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Kipicne

OJIEKTUBTI TIOHJEP KaTaJlorbl OKBITYJBIH KPEAUTTIK JKyheci OOMbIHIIA
KYPacCThIPbIJIaAbl. OJIEKTUBTI TIOHJEP KaTajJoTbl JKYMEJIICHreH TaHaay OoMbIHIIA
TIOHJIEP TI31MiH YKOHE OJIap IbIH KbICKA CHUIIaTTaMacChlH KapacThIPaIbl.

MarucTpaHT MaMaHIBIKTapJbIH MIHAETTI KOMIIOHEHT/>)KOFapbl OKY OpPHBI
KOMIIOHEHTIHIH MIOHJIEPIH MEHrepyMeH KaTap, YCBIHBUIBII OTHIPFaH TaHJIay
OOWBIHIIIA TTIOHIEP/I1 TAHIAIT aTyhI THIC.

ONexTUBTI TOHAEPAl TaHjaayFa »daBaizep KeHec Oepeni. Maructpant
sABal3epMeH Oipiiece OTBHIPHIN, MArMCTPAHTTHIH JKEKE OKY JKOCHMApbhlH KYpy YIIiH
MIOHJIEPTe KA3bUTY HBICAHBIH TOJITHIPAIIBI.

Kypmerti maructpant! bigiM 0epy TpaeKTOPHUSCBIHBIH OIpTYTaCThIFbIHBIH
oimacteipbutybl  Ci3fiH OoJialllakTa MaMaH pPEeTIHJE KOCIOM JallbIHABIFBIHBI3IBIH
JIEHrel1HEe BIKIaJ €TETIHIH €CTE€ CaKTaybIHbI3 KEPEK.

BBenenue

[Ipn kpenuTHONW TEXHOJOTMU OOyueHus pa3pabaTbiBaeTCsl  KaTajor
AJIEKTUBHBIX JUCIUIUIMH, KOTOPBIA MpeACTaBIseT COOOW CHCTEeMaTU3UPOBAHHBIM
NepeyeHb AUCUUIUIMH KOMIIOHEHTA IO BBIOOPY U COAEPIKUT KPATKOE UX OIHCAHHUE.

Hapsay ¢ n3yyeHneM AMCHMIUIMH 00S3aTENbHOTO / BY30BCKOTO KOMIIOHEHTA,
MarucTpaHT JIOJKEH BbIOPATH JJIsl U3yUYEHHSI TUCLUILIMHBI KOMIIOHEHTA 10 BBIOODY.

KoHcynbranuu no BeIOOPY 3JIEKTUBHBIX JUCHUIUIMH JIaeT 3/Baiizep. Bmecte ¢
HUM MarvcTpaHT 3aroiHsIeT GopMy 3alucH HAa JUCHUIUIMHBI 1 coctaBienus UYII
(MHAUBHUIYATILHOTO YYEOHOTO TIJIaHa).

YBaxaemble MaructpaHTbl! BaXHO NOMHHUTB, YTO OT TOrO, HACKOJBKO
MPOlyMaHHOM | 1IesIocTHOM OyzneT Bama oOpaszoBarenbHas TPacKTOPHS, 3aBUCHUT
ypoBeHb Bareit npodeccrnonaabHOM MOATOTOBKH, KaK OYyIyIIEeTo CIeIHaInCTa.

Introduction

At the credit technology of education the catalog of elective disciplines which
represents the systematized list of disciplines of a component by choice and contains
their brief description is developed.

Along with the study of the disciplines of the compulsory/university component,
a graduate student must choose to study the disciplines of the elective component.

Advising on the choice of elective disciplines gives the adviser. Together with
him a Master student fills in an enroliment form for disciplines for making up an IEP
(individual study plan).

Dear Master's students! It is important to remember that the level of your
professional preparation as a future specialist depends on how thought-out and
integral your educational pathway will be.



CemecTp O0iibIHIIA 3JIEKTUBTI MIHAEPai 06.1y /

PacnipenesieHne 3J1eKTUBHBIX THCIHILIAH Mo ceMecTpam / Distribution of elective

COUrsSes by semester

Kpenutrep | Akagemus
CaHBbI / JIBIK
Kon-Bo Ke3eH/
[Tonnin aTaysl / HanmenoBanue mucrtuminabel / The name of the discipline KPEIUTOB/ Axan
Number of nepuo/
credits Academic
period
KomMyHuKausiibik MeHekMeHT /| KOMMYHUKAIIMOHHBIA MEHEKMEHT /
Communications management 4 1
¥ iibIMIaFbl 0ACHIBUIBIK JKOHE KOIIOACHIBUTBIK/ PYKOBOICTBO M TMIEPCTBO B
opranmuzanuu/ Management and leadership in the organization
Kasipri sxapuamansik 6usnec / CoBpeMeHHBIN pekiaMHbiii ousaec / Modern
advertising business 5 1
Trade mapkerunr / Trade mapkerunr / Trade marketing
busnectiy 6acekere kabdinerriiiri / KonkypeHTocmocoOHOCTh Ou3Heca /
Business competitiveness 5 1

bpana-mapkerunr / bpaua-mapkerunr / Brand marketing




1 1 oKy KbLIbIHA aAPHAJIFAH JIEKTHBTIK MOHAEP / DJIeKTUBHbIE THCHUILIAHGLI 115 1 roxa odyuenusi/ Elective courses for

year 1
Kommynuxauusanvik menedsemenm / Kommynuxayuonnwtii menedxemenm/ Communications management
Oky makcamot / Yueonasn yenwv/ Purpose
MarucTpaHTTap/bl  JKOCHapiay, Oackapy JKOHE | 03HAaKOMHUTh MaruCTpaHToB ¢ Teopermueckumu u | to familiarize undergraduates with the theoretical and
OakpiTay OOWBIHIIA IHENIM KaObUIAAy Ke3iHIe | MpaKTHYeCKUMH aclieKTaMH KOMMYyHHKamonHoro | practical aspects of communication management
MEHEKepre Ka)eTTi KOMMYHHKAIMSUTBIK | MEHE/DKMEHTa HEOOXOIMMBIMH MeHekepy mpu | necessary for a manager when making decisions on

