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Kipicne

DONEeKTUBTI TMOHAEP KaTajlorbl OKBITYABIH KPEAUTTIK >Kyikiecl OOHbIHILIA
KYpacThIpbLIaAbl. DJEKTUBTI TOHJIECP KaTalorbl >KYWEJIEHTeH TaHaay OoubIHIIA
MIOHJIEP TI31IMIH YKOHE OJIap]IbIH KbICKA CUTIATTaMAChIH KapacThIpaibl.

MaructpaiT MamaHABIKTapJAblH MIHJAETTI KOMIIOHEHT/)KOFapbl OKY OpHBI
KOMIIOHEHTIHIH  TIOHJIEpIH MEHIepyMEH Karap, YCBHIHBUIBII OTBIPFaH TaHjaay
OOMbIHIIIA MTOHIEPIl TaH IaIl alTybl THIC.

OJIeKTUBTI TOHJAEP/l TaHJayFa »iBai3ep KeHec Oepeni. MaructpaHt
saBaiizepMeH Oipiiece OTBIPHIN, MAruCTPAHTTHIH JKEKE OKY KOCMAapblH KYpy YIIiH
MIOHJIEPTe YKa3bLTy HBICAHBIH TOJITHIPAIBI.

Kypmerti maructpant! binim 0Oepy TpaeKTOpUACHIHBIH OIpTYTACTHIFBIHBIH
ovnacTeipputysl  Ci3miH Oonamrakta MamaH peTIHIAE KOCIOM JalbIHIBIFBIHBI3ABIH
JIEHreliHe bIKIAI €TETIHIH €CTE CaKTaybIHbI3 KEPEK.

Beenenue

[Ipu xpemnutHOM  TexHomoruu oOOy4deHHUS  pa3pabaThIBacTCsl  KaTajor
AJNIEKTUBHBIX JWCLHUIUIMH, KOTOPBIM MpEACTaBisieT CcO0OM CHCTEMaTU3UpPOBAHHBIN
nepevYeHb NUCHUIIMH KOMIIOHEHTA 10 BBIOOPY M COAEPKUT KpPAaTKOE UX ONHCAaHUE.

Hapsiny ¢ uzydeHuem IUCHUIUIMH 00sA3aTEIbHOTO / BY30BCKOI'O KOMIIOHEHTA,
MarucTpaHT JOJIKEH BBIOpATh JJIs U3yUEHUs TUCIUTIIMHBI KOMIIOHEHTA 110 BEIOOPY.

Koncynpranuu 1no BeIOOPY 2JIEKTUBHBIX AUCIUIUIMH JAeT d/Baii3ep. Bmecte ¢
HUM MarucTpaHT 3anoJiHAeT (opMy 3alKMCH Ha TUCUMIUIMHBI 1 coctaBienus UYTI
(MHAMBUAYATBHOTO Y4EOHOTO IJIaHA).

VYBaxkaeMble MarucTpantbl! BaXXHO NOMHHTB, YTO OT TOrO, HACKOJIBKO
MpPOJIyMaHHOW M I1eJocTHOU Oyner Bama oOpa3oBaTenbHas TPAeKTOPHS, 3aBUCUT
ypoBeHb Barieit mpodeccnoHanbHON MOATOTOBKH, KaK OyIyIEero CrenuaiucTa.

Introduction

At the credit technology of education the catalog of elective disciplines which
represents the systematized list of disciplines of a component by choice and contains
their brief description is developed.

Along with the study of the disciplines of the compulsory/university component,
a graduate student must choose to study the disciplines of the elective component.

Advising on the choice of elective disciplines gives the adviser. Together with
him a Master student fills in an enrollment form for disciplines for making up an IEP
(individual study plan).

Dear Master's students! It is important to remember that the level of your
professional preparation as a future specialist depends on how thought-out and
integral your educational pathway will be.



CemecTp 00iBIHINA 3JIEKTUBTI MIHAEpi 0oy /

Pacnpenesienue 3JIeKTHBHBIX JUCIHUIUINH 1o cemecTpam / Distribution of elective

courses by semester

Kpenutre | Axamemusin
p caHbl / BIK Ke3eH/
[TonniH ataysl / HanmenoBanue aucuurumael /Course name Kox-s0 Axal
KpeAUTOB/ nepuon/
Number of | Academic
credits period
KoMMyHHKaIUSUTBIK MEHEDKMEHT / KOMMYHUKAIIMOHHBI MEHE/DKMEHT /
Communications management 4 1
Y¥bIMIarel OaCIIBLIBIK XKOHE KOI0aCIbUIBIK/PyKoBOICTBO U JIMIEPCTBO B
opranmsaiun/Management and leadership in the organization
Kasipri xapnamansik 6usnec / CoBpeMeHHBIH pekiaMHbli OnsHec / Modern
advertising business
5 1
Ieirpianapast 6ackapy / Yrpasnenue 3arparamu / Cost management
bara xone 6ara opuaty/ Llens! u nenoo6paszoBanue/ Pricis and pricing 5 1

Bbpona-mapkerunr / bpaua-mapkerunr / Brand marketing




year 1

1 1 OKy KbLJIBbIHA APHAJFAH JIEKTUBTIK MIHEP / DJIeKTUBHbIEe IMCUMILINHBI 175 1 rona o0y4yenusi/ Elective courses for

KovMmyHnkanusabik MeHeT:kMeHT / KoMMyHuKkannonablii MeHem:xMeHT / Communications management

Oky maxcamul / Yueonaa yenwv/ Purpose

MaructpaHTTap/a kocnapiay, 0ackapy »oHe Oakpuiay OOMBIHINIA
10121111991 579) KaObLIIay Ke31HE MEHEeJ[Kepre KaXkeTTl
KOMMYHHUKAIHSIIBIK MEHEHKMEHTTIH TEOPHSUIBIK JKOHE
MPAKTUKAJBIK aCTICKTIIEPIH KATBIITACTHIPY

®opMHUPOBaTh Y MarCTPAHTOB TEOPETUUECKHE
u MPAKTUUECKUE ACTIEKTBI
KOMMYHUKALIMOHHOI'O MEHEKMEHTa
HEOOXOIUMBIMH MEHEDKEPY IpH HPUHSATHU
peleHui 10 IJIAHUPOBAHHIO, YIPABJICHUIO U
KOHTPOJIIO

o form for marucrpanToB the theoretical
and practical aspects of communication
management necessary to the manager at
making decision on planning, management
and control

OKbimy Hamuoiceci/

Pesynomamot o0yuenusn / Learning outcomes

KypcTsl coTTi asikraraHHaH Keifin 0iiM amymsliap

- YUBIMIAFbl THIMAI KOMMYHHKAIASUTBIK MPOIECTI YHUBIMAACTHIPY
MIPUHIAIITEPIH, KOFaMMeEH OaliaHpIC TPOIECiHIH MOHI MeEH
TEXHOJIOTHSICBIH, KOMMYHUKAIWSUTBIK ~MEHE/DKMEHTTIH Herisri
(byHKUMsIIapbIH 01Ty JK9HE TYCIHY.

