1a4H,
MPOBOJIUTH AHAIN3 Pe3yJbTATOB pacuera U
O6OCHOBaTb BBIBOJIBI @ TaK M€ HECTU
MOJTHYIO OTBETCTBEHHOCTH 3a
JIOCTOBEPHOCTh HKOHOMHYECKHX
noKa3aresiei.

BD UC

SME 206

Statistical methods in
economy

The discipline forms the skills to collect,
analyze and process data according to the
task, to analyze the results of calculations
and justify the conclusions, as well as to
bear full responsibility for the reliability of
economic indicators.

ON3

BII TK

BO 216

bara opnary

[Mon OimimM amymbUIapia HETi3Ti FBUIBIMA
TeopHsap MeH Oara oenriney
caJlaChIHIAFbl  YHBIMIApAbIH — TaxXipuoOeci
TypaJbl TEOPUSIIBIK Oimimai
KaJIbINITACTHIPA/IBI. Bara OesnriieyiH

ON3
ONG6




HeTi3ri oficTepiMeH, MapKETUHTTIK
KYypaJJlapbiMEH, CTpPaTeTHsSChIMEH JKOHE
TaKTHUKACBIMEH TAHBICTHIPAILI JKOHE OiTiM
ayIIBUIApAbIH OaFra OCNTiIey calachIHIaFbl
0asaJbIK  MPaKTUKAIBIK  JIaFAbUIapPbIH
JIAMBITAIBI.

B KB

Cen 216

IlenoobpazoBanue

Juctumnaa GopMupyeT y oO0ydaronmxcs
TEOPETHYECKUE 3HAHUSI 00 OCHOBHBIX
HAyYHBIX TEOPHUSIX U ONbITE OpraHu3aLuil B
chepe 1eHOOOpa3OBaHUS, 3HAKOMHT C
OCHOBHBIMU METOAaMHU, MAPKETHUHIOBBIMH
WHCTPYMEHTAMH, CTPaTeruel M TaKTHUKON
LEHOO0Pa30BaHuUs; pa3BHUBaeT y
oOyyaromuxcsi  0a30Bble  MPaKTHYECKHE
HABBIKH B 00JIACTH LIEHOOOPA30BaHMSI.

BD EC

Pri 216

Pricing

The discipline forms students " theoretical
knowledge of the main scientific theories
and experience of organizations in the field
of pricing. Introduces students to the basic
methods, marketing tools, pricing strategy
and tactics, and develops basic practical
skills in the field of pricing.

BII TK

Szh 216

CrpaTerusuibiK
)KocTapiay

E): CTPATETUSITBIK JKocTapiay Il
oficHaMackl MEH JIOTHKAaChl Typajibl Oilim
Oepeni. CrpaTerusuiblk oHe Oacekeli
Tanuay JKyprizyji; OusHec-)Kocnapiay MEH
Ou3HecTi PEMHXUHUPUHTTI JKy3ere
achIpYyIbI yipereni. XKocnapnay
MPOLECIHIH ~ KaJaMIBIK  TEXHOJOTHSCHI
JaFbUIapblH,  CTpATEeTHsUIapIbl  d3ipiey

ozicTepiH; Crpaterusuibi xKocrap
KY)KaTTapblH KYPBUIBIMIAY XKOHE pecimIey
JaFdbUlapblH  JaMbITaabl.  YHWBIMHBIH

CTPATETHsUIBIK KOCTIApbIH J3ipiey KoHe
OHBIH iCKE aChIPbUTYBIH 0ackapy OOHBIHIIA
KY3bIPETTEp/li  KANBITACTHIPYFA  BIKIAI

ONG6
ON9




eTel.

B KB

SP 216

Crparermdeckoe
TUTAHUPOBAHUE

JlucrumimHa JaeT 3HaHUS O METOHOJIOTHH
U JIOTHKE CTPaTEru4ecKoro riaHuPOBaHHUA.
YuuT [OpOBOAWUTH  CTPATETHUYECKUH U
KOHKYPEHTHBI  aHalIu3; OCYILIECTBIATH
OM3HEC-TUTAHUPOBAHNUE W PEHHKHHUPUHT
OusHeca. Pa3BuBaeT HaBBIKM IIOIIArOBOMH
TEXHOJIOTUM  Tpolecca  IUIaHUPOBAHUA,
METOJIOB Pa3pabOTKH CTpaTervii; HaBBIKOB

CTPYKTYPUPOBaHUS u oopmneHns
JOKyMEHTOB ~ CTPATErMYecKOro  IUIaHa.
CriocobcTByeT (hopMHPOBaHUIO
KOMITETeHITUN o paspaboTke

CTpaTernyeckoro IiaHa OpraHM3allud U B
YIPABJICHHUH €r0 peau3alueil.

BD UC

SP 216

Strategic planning

The discipline provides knowledge about
the methodology and logic of strategic
planning. Teaches to conduct strategic and
competitive analysis; to carry out business
planning and business reengineering.
Develops skills of step-by-step technology
of the planning process, methods of strategy
development; skills of structuring and
execution of strategic plan documents.
Contributes to the  formation  of
competencies for the development of the
strategic plan of the organization and in the
management of its implementation.

BII
KOOK

ZhIN 212

Kacanapl UHTEIUIEKT
Heri3nepi

[MoHnmi OKyIBIH MakcaThl: OpTYpJI cayara
OeliiMAeNreH MHTEJUICKTYaJAbl KyHenepui
KYPYZBIH Ka3ipri TEOpPHUACHl MEH TKipuoOeci

Typabl TyTac KyHesi TYCIHIK
KaJIBITACTBIPY. [onmi MEHrepy
HOTHXKECIHIE CTYJEHTTEP JKACaHIbI

WHTEJUIEKTTIH HETi3ri  YFBIMIAphl MEH
TEPMHHJICPIH  OlIemi  JKOHE  OJIApMEH

ON1
ON7




OCHOBBI HMCKYCCTBEHHOTO HWHTEIeKTa /
Fundamentals of Artificial Intelligence
JKYMBIC iCTeYII YHpPEHE i, ©3A¢piHiH Kocion
KBI3METTEPiHIH THIMOUTITIH JKoHE
HOTWXKEJIEPIH JKaKcapTy VIINIH KacaHIbl
WHTCJUICKTTIH PHWHIMIITEPIH, OMICTEPIH

JKOHE WIE0JI0THsIIaphIH TyciHei,
OarmapiiaMaiblK Kypaiagapsl MEH dIiCTepiH
KOJITaHaIpl, COH/Ia-aK JKaCaH bl

MHTCIUICKTTI ~ MalJaNaHyAblH  STHKAIBIK
ACTIEKTiJIepiH MEHrepesi.

B/l BK

Oll 212

OCHOBBI
HCKYCCTBEHHOTO
UHTEIUIEKTA

Lenpto u3y4YeHHS JAHHOW JUCIUILUIMHBI
sSBiIsgeTcss  (OpMHpPOBaHHE  ILIEJIOCTHOIO
MPEJICTABJICHUS O COBPEMEHHOM COCTOSIHUU
TEOPHH 5 MPaKTHKH MMOCTPOESHUS
HHTCIUICKTYaIbHBIX CHCTEM Pa3IMYHOIO
Ha3Ha4YeHHWs. B  pesyabTaTe OCBOCHHS
JUCIMILIMHBI 00yJaromuecs OyayT 3HaTh U
ONEPUPOBaTh OCHOBHBIMH TOHSTHSAMH U
TEPMHHAMH HCKYCCTBEHHOIO HHTEJUIEKTA,
IIOHUMATh MPUHIIUIIBL, METOBI 5
HJCOJIOTMM HCKYCCTBEHHOTO WHTEJUICKTA,
[IPUMEHSTH IIPOrPaMMHBIH
WHCTPYMEHTAPHIA u METOBI
HCKYCCTBEHHOTO HHTEIIIEKTA ISt
3G GEKTUBHOCTH U YITyUIIEHHUS PE3yIbTATOB
cBOEH MPO(PECCHOHATBLHOMN ACATCIBHOCTH, a
TaK)XE€ IIOHMMATh JTHYECKHE  aCHEKTHI
HCIIOIB30BaHUsA HCKYCCTBEHHOTO
HHTEIEKTA

BD UC

FAIl 212

Fundamentals of
Artificial Intelligence

The purpose of the course is to form a
holistic view of the current state of theory
and practice of building intelligent systems
for various purposes. As a result, students
will learn and operate the basic concepts
and terms of artificial intelligence,




understand the principles, methods and
ideologies of artificial intelligence, apply
software tools and methods of artificial
intelligence for the effectiveness and
improvement of the results of their
professional activities, understand the
ethical aspects of the use of artificial
intelligence.

BIT
KOOK

EUEKA
207

DIEKTPOHABIK
YKIMET jKoHe
SIEKTPOHIIBIK Ky>KaT
alfHaJIBIMBI

E): npouecTepai aBTOMATTaH/BIPY
KypaJIapblH =~ TaljanaHy, dJIEKTPOHIBIK
KY)KaTTaplbl jKacay JXOHE €HTI3y, OoJap.bl
OHJICY, CaKTay, 13/Iey ®oHe Oepy, CoOHIal-aK
KY>KaT aifHaJIBIMBI MEH OM3HEC TpOoIecTePIi
KOocmapyiay — MpolecTepi,  OpBIHIAATYbIH
0akpuIay, Tangay KoHE KETUIIIPY apKbUIbI
Karaschl3 Oackapy  TEXHOJOTHSCHIHA
Kelnyre OalIaHBICTBI MIHAETTEPi IIery
YIIIH KaXeTTi OUIIMII KaJbITacThIpyFa
OarpITTanFrad. Asamarrapra, OH3HECKe,
MEMIIEKETTIK OWIIKTIH Oacka na
TapMaKTapblHa KOHE MEMIIEKETTIK
IICHEYHIKTEpre  aKmapaT Oepy  JKoHE
KaIbIITACKAH ~ MEMJICKETTIK  KBI3METTEp
KUBIHTBIFBIH ~ KOPCETy  Tociii,  OHAa
MEMJIEKET TIeH OTiHill Oepylni apachlHIarbl
KeKe e3apa 1C-KUMBLIT OapsbIHIIIA
a3alTHUIBIN, AKNAPATTBIK TEXHOJOTHSIAP
OapblIHINA MTal1aJaHbLTYbl MYMKIH.

BJl BK

EPED 207

DIEeKTPOHHOE
MPaBUTENBCTBO U
3JIEKTPOHHBIN
JIOKYMEHTO000pOT

Hucuumnimna HampasJicHa Ha
(dhopmupoBaHuEe HEOOXOAMMBIX 3HAHMU IS
peleHus 3a/1a4, CBI3aHHBIX C MIEPEX0JIOM K
0e30yMa)KHOH TEXHOJIOTHH  YIPaBIECHUS
myTeM HCTIOJb30BaHUs CpeIcTB
aBTOMaTH3aLUH NPOIIECCOB, COCTABJICHUS U
BBOJIa OJJIGKTPOHHBIX JIOKYMEHTOB, HX
00paboTKM, XpaHEHUs, TIONCKA U TIepeaadn,

ON1
ON2




a TaKkKe TPOIECCOB  IUIAHUPOBAHUS
JIOKYMEHTO000pOTa M OW3HEC MPOIIECCOB,
KOHTPOJISI ~ WCIOJHEHHsS,  aHamu3a W

COBEPILIECHCTBOBAHUS. Croco6
MIPEeIOCTABICHUS WH(POPMAITMH U OKa3aHUs
yKe c(hopMHupOBaBIIETOCS Habopa

FOCYJapCTBEHHBIX  YCIyI  TIpakJaHaM,
Ou3Hecy, IPyruM BETBSM I'OCYJapCTBEHHON
BJIACTU M TOCYJAapCTBEHHBIM YMHOBHUKAM,
IpH KOTOPOM JIMYHOE B3anMOZCHCTBHE
MEXIY TOCYyIapCTBOM U  3asBUTEIEM
MHHUMU3UPOBAHO u MAaKCUMAaJIbHO
BO3MOXKHO HCIOJIB3YHOTCS
UHQOPMAaITMOHHBIE TEXHOJIOTHH.

BD UC

EGEDM
207

Eelectronic
government and
electronic document
management

The discipline is aimed at developing the
necessary knowledge to solve problems
related to the transition to paperless
management  technology by  using
automation tools for processes, compiling
and entering electronic  documents,
processing,  storing,  searching  and
transmitting them, as well as document
flow planning and business processes,
execution control, analysis and
improvement. A method of providing
information and providing an already
formed set of public services to citizens,
businesses, other branches of government
and government officials, in which personal
interaction between the state and the
applicant is minimized and information
technologies are used as much as possible.

OKOHOMUKAH
BIH ipremi
Herizmepi/
@PyH1aMEHTa

Mopyabai coTTi agKTaFraHHAH
KeiliH OL1iM aymsl KaijaeTTi:
ON1, ON2, ON4, ON5, ONG,
ON7, ON§, ON10, ON11

BII
AKOOK

KKK
203

Kocibu KpI3MeTKE
Kipicme

«MapkeTuHr» [V oepy
OarapiaMachlHBIH ~ Ma3MYHBl  TYypajbl,
HeCHeNK OuriM Oepy IKYHECiHIH OKYy
polieci Typajbl TYCIHIK KaJIbIITACTBIPAJIbL.

ON10,
ON11




JIBHBIC
OCHOBBEI
SKOHOMUKH/
Fundamental
s of the
economy

IHocue ycnenmHoro 3apepuieHus
MOYJisl o0y4aronuiics Oyaer:
ON 1, ON2, ON4, ONS5, ONG,
ON7, ON§, ON10, ON11

Upon successful completion of
the module, the student will:
ON1, ON2, ON4, ONS5, ONS,
ON7, ON8, ON10, ON11

[lpirapMambUIbK =~ KOHE  OONAIaKThI
oiinayra, OMIPITIK MakcaTTapMeH
YIOTACTBIpa OTHIPBI OKY MaKCaTTapblH
KOcHapyay AarAblIapblH KaJbITaCTBIPYFa
JKOHE KociOu TyHiHAeMe xacayra yHpeTesi.
binmim anymeutapra  e3iHiH Oimim  Oepy
KbI3METiH (e3iH-031 Oackapy) Oackapyasl
YUBIMAACTBIpY/Ia KOHE YHHBEPCUTETTETi
TOPTII epexenepine KOWBIIATHIH
TaJIanTap/Abl KJIBIITACTHIPAIBL.