MEHE/DKMEHTTIH TEOPHSIIBIK JKOHE MPaKTHKAJIBIK
aCIEKTiJIepiMeH TaHBICTBIPY

NPUHATUN  PELICHUN
YIPABJICHUIO ¥ KOHTPOJIIO

10 IIJIAaHUPOBAHUIO,

planning, management and control

Oxbimy Hamuxceci / Pesynomamot 00yuenus / Learning outcomes

Kypersl  ¢oTTi  asKraraHHaH  Keilin  Oliim
axymsLiIap
- Oury: yABIMAAFel THIMII KOMMYHHUKAIUSITBIK

MpoLecTi YHBIMAACTBIPY MPHHIUNTEPi; KOFaMMEH
OaiflaHpIC TIPOLIECIHIH MOHI MEH TEXHOJIOTHSACHL,

KOMMYHHUKAIHASIIBIK MEHEKMEHTTIH Heri3ri
(GyHKIUSIIAPEL.
- MEHrepyl Kepek: yYHbIMIarbl KOMMYHHKAIHSI

NPOLECIH YHBIMIACTBIPY KoHE OacKapy.
- MEHrepyi THWiC: KBI3METTiH TYpJIi canajiapbiHaa

THIMJII  KOMMYHHKAIMSUIApPIbl  KYy3ere  acelpy
JaFIbLIaPBHI.
- KY3BIpeTTi oomy: KOPIIOPATHUBTIK

KOMMYHHKAaIUSIIapIbl 0acKapyabl YHBIMIACTHIpY1a

ITocJie ycnemHoro 3apepiieHus Kypca
o0yuyarouquecst OyayT

- 3HaTh: MPUHIMITEI OpPTaHU3alUuu PPEKTUBHOTO
KOMMYHHKAIIMOHHOTO TIpollecca B OpTaHU3allly;
CYIIHOCTh M TEXHOJIOTHIO TIpoIiecca CBs3eH ¢
O0IIECTBEHHOCTHIO; OCHOBHEIC byHKIMI
KOMMYHUKAITMOHHOI'O MCHEI’KMCHTA.

YMETh: OpraHu30BaTh U YIPABIATH IIPOLIECCOM
KOMMYHHKAIIUH B OpraHU3aIUH.

BIIAJICTh! HaBBIKAMH OCYILIECTBIICHHS
3GQEKTUBHBIX KOMMYHUKAllMi B  Pa3IHYHBIX
cdepax IesaTeTbHOCTH.

ObITh ~ KOMIICTCHTHBIMH: B OpraHM3alMu

YIIPABJIEHUS KOPIIOPATUBHBIMU KOMMYHHUKALASMHU

After successful completion of the course, students
will be

- know: the principles of organizing an effective
communication process in the organization; the essence
and technology of the public relations process; the main
functions of communication management.

be able to: organize and manage the communication
process in the organization.

possess: the skills of effective communication in
various fields of activity.

be competent: in the organization of corporate
communications management

Kypcmuiy kpickawa mazmynot / Kpamxoe codepacanue kypca/ Course summary

Kypc marucrpaHTTap/isl sxocnapiay, 0ackapy koHe
Oakpiray OoifbIHIIA THeHIiM  KaObuIgay Ke3iHJe
MEHEDKepTre KaKETTI KOMMYHHKAIHSITBIK
MEHE/DKMEHTTIH TEOPHUSIBIK KOHE IPAKTHKAJIBIK
ACMeKTIJIepIMEH TaHBICTHIPaAbl. [IoH YHBIMIAFBI
THIMJII KOMMYHUKAITUSITBIK TIPOIECTI YHBIMAACTBIPY
MPUHIMITEPIH; KOFaMMEH OalJIaHBIC TPOLECiHIH

Kype 03HAKOMHUT MarvcTpPaHToOB c
TEOPETUUECKUMH U MPAKTHYECKUMHU aCHEKTaMU
KOMMYHHKAIIHOHHOT O MEHEIKMEHTA
HEOOXOMUMBIMH  MEHEKEPY TpU TMPUHITHH
pelIeHni 1O IUTAHUPOBAaHUIO, YIPABICHUIO MU
KOHTpoN0. JIMCIMIUIMHA TIO3BOJISIET H3YYHUTh
NIPUHIUIIBI OpraHu3aluu s dexTrBHOTO

The course introduces undergraduates to the theoretical
and practical aspects of communication management
necessary for a manager when making decisions on
planning, management and control. The discipline
allows you to study the principles of organizing an
effective communication process in an organization; the
essence and technology of the public relations process;




MOHI MEH TEXHOJIOTHSCHIH, KOMMYHHKAIMSUIBIK | KOMMYHHKAIIMOHHOTO Tpoliecca B opranu3aimu; | the main functions of the communication manager.
MEHEDKMEHTTIH HeTi3ri (DyHKUMSIapblH 3epTTeyre | CYHIHOCTh M TEXHOJOTHIO Mpolecca CBS3eH C
MYMKIHIIK Oepexi. 00IIIeCTBEHHOCTBIO; OCHOBHBIC GhyHKIIH
KOMMYHHKAIIMOHHOTO MEHE/DKMEHTA.

bazoaprama scemexuici / Pyxosooumens npozpammet/ Programme manager

CeiitoBa I'.T. — 2.F.k., mpodeccop CeiiroBa I'.T. — k.3.H., mpodeccop Seitova G. T candidate of Economic Sciences,
Professor




Yitvimoazel dacuvlivik nen kouwdacuivliivlx/Pykoeoocmeo u nudepcmeo 6 opeanuzayuu/Management and Leadership in the Organization