YiipiMaa OallaHbIC TIPOIECTEPIH KOMAAaHyAbl. Typili KbI3MET
cajalapplHIa THIMII KOMMYHHKAIASIIAPIABI  Ky3ere achIpy
JIAFbIIapbIH MEHTEPEI.

KOPITOPaTHUBTIK KOMMYHUKAITUSITaPIIBI Oackapy bl

YHBIMACTHIPY/Ia TaFABUIAPBIHA KY3bIPETT1 O0JIa bl

IocJie ycnenmHoro 3apepuieHus1 Kypca
ol0yuaronuecst oyayt

-3HaTh M TOHUMATh TNPHUHIMIBI OPTraHU3AIMU
3P PEKTUBHOr0 KOMMYHHKAIIMOHHOTO MPOoIecca
B OpraHM3alM{; CYIIHOCTb W TEXHOJIOTHIO
mporecca  CBs3ed € OOIIECTBEHHOCTHIO;
OCHOBHBIE  (DYHKIMH  KOMMYHHKAIIOHHOTO
MCHEI’)KMCHTA, MIPpUMCHATH ITpoOIECChbl
KOMMYHUKAIlMi{ B OpraHu3alnuy, o0JanaTh
HaBBIKAMU  OCyIIecTBJICHHUS  A((HEKTHBHBIX
KOMMYHUKallMi B pasiaWm4HbIXx  cdepax
NeSITEIbHOCTH,  OBITh ~ KOMIICTEHTHBIMH B
OpraHu3alliy YIpPaBJIEHUS KOPIOPATUBHBIMU
KOMMYHUKAIUSMU.

After successful completion of the course,
students will be

- 0 know and understand principles of
organization of effective of communication
process in organization; essence and
technology of process of public relations;
basic functions of communication
management.To apply the processes of
communications in organization. To possess
skills of realization of effective
communications in the different spheres of
activity,to be KOMIIeTEHTHBIMHU: B
organization of management by corporate
communications

Kypcmuiy Kvickawa mazmynst / Kpamkoe cooeparcanue Kypca/ Course summary

ByJ1 MoH MapKeTHHITIK KOMMYHUKAIUSHBIH TEOPUSUIBIK Herizaepi | Jucimrmumua — gopmupyer — teoperuueckue | Discipline forms theoretical bases and
MEH  3aMaHayd  TYKbIPbIMIAaMalapblH  KaJbIITACTHIPAJbl. | OCHOBRI W COBpeMeHHble  Kouueriuu | modern  conceptions  of  marketing
MapKeTHHTTIK KOMMYyHM KLU apHAJIapbIH KaJlail | MapKETHHTOBBIX KOMMYHUKAaIUH. Kak | communications. How to organize the
YHBIMIACTBIpYFa, JKapHaMa JKYpri3yre JkoHE JKapHaMallblK | OpraHu30BaTh KaHaJIbl mapkeTuHroBeix | channels of marketing communications,
KBI3METTI YiBIMIACTHIpyFa 0osa b1, XKapHamaHsl )Kocmapiay *oHe | KOMMYHUKAIW, TTPOBOIUTH pexiamy u | conduct an advertisement and organization

6




Oakputay. OTKi3ymi  BIHTaMaHABIPY. KoFamMMeH OaiJIaHBICTHI
naianana oimymi yipereni.

OpPraHu3allfi0  pPEeKJIaMHOW  JeATeIbHOCTH.
[InanupoBaHMe W  KOHTPOJIb  PEKIIAMBIL.
CtuMynupoBaHue cObITA. Cssizu c
0OIIIECTBEHHOCTEIO.

of advertisement activity. Planning and
control of advertisement. Sales promotion.
Public relations.

Ilonnin epexwenikmepi / Ocooennocmu oucyunaunst/ Course featu

res

NpaKTHK-MaMaHIap/Ibl IaKpIpy, OU3HEC, MEMIICKETTIK KbI3MET
OKLIJIepiMEH 1CKEPIIIK Ke3/Iecyiep oTKi3y kKoHe T. O.

MpUTTIALICHUE CIEUN A CTOB-TIPAKTUKOB,
IpOBEACHNUE JIeTIOBBIX BCTpeY c
NpeICTaBUTENSIMA OW3HEca, ToCyIapCTBEHHOU
CITy>KO0BI | Ap.

inviting practitioners, holding business
meetings with representatives of business,
public service, etc.

bazoapnrama scemexuiici / Pykoeooumens npozpammur/ Programme manager

CetitoBa I'.T. 3.F.k., mpodeccop

CetitoBa I'.T. k.3.H., mpocheccop

Seitova G.T. candidate of economic
sciences, Professor




YiipIMIaFbl 0acHIBLIBIK MeH Ko mdacmbLIbIK / PykoBoacTBo u auaepcrBo B opranmsamun / Management and Leadership in the Organization

OKy makcamut / Yueonas yenv/ Purpose

QIEYMETTIK TOoNTapaa KemIOacHIbUIBIKT KAIBITACTHIPY MEH
KYMBIC ICTEYIHIH 3aHJBUIBIKTAPEI MEH TETIKTEpi Typaibl Hiesiap
JKYWECIH urepy, mepcoHanabl Oackapy Jarabuiapbl MEH
JAFJbUIapbIH  IaMBITY, YHABIMHBIH JKOFapbhl THIMJLITIHE KOJ
KETKi3y VIIH aaamMaapliblH MiHe3-KYJIKbIH Oackapy apKbUIbI
Oomarrak MeHeKepIiH 0acKapyIIBUTBIK MOICHUETIH JJaMBITY

pasBuTHE yIIpaBJIeHY€CKON KYJBTYpBI
Oyaymiero MeHemkepa IyTeM  OCBOCHHUS
CHCTEMBI TPEACTABICHUA O 3aKOHOMEPHOCTSIX
u MeXaHU3Max thopmupoBaHUs u
(YHKIIMOHMPOBAHUS JIMIEPCTBA B COLMAIBHBIX
Tpynmax, pa3BUTUS YMEHUH U  HAaBBIKOB
PYKOBOZCTBA [IEPCOHAJIOM, yIIpaBJICHUSI
MOBEIEHUEM JIIOAEHN JUIsl JOCTHIKEHUST BBICOKOU
Pe3yIbTaTUBHOCTU OPraHU3aluu

development of the management culture of
the future manager by mastering the system
of ideas about the laws and mechanisms of
the formation and functioning of leadership
in social groups, the development of skills
and skills of personnel management,
management of people's behavior to achieve
high performance of the organization