B/l BK

VPD 203

Bgenenue B
npodecCHOHANBHYIO
JeATeITLHOCTD

dopmMupyeT npeacTaBlIeHHE O COACPKaHUN
00pa3zoBaTeIbHOI MPOTPaMMBI
«MapkeTuar», 00 y4yeOHOM mporecce
KPEAUTHOM CHUCTEMBI OOYYCHHUSA. YUUT
TBOPYECKH M TEPCIEKTUBHO MBICIUTD,
BbIpabaThIBaTh yMEHHsI B IUIAHWPOBAHHUU
neneid oOydeHus: BO B3aWMOJEWCTBUU CO
CBOVMHU >KU3HEHHBIMH IIEJISIMHU, COCTaBIISITh
npodeccuoHansHoe pestome. Dopmupyer
TpeOOBaHMUS K oOydaromumcs B
OpraHu3alMy yIpaBleHHs COOCTBEHHOU
yaeOHOU JIEATENBHOCTHIO
(camMoMeHeKMEHT) W K  [paBHIaM
MIOBEJICHNUS B BY3€.

BD UC

IPA
203

Introduction to
professional activity

Forms an idea about the content of the
educational program "Marketing", about the
educational process of the credit education
system. Teaches you to think creatively and
forward-looking, develop skills in planning
learning goals in conjunction with your life
goals, and draw up a professional resume.
Forms requirements for students in the
organization of management of their own
educational activities (self-management)
and for the rules of conduct at the
university




BII
KOOK

Mik-Mak
204

Muxkpo-
MaKpO3KOHOMHUKA

Ilon MuKpo KoHE MaKpojaeHrennepaeri
TYKBIPBIMIAMANIbBIK ~ ammapaTr  Typalsl
Kyhem TYCIHIK Oepeni; HeTI3T1
MaKPOIKOHOMHUKAJIBIK YFBIMIApAbI,
caHarTap MEH KepceTKiITepai
CUTIATTaN b I'paduxrepmi KYPY
oflicTepiMeH  OHE  OJapAbl  Tanjay
KYprizymMeH TaHBICTBIPABL.
Makpo3KOHOMHKAIIBIK HapBIKTap/1aFbl
Heri3ri MaKpOIKOHOMHUKAIIBIK,
CyOBCKTIIep/iH JKaFrjaaiibl MEH MiHe3-
KYJIKBIH JKOHE OJIApAbIH ©3apa OaiilaHbICHIH
Tannay OOMBIHIIA SKOHOMHKAIBIK OWay
CaJIThIH KQJIBIIITACTBIPY OolibIHIIA
JIaF IbIIap bl JaMbITaabl. Hepexrepni
JKUHAKTayZa >KOHE OJlapabl TYCIHAIpyne
KY3bIpeTTi O0JyFa yiperei.

B/ BK

Mik-Mak
204

Muxkpo-
MaKpO3IKOHOMHKA

Hucuunnuna Jaet CHCTEMHOE
MIPEe/ICTaBJICHNE O TOHATUHHOM arapare
Ha MHUKPO ¥ MaKpOYpOBHSIX; XapaKTepPHU3yeT
OCHOBHBIC MaKpOIKOHOMHYECKHE TOHSATHUS,
KaTeTOpUM W TIOKA3aTeU. 3HAKOMHUT C
METOJIaMH  TIOCTPOEHHE  TpaduKOB U
MpPOBEJICHUEM WX aHajuu3a. Pa3BuBaeT
HABBIKH o (hopMHUPOBaHUIO
SKOHOMHYECKOT0 00pa3a MBIIUICHUS, I10
aHaJIu3y COCTOSIHUS u IIOBCACHMS
OCHOBHBIX MaKpPOIKOHOMHYECKUX
CyOBEKTOB  Ha  MaKPOIKOHOMHYECKHX
pBIHKaX, U WX B3aUMOCBsI3€H. YUUT OBITH
KOMIIETEHTHBIM B 000OIIEHUN JAHHBIX U UX
WHTEPIPETAIHH.

BD UC

Mik-
Mac204

Micro-
Macroeconomics

The discipline gives a systematic view of
the conceptual apparatus at the micro and
macro levels; characterizes the basic
macroeconomic concepts, categories and

ON4
ON8




indicators. Introduces the methods of
constructing graphs and conducting their
analysis. Develops skills to form an
economic way of thinking, to analyze the
state and behavior of major macroeconomic
actors in macroeconomic markets, and their
interrelations. Teaches to be competent in
summarizing data and their interpretation.

BII
KOOK

BE 208

Byxranreprnik ecen

byn mon OumiM anmymbuiapia aKmapaTThl
OHJICy, OCHI aKMapaTThl Tannay Ke3iHIe,
KOCITOPBIH HIOTTAPBIHBIH KYMBIC
KOCHApBIH 93ipJey Ke3iHxe, COHJai-aK
OHBIH  Heri3iHAe  OyXraiTepiik  ecen
IIOTTAPBIHBIH JKOCTIAPBIH KYpY Ke3iHIe,
Oyxranrepiik ecen IIOTTapbIH/IA
KOCIITOPBIHHBIH, IIAPYaIlbUIBIK KBI3METiHIH
HOTWXKETIepiH KOpCeTy Ke3iHae, COHman-ak
OyxranTepiik ecen HBICAHAAPBIH JKacay
Ke3iaae Ka)XKeTTi JaFIbLIap bl
KaJIBINITACTBIPA/IBL.

B/ BK

BU 208

byxranrepckuit yuér

Hannas  gucuumivHa — QopMUpyeT Y
00y4aroIuxcsi HaBbIKK HEOOXOJUMBIEC MPH
oOpaboTke wWH(pOpMAIMK, TIPU aHAIH3E
JaHHOW uHpOpManuy, 0pu pazpaboTke
pabouero IjaHa CYETOB MPEINPHUSATHS, a
TaKke (OPMHPOBAaHMM Ha €ro OCHOBE
JAHHOTO IUIaHA CYETOB OyXraJlTepcKuX
MPOBOJIOK, TPH OTPAKEHWH Ha CcyUeTax
OyXraJITepCKOTO  y4deTra  Pe3yJIbTaToB
XO3SI1ICTBEHHOU JIeATEIbHOCTH
MPENPUITHS, a TaKXKe MPHU COCTaBICHHU
(hopM OyXranTepcKoi OTYECTHOCTH.

BD UC

A 208

Accounting

This discipline forms students" skills
necessary for processing information,
analyzing this information, developing a
working chart of accounts of an enterprise,

ON5




as well as forming accounting entries based
on this chart of accounts, when reflecting
the results of economic activity of an
enterprise on accounting accounts, as well
as when compiling accounting forms.

BII
KOOK

BIBN 210

buznec unesnapap
Oackapy Herizaepi

[Ton 6iniM amymsiapaa Ou3Hec-uaesIapIasl
Oackapy  Herizepi  Typajibl  TYCiHIK
KaJIBIITACTHIPAIbI, ousHec-
TYKBIpBIMIAMaNapabl  KypyFa y#perei,
Om3Hec-TporecTepai Oaramay JKOHE
Oackapy onicTepiMeH, COHJai-aK OW3HEeCTI
O0ackapy  CaJachlHIAFbl  MPAKTHKAJIBIK
JIAFJbUIAPMEH TaHBICTHIPAJIbI

B/ BK

OuUBI 210

OCHOBBI yIIpaBICHUS
Ou3HeC uaesiMu

Juctumnaa GopMupyeT y oOydaronmxcs
Ipe/CTaBlIeHHEe 00 OCHOBAaX YIPaBIECHUS
Om3Hec-uAesiIMH, yYUT CO3[aBaTh OW3HEC-
KOHLISTIIINH, 3HAKOMHUT C METOJIaMU OLIEHKH
W ympaBieHuss Ou3Hec-mporeccamu, a
TaKXe MPaKTHUYECKHUM HaBBIKAM B O0JIACTH
OW3HEC ynpaBIICHHUSI.

BD UC

FBIM 210

Fundamentals of
Business Idea
Management

The discipline forms students"
understanding of the basics of managing
business ideas, teaches them how to create
business concepts, introduces methods of
evaluating and managing  business
processes, as well as practical skills in the
field of business management.

ON10,
ON11

BII
JKOOK

Men 209

MeHnemKMeHT

[on CTYAEHTTEPIH MEHEPKMEHT
CaJIaChIHJIAFbl FBUIBIMU 1pTeNi TEOPHUSUIIBIK
Oinmimaepin KaJIBIIITACThIPABL;
CTYJNCHTTEPIIH MEHEIKMEHTTIH  HETi3ri
(GyHKOWSUTApBIH ~ OpBIHJAy/Aa  OKYHelik
NPAaKTUKANBIK ~ JaFapliapibl  UrepyiHe
BIKIA eTefli; O0ackapy oNICTEpiH Hrepyre
MYMKIHJIK Oepei; CTyIeHTTepJi NIeHniM
KaObUIJay MEXaHW3MIMEH JKOHE OJIap/IblH

ONG6
ON10
ON11




TUIMIUTINH OaFanaybIMEH TaHBICTHIPAJIBL;
TIePCOHAIIBI Oackapy omicrepiH,
YKaHKaJIapabl IIemry omicTepiH yupeteni,
Oackapy KbBI3METIHIH THIMAUITIH Oaranay
KY3BIPETTEPiH JaMBITAJIbI.

B/ BK

Men 209

MeneKMeHT

Juctmiuimaa  GopMHpYeT Yy  CTYAEHTOB
Hay4JHbIC (byHIaMeHTaIbHBIC
TEOpETUYECKUEe  3HaHWA B 00JacTu
MEHEDKMEHTA; CIOCOOCTBYET
NPUOOPETEHHIO CTYIEHTAMH CHCTEMHBIX
NPaKTUYECKUX  HABBIKOB  BBITMOJHECHUS
OCHOBHBIX (YHKIUIH MEHE)KMEHTa; IaeT
BO3MOKHOCTb OBJIAJIETh METOJaMU
MEHE/DKMEHTa; 3HAaKOMHUT CTYICHTOB C
MEXaHU3MOM  TPUHATHS ~ PEUICHHH |
OEHKOH WX  A(P(PEeKTUBHOCTH;  yUUT
MeToJ1aM YIIpaBICHUS HEPCOHAIIOM,
crocobaM  paspeiieHusi  KOHQ)IMKTOB,
pa3BHBaeT  KOMIICTEHIIMM 110  OIICHKE
3¢ hekTUBHOCTH yIpaBIeHIECKOH
JIeSITEIIbHOCTH.

BD UC

Man 209

Management

The discipline forms students scientific
fundamental theoretical knowledge in the
field of management; promotes the
acquisition by students of systemic practical
skills in performing the basic functions of
management; makes it possible to master
the methods of management; acquaints
students with the decision- making
mechanism and the assessment of their
effectiveness; teaches personnel
management methods, methods of conflict
resolution, develops competencies for
assessing the effectiveness of management
activities.

BIT

Mar 212

MapxeTuHr

[ToH MapKETHHITIH TCOPHSUIBIK Heri3aepi

ONG,




AKOOK

MeH KaTerOpHUsUIBIK-TYKBIPBIMIAMaJIbIK
armapaTbiH 3epaeneyre, COHJIaM-aK
VHABIMAAPIBIH KBI3METIHIC MAapKETHUHTTIH
JNIEMEHTTEPI MEH MPUHUMITEPIH KOJAaHY
OOHBIHIIA  MPAaKTUKANBIK  JaFdbUIap.Ibl
urepyre OarbpITTan¥aH. byn mMoH Kajmsl
MapKeTUHI MEHEKMEHTI KOHTEKCTiHJe
MapKETHHTTIK KBI3METTI YHBIMIACTHIPY/IbI
Oly/i KaMTaMachl3 eTei.

B/ BK

Mar 212

MapketuHr

JucuunnuHa HampaBlieHa Ha H3y4YeHHE
TEOPETHUYECKUX OCHOB W KaTeropHajJbHO-
MOHATUHHOTO amnmapaTa MapKeTHHra, a
TaKxe OBJIA/ICHHE NPAaKTUIECKUMHU
HaBbIKaMH 110 MNPUMEHCHUIO 3JIEMCHTOB H
IIPUHOUIIOB MAapKETHHIa B ACATCIBHOCTH
OpraHU3aLMM. Hannas JUCUUIINHA
o0ecrieunBaeT 3HaHHUe OpraHu3alyu
MapKeTI/IHFOBOfI JACATCIIBHOCTU B KOHTEKCTC
MapKETUHI-MEHEIKMEHTA B IIEJIOM.

BD UC

Mar 212

Marketing

The discipline is aimed at studying the
theoretical foundations and categorical and
conceptual apparatus of marketing, as well
as mastering practical skills in the
application of elements and principles of
marketing in the activities of organizations.
This discipline provides knowledge of the
organization of marketing activities in the
context of marketing management in
general.

ON7

BII
AKOOK

OP 205

OKy IMMPAKTHUKACHL

O OacTankpl KociOM AaFIbplIapAbl, alFaH
TEOPUJIBIK ~ OlmimzaepiH  Oekity  MeH
TepeHIeTY/Ii, TaHJIAIFaH MaMaH/IbIK
OOMBIHILIA KaXeTTl JIaF IbL1ap MEH
JaFIpIIapsl Urepydi, Oonamak Kaciou ic-
OpeKeT Typalbl HWJesIapAbl KEHEUTy
KaJIBIITACTHIPAIbI, 031K YKYMBICTBI

ON1
ON2




OoinKaMaiiael, KepiciHIe OoJamag
MaMaHILIFBIMEH TaHBICTHIPY JKOHE
QIFAIKBl  FRUIBIMU-3EPTTEY  JaFAbLIAPIbI
KaJIBIITACTHIPAIBL.

BJI BK

UP 205

VY4ueOHas mpakTHKa

dopmupyer MEPBUYHBIX
npodeCcCHOHANBHBIX YMCHHI W HaBBIKOB,
3aKpeIUICHHE W YrIIyOJCHHE MOTyYCHHBIX
TEOPETHUECKUX 3HaHHHH, OBJIaJICHHUE
HEOOXOMMBIMU HaBBIKAMH M YMEHHSMH I10
M30paHHON CICHUATBHOCTH, PACIIMPEHUE
MIPEICTaBICHU I 0 Oyayniei
poheCCUOHATBHOMN JISATSIILHOCTH,
IpeanojaraeT  HE  CaMOCTOSTEIIBHYIO
paboTy, a O3HaKOMJICHHE C Oyayuiei
npodeccueii W TOJNyYeHHWE  MEPBBIX
HaBBIKOB HCCIIEI0BATEILCKOM
JIeSITCIILHOCTH.

BD UC

TP 205

Training practice

It forms primary professional skills,
consolidation and deepening of the
theoretical knowledge gained, mastering the
necessary skills and abilities in the chosen
specialty, expanding ideas about future
professional activities, does not presuppose
independent work, but acquaintance with
the future profession and obtaining the first
skills of research activity.