Oxy makcamot / Yueonasn yenwv/ Purpose

ONIEYMETTIK TONTapAa KeIIOACIIBUIBIKTEl KaJIBINTACTBIPY MEH
JKYMBIC iCTEYiHIH 3aHABUIBIKTAPEI MEH TETIKTepi Typaylbl Haesap
KYHeciH wurepy, TMepcoHalAbl Oackapy JarAbulapbl  MeEH
JaFAbUIapblH  AaMBITY, YHBIMHBIH KOFapbl THIMALUIITIHE KOJI
KETKI3y VOIIH amaMIapAblH MiHEe3-KYJIKBIH 0ackapy apKbUIbI
OoJamak MeHeKepiH 0aCKapyIIbUIBIK MOICHUETIH TAMBITY

pa3BUTHE YIpaBIeHIECKOH KYJIbTYPBI
Oynymiero MeHekKepa IyTeM  OCBOCHHS
CHCTEMBI TPEACTaBICHUN O 3aKOHOMEPHOCTSX
" MeXaHu3Max (hopMupoBaHus H
(YHKIIMOHUPOBAHUS JIUJEPCTBA B COIUAIBHBIX
rpynmax, pa3BUTHS YMEHH ¥  HABHIKOB
PYKOBOJICTBA MIEPCOHATIOM, yIpaBIeHUS
MMOBEICHUEM JTIONCH IS JOCTHKCHUS BBICOKOM
Pe3yIbTAaTUBHOCTH OpTraHU3AINH

development of the management culture of
the future manager by mastering the system
of ideas about the laws and mechanisms of
the formation and functioning of leadership
in social groups, the development of skills
and skills of personnel management,
management of people's behavior to achieve
high performance of the organization

OKbimy Hamuodceci

/ Pe3ynomamut o6yuenusn / Learning outcomes

KypcTbl coTTi asiKTaraHHaH KeiiiH 0i1iM amymsLiap

- Ouryre Tuhic: ©3iHIH OoJiallaKk MaMaHIBIFBIHBIH OJICYMETTIK
MaHBI3IbLIBIFBI; OackapyIbIH OapJbIK JeHrernepinaeri
yHibIMIapaarsl KOMOACIIBUIBIK MTPpo0IeMaIapblH TEOPUSUIBIK JKOHE
MPaKTHKAIBIK MIENTyTre FhUIBIMUA KO3KapacThIH MOHI MEH dicTepi;
0acKapylIblH OpTYpil CTHIIACPIHIH Ma3MYHbI JKOHE OJIapibl
yHBIMIa KOJIIaHy MIapTTapbIH;

MEHrepyi Kepek: OacKapylIbUIBIK MIHIETTepAl IIenly YIIiH
KOIIOACIIBUILIK TeH OWIIKTIH HETi3ri TeopUsUIapblH Maijiaiany;
XKeke OachlHbIH apTHIKIIBUIBIKTAPEl MEH KEMIIUTIKTEPiH CHIHH
Oaranay; yKbIMJQ OKYMBIC ICTEy; ONEYMETTIK MaHbBI3/bI
npobiemManap MeEH TMpolecTepi Tauiay, TONTHIK JAWHAMHKA
MPOIECTepiH JKOHE KOMaHJAAHBl KaJBIITACTBIPY TNPHHIUITEPiH
Oly HETi3iHAE TONTBHIK JKYMBICTBI THIMAI YHBIMIACTHIPY;
TYJIFaapaiblk, TOTITBIK KOHE YHBIMAACTBIPYIIBUIBIK
KOMMYHHKAIIUSUIAP]IBI TAJJIAay JKOHE JKobanay;

MEHrepyl THiC: ICKepJIiK KapbIM-KaTBIHACTBI JKY3€re achIpy
KaOineTi; op Typii >Kargainapra OailaHbICTBl OacKapyAblH op
TYpJi CTWIBJEpIH TaijanaHy; KemdaclbUIbIK KacHeTTepi
3epTTEyY 9/ICTEPl MEH djicTeMeiepi, KOmOacublIbIK KadiaeTTep i
JaMBITY TEXHOJIOTHSJIApBIH;

KY3BIpeTTi 60I1y: 0aCKapyIIBUIBIK 9Cep €Ty 9/IiCTEPiH KOJIJIaHy/a.

IMocne ycnmemHoro 3aBeplieHHsl Kypca
odyuaromuecs 0yayT
- 3HaTh: CONHMANBHYI0O 3HAYUMOCTH CBOEH

Oynymieit mpodeccuu; CYIIHOCTh W METOJIBI
HAyYyHOTO TOAXOJa K TEOPETHYECKOMY U
NPaKTUIECKOMY PEIICHUI0 IPOoOJIeM JINAePCTBa
B OpPTaHM3aIMAX Ha BCEX YPOBHSIX YHPABIICHHUS;
COZIep)KaHUE PA3IMYHBIX CTUIICH YHpaBICHUS U
YCJIOBUA UX IMTPUMCHEHUSA B OpraHu3alin

YMETh: HUCIOJIb30BaTh OCHOBHBIE  TEOPUH
JauaepcTBa M BIACTH Ul PEIICHHS
yIpaBJIEHYECKUX 3aj1a4; KPUTHYECKU
OIICHUBATH JYHbBIE JOCTOWHCTBA u
HEJOCTaTKH;  paboTaTh B KOJUICKTHBE;
aHATU3UPOBATh COLIMAIIBHO 3HAYNMBIC
npobiaemMbl W mporecchl,  3PdeKTUBHO

OpraHu30BaTh I'PYIIOBYIO pabOTy Ha OCHOBE
3HaHHUA TPOLIECCOB TPYNIOBOM JIWHAMHUKU MU

MIPUHIUIIOB (hopmupoBaHus KOMAaH/Ibl;
aHaJIU3UPOBaTh u [IPOEKTUPOBATH
MEXIUYHOCTHBIE, IPYIIIOBBIE u

OpraHn3allMOHHBIC KOMMYHHKAIIWN.