Oxvimy namunceci/

Peszynomamot ooyuenusn / Learning outCOmes

KypeThl ¢oTTi asKTaraHHaH KeliHn OLTiM anymbLiap

- O31HIH Oomamak MaMaHIbIF bIHBIH QJICYMETTIK
MaHBI3JIBUIBIFBI;  OacKapynblH OapiblK  JAeHTeHJIepiHaeri
yibIMIapaarel KOMOACHIBUIBIK MPoOIeMalapblH TEOPHSITBIK
’KOHE MPAKTHKAJIBIK IICIIYTe FRIIBIMU KO3KapacThIH MOHI MCH
omicTepi; 6acKapyablH OpPTYpJl CTHUIIEPIHIH Ma3MYHBI JKOHE
oJlap/bl YifbIMa KOJIaHY IapTTap bl OiIei.
-0acKapylIbLIBIK MIHAETTEpAl LIy YIIiH KeII0acCIIbUIbIK
neH OWIIKTIH HEri3ri TeopusUlapblH MaijanaHy; »Keke
0achbIHBIH apPTHIKIIBUIBIKTAPHl MEH KEMIIUTIIKTEPIH ChIHU
Oaramaypl; YKbIMAA JKYMBIC 1CTEY; QIEYMETTIK MaHbBI3/IbI
npobiiemManap MEH MPOLECTepAl Tajaay, TONTHIK AMHAMUKA
POLECTEePiH KOHE KOMaHIaHbI KaJIBIITACTBIPY
OPUHIIUNTEPIH Oy HETI31HAE€ TONTHIK >KYMBICTBI THIMII
YUBIMIACTBIPYIBI; TYJIFaapablk, TOITHIK KOHE
YUBIMIACTHIPYIIBUTBIK KOMMYHHUKAIUSAIAPABI Tallay JMKOHE
)o0anayapl MEHTepelii.

-iICKepIiK KapbIM-KaTBIHACTHI JKY3€re achlpy KaOiieTi; op
TYpJi Karjainmapra OaiiaHbIcThl OacKapyAblH op Typdi

Ilocsie ycmemHOro 3aBeplIeHHSI Kypca
o0yyaromuecs Oyayr

- 3HAaTb COLOHMAJIbHYIO 3HaA4YUMMOCTb cBOEH
Oyay1ieil mpodeccuu; CyuHOCTb U METObI
HAay4YHOTO TOAXOAa K TEOPETUYECKOMY H

MIPAKTUYECKOMY pEIIEeHUI0 npodiaeM
JUAEpCTBA B  OpraHM3alusAX Ha BCex
YPOBHSX YIIPaBJICHUS; colepKaHue

pa3IMYHBIX CTHJICH YIPABJICHUS U YCJIOBHS
UX IIPUMEHEHHS B OPraHU3aLUH,

-IPUMEHATh OCHOBHBIE TEOPUH JIUIEPCTBA
U BJIACTH I PEIICHHS YIPABJICHYECKUX

3aa4; KPUTHYCCKH OICHUBATh JINYHBIC
JIOCTOMHCTBA ¥ HEJOCTATKU; paboTaTh B
KOJUICKTHBE; aHAJIM3UPOBATH COLUAIBHO
3HAYMMbIC  TPOOJEMBI M  MPOIECCHI,
3¢(EKTUBHO OpPraHu30BaTh T'PYIIIOBYIO
paboTy Ha OCHOBE 3HAHHS IPOIIECCOB
TPYNIIOBON  JWHAMHKA W  TPUHIUIIOB

(bOpMI/IpOBaHI/IFI KOMaHIbl; aHAJIM3UPOBATH

After successful completion of the
course, students will be

- know the social significance of their
future profession; the essence and
methods of the scientific approach to the
theoretical and practical solution of
leadership problems in organizations at
all levels of management; the content of
various management styles and the
conditions for their application in the
organization

be able to use the basic theories of
leadership and power to solve
management problems; critically
evaluate  personal  strengths  and
weaknesses; work in a team; analyze
socially  significant  problems and
processes, effectively organize group
work based on knowledge of group
dynamics and team formation principles;




CTHJIBJICPIH MaijalaHyAa; KemOacHbUIBIK KacHeTTepl
3epTTey OmicTepi MEH  oicTeMeliepi, KemOacCHIbLUIbIK
KaOllerTepal AaMbITy TEXHOJOTHSUIaphlH OacKapylIbUIbIK
ocep eTy 9AICTepiH KOJAaHya KY3bIpeTTi O0abl.

nu HpOGKTI/IpOBaTB MECXKINYHOCTHBIC,
TPYIIIOBBIE U OpraHHU3aIOHHbIE
KOMMYHI/IKaIII/II/I.

BIIQJIETh  CIIOCOOHOCTBIO  OCYIIIECTBIISTH
JIEIIOBOC oOIIcHHUE; HCIO0JIb30BaTh
MHOr0OOpa3Hble CTWJIM yNpaBICHUS B

3aBUCUMOCTH OT Pa3JIMYHBIX CHTYAIIHii,
METOaMH W METOJMKAMH HCCIIeIOBaHHS
JHUJEPCKUX Ka4yecTB, TEXHOJIOTHSIMU
Pa3BUTHS JIMJEPCKUX CIIOCOOHOCTEM

OBITh KOMIIETEHTHLIMH: B MCIIOJIb30BAHUU
IIPUEMOB YIIPaBIECHYECKOI O BO3J1EH CTBHS

analyze and design interpersonal, group
and organizational communications.
own ability to carry out business

communication; to use various
management  styles depending on
different situations; methods and

techniques of research of leadership
qualities, technologies of development
of leadership abilities to

be competent: in use of techniques of
managerial influence

Kypcmuiy kbickawa mazmynot / Kpamkoe codepicanue Kypca/ Course summary

Kypc kembacmibUIbIK TIeH KOIIOACIIBUIBIKTBIH TEOPHSITBIK
JKOHE OIIICTEMEITIK MACeJeNIepiH allajibl, HAPBIK KaFaalblHIa
yUBIMIBI OacKapy THIMIUTITIH apTTHIPYy MaKCaThIHIA TONTHIK
NpakTHKa TpOIecTepi JKoHE YilbiIMAa OacKapyIIbUIBIK
mienrmMaep KaObuimay JKyHeciHJe TOom Kypy HpUHIHITEpI
TypaJibl O1JIIM )KMBIHTBIFBIH KYPaNbl.

Kypc packpeiBaer TeopeTHYecKHe U
METOJMYECKAE BOIPOCHI  JIHJIEpPCTBA U
PYKOBOACTBA C  IENbIO  TOBBIIICHUS
3P PEeKTUBHOCTU yIpaBJICHUS
OpraHm3anuield B  YCIOBUSAX  PBIHKA,
dbopMHUpyeT KOMILIEKC 3HAHUH O Tpolieccax
IPYNIIOBOM  JUHAMHUKH W  MPUHIUIAX
dopMHUpOBaHUS  KOMaHI B  CHUCTEMeE
NPUHSATHAS YIPaBICHUYECKUX pPELICHUH B
OpraHU3aIHH.