Cayna xxoHe
HAPBIKTHIK
Tajnjgay
HETi3/epiHiH
Moy /
Mopyns
OCHOB
TOPTOBJIU U
PBIHOYHOM
aHaIUTHKN/

Mopyabai coTTi asgKTaFraHHAH
Keifin 0lmimM amymsl Ka0ijerTTi:
ON4, ONG6, ON7, ON8, ON9,
ON10

ITocae YCHEHOro 3aBEpuicHu s
MoayJsl o0yuaroumuiics Oyaer:
ON4, ON6, ON7, ON8, ON9,
ON10

Upon successful completion of

BII TK

KBC 214

Ketepme-6emnmiex
cayna

[lon OimiM amymbUIapABIH JKEKe cayjaa
KOCIOPHBI  JIEHTeHWiHAE  Je,  JKaJIIbl
OHJIIpICTE JIe cayla *OHE TEXHOJOTHSUIBIK
mpouecTepal YHbIMIACTHIPY cajlachbIHAAFbI
OlmiMIepiH, KaOlneTTepi MEH NIaFIbUIapbiH
KaJBIITACTHIPa bl beimek koHe keTepme
cayza KaCINOPBIHIAPBIHAAFbI cayna
MpOLECTEPiH YHBIMAACTBIPYBIH 3aMaHayd
omicrepi CaJlaChIHJIAFbI KYpPCTBIH
TEOPHSIJIBIK  HETi37IepiIMEH TaHBICTHIPAJIbL.

ONG,
ON8




Module of
fundamentals
of trading
and market
analytics

the module, the student will:
ON4, ON6, ON7, ON8, ON9,
ON10

Cary IKoHE TYTBHIHyIIbUIApPFa  KBI3MET
KepceTy/i YHBIMIACTBIPY MeEH
TEXHOJIOTHSIAPBIH 3epTTey; OelIek cayna
JKOHE ~ Tayapiapiel  XalblkKka  caTy
epexenepi.

B KB

ORT 214

OnToBO-po3HUIHASL
TOPTOBIIS

Juctumnaa GopMupyeT y oO0ydaronmxcs
3HAHMS, YMEHUS M HaBBIKM B O0JAcTH
opranusanuu TOProBO-TEXHOJIOTHYCCKUX
MPOLIECCOB, KaK Ha YPOBHE OTACIHHOTO
TOPrOBOTO MPEIIPHUATHS, TaK U B OTPACIH B
[eJOM. 3HAKOMHUT C  TEOPETHUYECKHUMHU
OCHOBaMH Kypca B 00JIaCTH COBPEMEHHBIX
METOJIOB OpraHM3aINN TOPTOBBIX
mpouecCoB B PO3BHUYHBIX MW ONTOBBIX
IpeaAInnpuATHIX. I/I3yqaeT opranuvsanuvn u
TEXHOJIOTHH  TPOJaXX M TOPTOBOTO
OOCIy)XKMBaHMSI ~ TIOKyNaTeNel;  IpaBuII
PO3HHUYHOM TOPrOBIM U NPOJAKU TOBAPOB
HaCEJICHHIO.

BD EC

WRT 214

Wholesale and retail
trade

The discipline forms student’s knowledge,
abilities and skills in the field of organizing
trade and technological processes, both at
the level of an individual trade enterprise,
and in the industry as a whole. Acquaints
with the theoretical foundations of the
course in the field of modern methods of
organizing trade processes in retail and
wholesale  enterprises.  Studying the
organization and technologies of sales and
trade customer service; rules of retail trade
and sale of goods to the public.

BII TK

AEN 214

ArpoOu3zHecTiq
SKOHOMHKAJIBIK
Heri3aepi

[Ton AOK-nie kacinkepiiK KbI3METTI JKy3ere
acbIpyIblH  HEri3ri  arpo’KOHOMHUKAJIBIK
ypaicrepi MEH KYOBUTBICTAPHI,
3aHJIBUTBIKTAPHI, NPUHIHANTEP] MeH
dopMaiapel  Typanbl  OLmiM  KyHeciH

ON4,
ONG6




KaJIBIITaCTHIPAIbI. ATPOOHEPKICINTIK
KEIICHIET1 SKOHOMUKAIBIK KYOBIIBICTAPIBI
Taljayaa JKOHE SKOHOMHKAIBIK ecenTep/i
Kysere acelpyza  JKOHE OJIapAbIH
TUIMITIriH  Oaranayia Jarapuiapbl MEH
KY3BIPETTEpiH JaMBITa bl

B KB

EOA 214

OKOHOMHYECKHE
OCHOBBI arpoOu3Heca

Juctumnaa GopMupyeT cucreMy 3HAHUN
00 OCHOBHBIX arpo3KOHOMHYECKUX
Mpolleccax W SBIEHHSX, 3aKOHOMEPHOCTSIX,
MpUHOUNIAX W (opMax OCYIIECTBICHUS
MPEANPUHAMATEIHCKON  JEATENBHOCTH B
ATIK. Pa3BuBaeT HaBLIKM U KOMIIETCHIIMH
OyOymmx  MapKeTOJIOTOB B aHaJm3e
3KOHOMHUYECKUX SIBJICHUI B
arpoONMpOMBIIIJIEHHOM  KOMILIEKCE U B
OCYIIECTBJICHHH PKOHOMHUYECKHX PacUeTOB
C [eJbl0 TOBBIIICHUA 3(PPEKTUBHOCTH
npodecCHOHATLHON IS TEILHOCTH.

BD EC

EBA 214

Economic bases of
agribusiness

The discipline forms a system of
knowledge about the main agroeconomic
processes and phenomena, patterns,
principles and forms of entrepreneurial
activity in the agro-industrial complex.
Develops skills and competencies in the
analysis of economic phenomena in the
agro-industrial complex and in the
implementation of economic calculations
and assessment of their effectiveness.

BII TK

BCT 215

Bencenni caty
TEXHUKACHI

ITon KpI3METTEpPAI caTy »JKOHE OUIIM
TYIIBIAPABIH  IpTeNii TEOPHSUIBIK OimiMi
MEH KOCIMOpBIHAAFbl  CaTy  KbI3METiH
xKocnapiay, YHbIMIACTBIPY JKoHE OacKapy
OOHBIHIIA  MPAKTUKANBIK  JaFdbUIApbl
KaJIBINTACTBIPY Typaibsl OiniM okyieci Oap
MaMaHJapAbl JalblHJANW/Ibl; CTYAEHTTEPre
eHiMIi OTKI3y TEXHOJIOTUACHIHBIH

ONBG,
ON9




MeXaHW3Mi, caTelll  ajly  TOPTiOiHIH
SPEKITIeMKTEPl, KOMIAHUSHBIH  THIMII
JKYMBIC 1CTEHTIH caTy OeiMiHIH >KYMBICHIH
YUBIMAACTBIPY  OHE  OCBl  KBI3METTI
OakpuIay Typajbl aKnapar oepy.

B KB

TAP 215

TexHNKa aKTUBHBIX
TIPOTaXK

Jucnunnnaa MIOJIrOTABIUBAET
CHELUAINCTOB,  BIAJCIOIIMX  CHUCTEMOMH
3HaHUHI 0 npoaaxax yCayr u
(hopmupoBanue y oOyJaronmxcs
(yHIaMEHTaIbHBIX TEOPETUUECKUX 3HAHUN
U TIPaKTUYECKUX HABBIKOB IJIAaHUPOBAHUA,
OpraHu3allid W YIpaBlICHUS COBITOBOU
JESITENbHOCTRIO MPENNpUsTHS; a TaKkKe

UHQOPMUpPOBaHHE 00yJaroIIIXCsl 0
MEXaHM3M€ TEXHOJIOTUH MpoAa)x MPOAYKTa,
0COOEHHOCTSX MOKYIaTeIbCKOTO

MoBeeHNs, 00 opra#m3anmud  paboTHI
3¢ (HeKTUBHOTO  JCHCTBYIOIIEr0  OT/EIa
npojaX (GHUPMBI M KOHTpOJIE Haa dTOH
JESTeIbHOCTBIO.

BD EC

AST 215

Active sales
technique

The discipline prepares specialists who
have a system of knowledge about sales of
services and the formation of students'
fundamental theoretical knowledge and
practical skills in planning, organizing and
managing the sales activities of an
enterprise; as well as informing students
about the mechanism of product sales
technologies, the peculiarities of purchasing
behavior, about the organization of the
work of an effective operating sales
department of the company and control
over this activity.

BII TK

KM 215

Kommepuusnsix
MEHEHKMEHT

[ToH KOMMEPIHSITBIK MEHEIKMEHTTIH MOHI,
MarbIHACKl JKOHE EPEeKIIeNKTepi Typajbl
TEOPUSUIBIK ~ OUTIMJII  KaJIBINITACTHIPAIbI.

ONG,
ON8




Kommepuusinbik KOCITOPBIH/IBI
Oackapynarpl MEHEIKMEHTTIH 3aMaHayl
omictepiMeH  TaHbBICTRIpampl. SWOT -
TalgayAbl HaKTbl KOCIMOPBIH YITiciHAe
KYprizyre; cayia -  TEXHOJOTHSUIBIK
MPOLIECTI YHBIMAACTHIPYFa; OoCEKeNecTiK
tanmay  okyprisyre  yiperemi. Cayna
KOCINOpBIHIApeIH ~ Oackapyaa Jlarneinap
MEH KY3bIPETTepAi JaMBITAIbI.

B KB

KM 215

Kommepuecknii
MEHEIKMEHT

Hucuunnuaa ¢GopMupyeT TeopeTHYeCcKHe
3HaHMA O  CYIIHOCTH, 3HAa4eHUU U
0COOEHHOCTSIX KOMMEPUYECKOT0
MEHEDKMEHTa. 3HAKOMHT C COBPEMEHHBIMU
METOJaMM MCHCIPKMCHTAa B YIIPAaBJICHUH
KOMMEpPYECKUM  MPEAIPUITUEM.  YUUT
npoBoaute SWOT- ananu3 Ha npumepe
KOHKPETHOT'O NPEANPHUITHUS;
OpraHu3OBbIBATH TOPIroBO-
TEXHOJIOTHYECKHH IpoLecC; IMPOBOIUTH
KOHKYPEHTHBIN aHanu3. Pa3BuBaeT HaBBIKK
U KOMIICTCHIIUMW B YIIPABJICHUU TOPIrOBBIM
NpEeIPUATHSIMU.

BD EC

CM 215

Commercial
Management

The discipline forms theoretical knowledge
about the essence, meaning and features of
commercial management. Introduces the
modern methods of management in the
management of a commercial enterprise. It
teaches you to conduct SWOT analysis on
the example of a specific enterprise; to
organize the trade and technological
process; to conduct competitive analysis.
Develops skills and competencies in the
management of commercial enterprises.

BII TK

Mer 217

Mepuennaii3uHr

Ilon OwusHec KYprisyAiH MOpPajbIbIK-
STHUKAJIBIK HOPMaNapblH €CKepe OTBIPHII,
«TYTHIHYIIBIHBIH ~ MIHE3-KYJIKbD»  KOHE

ONG,
ON9




«cayqa ajJlaHbIHA KEIYIIiHIH MiHE3-KYJIKbD)
Typanel OimiMaepiHe CyHeHe OTBIPHIIL,
3aMaHayH cayJa-CaTThIK TEXHOJOTHSIIAPhIH
eHrizy OoWbiHIIA OimiM, OLTIK JKoHE
JIAFIbLIAP/IbI KAJIBIITACTHIPAIBL.

B KB

Mer 217

MepueH1aii3uHr

JucnuruHa GopMUpyeT 3HAHUS, YMEHHS
M HaBbIKH pabOTBl [0  BHEAPCHHIO
COBpCMCHHBIX TCXHOHOFHﬁ
MEpUYCHIAM3WHTA, ONMUpasCh HA 3HAHHUU
«TOBEJICHUS TOTPEOUTENS» U «OBEJACHUS
MOCETUTEJII TOPrOBOrO 3aja», C Y4YETOM
MOpaJ'H)HO'E)THI/I‘-ICCKI/IX HOpM BCACHUA
OusHeca.

BD EC

Mer 217

Merchandising

The discipline forms the knowledge, skills
and abilities of work on the implementation
of modern merchandising technologies,
relying on the knowledge of "consumer
behavior" and "behavior of a visitor to the
trading floor", taking into account the moral
and ethnic norms of doing business.

BII TK

Zhzh 217

XKocmapmay xyiieci

[ToH  yHBIMHBIH  CTpaTEeTHSIIBIK  JKOHE
TaKTHKAJIBIK KOcTapyapbIH KYpy
NpPOLECIHAEC  KOJNJAAHBUIATBIH — MaHBI3/IbI
MPUHIANITED MEH OJICTEp/iH HeTi3iHae
yTeIMAIBI Oackapy ImemimMaepiH KaOwbiaay
XKoHEe OM3HECTI THIMII JKYprizy Typaibl
OimimM KyHeciH KajibmracTbipaapl. [lommi
OKy asChIHJa CTYJCHTTEp MEHEIKMEHT
(byHKIUACH peTiHge )Kocrmapiay
o/licHaMachl MeH MPAKTUKACHI
MocenieNiepiMeH  TaHbIcalpl, KOcHapiay
XKoHe OaKpulay TPOIECiH YHBIMIACTHIPY,
OacTankpbl aKmaparThl )KUHAY, KICIIOPBIHIA
OuszHec-Kocmap MeH OIODKeTTi  jkacay
JIaFIblIapbIH MEHI€PEIi.

ONG,
ON9




B/l KB

SP 217

Cucrema
IJIAHUPOBAHUS

Jucuumnuna GopMupyeT cHCTEMy 3HAHUN
0 MPHUHSATHA paloHaTbHBIX
YIpaBIeHIECKUX perIeHni 1 3 PpeKTHBHOM
BEJIcHUM OW3HECa Ha OCHOBE BaKHEHIIIMX
MIPUHIIAIIOB ¥ METOJIOB, HCIOJIB3YEMBIX B
MPOIIeCCe COCTABJICHUS CTPATETHUECKUX U
TaKTUYECKMX IUIAHOB OpraHm3anuu. B
paMKax H3Yy4YCHHA AUCHUIIIIMHBI CTYACHTLI
MO3HAKOMSTCS C BOIPOCAMH METOJOJIOTHH
U MPaKTHKH TUIAHUPOBAHUS Kak (GYHKIMH
MCHC/IPKMCHTA, OBJIAZICOT HaBbIKaMH
OpraHuszalMy Mpolecca MJIAHUPOBAHHUS W
KOHTpOJISL, cOOpa MepBUYHON MH(POPMAIIHH,
COCTaBJICHHsI OM3HEC-TUIaHA W OloJpKeTa Ha
IPEAIPUATHH.

BD EC

PS 217

Planning system

The discipline forms a system of
knowledge  about making  rational
management  decisions and effective
business on the basis of the most important
principles and methods used in the process
of making strategic and tactical plans of the
organization. As part of the discipline
students will learn the methodology and
practice of planning as a function of
management, master the skills of
organizing the process of planning and
control, collecting primary information,
compiling a business plan and budget in the
enterprise.