After successful completion of the course,
students will be

- know: the social significance of their
future profession; the essence and methods
of the scientific approach to the theoretical

and practical solution of leadership
problems in organizations at all levels of
management; the content of various

management styles and the conditions for
their application in the organization

be able to: use the basic theories of
leadership and power to solve management
problems; critically evaluate personal
strengths and weaknesses; work in a team;
analyze socially significant problems and
processes, effectively organize group work
based on knowledge of group dynamics and
team formation principles; analyze and
design interpersonal, group and
organizational communications.

own: ability to carry out business
communication; to use various management




BIIQJICTh: CHOCOOHOCTBIO
JIEJI0OBOE o0ILIeHHE; HCIIOJIb30BaTh
MHOTOOOpa3Hble  CTWJIM  YIpaBJICHUS B
3aBHCUMOCTH  OT  pa3IMYHBIX  CHTYaIlHii;
METOJJaMd W  METOJMKAMHU  HCCIICIOBAHHUS
JMUJIEPCKAX Ka4eCTB, TEXHOJOTHSIMHU Pa3BUTHS
JTUAEPCKUX CIIOCOOHOCTEH

6I)ITI) KOMIICTCHTHBIMU: B HCIIOJIb30BaAHUHU
IIPUEMOB YIIPaBIEHYECKOI0 BO3ICHCTBHS

OCYIIECTBIIATh

styles depending on different situations;
methods and techniques of research of
leadership  qualities,  technologies  of
development of leadership abilities to

be competent: in use of techniques of
managerial influence

Kypcmuiy Kbickawia mazm

ol / Kpamkoe codepicanue kypca/ Course summary

Kypc kembacmibuibIK 1eH KemI0acIIbUTBIKTHIH TEOPHSIIBIK JKOHE
o/licTEeMENK MoceJeNiepiH aliajpl, HapbIK SKarJailbIHIa YHBIMIIbI
Oackapy THIMALIITIH apTTBIPYy MaKcaThlHAA TONTHIK MPAaKTHKA
MporecTepi JKoHe YHbIMIa 0acKapyIIbUIBIK IIemriMaep KaObuiaay
XKYHeciHe TOom Kypy HpUHIMNTEpi Typaibl OiiM JKUBIHTBHIFBIH
Kypaumpl.

Kypc packpbIBaeT  TEOpETHYECKUE "
METOAHNYECCKHUEC BOIIPOCHI JIMACPCTBA u
PYKOBOICTBA c J1(S)1550) MIOBBIIIECHUS
3¢ (EeKTUBHOCTH YIIPABIICHUS] OpraHU3aIei B
YCIOBUSIX ~ PBIHKA, (OPMUPYET  KOMILIEKC
3HAHWH O Mpoleccax TPYNIOBOW AMHAMHUKH U
NpUHIUIAX (GOPMUPOBAHKS KOMaH] B CHCTEME
NPUHATHS ~ YIPaBICHUYECKUX  pEUHIeHWH B
OpraHM3alMu.

The course covers theoretical and
methodological issues of leadership and
leadership in order to improve the efficiency
of organization management in the market,
forms a set of knowledge about the
processes of group dynamics and the
principles of team formation in the system
of managerial decision-making in the
organization

Ilonniny epexwenikme

i / Ocobennocmu oucyunauns/ Course features

Kadenpa bunmanmgapeiaga cabakrap eTKi3y, MPaKTHK-
MaMaHIap/bl MAaKbIpy, On3Hec, MeMIIeKeTTiK KbI3MET OKUIAepiMeH
ICKepJIiK Ke3/Iecyyep oTKi3y KoHe T. 0.

[IpoBenenue 3aHATHI Ha (uUIMaIax Kadenpel,
HpUTIIAIICHAE CIIEIHAINCTOB-TIPAKTHKOB,
MpOBe/ICHHE JIETTOBBIX BCTpeY c
NPE/ICTABUTEISIMU OW3HEca, TOCYIapCTBEHHOU
ciry OBl # Jp.

Conducting classes at the branches of the
department, inviting practitioners, holding
business meetings with representatives of
business, public service, etc.

bazoaprama ncemexuici / Pykosooumens npozpammut/ Programme manager

To6sw1oB K.T. ».F.K.101IEHT

To6psu1oB K.T. K.9.H. IO1IEHT

Tobylov K. T. candidate of economic sciences,

assistant professor




Kaszipei scapuamanvik ousznec / Cospemennutil pexnamunstii ousnec / Modern advertising business

Oxy makcamot / Yueonasn yenv/ Purpose

09CeKeNecTiK KoHe Kazipri Ke3eH Ieri skapHaMma
HAPBIFBIHBIH KYP/ICIICHY1 JKaF/IaifbIH/Ia KapHaMa
KOMITAaHUSICBIH OacKapyAarbl HIbIFapMaIIbUIBIK ,
KPEaTHBTIK Oiylay/1bl KAIBIITACTHIPY

(opMUpOBaHUE KpPEATUBHOTO MBIIUICHUS IO
YOpPaBIEHUIO PEKJIaMHBIM  TPEANpHSITHEM B
YCIOBUSX POCTa KOHKYPEHIIMM U YCIOXHEHUS
PEKJIaMHOTO PHIHKA Ha COBPEMEHHOM 3Tarle.

the formation of creative thinking in managing an
advertising company in the face of growing competition
and the complication of the advertising market at the
present stage

Oxbimy Hamuxceci / Pesynomamot 00yuenus / Learning outcomes

Kyperbl  corTi Keilin  Oijim
ajIylmbLiap

-JKapHamMa KOMMAHMSCBIHBIH THIMJIUIITIH apTThIpY
KOHE  JKapHama  HapbIFbIHIAA  CTPATErHsIIBIK
MakcaTTapra JKeTy YIIIH 3amMaHayd Oackapy
TEeXHOJIOTHSIIAPBIH OiJIETiH )KOHE TYCIHETiH Oonapl;

- KIIMEHTTEP/1 TapTy KOHE CAKTAy TEXHOJOTHsLIaApbIH
KOJIJaHAIbl;

- JKapHaMaJblK  KOMIIAHMSHBIH  CTPaTErHsIIbIK
MaKcaTTapra XKeTy MepcreKTHBaIapbiH Oarananpl;

- JKapHaMalIbIK  KOCIMOPBIHJA  KOMMEPIIHSIIBIK
JKETICTIKKE KEeTy YIIIH JjXaHama ICKepIik omiay

