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Kipicne

DNeKTUBTI TMOHJAEP KaTaJlorbl OKBITYABIH KPEAUTTIK Kyiecl OOMbIHIIA
KYpacTbIpbUIaAbl. JNEKTUBTI TOHAEP KaTalorbl >KYWEJIEHreH TaHAay OOMBIHINIA
MOHEP TI3IMIH XKOHE OJIap/IbIH KbICKA CUITATTaMAChIH KapacCThIPaIbl.

CtyneHT MaMaHABIKTapJblH  MIHACTTI KOMIIOHEHT/KOFapbl OKY  OpHBI
KOMITOHEHTIHIH MOHJIEPIH MEHIEpYMEH KaTap, YChIHBLIBIN OThIpFaH TaHJay OONBIHIIA
MOHACPAl TaHJaM alybl THIC.

DNeKTUBTI MOHIEPAl TaHIayFa dABai3ep keHec Oepeni. CTyaeHT daBali3epMeH
Oipjece OTBIPHIN, CTYACHTTIH JKEKE OKY OCIapblH KYpYy YIIIH MOHAEPTe >Ka3bLIy
HBICAHBIH TOJITHIPAJIBI.

Kypmerti crynentrep! butiM  0epy TpaeKTOPHUSACHIHBIH O1pTYTaCThIFbIHBIH
oimacteipbutybl  Ci3fiH OoJialllakTa MaMaH pPEeTIHJE KOCIOM JallbIHABIFBIHBI3IBIH
JICHTeMiHE BIKMAJI €TETIHIH €CTe CaKTaybIHbI3 KEPEK.

BBenenue

[Ipu kpeaAUTHON TEXHOJOTUM O0y4YeHHUs pa3padaThIBACTCs KaTajor AJIEKTUBHBIX
JUCLMIUIMH, KOTOPbI MpeAcTaBiseT Cco0OM CHCTEMaTHU3UPOBAHHBIN IEepeUeHb
JUCLMILIMH KOMIIOHEHTA 110 BBIOOPY U COIEPKUT KPATKOE UX OIMCaHUE.

Hapsay ¢ m3yuyeHueM AHMCHMIUIMH OOSA3aTENBHOrO / BY30BCKOI'O KOMITOHEHTA,
CTYJIEHT JOJDKEH BbIOpATh JJIsl U3yYEHUS TUCUUILIMHBI KOMIIOHEHTA MO BBIOODY.

KoHcynbranmu no BeIOOpY 3JEKTHBHBIX JMCLMIUIMH AaeT 3ABaizep. Bmecre c
HUM CTYJEHT 3amoJiHgeT (opMy 3amucu Ha JUCHUIUIMHBI Jiisi coctaBiaeHuss UYII
(MHAUBHUIYATILHOTO YYEOHOTO TIJIaHa).

YBaxaembie CTyaeHTb! BaXHO NOMHHUTB, YTO OT TOTO, HACKOJBKO
MPOlyMaHHOW | 1ieiocTHOM OyzneT Bamia oOpa3zoBarenbHas TpPaeKTOPHS, 3aBHCHUT
ypoBeHb Bareit npodeccrnonaabHOM MOATOTOBKH, KaK OYyIyIIEeTo CIeIHaInCTa.

Introduction

At the credit technology of education the catalog of elective disciplines which
represents the systematized list of disciplines of a component by choice and contains
their brief description is developed.

Along with the study of the disciplines of the compulsory/university component,
a graduate student must choose to study the disciplines of the elective component.

Advising on the choice of elective disciplines gives the adviser. Together with
him a student fills in an enrollment form for disciplines for making up an IEP
(individual study plan).

Dear students! It is important to remember that the level of your professional
preparation as a future specialist depends on how thought-out and integral your
educational pathway will be.



CemecTp O0iibIHIIA 3JIEKTUBTI MIHAEPAi 001y /

PacnipenesieHne 3J1eKTUBHBIX THCIHILIAH Mo ceMecTpam / Distribution of elective

COUrsSes by semester

[Tonnin ataysl / HanmenoBanue nucuminabel / The name of the discipline

Kpenutrep
CaHsbl /
Koxn-Bo
KpenuToB/
Number of
credits

AxaneMus
JIBIK
Ke3eH/
Axan
nepuo/
Academic
period

KyKBIK jkoHE ChI0aiiiac KEeMKOPIBIKKA Kapchl MoZIcHHET Herizaepi / OCHOBBI
nmpaBa W  aHTUKOPPYNIMOHHOW KyinbTyphl / Basics of Law and Anti-
Corruption Culture

DKOJIoTUSl KoHE TIPIIUNK Kayincizairi / DOkonorus M 0e30MacHOCTb
xu3nenestensaoct/ Ecology and Life Safety

DKOHOMHMKaA KoHE Kocimkepiik Herizaepi/ OcCHOBBI
npeanpuHIMarenbeTBa/ Basics of economics and business

OKOHOMHKH H

KembacmpLibik Herizaepi / OcHoBwl muaepeTBa / Basics of Leadership

WHKr03UBTI e3apa OPCKETTCCY OTHKAChI /OTHKa HMHKIIFO3UBHOI'O

B3aumoaencreus/ Ethics of inclusive

FeueiMu  3epTTeynepaiH Heriszuepi jkoHe akaaeMusuiblK Xar/  OCHOBBI
HAYYHBIX MCCIEIOBaHUHN M akanemuueckoe mucbMo/ Basics of Research and
Academic Writing
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busnecri yitbimaacteipy/Opranu3aius 6usneca/ Business Organization

ArpobusHecti yiibiMaacTelpy / Opranuzanus arpodbusHeca / Organization of
Agribusiness

Kommepuusiibik menemxkmenT / Kommepueckuit menemxment/ Commercial
management

ATpapibIK CEKTOPABIH AKOHOMHUKACHI MEH MEHEIKMEHTI / DKOHOMHKA U
MEHEKMEHT arpapHoro cektopa/ Economy and management of agrarian
sector

Crparerusiiblk MEHEKMEHTTIH Herizaepi / OCHOBBI CTpPaTerHYecKOro
MeHemxMmenTa / Fundamentals of strategic management

Backapymsuibik Tangay / Yrpasnendeckuii ananus / Managerial analysis

XKocnapnay xyieci / Cuctema rmianupoBanus / Planning system

OnpipicTi yibIMAacThIpy >koHe Oackapy / OpraHuzauus U yrpaBieHHE
npoun3BojictBoM / Organization and management of production

HIereianapapl O0ackapy koHe bara opHary / YmpaBieHue 3arapraMu H
rienoo6pazosanue / Cost management and pricing

YiieiMHbIH Oara cascatsl / LlenoBast monutrka opranu3anuu/ Pricing Policy
of Organization

backapymbutbik  menmimMaep / YmopaBneHueckue pemeHuss / Managerial
decisions

OupMmanblH 0ocekenecTik crparerustiapel / KOHKypeHTHBIE CTpaTeruu
¢upmel / Competitive strategies of the firm

HR-Digital: canapik Texnomorusutap/HR-Digital: mudpossie TexHomorun/
HR-Digital: Digital technologies

busnecreri un¢pneik memiMaep/Ludpossie pemenus B O6usHece/Digital
solutions in business




Taiim-menemxment / Taitm-menemxkmenT / Time Management

Ickepnik kommyHukanmsuiap / JlemoBble kKoMmmyHukanuu / Business
Communications

NuBecTHIUUIBIK = MeHEDKMEHT / VHBECTHUIIMOHHBI MEHEIHKMEHT /
Investment management

NuHoBaimsnak MeHeHKMeHT / THHOBaNMOHHBIN MeHemkMenT / Innovation
management

Jloructuka/ Jloructuka/Logistics

KpI3MeT kepcery calachlHBIH MeHEKMEHTI / MeHekMeHT cdephl yeryr /
Service Industry Management

Toyekenninik meHemxkMeHTi / Puck-menemxkment / Risk management

DKONOTHUSIILIK MEHEDKMEHT / DKoJIornyecknii MeHexkMenT / Environmental
management

Wurepuer-mapkerunr/ MaTepuer-mapketunr/ Internet Marketing

Cary texnukacsel / Texnuka npogax / Sales Technique




1 2 Kypc CTyJeHTTepiHe apHAJIFaH JIEKTHBTI MoHAep / DJeKTUBHbIE THCIHMILIMHBI 1JIsl cTyeHTOB 2 Kypca/ Elective

disciplines for 2nd year students

KyKbiK orcone coloaiinac HcemKopaviKKa Kapcol maoenuem nezizoepi / Ocrnoewt npaea u anmukoppynyuonnou Kyasmypot / Basics of Law and

Anti-Corruption Culture

OKy maxcamul / Yueonaa yenv/ Purpose

chIbaiiac KeMKOPIIBIKKA KapChl ic-KMMBLUT OOibIHINA | (hOpMUpOBaHHE CHCTeMbl — TpaBoBbix 3Hanmii  u | formation of a system of legal knowledge and
KYKBIKTBIK ~ OLTIM  JKyHeciH JKoHe as3aMarThIK | TPAKMAHCKOW  TMO3WIMH 1O  MPOTHBOAEHCTBHIO | CiViC position on combating corruption.
YCTaHBIMJIBI KATBIITACTBIPY. KOPPYIIIUH.

Oxkvimy nHomuyceci / Pesynomamul ooyuenus/ Learning outcomes
Kyperbl  coTTi askraraHHaH  keilin  Oixim | ITocsie yenemnoro 3aBepuieHust Kypea odydaromuecsi | Upon successful completion of the course,
anymbLiap oyayT students will
- KaszakcraHHbIH KOJIIAHBICTaFbl 3aHHAMACBHIHBIH | - TOHMMATh OCHOBHbBIE MOJOXKEHHs jAedcTByromiero | - understand the basic provisions of the current
Herisri  epexenepin, MemiekeTTik  Oackapy | 3akoHomatenscTBa Kasaxcrama, cucremy opranos | legislation of Kazakhstan, the system of public
OpraHJapblHbIH JKYHECiH, COHIai-aKk CcpIOaiiac | TocyIapCTBEHHOrO YIpaBICHHUS, a TaKKe CYIIHOCTh, | administration bodies, as well as the essence,
)KEMKODPJIBIKKA ~ KapChl  iC-KMMBUIABIH  MOHIH, | IPUYMHBI W MEPbI IPOTUBOICHCTBHUS KOPPYIIIIUH; causes and measures to counteract corruption

cebernTepi MeH mapanapblH TYCIHETIH O0Nabl;

- OKWFaJlap MEH OpEKeTTepHi 3aH TYPFBICHIHAH
TaJI Ikl

- HOPMATHBTIK aKTiIepai KOoJgaHy, COHaal-aK
chI0aiinac KEeMKOPIBIKTBIH AJIJbIH allyJIbIH PyXaHH-
aJIaMIepIIIIK TeTIKTEPiH KOJIIaHA IbI;

- MEHrepyi THIC: TYpJi KYKaTTapFa KYKBIKTBIK

Tannay KYprizy JIaFIbIIapbIH, ceI0aitnac
JKEMKOPJIBIKKA  KapChl ~ MOJACHUETTI  JKETUIIIPY
JIaFAbLTAPbIH,

- ©3 ewMmipiHJe chI0aillac KEMKOPIBIKKA KapChl
KYKBIKTBIK O1TIMJII KOJIaHaIbI;
- KYHAETIKTI Toxipubeae agaMrepluiiik CaHaHBIH

KYHIBUIBIKTApPBIH ~ iCKe  acklpa  Oimy  >KoHE
aJlaMTepIIliK HOpMallapblH ycTaHa Oily; »acrap
OpTachlHAa  ChI0Aalinac  JKEMKOPJBIKKA  KapcChl

MOJICHUETTIH JEHreHiH apTThIpy OOHBIHIIA >KYMBIC
icTei.

- QaHAJIM3UPOBATH COOBITHS M JEUCTBHUS C TOUKU 3PEHUS
rpaBa,

-  TPUMEHATH  HOPMAaTHBHBIC
3aJefCTBOBATh  JYXOBHO-HPaBCTBEHHBIE
MIpeIOTBPAICHNS KOPPYIILIUY;

- BJJIeTh HABbIKAMHU BEJIEHUS IPABOBOIO aHAIM3a
Pa3NUYHbIX JOKYMEHTOB, HaBBIKAMH
COBEpPIICHCTBOBAHMSI aHTUKOPPYIIIIOHHON KYJIbTYpPHI;

- TPUMEHATh B CBOEH JKM3HENESATENBHOCTH IPABOBBIC
3HAHUA IPOTUB KOPPYILIHH;

- YMEThb pEaJn30BbIBaTh IIEHHOCTH MOpPaJbHOIO
CO3HaHMA U CJIEAOBaTh HPABCTBEHHHIM HOpPMaM B
MOBCEHEBHOW NpaKTHKe; paboTaTh HaJ MOBHILICHUEM
YPOBHSI aHTUKOPPYNLIUOHHON KYJIbTYPHl B MOJIOJEKHOM
cpeze.

aKThl, a TaK¥XEC
MEXAaHHU3MbI

- analyze events and actions from a legal
perspective,

- apply normative acts, as well as use spiritual and
moral mechanisms of corruption prevention;

- know the skills of legal analysis of different
documents and the skills of improving the anti-
corruption culture;

- apply legal knowledge against corruption in their
daily activities;

- be able to implement values of moral
consciousness and follow moral norms in
everyday practice; work on increasing the level of
anti-corruption culture among young people.




Kypcmuviy Kvickawa mazmynot / Kpamrkoe cooeporcanue kypca / Course summary

MemiiekeT TieH KYKBIKTBIH HETi3ri YFBIMAAaphl MEH
kareropusiiapbl. KYKBIKTBIK KapbIM-KaTbiHacTap. KP
KOHCTUTYIMSIUIBIK ~ KYKBIFBIHBIH ~— Herizgepi. KP
OKIMIIUTIK JKOHE KBUIMBICTBIK KYKBIK Herizmepi. KP
A3aMaTTBIK KYKBIK HeTi3mepi. "Cri0atinac
KEMKOPJBIK" YFBIMBIHBIH TCOPHSIIBIK-9/[iCHAMAIIBIK
Herizaepi. Cei0aiinac >KEMKOpJIBIKKA Kapchl ic-
KHMBUI IIAPThl PETiHAEC Ka3aKCTaHIBIK KOFaMHBIH
QJIEyMETTiK-9KOHOMHKAJIBIK KaThIHACTAPbIH
xetinmipy. Cer0aiimac KeMKOPIBIK MiHE3-KYIIBIK
TaOWFATBIHBIH  TICHXOJOTHSUIBIK — €peKIIeTIKTEPI.
Cpibaiimac  JKEMKOpPJIBIKKA  Kapchl  MOJICHHETTI
KaneimracTeipy. Chi0aiiiac )KeMKOPIIBIKKA KapChl ic-
KUMBIJT MOcCeJIeNiepiHie MEMJICKET TeH KOFaMIBIK
yibIMAapabIH ©3apa iC-KUMBLIIBI.

OcHOBHBIC MTOHATHUS U KaTEropuu rocyaapcTsa U Ipasa.
IIpaBoBble oTHOMmIEHHA. OCHOBBI KOHCTUTYLIMOHHOT'O
npaBa PK. OcHOBBI aAMMHUCTPAaTUBHOTO U YTOJOBHOTO
mpaBa PK. OcnoBbl rpaxnanckoro mpaBa PK.
TeopeTHKO-MeTOA0NOrNIECKIE OCHOBBI MOHATHUSA
CKOPPYTILIAN. CoBepiueHCTBOBaHNE COLIMAJIBHO-
SKOHOMHYECKHX OTHOIIEHUH Ka3aXCTaHCKOTO 0OIIecTBa
KaK  yCIIOBHS MIPOTHUBOJECICTBHIO KOppYTLHH.
Ilcuxonoruueckne 0COOEHHOCTH TIPUPOIBI
KOPpPYNIIMOHHOTO  TIOBEACHUS. dopmupoBaHue
AHTUKOPPYILMOHHONW  KyJbTyphl.  B3anmMopeiicteue
rocyJapcTBa W  OOLIECTBEHHBIX  OpraHu3aluid B
BOIPOCAX MPOTUBOACUCTBUS KOPPYIILIUH.

Basic concepts and categories of state and law.
Legal relations. Basics of constitutional law of the
RK. Basics of administrative and criminal law of
the Republic of Kazakhstan. Basics of civil law of
the RK. Theoretical and methodological
foundations of the concept of "corruption".
Improvement of socio-economic relations of
Kazakhstan society as a condition for combating
corruption. Psychological features of the nature of
corrupt behavior. Formation of anti-corruption
culture. Interaction of the state and public
organizations in combating corruption.

bazoaphama scemexuwici / Pykoeooumenw npocpammer/ Programme manager

baiitacoBa M.K.

Ay0akuposa 3.b.

|




IKonozun yincane mipwinik Kayincizoizi / Ikonocun u oezonacnocms ycuznedeamenvnocmu/ Ecology and Life Safety

OKy maxcamul / Yueonaa yenv/ Purpose

TexHocepa  MEH  TaOWFM  JKOXKyHenep
KBI3METIHJET1 KayinTi JKOHE TOTEHIEe KayilTi
KaFjalinapaa — eckepry — KaOinerrepi  KoHE
HKOKOpFay OHJIay/ibl KaJIBIITACTHIPY

(dbopMHUpOBaHHE  SKO3AMIMTHOTO  MBIIUICHUS |
CIIOCOOHOCTH  HpPEOyNpeKACHUS  OHNACHbIX MU
Ype3BbIUANHBIX CHTyallud B (YHKIMOHUPOBAHUHU
IPUPOJHBIX IKOCUCTEM U TEXHOCHEPHI

formation of ecoprotective thinking and the
ability to prevent dangerous and emergency
situations in the functioning of natural
ecosystems and the technosphere

Okvtmy namuoiceci / Pezyiomameul 00yuenusal Learning outc

omes

Kyperbl ¢oTTi  asiKkraraHHaH KeiliH Ourim
aJIymbLiap

-OKOJIOTUSIHBIH,  TIPIIUTIK  KayiMci3airi
TYPaKThI JlaMy/IbIH HET13T1
TYKBIpbIMaMalapblH, aHTPOTOTeH IIK
KBI3METTIH OJICYMETTIK-3KOJOTHSIIBIK CaJIapbIH
TYCIHE/I;

- ONApIbIH KaW-KYWiHIH KayilTi JeHreHiHig
TYBIHIAYBIHBIH al[IbIH ally YIIiH TaOWUFH KoHe
TEXHOTEHJIK  JKyHWenmepaiH  JaMybl  MEH
OPHBIKTBUIBIFBIHBIH 3epJieIeHI eH
3aHIBUTBIKTAPBIH KOJIJAHA b,

- iCKe acCBIpBUIFAH KOHE BIKTMMAaN KayinTepiiH
TEpPIC OCEpIH KOHE OJapIblH JICHIeHJIepiH,
aHTPOIOTEH/IIK KbI3MET ToyeKeJIepiH Oarainay;

- TexHoc(epaHbIH KayllCI3AINIH  apTThIPY
OOMBIHINIA iC - TIIapaNapAbl )KOCHapaiiabl;

-03 O€TIHIIe JXYMBIC ICTEy, KOMaHJa/la KYMbIC
icTey, menrim Kabbuiaay, CbIHU Oifay, IHQPIbIK
KOHE aKMapaTTHIK-KOMITBIOTEPITIK
TEXHOJIOTUSIIAPIbI KOJIJIaHy, aKrmaparrmeH
KYMBIC iCTey JTaFIplJIapbIHa Me 00JIaIbl.

MCH

ocae yCIELIHOr 0
o0yyarommecsi OyayT
- TIOHUMAaTh OCHOBHBIC KOHIICIIIIMH 3KOJOIUH,
0€30MaCHOCTH JKHU3HEACATEIBHOCTH, YCTOMYHUBOTO
Pa3BHUTHUS; COUUATBLHO-IKOJIOTHYECKUE MTOCIEACTBUS
aHTpOHOFeHHOﬁ JACATCIIbHOCTH,
- TOPUMCHATH  H3Y4YCHHBIC
pa3BUTU M YCTOMYMBOCTH  HIPHUPOAHBIX H
TEXHOTE€HHBIX ~ CHUCTEM JUIS  NPeAyNpEeXICHHS
BO3HHUKHOBCHHUA OITACHOT'O YPOBHA UX COCTOSHUSA

- OLIEHUBATh HEeraTHBHOE BO3/ICHCTBHE
PCAITMN30BaAHHBIX W MOTCHUOMUAJIBbHBIX OMacHOCTEN M
UX YPOBHHM, PUCKU aHTPOIIOTEHHOM 1A TETbHOCTH;

- INIAHUPOBATH MCPONPUATHA 110 IMOBBIIICHUIO
0€30MacHOCTH TeXHOC(hEpHI;

- o0namaTh HaBBIKAMU CaMOCTOSITEIBHON paboTHI,
paboTbl B KOMaHjae, MPUHATUS  pELICHHUH,
KPUTHYCCKOI'0O MBINUJICHUA, TPUMCHCHUA I_[I/I(prBBIX
U HMHOOPMAIIMOHHO-KOMITBIOTEPHBIX TEXHOJIOTHH,
paboThl ¢ HHGOpPMAITHEH.

3aBeplIeHHsl  Kypca

3aKOHOMCPHOCTH

After successful completion of the course,
students will

- understand the basic concepts of ecology,
life safety, sustainable development; social
and  environmental  consequences  of
anthropogenic activity;

- apply the learnt laws of development and
sustainability of natural and technogenic
systems to prevent dangerous levels of their
condition

- assess the negative effects of realized and
potential hazards and their levels, the risks of
anthropogenic activity

- plan measures to improve technosphere
safety;

- have skills of independent work, teamwork,
decision making, critical thinking, application
of digital and information and computer
technologies, work with information.