KII
JKOOK

MZ 301

MapKeTHHTTIK
3eprreyiep

[lon OiniM anmympUIAPABIH MapKETHHITIK
3epTTeyNiep Typaibl, OJIApABIH IPOLECi
TypaJbl TEOPHUSITBIK, Olmimepin
KaJIBIITaCTHIPAIb; MapKETUHITIK
3epTTeyJep KYPri3y oJicTeMeciH yhpereni;
MapKeTHHITIK  3epTTeyJepAiH  Heri3ri
TYCIHIKTEpiH, KaFuJIJIapblH, KYpaJIapbiH,

ONG,
ON7,
ON9




TYpJCPIMEH TaHBICTHIPA/IBI, MAaPKETHHITIK
aKmaparTappl  KHHAY OKOHE  Taujay
JAFABUIAPBIH  JTaMBITAJbl, MAapPKETHHTTIK
3epTTEYJICp HOTWXKEIICPIH MapKETHHITIK
KCIIEH/I  Heri3ney  JkoHe  Oackapy
memiMaepiH KaOpUigay YIIiH TaiganaHy
KY3BIPETTUIITH KAJTBIITACTHIPAIbI.

]l BK

M1 301

MapxkeTuHroBbie
HCCIEIOBAHUS

Hucuunnuna dopmupyeT y obydaromumxcs
TEOPETHYECKHE 3HAaHHSI O MPOBEACHHS
MapKeTHHTOBBIX HCCICAOBaHUH, 00 WHX
NpoIIecce; YYUT METOAUKE IPOBEICHUS
MapKETHHTOBOTO UCCJIECIOBaHUS; 3HAKOMUT
C OCHOBHBIMHU TOHATHSIMH, C NPUHIUIIAMH,
UHCTPYMEHTaMH, BUAAMH  TPOBEICHHS
MapKETHHTOBBIX HCCIICIOBAaHUHN; pa3BUBAET
HaBBIKK 1O  cOopy W aHaIM3y
MapKeTHHTOBOW WH(popMaImu, GopMHpyeT
KOMIIETEHIIMU HCIOJIb30BaTh PE3yIbTaThl
MapKETHHTOBBIX UCCIIeI0BaHUH TSt
00OCHOBAHUSI M IIPUHSATHUS YIPaBICHYECKUX
pelIeHui 0 KOMIUIEKCY MapKeTHHTa.

PD UC

MR 301

Marketing research

The discipline forms students theoretical
knowledge about marketing research, about
their process; teaches the methodology of
conducting marketing research; introduces
the basic concepts, principles, tools, types
of marketing research; develops skills in
collecting and analyzing  marketing
information, forms the competence to use
the results of marketing research to
substantiate and make management
decisions on the marketing complex.

BII
AKOOK

OP 213

Onuipicrik
MPAaKTUKACHI

Ic xy3iHAe CTYAEHT MapKeTHHT LUK
MIOHJCPIHEH allFaH TEOPHUSUIBIK OlITiMIepiH
Oekiteni koHe TepeHaeredi. Toxipube
MapKeTHHITIK  TaumayJaplH 9p  Typi




oMicTEepiH KOJJAAaHY AapKbUIBl YHBIMHBIH
MaKpo JXOHE MHKPO OPTACHIHBIH JKah-Kyii
Typaibl akmaparTel TaHAAy MEH KOPBITyFa
BIKITAJ eTei; KOpIIIaraH opra
(bakTOpNapbIHBIH YHBIM KBI3SMETIHE acep
€Ty [I9peKeciH aHBIKTay; MapKeTHHITI
Oackapy TpOLECTEpiH Taljay; YHBIM
KBI3METIHIH HOTIIKENEPIH 3epTTey, Tajiaay
YKOHE YKAITHLIAY.

B/ BK

PP 213

[IpousBoacTBeHHas
MIpaKTHKa

Ha mnpakTumke CTyZeHT 3akperuisier |
yrIyOJsieT  MOJyYeHHbIE TEOPETHUYECKHE
3HaHHWA IO OAUCHUIIIMHAM MAapKETUHIOBOI'O
nukia. [Ipaktruka crocoOcTByeT moadopy u
00001IeHHI0 HMH(OPMAIUM O COCTOSIHUHU
MaKkpo H MHKPO Cpelbl OpraHu3aluu
MOCPE/ICTBOM ~ NPUMEHEHHH  Pa3INYHBIX
METOJIOB MapKEeTHHI'OBOTO aHan3a;
OTIpeJieNieHHe CTETNeHN BIMSHUS (haKTOPOB
BHEIIHEH  cpeapl  Ha  JICATEIBHOCTD
OpraHu3allNy; HpOBe/ICHHE aHanM3a
NPOIIECCOB  YIPABICHUS MAapKETHHTOBOU
JCATCIIBHOCTBIO, HU3YUCHHE, aHaJIu3 u
00001IeHNe pe3yIbTaToB  AEATEIHHOCTH
OpraHu3allxy.

BD UC

SP 213

Specialized practice

In practice, the student consolidates and
deepens the theoretical knowledge gained
in the disciplines of the marketing cycle.
Practice contributes to the selection and
generalization of information about the
state of the macro and micro environment
of the organization through the use of
various methods of marketing analysis;
determination of the degree of influence of
environmental factors on the activities of
the organization; analysis of marketing
management processes; study, analysis and




generalization of the results of the
organization's activities.

BII TK

MCM 218

MiHe3-KYJIbIK
MapKETHHT1

[lon cTyneHTTepAe TYTHIHYIIBUIBIK MiHE3-
KWIBIKKa ocep eTeTiH (akTopiap KeIeHi,
caTblll ajgy Typajibl IIElIiM KaObuigay
MPOLECIHIH ~ 3aHOBUIBIKTAPBI,  OpPTYPIi
HapBIKTap/arbl TYTHIHYIIBIIAPIBIH MiHE3-
KYIKBIH ~ 3epTTey oficTepi, 3aMaHayu
TYKBIpBIMIaMarap, TYTHIHYIIBUTAPMEH
e3apa opeKeTTecy Tacilaepi MeH ofictepi
Typaibl TYCIHIK Kambimracteipansl. [loH
asACBIHIA  CTYIEHTTEp TYTBIHY  MiHE3-
KYJIKBIHBIH KaJIbIITAaCybIHBIH
AIIFBIIIAPTTapBIH, TYTBHIHYIIBLIAPIBI
3epTTeYIiH TEOPHSIIBIK
TYKBIPBIMJIAMAaNapblH;  TYTHIHYIIBUTAPIBIH
MiHE3-KWJIKbIHA CBHIPTKBI JKOHE IIKi ocep
eTy (axTopapsIH; MapKeTHHITET1
TYTHIHYIIBUIADMEH  ©3apa  OpeKeTTecy
STHKACHIHBIH POJIiH 3epTTeh i

B KB

PM 218

IloBenenueckuit
MapKETHHT

Hucuumnuaa QopMupyeT y CTYICHTOB
npejcTaBlIeHNe O KOMIUIeKce (DakTopoB,
BJIMSIFOIIIAX Ha MOTPEOUTEIILCKOE
MOBEJICHUE, O 3aKOHOMEPHOCTAX Ipolecca
MPUHATHUSL PELICHUS O MOKYIKE, 0 METOAAX
W3yYEHUs] TIOBECHUS TMOTpeduTeneil Ha
pa3IMYHBIX PBIHKAX, O COBPEMEHHBIX
KOHLIETIIIMSX, TMOAXOJaX M MEeToAax
B3aMMOJICHCTBUS ¢ TOTpeOuTensiMu. B
paMKax JUCITUIUIMHBI CTYACHTBHl HW3ydar
NPEANOChUIKM  CTAaHOBJICHUS  IOBEICHUS
MOTPEOJICHUS, TEOPETUUECKUE KOHIICTIIINN
HCClIeIoBaHus  HoTpeOuTeneii;  (GakTopbl
BHEIIHETO M BHYTPEHHErO BIMSHUS Ha
MOBEJICHUE TMIOTpeOUTENel; pOoNlb OITUKU
B3aNMOJCHCTBAA C TOTPEOUTENsIMH B

ONG6
ON8
ON9




MapKCTHHTIEC.

BII TK

BM 218

Behavioral
marketing

The discipline forms students'
understanding of the complex of factors
influencing consumer behavior, the laws of
the purchase decision-making process,
methods of studying consumer behavior in
various  markets, modern  concepts,
approaches and methods of interaction with
consumers. Within the framework of the
discipline, students will study the
prerequisites for the formation of consumer
behavior, theoretical concepts of consumer
research; factors of external and internal
influence on consumer behavior; the role of
ethics of interaction with consumers in
marketing.

BII TK

UNUM
218

YHBIMIIBIK TOPTIN
JKOHE YUBIMJIBIK
MOIEHUET

ITon yitpIMIapnarel agaMaapiblH  MiHE3-
KYIKBIHBIH ~ HETi3Zepl  Typalbl  Ky#eni
TyciHik Oepeni, Oenrinmi Oip >karnaiiapnaa
JKEKe  TYJFalapAblH  iC-OpeKeTTepiHiH
cebellrepin TyciHAiIpy/e MIBIFAPMAIIbUIBIK
JKOHE TIepPCIIEKTUBAIIBI OWJIayFa, 3epTTeyre,
FBUIBIMHU KO3KapacThl KOJJIaHyFa yHpereni.
[MpakTHKaIBIK 3eprTeynep KYprisy,
npoOJieManblK  JKaFJaiaapabl Tanjay
JaFAbpUIapblH  JaMbITaabl.  KopropaTusTik
MOJICHHETTI JKOHE YHBIMAACTBHIPYIIBLIBIK
MIHE3-KYJIBIKTBI, THIMII aJaMHi KapbIM-
KaThIHACTAPIBI KaJIBIITACTHIPY
CaJlaChIHAFbl KY3bIpETTepli allyFa BIKIAI
eTe/i.

B/l KB

OPOK 218

OpraHu3aionHoe
MOBEJCHUE U
OpraHu3alMOHHAS
KyJIbTypa

Hucuunimna JlaeT CHCTEMHOE
MpeACTaBICHHEe 00 OCHOBaX IIOBEICHUS
JOJIe B OpTaHU3alusaX, YIYUT TBOPUYECKH U
MIEPCTIEKTHBHO  MBICIINTh, HCCIEJOBATh,

ONG,
ON10




MOTHUBUPOBATh  HCIOJIb30BaTh  HAYYHBIN
MOJIX0A K OOBSICHEHHIO IIPUYHH ITOCTYIKOB
WHAWBUAOB B OIIPEICIICHHBIX YCJIOBHSX.
PasBuBaeT  HaBBIKH B NPOBEICHHU
MPAaKTUYeCKUX  HCCIICIOBAHUMN, aHaNW3e
mpobieMHBIX  cuTyanuid. CrmocoOcTByeT
MOJYYCHUIO KOMIETEHIMH B  00JacTu
(hopMHpOBaHUS KOPIIOPATHBHOM KYJIBTYPHI
u OpraHU3alMOHHOTO MOBEJCHNS,
3¢ (heKTHBHBIX YeIIOBEYECKUX
B3aMMOOTHOILICHHUH.

BD EC

OBOC 218

Organizational
behavior and
organizational
culture

The discipline provides a systematic view
of the basics of human behavior in
organizations, teaches creative and forward
thinking, research, motivation to use a
scientific approach to explain the reasons
for the actions of individuals in certain
conditions. Develops skills in conducting
action research, analyzing problem
situations. Contributes to the acquisition of
competencies in the formation of corporate
culture and organizational behavior,
effective human relations.

[IpakTukans
K KoHE
WHCTPYMEHTA
J/IBI
MapKETHHT
Moyi/
Monyne
MPAKTHYECKO
rou
MHCTPYMEHTA
JIBHOTO

Mopyabai coTTi asKTaFraHHAH
Keifin 0lmiM amymsl Ka0ijeTTi:
ON3, ON5, ONG6, ON7, ON9,
ON10, ON11

IocJe ycnenrHoro 3apepiieHus
MoayJsl o0yuarouuiics Oyner:
ON3, ON5, ON6, ON7, ON9,
ON10, ON11

Upon successful completion of

BII TK

BU 219

buznecti
YHBIMAACTBIPY

Ilon OwusHecTiH TeOpHWSIIBIK HETi3Iepi
OOMbIHIIIA oLmimal KaJIBIITaCTBIPAIBI,
KociOM  KBI3MET  cajachlHIa  OW3HECTL
OackapymblH  Typii  Tociamepi  MeH
KypaJiapbiH KOJIIaHy JlaFIbLIapbIH
KaJbINTACThIpaapl. [IoH aschiHAa OlITIM
anympuiap OW3HEC YFBIMBIH, TYPJIEPiH,
YHBIMIACTBIPBUTYBI MEH
WHOPPaKYphUIBIMBIH,  OW3HECTI  TipKey,
OaHKPOTTBHIK  JKQHE  Tapary  TopTiOiH
3epTTeii.

ONG,
ONDO,
ON11




MapkeTuHra/
Module of
instrumental
and practical
marketing

the module, the student will:
ON3, ON5, ON6, ON7, ON9,
ON10, ON11

B/l KB

OB 219

Opranuzanus
Ou3Heca

Hucturinaa  GOpMHUPYET  3HAHHS 10
TEOPETHYECKNM OCHOBaM Om3Heca, o0yJaer
HaBBIKaM MPUMEHEHUS Pa3INIHBIX
MPUEMOB U CPECTB YIPaBJICHUs OM3HECOM
B chepe poheCCUOHATBHOMN
JeSITeTbHOCTH. B paMkax JIUCIHIUTAHBI
oOydaromuecss W3y4aT TMOHITHE, BHJIbI,
OpraHM3alMi0 U UHPPACTPYKTYpy OM3HEca,
MOPSIIOK  perucTpanui, OaHKpPOTCTBA U
JTUKBUJAINH OM3HECA.

BD EC

BO 219

Business
Organization

The discipline formation knowledge on the
theoretical foundations of business, teaches
skills of applying various techniques and
tools of business management in the field of
future professional activity. Within the
framework of the discipline, students study
the concept, types, organization and
infrastructure of business, the procedure for
registration, bankruptcy and liquidation of
business.

BIT TK

BShzh 219

backapymbuibik
HIeIIIMIEP/II JKacay

[Ton OackapyuibUIbIK —IICHIIMHIH — MOHI,
Ma3MyHBI, TYpJIepi, 0acKapyIIbLUIbIK
merriMaepai a3ipieynin oprypmi
ANTOPUTMIEP] Typallbl TEOPHSUTBIK OLTiMIi
KaJIBIIITACTBIPAbl. Op TYPJi *Karnaiiapa
PPX xy3ere acelpyIdblH €H YThIMIbI
YHBIMAACTBIPYIIBIIBIK ¢dopmanapeiMeH,
3aMaHayd OKeNUIK  TeXHOJOTHsIapMEH
TaHBICTHIPAJIBIL. Backapyuibuibik
memiMaepai  93ipiey  JKoHe  KaObuigay
TEXHOJIOTHSIAPBIH/IA 0acKapyIIbLUIbIK
HmemiMaep i KaObliaay YIiH CaHIbIK JKOHE
camajblK Taugay KYprizy JAarIblUIapbiH
JAMBITAJIbI.