JIaFIbUTaphIHA Ue OOJaIbL.

asiIKTaraHHaH

IMocae  ycmemHoro
o0yvarouuecst OyaIyT
- YIpPaBJICHYECKHE TEXHOJOTHM JJISl MOBBIIICHUS
3G ()EeKTUBHOCTH  JEATCIBLHOCTH  PEKJIAMHOTO
MPENNpPUSITHS W JTOCTIKEHHIO CTPAaTErHYeCKUX
Leied Ha peKJIaMHOM PBIHKE;

- TPUMEHUTh TEXHOJOTUHU
yIep)KaHUs 3aKa34NKOB

- OICHHWBATh  MEPCIEKTUBY
PEKJIAMHOTO  TPEATPHUATHS  T10
CTpaTErnyeCcKuXx 1eJieu

- o0jamaTe HaBBIKAMHU JIaTEPAIILHOTO OW3HEC-
MBIIUICHUS JUISS  JOCTHOKCHUS KOMMEPYECKOro
ycrexa peKJIaMHOTO TIPS IITPUSTHS;

3aBepUIeHHsl  Kypca

MMPpUBJICUCHUA U

ACATCIIBHOCTHU
JOCTHUXKCHUIO

After successful completion of the course, students
will be

know and understand modern management
technologies to improve the efficiency of the
advertising company and achieve strategic goals in the
advertising market;

- apply technologies for attracting and
customers

assess the prospects for the activities of an advertising
company to achieve strategic goals

- have the skills of lateral business thinking to achieve
the commercial success of an advertising venture

retaining

Kypcmuiy Kpickawa mazmynwt / Kpamkoe codepacanue Kypca/ Course summary

byn moH Kasipri 3amMaHFBl HAPBIK JKaFmTalbIHAA
JKapHamMa KOMITAHWSICBIH YHBIMAACTBIPYIABIH KOHE

OackapyAblH  OpPTYpil  acmekTiyiepi, KapHama
KOMITaHHUSICHIHBIH KOMMEPIHSIIBIK KbI3METiH
Kocrapliay, JKapHamalblK KbIBMETTEpJi Ky3ere

acplpy OOWMBIHIIA KY3BIPETTINIK OLTIMIH JaMbITyFa
OarpiTTanFan.JKapHamaiblKk ~ KOMIAHMSAJAFBl — cara
MEHEDKMEHT] meHOepiHae KIMEeHTIIEH KYKaTTapabl
pacimey.

JaHHas JAuCUUWIIIMHA HallelieHa Ha pPa3BUTHE

KOMIICTCHIINHU 3HaHUECPA3JINIHBIX aCIICKTOB
OopraHusainuu n YIIpaBJICHUA PCKIIaMHBIM
OpeaAnpuiATHEM B COBPCMCHHBIX  PBIHOYHBIX
YCIOBUAX, IIJIAaHUPOBAHUA KOMMepT-IeCKOf/‘I
ACATCIIBHOCTHU PCKIaMHOTO npeaAnpusiaTHd,

peaNn3anny peKJIaMHBIX YCIIYT.
JokymeHTHpoBaHue paboThl € KIHMCHTOM B
pamMKax yMpaBieHHS KAa4eCTBOM Ha PEKIAMHOM

This discipline is focuses on the developing
competence knowledge of various aspects of organizing
and managing an advertising company in modern
market conditions, planning the commercial activities
of an advertising company, and implementing
advertising services

Documenting work with a client in the framework of
quality management in an advertising company.

Marketing concepts in the management of an

10




Kapnamanbik KOMITaHUSTHBI Oackapysarbl | peINpUATHH. advertising company. Planning the activities of an

MapKETHHITIK TYKbIpBIMIaMatap. XKapuama | Konnenun ~ mapketuHra B ympasienuu | advertising company.
KOMITAaHUSICHIHBIH KBI3METIH JKOCTIapiay. pexnmamMuBIM  mpenmpusteeM.  Ilmammposanme | Analysis of the activities of the advertising company.
YKapHama KOMITaHUSACHIHBIH KbI3METIH TaJI/Iay. JEATENLHOCTH PEKJIAMHOTO TIPETPUSITHSL.

Amnanuz ACATCIIbHOCTH PCKIIAMHOI'0 NpCANPpUATHA.

bazoapnama scemexuici / Pykosooumens npozpammet/ Programme manager

CeitroBa I'.'T. — 5.7.k., mpoceccop CetitoBa I'.T. — k.3.H., mpodeccop Seitova G. T candidate of Economic Sciences,
Professor
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Trade mapkemunez | Trade mapxemune | Trade marketing

Oxy makcamot / Yueonasn yenwv/ Purpose

MarucTPaHTTAPABI €1 IIIIHE €, OMaH THIC JKepiepae
e KOFaMIIBIK KaKETTUTIKTEepIi 3epTTeyre,
KaJIBINITACTHIPYFa JKOHE KaHaFaTTaHABIpyFa
OarpITTaIFaH Tayap-akiia KaTbIHACTApBIHBIH Ka3ipri
3aMaHFbI TaJanTapbl JKaFIalbIHIA Cayna
MapKEeTUHTIHIH TCOPUSIIBIK JKOHE MPaKTHKAJIBIK
aCIEKTiJIepiMEeH TaHBICTBIPY

O3HAKOMHUTH MaruCTpaHTOB C TCOPETHUYCCKUMU U

MPAKTUYCCKUMU aCIICKTaMH TOProBOIo
MapKCTHHIa B YCIOBHAX COBPCMCHHBIX
Tpe60BaHPII>i TOBApPHO-ACHCIKHBIX OTHOHICHI/Iﬁ,

HalleJICHHBIX Ha McciefoBanue, GopmupoBanue u
YAOBIETBOPEHHE OOIIECTBEHHBIX MOTpeOHOCTEH
KaK BHYTPH CTpaHbl, TaK ¥ 3a ee mpeaeaamMu

to familiarize undergraduates with the theoretical and
practical aspects of trade marketing in the context of
modern requirements of commodity-money relations,
aimed at the study, formation and satisfaction of public
needs both within the country and abroad