Kypcmoty kvickawa mazmynst / Kpamkoe codepycanue xypca | Cou

rse summary

Aytakonorus.  [emdkonorus. CuHAIKONOTHS.
buocdepa-noochepanbik konnemniuscel. Taduru

AyTaKO0NOrHS. Jempkonorusi. CuHsKonorus.
buocdepHo-noocepnas konuenums. Ilpupognsie

Outecology.  Demecology.
Biosphere-noosphere

Synecology.
concept. Natural
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pecypcTapbl JKOHE OJIapIbl THIMAI TMaijaiaHy.
Kazipri  sxahaHgpl ~ SKOJIOTHSUIBIK  JKOHE
QJIEyMETTIK -3KOJIOT ASLITBIK MoceTenep.
Kopmiaran opra sxoHe TypakTsl qamy. Kazakcran
TYpPaKThl Jamy >KosblHIA. JKachll IKOHOMHKA.
Konaiiiael ToyekenaiH KoOHIEeHusachl. KayinTi
KOHE  3UAHIBI  (paKTOpJapAbIH  JKIKTENYI.
Tertenme sxarmaiimap Ke3iHIEri ic-KHMBUIIAp
peTTiri

pecypcbl U PAalMOHAIIBHOE HPHUPOJONOJIb30BaHUE.
I'moGanbHBIe  JKOJOTMYECKHME W COLMAIBHO-
3KOJIOTUYECKUE poOIIeMBI COBPEMEHHOCTH.
Oxpyxaronjasi cpeaa U YCTOWYMBOE pPa3BUTHE.
Kazaxctan Ha nyTu K yCTOWYMBOMY pPa3BUTHIO.
3enenass skoHOMHUKA. KoHuenuus mnpuemieMoro
pucka. Kriaccuduxanuss omnacHbIX U BpeIHBIX
(baktopos. [Topsnok HeHCTBUI NpU IpE3BBIYANHBIX
CUTYyaLUSIX

resources and environmental management.
Global ecological and socio-ecological
problems of modernity. Environment and
sustainable development. Kazakhstan on the
way to sustainable development. Green
economy. The concept of acceptable risk.
Classification of hazardous and harmful
factors. The order of actions in emergency
situations.

bazoapnama scemexuici / Pykosooumenwv npozpammsl/ Programme manager

Koxkymesa 3.I".

‘ Koxesunkos C.K.

| Tobylov K.T.
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IKonomuka ycane Kacinkepik Hezizoepi / Ocnoevl IKonomuxku u npeonpunumamensvcmea / Basics of economics and business

OKy maxcamut / Yueonasa yenv/ Purpose

cayiayaTThl 3JKOHOMHKAIIBIK Oi/IbI, OaceKeIecTiK opTana
KOCIMOPBIHAAPABIH Ta0BICTBl KOCIIKEPIIK KbI3METiH
YUBIMIACTBIPYABIH ~TEOPISUIBIK  JKOHE  TXKIpHOENiK
JIAFIBUIAPBIH KAIBINTACTHIPY.

dhopMupoBaHHEe IKOHOMHUYECKOTO o00Opa3a MBIIUICHHSI,
TEOPETUYECKUX U MPAKTUUYECKUX HABBIKOB OpPTaHU3AIIHU
YCIEUIHOU MpeNPUHUMATETHCKON JIeSITENIbHOCTH
NpeANpUATHA B KOHKYPEHTHOU cpene.

formation of economic way of thinking,
theoretical and practical skills of organizing
successful entrepreneurial activity of enterprises in
a competitive environment.

OKpimy

namuoiceci / Pesynomamol 06yuenusl Learning outco

mes

KypcTbl caTTi asiKTaraHHaH Keifin 6i1imM amxymsLiap
- Kasipri 3aMaHFbl JKOHOMHKA TMPHHIWNTEPI MEH
3aHJBUIBIKTAPABIH KBI3MET ETUIYiH, SKOHOMHUKAJIBIK
KaTeropusiap, MHKpPO  JKOHE  MAakKpojeHrenaeri
YFBIMBIK anmapaTTel TYCIHE],

- SKOHOMUKAJIBIK >KaFJai bl Tandaubl;

- KOCIIKEpJiK KBIBMETTIH OCBHl  HEMece
TYpIepiHiH 0a3albIK MPOIECTEPiH OeNTiIeH ],
- TaOBICTHI KACIMIKEPIIK KBI3METiHE MiHe3xeme Oepei;
OM3Hec-)KocTapbl KYPa bl )KOHE YCHIHABI;

- ayFaH OLTIMJEpiH maiianbl KoCiKepIiK KbI3MET YIIiH
KOJIIaHA/IbI;

- KOCIMKEPJIIK KBI3METTI 3KOHOMHKAJBIK KOHE
QJIEYyMETTIK 0ackapy cajlachlHIa JYPBIC  IICIIiM
KaObpUIIal anajsl.

Oacka

Iocne 3aBepmenns Kypca o0y4yaromuecs OyayT

- MOHMMAaTh NPUHLUMIBI U 3aKOHBI (DYHKIMOHWPOBAHMS
COBPEMEHHOW 3KOHOMHUKH, YKOHOMMYECKHE KaTEropuw,
MOHATUHHBIN anmapaTr Ha MUKPO- U MAKPOYPOBHSIX;

- aHAJM3UPOBATh SKOHOMHYECKYIO CUTYaIUIO;

- BBLACTATH 0A30BBIC IPOLIECCHl TOIO WM HWHOTO BHIA
NpEAIPUHUMATENILCKON AESITENIBHOCTH,;
- JIaBaTh XapaKTEePUCTUKY
MIpeAMPUHAMATENBCKON IEATENBHOCTH;
- COCTaBJISITh W MPE3CHTOBATH OW3HEC-TUIAHBI,

- IPUMEHATH IIOIYYEHHBbIE 3HAaHUA Ui I[OCTPOCHHS
MPUOBUTBHON NPEATIPUHUMATEIBCKON AEATEIIEHOCTH
-IpUHUMAaTh  TpPaBWIbHBIE  peIIeHHs B  00JacTH
3KOHOMHUYECKOI0 u COLMAIBHOIO  YIPAaBIICHUS
MIpeANPUHAMATENBCKOHN 1EATEIBHOCTH.

YCIIEUIHOCTU

After completing the course, students will

- understand the principles and laws of modern
economics, economic categories and conceptual
apparatus at micro- and macrolevels;

- analyze the economic situation;

- ldentify the basic processes of one or another
type of entrepreneurial activity;

- to characterize the success of entrepreneurial
activity;

- make and present business plans;

- to apply the acquired knowledge in order to
create profitable business activities

-to make the right decisions in the sphere of
economic and social management of the
entrepreneurial activity.

Kypcmuin kbickawa mazmynot / Kpamrkoe cooepicanue Kypca / Course summary

OKOHOMHKA KBI3MET €TyiHIH Ipreii  Macenenepi.
Kanurai. CypaHbIC T€H YCBHIHBIC  HapBIFHI.
BacekenecTik xone MoHomonus. Kacimkepiik: TYCiHITi,
MOHI, HETi3T1 TypJiepi koHe YHBIMIACTBIPY HbICAHaPHI.
Koacinkepiik kpi3merTeri Toyekenaep. KoMMepusuibk
Kynus >KOHE OHBl Kopray Tocinaepi. Kocimkepik

OyHnameHTanbHble  TpoOeMbl  (QYHKIIMOHUPOBAHHS
skoHoMukd. Kamurtan. PeiHox Crpoc U mpejioKeHHe.
Konkypenuust 1 moHomnonus. [lpennpuHUMaTensCTBO:
MOHSATHE, CYIIHOCTh, OCHOBHBIE BHUJABI W  (HOPMEI
opraHu3zalMi. Pucku B IpeaNpUHUMATENBCKOMN
nesitenbHOCTH. KomMepueckast TaiflHa M CIIOCOOBI ee

Fundamental problems of the functioning of the
economy. Capital. The market Demand and
supply. Competition and monopoly.
Entrepreneurship: concept, essence, main types
and forms of organization. Risks in entrepreneurial
activity. Trade secrets and how to protect them.

KbI3METTI KapxKbutaHabipy. Kocinkepmik wmonenueri | 3amuthl. DUHAHCHpOBaHWE  MpeANpUHUMaTenbckoi | Financing entrepreneurial activities. The culture
YKOHE ITHUKACHI. JEeSTETBHOCTH. Kynerypa u sruka | and ethics of entrepreneurship.
[peIIPHHIMATEIbCTRA.

bazoaphama rcemexwici / Pykosooumens npozpammel/ Programme manager

Bassurosa 1.A.

Hypaxmerona I'.C.

Tobylov K.T.
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Kowoacwvinvlx necizoepi / Ocnoswt tudepcmea / Basics of Leadership

OKy maxcamul / Yueonaa yenv/ Purpose

CTYICHTTEpAC KOIOACIIBIIBIK TEOPUSICHIHBIH
HETI3JIepiH  KaJbIITACTBIPY,  CTYACHTTEPIIIH
aZaMIapablH MiHE3-KYIKBI MEH e3apa ic-
KUMBUIBIH THIMA1 0acKapyablH 9JliCHAMachl MEH
IIPAKTUKACBIH UTEPY.

dbopmMupoBaHHE Yy CTYICHTOB OCHOB  TEOpUHU
JHUJIEPCTBA, OBJIAJICHUE CTYJCHTAMH METOIOJIOTHEH
u OPakTUKOH 3¢ (EeKTUBHOTO yIIpaBJIEHUS
MIOBEZICHUEM U B3aUMOJICHCTBHEM JIIOCH.

formation of the basics of leadership theory in
students, mastering the methodology and
practice of effective management of human
behavior and interaction.

Oxvimy namuorceci / Pesynomamut 06yuenusl Learning outc

omes

Kypcerbl ¢aTTi agKTaraHHaH KeiliH Oinim

aJymbLIap
- OackapyablH OapiblK  JCHrednepiHaeri
YHBIMIApAarbl  KOIIOACIHIBUIBIK  MACENIeIepiH

TEOPUSIIBIK ~ JKOHE TPAKTUKAIBIK  IIICIIyTe
FBUIBIMH KO3KapacThlH MOHI MEH OIICTEepiH
TYCIHEI;

- OacKapylWbUIBIK MIHAETTEp/l MIely YIIiH
KOIITOACIIBIIBIK eH OMITIKTIH HETI3T1
TEOpUsIIAPbIH KOJIAaHAIbI;

- JKeKe OAaChIHBIH AaPTHIKIIBUIBIKTAPHI
KEeMIITUTIKTEPIH ChIHU Oaramaiiib;

- YKBIM/Ia KYMBIC 1CTEY; 9JIEyMETTIK MaHbI3/bl
Mocenesep MEH YIepicTepAl Taiaay, TONTHIK
JUHAMHUKA  YIEpICTEpiH JKOHE KOMaHJaHBI
KaJBITACTBIPY KaFUIATTapblH Oy HeETi3iHAe
TOTITHIK KYMBICTBI THIMJTI YIHBIMIACTHIPAIBI,

- TYJIFaapabIK, TOITBIK JKOHE
YUBIMIACTHIPYIIBUIBIK ~ KOMMYHHUKAIIHSIIAPIBI
Taaiab XKOHE sK00aIalIbl;

- JaFmpulapelHa  We  Oomy, op  Typii
XKaraaimapra OaillaHBICTBL Op Typiai Oackapy
CTUJIBJCPI; KOIIOACIIBUIBIK KacHeTTep/Il
3epTTey 9MicTepl MEH 9/icTepi, KOIOACIIBUIBIK

MCH

ITocae 3aBepuieHns Kypca od0y4aromuecs 0yayT

- IOHUMAaTh CYHUIHOCTb U METOJbl HAYYHOT'O MOJIX0/a
K TEOPETHUYECKOMY M IPAKTHUYECKOMY PpELICHUIO
npobjieM JuAepcTBa B OpraHM3allMsAX Ha Bcex
YPOBHSIX YIPaBIICHUS;

-MCII0JIb30BaTh OCHOBHbBIE TEOPUU JIMAECPCTBA U
BJIACTH ISl pEIICHUS YIIPABICHUYECKUX 3a/1ay;

- KPUTHYECKH OLICHMBATh JINYHBIE JOCTOMHCTBA WU
HEJO0CTaTKU;

- paboTaTh B KOJUIEKTHUBE; aHAIU3UPOBATH COLIUATIBHO
3HauYuMBble MpoOJeMbl U mpouecchl, 3()(HEKTUBHO
OpPraHu30BaTh IPYIIOBYIO0 PabOTy HA OCHOBE 3HAHMS
MPOLIECCOB TPYNIOBOM JWHAMUKU M TPHUHIMIIOB
(bopMHUpOBaHUS KOMaH/IbI;

- aHAJIM3UPOBATh U MPOEKTUPOBATh MEKIMYHOCTHBIE,
IPYNIOBBIE U OPraHU3alMOHHbIE KOMMYHUKALIUN

- o0namaTb HaBBIKAMHU  JIEJIOBOr0  OOLICHHS;
MHOr0OOpa3HbIMH  CTWJIIMH  YIpaBJIEHUS B
3aBUCHUMOCTH OT Pa3JIMYHBIX CUTYyallMi; METOJaMH U
METOJIMKAMH HCCJIEIOBAaHUS JIMJEPCKUX KaudecTs,
TEXHOJIOTHSIMH Pa3BUTHS JTUAEPCKUX CIIOCOOHOCTEH.

Upon completion of the course, students will

- understand the essence and methods of the

scientific approach to the theoretical and

practical solution of leadership problems in

organizations at all levels of management;

-use basic leadership and power theories to

solve management problems;

- critically assess personal strengths and

weaknesses;

- work in a team; analyze socially significant

problems and processes, effectively organize

group work based on knowledge of group

dynamics processes and team building

principles;

- analyze and design interpersonal, group and

organizational communications

- possess the skills of business communication;
diverse styles of management depending on
various situations; methods and techniques of
research of leadership qualities, technologies

of development of leadership abilities
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KaOlIeTTepiH JAMBITY
ICKepIIiK KapbIM-KaThIHAC.

TCXHOJIOTHUAJIAPhI

Kypcmuin kbickaua mazmynnt / Kpamxoe cooepcanue kypca | Cou

rse summary

KemGacuibuibIKTeIH ~ Taburatel MeH  MoHi. | [Ipupoma u cymmuocts nmaepctBa. JlumepcrBo u | The nature and essence of leadership.
Kembacubiibik KOHE MEHE/DKMEHT. | MEHE/PKMEHT. Tpaauumonnsie xonuenuuu | Leadership and management. Traditional
Kemm6acuibuIbIKTBIH JOCTYPIli KOHIEMIMSIIAPEI. | JTHIECPCTBA. VHHOBAIMOHHBIE konmenuu | leadership concepts. Innovative leadership
Kem6acubuibIKThIH WHHOBAIIMSUIBIK | JTJIEPCTBA. ['pymbl, KOMaH/IbI u | concepts. Groups, teams and team building.
KOHIemusuiapel. Tomrap, KoMaHAagap >oHE | KOMaHI000pa30BaHHE. PasButue muaepa. | Leadership  development.  Leadership in
KoMaHJa Kypy. KembacibHbIH 1aMybI. JlugepctBo mpu  ocymiecTBieHMH — u3MeHenwit. | implementing change. The problems of
OsrepicTepai  ky3ere  acelpy  Kesingzeri | [IpoGiiemsbl tuaepcTBa. leadership.

kermbacmpUIBIK. Kenbacibuiblk Mocenenepi.

bazoapnama scemexwici / Pykosodumens npozpammsl/ Programme manager

TooOsut0B K.T.

ToOsut0B K.T.

| Tobylov K.T.
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Huknrozuemi e3apa apekemmecy Imuxacovl /ImuKka uHKI103u6H020 e3aumoodeiicmeus/ Ethics of inclusive interaction

OKy maxcamul / Yueonaa yenv/ Purpose

CrynmeHTTep apacblHAa HHKJIIO3UBTI  ©3apa
OPEKETTECTIKTIH HMHKJIIO3MBTI MOJCHHETI MEH
QJIEYMETTIK-TICHX OJIOT USLITBIK HeTi37epiH
KAJIBIIITACTBIPY

@OopMUPOBAHHE Yy CTYIECHTOB WHKIIO3UBHOMN
KYJAbTYpbl W  COLMAIbHO-TICUXOJOTHYECKUX
OCHOB MHKJIFO3UBHOTO B3aUMOJICHCTBUS

Formation of an inclusive culture and socio-
psychological foundations of inclusive interaction
among students

Oxvimy nomuoiceci / Pezyiomameut 00yuenusn / Learning outcomes

Kypersl  ¢oTTi  asikraraHHaH KeMiH Oinim
aJymsLIap

- OJIEYMETTIK-TICHXOJIOTHUSIIBIK OUTIMIII MYTEIeK
azamMJIapMeH KapbIM-KaTbIHACTa KOJIZaHYy.

- JKeke Ky3bIpeTTep KOJAAaHY MYTreIeKTepMEH
KOHCTPYKTHUBTI KapbIM-KaThIHACTHI
KaJBIITACTBIPY YIIIH.

Iocne ycnmemHoro 3aBepllieHUsi Kypca
o0yuarmuecs OyayT

- IlpumeHsTh COLMATBHO-TICUXOJIOTUYECKHE
3HAHUS BO B3auMojencTBuu ¢ tunamu ¢ OB3.

- IIpuMeHsATh TUYHOCTHBIE KOMIIETCHIIUH IS
hopmMupoBaHu KOHCTPYKTHUBHOTO
B3aumMojiercTBus ¢ auiamu ¢ OB3.

After successful completion of the course,
students will be

- Apply socio-psychological ~knowledge in
interaction with persons with disabilities.

- Apply personal competencies to form constructive
interaction with persons with disabilities.

Kypcmuin kbickawa mazmynot / Kpamrkoe codepicanue Kypca/

Course summary

Wukmro3ust  Gemiri  peTiHAe  KapbIM-KaTbhIHAC
9THKachl. WHKIIO3UBTI €3apa OpEKETTECTIKTIH
IICUXOJIOTHSUIBIK Heri3aepi. Myrenexrepai
OHAITY  OHE  QIEYMETTIK-TICHXOJIOTHSIIBIK
oeltimaey Macenenepi; KOMMYHHMKaTHUBTIK
KY3BIPETTUTIK, ©3apa OpeKeT €Ty JTHUKAChl MEH
MOJIEHUETI, MYTeleKTep/Ii KaObu1Iay
CTEPEOTHIITEPIH KEHY JKOHE OJIADMEH KapbIM-
KaThIHAC KE€31HJEe KapbIM-KaTbIHAC KeJepriepiH
YKEHY JKOJIIAPbl MEH 9MIICTEPI.

OTtuka OOIIeHHs KaKk 4YacTh HHKIIIO3UH.
[Icuxonoruyeckre OCHOBBI  MHKJIIO3UBHOTO
B3aumMosieicTBus. [Ipobaemsl peabunuranum u
COLIMAJIbHO-TICUXOJIOTMYECKON afanTaluy JIHIl
c WHBAJIUJIHOCTBIO; KOMMYHHKaTHBHast
KOMIIETEHTHOCTh, 3THKa U KYJIbTypa B3aWMO-
JeUCTBUS, CIIOCOOBI M METOJbI MPEOI0JICHUS
CTEpEOTUIIOB BOCTIPUATHUS JIUL] c
WHBAJIUJHOCTBIO U TPEOJIOJIEHUS KOMMYHH-
KAaTUBHBIX 0apbepoB MpHU OOIIEHUH C HUMH.

Ethics of communication as part of inclusion.
Psychological foundations of inclusive interaction.
Perception of people with disabilities in society and
culture. Problems of rehabilitation and socio-
psychological adaptation of persons with
disabilities; communicative competence, ethics and
culture of interaction, ways and methods of
overcoming stereotypes of perception of persons
with disabilities and overcoming communicative
barriers when communicating with them.

bazoapnama sncemexuici / Pykosooumenv npozpammost/ Programme manager

Ypnabaea JI.E.

|

ITapxomenko M.A.