B/l KB

RUR 219

PazpaboTtka
YIPaBICHYECKUX

Huctunnuaa  QopMUpYeT TeopeTHYECKHe
3HaHUS O CYIIHOCTH, COACPXAHUM, BUAAX

ONBG,
ON10




pelIeHui

YOPABICHYECKOTO PEUICHUS, Pa3IMYHBIX
anropuTMax pazpaboTKH YIpaBIECHUYECKHX
petIeHuH. 3HAKOMHUT  C HanOoIee
paluroHANTbHBIMU OpraHu3allMOHHBIMU
hopmamu ocymecrBienuss  PYP B
pPa3/IMYHBIX YCIOBUAX, C COBPEMEHHBIMU
CEeTEBLIMU  TEXHOJOTHSIMU.  Pa3BuBaeT
HaBBIKU B MMPOBCACHUN KOJIUYCCTBCHHOI'O U
KaueCTBEHHOI'O0 aHanu3a ISl [PUHATUS
YOPABICHYECKUX PELICHUA B TEXHOJOTHSIX
pa3paboOTKH W TPUHSTHUS YHPABICHYECKUX
peLeHui.

BD EC

DMD 219

Development of
managerial decisions

The discipline forms theoretical knowledge
about the essence, content, types of
management decisions, various algorithms
for developing management decisions. It
introduces the most rational organizational
forms of the implementation of the RUHR
in various conditions, with modern network
technologies. Develops skills in conducting
quantitative and qualitative analysis for
management decision-making in
development technologies and management
decision-making.

BIT TK

IOKM 220

M HHOBAIUSIIBIK
OHIMJIEp MEH
KBbI3METTEP
MapKeTHHT1

Byn1 moH ci3re HMHHOBAIMSUIBIK ©HIMII
HapPbIKKa WBUDKBITYIBIH FEUIBIMHU-
MPAKTUKANBIK ~ JAFAbUIAPBIH  JaMBITYFa,
WHHOBALUSIIBIK QNeyeTTi
JIMarHOCTHKAaJIayFa, YHBIMIAFbI
VHHOBAIIUSJIBIK ~ YZEpiCKe, COHJal-aK
WHHOBALIUSJIBIK ~HAPBIKTAaFbl CYOBEKTiHIH
MIHE3-KYJIBIK €PEKIICIIIKTePiH KapacThIpyFa
MYMKIHJIK Oepei.

B KB

MIPU 220

MapxkeTuHr
MHHOBAIIMOHHOM
MIPOYKIIMH U yCITyT

Z[aHHaH JHUCHUIIIIMHA ITO3BOJINT BBIpa60TaTB
HAay4YHO-TIPAKTUYCCKUEC HaBBIKH
NPOABMKCHNA HWHHOBAIIMOHHOI'O IPOJYKTa

ONBG,
ON9




Ha  pBIHOK, TPOBECTH  JUATHOCTUKY
WHHOBAIIHOHHOTO MTOTEHIHANA,
WHHOBAIIHOHHOTO mporecca B
OpraHM3alli{, a TaKkKe paccMOTPEHHUE
ocoOeHHOCTEH TMoBeneHHs CyObeKTa Ha
pBIHKE WHHOBAIIUH.

BD EC

MIPS 220

Marketing of
innovative products
and services

This discipline will allow you to develop
scientific and practical skills for promoting
an innovative product to the market,
diagnose the innovative potential, the
innovation process in the organization, as
well as consider the characteristics of the
subject's behavior in the innovation market.

BII TK

IM 220

aHoBanusIIBIK
MEHEIHKMEHT

I[loH  WHHOBAIMSJBIK  KBI3BMET  JKOHE
WHHOBAMsUIapAbl  Oackapy  MeXaHu3Mi
TypaJbl TYCIHIK KaJIBIIITACTHIPAIIBI,
WHHOBAIUSIBIK MCHEKMEHTTIH YHBIMIIBIK-
SKOHOMHUKAJIBIK MOJICIIMEH TaHBICTBIPAJIBI.
WHuHoBanmsiappIH THIMALIITIH Oaranayia,
BEHUYPITIK KOHE Ou3Hec-TiepimTe
Kap>KbUIAaHABIPY mporecTepin
YUBIMIACTBIPYa JaFAbUIAPIbl JAaMBITAIbI,
VYakpIT T1IeHOEPIMEH HAKThl IIEKTEITeH
OHIM petinme WHHOBAIUSITAPABIH
epeKILeTIKTepiH Oarajayra KOMEKTECEeIl.
OmapaplH THIMIUTCH Oaranay HeTi3iH[e
MHHOBAIIHASIIAPIbI EHT13y OoMbIHIIIA
KY3bIPETTEP/II KAIBIITACThIPAJIbI.

B/l KB

IM 220

VM HHOBAaNIMOHHBIN
MEHEIPKMEHT

Huctunnmaa  (QopMHUpyeT Tpe/icTaBlIeHHE
00 WHHOBAallMOHHOM  JESTENbHOCTH U
MeXaHU3Me YOpaBICHUS HHHOBALUSIMH,

3HAaKOMHUT C OpraHu3alMoOHHO-
IKOHOMHYECCKOMN MOACIBIO
HWMHHOBAIITMOHHOI'O MCHCIPKMCHTA.
PazBuBaer HaBBIKH B OILICHKE

3G HEeKTUBHOCTH WHHOBAITUH, B

ONBG,
ON9




OpraHu3allid MpPOIECCOB BEHUYYPHOTO U
OM3HEC-aHTeITECKOTO (hMHAHCHPOBAHUS.
CrocobcTByeT  omeHKEe  OocoOeHHOCTel
WHHOBAIlMd ~ KaKk  MPOAYKTa,  YETKO
OTPaHUYEHHOTO pamMKamu BpPEMEHHU.
dopMupyeT KOMIIETCHIIMH 10 BHEAPCHUIO
WHHOBAllMii, Ha OCHOBE OLEHKH UX
3¢ HEKTUBHOCTH.

BD EC

IM 220

Innovation
management

The discipline forms an idea of innovative
activity and mechanism of innovation
management, introduces the organizational
and economic model of innovation
management. Develops skills in assessing
the effectiveness of innovation, in the
organization of processes of venture and
business angel financing. Facilitates the
assessment of the characteristics of
innovation as a product, clearly limited by
time. Builds competencies to implement
innovations, based on the assessment of
their effectiveness.

BIT TK

Bre 223

bpennuur

[Ton HapbIKTa OpaHaTEpAi KYDY,
KAUFACTBIPY JKOHE JaMBITy CaJaChIH/IAFbI
JKETEeKII (upManapIblH HETI3rl FBUIBIMA
TeOpHUsJappl MEH Taxipubeci  Typaibl
TEOPUSUTBIK ~ OUTIMJIII  KaJbIITACTHIPAJIBL;
OpPHIO  ayauTiH  KYpri3ydiH  Herisri
o/icTeMeNiepiMeH, IKOHOMHUKANBIK Ooynkay
JKOHe  OpRHATEpHiH  KYHBIH  Oaranay
o/icTepiMEH  TaHBICTHIpAJbl;  OpIHIUHT
CaJlaChIH/IAFbl MApPKETHUHTTIK ic-Iapaiap/isl
YUBIMIACTRIpYZIa JKOHE OTKi3yle OiniM
aymipuiap/ia MPaKTUKAIBIK —JaFAbLIapbIH
JIAMBITa]Ibl.

B/l KB

Bre 223

bpennuar

Huctunnuaa  QopMUpYeT TeopeTHYECKHe
3HaHHSA 00 OCHOBHBIX HAayYHBIX TEOPUAX U

ONBG,
ON11




ombiTe Beaymux ¢upm B chepe cozmaHus,
MO3UIIMOHUPOBAHUST M Pa3BUTHA OpIHIOB
Ha pBIHKE, 3HAKOMUT C OCHOBHBIMH
METOJIMKAMU MPOBEICHUS ayuTa OpIH/IOB,
METOJIaMH KOHOMHYECKOTO
NPOTHO3UPOBAHHUSA W OLEHKH CTOMMOCTH
OpPHIOB; pa3BuUBaeT y oOyyaromumxcs
IMMPAKTUYCCKUC HABBIKM B OpraHu3aliui "
MIPOBEICHUH MAPKETUHIOBBIX MEPOIPHUSTHIA
B obnacTu Op HAMHTA.

BD EC

Bre 223

Branding

The discipline forms theoretical knowledge
about the main scientific theories and
experience of leading firms in the field of
creation, positioning and development of
brands in the market; introduces the basic
methods of auditing brands, methods of
economic forecasting and valuation of
brands; develops students"" practical skills
in organizing and conducting marketing
activities in the field of branding.

BIT TK

PB 223

ITepconanabt
Oackapy

I[Ton  mepconanmpl  Oackapy  9uicTepi,
YUBIMHBIH KaJpIIbIK KypaMblH
KaJIBINTACTBIPY MpOLECi KoHE T.0. Typassl
JKYHeT TYCIHIK KaJbITacThIpasl. JKymbic
OpHBIH YHBIMIIACTHIPY, nepcoHalFa
KOKETTUTIKTI  Kocmapiay, MepCOHAIIbI
BIHTAJAHABIPY  TETIKTEpiH  Maijganany
JarJbpUIApbIH JAaMbiTajabl. Kel3MeTkepuepmi
ipikTey, IpIKTEey JKOHE Kaljay, KaJpibIK
MocenieNiepli  LIenly JKOHE IIepCcoHalFa
KaKETTLUTIKTI aHBIKTay OoiibIHIIIA
KY3bIPETTEP/Ii ayFa BIKIAI eTell.

B KB

UP 223

Ynpasnenue
[IEPCOHAIIOM

Hucturinaa  GOPMHUPYET  CUCTEMHOE
MPEJCTABJICHUE O METOJax YIPaBICHUS
[epcoHaIoOM, Ipoliecce  (HOPMHUPOBAHUS
KaJpOBOr0 COCTAaBa OpraHW3aliu, W T.I.

ONBG,
ON10




3HAKOMUT C METOJAaMH DPa3BUTHA H
o0ydYeHHs TIepCOHaNa M €ro MOTHBAIIUU.
Pa3BuBaeT HaBBIKH B  OpraHU3ALUH
pabouero MecTa, TUTaHUPOBAHUS
NOTPEOHOCTH B MEPCOHANE, UCIOIb30BAHUH
MEXaHHU3MOB CTHMYJIMPOBAHHUS IEPCOHAIA.
CrnocoOCTBYeT TOJNy4eHUI0 KOMIECTCHIUIH
o oTOopy, MoI0OPY M HaliMy IMEepcoHala,
PCUICHUIO  KaJpoBBIX  mpobieM  u
OIPEICICHHIO TOTPEOHOCTH B TIEPCOHAIIE.

BD EC

PM 223

Personnel
management

The discipline forms a systematic view of
the methods of personnel management, the
process of formation of the personnel
composition of the organization, etc.
Acquaints with the methods of development
and training of staff and its motivation.
Develops skills in the organization of the
workplace, planning the need for personnel,
the use of mechanisms for stimulating staff.
Contributes to the acquisition of
competencies in the selection, selec-tion
and recruitment of personnel, solving
personnel problems and determining the
need for personnel.

KII
KOOK

MK 302

MapKeTHHTTIK
KOMMYHHKaLUsIap

[ToH MapKETHHITIK KOMMYHHKAIASIAP/IbIH
TUIMIIIITIH ~ aHBIKTANUTBIH  YKapHaMAaJbIK
KeIlIeH, 3aMaHayd  KOMMYHHUKAIUSIIBIK
TEXHOJIOTHSJIAp JKOHE (haKTopiap Typajbl
TEOPUSIIBIK ~ OLTIMJII  KaJIbIITaCThIPAIBI;
MapKETHUHITIK KOMMYHHKAIUSIAp KYHECiH
JMAMBITYJIaFbl TPAKTUKAJIBIK JaFablaapibl
JAMBITyFa XKOHE Oekityre KOHE
KYpri3inreH KOMMYHUKALMSIIBIK
MapKeTHUHITIK  KBI3METTIH  THIMJIUTITIH
AHBIKTAayFa BIKIIAI €Te/I.

ONBG,
ON11




]l BK

MK 302

MapKCTI/IHFOBI)Ie
KOMMYHHKallun

Hucuunnuna QopMupyeT TeopeTHYecKHe
3HAQHHS O KOMIUIEKCE  IPOJBIKCHHS,
COBPEMEHHBIX KOMMYHHKAIIMOHHBIX
TEXHOJIOTHAX U (aKTOpax, ONpeAesIFOIIuX
3¢ (HEeKTUBHOCTH MapKETHUHTOBBIX
KOMMYHHKAIIUW; CIIOCOOCTBYET BBIPaOOTKE
U 3aKPEIICHUIO MTPAKTUYECKUX HABBIKOB IO
pa3paboTKe  CHUCTEMBl  MAapKETHHTOBBIX
KOMMYHHKAaIIUH u OIIpe/IeIeHIH
a¢hekTUBHOCTH TIPOBEJICHHBIX
KOMMYHHKAIIMOHHBIX MEPONPUITHH
MapKETHHTOBOT'O XapakTepa

PD UC

MC 302

Marketing
Communications

The discipline forms theoretical knowledge
about the promotion complex, modern
communication technologies and factors
that determine the effectiveness of
marketing communications; contributes to
the development and consolidation of
practical skills in the development of a
marketing communications system and to
determine the effectiveness of the
conducted communications  marketing
activities.

KII
KOOK

MB 303

MapkeTHHrTi
Oackapy

I[lon  wmapkeruHrti OackapyIblH  MOoHI,
Ma3MyHBI, QYHKIUSUIAPEI MEH MPUHIMAIITEP]
Typaibl OLTiMII KanbelmTacTeipanbl. Tayap,
Oara, TapaTy oHE KOMMYHHKATHUBTIK
casicaT cajlachlHJa KeJiCUIreH, capajaHFaH
HICIIIMACPl 93IpJey JKOHE ICKe achIpy
OolibIHIIA JaFAbUIapIbI JaMbITaJIbl.
MapKeTHHITIK KbI3METTI OaKpliay >KoHE
(upMaHBIH MapKETHHITIK KYII-KIrepiHiH
HOTHKEIIrH Oaranay OolibIHIIA
KY3BIPETTUTIKTI  KaJbIITACTBIPyFa  BIKIAI
eTesi.