The course covers theoretical and
methodological issues of leadership and
leadership in order to improve the
efficiency of organization management
in the market, forms a set of knowledge
about the processes of group dynamics
and the principles of team formation in
the system of managerial decision-
making in the organization

bazoapnhama scemexuiici / Pykosooumens npozpammer/ Programme manager

To6su1oB K.T. 5.F.K.IOIIEHT

To0Osu1oB K.T. K.3.H. 1OoLEHT

Tobylov K. T. candidate of economic
sciences,
assistant professor




Kasipri xapuamaibik 0u3Hec / CoBpeMeHHbli pexkiiaMublii 0usnec / Modern advertising business

OKy makcamul / Yueonasa yenwv/ Purpose

0oCeKeIeCTIK XKoHe Ka3ipri Ke3eH Ierl skapHaMa
HAPBIFBIHBIH KYPICJICHY1 JKaFIaiibIH/Ia KapHaMa
KOMITAHHSICHIH OacKapyiarbl MIBIFApMAIIBUIBIK ,
KPEATUBTIK OWJIaY bl KAJIBIITACTHIPY

dbopMHUpOBaHNE KPEATUBHOT'O MBIILICHUS 10
YOPABJICHUIO PEKJIAMHBIM MPEANPUATHEM B
YCJIOBUSX POCTa KOHKYPEHUUH U YCIOKHEHUS
PEKJIaMHOTO PhIHKAa HAa COBPEMEHHOM 3Tarle.

the formation of creative thinking in managing an
advertising company in the face of growing
competition and the complication of the advertising
market at the present stage

OKpimy

Hamudiceci / Pezynomamot 06yuenus / Learning outcomes

Kyperbi COTTI Keiin

oiriManymbLiIap

-)KapHama KOMITaHUSICBIHBIH THIM/IUIITIH apTThIpY
JKOHE JKapHama HapbIFbIH/IA CTPATETHSIIBIK
MakKcaTrTapra JKeTy YIIIiH 3aMaHayn Oackapy
TEXHOJIOTHSUIAPBIH TYCIHII Oiei;

- KJIMEHTTEP/Ii TAPTY KOHE CaKTay TEXHOJIOTHSIIAPhIH
KOJITaHY/IbI, KapHaMaJbIK KOMITAaHUSTHBIH
CTpaTEerusuIbIK MaKcaTTapra JKeTy
NepPCIeKTUBAIAPbIH OaFaiay/pbl, )KapHaMaJIbIK
KQCIMOPBIH/Ia KOMMEPLMSIIBIK KETICTIKKE KeTy YIIiH
»KaHaMma ICKepIIiK Oiay JaFIblIapblH MEHIEpe/Ii;

assKTaraHHaH

ITocJie ycnemiHoro 3aBepuieHusi Kypca
oOyyaromuecst OyayT

- 3HaTh U TIOHUMATh yIPABICHICCKHIE
TEXHOJIOTHH JJIs OBBIICHUS Y(PHEKTUBHOCTH
JeSITEIFHOCTH PEKIIAMHOTO TTPEATIPUATHS U
JOCTHKEHHIO CTPATETHYECKUX IIeJIeH Ha
PEKIJIAMHOM PBIHKE;

- IPUMEHHUTD TEXHOJIOTUH TIPUBIICICHHS 1
yIepKaHHsI 3aKa34NKOB

- OLICHHUBATh TIEPCIICKTUBY JESTEIbHOCTH
PEKIIAMHOI0 MPEAITPUATHUSA 110 JOCTUKCHHUIO
CTPAaTErnueCcKuX Lenen

- o0najaTh HaBBIKAMM JIATepaJIbHOrO OW3HEC-
MBIIUICHHUST JIIS  JTOCTHDKCHHS KOMMEPYECKOro

ycrexa pCKIIaMHOIO NPCAPUATUSA

After successful
students will be

- know and understand modern management technologies to
improve the efficiency of the advertising company and
achieve strategic goals in the advertising market;

- apply technologies for attracting and retaining
customers

assess the prospects for the activities of an advertising
company to achieve strategic goals

- have the skills of lateral business thinking to
achieve the commercial success of an advertising
venture

completion of the course,

Ilpepexeusummepi / Ilpepexeusumot / Prerequisites

ToxipuOenik MapKETHHT

‘ [IpakTryeckuil MapKETUHT

| Practical marketing

Kypcmuiy Kvickawa mazmynst / Kpamkoe cooeparcanue Kypca/ Course summary

Byn noH Ka3ipri 3aMaHFbl HAPBIK HKAFIANbIH/IA JKapHAMA
KOMITaHUSICBIH YIBIMIACTHIPY/IBIH XKoHE OacKapyIbIH
OpTYpJIi acmeKTiIepi, )kapHaMa KOMIIaHHACBIHBIH
KOMMEPLUSUIBIK KbI3METIH JKOocmapJiiay, >kapHaMalblK
KBI3METTEP/1i )KY3€ere achlpy OOWBIHIIIA KY3bIPETTUIIK
OinmimMiH JaMbITyFa OarbITTaNFaH. JKapHaMaibIK

JanHas nucuMIUIMHA HalleJieHa Ha pa3BUTHE
KOMITIETEHIINY 3HAHUEPA3TUYHBIX aCIEKTOB
OpraHu3aliy 1 YIIPaBJICHUs PEKJIaMHBIM
MPENPUSTHEM B COBPEMEHHBIX PHIHOYHBIX
YCIIOBUSIX, TUTAHUPOBAHHUSI KOMMEPUECKON
JIeATENbHOCTH PEKJIAMHOTO MTPEIIPUSTHS,

This discipline is focuses on the developing
competence knowledge of various aspects of
organizing and managing an advertising company
in modern market conditions, planning the
commercial activities of an advertising company,
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KOMITAHHSIJIAFbI calta MCHE/PKMEHTI IIICHOCepIHIe
KIIMEHTIICH Ky KaTTap bl PaCciMey.

JKapHamalbIK KOMITaHUSHBI OacKapyaarbl MApKETHHITIK
TYKbIpbIMIaMaiap. JKapHama KOMIAHUSCHIHBIH KBI3METiH
JKocmapiay.

>KapHaMa KOMITaHU I ChIHBIH KBI3M€TiH Tajaay.

peanu3alyy peKIaMHBbIX YCIIYT.
JlokymMeHTHpoBaHNE pabOoTHI ¢ KIMEHTOM B
paMKax yIIpaBJICHUsS Ka4€CTBOM Ha PEKIAMHOM
NPEINPHUSITHH.

Konnenmmm MapkeTuHra B yrpaBieHUN
pexnamMHbIM npeanpusaTieM. [Inannposanue
JEATENBHOCTH PEKIIAMHOTO TTPEAIPUSATHS.
AHanu3 AeATeIbHOCTH PEKJIAMHOTO
NPENIPUSITHS.

and implementing advertising services

Documenting work with a client in the framework of quality
management in an advertising company.