Oxbimy namudiceci / Pesynomamot 00yuenus / Learning outcomes

Kypersr  coTTi KelliH  Oiiim
alymbLiap

Oimy: cayma  MapKeTHHTIHIH  CHEIU(UKAIBIK
CUNAThIH, cayJaJarbl MapKETUHITIH THIMIUIICIH
Oaranayzpl, BIKTUMAJ TOYEKeIAeP/ i eCKepe OTHIPHITL,
KETKI3YIIiJIepMEH JKOHE CaThIl  aylIbUIapMeH
OenceHnal  cayaa  KOMMYHHKALMSUIApBIH — KYpy
callachbIHJIa ajFaH OUTIMAEPIH KOJIaHy;

icTeil amy kepek: ©3 OLTIMIH MaTepHaIbIK OHIIpic
meH OenyAiH HAaKTBHl OOBEKTIIEpiHIE iCKe achIpy,
KOMMEPIHUSIIBIK MAPKETUHITI OacKapy, Tayapiapabiy
camnachiH Oarajay;
MEHrepy:  cayzaa
3epTTEYJICp  IKYprisy,
KOMITaHUSTHBIH OCHI
OPBIH/IBUIBIFBI JIaF IbLIAPEI;

KY3bIpeTTi  OOJIy:  KOMMEPLMSUIBIK ~ MapKETHHT

KEIIEHIH TaMBbITy1a-caya MOMIJICIIEPiH KYPri3ye

asiIKTaraHHaH

MapKEeTHHITIK
Talgay  JKoHE
IIBIFYBIHBIH

caJlachIHIA
HapPBIKTHI
HapbIKKA

IMocae  ycmemHoro
o0y4aromuecs OyayT
- 3HaTh: CHeNU()PUUECKUI XapaKTep MapKEeTHHTa
TOPTOBJIH, OIICHKY 3()()EKTUBHOCTH MapKETHHIa B

3aBepUIeHNs  Kypca

TOProBJIC, MPUMCHATH IIOJYYCHHBIC 3HAHUA B
o0acTu CO3JaHUA AKTHUBHBIX TOPTOBBIX
KOMMyHI/IKaLII/Iﬁ C nOoCTaBIIMKaMH u

MTOKYTIaTeISIMHA C YYETOM BO3MOXHBIX PHCKOB;
YMETb: pealIn30BaTh CBOU 3HAHUS HAa KOHKPETHBIX
o0BEKTaX MaTepHajJbHOTO MPOU3BOJICTBA U
pacmpeienieHusi,  yOpaBiIsATh  KOMMEPYECKUM
MapKeTHHIOM, OIIEHHBATh Ka4eCTBO TOBAPOB;
BIIAJIETh. HaBBIKAMH IMIPOBEACHUS MAapPKETHHTOBBIX
WCCIIE/IOBaHUH B chepe TOPTOBIH, aHAIM3a PhIHKA U
1eNecoo0pa3HOCTH  BBIXOJA KOMIIAHMM Ha  3TOT
PBIHOK;

OBITH KOMIIETEHTHBIMU: B Pa3pabOTKe KOMILIEKCa
KOMMEpPUYECKOT0 MAapKeTHHra - B IPOBEICHHUH
TOPTOBBIX CAEIOK

After successful completion of the course, students
will be

-know: the specific nature of trade marketing, evaluate
the effectiveness of marketing in trade, apply the
knowledge gained in the field of creating active trade
communications with suppliers and buyers, taking into
account possible risks;

be able to: implement their knowledge on specific
objects of material production and distribution, manage
commercial marketing, evaluate the quality of goods;
possess: skills of conducting marketing research in the
field of trade, market analysis and the feasibility of
entering this market;

be competent: in the development of a complex of
commercial marketing - in conducting trade
transactions

Kypcmuiy Kpickawa mazmynst / Kpamkoe codepacanue kypca/ Course summary

Kommepuusiibix KbI3METTeT1 MapKETHHT
TYXKbIpbIMIaMackl. Tayap aiHaJIbIMBI CallaChIHJAFbI
MapkeTusar. MarepuaniplK eHIpic cajachblHIaFbl
cayga. Pupmaimijgik  xocmapnay. AyTCOpCHHT

Konnenuus wmapketuHra B KOMMEpUYECKOH
NesITeNbHOCTH. MapkeTHHT B chepe TOBapHOIrO
obpamenus. Kommepus cepbl MaTepuagbHOTO
IPOU3BOCTBA. Buytpudupmennoe

The concept of marketing in commercial activity.
Marketing in the field of commodity circulation.
Commerce of the sphere of material production. Intra-
company planning. Marketing of outsourcing services
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KBI3METTEPiHIH MapKEeTHUHT1

IUTaHUpOBaHUWE.  MapKeTHHT  yCiIyT
ayTCOpPCHUHTA.

chepsr

bazoapnama scemexuiici / Pykoeooumens npozpammul/ Programme manager

CeiiroBa I'.T. —3.7.x., mpodeccop

CeitroBa I'.T. — k.3.H., mpodeccop

Seitova G. T candidate of Economic Sciences,
Professor
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busnecmin 6acexeze Kadinemminizi / Konkypenmocnocoonocms 6usneca / Business competitiveness

Oxy makcamot / Yueonasn yenwv/ Purpose

Oimim aTyIIBLTAPIBIH Kasipri 3aMaHFbI
KOMITaHFSUTAP ABIH Oocekere ablIeTTUTITIH
KaMTaMachl3 €Ty YIIH KaXeTTi OUTiM, OUTIKTUIIrIH
JKOHE JIaFIbIIIAPBIH KAJBIITACTRIPY

(hopMupoBaHue y 00yJaronuxcsl 3HAHAW, YMEHUN
M HaBBIKOB, HEOOXOIMMBIX [JIg OOecledYeHus
KOHKYPEHTOCIIOCOOHOCTH COBPEMEHHBIX
KOMITaHUM

forming at student knowledge, abilities and skills,
necessary for providing of competitiveness of modern
companies