ONG,
ON7




]l BK

UM 303

Ynpasnenue
MapKeTHHTOM

Hucuumnuaa  Gopmupyer 3HaHUMS O
CYIIHOCTH, COJCpKaHUM, QYHKIUIX U
NPHUHIUIAX ~ YIOPABICHUS MAapKETHHTOM.
PazBuBaeT HaBBIKM TI0O pa3paboTke U
peanu3aiuy COTJIacOBaHHBIX, B3BEUICHHBIX
pemeHuit B 00J1acTH TOBapHOM, IIEHOBOM,
pacnpefeMTeIbHO M KOMMYHHUKATUBHON
noJuTHUKU. CrocoOCTBYeT (hOPMUPOBAHUIO
KOMIIETEHIINN o KOHTPOJTFO
MapKEeTHHTOBOM JICITENEHOCTH W OIICHKE
PE3yJIbTATUBHOCTH MapKETUHTOBBIX YCHJIHM

(hupmeL.

PD UC

MM 303

Marketing
Management

The discipline forms the knowledge of the
essence, content, functions and principles of
marketing management. Develops skills for
the development and implementation of
coordinated, balanced decisions in the field
of product, pricing, distribution and
communication policy. Promotes the
formation of competence in the control of
marketing activities and assessment of the
effectiveness of marketing efforts of the
firm.

KII TK

MT 307

MapkeTHHITiK
Tanjaay

IIoH nypeic MapKeTHHITIK IMIENnMIepIi
KaObUIayFa MYMKIiHJIIK Kacayra
OarpITTAIFAaH MAapKETHHITIK  TaJlIay/bIH
HBICAHZAPbI, OfiCTepi JKOHE OaFbITTaphl
TypaJbl TEOPHUSITBIK olmimi
KaJBIITACTHIPAIbl; HAPBIKTHIK JKaFaainapaa
MapKETUHITIK TaJIAAY bl )KY3€Te achbIpyIbIH
MIPAKTHUKAIIBIK JIaFIbUIAPBIH
KaJBIITACTHIPYFa JKOHE OEKiTyre BbIKIAI
eTe/i.

] KB

MA 307

MapkeTHHIOBBII
aHaJIu3

Hucuunnuna ¢GopMupyeT TeopeTHYecKHue
3HaHMg o  (opmax, MeTogax W
HaIpaBIeHUIX MPOBEJCHUS

ONG,
ON7,
ON9




MapKEeTHHTOBOTO aHalln3a, HalpaBICHHBIX
Ha CO3JaHHUE BO3MOXKHOCTH ISl TIPUHSTHSI
MPaBIJIBHBIX MAapKETHHIOBBIX  PEIICHUN;
CIOCOOCTBYET BBIPAOOTKE U 3aKPEIUICHUIO
MPAKTUYECKUX HABBIKOB OCYIIECTBICHHUS
MapKETHHTOBOTO AaHAJM3a B PBIHOYHBIX
YCIOBHUSAX.

PD EC

MA 307

Marketing analysis

The discipline forms theoretical knowledge
about the forms, methods and directions of
marketing analysis, aimed at creating
opportunities for making the right
marketing decisions; contributes to the
development and consolidation of practical
skills in the implementation of marketing
analysis in market conditions..

bell TK

BT 307

Backapybuibik
Tangay

IIon HapelKk JKaFgailblHOA  KE3-KEJIreH
KYKBIKTBIK HBICAH/IaF bl yibIMaapaa
CTpPATETHSUIBIK JKOHE TaKTHKAIBIK Oackapy
HIenimMaepin KaObLIIaY MakcaThIHIa
SKOHOMHKAJIBIK TaJIay 9JiCTEMEC] Typasbl
O1IIiM KElIeHIH KaJTBIITaCTBIPAIBI,
0acKapylbUIBIK ~ Talaylbl  aKMapaTThIK
KaMTaMachl3 €Ty Typajibl OiliM KelIeHiH
KaJIbINTACTHIPA/AbI, ~ YHBIM  KBI3METIHIH
TUIMJIUTITIH apTTBIPY PE3epPBTEPiH aHBIKTAY
KOHE ecemnTey IKOHE OHBI  OakpUIay
OOHBIHIIA  MPAKTUKANBIK  JaFdbUIApIbl
JIAMBITAIBI.

1 KB

UA 307

YnpaBieH4UeCKUi
aHaIu3

Hucnumnmuaa  GopMuUpyeT  KOMILIEKC
3HaHUM O  METOIMKE  NPOBEICHHMS
9KOHOMHMYECKOIO  aHaliuM3a C  LENblo
MIPUHSTHS CTPATETUYECKUX M TaKTUYECKUX
yIpaBieHUYECKUX PELICHUI B OpraHu3aLusax
000 mpaBoBOH (GOPMBI B YCIOBHSIX
pBIHKa, (OpMUpYyeT KOMIUIEKC 3HaHUU 00
WHPOPMAIIMOHHOM o0ecrieueHun

ONg3,
ONS5,
ONG6




YIPaBICHUECKOTO aHAIN3a, BhIpabaThIBaCT
MPAKTUYECKUE HABBIKA  BBISBICHHUS U
noJicueTa pe3epBoB MTOBBITIICHHSI
3¢ hekTUBHOCTH JeATEILHOCTU
OpraHM3aIMy U KOHTPOJIS 32 Hell.

PD OC

MA 307

Managerial analysis

The discipline forms a set of knowledge
about the methodology of economic
analysis in order to make strategic and
tactical management  decisions  in
organizations of any legal form in market
conditions, forms a set of knowledge about
the information support of management
analysis, develops practical skills to
identify and calculate reserves to improve
the efficiency of the organization and
control over it.

KII
KOOK

OP 304

OnpipicTik
MPaKTUKACHI

Ic xy3iHme CTyHeHT MapKeTHHT LHKI
MIOHJICPIHEH aFaH TEOPHSIIBIK OUTiMIEpiH
OekiTeni koHe TepeHueTenmi. Taxipube
MapKeTHHITIK  TalJayAblH dp  Typii
olicTepiH KOJJaHY apKbUIBl  YHBIMHBIH
MaKpo JKOHE MHUKPO OPTACBIHBIH Kal-KyHi
Typasbl aKmaparThl TaHIay MEH KOpPBITyFa
BIKITAJ eTei; KOpILaraH opra
(dakTopnapbHBIH YHBIM KBI3METIHE dcep
eTy JIOpeKEeCiH aHbBIKTay; MAapKeTHHITI
Oackapy TMpouUecTepiH Taijnay; YHbIM
KBI3METIHIH HOTHXKEJICPIH 3epTTey, Taljay
YKOHE JKaNIbLIAY.

T BK

PP 304

[IpousBoacTBeHHAas
MPaKTHUKA

Ha mnpakTumnke CTyAeHT 3akperuiieT u
yrayOssieT  MOJyYeHHBIC TEOPETHUYCCKHE
3HaHHUA IO AWCHHUIIIMHAM MAapKETUHI'OBOI'O
nukna. [IpakTuka crnocodcTByeT noadopy u
0000meHn0 WHMGOPMAIUK O COCTOSHUH
MAakpoO M MHKPO Cpeabl OpraHA3alnn
IOCpEACTBOM MIPUMCHCHUU Pa3JIMYHBIX




METOIOB MapKEeTHHTOBOTO aHaJn3a;
OIpe/ieieHHe CTENCHN BIMSHUSA (HaKTOPOB
BHCIIHEH  cpeapl  Ha  JICATEIBHOCTD
OpraHu3alvu; NpOBe/ICHHE aHanm3a
MPOIIECCOB  yMPaBICHUS MapKETHHTOBOH
JIeATCIIbHOCTRIO;  U3YYCHHE, aHaIu3 |
0000IIICHHE  Pe3yJbTATOB  JCATEIHLHOCTH
OpraHu3allvu.

PD UC

SP 304

Specialized practice

In practice, the student consolidates and
deepens the theoretical knowledge gained
in the disciplines of the marketing cycle.
Practice contributes to the selection and
generalization of information about the
state of the macro and micro environment
of the organization through the use of
various methods of marketing analysis;
determination of the degree of influence of
environmental factors on the activities of
the organization; analysis of marketing
management processes; study, analysis and
generalization of the results of the
organization's activities.

Ke3mer
cajayiapblHIa
FBI
MapKeTHHT/
MapkeTHHr B
chepax
JEeSITeNbHOCT
n/

Marketing in
the fields of
activity

Mopyabai coTTi asKTaFraHHAH
KeiliH OlLTiM anymbl Ka6inerTi:
ON4, ONG6, ON7, ONS8,
ON9,0N10

IMocae ycnemnoro 3apepuienns
MOIyJsl o0Oyuaronuiics Oyner:
ON4, ON6, ON7, ONS8,
ON9,0N10

Upon successful completion of
the module, the student will:
ON4, ON6, ON7, ONS8,
ON9,0N10

BII TK

KKCM 225

Kemer kepcery
caJlaChIHBIH
MapKeTHHT1

ITon  KpI3MET  KepceTy  cajachlHIa
MapKETHHITIK CascaTThl KYPYABIH FBUIBIMH
Heri3gepin  ycbiHamel.  Kei3mer  eHiMi
pETiH/ET] epeKIIeNiKTepiH eCKepe OTHIPHII,
MapKETHHTTiK KBI3METTEePAIH
epeKIIernikTepi TypaJbl olmimi
KaJIBITITACTBIPAIBI. Kezmer  kepcety
callaCblHIa  HETI3AeNreH  MapKEeTHUHITIK
mienrimaep KaObLIIay JIaFbUTAPBIH
yiipereni.

B KB

MCU 225

MapxkeTHHr chepsl
yCIIyT

JlucuunnmHa 3HAKOMUT C  Hay4YHBIMH
OCHOBaMHU  pa3pabOTKM  MapKETHHIOBOU
MOJIMTUKKH B cdepe ycayr. Dopmupyer
3HaHUs cnenu(UKH MapKeTHHTa YCIYT ¢

ONG,
ON9




Y4ETOM OCOOEHHOCTEH YCIIyrd Kak ToBapa.
[IpuBuBaet HABBIKU TIPUHSTHS
000CHOBaHHBIX MAPKETHHTOBBIX PEIICHUN B

cdepe yciyr.

BD EC

SSM 225

Service sector
marketing

The discipline introduces the scientific
foundations of developing a marketing
policy in the service sector. Forms
knowledge of the specifics of marketing
services, taking into account the
characteristics of the service as a product.
Teaches the skills of making informed
marketing decisions in the service sector.

BII TK

BKB 225

Bacexkere
KAOUIETTUTIKTI
Oackapy

ITon GocekenecTik, Oacexere KaOLJIETTIIIK,

0ocekenecTiK APTHIKIIBUTBIKTAp
TEOPUSIAPBI,  OJCEKENECTIKTIH  HeTi3ri
CTpaTerusuapbl TypaJbl TYCIHIK

KanmemracTeipanel.  Cama  epeKIeNirin
€CKepe  OTHIPBIN, OHIMHIH  0Oacekere
KaOlIeTTiIIriH Oaranay omicteMeciH
KOJIIaHyFa, caiajarbl TaOBICTBIH HETi3ri
(hbakTopaapbIH JKOHE 0aceKeecTiK
apTHIKIIBUIBIKTAP/IBIH KO3JICpiH aHBIKTayFa
yipereni. KocimopblHHBIH —OoceKenecTik
OpTacChIH JIUarHOCTHKAJIAY KOHE
0ocekenecTep/iiH KbI3METIH Taljiay KoHe T.
0. JaFipUIapblH JaMbITAJbl. OHIM MEH
KOCIMOPBIHHBIH,  Oocekere  KaOiIeTTiik
JICHTeliiH 0acKapy JKoHe aHbIKTay OOMbIHIIIA
KY3BIPETTUTIKKE KOJI JKETKI3yre  bIKIall
eTemi.

B KB

UK 225

Ynpasnenue
KOHKYPEHTOCTIOCOOH
OCTBIO

Hucuunnuna GopMupyeT npeacTaBIeHHE O

TEOPUSIX KOHKYpEHLUH,
KOHKYPEHTOCIIOCOOHOCTH, ~KOHKYPEHTHBIX
MIPEUMYILECTB, 0a3oBbIe CTpaTerusix

KOHKYPCHIHMU. Yuur MNPUMCHATb METOJIUKH
OIIEHKH KOHKYPEHTOCITOCOOHOCTH

ONG,
ONS,
ON9




MPOAYKIHMH C yYETOM CHenru(UKH OTpaci,
BBISIBJIATH KJIIOYEBBIE (DAaKTOpHI yclexa B
OTpacid M HCTOYHMKH KOHKYPEHTHBIX
MIPEUMYILECTB. Pa3BuBaer HaBbIKU
JUarHOCTHKH KOHKYpPEHTHOH cpenbl
NPEeNNpUsITH M aHalIu3a JesSTeIbHOCTH
KOHKypeHToB u  T.n.  CmocoGcTByer
MOJTyYEHHUIO KOMIIETEHIIUI 10 YIpaBIeHUIO
u OTIPENICIICHUIO YPOBHSA
KOHKYPEHTOCIIOCOOHOCTH TOBapa u
IpeaIpUATHUS.

BD EC

MC 225

Management of
competitiveness

The discipline forms an idea of the theories
of competition, competitiveness,
competitive advantages, basic strategies of
competition. Teaches to apply methods of
assessing the competitiveness of products,
taking into account the specifics of the
industry, to identify key success factors in
the industry and sources of competitive
advantages. Develops skills in diagnosing
the competitive environment of the
enterprise and analyzing the activities of
com-petitors, etc. Promotes the acquisition
of competencies in managing and
determining the level of competitiveness of
goods and enterprises.

BII TK

IM 226

WnTepner-
MapKETHHT

[loH MapkeTHHITIK MiHZETTEepAi IIeury
YIIH KOCIHOPBIHAAPABIH 3KOHOMHKAIIBIK
KBI3METI OaprIChIHIA KOJIJAHBIJIATBIH
WHTEPHET-MapKETUHITIH Ka3ipri 3aMaHfbl
TYKBIPBIMJIAMACHI TypaJibl KyHeni
KO3KapacThl KaJIbIITacThIpaabl. CTyneHTTep
HHTEPHET-MapKETUHT KypalJapblH Kaciou
KbI3METTE Maiifanany cajacelHaa 0ij1iM MeH
JarfpiFa We  OoJajapl  JKOHE  CaThIll
aJTylIbUIapFa OHIMII HEMece KbI3METTI caTy

ONG,
ON9




JKOHE OJIApMEH KapbIM-KaTBIHACTHI OacKapy
MaKCaTBIH]IA WHTEPHETTET1 JOCTY Pl
MapKETHHT TiH OapITBIK acIeKTUIepiH
naiianany ToxipuOeciH ajnasl.