Paxmatynuna A.P.
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Fouivimu 3epmmeynepoin necizoepi yncone axkademusanvik xam/ OCHOBbL HAYUHBIX UCCI008aAHUIL U akademuueckoe nucbmo/ Basics of Research and

Academic Writing

OKy makcamut / Yueonas uenn/ Purpose

OUTiM amymIbLIapAbIH apachblHla FBUIBIM, 3epTTEYIiH
FBUIBIMH  O/IiCTepi, FBUIBIMH-OKY JKOHE FBHUIBIMH
KYMBICTapbIH HOTIDKEIEPIH TIpKey Typaibl OimiM
KYHeCiH KaJIbINTacThIpy

copMHpPOBaTE y OOYYAIOIIUXCS CUCTEMBI
3HaHMH O HayKe, HAy4YHBIX METOJax
uccleqoBaHus, O(OPMICHUS Ppe3yJIbTaTOB
Hay4YHOU U yueOHO-HAyYHOU pabOTHI

to form a system of knowledge about science,
scientific methods of research, registration of the
results of scientific and educational and scientific
work among those receiving training

Oxwvimy nHomuyceci / Pesynomamul ooyuenusn / Learning outcomes

Kyperbr  corTi Keilin  Oliim
aJIymbLiap

FoulbIMHBIH  HEri3ri  YFBIMIApPBIH CUIIATTAy JKOHE
FBUIBIMU 3€PTTEYJIEPAl YHBIMIACTBIPY,

FBUIBIMH aKITApaTThl aHBIKTAY JKOHE OHJCY, FHUIBIMU
3epTTeY OMAICTEpiH KOJJaHy, 3epTTeyiep XKYprizy
JKOHE OHBIH HOTWXKEJEpiH peciMIey, CTYIEHTTIK

cTapTamnTap YILIiH KapanaibiM Ou3Hec-x)ocnap Kypy

assKTaraHHaH

IMocae ycmemHoro
o0yyarommecsi OyayT
OnuceiBaTh OCHOBHBIE MOHATHS O HAyKe U
OpraHU3alMI0 HAyYHBIX UCCIIE0BaHU,
ompeneNniaT HW  00pabaThiBaTh  HAYYHYIO
MHGOPMALIHIO, TPUMEHITh METO/bl HAYUHBIX
WCCIIeIOBAaHHH, MPOBOIUTH HCCIEIOBAaHUE U
oopMIIATH €ro pe3ynbTaThl, COCTABIATH HE
CIIOKHBIM OW3HEC-TUIaH JUISl CTYJIEHYECKHX
CTapTanoB

3aBeplIeHHs] Kypca

After successful
students will be
Describe the basic concepts of science and the
organization of scientific research,

identify and process scientific information, apply
scientific research methods, conduct research and
formalize its results, draw up a simple business
plan for student startups

completion of the course,

Kypcmuiy kbickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

FoulbIM  5KOHE FBUIBIMH  3€pTTEyJEpIiH  HEeri3ri
YFBIMJIAphl, 3epTTey/i aKMapaTThlK KaMTaMachl3 €Ty,
FouibiMu  3eprreynepal  yHbIMIacTelpy, FhuibiMu
3epTTey oicTeMeci, 3epTTEeyAiH Kajmbl FbUIBIMU
omicrepi, CTaTHCTUKANBIK JKOHE  BIKTHMAJJIBIK
3epTTey  ojicTepi, 3epTrreyAe  KOJJAaHBUIATHIH
rpadukanblk  omictep, bakpliay — HOTHXKeNepiH
Tanjay, OKCIEePUMEHTTIK 3epTTeyIep,
¥HbpIMIacThIpy.  KOHE  FBUIBIMH  3€pTTeylepAi
Kyprizy, FbulbIMH >KYMBIC HOTHXKEJEpiH TipKey,
KypcThIK jkoHE TUTUTOMBIK )KYMBICTapAbl JalbIHIAY
KOHe Kopray epekiueniktepi, CTyneHTTepaiH

OcCHOBHBIE TIOHATHUS O HAyKe M HAYYHOM
HCCIIEJOBAaHNH, HNudopmanmonnoe
obOecrieuenue wuccneaoBanui, OpraHuzanus
Hay4yHbIX  HcchefoBaHui,  Merogonorus
Hay4HBIX  HuccienoBannii, OOmeHay4YHbIe
MeTonbl HccienoBanus, CTaTHCTHYECKHE U
BEPOSITHOCTHBIE ~ METOJIbI  MCCJICIOBAaHHM,
I'padvueckue MeTonmbl, HCHOIB3yeMbIE B
HCCIIEIOBAHUIX, Awnanuz pe3yiabTaToOB
HaOJIIOIEHUH, DKCrepuMEHTaIbHbIE
uccnenaoBanusi, Opranuzaius U TMPOBEIACHUE
Hay4YHbIX  KCCIIEJOBAaHUH, Odopmnenne

Basic concepts of science and scientific research,
Information support for research, Organization of
scientific research, Methodology of scientific
research, General scientific methods of research,
Statistical and probabilistic research methods,
Graphical methods used in research, Analysis of
observational results, Experimental research,
Organization and conduct of scientific research,
Registration of the results of scientific work,
Features of the preparation and defense of term
papers and theses, Requirements for the language
of presentation and design of student scientific
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FBUIBIMH JKYMBICTApbIH OasHIay JKOHE peciMIey
TiIiHE KOWBUIATBIH Tajantap, basHmama ozipieyre
KOWBUIATBIH ~ TajamnTap, ©O3Ipiey epeKIeniKTepi.
CTY/ACHTTIK CTapTamnTap.

pe3yabTaToOB HayuHOU paboThl, OCOOCHHOCTH
MNOJArOTOBKM ¥ 3alIUTHl  KYPCOBBIX H
JIMIUIOMHBIX pabotr, TpeOoBaHWs K S3BIKY
U3TIOKEHU U O(OPMIICHUIO CTYIEHYECKUX
Hay4HbIX paboT, TpeGoBanus kK pa3paboTke
npesenranuii, OcobeHHOCTH  pa3paboTKU
CTY/ICHYECKHX CTApTaIlOB.

papers, Requirements for the development of
presentations, Features of the development of
student startups.

bazoapnama scemexuiici / Pykosooumensv npozpammsr/ Programme manager

Kaiipip6aesa I'.K.

‘ I'onynos B.B.

| Godunov V.V.
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Busnecmi yuvimoacmuipy / Opeanusayus ousneca/ Business organization

Oky maxcamul / Yueonas yenv/ Purpose

busnectiH TeopusuibIK  Herizgepi  OoiibiHma | @opMupoBaHue 3HaHWiT 1Mo Teoperuueckum | Formation of knowledge about the fundamental
OlmiMal  KaJblOTacTBIpy, Oojamak — KociOu | ocHoBam  Oum3Heca, oOyuenue HaBbikam | characteristics of the product that make up its use
KbI3MET caylachlH/Ia OM3HECTI OacKapyIblH TYpIi | IPUMEHEHHs pa3liMuHbIX pueMoB u cpenacts | value, as well as their changes at all stages of
Tociaepi MEH KYpaJIJIapbIH KOJIJaHy | yrpaBicHuss OuszHecoM B cdepe Oymymiei | product movement.
JaFIbUIapBIHA YHPETY. npo()eCCHOHATBHON EATEeIbHOCTH.

Oxbimy namuorceci / Pesynomamut 06yuenus | Learning outcomes
Kypcerbl carri asikraranHaH keiiin Outim | [Tocie ycmemnoro 3aBepumieHusi kypcea | After successful completion of the course,
aJymbLIap: od0yuarommecsi OyayT: students will be:

-- TayapTaHyIbIH TCOPHUSIIBIK KOHE 9J1ICTEMEIIK
HETi3JIepiH, Tayapiiap aCCOPTHMEHTIH PETTCUTIH
HETi3r1 HOPMaTUBTEP Il TaIdaiabl;

- YWBIMHBIH Tayap acCOPTHUMEHTIH OacKapy
KyHeciHae TayapiapAbl )KIKTEY MEH KOATayAbIH
OICTEP1 MEH JJIICTEPIH MEHIEepei;

- TayapIblH TYTHIHYIIBUIBIK  KYHABUIBIFBIH
KYpPaWThIH HETI3r1 CcUnaTTaMalapblH  HaKThI
aHbIKTay/[a,  TayapiapAblH  TYTBHIHYIIBLIBIK
KacHueTTepi Me€EH KOPCETKIITEPIHIH
HOMEHKJIATYpachlH aHbIKTayAa Ky3bIPETTLIIrH
KepceTesl.

-IIpaHaJIM3UPOBATb TCOPCTUUCCKUC u
METOJHNYCCKHUC OCHOBBI TOBApPOBCACHMA,
OCHOBHBIC HOPMATHBBI, PCTIIAMCHTHPYIOIIUC
ACCOPTUMCHT TOBapOB,

—BIIAJICTh npueMamMu u METOAAMU
KJaccupuKalyel U KOAUPOBAHMS TOBApOB B
CUCTEME YIIPaBJICHUS TOBapHbIM
ACCOPTUMEHTOM OpraHU3alluy,

— IpOSBIATH KOMIIETEHIIMM B  4YETKOM
OIIpeACIICHUN OCHOBOIIOJIAraroIuX

XapaKTEPUCTUK TOBapa, COCTABISAIOIIMX €ro
MOTPEOUTENHCKYIO IIEHHOCTh, B ONPEICICHUI
HOMEHKJIATYyphl MOTPEOUTENBCKIX CBOMCTB H
MOKa3aTeyiel ToBapoB

--to analyze the theoretical and methodological
foundations of commodity science, the main
standards governing the range of goods;

—possess techniques and methods of classification
and coding of goods in the organization's product
assortment management system;

— to demonstrate competence in clearly defining
the fundamental characteristics of the product that
make up its consumer value, in determining the
nomenclature of consumer properties and
indicators of goods

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

busnec unesnapasl 6ackapy Heriznepi,
ODKOHOMMKAJIBIK TEOPUS

OcHOBBI yripaBiieHUs! OU3HEC UICSIMH,
DKOHOMMYECKAs! TEOPHUs

Fundamentals of Business Idea Management
Economic theory

Kypcmuiy kvickawa mazmynot / Kpamkoe codepacanue xypca/ Course summary

busnec TypnepiHiH TYCIHITT XoHE JKIKTENyl,
OHBIH JaMyblH yHbIMaacTelpy. OpTa xoHE
IIaFblH  OM3HECTI YHBIMIACTBIPY. BeHuypibik
OusHecTi yibIMIacTeipy. busHecti Kyprizy

[Monatne m kiaccupukanus BUAOB OmM3Heca,
opranuzanyst ero pasutus. OpraHuzanus
cpenHero u manoro OwsHeca. OpraHuzanus
BeHUypHOro OusHeca. @DopMbl  BeleHUS

The concept and classification of business types,
the organization of its development. Organization
of medium and small businesses. Organization of
venture business. Forms of doing business. The
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dbopmantapel. busHec cyOBeKTUIEpIH TipKey
TOpTiOi, KOCIMOPBIHHBIH OaHKPOTTBHIFBI JKOHE
TapaThLIYBL. busnec UHQPPAKYPBUIBIMEI.
buznecri Oackapy. busnec-xxocnapnay
Heriznepi. KapKbUIbIK KamMTaMachl3 €Ty JKOHE

OM3HECTIH THIMIUTITIH TaIay.

ouzHeca. [lopsnox perucrpanuu CyOBEKTOB
Ow3Heca, OaHKPOTCTBO W  JIMKBUJAIHS
npennpusitus. HUabpactpykrypa Om3Heca.
VYnpasinenue OuszHecoM. OCHOBBI Ou3HEC-
wianupoBanus. OuHaHCOBOE oOecrieueHue u
aHann3 3G QeKTUBHOCTH OU3HEcA.

procedure for registration of business entities,
bankruptcy and liquidation of the enterprise. The
infrastructure  of  the  business.  Business
management. Fundamentals of business planning.
Financial support and business performance
analysis.

Ilocmpexsusummepi / Ilocmpexeuszumwt/ Postrequisites

JKoOanbIKk MEHEHKMEHT ‘

IIpoekTHBIN MEHEKMEHT

Project management

bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager

Kunkaiinaposa A.A.

CenitoBa I'.T.

Tobylov K.T.
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Azpobuznecmi yivimoacmuipy / Opzanuzayus acpoousneca / Organization of Agribusiness

Oky maxcamul / Yueonas yenv/ Purpose

arpapiblK OHJIIPICTI KYPTi3yAIH TEOPHUSIIBIK
YKOHE MPAKTUKAJIBIK Moceleaepi OoMbIHIIa O11iM
QIYIIBUTAPABIH, KAKETTI JaWbIHABIK JICHICHIH
KaMTaMachI3 eTy

obecreynThb HEOOXOIUMBIN YPOBEHb
HOATOTOBKH o0yuaronmxcs o
TEOPETHYECKMM W TPAKTHYECKHM BOIPOCAM
BEJICHHUSI arpapHOro MPOM3BOJICTBA.

to provide the necessary level of training of
students on theoretical and practical issues of
agricultural production

OKbimy

Hamuoiceci / Pesynomamot o6yuenusn | Learning outcomes

Kyperbl coTTi  asikraraHHaH Keiin Oijim
alyumbLiap:

- HETI3Ti arpo3KOHOMHUKAJBIK MpPOIECTep MEH
KYOBLIBICTAPIBIH MAa3MYHBIH; TAPUXH MPOIECTIH
HETI3r1 3aHJbUIBIKTAPBbIH, KE3CHACPIH, QJIEMIIK
KOHE  OTaHIBIK  arpoOWM3HECTIH  HETi3ri
OKUFaJapbIH; YIBIMHBIH 09ceKenecTik
apTHIKIIBUIBIFBIH KAMTAaMacChl3 €Ty Ke37epi MeH
TETIKTepiH allKbIH1ay TBIH TEOPUSIIBIK
TOCUTAEPIH TAIIAUTHIH O0Ia b,

- KapKbUIBIK HOTHXKEHI TaiiamaHy >KoHE
KAJIBIITaCThIPy JKOHIHJAETI aKMapaTThl KyHemney
KOHE JKMHAKTay O/ICTEpiH; HETi3rl OHJIPICTIK
pecypcTapapl KYHIBIK Oaramayapl alKbIHIAY
JaFIbLIapbIH KOJJAHATHIH O0Ia kI,

- arpapiiblKk KOCITTOPBIHHBIH aJIIbIHJA TYpPFaH
[IapYyallbUIBIK ~ MIHACTTEpJl IIeMIyAiH >KOHe
OPBIHJIAYIITBLTBIK KOHE 0acKapyIIbLTBIK
CUMATTaFbl  KOCIOM  MOocenenepii — IIenTyIiH
OHTAMJIBI JKOJIBIH TaOYABIH €H KaKChl TOCUIIEPI
CypeTTeneTiH O0mabl.

IMocse ycmemHoro
o0yuyarwmuecs Oyayr:
-aHAJIM3UpOBaTh  COJAEpPKAHME  OCHOBHBIX
arpo3KOHOMHYECKHUX IMPOLIECCOB M SBJICHUN;
OCHOBHbIE 3aKOHOMEPHOCTH, 3TaIbI
HCTOPUYECKOTO nporecca, OCHOBHbIE
COOBITHUSI MHMPOBOIO M  OTEUECTBEHHOIO
arpoOu3Heca; TEOPEeTUYECKHE TMOAXOIbl K
OTIPEJICIEHUI0 HCTOYHUKOB M MEXaHU3MOB
o0ecrnieueHns KOHKYPEHTHOTO MPEeUMYIIeCTBa
OpraHu3aluy,

—TPUMEHITh METOJBl CHUCTEMAaTH3aIllMH U
0000111eHusT HTHPOPMAIIUH 110 HCII0JIb30BAaHUIO
1 (GpopMHpPOBaHUIO (PUHAHCOBOTO PE3YNbTATA;
HaBbIKAMU  OMpENEeNEeHUuss  CTOMMOCTHOM
OLIEHKA  OCHOBHBIX  TPOW3BOACTBEHHBIX
pecypcoB;

— TPOWIIOCTPUPOBATH JIyYIlIHE€ CHOCOOBI
peleHust XO3SHCTBEHHBIX 3a]ad, CTOSLINX
nepen arpapHbIM  TIPEANIPHUITHEM "
HaXOXJICHUM ONTUMAIBHOIO  BBIXOJa B
perieHuu mpo(EeCCHOHATBHBIX TPOOIEM Kak
UCTIOJHUTENIBCKOTO, TaK M YIPaBIE€HYECKOTO
Xapakrepa

3aBeplIeHUs] Kypca

After successful
students will:
-analyze the content of the main agro-economic
processes and phenomena; the main patterns,
stages of the historical process, the main events of
the world and domestic agribusiness; theoretical
approaches to determining the sources and
mechanisms of ensuring the competitive advantage
of the organization;

—apply methods of systematization and
generalization of information on the use and
formation of financial results; skills in determining
the valuation of basic production resources;

— to illustrate the best ways of solving economic
problems facing an agricultural enterprise and
finding the optimal way out in solving professional
problems of both executive and managerial nature

completion of the course,

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites
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DKOHOMHYECKas TCOpHUsL

DKOHOMHUKAJIBIK TCOPH

\ Economic theory

Kypcmoiy kvickauwa mazmynnt / Kpamkoe codepicanue Kypca/ Course summary

KypcTblH moHi, oxici jkoHE MiHAETTEpi. AybUl
[IapYalIbUIBIFBIHBIH KOII Callalibl S)KOHOMUKACHIH
KaJIBIITACTRIPY. JKep pecypcrapsl KoHE OJIapabl
HapBIK >KaFJaibIHAa MalganaHy/IbIH THIMIUTITI.
EHOek HapbIFbl JKOHE ayblUl TYPFBIHIAPBIH
KYMBICTIIEH KamTy Macenenepi. ArpoOu3HecTi
MaTepUAIBIK pecypcrap KoHE OHJIPICTIK-
TEXHUKAIBIK KaMTaMachl3 eTy. OHmipicTi
OPHAJIACTBIPY  JKOHE  MaMaHIAHABIPY -
arpoOu3HecTI JTAMBITYIbIH HEri3i.
ArpoOu3HeCTIH TUIMALTITIH Oaranay.
MapKkeTuHT JKOHE a3bIK-TYJIIK TI€H IIHKi3ar
HapbIFbI. ArpoOu3znecreri MeHemKMEHT.
ATpPOOHEPKICINTIK ~ MHTETPAIUSHBl  JaMBITY,
HAPBIKTHIK HHPPAKYPBUTBIMJIBI TAMBITY.

IIpeamer, Merom W 3amaud  Kypca.
@opMUpOBaHNE MHOTOYKJIAJIHOM SKOHOMHKH
CEIILCKOI0 X034KCTBA. 3€MENbHBIE PECYPCHI U
3G(GEeKTUBHOCTL  UX  HUCHOJB30BAaHHUS B
YCIOBUAX pbIHKA. PBIHOK Tpyna u mpoOiaembl
3aHATOCTH CEJIbCKOTO HaCEJICHUS.
MarepuanbHsie pecypcesl u
IIPOU3BO/ICTBEHHO-TEXHUYECKOE oOecieueHue
arpobusHeca. Pazmelenue u crenuanu3anys
IIPOU3BOJICTBA - OCHOBA pa3BUTHSA
arpoomsHeca.  Omenka 3P HEKTUBHOCTH
arpobusHeca. MapKeTUHI U pBIHOK cObITa
MIPOJIOBOJILCTBUSL U ChIpbA. MEHEIKMEHT B
arpobusHece. Pa3BuTue arponpoMbIIIEHHOM
HHTErpaluH, pa3BuTHE PBIHOYHOM

UHPPACTPYKTYPBI.

Subject, method and objectives of the course.
Formation of a multi-layered agricultural economy.
Land resources and the efficiency of their use in
market conditions. The labor market and
employment problems of the rural population.
Material resources and production and technical
support  of  agribusiness.  Placement and
specialization of production is the basis for the
development of agribusiness. Evaluation of the
effectiveness of agribusiness. Marketing and
marketing of food and raw materials. Management
in agribusiness. Development of agro-industrial
integration, development of market infrastructure.

Iocmpexsusummepi / [locmpexsuszumat/ Postrequisites

>K068.J'II>IK MCHCIPKMCHT

IIpoeKTHBIN MEHEIKMEHT

\ Project management

bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager

CetitoBa I'.T.

CetitoBa I'.T.

\ Tobylov K.T.
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Kommepuuanvik meneorcmenm / Kommepueckuit menedncmenm / Commercial Management

Oky maxcamul / Yueonas yenv/ Purpose

KoMMepusiiblk  MEHE/DKMEHTTIH MOHI, MoHi | @opMupoBaHue Teopernueckux 3HaHumii o | Formation of theoretical knowledge about the
JKOHE  epeKINEeTIKTepi  Typalbl TEOPUSUIBIK | CYNIHOCTH, 3HAuYCHHWM HM  OCOOCHHOCTSX | essence, meaning and features of commercial

OimimIi KaJIBIIITACTBIPY. KoMMepIusiibiK | KOMMEPUYECKOTo MeHe/DKMeHTa. | management. Introduction to modern management
KOCIOPBIHABI  OacKapymarbl MeHEKMEHTTIH | O3HakOMIIEHHE ¢ coBpeMeHHbIMH MeTtomamu | methods in the management of a commercial
3aMaHayu 9iCTEPIMEH TaHBICY MCHE/DKMEHTa B YIPABJIEHHH KOMMEPUYECKHM | enterprise

IPEANPUIATHEM

Oxvimy nomuaiceci / Pezyiomameut 06yuenusn | Learning outcomes

Kyperbl corri askraranHan Kkeiiin 0Oidim | [Tociie  ycmemHoro 3aBepmenusi kypca | After successful completion of the course,

aJIylbLIap: odyuarommecst OyayT: students will be:

- KOMMEpIHMSJIBIK MEHE/DKMEHTTIH MOHIH, | -  aHAJIM3UpOBaTh CYINIHOCTh, 3HaueHue | - analyze the essence and significance of
MaHBI3/1bUIBIFBIH; Kazipri MEHEKMEHT | KOMMEPYECKOTO MeHeKMeHTa; | commercial management; the specific nature of the
KbI3METIHIH  epeKIlle  CHUNAaThiH;  JJEeMHIH | crenuduyeckuii  xapakrep JAesrenbHOCTH | activities of modern management; the experience
TaOBICTBI  ()UPMaJapBIHBIH ~ KOMMEPIHSIBIK | COBPEMEHHOTO MEHEKMEHTA,; omeit | of commercial managers of successful firms in the
MEHEeKepIIepiHIH TIKIpUOeCciH Tanaai anaibl; JeATEILHOCTH KOMMEpPYECKUX MeHepkepos | world;

- 63 OUTIMIH HaKTHI cay/ia )KoHE KbI3MET KOPCETY | MPEyCIEeBAOIINX (GUPM MHUPA; — evaluate your knowledge on specific objects of
oObeKTiIepinae Oarajgay, HaKThl KOCIIOPBIH | —  OIEHWBATh CBOM 3HAHWS Ha KOHKpeTHBIX | trade and services; conduct a SWOT analysis on

mbicanbiina SWOT-ranmay kyprizy; cayaa- | oObekTax Toproeiu u yciyr; mnpoBomuth | the example of a specific enterprise; organize the
TEXHOJIOTHSUTBIK ~ Tporiecti  yisiMaactelpy; | SWOT- ananu3 Ha npumepe KonkpertHoro | trade and technological process; correctly use the
HEePCOHANBI  BIHTAJTAHABIPY IKYHECIH IyphiC | MPEONpHATHS;, OpPraHW30BBIBaTH TOproso- | Staff motivation system;

naiiiananapr, TEXHOJIOTHYECKUH  mporiecc;  mpaBmibHO | —t0 control trade and material values; to evaluate
- cayaa-MaTepHalIIbIK KYHJIBUTBIKTAP/Ibl | UCTIOJIB30BATh CHCTEMY motuBanuu | the effectiveness of commercial management.
OaKplIayBl  JKY3€Te achlpy; KOMMEPIHSUIBIK | TIEPCOHANA;
MEHEHKMEHTTIH TUIMIUIITIH Oaraiail amajsl. —OCYLIECTBISATh KOHTPOJIb TOProOBO-

MaTepHalbHBIX  IIEHHOCTEH;  OICHMBATH

3¢ (HEeKTUBHOCTH KOMMEPYECKOT O

MEHE[KMEHTA.