Marketing concepts in the management of an advertising
company. Planning the activities of an advertising company.
Analysis of the activities of the advertising

company.

Ilonnin epe

Kuwenikmepi / Ocooennocmu oucyunaunst/ Course features

NPaKTHK-MaMaHIap bl MAaKeIpy, OU3HEC, KhI3MET
OKIJJIEPIMEH 1CKEPJIIK Ke3/1eCyJiep OTKI3y KOHE
T. 0.

HpUTIalieHne CIIEMAJIM CTOB-TIPAKTHKOB,
IpOBECHHE JIETIOBBIX BCTpeY c
IpeACTaBUTENSIMU OM3HECaA, U JP.

inviting practitioners, holding business meetings
with representatives of business, service, etc.

bazoapnrama scemexuici / Pykosooumens npozpammut/ Prog

ramme manager

CeiitoBa I'.T. — 5.r.x., mpodeccop

CeiitoBa I'.T. — k.3.H., mpodeccop

Seitova G. T candidate of Economic Sciences,
Professor
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I birbinaapabl 0ackapy/ Ynpasiaenue 3aTparamu /| Cost management

OKy makcamut / Yueonasa yenwv/ Purpose

MarvucTPaHTTap/Abl IMIBIFBIHAAPABIH TEOPUSIIBIK
YKOHE MPAKTUKAJBIK aCIEKTUIEPIMEH TaHBICTHIPY
—  OpTYpii  JKOHOMHKAJIBIK  KaTeropusiap,
OHJIIPIC IIBIFBIHAAPBIH  KaJBIITACTBIPY JKOHE
IIBIFBIHAAPABIH ~ Maiga 0oy  OpbIHIApbI
OOWbIHIIA 1@, OHIMHIH OpTYpil  Typiepi
OOMBIHIIIA J1a JKYMBIC ICTEYy >KOHE OChl HeEri3ze
MEHeKepre  JKocrapiay, Oackapy  oHe
Oakputay  OOWBbIHIIA IIemIiMIAEp KaObuiIay
KE31H/Ie KaXKETTI aKIapaTThl KYpY Iporeci

O3HaKOMMHUTH MaruCTpaHTOB C
TCOPCTHUICCKUMU nu MPAKTUYICCKUMU
aCIICKTaMH 3aTpart - PAa3HOIINIaHOB on
9KOHOMHYECKOU KaTCTr OpHH, mpoueccoM

(bopMHUpOBaHUS M3AEPKEK HPOM3BOJACTBA U
oOpallleHus Kak [0 MecTaM o00pa3oBaHus
3aTpaT, TaKk M IO Pa3JIMYHBIM BHUAAM
NPOAYKLUMHA W CO3JaHUs Ha OTOW OCHOBE
uHpOpMaLuU, HEOOXOAUMON MEHeKepy MpU
OPUHATUH pELlIeHHH 10 MJIAHWPOBAHMIO,
YIIPABIEHHUIO U KOHTPOJIIO

to acquaint undergraduates with the theoretical
and practical aspects of costs — a diverse
economic category, the process of forming
production costs and circulation both at the
places of cost formation and for various types of
products, and to create on this basis the
information necessary for the manager when
making decisions on planning, management and
control

Oxwvimy namunceci / Pezynomamut o0yuenusn / Learning

outcomes

Kypcrbl ¢oTTi asikrTaraHHaH KeiliH 0Oiixim

aJymbLIap

-TYpJli YHWBIMIBIK-KYKBIKTBIK HBICAHIApHl Oap
KOCIOpBbIHApa ©31HAIK KYHIbl €CenTeylH
NPUHIIUOTEPLT MEH ONICTEpiH; IIBIFBIHAAPIBI
Oackapy »oHE IIelmiM KaOblIgay IpOIECiHIH
MoHIH Oureni.

-0acKapylmbUIBIK IIenIimMaep KaObuimay YIIiH
NIBIFBIHAAPABI  KAJIBIITACTEIPY JKOHE OHIMHIH
(>KYMBICTapbIH, KbI3METTEP/IIH) ©31HIIK KYHBIH
KaIbKYJSANUsIIAY; YHBIMAA YTBIMABI OacKapy
HIeIiMIepiH KaObIay MaKCcaThIH/Ia IIBIFBIHIAD
Typajbl SKOHOMHKAIBIK aKmapaTThl
KaJBIITACTBIPY AaFBICHIH MEHTepesi.

- TaHJAJIFaH MaMaHJbIK asChIHJIA IIBIFBIHIAP/IBI
Oackapy >koHe Oara OenrineyqiH IBIFBIHIIBI
omicTepi Typaibsl OUTIMII ic JKY3iHIE KOJJTaHY

ITocJjie yenemiHOro 3aBepuieHust Kypca
o0yuaromuecs: 0yayr

3HATh MMPUHIIUIIBL )41 MECTOABI pacucTa
ce0eCTOMMOCTH  Ha  NPEANpUsATUsiX  C
pa3IMYHbIMHA OpPraHu3aliluOHHO-TIPAaBOBbIMU
dbopMaMu; CyLIHOCTb IpoLecca YIpPaBICHUs
3aTpaTaMM U NPUHATUS PELIeHU.
-opmupoBaTh 3aTpaThl U KaJbKyJIMpOBaThb
cebecTouMOCTh TNpoayKIuu (paboT, ycmyr)
JUIS IPUHATUS YIIPABICHYECKUX PELICHUN;
obnanaTh HaBbIKaMu  (opMUpOBaHUS
HSKOHOMMYECKONH HH(OpPMALUU O 3aTparax C
I CJIbIO IIPHUHATHA PpallrOHAJIbHBIX
YIPABJIECHYECKUX PEIICHUI B OPraHUu3aluu.
OBITH KOMIICTCHTHBIMHU B qacTu
MPaKTUYECKOr0 MNPUMEHEHHUs 3HaHUM 00
YOpaBJICHUU 3aTpaTaMU U 3aTPATHBIX MCTOJ1OB

After successful completion of the course,
students will be

know the principles and methods of cost
calculation in  enterprises with  different
organizational and legal forms; the essence of the
cost management and decision-making process.
be able to generate costs and calculate the cost of

products  (works, services) for  making
management decisions;
possess the skills of forming economic

information about costs in order to make rational
management decisions in the organization.

be competent in terms of the practical application
of knowledge about cost management and cost
pricing methods within the chosen specialty, have
not only knowledge about business management,

but also be able to solve tactical and strategic
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Oenirinae KbI3MeTTI Oackapy Typaibl Oimimal
FaHa €eMec, COHBIMEH KaTap OCHl cajaJlarbl
TAKTUKAJBIK KOHE CTPATETHsUIBIK MIHACTTEepAl
nreme 01ayae Ky3bIpeTTi Oosabl.