B/l KB

IM 226

HNureprer-
MapKETHHT

Hucuunnuna  GopMHpPYET  CHCTEMHOE
MIPENCTaBICHNE O COBPEMEHHON KOHIIETIIIHN
MHTEPHET-MapKETHUHIa, HCIOJIB3YyEMONH B
XoJie X03sIMCTBEHHOU IesITeIbHOCTHU
MIpeANPUATHN B LEJSIX pereHns
MapKeTHHTOBBIX  3amad. OOydvaromuics
OpUOOPETYT 3HAHHWS M HAaBBIKM B 00JacTd
UCIIOJIb30BaHUsI WHCTPYMEHTOB HHTEPHET-

MapKeTHHTa B npodeccuoHanbHON
JNEeATeNbHOCTH W MOJlydyaT  IPaKTHUKY
UCIIOJIB30BaHUSA BCEX aCIIEKTOB

TPagULMOHHOTO MapkeTuHra B MHTepHere,
C LEJBI0 MPOAAaXH NPOAYKTa WM YCIyTd
MOKYTIATeNsIM u yIpaBIeHUS
B3aMMOOTHOIICHUSMH C HUMHU.

BD EC

IM 226

Internet Marketing

The discipline forms a systematic
understanding of the modern concept of
Internet marketing used in the course of
business activities of enterprises in order to
solve marketing tasks. Students will acquire
knowledge and skills in the field of using
Internet  marketing tools in their
professional activities and will get the
practice of using all aspects of traditional
marketing on the Internet, in order to sell a
product or service to customers and manage
relationships with them.

BIT TK

MAZhM
226

MapKeTHHITeT1
aKIapaTThIK
KyHenep KoHe
MOJIETIBICY

[ToH 5KOHOMHMKAHBIH TYPJi CaJlaaphbl YIIiH
3aMaHayd aKMapaTThIK TEXHOJIOTHSIIAPIbI
naiianany MYMKiHAIKTEPi Typaibl *yHei
TyciHik  Oepemi. 1C:  OyxranrepusHbl
koamanyael  yipereni; COHO-ra canbik

ONBG,
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€CEMNTINIr HBICAHAAPBIH TOJNTHIPY KOHE
xKibepy; Project Expert-re KapKbUIBIK
TaJIay bl aziprey. MapxkeTunrre
AKMapaTThIK ~ KYHenepAl  MpakTHKAaJIbIK
KOJNJaHy  calachlHAa  KOCBHIMILIAIAP.IbI
Taljiay JKOHE TECTiNey, Kap KbUIBIK Talaay
ywiH Oargapnamanapipl O6antay OOWbIHIIA
JaFapLIap MEH KY3BIPETTUTIKTEP i
JTAMBITA]IbI.

51 KB

ISMM 226

Wudopmarmonnsie
CHUCTEMBI U
MOJIETIMPOBAHUE B
MapKeTHHTE

Hucuurnza JaeT CHUCTEMHOE
IpeJICTaBIeHNe 0 BO3MOKHOCTSIX
UCTIOJIb30BaHUA COBpPEMEHHBIX
“H(OPMAITMOHHBIX TEXHOJIOTHIA TUISL
pa3IMYHBIX OTpaciied SKOHOMHUKH. YUHT
HCIIOJIb30BaTh 1C: Byxranreputo;
3aMONHATh W OTHPAaBIATH  (POPMBI
HaJIOrOBOM OTYETHOCTH B COHO;
paspabareiBaTh (UHAHCOBBIN aHATU3 B
Project Expert. PaspuBaer HaBBIKH U
KOMIIETEHILIMH 110 HACTPOMKE MPOrpaMm st
(MHAHCOBOTO aHalW3a, TECTUPOBAHUS U
aHalM3a  NPWIOKEHHH B olOiactu
MPaKTUYECKOTO HCII0JIb30BaHUS
UHQOPMAIOHHBIX CHCTEM B MAPKETHHTE.

BD EC

ISSM 226

Information systems
and simulation in
marketing

The discipline provides a systematic
understanding of the possibilities of using
modern information technologies for
various sectors of the economy. Teaches
you to use 1C: Accounting; fill out and
submit tax reporting forms to SONO;
develop financial analysis in Project Expert.
Develops skills and competencies in setting
up programs for financial analysis, testing
and analysis of applications in the field of
practical use of information systems in
marketing.




KII TK

KM 309

Kommepuusnsix
MapKEeTHHT

[on KOMMEPIHSIIBIK MapKeTUHTTiH
Ma3MYHBI, MaKCcaTTapsl MEH €peKIIeTiKTepi
Typasbl JKYHeli TYCIHIK KaJIBIITACTBIPA/IBL.
MapKkeTHHITIK  3epTTeyJepAiH dp Typii
olicTepiH  KOJAaHyFa,  MpoOJieMalbIK-
OarpITTaFaH aKHmapaTThl JKWHAyFa >KOHE
OCBl JIEpEeKTepHi TYCIHAIpyre YHpeTeni.
MapkeTuHr KBI3METiH nepbec
YUBIMIACTBIPY JKOHE JKYPri3y JarablIapblH
MaMBITabI-cayna ICIHAETi >KaHaJBIKTap.
AyMaKTBIK yibIMIIapaa KOMBIIFaH
MiHJETTEPi Ienry YIIiH KaXKeTTl
NepeKTepai KUHAYABI, Talgayasl >KoHE
OHJICY/II KY3ere achlpyla KyY3BIPETTUTIKTI
KaJIBIITACTBIPYFa BIKIAJ eTeli.

T KB

KM 309

Kommepuecknii
MapKETHUHT

Hucuunnuaa  GopMHpPYET  CHCTEMHOE
MIPENCTABICHUE O COJECPKAHHMH, LEIIX MU
0COOEHHOCTAX TpeW] - MapKeTUHra. Y4uT
MIPUMEHATh pa3nu4HbIe METOBI
MapKETUHIOBBIX MHCCIICIOBaHUH, COOMpAaTh
po0JIeMHO-OPHEHTHPOBAHHYIO
UHQOPMAIMI0 W HWHTEPIPETUPOBATH OTH
JTaHHBIE. PasBuBaer HaBBIKU B
CaMOCTOSTEJIbHOMN OpraHu3anuu u
IMPOBCACHUN MapKeTHHFOBOﬁ JACATCIIBHOCTHU
B TOProBOM  JeJe€. CriocobcTByeT
(hopMHPOBaHUIO KOMIIETEHLU I B
ocyllecTBIeHUH  cOopa, aHauM3a U
00pabOTKM JaHHBIX, HEOOXOIUMBIX IS
pelLIeHus NOCTaBIEHHBIX 337a4 B TOPTOBBIX
OpraHu3alysx.

ONBG,
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PD EC

KM 309

Commercial
marketing

Discipline forms a systematic
representation of the content, goals and
features of trade marketing. It teaches to
apply different methods of marketing
research, collect problem-oriented
information and interpret these data. It
teaches to apply different methods of
marketing research, collect problem-
oriented information and interpret these
data. Contributes to the formation of
competencies in the collection, analysis and
processing of data necessary for the
solution of tasks in trade organizations.

KII TK

EM 309

Event-mapkerunr

[ToH MapKeTHHITIK KOMMYHHUKAIUSHBIH
3JIEMEHTI pETiHAe OKHFa Typalbl KaciOu
YFBIMIAP/bl  KABIITACTHIPAbl, OKHFAHBI
maiiianany — MakcaTTapblH, OKHFAIaP.IbI
a3ipiiey MPOIECiH, OKUFaHbl YHBIMIACTBIPY
JKoHe 0Oackapy oMiCTepiH, COHAal-aK
OKUFaHBIH THUIMJLTITIH Oaranay ofjicTepiH
KapacThIPaJIbI. Binim aTyuIbUIapra
IICUXOJOTHSUIBIK ~ JKOHE  DOMOIIMOHAIIIEI
CUMaTTaManapblHa COWKeC caThlll  any
Typaybl HICHIM KaObUiiayra OalJaHBICTHI
OKWFajapra  KaThICYIIBUIAPJABIH  MiHE3-
KYJIKBIH (TONTHIK MiHE3-KYJIBIK) 3epTTeyTe
MYMKIHJIK Oepei.

ON0O,
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]l KB

EM 309

Event-mapkeTunr

Hductunnmna ¢dopmupyet
PO ECCHOHANILHBIC TTOHATHS O COOBITHH
Kak dIIEMEHTE MapKEeTUHTOBBIX
KOMMYHHKAllMi, paccMaTpuBaeT  LeNu
HCTOJIb30BaHUS COOBITHSI, nporecc
pa3paboTKu COOBITHH, METOIBI K
OpraHu3ally U YIPaBICHUIO COOBITHEM, a
TaKKe CIOCOOBI OIEHKU YPPEKTUBHOCTH OT
IIPOBEIEHHOTO COOBITHSI. Haet
BO3MOXHOCTh ~ OOyYarOIUMCS ~ U3y4YHUTh
MOBEICHUE YYaCTHUKOB cOOBITHI
(TpymmoBoe  TOBENEHHWE), CBSI3aHHOE C
MPHUHATHEM pelIeHHS O TMOKYIKe B
COOTBETCTBHUU C HUX IICUXOJOIMYCCKHMH U
OMOIIMOHAJIBHBIMU XaAPAKTCPUCTUKAMMU.

PD EC

EM 309

Event-marketing

The discipline forms professional concepts
about the event as an element of marketing
communications, considers the purpose of
using the event, the process of event
development, methods for organizing and
managing the event, as well as ways to
evaluate the effectiveness of the event.
Gives students the opportunity to study the
behavior of event participants (group
behavior) related to making a purchase
decision in accordance with their
psychological and emotional characteristics

KIITK

SM 310

CrpaTerusuibiK
MapKETHHT

ITon CTPaTErHsUIBIK MapKETHHTTiH
omicHaMajblK Herizaepid, CTpaTerusuibiK
MapKEeTHHT KYpasIapbIHbIH
EpeKILETKTepiH  OKbITaabl. DupmaHbg
cajlajarsl JKarIanbIHa YKOHE OHBIH aJIIbIHIA
TYpFaH mpobiemManapra Tajajay Kyprisyre,
(upMaHbIH aFbIMIAFbl KaFJAalblHA TalAay
KYpPrizy KOHICTIHSIAPbI MEH
olicTeMesiepiH  KOJJlaHyFa,  TaHJaJFaH

ONBG,
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CTpaTeTHsiHbl  TYXXBIpBIMJAyFa  YHpeTy.
bipaeme OamamamapmaH — CTpaTETHSHBI
TaHAay  Ke3iHAe  mmemnM  KaObuigay
JardpulapblH - AaMbiTanbl.  CTpaTerusuibik
JKOHE JKEeNleN MaKcaTTapAbl ONapiblH e3apa
OaifaHBICEIHIA aHBIKTAY OoMBIHIIIA
KY3bIPETTEp/i KaJbINTACTHIPAIbI.

]l KB

SM 310

Crparerudeckuit
MapKEeTHHT

JducuuninuHa w3ydaeT METOJIOJOTHYECKHe
OCHOBBI ~ CTPaTErMYeCKOro MapKeTHHTa,
0COOCHHOCTH MHCTPYMEHTapHS
CTpaTeTMYeCKOro  MapKeTWHra.  YUHT
NPOBOJNTH AHANN3 TOJOXKEHUS (QUPMBI B
OTpaciy M CTOSIIMX TIepex Hel mpoliem,
IIPUMCHSTDH KOHIICTIIINH u MCETOANKU
IIPOBE/ICHHS aHAJIHN3a TEKYIIEro COCTOSHUS
(hupwmsl, 000CHOBHIBATH BEIOpaHHYIO
crpareruro. Pa3BuBaeT HaBBIKM B MIPUHITHH
pemieHnit TpU  BbIOOpE CTpaTeruul U3
HECKOJIBKUX  anbTepHaTHB. Dopmupyer
KOMITETEHIINU 1o OTIPE/ICIICHHIO
CTPATECTUYCCKHUX M OIICPATHBHBIX Heﬂeﬁ B
UX B3aUMOCBSI3H.

PD EC

SM 310

Strategic Marketing

The discipline studies the methodological
foundations of strategic marketing, features
of strategic marketing tools. It teaches to
analyze the position of the company in the
industry and the problems it faces, to apply
concepts and methods of analyzing the
current state of the company, to justify the
chosen strategy. Develops skills in decision
making when choosing a strategy from
several alternatives. Forms competence to
define strategic and opera-tional goals in
their relationship.

KITTK

Agr 310

ArpomMapKeTHHT

[lon  arpoMapKeTHWHITIH  MOHI  MEH
Ma3MyHbl, oHbIH AOK Oackapynarbl peii

ONBG,
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MEH  MakcarTapel  Typambl  Oimimzi
KaJIBINITACTHIPA/IBL; arpapIbIK OHIM
(KpI3MET) HapBIFBIHA Talgay JKyprizyre
YKOHE Tayap/blH HapBHIKTa MMO3ULIMSUIaHYbIHA
y#ipereni; MapKeTHHITIK OaFaapiaManapasl

KYpacTeIpya, HaKThI HapBIKTHIK
KarJalinapra apHajfaH MapKeTUHITIK ic-
Iapanap SKUBIHTBHIFBIH TaHJayaa

JAFABUIAPIBl TAMBITAJIbI, arpapiiblK cajiaaa
MapKeTHHT OUTiMIH MPaKTUKAIBIK KOJIJAHY
Oemirinne KY3BIPETTITIKTI
KaJBITITACTBIPAIBI.

T KB

Agr 310

ArpoMapKeTUHr

Hucuunnuna  ¢opMupyeT  3HaHHS O
CYIIHOCTH U COJEpKaHUH arpoMapKeTHHTIa,
ero ponu u uenu B ynpasinenuu AIIK; yaut
MPOBOOUTH  AHAJIW3 pbIHKA  arpapHou
MPOAYKIHH (YCIIyT) W TO3WITHOHUPOBAHUS
TOBapa Ha pBHIHKE, pa3BUBACT HABBIKH B
COCTaBJIEHMHM MapKETHHIOBBIX IPOrpaMM, B
BBIOOpE Habopa MapKETHHTOBBIX
MEPOTIPUATHI JIJIsl KOHKPETHBIX PBIHOYHBIX
YCIIOBUM, (OPMUPYET KOMIICTCHIIMA B
YacTH MPAKTUYECKOTr0 NPUMEHEHHS 3HaHUN
MapKeTHHIa B arpapHoii cdepe.

PD EC

Agr 310

Agromarketing

The discipline forms knowledge about the
essence and content of agromarketing, its
role and goals in the management of the
agro-industrial complex; teaches to analyze
the market of agricultural products
(services) and positioning of goods on the
market; develops skills in the preparation of
marketing programs, in the selection of a
set of marketing activities for specific
market conditions, forms competencies in
the practical application of marketing
knowledge in the agricultural sector.




KII TK

OM 311

OHepKacinTik
MapKEeTHHT

[Ton OHEPKACIIITIK eHIMIEp MEH
OHEPKOCINTIK  KBI3BMETTEp  MapKETHHTI
cajacelHIa OimiM, OUTIK JKOHE JaFablIap.Ibl
KaJIBIITACTBIPAIBI. Onepkocin
CaJlaCBHIHIAF bl MapKETHHITIH
EPeKIIeNKTEpiH yipereni. MapKeTHHITIK
KypaJigapabl €CKepe OTBIPBIT, OHAIPICTIK
IpoIIeCTi YTBIMBI YUBIMIACTBIPYFa
yiperexni. OHepKacinTiK eHJIipicTeri
MapKeTHHITIK  KbI3MET  CaJaChIHJAFrbl
MoceJNie-JIep/li  Taljay ~ JKOHE  IIelry
KaOiJeTTepiH JaMBITaIbl.