Ilpepexeuzummepi / Ilpepexeuszumot / Prerequisites
busnec unesnapasl backapy Heriznepi, OcHOBBI ynpaBJeHHs OU3HEC UICSIMH, Fundamentals of Business Idea Management
DKOHOMHUKAJIBIK TCOPHS DKOHOMHUYECKAsT TCOPHSI Economic theory

Kypcmuiy kvickawa mazmynot / Kpamkoe codeporcanue xypca/ Course summary
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Kommepumsuibik MEHEHKMEHT
TY)KBIpbIMAaMachl. KOMMEpIUSIBIK KbI3METTIH
MEHeDKMEHT Jkydeci. Cayga  yHBIMBIHBIH
KbI3METiH Jkocmapnay. Cayna yibIMAapbIHIa
TEXHOJIOTHSUIBIK ~ TIPOIECTEPAl  YHBIMIACTBIPY.
Cayna-TexXHOJIOTHSUIIBIK MPOIECTi 0acKapy >KoHe
KoWMasapaarbl eHOeKTI YUBIMIACTBIPY.
Kommepumsuibik YHBbIM [IEPCOHAJIBIHBIH
KbI3METIH bIHTaNaHAbIpy. Cayaa KOCIOPHBIHBIH
TIePCOHAJIJTBI Oackapy. Cayna-caTThIKTHI
YUBIMIACTBIPY/IBI Oackapy Ky#ecinaeri
Oakpuiay. Ickepiik  KaphIM-KaTbIHAC — JKOHE
Oaimanpic  mporeci. KemOacmpuiblK — KoHE
KeI0acCIBIIBIK. Cayna MEHEHKMEHTIHIH
SKOHOMUKAJIBIK HET13/1epli.

Konuenmuss koMMep4eckoro MeHEIKMEHTA.
Cucrema  MEHEIPKMEHTa  KOMMEpPYECKOMH
nesitenbHOCTH. [lnanupoBanue AesTeNbHOCTH
TOPTrOBOM OpraHu3aIuu. Opranuzanus
TEXHOJOTHYECKUX IMPOLECCOB B TOPrOBBIX
opraHusanusx. VYpasienue TOPTOBO-
TE€XHOJOTHYECKHUM IMPOLIECCOM M OpTraHU3alUs
Tpy/Ja Ha ckiIagaax. MoTuBalus AesTeIbHOCTH
MepcoHana KOMMEPYECKOW  OpraHu3aluu.
VYrpaBneHue  MEPCOHATIOM  TPEANPHUATUS
ToproBnu. KoHTposb B cucTeMe yIpaBieHUS
opranuzanueit Topros. JlenoBoe obOuieHue u
mpolecc KOMMYHUKanuidi. PykoBojacTBo
JUJIEPCTBO. DKOHOMHUYECKHE OCHOBBI
TOPrOBOTO MEHEKMEHTA.

The concept of commercial

the activities

Management

and organization of labor in

Motivation
organization.

management

leadership.
management.

Hocmpexsusummepi / [locmpexsuszumat/ Postrequisites

WMHBeCcTUITUSITBIK MEHEPKMEHT,
VHHOBAIMSIIBIK MEHEIXKMEHT,
Toyeken MEeHeKMEHTI

MHBeCTUIIMOHHBIN MEHEDKMEHT,
M HHOBAIIMOHHBIN MEHEI>KMEHT,
Puck meHemxMeHT

Investment Management,
Innovation management,
Risk management

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

VrebaeBa JK.A \

Kankabaesa A.E \

ToOsumoB K.T.
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management.
Commercial activity management system. Planning
of a trade organization. Organization
of technological processes in trade organizations.
of trade and technological process
warehouses.
of the staff of a commercial
Personnel management of the trade
enterprise. Control in the bidding organization
system. Business communication and
the communication process. Leadership and
Economic fundamentals of trade




ArpapJibIK CEKTOPAbIH IKOHOMHMKACHI MEH MEHEKMEHTI / JKOHOMHUKA U MeHeKMeHT arpapHoro cekropa/ Economy and management of

agrarian sector

OKy makcamuwt / Yueonan yenwv/ Purpose

cajlaiarbl YKOHOMHKAJIBIK KaThIHACTAD TYpPasbl
UJCSHBl OHBIH EpPEKINeTKTEPiH, COHJaN-aK
MEHE/DKMEHTTIH  epeKIie  Typl  peTiHze
OacKapyabl €CKepe OTHIPHIT KaJIBIITACTHIPY

dhopmupoBaHue MpeACTaBICHUI 00
9KOHOMHYECKUX OTHOIICHUSX B OTPACIHH C
y4eToM €€ CIenu(puIecKux OCOOCHHOCTEH, a
TaKKe€ MEHEIKMEHTa, KaK o0co0oro BHJA
yIpaBJICHUS

formation of ideas about economic relations in the
industry, taking into account its specific features,
as well as management as a special type of
management

Hamuoicect / Pesynoemamot o6yuenusn | Learning outcomes

OKbimy
Kypersl corTi asikraranHaH KeiiH Olrim
aJylmbLiap:
- IapyambUIBIK ~ OKYprizy  ToxipuOecinme

00BEKTUBTI YKOHOMHKAJIBIK 3aHJAP/bIH OPEKET
€Ty TETITiH Naigaany Heri3JepiH TaIanIbl;
aybll [IapyalIbUIBIFbI OHTIPICIHIH
SKOHOMHUKANIBIK THIMIUTITIH TaJlaaiabl;

- DKOHOMHKaJaFbl TOyeKeAep MEH KayinTepiH
Tepic ocepiH Oaraaisl;

- Oackapy HarabUIapblH KOJIJIaHy, OacKapyablH
Heri3ri (QyHKUUSUIApBIH JKETUIAIPY, KYHAETIKTI
KYMBICTA KAHKaJAbl )KOHE ChIHM JKaFIalimapabl
IIeIIe .

IMocse ycmemHoro
o0yuyarwmuecs Oyayr:

3aBeplIeHUs] Kypca

- aHAJIU3UPOBATh OCHOBBI HCIOJIb30BAHUS
MeXaHu3Ma NeCTBUS 00BEKTUBHBIX
SKOHOMHUYECKMX  3aKOHOB B  TPAKTHUKE
XO03SIICTBOBAHMS,

- MIPOAHAIU3UPOBATH SKOHOMHUYECKYIO
3¢ (HEeKTUBHOCTH CEJIbCKOXO035ICTBEHHOT O
MIPOU3BO/ICTBA,;

-OLICHUBAaTh HETaTUBHOE BO3/ICWICTBUE PUCKOB
M OITaCHOCTEH B PKOHOMHKE;

MPUMEHSATH HaBBIKH yIpaBJICHUS,
COBEpIICHCTBOBAHUS  IJIaBHBIX  (YHKIIHA
yIpaBIeHHs, pa3peniatb KOH(IUKTHBIE W
KpI/ITI/I'-IeCKI/Ie CI/ITyaIII/II/I B HOBC@JIHGBHOﬁ
paoore.

After successful
students will be:
- analyze the basics of using the mechanism of
action of objective economic laws in business
practice.

- analyze the economic efficiency of agricultural
production;

-assess the negative impact of risks and hazards in
the economy;

- apply management skills, improve the main
management functions, resolve conflict and critical
situations in daily work

completion of the course,

Ilpepexeuzummepi / Ilpepexeusumet / Prerequisites

ODKOHOMMKAJIBIK TEOPUS

DKOHOMMYECKAs! TEOPHUs

| Economic theory

Kypcmuiy kvickawa mazmynot / Kpamkoe codeprcanue kypca/ Course summary

ArpoduepkacinTik  kemeH. AOK  HapbiK. | ArponpoMBIIUIeHHBIH KoMIuiekc. PeiHOK B | Agro-industrial complex. The market in the agro-
[MapyanbIbIKTaH IBIPY IBIH HapbIKTHIK | ATTK. PrrHOuHEI mexanm3M | industrial complex. The market mechanism of
TETIFIHIH SKOHOMHUKAIBIK HETi3aepi. AyYbUI | XO3sIHCTBOBAHHMS. [TpousBoacTBenHbie | management.  Production  resources of the
HIapyallbUIBIFBIHBIH ~ HETI3r1  KOHE aiHalbIM | pecypchl arpapHoro cekrtopa: 3emenbHble, | agricultural sector: land, material (fixed and
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Kanutajabl. VIHBECTHUIMSUIBIK — casicaT  JKoHE
Kypaeni canbimaap. EHOek pecypcrapbl, eHOeK
S3HIMILTIT. WNuTencudukanus JKOHE
aybUIIIAP yalllbUTBIFbIH/IaFbI FBUTBIMU —
TEXHUKAJIBIK TPOrpecc. ArpapiblK SHAIpiCTeri
TayapiblK JXKOHE JKajmbl 3HIM, OHBI 3TKI3YAiH
dhopmaapsl. AOK OpHAaJIacThIpy,
MaMaHJIaHbIPY, KOHIICHTPALUSITAHIBIPY,
KOOTepaIus )KoHe HHTEerpalusl.

MaTepualibHble (OCHOBHBIE U OOOPOTHBIE
cpencTra), TpynoBbie. WHTeHCHbUKAIUS |
HAyYHO-TEXHHUYECKUI TPOTPECC B CEIBCKOM
xo3siicTBe. BamoBasi u TOBapHas NPOAYKIIHS
arpapHoro  mpou3BOACTBa,  (opMmbl  ee
peanuzanuu. Pa3sMemienue, crenuamn3amys,
KOHIICHTPAIMsI, KOOIIEPallusi U MHTETpalus B

AIIK.

working capital), labor. Intensification and
scientific and technological progress in agriculture.
Gross and marketable agricultural production,
forms of its implementation.  Placement,
specialization, concentration, cooperation and
integration in the agro-industrial complex.

Ilocmpexsusummepi / Ilocmpexsuszumat/ Postrequisites

MHBeCcTUUSIIBIK MEHEKMEHT,
NHuHOBanusIIBIK MEHEHKMEHT

MHBeCcTHIIMOHHBIN MEHEIKMEHT,
MaBoBaninoHHEIN MEHEKMEHT

Investment Management,
Innovation management

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

CetitoBa . T

CetitoBa . T

ToOsut0B K.T.
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2 3 Kypc CTyJdeHTTepiHe apHAJIFAH JIEKTUBTI MOHAep / DJIeKTHBHbIE THCIHUILIMHBI JUISA cTyAeHTOB 3 Kypca/ Elective

disciplines for 3rd year students

Cmpamezusanvik menedxcmenmmin nezizoepi / Ocnogvl cmpamezuueckozo menedxcmenma / Fundamentals of strategic management

OKy maxcamul / Yueonan yenv/ Purpose

OLTIM anymIbLIap/1a YUBIMJIBI CTPATETUSIIBIK
Oackapy cajachlHa TCOPHUSIIBIK OUTIM MEH
MPAKTUKAJIBIK JaFIbUIAP.IbI KA TACTHIPY

dhopmupoBaHue y 00yJaronuxcs
TEOPETUYECKUX 3HAHUA U TPAKTUYECKUX
HaBBIKOB B  O0JACTH  CTPATETUYECKOTrO
YIPABJICHNS OpraHU3alien

formation of students ' theoretical knowledge and
practical skills in the field of strategic management
of the organization

OKbimy

Homuiceci / Pezynemamol 00yuenusn | Learning outcomes

Kypersl corTi asikraranHaH KeiiH Ourim
aJylmbLIap:

- CTPATEeTUSUIBIK MEHEDKMEHTTIH OIiCHAMAIIbIK
HeTi3/1epl MEH caHaTTapblH TalJaiiibl,

- YHBIMHBIH 1K1 JKal-Kyil MeH OdceKenecTiK
KaFalibIHa Oaranay >Kyprize anajbl;

- OackapylbUIBIK HIemIiMIep KaOblUiaay YIIH
CaHIBIK JKOHE camalblKk Tanjgay Kyprizy
TaFAbBUTapbIH KOJIIaHa/Ibl,

- YIBIM 5)KYMBIC ICTEHTIH CallaHbIH >Kal-Kyii MEeH

naMy  JIMHAMHUKAchIH  OarajmalThiH  OOJajabl;
oJIapAbIH e3apa OaiiTaHBICHIHIAFbI
CTPATEeTUSIIBIK  JKOHE KEJeN  MaKcaTTapabl

alKbIHAAUTRIH OONaAbl; YUBIMHBIH KYIITI JKOHE
QJICI3 YKaKTapbhlH, CHIPTKBI OPTaJaH TYBIHIAWTHIH
MYMKIHIIKTep MEH KayinTepai alKbIHIaWThIH
0o0maabl.

IMocae ycmemHoro
o0yuarmuecs Oyayr:

3aBeplIeHUs] Kypca

—  IpaHaJIu3UpOBaTh  METOAOJOTMYECKHE
OCHOBBI M  KaTE€rOpUH CTPATETHUYECKOTO
MEHEKMEHTA;

— CMOTYT MPOBOIUTH OLICHKY BHYTPEHHETO
COCTOSHMSI M KOHKYPEHTHOTO IIOJIOXKEHUS
OpraHu3alyy;

IIPUMEHNTH HAaBBIKH MIPOBEACHUS
KOJIMYECTBEHHOTI'O U KAa4YECTBEHHOI'O aHaIu3a
JUTSL TIPUHSITUS YIIPABICHYECKNUX PEIICHUN;

— OLEHUBATb  COCTOSHHE W JUHAMUKY
pa3BUTUSL OTpAcid, B KOTOPOM JEHCTBYET
OpraHu3anys; ONpEeAeNATh CTPATETUYECKUE U
ONEpaTHBHBIE 1M B WX B3aWMOCBS3H;
BBISIBJIATh CHJIBHBIE M CJ1a0ble  CTOPOHBI
OpraHu3alyi, BO3MOXKHOCTH W  yIpO3Bl,
HCXOJSIINE OT BHEUIHEN CPEJIbI

After successful
students will be:
— pranalize the methodological foundations and
categories of strategic management;

— will be able to assess the internal state and
competitive position of the organization;

— apply the skills of quantitative and qualitative
analysis to make managerial decisions;

— to assess the state and dynamics of the
development of the industry in which the
organization operates; to determine strategic and
operational goals in their interrelation; to identify
the strengths and weaknesses of the organization,
opportunities and threats emanating from the
external environment

completion of the course,

Ilpepexsuzummepi / Ilpepexeusumet / Prerequisites

MenexmenT

‘ MeHeKMeHT

\ Management

Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary
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CrparerusuiblKk  MEHEDKMEHTTIH MOHI  MeEH
Ma3MyHBI. ¥ UBIMHBIH MUCCHSCHI MCH
MaKcaTTapbIHbIH peui. buznec-6ipik
CTpaTErUsIChIHBIH epeKUIeIiKTepI.

KoprnopatupTik crparterusi: OuM3HeC TypJIEpiHIH
nakeTiH Oackapy. YWBIMHBIH CHIPTKbI OPTachIH
Tangay oJkoHe Oaranmay. KoMmaHusHBIH imIKi
OpTachlH Tajjay koHe Oaranay. KommaHusHBIH

OocekenecTik  crparerusicbl.  KopmopaTuBTiK
opTapanTaHIbIPy CTpaTeTUsIIaphI.
OpTapanTaH/IbIpbUIFaH KOMITaHUSIIap bl
Crparerusuiblk Tanmgay. CTpaTeTHUsHBI d3ipiey
koHe icke acelpy. Ilepconanmbr Oackapy
crparerusicel.  CTpaTerusyiblk  e3repicTepi
O6ackapy. YWBIMHBIH  CTpPATEeTUSCBIH  iCKE

aceIpyAarbl MOJIEeHUETTIH peoni. KazakcTanmgarb
CTPaTETUsUTBIK MEHEKMEHTTIH epEeKIIeTIKTepi.
JKahaunpix WHTErpalns JKar JaubIHIarbl
MeMIIeKeTTepAiH JlaMy cTpaTeruscsl.

CymHOCTh M COJACpPIKAHUE CTPATETHYECKOTO
MeHemKMeHTa. Poinp  Mumccum W IIeneH
opranu3anuu.  OCOOEHHOCTH  CTpaTeruu
OM3HEC-€ TUHUIIEL. Kopnioparusnas
CTpaTervs: yOpaBJICHHE I1aKETOM BHJIOB
Oum3Heca. AHANIM3 W OIICHKA BHEIIHEH Cpelbl
opraHu3any. AHaJIM3 U OIICHKAa BHYTPEHHEH
cpenbl komnaHuu. KOHKypeHTHBIE CTpaTeruu
koMmmaHnud.  KopmopaTuBHBIE  CTpaTerHu
nuBepcudukanuu. CTpareruyeckuii  aHaJIn3

TMBEPCUPHIIN- POBaHHBIX KOMITaHUA.
Pa3paborka w peaym3anu  CTpPaTETHH.
Crparerus yIIpaBJICHUS TICPCOHAJIOM.
VYpasnenue CTPaTETHYECKUMHU
WU3MEHEHHsIMU. PoJIb KyJIbTYpBI B pealin3aiiuu
cTtparerun  opranuzanuu.  OcoOeHHOCTH
CTpaTEru4ecKoro MEHEIKMEHTA B

Kazaxcrane. Ctparerust pa3BuTHs TOCy1apCTB
B YCJIOBHUSIX IN100aIbHOM HHTETrpaLlny.

The essence and content of strategic management.
The role of the organization's mission and goals.
Features of the business unit strategy. Corporate
strategy: managing a package of business types.
Analysis and evaluation of the external
environment of the organization. Analysis and
evaluation of the internal environment of the
company. Competitive strategies of the company.
Corporate diversification strategies. Strategic
analysis of diversified companies. Development
and implementation of the strategy. The strategy of
personnel  management. Managing strategic
changes. The role of culture in the implementation
of the organization's strategy. Features of strategic
management in Kazakhstan. Strategy for the
development of states in the context of global
integration.

Iocmpexsusummepi / Ilocmpexsuszumot/ Postrequisites

backapymbuiblk mermimaepi, PupMaHbiH
09CEKeNeCTIK CTpaTerusappl

VYipaBineHYeCKUE PEILICHMUS,
KoHkypeHTHbIe cTpateruu Gpupmbl

Management decision, Competitive strategies of
the company

bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager

Vrebaera KA.

Vrebaesa KA.

To6sutoB K.T.
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backapywinvik manoay / Ynpasnenueckuii ananus / Managerial analysis

Oky maxcamul / Yueonas yenv/ Purpose

YiibiMIa KaObUIIaHATHIH KBICKA MEP3IMJIi KOHE
y3aK Mep3iMJi Menrmaepl FhUIBIMH HETi31ey
YIIIH TEOPHUSUIBIK HETI3JepAl KaJbIITacCThIPY
OHE 0acKapyIIBUIBIK TajIayIbIH MPaKTHKAIBIK
o/IiCTEepiH MEHTEPY.

@OopMHUpOBaHHE TEOPETUYECKUX OCHOB U
OBJIAJCHUE  TNPAKTHUYECKUMU  I[PUEMAMH
YIIPaBICHYECKOIO aHanu3a U1 Hay4dHOIo
00OCHOBaHHUS PUHUMAEMBIX KPAaTKOCPOUYHBIX
U JJOJITOCPOYHBIX PEIICHUN B OPraHU3alUN.

Formation of the theoretical foundations and
mastering the practical techniques of management
analysis for the scientific justification of short-term
and long-term decisions in the organization.

OKbimy

Homuiceci / Pesynemamol 00yuenusn | Learning outcomes

Kyperbl coTTi  asiKkraraHHaH KeiliH Ourim
aJIymbLiap

- OacKapylbUIBIK TajJayAblH MOHIH, OHBIH
oicTepl MEH 9/IiCTepiH, COHAM-aK aKMapaTThIK
0a3aHbl TAIIANTHIH 00145l

—YWBIM KBI3METiHIH HOTH)KEJ KOpCETKIITepiHe
ocep eTeTiH (aKkTopJiap aHBIKTAIATHIH 00JIAIbI;

- YUBIM KBI3METIHIH (O YHKIIMOHAIIBIK
cayajapbIHia OacKapymIbLIBIK Tanuay
JaFAbpUTapbIH KOJIIaHATHIH 00JIa Ik,

- KociOM KpI3MeT JKyHeciHae OacKapyIIbUIbIK
Tanaay OLTIMIH MPAKTUKAIIBIK KOJIJTaHy
Oeulirine Ky3bIpeTTUTIKTI KOpceTeTiH 0oabl.

IMocae ycmemHoro
o0yuaromuecsi OyayT:
aHAJIM3UPOBATh CYILIHOCTb
YIPaBICHYECKOTO AaHAJIN3a, €ro METOIbl U
IIPUEMBI, a TaKXKe UH(OPMALIMOHHYIO 0a3y;
—BbIABJIATH q)&KTOpBI, OKa3bIBaKOIIMEC BINIHUC

3aBeplIeHHs] Kypca

Ha pe3yNbTaTUBHBIC MOKa3aTenu
NeSTeTLHOCTH OPTaHU3aIlH;

—PUMEHSITh HaBBIKH YIPBIEHYECKOTO
aHanu3a B (DYHKIIMOHAIBHBIX  00JaCTsIX
NeSATEIbHOCTH OpraHU3allly;

—TIPOSIBIISITH KOMIIETEHTHOCTb B  4acTH
MPaKTUYECKOTO NPUMEHEHUS 3HAHUI
YIOPaBIEHYECKOr0  aHaiM3a B  CHUCTEME

npdeccuoHaNnbHOM NesITeIbHCTH

After successful
students will be:
— analyze the essence of management analysis, its
methods and techniques, as well as the information
base;

—to identify the factors influencing the performance
indicators of the organization;

—apply the skills of management analysis in the
functional areas of the organization;

—demonstrate competence in the practical
application of knowledge of management analysis
in the system of professional activity

completion of the course,

Ilpepexsuzummepi / Ilpepexeusumeut / Prerequisites

MeHeKMEHT ‘ MeHneKMEHT ‘ Management
Kypcmuiy kvickawa mazmynot / Kpamkoe codeprcanue kypca/ Course summary
Backapymibuibik Ty IbIH teopusiblK | Teopernueckue ocHOBBI yrparieHueckoro | Theoretical foundations of management analysis.
Herizzepi. Pecypcrap/pl maiiiagany MeH eHJIpic | aHAIN3a. OKOHOMUYECKUH ananm3 | Economic analysis of resource use and production
HOTIDKEJIEPIH 3KOHOMHKAJIBIK Taiufay. OHIMII | HCIOAB30BaHUS pecypcoB H  pesynbtaTtoB | results. Analysis of production costs (works,
(>KyMbICTapIBL, KbI3METTEep/11) OHJIipyre | MPOU3BOJICTBA. Amnanus 3arpar Ha | services). Methods for analyzing deviations of
apHaJfaH  IIBIFBIHAAPABl  Tajamay.  HakTel | mpou3BoACTBO mpoayknuu (pabot, ycmyr). | actual results from planned results. Margin

HQTI/I)KG.TIep)liH JKOoCHapJlaHraHHAaH  aYBITKYBIH

Mertoanl aHajau3a OTKIOHEHHUM (I)aKTI/I‘{CCKI/IX

analysis. Segmental analysis. Marketing analysis.
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tangay omictepi. Illexti Tammay. CerMeHTTIK | pe3yabTaToOB OT ILIAHOBBIX. Map:kuHanbHbIH | Investment analysis.
Tangay. MapkeTHHITIK Tanaay. IHBECTHLHATIBIK | aHAJIN3. CermeHTapHbIi aHanus.
Tanaay. MapkeTuHroBblid aHayiu3. VHBECTUIIMOHHBIN
aHaJIu3.
Ilocmpexsusummepi / Ilocmpexsuszumwt/ Postrequisites
VM HHOBaLMSUIIBIK MEHEI)KMEHT, M HHOBAaLIMOHHBINA MEHEKMEHT, Innovation management,
MHaBecTUUSIIBIK MEHEKMEHT aBecTUIMOHHEBIN MEHEKMEHT Investment Management
bazoapnama scemexwuici / Pykosooumens npozpammst/ Programme manager
Vrebaepa KA. | Vrebaesa AK.A | To6su10B K.T.
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Kocnapnay scyiieci / Cucmema nnanuposanusn / Planning system(English)

Oky maxcamul / Yueonas yenv/ Purpose

YUBIMIAFbI KbI3METTI KocnapiayiblH
TEOPHMSUIBIK  KOHE TMPAKTHKAIBIK Mocesenepi
OOlBIHIIA CTYACHTTEpPAl HaspiaylblH KaXeTTi
JEHTCHIH, Iyphic OacKapylIbUIBIK MIEHIIMICD
KaObU1IAY YILiH MYMKIHJIIK xKacayra
OarpITTaIFaH OHBI Kysere aChIPY/IbIH
HBICAHJIAPBI MCH JJIICTEPiH KAMTAMACHI3 CTY.

obecreynThb HEOO0XOIUMBIN YPOBEHb
HOATOTOBKH CTYACHTOB [0 TEOPETHYCCKUM U
NPaKTUYECKHMM  BOMPOCaM  IUIAHHPOBAHHS
NEATEeIBHOCTH B OpraHm3aiu, ero Gpopm u
METOJIOB OCYILICCTBIICHHS, HANPABJICHHBIX Ha
CO3JaHHE BO3MOXHOCTH JUISl  [IPUHSTHUS
MPaBUIbHBIX YIPABICHYCCKUX PEIICHHUN.

provide the necessary level of training for students
on theoretical and practical issues of planning
activities in the organization, its forms and
methods of implementation, aimed at creating
opportunities for making the right management
decisions.