1IeHoOOpa30oBaHUsI B paMKax BbIOpaHHOU
CIICNMATBHOCTH,  O0JaaTh  HE  TOJIBKO
3HAHUSIMH 00 yYapaBJI€HUHU OCATCIBHOCTBIO,
HO n YMETH peuiaTtb TaKTUYCCKHUEC n
CTpAaTErMYEeCKHE 33]]a4u B 9TOH 00JIaCTH.

tasks in this area

Kypcmuiy kbickawa mazmynst / Kpamxkoe cooeprcanue kypca/ Course summary

[Ton meHOepiHe MarucTpaHTTap
IIBIFBIHIAPIBIH YKOHOMUKAJBIK TAOUFATHIH KOHE
©3IHIIK  KYH  KYpBUIBIMBIH  3epAeneiai;
HIBIFBIHIAPIBI JKocmapiay (6romxertey);
OHIMHIH  ©3IHIIK KYHBIH  KaJIbKYJSALUIIAY
OOWBIHIIIA €CenTep XKYPrizy; KbICKa Mep3imii
OacKapyIIbUIBIK IIemiMaep KaObuiaay Ke3iHaeri
IIBIFBIHIAP/IBI Tayjay; WHBECTHUIUSITBIK
canpiMaap OoOWBIHIIA TIemIMIep KaObuimay
KE31H/IeT1 MIBIFBIHAAP MEH HOTHXKEJepl Tanaay
JIaF IbUTapbIHA We 001a bl

B paMkax AMCHUIUIMHBI MarucTpaHThl U3ydaT
SKOHOMHYECKYI0  MpHUpPOAY  3arpaT U
CTPYKTYpY CE€0ECTOMMOCTHU; IMOJYy4YaT HABBIKU
maaHupoBanus (OOKETUPOBAHUS) 3aTpaT;
BEJCHUS pACueTOB MO KaJbKyJIUPOBAHUIO
ce0ecTOMMOCTH MPOAYKIMH; aHajiu3a 3aTpat
npu NPUHATUU KpPaTKOCPOYHBIX
YOPaBJICHUYECKUX  PEIICHWH;  3aTpaT W
pe3yibTaTOB TPU TPUHATHH PEUICHHH 10
WHBECTUIIMOHHBIM BJIOYKECHUSIM

Within the framework of the discipline,
undergraduates will study the economic nature of
costs and the structure of costs; gain skills in
planning  (budgeting)  costs; conducting
calculations for calculating the cost of
production; analyzing costs when making short-
term management decisions; costs and results
when  making decisions on investment
investments

Ilonnin epexwenikmepi / Ocobdennocmu oucyunaunst/ Course features

Kadenpa d¢ummanmapeiama cabak  oTKIi3y,
IIBIFBIHIAP B xocmapray( OroKETTEY),
OHIMHIH ©31H/IK KYHBIH KaJIbKYJISALHIIAY

[IpoBenenue 3anaTuil Ha Qrmanax kadeapsl,
IIaHupoBaHue (OIOKETHpPOBAaHME) 3aTpar,
KaJIbKYJINPOBAaHUE ce0eCcTOMMOCTH

MPOYKIUH.

Conducting classes at the branches of the
department,  planning  (budgeting)  costs,
calculating the cost of production

bazoapnama scemexuiici / Pykoeooumens npozpammer/ Programme manager

Vrebaesa XK.A. 3.F.K., TOI[EHT ‘

Vrebaesa XK. A. K.3.H., JOILEHT

Professor
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Bara xone 0ara opuary / Ilennl u nenoodpasosanue / Pricis and pricing

OKy makcamuwt / Yueonas yenv/ Purpose

OimiM amymblmapaa Kasipri  kKeseHae Oara
Oenrizey cajlachlHAa TEOPUSUIBIK OLliM  MeH
MPAKTUKAJIBIK JTAaFAbIIAPAbI KAJIBIITACTHIPY

dbopmupoBanue y 00yYaroImXxcs
TEOPETHUCCKUX 3HAHWUH M  MPAKTHYECKUX
HABBIKOB B 00JaCTH I[CHOOOpa30BaHUS Ha
COBPEMEHHOM JTare

formation of students ' theoretical knowledge and
practical skills in the field of pricing at the
present stage

Okbimy namusiceci / Pezynomamut 06yuenusn / Learning

outcomes

Kyperbl ¢oTTi asgKTaraHHaH Keiin Oixim
aJyumbLIap

-Oara Oenriney MPOIECIHIH oJ[iCHAMAIIBIK HETi31epi,
OKBITBIIATBIH KYpPCTHIH HETi3ri caHaTTapbiH, Oara
Oenriney omictepi; Oara OenriieyaiH MapKETHHTTIK
acmekrinepin;  Oara  Oeirisiey  calachIHJAFbI
CTPaTerusUIbIK JKOHE TAKTUKAIBIK IPOIECTePIiH
Heri3epin Oinesi;

- Oara Oenriyicy cajlaChIHIAFbl HAKThI TPAKTUKAJIBIK
KaFaiapnel Tanmay oJKkoHe Oararaylbl  KesiHze
olinay JepOecTiri MeH IILFapMaIIbIIbIK KO3KAPAChIH
KepceTy; ©3iHIH NpaKTUKAJIbIK KbI3METIHAe Oara
Oenriney Teopuschl OOWBIHINA TaimamaHypl; Oara
Oenriniey MacesieNiepiHe KaThICTBI  MapKETHHITIK
Moceselep MEH HAaKThl HAapBIKTBIK Kargaiapra
Tajmay JKYpridy JaFbIChiH; OaraHbl €CenTey/iH
3aMaHayd TOCUIIepl MEH TOCiIepiH MaiaaiaHyabl;
Oara Oexriney camacblHIa IIEIIIM KaObUIAAYIbIH
HEFYPJIBIM  YTBIMJABI  TOCINEpiH  TaHIAy.Ibl
MEHTepei;

- Jaypbic Oara TIemIiMiH KaObUIIay YIIIH HapbIK
KOHBIOHKTYpachlH Oaraayqa; YWBIMHBIH KipiciH
YIFaliTy yiniH Oara Oenriney omiciH Tamuaynaa; Oara
Oenriyiiey cTpaTerusichl MEH TAKTUKACHIH alKbIHIay1a
KY3BIPETTi O0JIaIpI.