Oxbimy Hamuxceci / Pesynomamot 00yuenus / Learning outcomes

Kypersl  ¢oTTi  asKraraHHaH  Keilin  Olaim
aJymsLIap

- OusHectiH Oocekere KaOUISTTUNIrIHIH HEri3ri
TEOPHSIIBIK TYCIHIKTEPiH TyCiHEeNi, 09CEKEeNeCTIKTIH
(hopmanapsl MeH TYPJIEPiH KiKTeH i,

- OocekernecTep Typajibl aklapar XHHAYABIH HeTisri
oiCTepiH KOJIAaHY Ibl, HOTHIKEIICPIH TYCIHAIPE];

- OusHecTiH Oocekere KaOUICTTUIITIH TalaayIbIH
Heri3ri smictepin Oaramnay, HOTIDKETIepiH
TyciHaipeni;

- 09ceKeNnecTiKTi KYprizy g HeTi3ri
CTpaTerusuIapblH, OdceKeNnecTepIiH MapKETHHITIK
TaJIIaybIH KYPTi3y AaFIbUIapbIH MEHIepeti.

ITocJie ycnemHoro 3apepiieHus Kypca
o0yuyarouquecst OyayT

I IOHUMAaTb OCHOBHBIC TCOPETUYCCKUEC ITIOHATUA

KOHKYPEHTOCIIOCOOHOCTH OM3HECa,
knaccupuupyeT GopMbl U BUIBI KOHKYPEHIINH.

I IPUMEHATH OCHOBHBIE METOJAUKHU c60pa

nHGOPMALIUN O KOHKYPEHTaX, UHTEPIPETHPYET
pe3yabTaThl

r OOCHHUBAaTh OCHOBHBIC MCTOAMKH aHaJIn3a

KOHKYPEHTOCIIOCOOHOCTH OH3Heca,
HUHTEPIPETHPYET PE3yIIbTaThI

00J1a1aTh HABBIKAMU OCHOBHBIX CTPATErHU
Be/ICHUS] KOHKYPEHTHOH O0pBOBI, IEMOHCTpAIN
YMEHHE POBOIUTH MAPKETUHIOBBIN aHAJIH3
KOHKYPEHTOB

After successful completion of the course, students
will be

-understand the basic theoretical concepts of business
competitiveness, classifies the forms and types of
competition

-apply the main methods of collecting information
about competitors, interprets the results

-evaluate the main methods of analyzing the
competitiveness of the business, interprets the results

- possess the skills of basic competitive strategy,
demonstrating the ability to conduct marketing analysis
of competitors

Kypcmoty kvickawa mazmynst / Kpamkoe cooepacanue kypca/ Course summary

Byn moH 0ocekenecTiKTiH YFBIMBI JKOHE JIamMy
TapuxbiHa OarbITTaIFaH. bocekenecTik canachbiHarbl
KYKBIKTBIK peTTey. bacekenectep Typanbsl akmapatr
KHUHAY Ko3Jiepi MeH aJlicTepi. beHuMapKuHT YFBIMBI
JKOHE OHBI KOJIZIaHy epekiienikrepi. bacekenectik
cTpaTerusuiap *oHe oJlap/bl iCKe achIpyAbIH aOBbICTHI
Toxipudenepi

XasplKapaliblK Ou3HEeCTeri OacekenecTepial Taiaay
epekienikTepi. buszHecTiH 0Oocekere KaOuIETTUIIrH
tangay. Tayapmap MeH KbI3METTepAiH Oacekere
KAaOUICTTINIrIHIH JKaimbl cumaTtamacel. Tayapnap

JlaHHasi TUCUMIUIMHA HalleJIeHa Ha

TIOHSTHE U UCTOPUS Pa3BUTHSA KOHKYPECHIIHN
[IpaBoBoe perynupoBanue B chepe KOHKYPEHIIHH.
Hcrounuku u Mmetopl coopa nHpOpMaIINU O
KoHKypeHTaX. [lousTne 6eHuMapKuHTa U
ocoOeHHOCTH ero npuMeHeHus. KoHKypeHTHbIe
CTpaTETHUU U YCIICHIHBIC IIPAKTUKU UX pealnu3allun
Oco0eHHOCTH aHaJM3a KOHKYPEHTOB B
MeXyHapOIHOM On3Hece.

AHanu3 KOHKYpEHTOCIIOCOOHOCTH Ou3Heca
OO6mas XxapakTepruCTHKa

This discipline is focuses on the concept and history of
competition development Legal regulation in the field
of competition. Sources and methods of collecting
information about competitors. The concept of
benchmarking and its application features. Competitive
strategies and successful implementation practices
Features of the analysis of competitors in international
business.

Competitive strategies and successful experience in
their implementation Features of the analysis of
competitors in international business. Business
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MeH KBI3METTEPIIH Oacekere KaOUIeTTLUIIK

(dakTopnapsl

KOHKYPEHTOCIIOCOOHOCTH TOBApOB M YCIIYT.

yemyr

@DakTopel KOHKYPEHTOCIIOCOOHOCTH TOBapoB U

competitiveness analysis General characteristics of the
competitiveness of goods and services. Factors of
competitiveness of good sand services

bazoapnama scemexuici / Pykosooumens npozpammet/ Programme manager

Cetitoa I'.T. — 3.F.x., Tpodeccop

Ceiitoa I'.T. — k.3.H., mpocdeccop

Seitova G. T candidate of Economic Sciences,
Professor
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bpeno mapkemunczi/ Bpeno mapxemunz/ Brand marketing

Oxy makcamot / Yueonasn yenwv/ Purpose

BpeHmuHT camachIHAAFBl HETI3Ti  KY3BIPETTUTIKTI
JaMbITy, SFHA  MAarucTpaHTTapra  OoJjamiakra
Oocexere KaOiNeTTi >koHE KOpraly KaOimeTTimiri
XKOFapbl OpeHATEepAl KYpyFa, OJapAblH OpHAJIACYBI