OKbimy

nomuiceci / Pesynemamot 00yuenusn | Learning outcomes

Kyperbl coTTi  asiKkraraHHaH KeiliH Ourim
aTymbLIap:

- CTpaTerwsuiblK  >KOCHApiayAblH  >KajIbl
TY>KBIPBIMIAMAChIH JKOHE J)Kocrapiay
CTpaTETrusiChIH 931pJiey TOPTIOIH TanIanIbl;
-yibIM  KBI3METIHIH  OM3HEC-)KOCMAapJIaphIH,
KBUIJIBIK CMETAChIH (OF0KETIH) Kacalabl;

- xKocrapiay CTPATErusCHIH azipiey
JaFIbLIapbIH KOJIaHAa b,

- KbICKa Mep3iMJii, OpTa Mep3iMIl KOHE Y3aK
Mep3iMl MEepPCHeKTUBaga YHBIMHBIH KbI3METIH
Koclapyiay — cajlachlHJIa  KY3bIPETTUIIKTEp.l
KepceTe]i.

IMocie ycnmemHoOro 3aBeplieHUsi Kypca
o0yuaromuecs: OyayT:

—  QHAJIM3MPOBaTh  OOIIYI0  KOHIICTIIHIO
CTPATErHYECKOro IJIAHUPOBAHUS M TOPSI0K
pa3pabOTKK CTpaTervy IIAHUPOBAHMS,

— COCTaBJISITh OM3HEC-TUIAHBI, TOJIOBYIO CMETY
(Oro[KeT) NesITeNbHOCTH OpTaHU3aIIH.

— TPUMEHSTHh HaBBIKH pa3pabOTKH CTpaTeruu
TUTAHUPOBAHHUSL.

— MpPOSBJIATH KOMIIETEHIIMM B  OOJIACTH
TUTAHUPOBAHUS JCATEIBHOCTH OPTaHU3alluU B
KpPaTKOCPOYHOIA, CpEHECPOUHOM u

I{OJ’IFOCpO‘IHOfI TNCPCIICKTUBC.

After successful completion of the course,
students will be:

— analyze the general concept of strategic planning
and the procedure for developing a planning
strategy;

— to make business plans, annual estimates
(budget) of the organization's activities.

—apply planning strategy development skills.

— to demonstrate competence in the field of
planning the organization's activities in the short,
medium and long term.

Ilpepexsuzummepi / Ilpepexeusumeut / Prerequisites

CrparterusuiblKk MEHEDKMEHT HeT137epi

‘ OCHOBEI CTPATCTUYCCKOro MCHECIKMCHTA

| Fundamentals of strategic management

Kypcmuiy kvickawa mazmynot / Kpamkoe codeprcanue kypca/ Course summary

XKocmapnay xyiecine kipicrie. JKocmapnay
KYHECIHIH TeopusyiblK Herizaepi. Kocmapnay
mporieci kKoHe OHBIH Ma3MyHBI. CTpaTerusIbIK
KOcrapiay >KoHe OHBI icke acblpy. busHecti
KOcTlapjay JKOHE  OHBI  JKY3€re  achIpy.
Taktukansik (XKemenm) jxocmapiiay >KoHE OHBI

BBenenne B cucremy  IUTAaHUPOBAHUA.
Teopernueckue OCHOBBI CHUCTEMBI
mianupoBanud. Ilpomnecc miIaHupoBaHUS W
€ero COJZIepKaHUE. Crparernueckoe
IJIJAHUPOBAaHUE M €ro peanusanus. busHec-

IIJIAHUPOBAHUC u €ro pcajn3anus.

Introduction to the planning system. Theoretical
foundations of the planning system. The planning
process and its contents. Strategic planning and its
implementation. Business planning and its
implementation. Tactical (operational) planning
and
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iCKe achIpy.

TakTuueckoe (omepaTUBHOE) IUIAHUPOBAHHE
U €r0 peanu3anusl.

Ilocmpexsusummepi / Ilocmpexsuzumwt/ Postrequisites

NuBecTHLUSIIBIK MEHEHKMEHT,
NuuoBanussIlKk MEHEIHKMEHT

HNHBeCTUIIMOHHBIA MEHEPKMEHT,
MNHaHoBanmMOHHBINA MEHEIIKMEHT

Investment Management,
Innovation management

bazoaprama scemexuici / Pykoeooumens npozpammel/ Programme manager

VrebaeBa XK. A

KankabaeBa A.E

To6su1oB K.T.
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Onoipicmi yiisimoacmulpy sncone dacxkapy / Opzanuzayusa u ynpasenenue npouzsoocmeom / Organization and management of production

Oky maxcamul / Yueonas yenv/ Purpose

Kazakcran JKaFJalbIH1a OJIapJIbIH
JMHAMUKACBIH €CKEPEe OTBIPHIIN, 0acKapyIIbUIBIK
menriMaep KaObUigay  YIHIH — KOCIMOPBIHHBIH
YKYMBIC 1CT€Yl MEH OHIIPICTI YHBIMIACTHIPYIBIH
TEOPHSUIBIK JKOHE TPAKTHKAIBIK MACEIeNepiH
sepueney. Kypc  Teopusuiblk  Herizaepai
3epaeneyre >KoHe OHIIPICTI YHBIMIACTHIPYIbIH
MPAKTUKAJIBIK JaFIbUIaphIH MEHI€pPYTe, COHIaM-
aK CTYICHTTEpAC KOCIMOPBIH KBI3METIH Kapay

M3yYEHUE TEOPETUUYECKUX U MPAKTHUYECKUX
BOIPOCOB (HYHKIIMOHUPOBAHUS TPEIIPUITUS
Y OpraHu3aluy MTPOU3BOACTBA, JUIsl IPUHATUS
YIOPABJICHUECKUX PELICHUH, C YYETOM UX
nuHamMuku B ycnoBusix Kazaxcrana. Kypc
HalpaBJieH Ha M3YYEHHE TEOPETHYECKUX
OCHOB M OBJIQJICHHE MPAKTUYECKUX HABHIKOB
OpraHu3aly MPOU3BOACTBA, a TAaKXKE Ha
BBIPAOOTKY Yy CTYACHTOB aHAJIMTHYECKUX

the study of theoretical and practical issues of the
functioning of the enterprise and the organization
of production, for making managerial decisions,
taking into account their dynamics in the
conditions of Kazakhstan. The course is aimed at
studying the theoretical foundations and mastering
practical skills in the organization of production, as
well as at developing students' analytical skills in
reviewing and analyzing the activities of the

MEH Tajijayna, [apyamibUIblK [IeHIMICp/Ai | HAaBBIKOB B PAacCMOTPCHHMH W aHajim3e | enterprise, making economic decisions.
KaObLIIay/1a Tanmamanbik JaFabLIapAbl | JEITENbHOCTH — UPEANPUATHS,  IPHHATHH
KaJIBINTACThIPYFa OarbITTAJIFaH. X03HCTBEHHBIX PEIICHHI.

Oxvimy nomuoiceci / Pezyiomamut 06yuenusn | Learning outcomes
Kyperbl corri askraranHan keiiin 0Oiim | ITocie ycmemnoro 3aBepmenusi kypca | After successful completion of the course,
aJyumsLIap: o0yuarommecst OyayT: students will:

- KOCINOpBIHHBIH OHJIPICTIK OaFaapiaMachiH
Tangay, jkaHa eHIM IIblFapy YVIIH eHJIpic
MIPOIIECiH YHBIMIACTHIPAIbI,

- KOCIMOpBIHJA OHIIPICTIK MpOIEcTi KOJIJaHy
YKOHE KOCIIapiIanasl;

- OHIMHIH canachblH Oakbllay, KOCIMOPBIHHBIH
OHJIIPICTIK HHPPAKYPBHUIBIMBIH  YHBIMIACTHIPY

caJlaChIH/1aFbl YHBIMHBIH JaFIbLTapBIH
OaraJTaThIH OOJIAIbI;

- KOCINOpBIHAA OHMIPICTI  YHBIMAACTBHIPYAbI
Tanaay KOHE )Kocrapiay caJlachIHIa

KY3bIPETTUTIKTEP/Ii KOpceTeTiH 0oaibl.

- aHAJIM3UPOBATh IIPOU3BOJICTBEHHYIO
IpOrpaMMy  HpPEANpHUATHS, OpPraHU30BaTh
MpoLecC TMPOM3BOACTBA K BBITYCKY HOBOM
MIPOYKIIHH,;

— MPUMEHSITh U IJIaHUPOBATh
IIPOU3BOJICTBEHHBIN pouecc Ha
MPEeNNPHUSATHH.

— OLIEHUBATh HAaBbIKM OpraHU3ally B 00JacTu
KOHTPOJIS KayecTBa MIPOTYKIIHH,
OpraHu3aLu IIPOU3BOJICTBEHHOM

UHOPACTPYKTYPHI MIPEAPUATHS.
- IPOSBIATH KOMIIETEHLIMH B
aHalnM3a W IUIAaHUPOBAHMS
IIPOU3BOJICTBA HA IIPEANIPUATHH.

oOJactu
OpraHu3aIHH

— analyze the production program of the enterprise,
organize the production process for the release of
new products;

— apply and plan the production process at the
enterprise.

— evaluate the skills of the organization in the field
of product quality control, organization of the
production infrastructure of the enterprise.

— - demonstrate competence in the field of analysis
and planning of the organization of production at
the enterprise

Ilpepexeuzummepi / Ipepexeusumet / Prerequisites
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OHIIPICTIK MEHEDKMEHT

[1pon3BOACTBEHHBIN MEHEKMEHT ‘

Production management

Kypcmoiy kvickauwa mazmynnt / Kpamkoe codepicanue Kypca/ Course summary

Onnuipicri YUBIMIACTBIPYIBIH

YUBIMIACTBIPYABIH ~ TYpJepi MeH  afictepi.
AFBIHIBI  OHIIPICTI YHBIMIACTBIPY HETI3IEpi.
Onpuipictik ~ OarmapiamMaHbl  KOCIHOPBIHHBIH

OHJIIPICTIK KyaTbIMEH Heri3ziey. OHIIpicTi xaHa
OHIM IIbIFapyFa JNalbIHAAYAbl YHBIMAACTHIPY.
YKOCTIapJay bl
camachlH OaKbUIAY bl
yitpiMaacTeipy. Kocimopeinaa eHiMIi eTKi3yi

OHipicTi  KeIena-eHIIPICTIK
yibIMIacTBIpy. OHIM

YUBIMJIACTBIPY.

KYHEIiK
TYXbIpbIMAaMachkl. KocimOpBIHHBIH ©HIIPICTIK
KYpPBUIBIMBIH YHBIMAACTBIPY. OHIipic mporeci
YKOHE OHBI YaKbIThIHJIa YHBIMIACTHIPY. OHIIPICTI

CucremHas OpraHu3alyu
MIPOM3BO/ICTBA. Opraauzanus
MIPOU3BOJICTBEHHON CTPYKTYPhI IPEATPUSTHSL.
[Ipoun3BoaCTBEHHBIN nporece u €ro
opraHu3aiusi BO BpeMeHU. TUIbl U METOMAbI

KOHIICTIIIUS

OpraHu3aIu MIPOU3BOICTBA. OCHOBBI
OpraHu3aly  TMOTOYHOTO  MPOU3BOJICTBA.
Ob6ocHoBaHueE MTPOM3BOJCTBEHHOM
MIPOTpaMMBbI MIPOU3BO/ICTBEHHBIMU
MOIITHOCTSMH ~ Tpennpusatus. OpraHu3anus

MOATOTOBKU MPOU3BOJICTBA K BBIITYCKY HOBOM
npoaykuuu.  OpraHuzauus — OnepaTUBHO-
MIPOU3BOICTBEHHOTO TJIAaHUPOBAHUS
npou3BoJcTBa.  OpraHumszanus  KOHTPOJIA
KadecTBa mpoaykuuu. OpraHuzanusi cObITa
MPOAYKIIMH HA PEIIPUITHH.

System concept of production organization.
Organization of the production structure of the
enterprise. The production process and its
organization in time. Types and methods of
production organization. Fundamentals of the
organization of in-line production. Justification of
the production program by the production
capacities of the enterprise. Organization of
production preparation for the release of new
products. Organization of operational and
production planning of production. Organization of
product quality control. Organization of sales of
products at the enterprise.

Iocmpexsusummepi / [locmpexsuszumat/ Postrequisites

Kb13MeT kepceTy canachlHbIH MEHEKMEHTI,
ToyekenauiK MeHeHKMEHT]

MeHeKMeHT cdepbl YCIyT,
Puck-meHe»KMEHT

Service Industry Management,
Risk management

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

CetitoBa . T

CetitoBa I'.T \

ToOsumoB K.T.
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Hvizoinoapov oackapy »cone baza opnamy / Ynpaenenue 3amapmamu u yenooopazosanue / Cost management and pricing

Oky maxcamul / Yueonas yenv/ Purpose

OUTIM anymbUIapasl YUBIMIAFBI IIBIFBIHIAPIBI
0acKapyablH TCOPHSUIBIK JKOHE MPAKTHKAIBIK
Moceneniepi  OOMBIHIIA JaspiaydblH —KaXeTTi
NEHTeiH, Jayphic  Oackapy  IICHIIMIEpiH
KaObU1IAY YILiH MYMKIHJIIK xKacayra
OarpITTaJIFaH OHBIH HBICAHAAPhl MEH IXKYPrizy
omicTepiH, CcoHpaii-ak  Oara  Oenrineymig
IIBIFBIHJIBIK 9JIICTEPIH KAaMTaMachI3 eTy

obecreynThb HEOOXOIUMBIN YPOBEHb
HOATOTOBKH o0yuaronmxcs o
TEOPETHYECKUM W TPAKTHYECKUM BOIPOCAM
yIpaBJICHUs] 3aTpaTaMd B OpPraHMU3allMd, €ro
(GbopM 1 METOJI0B BEJICHUS, HAIIPABJICHHBIX Ha

CO3[JaHWE  BO3MOKHOCTH  JUI  TPUHSTHSA
IIPAaBUJIBHBIX  YIPABICHUYECKUX  PEIICHMIA,
TaKKe 3aTpaTHBIMU METOIaMU
1IEH000Pa30BaAHUS

to provide the necessary level of training of
students on theoretical and practical issues of cost
management in the organization, its forms and
methods of management aimed at creating
opportunities for making the right management
decisions, as well as costly pricing methods

Homuiceci / Pezynemamol 00yuenusn | Learning outcomes

OKbimy
Kyperbl coTTi  asikraraHHaH KeiliH Ourim
ajlyubliap:
- IIBIFBIHAAPABI OacKapyAblH MOHIH, OHBIH

oMICTEpl MEH OICTEPiH, COHJIal-aK aKMapaTThIK
0a3aHbl; OacKapyAbIH 9pTYpJIi MaKcaTTaphl YIIiH
IIBIFBIHIAP B KIKTEY/I; MaTepuanaapra,
xyMmbic kymriHe, ITHP mbrbiHIapeiH 6ackapy
pociMiH;  IIBIFBIHIAPABI  Tanjay  HeTi3iHze
OHIMHIH (>KyMBICTap/IbIH, KBI3METTEP/IIH)
O3IHIIK KYHBIH ecenTey Kyiemepi MeH
onicTepiH, OaFaHbl KaJbINTACTBIPY OICTEPiH
TaJaJanabl;

- ydpIMIa  IUBIFBIHAAPABl  JKEelen  JKOHE
CTpaTerHsUTbIK OacKapy HIaF[blIapblH KOJIJIAHY;
O0ackapyIblH  OpTYpJi  MakcaTTapbl  YIIiH
IIBIFBIHIAPB]  KAJBIITACTHIPY; IIBIFBIHIAPIBI
Tajnay Heri3iHae TayapablH (GKYMBICTap/IbIH,
KbI3METTEP/I1H) OaFachlH KaJIbIITaCThIPA/IbI;

- IWIBIFBIHAAP/BI Oarajay MEH KaJIbITacThIPYy/a,
Oara oenriney OOBIHIIIA mIenrmaep

IMocae ycmemHoro
o0yuaruuecs OyayT:
- QHAJIM3UPOBATh CYIIHOCTb YIPaBJICHUS
3aTparaMH, ero METOABI U TPUEMBI, a TaKXKe
nHpOpMalMOHHYIO 0a3y; KiIacCU(pUKAILIIO
3aTpar Uil pa3n4YHbIX LeJlel YIpaBJIeHUS;
MpoLeaypy  yIpaBieHHs 3aTpaTaMd  Ha
Marepuaibl, pabouyro cuny, [IHP; cucrems u
METO/IbI KaJIbKYJISIUN ce0eCTOMMOCTH
npoaykuuu  (paboT,  yCcayr)  METOIbI
¢bopMHUpOBaHHS 1I€Hbl Ha OCHOBE aHajIHM3a
3arpar

- TMPUMEHSATh HABBIKM ONEPATUBHOTO W
CTPATETHUECKOTO YIPABICHHUS 3aTpaTaMH B
opranmu3zanuu; (GopMupoBaHHUS 3aTrpaT IS
Pa3IMIHBIX nenei yIIpaBIICHUS,
¢bopMupoBaHus 1IeHBI Ha TOBap (paboThI,
yCIyTH) HAa OCHOBE aHaJIi3a 3aTpar.

- TpOSBIATH KOMIIETEHUUMH B OIEHKE |
(hOopMHUPOBAHNY 3aTPAT, B IPUHATUH PEIICHHUH

3aBeplIeHHsl Kypca

After successful
students will:

- analyze the essence of cost management, its
methods and techniques, as well as the information
base; cost classification for various management
purposes; cost management procedure for
materials, labor, NDP; systems and methods for
calculating the cost of products (works, services)
methods of pricing based on cost analysis

- apply the skills of operational and strategic cost
management in the organization; cost formation for
various management purposes; formation of prices
for goods (works, services) based on cost analysis.
- to show competence in the assessment and
formation of costs, in making decisions on pricing

completion of the course,
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KaObUIIayIa Ky3bIPETTUTIKTEP I KOPCETE/Il. ‘

110 HCHOO6pa3OBaHI/IIO

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

MapkeTuHr | MapkeTur | Marketing
Kypcmoiy Kbickawa mazmynnt / Kpamkoe cooepycanue kypca/ Course summary
HIbFbIHIapABI OackapyIbIH masmyHbl. | Coneprkanue yIIpaBICHUS 3atparamu. | Cost management content. Formation of costs for
Kopnapmer  Oaranmay  ymiH  wsiFbiHAapasl | @opMupoBaHue 3aTpaT Ul OLICHKH 3amacoB. | inventory assessment. Formation of costs for
KalbInTacTelpy. backapymbuiblk memriMaepai | @opmupoBanue  3arpaT i npuHsaTas | making management decisions. Formation of costs

KaObL1/lay VIIIH IIBIFBIHAAPABI KAJIBIITACTHIPY.
XKocnapnay >xoHe Oakpuiay YIIiH HIBIFBIHIAPIBI

KaneinTacTelpy. Kopmapasl  Oackapy  koHe
YUBIMHBIH  IOBIFBIHIAPBL.  JKyMBIC — KYIIiHE
apHaJFaH IIBIFBIHAAPABI  Oackapy. YcTeme

meIFbIcTapael 0ackapy. LsiFbpiHIapaer 6ackapy

yIOpaBIEHUECKUX pemeHnil. dopMupoBaHue
3aTpaT Juid IUIAHUPOBAHHUS U KOHTPOJIS.
VYnpasnenue 3amacamMu u 3aTpaThl
OpraHM3aluy. YIOpaBjieHUE 3aTpaTaMd Ha
pabouyro cuily. YmpaBlieHUE HaKIaJIHBIMU
pacxogamu. CucTeMbl U METOJbl YIPABICHUS

Kyhenepi MeH omictepi. bara  Oenriney | 3aTpatamu. 3aTpaThl U MPUHSATHE PEIICHUI 110
OOWBIHIIA  IIBIFBIHIAP  JKOHE  IIeHIimjep | IeHOOOpa30BaHHUIO.
KaObLIAAY.

for planning and control. Inventory management
and organization costs. Labor cost management.
Overhead management. Cost management systems
and methods. Costs and pricing decisions.