IMocne ycmemmHoro
oOyuaromuecst Oyayr
3HaTh METOJOJIOTHYECKHE OCHOBBI IIpoIecca
EHO00pa30BaHus, OCHOBHbBIE KaTeropuu
U3y4aeMoro Kypca; METOABbl I€HOOOpa30BaHUS;
MapKEeTHHTOBbIE  aCMEKThl  I[EHOOOpa30BaHUS;
OCHOBBI ~ CTPATETMYECKMX U  TAKTUYECKHUX
IpoOLECCOB B cepe LIeHo0Opa3oBaHus;
PUMEHSTh pasI4YHbIe METO/IBI
[IEHOO00Pa30BaHMsI; UCIIOB30BaTh MAPKETUHTOBBIC
WHCTPYMEHTHI B 00JacTH II€HOOOpPa30BaHUS;
NPaBUJIIBHO OMNPEICSATh LIEHOBYIO CTPATErHio U
TaKTHKY; TPOSIBIISATH CaMOCTOSITEIIbHOCTD
MBILIUICHHUS] ¥ TBOPYECKHUNA MOAXOA IPH aHATH3E U
OLIEHKE KOHKPETHBIX MPAKTHYECKUX CUTyallid B
o0acTH IIEHOOOpa30BaHUS, MCIIOJIBL30BAaTh 110
TEOpPHH IIEHO0OPa30BaHKs B CBOCH MPAKTUUECKON
JEeSITENLHOCTH;

o0najgaTb HaBBIKAMH  TPOBEICHUS  aHAIU3a
MapKeTUHIOBBIX ~ HpOOJIEM U KOHKPETHBIX
PBIHOYHBIX CHUTYyalluii, KacalolMXCs BOIIPOCOB
[IeH000Pa30BaHMsI; UCTIONH30BAHUS COBPEMEHHBIX
MPUEMOB W CHOCOOOB pacyera IIeH; BEIOOpa
HamOoJee parMOHANBHBIX CIOCOOOB TPHHSTHS
peleHnid B 00J1acTH IeHO00Pa30BaHHUS;

OBITh KOMIIETEHTHBIMHU: B OIIEHKE KOHBIOHKTYPHI
pBIHKA AJisl TPUHATHSL MPAaBUIIBHOTO IEHOBOIO

3aBepuIeHHsT Kypca

After successful completion of the course,
students will be

know methodological foundations of the pricing
process, the main categories of the course being
studied; pricing methods; marketing aspects of
pricing; fundamentals of strategic and tactical
processes in the field of pricing;

be able to apply various pricing methods; use
marketing tools in the field of pricing; correctly
determine the pricing strategy and tactics; show
independence of thinking and creativity in the
analysis and evaluation of specific practical situations
in the field of pricing; use the theory of pricing in
their practical activities;

possess skills in analyzing marketing problems and
specific market situations related to pricing issues;
using modern techniques and methods of calculating
prices; choosing the most rational ways of making
decisions in the field of pricing;

be competent in assessing the market situation to
make the right price decision; choosing a pricing
method to increase the profit of the organization;
determining the pricing strategy and tactics.
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pelieHus; BEIOOpe MeToia eHo00pa3oBaHus ISt

YBEITMYICHHS pUOBIIH OpraHU3alluH;
olpeeIeHn CTpaTernu u TaKTHKH
11eH000pa3oBaHusl.

Kypcmuiy kvickawa mazmynst / Kpamkoe codeparcanue Kypca/ Course summary

[Ton menGepinae MarucTpantTap Oara Oenriney | B pamkax aucrumimabel MmaructpanTel uzydat | Within - the  framework of the discipline,
NPOILIECIHIH ~ oiCHAMaJIBIK HETI3epiH, Oara | METO0JIOTHYECKUE OCHOBBI nporecca | undergraduates  study the  methodological
Oenrisiey  omicrepiH;  Oara  OenrijeyaiH | [EHOOOpa30BaHHMS, mertonnl | foundations of the pricing process, pricing
MapKeTHHITIK aCHeKTIIepiH; CTpaTeruss MeH | eHOOOpa3oBaHus;, MapKeTHMHroBbie acrekThl | methods; marketing aspects of pricing; the basics
TaKTHKAa Heri3aepiH 3epaeneiiai. [lon Oara | meHooOpa3oBanusi; oOcHOBbI ctpateruu u | Of strategy and tactics. The discipline develops
Oenriyiey MoceneliepiHe KaThICTBI MAPKETUHTITIK | TAKTUKH. JucuurmmHa dopmupyer | the ability to analyze marketing problems and
npobieManap MEH HAKTBI HAPBIKTHIK | CIIOCOOHOCTH IPOBEICHHSI ananmu3a | specific market situations related to pricing
JKarjaijgapra Tajmay  OKypridy; Oarajapiabl | MApKETHHIOBBIX MpoOJgeM M KOHKPETHBIX | iSsues; to use modern methods and methods of
€CeNTeyMiH Kasipri 3amMaHfbl TOCUIAEpl MeEH | phIHOYHBIX CHTYaIlMi, Kacarommxcs Bormpocos | calculating prices; to choose the most rational
TOCUIAEpiH  maijganany;,  Oara  Oenriney | meHOOOpa3OBaHMS, ucnosb3oBanus | ways of making decisions in the field of pricing

cajlachIH/Ia MICIIiMIep KaObUIIay/IbIH HEFYPJIbIM | COBPEMEHHBIX MPUEMOB M CIIOCOOOB pacdera
YTBIMIIBI ~ TOCUIIEpiH  TaHmay  KaOineTiH | meH; BbeIOOpa Haumboiee  palrMOHAIbHBIX

KaJIbITaCThIPAIbI CIOCOOOB TPHHATHS pEIIeHHH B 00JacTH
1IEHO00Pa30BaHuUs
Ilonnin epexwenikmepi / Ocobennocmu oucyunaunst/ Course features

Kadenpa punmangapeiaga cabakrap eTKizy, [TpoBenenwue 3ansTuii Ha ¢rmanax kadeapsl, | Conducting classes at the branches of the
coHJali-aK Oara Oenrijey Mocelnesnepine a TaKKe aHaJlM3a MapKeTHHIOBBIX MpoOseM u | department, as
KaTBICTHl MAPKETHHITIK MaceJeep MeH HaKThI KOHKPETHBIX PBIHOYHBIX curyanwmii, | well as analyzing marketing problems and
HAPBIKTHIK JKaFJaiiap/sl Tanaay; Oaraaapabl KacaroIuXxcs BOMPOCOB IeHooOpa3oBanwust; | specific market situations related to pricing
€CenTey/iH 3aMaHayd TOCIJIEepi MEH TOCUIIEpiH | MCMOJb30BaHUS COBPEMEHHBIX MpHeMoB u | ISSUes; using modern techniques and methods for
nananany Croco0O0B pacyeTa IeH. calculating prices

bazoapnrama swcemexuici / Pykogooumens npozpammer/ Programme manager
Too6sutoB K.T. 3.7.K.1011€HT Tob6sutoB K.T. K.3.H. T01IEHT Tobylov K. T. candidate of economic sciences,

assistant professor
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Bpenn mapkerunri / bpena mapkerunr / Brand marketing