MEH UMHIDKIH aHBIKTayFa, bupMamapIeH
MapKEeTUHITIK CTPaTETUsUIAPBbIH  €CKEpe OTBIPHII,
OJIapJIbIH  JlaMyblH  0acKapyFa  KOMEKTECETiH

OpeHATEpHAl KYpy *oHe Oackapy KbI3METiHE KociOm
KO3Kapac KJIBIITACTHIPY

Pa3BuTHe KIIIOYEBBIX KOMIIETEHLIMH B 001aCcTH
OpenawHra, T.€. BBIpAOOTKA y MAarucCTPaHTOB
po(ecCHOHATBHOTO B3MJIA/IA HA JEATSILHOCTD 10
CO3/IaHUI0 W YIPABICHUIO OpEeHIaMH, KOTOPBIN

IIOMOXET WM B OyaymeMm pa3pabaTeiBaTh
KOHKYPEHTHOCIIOCOOHBIE H  OXPaHOCHOCOOHEIE
TOPIrOBBIC MapKu, OMpeaciIATh Hux

MO3ULIMOHUPOBAaHNE M HUMHIK, YIPaBIATH HX
Pa3BUTHEM C yYETOM MapKETEHIOBBIX CTpaTEerui

Gupm

Development of key competencies in the field of
branding, i.e. development of a professional view of the
activities of creating and managing brands, which will
help them in the future to develop competitive and
protective brands, determine their positioning and
image, manage their development, taking into account
the marketing strategies of firms

Oxbimy namudiceci / Pesynomamot 00yuenus / Learning outcomes

Kypersr  coTTi KelliH  Oiim
alrymbLiap

- Oumy: Ka3ipri 3amMaHFel HapBIKTapaa SpTYpIi
KOMIIAHWMSUIAPIBIH  JKYMBIC icTeyiHiH OW3Hec —

MoJieJTiHAer1 OpeHAMHITIH peli, OpeH ] TypIepi KoHe

asiKTaraHHaH

KOMIIAHUSIHBIH,  OpeHJi TOpTQeNiHAeri  oxapaby
opTYypdi penaepi;

- MeHrepyi THiC: OpEHI-MMUDKII MOJCIbACY
TEXHOJIOTHSUIAPBIH  MO3UIMSIIAY KOHE  MEHrepy

TYXKBIPBIM/IAMACHIH J3ipIIey;

- MEHrepyi THiC: KepceTinreH OuTIMII 3epTTey
KYMBICBIH/IA KOJIIaHY JaF/IbICHIH;

- Kysblperti  Oomy:  skahaHIBIK  OpTajarkl
SKOHOMHUKAJIBIK areHTTep MEH HapBIKTapAbIH MiHE3-
KYJIKBIH DKOHOMUKAJBIK JKOHE CTPATErHsUIbIK Taay
oJlicTepiH MEHIepy.

IMocae ycnenmHoro 3apepuieHusi Kypca
o0y4aromuecs OyayT

- 3HaTh: PONM OpeHAWHra B OW3HEC —MOJIENN
(YHKIIMOHUPOBAaHHS PA3IMYHBIX KOMIIAHUHA Ha
COBPEMCHHBIX pPbIHKAaX, THIIOB 6peH,Z[OB n Hux
pa3NUUHBIX poNed B Mapo4yHOM mopTderne
KOMITAaHUU

YMETh: pa3pabaThIBaTh KOHIICTIITUH
MO3UIIMOHUPOBAHUA W BJIAJACHUA TEXHOJIOTUAMUA
MOJIOJIMPOBAHUS OPIHI-UMHUJIKA

BJIaACTh: HaBbIKaMMU TIPUMCHCHHSA YKa3aHHbBIX
3HaHWH B CCIIEIOBATENILCKON paboTe

OBITh KOMIIETCHTHBIMH. _BJAJICHUEM METOJaMH
SKOHOMHMYECKOTO M CTPaTeTHYECKOro aHaln3a
MOBEACHUSA SKOHOMUYCCKUX ar€HTOB U PBIHKOB B
rI00aTBHON cpejie

After successful completion of the course, students
will be

- know: the role of branding in the business model of
the functioning of various companies in modern
markets, the types of brands and their various roles in
the brand portfolio of the company be

able to: develop the concepts of positioning and
ownership of brand image modeling technologies
possess: the skills of applying this knowledge in
research work

be competent: master the methods of economic and
strategic analysis of the behavior of economic agents
and markets in the global environment

Kypcmuiy Kpickawa mazmynst / Kpamkoe codeprcanue kypca/ Course summary

KomMmepuusiibIK KpI3MeTTeri OpeHAMHITIH peni MeH
OpHBl.  BpeHIUHITIH  CONMONOTHSUIBIK  KOHE
NCUXOJIOTHAJIBIK  acnektiyiepi. Tayap TanOanmapeiH
TpaHchopMaLusay. Kymrri Opennarep.

Ponme m wmecro OpeHauHra B KOMMEPUYECKOH
JeSITEIbHOCTH. Coronornaeckre u
[ICUXOJIOTMUECKUE ACIEKTBI OpeHauHra.
Tpancdopmanms ToBapHbIX 3HaKOB. CHIIbHBIE

The role and place of branding in commercial activities.
Sociological and psychological aspects of branding.
Transformation of trademarks. Strong brands. The
content of the company's brand policy. Strategic
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Kommanusinpi ~ OpeHa — cascaThIHBIH ~ Ma3MyHbI. | Openasl. Comepikanue OpenpoBoii  monutuku | decisions in branding. Modern branding technologies.
BpenmunrTeri crparerusiiblk mrenrimaep. 3amanayu | ¢pupmel. Ctpateruueckue perieHus B 6penaunre. | Company branding management

OpeHauHT TexHONOTrusuTapel. upmansry Openauarin | CoBpeMeHHBIC TEXHOJIOTHH OpeHauHTA.
backapy Yrpasnenue OpeHINHTOM GHUPMBI

bazoapnama scemexuici / Pykosooumens npozpammet/ Programme manager
Kunkaiigaposa A.A. | Kunkaiinaposa A.A. | Zhilkaidarova A. A.
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