Hocmpexsusummepi / [locmpexsuszumat/ Postrequisites

CaTy TCXHUKACHI, I/IHTepHCT'MapKeTI/IHF ‘

Texnuka npojax, IHTepHET-MapKeTHHT

\ Sales Technique, Internet Marketing

bazoaphama rcemexwici / Pykoeooumens npozpammel/ Programme manager

Vrebaera KA. \

Vrebaesa KA.

‘ To6bumoB K.T.
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Yiuvimnviy 6aza caacamut / Ilenosan nonumuxa opzanuzayuu/ Pricing Policy of Organization

OKy maxcamul / Yueonan yenv/ Purpose

OimiM  amymplIapiaa  Kasipri  KeseHuae Oara
Oenrijey cajlachlHIa TEOPHSUIBIK OUTIM MeH
MIPAKTUKAJIBIK JaF IbUIAP bl KATBIITACTHIPY.

(dhopMHUpOBaHUE Y 00YJAIOIIUXCS TEOPETHUECKIX
3HAaHUH W TPAKTHYECKUX HABBIKOB B 0O0JIACTH
[IEHOOOPa30BaHUsl HA COBPEMEHHOM JTarle.

formation of students' theoretical knowledge and
practical skills in the field of pricing at the present
stage.

Oxbtmy namuoiceci / Pezyniomameul 00yuenus | Learning

outcomes

Kyperbl ¢oTTi  asikraraHHaH KeiliH Ourim
ajlyubliap:

- Oara Oenriney MpPOLECIHIH OIICHAMAIBIK

Heri3nepin, Oara Oenriiey omictepiH; Oara
Oenrijiey cajachlHIAFbl CTPATETUSIIBIK JKOHE
TaKTUKAJIbIK npoIecTep iy HeTi3/1epiH
TaJaJauabl;
- Oara OenrijneymiH  opTYpii — omicTepiH
KOJIJTaHATbI;

- Oara Oenruley cajachlHa MAapKETHUHITIK
Kypasaap/sl naijananasl,

IMocae ycmeurHoro
o0yuaruuecs Oyayr:
- aHAJIM3UPOBATh METOJOJIOTMYECKHE OCHOBBI
npotecca [IEHOO0Opa30BaHUs, METOIBI
LIEHOOOPa30BaHUS; OCHOBBI CTPATETHYECKHX U

3aBeplUIeHUs] Kypca

TaKTHYECKUX MIPOLIECCOB B chepe
1IeH000pa30BaHuUs

- MNPUMCHATH Pa3sINYHbIC METOAbI
1IeH000pa30BaHus;

- WCII0JIb30BaTh MapKETHUHIOBbIE UHCTPYMEHTHI
B 00J1aCTH 11€HO0Opa30BaHuUs;

After successful
students will:

- analyze the methodological foundations of the
pricing process, pricing methods; fundamentals of
strategic and tactical processes in the field of
pricing

- apply various pricing methods;

- use marketing tools in the field of pricing;

- determine the pricing strategy and tactics.

completion of the course,

- Oara cTpaTeruschl MEH  TaKTHKACBIH | - ONPEICISATh [ICHOBYIO CTPATETUIO U TAKTHKY.
aHBIKTalabI.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

MapkeTuHr | MapkeTuHr | Marketing
Kypcmuiy kvickawa mazmynst / Kpamrkoe codepicanue kypca/ Course summary

bara OenrineymiH TeopusUiblK Herizzuepi. bara | Teopernueckue oOcHOBBI 1eHOOOpa3oBanus. | Theoretical foundations of pricing. The pricing
mpoueci. bara omictepi. bara OGenrineynin | [Ipomecc [IEHOOOPa30BaHHUS. Mertons! | process. Pricing methods. Marketing aspects of
MapKETHUHITIK acrmekTinepi. bara cTpateruscel | ieHooOpa3oBanus. MapKeTHHTOBBIE acrekTsl | pPricing. Pricing strategy and tactics.
MEH TaKTHKAaCHI. neHooOpasoBanus. Crpareruss W TaKTHKa

1IeHO00pa30BaHMSI.

Ilocmpexsusummepi / Illocmpexeuszumot/ Postrequisites

Cary TexHukacel, MHTEepHET-MapKeTHHT

‘ Texnuka nponax, IHTepHET-MapKeTUHT

|

Sales Technique, Internet Marketing

bazoapnama scemexuici / Pykosooumens npozpammot/ Programme manager

To6sutoB K.T.

‘ To6sutoB K.T.

To6suioB K.T.
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backapywinvik wewinoep / Ynpasnenueckue pewrenusa / Managerial decisions

Oky maxcamul / Yueonan yenv/ Purpose

BackapymblIbIK MIENIIMHIH MOHI, Ma3MYHBI,
Typiepi,  0acKapymbUIBIK  MICIIiMACPAL
93IpJIeYIiH OpPTYpPJl aITOPUTMIEPi Typajbl
ipredi  OUTIMII  KaJIBIITACTBIPY. 3aMaHayH
JKEITUTIK  TEXHOJIOTHsUIapMEH, op  Typii
s)karpainapaa PPXX skysere acwipynblH eH
YTBIMJIBI YHBIMIACTBIPYIIBLIBIK
dopmanapeiven TaHbicy. KoHbeccusbik
KBI3MET Kyhecinae 0acKapyIIbUIBIK
nmienriMaep KaObUigay YIIIH CaHABIK JKOHE

dopMHUpOBaHUE
3HAHUM O CYILIHOCTH, COJEp’KaHUH, BHAAX
YIIPaBJIEHYECKOTO
QIrOpUTMax pa3pabOTKH YIpaBICHYECKHUX
peLIeHuil.
palMOHAIBHBIMU
dbopmamu
pa3IMYHBIX YCIOBHUSX, C
CETEBBIMU
HaBBIKOB B IIPOBEJICHUH
npdeccHoHaNBHO JESTeTbHOCTH.

(hyHIaMeHTaIbHBIX

pelieHus, Pa3IUYHBIX
cHaubOoJee
OpFaHI/I3aHI/IOHHI)IMI/I
OCYILIECTBIICHUS PYP B
COBpeMeHHI)IMI/I
TEXHOJIOTUSAMH.  Pa3BuBHTHE
KOJIMYECTBEHHOT'O Ml

3HAaKOMCTBO

Formation of fundamental knowledge about the
essence, content, types of management decisions,
various algorithms for developing management
decisions. Familiarity with the most rational
organizational forms of implementation of the
with modern

RUHR
network

in various conditions,

technologies. Develop  skills

conducting quantitative and qualitative analysis
for making managerial decisions in the system of

professional activity.

Hamuoceci / Pesynoemamot o6yuenus | Learning outcomes

camajbplK Tajjay oOKYpri3y JarIbUIapbliH
JAMBITY.

Oxbimy
Kypersl ¢coTTi asKTaraHHaH Keilin O6ijgim
aJlymbLIap:
- OacKapyWbUIBIK IICNIiM  Ma3MYHBIHBIH
TEOPHUSITBIK ACIICKTJICPiH, opTYpIIi
Karganinapaa OacKapymIbUIBIK — IIEIIiMAEpi
azipiey MPOIIECiH, 0acKapyIIbUTBIK
meniMaepIid  camackl MEH  THIMIUIITIH

Oaranay/pl TalalThIH OOJaIbl;

- OacKapymIBIIBIK IIemiMaep KaObuinay YIIiH
CaHIBIK JKOHE calajblK Tajlgay Kyprizy
JaF1bUIapbIH KOJIAaHAThIH O0Naabl;

- KociOM KBI3MET JKarjmaWbpiHma Oackapy
menrmMaepin  a3ipiey  JKoHe  KaOwLiaay
TEXHOJIOTHSIIapbIHA KY3BIpeTTepai

KepceTeTiH 0oaibl.

IMocne ycmemHoro 3aBepuieHHsi Kypca
oOyuamommecst OyayT:
-aHAJIM3UPOBATh TEOPETHUYECKUE aCIMEKThI

COJICPIKAHUSL YIPABJICHYECKOTO PEIICHHUS,
mporecca  pa3pabOTKH  yIpaBIEHUYECKUX
peIlIeHI/Iﬁ B pa3/IMYHbIX YCJIOBHAX, OCHKHN

KavecTBa u a3 pexTuBHOCTH
yIpaBIeHYCCKUX PELICHHI;
MPUMEHSTH HaBBIKU MIPOBEACHUS

KOJIMYECTBEHHOIO0 M KAaueCTBEHHOI'O aHAaJIM3a
JUISl IPUHATHS yIPABICHYECKUX PELICHUH;

- IPOSABIATH KOMIIETEHLIMM B TEXHOJIOTHSX
pa3paboOTKH M NPHUHATHSA YNPABICHUECKUX
pelIeHi B YCIOBUX NPO(ECCUOHATBHOU

ACATCIIBPHOCTH.

Aftersuccessful
students will be:
-analyze the theoretical aspects of the content
of a management decision, the process of
developing management decisions in various
conditions, assessing

the quality and effectiveness of management
decisions;

- apply the skills of

quantitative and qualitative analysis to make
managerial decisions;

- - to show competence in the technologies of
development and management decision-
making in the conditions of professional

- activity.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

Crparterusiyiblk MEHEDKMEHTTIH HeTi3zepi

OCHOBEI CTPATCIrNYCCKOro MCHCIPKMCHTA

| Fundamentals of strategic management
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Kypcmuiy Kvickawa mazmynst / Kpamkoe codepaycanue kypca/ Course summary

Backapy mremriMiHiH MOHI MEH Ma3MYHBI.
backapy mremriMaepiHiH THITOJOTHSICH JKOHE
oJapfa KOMBUIATHIH Taantap. backapymbiibik
mienriMaepi  JalblHaay JKOHE ICKe  achIpy
npoieci. ChIPTKbI OPTaHBI TaNAAy KOHE OHBIH
OacKapymbUIBIK — IICHIIMASPAlI  JalbIHAAyFa
JKOHE icKe aceIipyra ocepi. benricizmik meH

TOyEKe JKarIalbIH]a 0acKapyUIbLIBIK
mieniMaepi JalbIHIay JKOHE ICKEe achIpy
omicrepi. Illemrimmi o3ipiey >kKoHE TaHIAy

nponecin Monenbraey. lemimaepai OGackapy
niemiMAepiH  AailblHIay JKOHE ICKe achlpy
sxicrepi. Backapymplnblk  memiMaepaig
carnachl MEH THIMIUTIT1

CymHocTtb u coleprKaHue
YOPaBICHYECKOTO pemeHus. THumojgorus
yOpaBIeHYECKUX pelIeHuH U TpeOoBaHUA

MpEebABISIEMbIE K HUM. ITpouecc
MOJATOTOBKH u peanu3anuu
YIIPaBJIEHYECKUAX pelieHu. Amnanus
BHEIIHEH cpeapl UM €€ BIHUSHUE Ha
MOJrOTOBKY, u peanu3anuo
YIPaBJIEHYECKUX peLIeHu . [Ipuemsl
MOJATOTOBKH U peanu3anuu,

YIPaBICHUYECKUX pEIICHUH B YCIOBHUAX
HEONpeIeICHHOCTH U pucKa. MoaenpoBaHue
npoiiecca pa3paboTKu W BBHIOOpA pPEIICHUS.

Meroasl TOATOTOBKM W pealH3aluu
YOPaBICHYECKUX  PEHICHUH  pPEIICHHS.
KagecTtBoO u 3¢ pekTuBHOCTH
YIPaBICHYCCKUX

peueHuit

The essence and content of the management
decision. The typology of management decisions
and the requirements for them. The process of
preparation and implementation of management
decisions. Analysis of the external environment
and its impact on the preparation and
implementation of management decisions.
Methods of preparation and implementation,
management  decisions in  conditions of
uncertainty and risk. Modeling the process of
developing and selecting a solution. Methods of
preparation and implementation of management
decisions. Quality and efficiency of management
decisions

Ilocmpexeusummepi / Ilocmpexeuszumul/ Postrequisites

Toyekenaislik MeHeDKMEHTI, TaliM-MeHEeDKMEHT |

Puck-menemxment, TalilM-MeHE IKMEHT

Risk management, Time Management

bazoaphama scemexwici / Pykoeooumens npocpammer/ Programme manager

Kunkaiinaposa A.A.

Kankabaesa A E.

TooOsut0B K.T.
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Dupmanviy 6acexenecmik cmpamezusnapol / Konkypenmuoie cmpamezuu pupmot / Competitive strategies of the firm

OKy maxcamul / Yueonan yenv/ Purpose

CTYIICHTTEpC CTpaTerusUlblK MEHE/DKMEHT | (opMHUpOBaHME Yy CTylneHTOB Teopernueckux | formation of students' theoretical knowledge and
KarugaTTapel HETi3iHAe VYHBIMIBI KEHIHHEH | 3HAaHWH W TpakTHYEeCKWX  HaBbIkoB, | practical skills, which subsequently allow them to
THiMai  Oackapyra — MyMKIHOIK ~ OeperiH | mo3Bossironmx Brocneactun 3ddexrusno | effectively manage the organization based on the
TEOPHSITBIK OiIimMm MEH NpaKkTUKAJBIK | YIPABIATH ~ OpraHusaiueii  Ha  ocHoBe | principles of strategic management
JaFIbUIAPIbl KAIBIITACTHIPY MPUHIUIIOB CTPATETHYECKOT0 MEHE/DKMEHTA

Oxbimy namuorceci / Pesynomamut o6yuenusn [ Learning outcomes
Kypcerbl carri asikraranHaH keiiin Outim | [Tocie ycmemnoro 3aBepumieHusi kKypea | After successful completion of the course,
aJyumbLiap: odyuaromuecst OyayT: students will:

- YUBIMIACTBIPYIIBUIBIK >KOHE OacKapyLIbLIBIK
menimMaep Kadbuigayra KaoiieTTi;

- DJKOHOMHKAJBIK casicaT cajachlHAAFbl iC-
mapanapapl 0aranay JKOHE MHUKPO-)KOHE MaKpo
NeHreiie CTpaTerusyIblK IenriMaep KaObuigay
YIIIH TaJIaMaJibIK MaTepuaiiap JaibIHIanIbI;

- Oackapy IIeUIMJIepiHiH HYCKaJlapblH d3ipiey
KOHE  QJICYMETTIK-DKOHOMHKAIBIK  THIMILIIK
KpUTEpUIATIEpl HEri3iHAe ONapAblH TaHJAayblH
HET13AEH .

- MIPUHUMATD
YIPABJICHUYECKUE PEIICHNUS,
- TOTOBUTH AHAJIUTUYECKHUE MaTEpUajbl IS

OpraHUu3alluOHHO-

OLICHKH MEPOIPUATHI B obnactu
SKOHOMHMYECKON TONUTUKH U  [PHHITHS
CTPATeTUYECKUX PEIICHUH Ha MHUKpPO- U
MaKpOYpOBHE;

- pa3pabaTheIBaTh BApHAHTHI YIPABICHUECKUX
pemieHHi ¥ OOOCHOBBIBATH HX BBIOOP Ha
OCHOBE KpPUTEPHUEB COIMAJIBHO-
HKOHOMHYECKOH 3 (EKTUBHOCTH.

- be able to make organizational and managerial
decisions;

- prepare analytical materials for the evaluation of
economic policy measures and strategic decision-
making at the micro and macro levels;

- develop options for management decisions and
justify their choice based on criteria of socio-
economic efficiency.

Ilpepexeusummepi / Ilpepexeuzumot / Prerequisites

CTpaTerusuiblK MEHE/DKMEHTTIH Heriznepi

| OCHOBBI CTPATCIHYICCKOI0 MCHCI’KMCHTA

| Fundamentals of strategic management

Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

Kazipri  ’karmaiiia  KOCINOpBIHAAD  MEH
yiBIMIaPIBI JTAMBITY/TBIH CTpaTETHSUTBIK
Mmocenenepi.  KociMOpBIHHBIH ~ CTPaTErUsCHI,
CTpaTETHSUTBIK Oackapy. CrparerusuibIk
MapKeTUHT TYCiHiri. CTpaTerusiblK MapKEeTHHT.
Y BIMHBIH OoceKemecTiK CTPATErUACHI.
CuTyanusbsik Crparerusibik Tanjay.

Jlarmapeic  ke3iHae Oocekere KaOUICTTUTIKTIH

Crparernueckue poOIEeMbI pa3BuTHUsA
MPEANPUATHI U OPTaHU3ALNN B COBPEMEHHBIX
YCIIOBHSIX. Crparerus NPEATPUATHS,
cTparernyeckoe  ympasiieHue.  Ilonstume
CTPATErnyecKoro MapKETHHIA.
Crparernueckuii MapkeTuHr. KoHKypeHTHbIE
cTparermu opraHu3zauuu. CHUTyallMOHHBIN
crparernueckuil aHanu3. CoxpaHeHue U pocT

Strategic problems of development of enterprises
and organizations in modern conditions. Enterprise
strategy, strategic management. The concept of
strategic ~ marketing.  Strategic  marketing.
Competitive strategies of the organization.
Situational strategic analysis. Preservation and
growth of competitiveness during the crisis.
Formation of strategic goals and enterprise
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CakTalybl  XoHE  OcCYl. KacinopbiHHBIH
CTPATETUSIIBIK MaKcaTTapbl MEH CTPaTETUSCHIH
KaJIBITACTHIPY.

KOHKYPEHTOCIIOCOOHOCTH BO BpeMsi KpH3Hca.
@OpMUPOBAHHE CTPATETMYECKUX UEIEH U
CTpaTeruu NpeAnpUsTHsL.

strategy.

Ilocmpexeusummepi / Ilocmpekeusumul/ Postrequisites

Cary texHukacel, MHTEpHET-MapKeTUHT

TexHuka nponax, IHTepHeT-MapKeTUHT

|

Sales Technique, Internet Marketing

Bazoaphama scemexuici / Pykosooumensv npozpammul/ Programme manager

ToOsut0B K.T.

TooOsut0B K.T.

ToOsut0B K.T.
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HR-Digital: canovix mexnonozusanap/HR-Digital: yughposvie mexnonocuu/ HR-Digital: Digital technologies

OKy makcamuwt / Yueonan yenv/ Purpose

Cannpik  dopmarrarel  HR  dynxkumsutapeia
Oackapy, JKocrapiay jKoHe YWIECTIpy, COHIai-aK
CaHJIbIK wardopmanap apKbLIbI
KBI3METKEPJIEPAIH TOKIPHOECIH KaJbIITAaCThIPy
YKOHE KEHEUTY.

VYnpasnenue, miaHupoBaHue u koopauHanus HR
TaKXe
OTIBITOM

byHknuun B 1mudpoBoMm (dopmare, a
dopmupoBanue " pacimpenue
pabOTHUKOB C MOMOIIBIO TU(PPOBBIX MIAT(HOPM.

Manage, plan, and coordinate HR functions
digitally, as well as shape and expand
employee experience through digital platforms.

OKbimy

Hoamuoiceci / Pesynomamot 06yuenus | Learning outcomes

Kyperbl  ¢aTTi  asikTaraHHaH KeiliH  Oijgim
aJylmbLiap:

- ajaMm pecypcrapblH Oackapy koHe HR-
U PIaHIBIPY CANTACBIHIAFBI O3BIK XaJIbIKAPAIIBIK
TEXHOJIOTUSIAP/bIH JaMy YPIICTEepiH Tajianabl,
-3amanayu udpasik HR-mmatdgopmanapas! xone
oJIapbIH JKYMbIC IPUHLIMOTEPIH KOJIaHa/Ibl,

- cama MEHEDKMEHTI JKYHECIHIH >KoHe/Hemece
aBTOMATTaHABIPbUIFAH  Oackapy  KyHesepiHiH
oicTEMENepl MEH PACIMIEPiH KOJIAaHAIbI;

- aBTOMATTaHABIPbUIFaH Oackapy KyHenepiHiH
HET13/IepiH MEHIePe/Ii.

Hocae yYCIEIHOI 0
oOyuarommecst OyayT:
- [pOHAIM3UpOBaTh  TEHACHLUMU  Pa3BUTHUSA
NEPEIOBBIX  MEXKJIYHAPOJHBIX  TEXHOJOTHMH B
00J1acTH yNpaBJIEHUS YEIOBEUYECKUMH pecypcaMu
u HR-mudpoBuzanmu;

- TNPUMEHATh COBpPEMEHHble LH(POBbIE
m1aT(GOpPMBbI U IPUHIUIIOB UX PabOTHI;

3aBeplIeHHUs

- TPUMEHATh METOJUK M MPOUEAYp CUCTEMBI
U/ uim

MCHCIPKMCHTA KadyeCTBa
ABTOMAaTU3UPOBAHHBIX CUCTEM YIIPABJICHMUA,

- IPOABJIATH HABBIKM OCHOBBI aBTOMATU3HWPOBAHHBIX

CUCTCM YIIPABJICHUS.

Kypca

HR-

After successful completion of the course,
students will be:

- analyze the trends in the development of
advanced international technologies in the field
of human resource management and HR
digitalization;

- apply modern digital HR platforms and
principles of their work;

- - apply the methods and procedures of the
quality management system and/or automated
control systems

- to show the skills of the basics of automated
control systems.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

DNEKTPOHBIK YKIMET kKOHE SJIEKTPOHIBIK KYXKaT
aHanbIMEL, JKOOAJIBIK MEHEHKMEHT

DNEeKTPOHHOE MPABUTENIBCTBO U ANEKTPOHHBIN
JIOKYMEHTOO000POT, [IpOeKTHBIN MEHEIKMEHT

Eelectronic government and electronic
document management, Project management

Kypcmuiy kvickawa mazmynot / Kpamkoe codepracanue kypca/ Course summary

HR TEXHOJIOTHsIaphl MeH Ou3HeC
KaXETTUTIKTepiH UHTETpalusiay YILiH
aBTOMATTAHABIPBUIFAH / CAaHIBIK IICHIIMIEP
xKobacblH xkacay. CaHIbIK TmIaTGopmaIapabiy
kemeriMeH HR mporiectepin eHrizy koHe Kojjaay.