OKy makcamul / Yueonasa yenwv/ Purpose

BpeHIuHT camachlHOaFbl HEri3ri KY3bIPETTiNIKTI

JaMbITy, SIFHM MAarucTpaHTTapra Oonalakra
Oacekere KabiJIeTTi jkKoHE KOpFally KaOinmerTimiri
YKOFapsbl Openarepmi KYpyFa, OJapIbIH
OpHajacysl ~ MEH  HMMWKIH  aHBIKTayFa,

dbupmanapaplH MapKETHHITIK CTpaTerusulapbiH
€CKepe OTBIPHIN, OJIAPIBIH JaMyblH Oackapyra
KOMEKTECETIH OpeHaTepal Kypy JkoHe Oackapy
KBI3METIHE KOCION KO3Kapac KajabITaCThIPY

Pa3ButHe KIIOYEBBIX KOMIIETEHIIMHA B  00JACTH
OpeHauHra, T.€. BbIpabOTKa y  MAarucTpaHTOB
mpo(hecCHOHANBbHOrO B3TIISAA Ha JACSITENBHOCTh IO

CO3/IaHUI0O W YIpPAaBJIEHUIO OpeHAaMH, KOTOPBIH
MOMOXXeT UM B Oynymem  pa3pabaThiBaTh
KOHKYPEHTHOCIIOCOOHBIE u OXPaHOCIOCOOHBIE

TOProOBBIE MApKH, OIPEAEIATh HUX IIO3ULUOHUPOBAHUE
U UMHJDK, YOPaBIATH HMX pa3BUTHEM C Y4ETOM
MapKEeTEHIOBbIX CTpaTeruii Gpupm

Development of key competencies in the
field of branding, i.e. development of a
professional view of the activities of
creating and managing brands, which will
help them in the future to develop
competitive and protective  brands,
determine their positioning and image,
manage their development, taking into
account the marketing strategies of firms

Okvimy namuoceci / Pezynomamut 06yuenus / Learning outcomes

Kypcrel ¢oTTI asgKraraHHaH KeiiH Oilxim
aJymbLIap
- Kasipri 3aMaHfbl HapBIKTapAa OPTYpIi

KOMITAHMSUIAPBIH JKYMBIC icTeyiHIH Ou3HeC —
MoJIeNiHIeri OpeHIUHTTIH peTiH, OpeH ] Typiepi
KOHE KOMITaHUAHBIH OpeHn mnoprdeniHaeri
oJIap/BIH SPTYPIIi pesnepin Oineni,
-OpeHI-UMHIK/I1 MOJEIBACY TEXHOJIOTUsIaPbIH
MO3UIMSIIAY KOHE MEHIEePY TY KbIPhIMIaMAaChIH
a3iprey/ii MeHrepe/i,

-KOpCeTUITeH OULTIMAI  3epTTey KYMBICHIHIA
KOJIIaHY JaFIbICHIH MEHIepe/i,

-kahaHIIBIK OpTaJarbl SKOHOMHUKAIBIK areHTTep
MEH HapBIKTapIbIH MiHe3-KYJIKbIH
OKOHOMHUKAJIBIK JKOHE CTPATErHsUIBIK Taliayna
KY3BIPETTi O0aabl.

IocJie ycnmemHoro 3aBepuieHus Kypca
o0yuaromuecs: 0yayr

- 3HaTh: poiaM OpeHauHTa B
(GYHKIMOHUPOBAHMS  pa3iMYHBIX  KOMIAHUK  Ha
COBPEMEHHBIX pBIHKaxX, THIIOB OpPEHIOB U HUX
Pa3IMYHBIX POJieil B MapoYHOM MOPTQee KOMITaHUN
YMETh: pa3pabaTbIBaTh KOHIICTIIHH
MO3UIIMOHUPOBAHUSI W BIAQJCHUS TEXHOJOTHUSIMU
MOJIOJIMPOBAHUS OPIHI-UMHKA

BIIQJICTh. HABBIKAMH NPHUMEHEHUS yKa3aHHBIX 3HAHHMA
B UCCJIEZIOBATENLCKOM paboTe

ObITh ~ KOMIIETEHTHBIMHU: __ BJAJICHUEM  METOAaMH
SKOHOMUYECKOTO M  CTPAaTEerHuyecKoro  aHaju3a
MOBEJICHUSI JKOHOMHUYECKUX AarcHTOB W PBIHKOB B
rJI00aJIbHOM cperie

On3HEC —MOIEIN

After successful completion of the
course, students will be

- know: the role of branding in the
business model of the functioning of
various companies in modern markets, the
types of brands and their various roles in
the brand portfolio of the company be
able to: develop the concepts of
positioning and ownership of brand image
modeling technologies

possess: the skills of applying this
knowledge in research work

be competent: master the methods of
economic and strategic analysis of the
behavior of economic agents and markets
in the global environment

Kypcmuiy Kbickawa mazmynot / Kpamkoe cooepycanue kypca/ Course summary
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KomMmepuusnplk KpI3MeTTeri OpPEeHIUHITIH peJi

MEH OpHBI. BpEHIWHTTIH COLMOJOTHUSIIBIK KOHE
TICUXOJIOTHSLITBIK acCIeKTiIepi. Tayap
TaHOaTapbIH TpaHchopmManusay. Kymri

openarep. KommanusiHbiH OpeHp cascaThIHBIH

Ma3MYHBI. bpenaunrreri CTpaTErusIbIK
nierimMaep. 3amaHayu OpeHIUHT
TexHONoOrMsuiapbl.  dUpMaHbIH  OpEHIWHTIH
Oackapy

Poie u MecTto OpeHauHra B  KOMMEPYECKOM
JeATeNbHOCTH. Couunonoruyeckre U
MICUXOJIOTUYECKUE aCIEKTHI OpeHauHra.
Tpancpopmanuss  ToBapHbIX  3HakoB.  CHIIbHBIE

opernbl. Comepkanue OPEHTOBOIN MOJUTHKU (BHUPMEI.
Crpaternueckue peuIeHust B OpeHauHre.
CoBpeMeHHbIE TEXHOJOTHMH OpeHINHra. YIpaBieHHE
OpeHarHTOM (PUpPMBI

The role and place of branding in
commercial activities. Sociological and
psychological aspects of branding.
Transformation of trademarks. Strong
brands. The content of the company's
brand policy. Strategic decisions in
branding. Modern branding technologies.
Company branding management

Ilonnin epexwenikmepi / Ocodennocmu oucyunaunst/ Course features

Kadenpa punuangapeiia cabakrap eTkizy,
MeHaxxocrapiiay JKoHe jKapHaMallbIK-

[IpoBenenne 3aHaTuil Ha Quuumanax Kadenpsl,
MeIuaIulaHUpOBaHUE U CO3JaHHe IulaHa-Tpaduka

Conducting classes at the department's
branches, media planning and creating a

KOMM YHUKAIMSUIBIK KaMIIaHUSHBIH JKOCTIap- PEKIaMHO-KOMMYHHKAIIMOHHAN KaMITAaHHH schedule for an advertising and
KECTECIH KYpy communication campaign
bazoapnhama scemexuici / Pykogooumens npozpammer/ Programme manager

Kunkaiimapoa A.A.

Kunkaigapoa A.A.

Zhilkaidarova A. A.

17