T KB

PM 311

[TpombineHHbIN
MapKeTHHT

JucnurmiHa GopMUpYeT 3HAHUS, YMCHHS
u HaBbIKH B O6J]aCTI/I MapKCTUHT'a
IIPOMBIIUIEHHOMN NPOAYKLIAN u
MPOMBIIIITICHHBIX YCIIYT. Yuur
0COOCHHOCTSIM MAapKETHHTa B OTPACISIX
npombIuieHHOCTH. OOydYaeT paroHaIbHO
OpPraHU30BaTh MPOU3BOJCTBEHHBIN MPOIECC
C y4eTOM MAapKETHHIOBBIX WHCTPYMEHTOB.
PazBuBaeT cmocoOHOCTM K aHANU3y H
PELICHHUIO npooJieM B chepe
MapKEeTHHIOBO JeSITENIbHOCTH B
HPOMBIIIJICHHOM MIPOM3BOJICTBE.

PD EC

IM 311

Industrial Marketer

The discipline forms knowledge, skills and
abilities in the field of marketing of
industrial products and industrial services.
Teaches the specifics of marketing in
industries. Teaches how to rationally
organize the production process taking into
account marketing tools. Develops the
ability to analyze and solve problems in the
field of marketing activities in industrial
production.

ONBG,
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OM 311

OHipicTiK
MEHEHKMEHT

[lon eHmIPICTIK MEHEHKMEHTTIH MOHI,
MarbIHACKl JKOHE EPEeKIIeNKTepi Typajbl

ONG6




TEOPUSIIBIK ~ OUTIMIII  KaJIBINITACTHIPAIBI.
OHEpKaCINTIK KACIMOPHIHAB OacKapyIarbl
MEHEPKMEHTTIH 3aMaHayd oJiCTepiMeH
TaHBICTHIpaAbl. OHAIPICTIK YHBIMAAPIBIH
KBI3METI Typajbl Tajnay MaTepHaiJapbiH
JalbIHIAyAa JaFapuiap MEH KY3bIpeTTepii
KaJIBIITACTHIPAIBI.

]l KB

PM 311

ITIpou3BOACTBEHHBII
MEHEDKMEHT

Hucuunnuna QopMupyeT TeopeTHYECKHe
3HaHUSI O CYUIHOCTH, 3HAYCHUH U
0COOEHHOCTAX MIPOU3BOJCTBEHHOTO
MCHC/PDKMCHTA. 3HAKOMHT C COBpPCMCHHBIMHA
METOJaMM MCHCPKMCHTAa B YIIPABJICHUHA
MIPOMBIIIJICHHBIM MPEONPUSITHEM.
Pa3BuBaeT HaBBIKH U KOMIICTCHIIMH B
MOJITOTOBKE AHAJIUTHYECKUX MaTepUalioB O
JESITebHOCTH MIPOU3BOJCTBEHHBIX
OpraHU3aLMM.

PD EC

PM 311

Production
management

The discipline forms theoretical knowledge
about the essence, meaning and features of
production management. Introduces
modern management methods in the
management of an industrial enterprise.
Develops skills and competencies in the
preparation of analytical materials on the
activities of production organizations.

KII TK

Log 308

Jlorucrtuka

IToH NOTMCTHKAHBIH MOHI, OHBIH YFbIMJIAphI
MEH TNPUHLOUNOTEPI  Typajbsl  Oimimui
KaJIBITITACTHIPAIBL; MaTepHaJJIbIK
aFbIHJIAP/IBIH, JIOTHCTHKAITBIK
onepauMsUlapAblH ~ JKOHE  OKyHerlepaiH
epPeKILeNKTepIMEH TaHBICTBIPAIbl. bapibik
JIOTHCTHKAIIBIK ~ TPOLECTI  YHBIMIIACTHIPY
JaFbUIapblH  IaMbITaAbl.  JIOTMCTHKAIBIK
casicaTTbl KOHE IYPBIC KBI3MET KOpceTyni
a3ipieyae Ky3bIPETTUIIKTEPAl MEHrepyre
BIKIIAJ €TEN1.

ON4,
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]l KB

Log 308

Jlorucruka

Hucturinaa  GopMHPYeT  3HAHHA O
CYIIHOCTH JIOTHCTHKH, €€ KOHICHIHMA |
NPUHIAITAX; 3HAKOMHT C OCOOCHHOCTSIMHU
MaTepHAIbHBIX MOTOKOB, JIOTHCTHYECKUX
orepanuit u cucteM. Pa3BHBaeT HABBIKH B
OpraHm3aliid  BCErO  JIOTHCTHYECKOTO
nporecca. CrocoOCTByeT B IOJNyYCHUH
KOMIICTCHIIN o pa3paboTke
JIOTUCTUYECKOM TIOJIUTUKU M HAJUIKAIIETO
cepBHca.

PD EC

Log 308

Logistics

The discipline forms knowledge about the
essence of logistics, its concepts and
principles; introduces the features of
material flows, logistics operations and
systems. Develops skills in organizing the
entire logistics process. Contributes to the
acquisition  of competence in the
development of logistics policy and proper
service.

KII TK

SMN 308

CrpaTerusuibik
MEHEIHKMEHTTIH
HeTi31epi

ITon CTpATETHSLUTBIK MEHEIKMEHTTIH
TYKBIPBIMJIAMAJIBIK ~ HETI37epi,  mporeci
JKOHE  KypalJiapbl TypaJibl  TEOPHUSIIBIK
OLTIMIII KaNBINTACTHIPAAbI, OacKapyIIbLIBIK
menriMaep KaObuigay VIIH CTPaTEeTHSIIBIK
Tannay KYPrizyliH MIPAKTUKAIIBIK
JIAFJBUIAPBIH  TAMBITAJIbI; OJApJABIH  63apa
OailIaHBICBIHIAFBl  CTPATETHSUTBIK — JKOHE
JKeIea MakcaTTap/bl aHBIKTAy; YHBIMHBIH
CTPATErHsIChIH 331pJIey JKOHE ICKE achIpy.

ONG6
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OSM
308

OCHOBBI
CTPaTErHYeCKOro
MCHCI)KMCHTA

Hucuunnuna QopMupyeT TeopeTHYecKHue
3HaHHA O KOHIENTYaJbHBIX OCHOBaX,
rporecce u WHCTPYMEHTaxX
CTPaTErMYecKoro MEHEHKMEHTA, pa3BUBaET
MIPaKTUYECKHE HaBBIKU MIPOBECHHUS
CTPaTEermyecKoro aHaju3a Ui HPUHATHS
YIPaBICHYECKUX PEIICHU; OINpeeNeHns




CTPaTEerMYeCKUX W OICPATUBHBIX IIeNieH B
ux B3aHMOCBSI3H; pa3paboTKu u
peanu3aliy CTPaTeruy OpraHu3aIuim.

PD EC

FSM 308

Basics of Strategic
Management

The discipline forms theoretical knowledge
of the conceptual foundations, process and
tools of strategic management, develops
practical skills of strategic analysis for
management decision-making; definition of
strategic and operational objectives in their
relationship; development and
implementation of organizational strategy.

KII
KOOK

OP 305

OHipicTiK
MPAKTUKACHI

KociOn Ky3bIpeTTiNIKTI LIOFBIpIaHABIPYFa,
MPAKTUKANBIK ~ JaFgpllap MEH  KociOum
TOXKIprUOeHi aiyra BIKIIAI eTeIi.
KocimopbIiHHBIH, ~ MapKEeTUHITIK  KbI3MET
TYpJepiMEH TaHBICTHIpaAbl. MapKeTHHITIK
3epTTeylep MEH MAapKeTHHITIK Taugay
JIaF IBLTApBIH JaMBITabI. Tuimal
MapKETHHITIK HIeIIiMIEP KaObLI1ay
KY3BIPETTUTIrH KATBINTACTHIPAIbL.

TJ1 BK

PP 305

[IpousBoacTBeHHAs
MIpaKTHKa

CriocoOcTByeT 3aKPETUICHHIO
poheCCUOHATBHOMN KOMIICTCHIINH,
MPUOOPETEHHIO MPAKTHYECKUX HABBIKOB M
OmbITa MPO(YECCHOHANBHON ESTEIHLHOCTH.
3HaKOMHUT C€ BHJIAMH  MapKETHHI'OBOM
ACATCIIBHOCTH NPCANPUATUATHUA. PasBuBaer
HABBIKM  TPOBEJCHUS  MapKETHHTOBBIX
HCCIIEI0BAHNI M MAapKETHHTOBOTO aHaJIM3a.
@opMUpPYET KOMIETEHIMU MO MPUHATHUIO
3¢ (GEKTUBHBIX MAPKETUHTOBBIX PEIICHHUH.

PD UC

SP 305

Specialized practice

Promotes the consolidation of professional
competence, the acquisition of practical
skills and  professional  experience.
Introduces the types of marketing activities
of the enterprise. Develops skills in
marketing research and marketing analysis.

14
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Forms competence for making effective
marketing decisions.

KII
KOOK

DAP 306

JurioM angsl
MPaKTUKACHI

[Monaepaiy Oykim MK OOWBIHINA ajFaH
TEOPHSUTBIK OUTIMIEPIH IIOFBIPIIAHIBIPAITE.
Ickepr  KapbIM-KaThIHAC II€H  KapbIM-
KaThIHAC JIaF IbLIAPbIH TEePeHIIETE .
AKMmapaTTbl KHUHAY, DKOHOMHKAJIBIK
KOPCETKIITEPI ecenTey, SKOHOMHKAIIBIK
CyOBEKTIIepaIH MaMaHIaH b PbUIFaH
KYPBUTBIMIAPBIHBIH KBI3METIH TalIay YKOHE
TYCIHIIPY JIaF IIIAPbIH JIaMBITaJIbl;
JUIUIOMJIBIK ~ JKYMBICTBIH — aHAJIUTHKAJIBIK
Oemimi  ymiH  MomimerTep — 0a3achiH
KaJBINITACTBIPY.

TJ1 BK

PP306

[Ipeaaunnomuas
MpaKkTUKa

3akperuisier NpHOOpETECHHBIE
TEOPETUUECKUXE 3HAHUSI MO0 BCEMY LIUKIY
JHMCHHIUIAH. YTIIyOJIieT HAaBBIKH JEIOBOTO
OOIIeHNsT W KOMMYyHHKanuid. Pa3BuBaer
HaBbIKM cOopa wWHpOpMalWHU, pacyera
9KOHOMHYECKHX TIIOKa3aTejel, aHaim3a W
UHTEpIpEeTAN JeSTeIbHOCTH
HpOoMIBHBIX CTPYKTYP XO3SHCTBYIOIINX
CyOBeKTOB; (hOopMHUpOBaHHE 0a3bl JAHHBIX
JUISl  aHAJMTUYECKOM YacTH JUIUIOMHOM
paboTHI.

PD UC

PP 306

Pregraduation
practice

Consolidates the acquired theoretical
knowledge across the entire cycle of
disciplines. Deepens business
communication and communication skills.
Develops the skills of collecting
information, calculating egconomic
indicators, analyzing and interpreting the
activities of specialized structures of
economic entities; formation of a database
for the analytical part of the thesis.

ON7,
ONBS,
ON10

Kocbimima 0ijiim 6epy 6arnapiaamanapsl (Minor)/[lonoJHuTe/IbLHBIE 00pa3oBaTeabHble nporpaMmmbl(Minor)/




BI/TK/ | 221 Ion 1/ 5
BJI/KB Jucnunnuna 1
BD/OC
BIVTK | 222 [on 2/ 5
BJI/KB Hucrumnnuna 2
BD/OC
BIUTK | 224 Ion 3/ 6
BJI/KB JucuumimnHa 3
BD/OC
Hene Monayabai coTTi agKTaraHHaH JKBIT DSh 108 (1- | Hene Ilon KociOm KpI3METKE MaWbBIHOANY  YIIiH 1-4 | XKK20
LIBIHBIKTEIPY | KeMiH 0iiM anymbl KadiaeTTi: MK 4) UIBIHBIKTHIPY JIEHCAYJIBIKTHI CaKTay, HBIFAUTYBI KaMTaMachl3
/ KK20 €TeTIH JIeHE WIBIHBIKTBIPY Kypaagapsl MEH
duzndeckas SIicTepiH MaKcaTTHl TYpAE KOJaHyFa YHpeTei;
KyJIbTypa/ IMocae ycnemnoro 3apepuienus (U3UKAIBIK  KYKTEMEHi, KYHKE-TICUXUKAIBIK
Physical MO/IYJIsI 00y4aIOIIUIACs Oy/meT: cTpeccTi JkoHe Ooamak eHOEK opeKeTiHJeri
Culture OK20 KOJaiichi3  (hakTopiapAasl  TYPakThl  Typhe
aybICTBIPYFa BIHTAJIAHIBIPA]IBI
Upon successful completion of 001 FK 108 (1- | ®usuueckas JlucrurinHa YUUT TeJIeHanpPaBICHHO
the module, the student will: OK 4) KyJIbTypa UCIIOJNIb30BaTh CPEJICTBA U METOABI (PU3NYECKON
GC20 KyJIbTypbl,  OOecIleYnBarIIie COXpaHEHHE,
VKpeIUIGHHE 3/I0pOBbS UL TMOJTOTOBKH K
npodeCcCHOHANBLHON JEATENFHOCTH, K CTOUKOMY
MEPEHECEHUI0 (PU3MUECKUX HArpy30K, HEPBHO-
MICUXUYECKUX HANPsHKEHUH M HeOIaronpusTHBIX
(hakTopoB B OyaylIel TPYA0BOH AEITEIbHOCTH.
GED PhC 108 (1- | Physical Culture | The discipline teaches to purposefully use the
MC 4) means and methods of physical culture, ensuring
the preservation, strengthening of health in order
to prepare for professional activity; to persistent
transfer of physical exertion, neuropsychic stress
and adverse factors in future labor activity.
KopbITbIHBI KA JuminomMasIk 8
arrectanus/ / JKYMBICTHI
Hrorosas HEMece
aTTecTanus JUTIIIOMJIBIK
Final KOOAHBI XKa3y




certification

KOHE KOpFay
HeMece KeIleH Il
eMTHXaH
TarCeIpy

UA

Hanwucanue u
3aIImuTa
UTIOMHOM
paboThI WK
JMITIOMHOTO
MPOEKTA, WU
MOJITOTOBKA U
clada
KOMIIJIEKCHOTO
9K3aMeHa

FA

Writing and
Defense of the
Diploma Work
end Diploma
Project or
Preparation and
Delivery of the
Comprehensive
Exam

Bapneirel/ Mtoro/Total

240