ITporectin TUIMALUTITIH Oaranay. HR-

Pa3paboTka mpoekTa aBTOMATU3MPOBAHHBIX /
MppoBBIX  pemieHud s uHTerpauuu  HR-
TEXHOJIOTHI W Ou3Hec-moTpebHOocTel. BHenpenue
n noaxepxkka HR-mponeccoB ¢ momomisro
nudposeix tiarpopm. Omnenka 3(dekTuBHOCTH
nporiecca. KoHcynbTHpoBaHHe U oOydeHue

Development of a project of automated / digital
solutions for the integration of HR technologies
and business needs. Implementation and
support of HR processes using digital
platforms. Evaluating the effectiveness of the
process. Advising and training managers and
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nudpaasaeipy Macenenepi OoiblHINA OacuibLIap
MEH KbI3METKepJiepre KeHec O0epy jKOHE OKBITY.

pyKoBoauTENed U pabOTHUKOB 1Mo Bompocam HR-
1 (POBU3AIHH.

employees on HR digitalization issues.

Bazoaphama scemexuici / Pykosooumens npozpammul/ Programme manager

CetitoBa I'.'T

‘ Cetitoa ['.T

To6su1oB K.T.
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busznecmezi yugppnvik wewimoep/Llughposwvie pewienusn ¢ ousnece/Digital solutions in business

Oky maxcamul / Yueonas yenv/ Purpose

KOCIMOPBIHHBIH AJIEKTPOHABIK OM3HECKE KOIryi
Ke3iHAE 9p TYPJl pecypcTapAblH KYHIBUIBIFBIH

dbopmMHupoBaHHE Y CTYACHTOB KOMILIEKCA
3HaHUIl B ONpEAEICHUH LEHHOCTH Pa3HBIX

formation of students’ complex of knowledge in
determining the value of different types of

aHBIKTayJa CTYACHTTEp/iH OLTIM KeIeHIH | BUIOB PECYpCOB MpH Iepexoe mpeanpusatus | resources during the transition of an enterprise to e-
KaJIBINTACTBIPY. K DJICKTPOHHOMY OH3HECY. business.

Oxvimy naomuaiceci / Pezyiomamut 06yuenusn | Learning outcomes
Kyperbl corti askraranHan Kkeiiin 0Oidim | [Tociie  ycmemHoro 3aBepmenusi kypca | After successful completion of the course,
aJIymbLiap: odyuarommecs OyayT: students will:
- AIIEKTPOHIBIK OM3HECTIH HETI3ri | - MIpOaHaATU3UPOBATh ocHoBHble | - analyze the main characteristics of electronic
CHIIaTTaMajapblH, JJIEKTPOHABIK  OH3HECTIH | XapaKTEPUCTHKH  DJIEKTPOHHOro  Om3Heca, | business, types of  electronic  business.
TYpJICpIH TaNAalThIH OONambl. DJICKTPOHMBIK | BHIIBI AIIEKTPOHHOTO ousneca. | technological aspects of e-business;
bu3HeCTIH TeXHOIOTUSIIBIK acCIIEKTiIepiH; TEXHOJIOTHYECKHEe acmekTel snmekrporHoro | to illustrate the knowledge and understanding of
- SJICKTPOHIBIK BH3HECTIH NPUHIMITEpI MEH | OM3Heca; the principles and fundamentals of e-business, the

Heri3ZiepiH, OHbl KOCIMOPBIHAA YHBIMIACTBIPY

TEXHUKAaChlH OlTy MEH TYCIHYIl
anapl,
Tayapiap MeEH KbI3METTEpIiH KYHIBUIBIKTAP
Ti30eriH  e3repTy  QIiCTepiH
KOJITaHATbI;

- icKepiK (MPMaHBIH aHa CTWIIH, )KEeKeJereH
KYMBIC OpBIHAApbIHAA >kKahaHIBIK KBI3METTI
yiBIMAACTBIPY, KEKe MAapKEeTHUHITI
TaFAbUIapBIH KOJIIaHA IbI,

- MaTepHAIIBIK KOHE KapXKbUIBIK PeCypcTapiabl
OackapyMeH FaHa emec, OimimMal OackapyMeH Je
0OaiIaHBICTEI mIeriMaep
KY3BIPETTLITIKTI KOpCeTe .

cypeTTen

HHTCPHET-OKOHOMHKara 6eﬁiMﬂeHFeH

IMpaKTUKaaa

KOJIJIaHy

KaObuIaya | -

- IPOWJIIOCTPUPOBATh 3HAHWE W TOHWMaHUE
MIPUHIIUIIOB ¥ OCHOB JJIEKTPOHHOTO OM3Heca,
TEXHUKU OpraHM3allid €ro Ha MpeANpHsTHH,
MPUMEHSTh Ha NPaKTHUKE IPUEMBI
MOJUGUKAIMK 1IETTOYKH LEHHOCTeH TOBapoB
U yCIYyr, aJalTHPOBAaHHBIX K WHTEPHET-
SKOHOMHUKE.

- TIPUMEHSTH HAaBBIKM OPTaHU3AIlMH HOBOTO
CTMISL  JleloBOM  (upMbl,  II100ANbHOM
NEeSTeTbHOCTH Ha  OTHCNBHBIX  PadO4YHMx
MeCTax, TPUMEHEHUS  WHAMBHUIYaIbHOTO
MapKeTHHTA.

OPOSIBJIATh KOMIIETEHLIMM B TNPUHATHU
peIIeHMiA, CBS3aHHBIX C YIPaBJICHUEM HE
TOJIbKO MAaTepUANbHBIMU U  (UHAHCOBBIMHU
pecypcamu, HO U YIPaBICHHUIO 3HAHUSIMH.

techniques of its organization in the enterprise, to
apply in practice the techniques of modifying the
value chain of goods and services adapted to the
Internet economy.

- apply the skills of organizing a new style of
business firm, global activities at individual
workplaces, the use of individual marketing.

- demonstrate competence in decision-making
related to the management of not only material and
financial ~ resources, but also  knowledge
management

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

DIIEKTPOHBIK YKIMET KOHE DJIEKTPOHBIK KY>KaT ‘

DIIEKTPOHHOE MPABUTEIHCTBO U AJICKTPOHHBIN

| Eelectronic government and electronic
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aitHabIMBI, JK0OaJIbIK MEHEIKMEHT

‘ JTOKYMEHTO000pOT, [ IpOeKTHBIM MEHEPKMEHT ‘ document management, Project management

Kypcmoiy kvickauwa mazmynnt / Kpamkoe codepicanue Kypca/ Course summary

OKOHOMHMKa MeH Oackapyaarbl aKHnaparThIK

IIPOILIECTE. Kenimix SKOHOMMKAIAFBI
KocimopelH.  busHecti  TpaHchopmanusiay.
DNEeKTPOHIABIK OM3HECTIH HETI3I1

CHIIaTTamajapbl, OHBIH TYpJepi. DIEKTPOHIBIK
KOMMEpIHS.  DJIEKTPOHIBIK  KOMMEPIHUSIHBIH
HeTi3ri OarbITTaphl. MIHTEpHET TOPTIHIII TapaTy
apHacel petrinfe. KyHAbUIBIK Ti30€riH e3repry.
WuTepHerTeri xexke MapkeTuHr. MHTtepHerTeri
MapKETHHITIH €pEKIIETIKTEepI.

NudopmanroHHbie Mporecchl B 3JKOHOMUKE H
ynpasienu. Ilpennpustue B ceTeBOM

skoHOMuKe.  Tpancopmarusi  OuzHeca.
OCHOBHBIE XapaKTEPUCTUKH AIICKTPOHHOTO
OusHeca, ero BUJIBI. DJeKTpOoHHAs
KOMMEpLHSI. OcHoBHEBIE HarpaBJICHUS
JJIEKTPOHHOW KomMmepuuu. IMHTepHer Kak
YeTBEPTHII KaHall pacnpocTpaHeHusl.
Monudukarms LETIOYKU [IEHHOCTH.

NunuBunyansHbli MapkeTuHr B MHTepHeTe.
Oco0eHHOCTH MapKETHHIa B UHTEPHETE.

Information  processes in  economics and
management. An enterprise in the network
economy. Business transformation. The main
characteristics of e-business, its types. E-
commerce. The main directions of e-commerce.
The Internet as the fourth distribution channel.
Modification of the value chain. Individual
marketing on the Internet. Features of marketing on
the Internet.

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

ToOsut0B K.T.

ToOsut0B K.T.

‘ ToOsu10B K.T.
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3 4 Kypc cTyIeHTTepiHe apHAJFaH IEKTHBTI MOHAep / DJIeKTUBHbIE TUCHHUILIMHBI JUIS cTyAeHTOB 4 Kypca/ Elective

disciplines for 4th year students

Taiim-meneorncmenm / Taiim-menedxncmenm / Time Management

OKy maxcamul / Yueonan yenv/ Purpose

CTYICHTTEp apachlHIa YaKbITThI OacKapyablH
MOHI MEH TypJiiepi, KoCiOM KBI3METTI COTTI
KY3ere achlpy VIIIH YakbITIIa pPecypcTapbl
0ackapyIblH MPUHIUITEP] MEH d/iCTepi Typabl
KAl TYCIHIK KAJIBINTACTHIPY.

dbopMupoBaHKEe Yy  CTYJGHTOB  OOIIMX
NPEACTABICHUM O CYIIHOCTM M THHAax
yIpaBJICHUS  BpEMEHEM, MPHHIUIAX U
crnoco0ax ynpaBJeHHS BPEMEHHBIM PECypCcoOM
s 0ojJiee  YCIEUIHOTO  OCYIIECTBIICHUS
poeCCHOHATTLHON IeATEIILHOCTH.

formation of students' general ideas about the
essence and types of time management, principles
and methods of time resource management for
more successful implementation of professional
activities.

OKbimy

Homuiceci / Pezynemamol 00yuenusn | Learning outcomes

Kypersl corTi asikraranHaH KeiiH Olrim
aJylmbLiap:

- "taliM-MeHeKMEHT", "TaliM-MeHeIKMEHTTIH
xKeke  okyHeci",  "yakplTmia  pecypctap",
"MEeHeKEp/IIH yaKbITIIa KY3bIPETTLIIr" MoHIH
Tangaiael. YakbITThl OacKapyJblH MaKcaTTapsbl
MeH QyHKIUSIApHI.

- 63 YyakbIThIHA ayJUT >XYPri3y »XOHE YaKbIT
TaIIIbUIBIFBIHBIH CEOCTTEPIH TaIdaiIbl;

- JKocmapjay MEH MakcaT KOMOJbIH OiliMi MeH
Oenruti  Olp JaFapUIapblH  JKOHE  OJIap/AbIH
yakKpITIIa  PEeCypCTapblH  Oaramaiipl  KoHE
TangayaeH Oenrim Oip JaFabUIapbiH KOPCETE/Il;
- KbICKa Mep3iMIi, opTa Mep3iMai KOHE Y3aK
Mep3iMJIi TIePCIEeKTHBaAa YHABIMHBIH KbI3METIH
KOcmapiay — calachlHIA  KY3BIPETTUIIKTEp.i
KepceTesi.

IMocse ycmemHoro
o0yuarmuecs Oyayr:
— TPOAHAIM3UPOBATH CYIIHOCTh  «TailM-
MEHEJDKMEHT», <«JIMYHasg CHUCTeMa TalM-
MEHE/DKMEHTa», «BPEMEHHBIE  PECypChI»,
«BpEMEHHasi KOMIIETEHTHOCTb MEHEKEPAY.
Henu u GpyHKIMKM TalM-MEHEKMEHTA.

— TPOBOJUTH ayAUT CBOETO BPEMEHH U

3aBeplIeHUs] Kypca

aHAJIM3UPOBATh IIPUYHHBI nepuuTa
BPEMEHU;
— IIPOUJUTIOCTPUPOBATH 3HAHUSA u

OIPCACIICHHBIC HABBIKW IUIAHUPOBAHUA U
oeacnojaraHnvs U OonpeaciCHHbIMA HaBBIKaMU

OLICHKA W aHajiW3a CBOUX BPEMEHHBIX
pecypcos;
- TPOSIBIATH KOMIICTCHIIMM B  OOJIACTH

IIaHUPOBAHUSA ACATCIBHOCTHU OpraHU3allii B
KpaTKOCPOYHOH, CPEIHECPOYHOMN u
JIOJITOCPOYHON MEPCIEKTUBE

After successful completion of the course,

students will:
— analyze the essence of "time management”,
"personal time management system", "time
resources”, “"temporary competence of the
manager”. goals and functions of time
management.

— conduct an audit of your time and analyze the
reasons for the lack of time;

— to illustrate knowledge and certain skills of
planning and goal setting and certain skills of
evaluating and analyzing their time resources;

- to demonstrate competence in the field of
planning the organization's activities in the short,
medium and long term
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Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

MenemkMeHT, backapymbuIbIK memiMaep

MenemKMEeHT, Y IpaBIeHYECKUE PEIICHUS

| Management, Managerial decisions Time

Kypcmoiy kvickaua mazmynst / Kpamkoe codepicanue kypca/ Course summary

TaliM-MeHeKMEHTKE Kipicre Taiim-
MEHEPKMEHT, OHBIH JKYMBICTBI KOCHapIIay1aFbl

BBenenne B TaliM-MeHeIKMEHT — TaliMm-
MEHE/KMEHT, €ro 3HaYeHUE B TUIAHUPOBAHUU

Introduction to Time management Time
management, its importance in work planning Goal

MaHBI3BI MakcaT Kow. JKocmapiay Ttypiepi. | paboTh Lenenonaranue. Bunsr | setting. Types of planning. Time planning tools.
YakpITTel  xocmapnay Kypammapel. LlemiMm | mmanupoBaHusl. Wuctpymentst | Time  resources when making  decisions.
KaObUIAay  KE3iHJeri  yakbIT — pecypcraphl. | IUIaHHpOBaHHs BpeMeHH. Pecypcwl Bpemenu | Monitoring results and adjusting goals. Motivation
Hotmxenepni Oakpliay >KkOHE MakcaTTapisl | mpu  npuHstud — peuienuit.  Kontposs | In time management. Process approach to activity,
Ty3eTy. YakwITThl Oackapymarbl MoTHBanus. | pe3yibTaToB W KoppektupoBka  1eseid. | Kaizen Stress techniques. Traditional and non-
Kaiigzen cTpecc anicTepi, KbI3METKe | MoTHuBanus B taiim-menexmente. | traditional ways to deal with stress. Relaxation.
TEXHOIOTHUSIIBIK Ke3Kapac. Crpeccuen | [Ipoumeccubiii  moaxon K gestensHocTH, | Rest as a  condition for successful time
KYpecyliH JocTypimi >koHe pgoctypmi emec | metoauku Kaiimsen Crpecc. TpamurmonHsle | management.

tocinaepi. Pemakcaums. Jlemanbic  yakbITTBI | B HETPaJAULMOHHBIE CHOCOOBI OOpHOBI CO

OacKapyabIH COTTI IAPTHI PETIHJIC. ctpeccom. Penmakcarus. OTHBIX Kak yCJIOBHE

YCIENTHOTO TaliMMEHEDKMEHTA.
bazoaprama rcemexwiici / Pykoeooumens npozpammel/ Programme manager
CeiitoBa I'.T ‘ CetitoBa I'.T To6su10B K.T.
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Ickepnix kommynuxayusanap / /lenosvie kommynuxayuu / Business Communications

Oky maxcamul / Yueonas yenv/ Purpose

aziaM FBUIBIMBI JKYHECIHJAEr1 1CKepIiK KapbIM-
KaTbIHACTHIH peu, Kac10u KBI3METTEr1
KYHIBUIBIK ~ Oarmapiiappl MEH  MiHE3-KYJIBIK
YATUIEpiH TaHaayFa aKnmapaTrThlH OChI TYPIHIH
acepl Typaibl FRUIBIMH TYCIHIK KaJIBIITACTHIPY;
ICKepJIiK KapbIM-KaThIHAC HET13/I€pPiH UTepy.

(hopMHUPOBaHUH HAYYHOTO TPEICTABICHUS O
poJIM JI€TOBOM KOMMYHHUKAalMd B CHCTEME
HayK O 4€JIOBEKE, O BO3IEUCTBUHU TAaKOr0 poaa

uHdopMalud  Ha  BBIOOp  LIEHHOCTHBIX
OpPUEHTAM W MOJEJIEM TIOBEICHUS B
npodeccnoHanbHOM JeSATEIbHOCTH;

OBJIaICHHUH OCHOB IlCJIOBOfI KOMMYHUKAIINH.

formation of a scientific understanding of the role
of business communication in the system of human
sciences, the impact of this kind of information on
the choice of value orientations and behaviors in
professional activities; mastering the basics of
business communication.

Homuiceci / Pezynemamot 00yuenusn | Learning outcomes

OKbimy
Kypersl corTi asikraranHaH KeiiH Olrim
alyumbLiIap:
- iCKepITiK KeJiccesep, Ke3zecyrep,
KUHAJIBICTAp, TeNePOH  apKbUIbI  ICKEpIiK

KapbIM-KaTbIHAC JKYPri3y NPUHIMITEPI
3aHIBUIBIKTApbIH TAAANU b,

- ICKepaiK Ke3Jecylep OTKi3edl; ayauTopus
aJIBIH]IA TIPE3CHTALUSIMEH CO3 COUIeHIi;

- 03 MIHE3-KYJIKbIH CBIHM Oarajay KoHe
Ki0epiren KaTeNiKTepIi €CelKe ainy
MakcaTbhlH/la OTKI3UITeH ICKEepIIK Ke3/1ecy MEH
OHTIMEHI TaJIaiIbl;

- aifa KOWBUIFAaH MakcaTTap MEH MiIHJAeTTepre
KOJI JKETKI3y YIIIH CeHAIpy MeH OeJceH.l
THIHJAY/IBIH KOCc10M TocuIepl MEH JaFbUIaphiH
KOJIJaHa/Ibl.

MCH

IMocse ycmemHoro
o0yuyarwmuecs Oyayr:

3aBeplIeHUs Kypca

- [IpaHAIU3UPOBATH IIPUHLIUIIBI 31
3aKOHOMEPHOCTH  IPOBEJICHHUS  JICJIOBBIX
IIEPETOBOPOB, BCTpEY, COBCILIAHUH,
Tene(OHHOTO 1eJI0BOTO OOIICHHUS,

- MPOBOAUTH JIECIIOBBIC COBCIIIaHUS;
BBICTYIIATh nepes ayJIuTOpueH c
MpPE3EHTALNEN;

- aHAJIM3UPOBATh MPOBEICHHYIO JEIOBYIO
BCTPEUYY W PA3roBOP C IEJIbI KPUTHYECKOM
OLICHKM CBOEro TOBEACHUS U  y4yera
COBEPIIICHHBIX OITHOOK;

- MPUMEHATH MPOodeCcCHOHATbHbBIE TPUEMBI U
HaBBIKM YOEXKJICHUS W aKTUBHOTO CIYyIIAHUS
JUISL JTOCTM)KEHHMS! TOCTaBJIEHHBIX LEJIed Hu
3a/1ad.

After successful
students will:

- analyze the principles and patterns of conducting
business  negotiations,  meetings, = meetings,
telephone business communication;

-: conduct business meetings; make a presentation
to the audience;

- analyze the conducted business meeting and
conversation in order to critically assess their
behavior and account for the mistakes made;

- apply professional techniques and skills of
persuasion and active listening to achieve goals
and objectives.

completion of the course,

Ilpepexsuzummepi / Illpepexeuzumot / Prerequisites

MeHeKMEHT ‘

|

Management

Kypcmuiy kvickawa mazmynot / Kpamkoe codeprucanue kypca/ Course summary

Ickepnik Oaitnanbic Oackapy (QYHKUMsUIapbIH
Kyszere acelpy Kypanel perizge. Kapbiv-

MenemKMEHT
JlenoBble KOMMYHHMKAIlMM KakK CpEICTBO
peaiv3aliiii  YIOpaBlIeHYECKUX  (DYHKIIMIA.

of
The

Business communications
implementing  managerial

as a means

functions.
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KaTbIHACTHIH KOMMYHHUKATUBTI aCIIEKTICI.
baiinanpic Ke3iHAeri Keiepruiep >koHe oJapibl
KEHy >koiapsl. JKaHxkalapl KapbIM-KaTbIHACTHI
NCUXONIOTHSUIBIK ~ Ty3eTy. JKaszbama  koHe
aybI3Ila 1ICKEPJIK KapbIM-KaTblHAC (popMasapsbl.
Ickepnix oHrime Typinepi. Kemmrinmik angsiHaa
ceisiey, kuHambic. KeHecTtepni KyprizyaiH
MaKcaTbl, YHBIMAACTBIPY JKOHE  TACULIIEpi.
Ickepmik  kemiccesnmep.  MaHUNYISIHUSIIBIK
TEXHOJIOTHSIIAP JKOHE MAHUITYISILUSUIBIK oCepi
OeliTapanTaHIbIPY.

KomMMyHUKaTHBHBII aCIEKT oO11eHN.
Bapeeppl mpu 0OOMmIEHUHM ¥ CIIOCOOBI UX
npeononeHus. [lcuxonmoruueckas KOppeKIus
KOH(IJINKTHOTO oOrieHusl. ®opmbl
MMCbMEHHBIX u YCTHBIX JIEJIOBBIX
KOMMyHMKanuil. Bunael nenoBeix  Oecen.
[Iy6nuuHoe BeIcTyIUIeHUE, coBemanue. Llenu,
OpraHu3aIys U NPpUEMbI BEICHHS COBEIIIAHHIA.
JlenoBele  meperoBopbl. MaHUMYISATUBHBIC
TEXHOJIOTHH u HEHTpanm3anus
MaHUMYJISTUBHOTO BO3/ICHCTBUA.

communicative aspect of communication. Barriers
to communication and ways to overcome them.
Psychological correction of conflict
communication. Forms of written and oral business
communications. Types of business conversations.
Public speech, meeting. Objectives, organization
and methods of conducting meetings. Business
negotiations. Manipulative technologies and
neutralization of manipulative influence.

bazoaprama rcemexwici / Pykoeooumens npozpammer/ Programme manager

ToOsut0B K.T.

‘ ToOsut0B K.T.

‘ ToOsu10B K.T.
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Huneecmuyusanvix menedxdcmenm / Hneecmuyuonnwtii menedycmenm / Investment management

Oky maxcamul / Yueonas yenv/ Purpose

binim anyubuiapaa MHBECTULUAIIBIK
MEHEIKMEHT, HMHBECTHIMSIIBIK  IIeIIiMAepIi
JaibIHIAay JKOHE ICKe achIpy, Ka3ipri 3aMaHFbI
Kap Kbl HAPBIKTAPBI CaJlaChIHAAFbI OUTIM JKYHeciH

®opMUpoBaHUE Yy OOYYAIOIIUXCS CHCTEMBbI
3HAHUW B 00JIaCTU  MHBECTHIIMOHHOTO
MEHE/KMEHTa, TOJIOTOBKH U peaJu3aluu
WHBECTUIIMOHHBIX PELICHUH, COBPEMEHHBIX

Formation of students' knowledge system in the
field of investment management, preparation and
implementation of investment decisions, modern
financial markets, as well as organization of

KaJIbIITaCTHIPY, COHj1aii-aK KOMITaHHsIa | (UHAHCOBBIX PBHIHKOB, a TAKXKe opraHu3aims | investment activities in the company
WHBECTUIIUSUIBIK KbI3METTI YHBIMIACTHIPY WHBECTUIIMOHHOM JICSITEIbHOCTHA B KOMITAHUH.
Okbimy namuceci / Pezynomamut ooyuenusn / Learning outcomes

Kypersl corTi asikraranHaH KeiiH Olrim
alyumbLiap:

- UHBECTUIUSUIAY OJKOHE  WHBECTHIIMSIIBIK
KBbI3METTI JKOCTapyiay Heri3fepiH TalJalThiH
0omausl;

- OackapyInblH  OpTYpial  JeHreinepiHzaeri
WHBECTUIMSUTBIK ~ TapTBIMIBUIBIKTEL  Oaranay
o/licTepiHiH THIMALTITIH Oaramnail anaisr,

- KOCIMOPBIHAAPBIH WHBECTHIMSUIBIK KBI3METI
canacblH1a O6ackapy (pYHKUUSIAPBIH iCKE achIpy
OMICTEPIH KOJITAHABI.

ITocne ycnmemHoro 3asepuieHHsl Kypca
o0yuarwmuecs Oyayr:
— aHaJIM3UpBaTb OCHOBBI MHBCCTUPOBAHUA U

IIAaHUPOBAHUA HHBGCTHHHOHHOﬁ
JACATCIIBHOCTH
- OLICHUBATb 3(1)(1)CKTI/IBHOCTB MCTOA0B

OLIEHKU WHBECTUIIMOHHOMN
MPUBJIEKATEIIBHOCTU HA PAa3JIMYHBIX YPOBHAX
X039UCTBOBAHUA

- IIPUMEHSATH METO/bI peanusanuu
ynpasieHueckux — QyHKuud B cdepe
MHBECTULUOHHOU JeATEIbHOCTH
NPEATPUITHI.

After successful completion of the course,
students will:

— analyze the basics of investing and planning
investment activities

- evaluate the effectiveness of methods for
assessing investment attractiveness at various
levels of management

- apply methods of implementing management
functions in the field of investment activities of
enterprises..

Ipepexsuzummepi / Ilpepexeuzumot / Prerequisites

Menemxment, KomMepuUsIIbIK MEHEIKMEHT,
ArpapiblK  CEKTOPABIH SKOHOMMKAChl  MEH
MEHEPKMEHTI, Backapymbuibik Tanaay,
Kocnapnay xyiteci

Menemxment, KoMMmepuecknii MEHEKMEHT,
DOKOHOMHMKAa W  MEHEIX)KMEHT arpapHoro
CEeKTOpa, YmpaBieHYeCcKud aHanu3, Cucrema
TJIAHUPOBAHUS

Management, Commercial Management, Economy
and management of agrarian sector, Managerial
Analysis, Planning system

Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

Kipicne Jopic. Hakrb! aKTUBTEpIre
WHBECTHULIMSIIAD JKOHE OJIapIbIH SKOHOMHKAJBIK
MoHI. VHBECTULIMANBIK KBI3METTIH OOBEKTiIepi
MeH CyOBEKTIIEpl )KOHE OJIap/IbIH CUIIATTaMAacChl.

BBognas nekmnus. MHBecTUIIMM B pealibHBIC
aKTHMBBI M HUX DKOHOMHYECKOE 3HA4YECHUE.
OOBeKThl W CYOBEKTHl HWHBECTHIIMOHHOM
NESATETPHOCTH W WX  XapaKTepUCTHKA.

Introductory lecture. Investments in real assets and
their economic significance. Objects and subjects
of investment activity and their characteristics. The
investment cycle, its structure, content and stages
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NHBECTUIUSAIBIK  ITUKJI, OHBIH KYPBUIBIMBI,

Ma3MyYHBI JKOHE OCBhI LIapajap/pl Ky3€re acblpy

YIIIH KaXeTTi XKo0aHbl d3ipiiey Ke3eHIepi.
WNuBectunusinplk  sk00aHblH —busHec-xocmapsl.
NuBecTuiusiiblk — 5K0OaHbI
Oaramay.  MuBecTunmsapasl — OaranayablH
CTaTUKAJIBIK JKOHE JAMHAMUKAIBIK OJICTEpI.
AKIIIa arpIHIAPBIH JMUCKOHTTayFa HETi3/IeNTeH
Oaranay amicrepi.

capamnrtay KoHE

NHBECTUIIMOHHBIN LUK, €ro CTPYKTypa,
coJiepKaHuEe W dTalbl pa3pabOTKH MIPOEKTa,
HEOOXOIUMBIX ISl OCYIICCTBJICHHS ATHX
MEpOIPHUITHH. busnec-nnan
WHBECTUIIMOHHOTO TMPOEKTa. OJKCIepTH3a U
OLICHKAa WHBECTUIIMOHHOTO MPOEKTA.
Cratudeckue ® JIMHAMHYECKHE  METOHIBI
OIICHKHW WHBECTHUIIMM. MeTonsl  OIeHKH,
OCHOBaHHBIE Ha JTIMCKOHTUPOBAHUH
JICHE)KHBIX IIOTOKOB,

of project development necessary for the
implementation of these activities. Business plan of
the investment project. Examination and evaluation
of the investment project. Static and dynamic
methods of investment evaluation. Valuation
methods based on discounting cash flows.

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

ToosuroB K.T.

To6suroB K.T.

| To6s110B K.T.
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Hnnosayuanvik menedycmenm / Hnunoeayuonunwtit menedycmenm / Innovation management

OKy makcamuwt / Yueonan yenwv/ Purpose

CryneHTTep/iec MHHOBALMSIIBIK KbI3MET JKOHE
WHHOBAaIUSUIAp bl OacKapy TETiri Typajbl
TYCIHIKTEP/1l KAJIBITITACTHIPY, HHHOBAITUSIIBIK
MEHEKMEHTTIH YHBIMIBIK-9)KOHOMUKAITBIK
MOJIETIIMEH TaHBICY, KOCI0M KbI3MET
KaFJaibIH]a HHHOBAITUSUTAPABIH THIMIUTITH
Oaranay/a JarapUIapabl TaMbITY

dopMHUpOBaHUE Y CTYJIECHTOB IPEICTABICHUS
00  WHHOBAaIlMOHHON  JCSATENLHOCTH |
MEXaHW3ME€  YOpaBlICHUS  HMHHOBALUSIMU,
3HAKOMCTBO c OpraHU3aIlMOHHO-
SKOHOMMYECKON MOJAENbI0 WHHOBAIIMOHHOTO
MEHE/KMEHTa, pPa3BUBUTHE HABBIKOB B
olleHke  3(PEeKTUBHOCTH WHHOBALMKA B
YCIOBUSIX MPO(EeCCHOHATBHON NeITeIThHOCTH

Formation of students understanding  of
innovation activity and the mechanism of
innovation management, acquaintance with the
organizational and economic model of innovation
management, development of skills in assessing
the effectiveness of innovations in the context of
professional activity

OKbimy

Homuiceci / Pezynemamot 00yuenusn | Learning outcomes

Kyperbl coTTi  asikraraHHaH KeiliH Ourim
aTymbLIap:

- HMHHOBAIMSUIBIK MEHEIDKMEHTTIH TEOPHUSIIBIK
HETi3IepiH, WHHOBAUMUMJIAPABIH  TUIMIUIITIH
Oaranay o/liCTEMECIH, BEHUYPJIBIK KoHE OMU3HeC-
NEepIlTeNK  KapXKbUIaHABIPY  IPOLECTEPIHIH
MOHIH Talgansl;

- UHHOBAIMSIHBIH ~ €PEKIIENIKTEPIH  yaKbIT
meHOepiMeH HaKThl IIEKTENTeH OHIM peTiHJe
Oaraiaii amagpl;

- KociOM KbI3MET KaFJaiblHIa WHBECTUIUSIIAY

IMocae ycmemHoro
o0yyarommecsi OyayT
-aHAJIM3UPOBATh TEOPETHUYECKHE OCHOBBI
WHHOBAIIMOHHOTO MEHE/DKMEHTAa, METOIUKY
OLIEHKU 3¢ heKTUBHOCTH MHHOBAIUH,
CYITHOCTh IMPOIIECCOB BEHUYPHOTO U OM3HEC-
aHTeJIbCKOTO (PMHAHCHPOBAHUS;

- OLIEHUBAaTh OCOOEHHOCTH WHHOBAIUMH Kak
MPOJYKTa, YETKO OrPaHUYEHHOTO pPaMKaMH
BpEMEHU;

— NPUMEHATh HABBIKU OTOOpa MPOEKTOB IS

3aBeplIeHHs] Kypca

After successful
students will be:

- analyze the theoretical foundations of innovation
management, the methodology for evaluating the
effectiveness of innovations, the essence of the
processes of venture and business angel financing;

- evaluate the features of innovation as a product
clearly limited by the time frame;

— apply the skills of selecting projects for
investment in the conditions of professional
activity.

completion of the course,

YIIH  jkoOanapabl  IpiKT€y  JaFAbUIAPBIH | HHBECTUPOBAHUS B YCIIOBHSIX
KOJIJIaHAIbl. poeCCHOHAILHOM JICATEIbHOCTH.

Ilpepexeuzummepi / Ilpepexeusumet / Prerequisites
Menemkment, KoMmMepuusiislk MeHeKMEHT, | MeHemkment, Kommepueckuit menemkment, | Management, Commercial Management, Economy
Arpapiblk  CEKTOPJbIH DJKOHOMHMKAChl MEH | DKOHOMHMKAa W  MEHEIKMEHT arpapHoro | and management of agrarian sector, Managerial
MEHEDKMEHTI, BackapymrbuibIk Tangay, | ceKTopa, Ympasiendeckuii aHanu3, Cucrema | Analysis, Planning system
YKocnapnay xyiieci TUTAHUPOBAHMSI

Kypcmuiy Kbickawa mazmynot / Kpamrkoe cooepicanue kypca/ Course summary

VIHHOBATHKA TEOPHSCHIHBIH KANBINTACYHl JoHe | CTAHOBIGHHE TeOpHH MHHOBaTMKH u ee | Formation of the theory of innovation and its
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OHBIH Kazipri TYKBIPBIMIaMajIaphbl.
KoMmanusubIg MHHOBAIUSIIBIK KBI3METIH
Oackapy Herizaepi. VHHOBalMSIIBIK TIPOIECTI
YUBIMIACTBIPYABIH oicTepi MeH ¢opMaapsl.
KocinopbIHHBIH ~ WHHOBAIIMSJIBIK ~ QJICYETIHIH
JCHreiH aHbIKTay.IHHOBAIMSIIBIK JKoOanap/ sl
Oackapy *oHe JKoOaIapAbIH THUIMAUIIK JTEHIeHiH

COBpPEMEHHBIC KOHIICTIIUH. OCHOBBI
YIIpaBJICHHUA HHHOBaHHOHHOﬁ ACATCIIBHOCTHU
KOMIaHuu. Metonbl U (HhOpMBI OpraHU3aLUU
WHHOBAIIMOHHOTO mporecca. OrnpezaeneHue
YPOBHS ~ WHHOBAIlMOHHOTO  IOTCHIMAJIA
NPEINPUATHS. Y IPABIICHUE NHHOBAMOHHBIMU
MIPOEKTaMH U OIIEHKa YPOBHS 3((HEKTUBHOCTH

modern concepts. Fundamentals of the company's
innovation management. Methods and forms of
organization of the innovation  process.
Determination of the level of innovative potential
of the enterprise.Managing innovative projects and
evaluating the level of project
effectiveness.Intellectual property. Small

Oaranay.3uATKEPIIiK MEHIIIIK. areH | mpoekToB. MIHTEIIEKTyanbHAS innovative business. Venture capital financing.
WHHOBAIMSUIBIK OusHec. BeHuypibIK | COOCTBEHHOCTh.  Maliblii  MHHOBALMOHHBIN
KapIKbUIAHIBIPY. OusHec. BenuypHoe ¢puHaHCHpOBaHHE.

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

Vrebaena JK.A.

| VYrebaeBa KA.

| To6s110B K.T.
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Jlocucmuxka /Jlocucmuxa / Logistics

Oky maxcamul / Yueonan yenv/ Purpose

JlorucTUKaHBIH MOHI, OHBIH TYKBIPHIMIAMACHI
MEH MPUHITUIITEP] Typaibl TEOPHUSUIBIK O1711M MEH

@OopMUPOBAHUE TEOPETUYECKUX 3HAHUU U
MPAaKTUYECKUX  HAaBBIKOB O  CYIIHOCTH

Formation of theoretical knowledge and practical
skills about the essence of logistics, its concept and
principles, familiarity with the features of material
flows, logistics operations and  systems,
development of skills in the organization of the
entire logistics process to obtain competencies in
the development of logistics policy and proper
service in the system of professional activity in the
specialty

After successful
students will be:
- analyze the essence of logistics, its concept and

completion of the course,

NPAaKTUKAJBIK ~ JaFIbUIapAbl  KaJbIITACTHIPY, | JOTHCTUKU, €€ KOHLENIMM M TNPHHLIUIAX,
MaTepUaIbIK  aFbIHAAPABIH, JIOTHCTHKAJIBIK | 3HAKOMCTBO c 0COOCHHOCTSIMU
orepanusiap MEH KYHeNepIiH | MaTepHaIbHBIX IOTOKOB,  JIOTHCTHYECKHX
epeKIleTiKTepiMeH TaHBICY, MaMaHbIK | Olepalii U CUCTeM, Pa3BUTHE HAaBBIKOB B
OoiipIHIIA Kocion KbI3MET KYHeECiHIe | OpraHu3aIiH BCETO JIOTUCTHYECKOT O
JIOTUCTUKAJBIK CasCcaTThl JKOHE THUICTI CEPBHCTI | Mpollecca g MOJyYeHUs KOMIETSHLIUN IO
o3ipyiey OOWBIHIIA KY3BIPETTEpMAl alxy YVIIH | pa3pabOoTKe  JIOTUCTHUYCKOW  TIOJUTHKU H
OapIbIK JIOTUCTHUKAIBIK MPOLIECT] | HAJJIEXKAIETro cepBuca B CUCTEME
YIBIMIACTBIpYAA JaFABUIAPIBI JAMBITY npoeccHOHaTBbHON JEeSITeTTbHOCTH o
CHEIHAIbHOCTH
Oxvimy naomuoiceci / Pezyiomamet 00yuenusn | Learning outcomes

Kyperbl corTi asikrarannan keifin Oiim | Ilocsie ycnmemHoro 3aBepuieHusi Kypca
aJxymbLIap o0yyaromuecst OyayT:

- JIOTHCTUKAHBIH MOHiH, OHBIH | - IPAaHAJIM3UPOBATh CYIIHOCThH JIOTHCTHKH, €€
TYKBIPBIMIaMAaChl MeH MPUHIMNTEPIH | KOHIEHIINIO W IPUHIIMIIG;

TaJITalTHIH OOJIAabI;

- JJOTUCTHKAHBI Haﬁ,[[aﬂaHy,[[LIH OKOHOMMKAJIBIK

OCepiH KOJIJIaHAIbI;

- - MaTepUaNJbIK aFbIHAAP >KYPETIH OHTANIIbI
YKOJIIApbl aHBIKTAY JIaFIBUTAPBIH KOJITaHATbI;

- OTKi3yAiH O0achlM apHaNTaphIH alKbIHIAY; -

THICTI CEPBUCTI TYpPaKThl Oackapy »XyHeciHzae | -

TapaTy casicaTblH d31pJIehi.

- TMPUMEHATh JKOHOMHYECKHU 3P(deKT ot
WCIIOJIb30BaHUS JIOTUCTHUKH;;

- MIPUCHSTH HaBBIKH oTnpeeneHus
ONTUMAJIBHBIX TMYTEH, MO KOTOPHIM JIOJKHBI
MTOWTH MaTepHAITLHBIC TOTOKH;

- OMNpEAeNsTh MPUOPUTETHHIE KaHAJbl COBITA;
pa3zpabaThIBaTh pacrnpeaenuTeIbHYI0
MOJIUTUKY B CHUCTEME pEryJsipHOro
yIpaBJIeHUs HA/IJIEKATIM CEPBUCOM.

principles;

- apply the economic effect of using logistics;;

- - apply the skills of determining the optimal ways
in which material flows should go;

- identify priority sales channels; - develop a
distribution policy in the system of regular
management of proper service.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

MapkeTuHr

‘ MapkeTusr

|

Marketing
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Kypcmoiy Kbickawa mazmynnt / Kpamkoe cooeprcanue kypca/ Course summary

JloructukaneiH MOHI. MarepHuanablK arbIHIAP.
JloructukanslK onepaunusiap KoHE >KyHemep.

Carpll  alny  JIOTUCTHKACHI. OHuipicTik
noructuka. Tapatry  noructukacel.  Kemik
JIOTHCTUKACHI. AKMapaTThIK JOTHCTHUKA.
Jloructukanarel  Kopnap. Koiimamay, Kyk
perrey, Oyy. JIorHCTHKamblK  OKIMIILTIK.

JKahaHbIK JIOTUCTUKATIBIK XKYHeIep.

JOTUCTHYCCKHNEC CUCTCMBI.

CymHocTh JIOTUCTHUKH. MarepuanibHbie
MoTOKW.  Jlormcruueckue  omepamuu |
CUCTCMBI. 3aKyH0qHa51 JIOTUCTHUKA.
[IpounsBoacTBEHHAS JIOTUCTHKA.
PacnpenenurenbHas JIOTMCTHKA.
TpancnoptHas soructuka. apopmanmonHas
JIOTUCTHKA. 3amacel B JIOTUCTUKE.
CknaaupoBaHue, rpy3onepepaboTka u
yIaKOBKa. Jloructuyeckoe
aMUHUCTPUPOBAHHE. I'moGanbHBIE

The essence of logistics. Material flows. Logistics
operations and systems. Procurement logistics.

Production  logistics.  Distribution  logistics.
Transport  logistics.  Information  logistics.
Inventory in logistics. Warehousing, cargo

handling and packaging. Logistics administration.
Global logistics systems.

bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager

ToosuroB K.T.

‘ To6su10B K.T.

‘ To6s110B K.T.
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Kvizmem xepcemy canacoinwviyy meneodxcmenmi / Menedycmenm cgheput yenye / Service Industry Management

Oky maxcamul / Yueonan yenv/ Purpose

KbI3METTEp/ll OHAIPY MEH YCBIHYFa, OpTYpii
MEHIIIK  HBICAHBIHIAFBl  JKOHE  CaJlaJbIK
THECLIIKTET] KbI3METTEP caJachIHIarbl
YUBIMAAPABIH ~ CpPEKIICIIKTEpiHe  KaThICTHI
O0ackapy Typalbl FBUIBIMHBIH  €PEKIICIITiH
TYCIHYIlI ~ €CKepe  OTBIPBINl,  MEHEKMCHT
KYHeCiHIH 0a3aJIbIK AJIEMEHTTEPIH 3epAeiiey

u3yuyeHue 0a30BBIX DIEMEHTOB CHUCTEMBI
MEHEPKMEHTa €  y4eTOM  IOHMMaHHA
cneuuuKkd  HAYKH 00 yIIpaBJIEHUU

MNPUMEHUTEIBHO K  HPOU3BOACTBY U
MIPEIOCTABIIEHUIO YCIYr, K OCOOEHHOCTSIM
opranmzanii B cdepe ycIyr pasnuyHOM
(GOpMBI  COOCTBEHHOCTH M OTpPACICBOM
MIPUHAIICKHOCTH

the study of the basic elements of the management
system, taking into account the understanding of
the specifics of management science in relation to
the production and provision of services, to the
peculiarities of organizations in the service sector
of various forms of ownership and industry
affiliation

Hamuceci / Pezynemamot ooyuenusn / Learning outcomes

OKbimy
Kypersl cotrTi asikraranHaH KeiiH Ourim
alyumbLiap:
- KBI3MET KOepceTy CaJIaChIH/IaFbl
KOCIMOPBIHAAPIAFbI Oackapy MPOLIECiHIH
€pEeKILENIrH; KbI3MET KOPCETy CajachIHJarbl
KOCIMOPBIH ~ KBI3METIHIH ~ HBICAHAJBl  JKOHE
PECYPCTBIK Kypamzac OOJIIKTEPIHIH
epeKUIeNiKTepiH eckepe OTBIPBITI,
KOCIOPBIHHBIH CEPBUCTIK KyHeciH

KaJIBINTACTBIPY/BIH 0a3alblK TOCUIIEPIH XKOHE
oJlapJibl iCKE achlpy SHICTEPIH; KbI3MET KOPCETY
TYKBIPBIMJaMaChIH azipney ITOPUTMIH
TangalTEIH 00JIa bl

— KOpCETUIETIH KBI3METTEP/AIH EepeKILeNiriH,
KOCIMOPBIHHBIH MAaKCaTTapbl MEH PeCypCTapbiH

€CKEpeTiH KbI3MET KepceTy cayachl
KOCIMOPHBIHBIH CEpPBUCTIK KyheciH
KAJIBIIITaCThIPaabI.

- KbI3MET KOPCEeTY CaJlaChIH/IaFbl KOCIMOPBIHHBIH

IMocse ycmemHoro
o0yuyawmuecs Oyayr:
aHAIU3UPOBATH
YIIPaBIEHYECKOIO

3aBeplIeHUs] Kypca
— cnenupuky
nporecca Ha
npennpusaTusX cepbl  ycayr;  0a3oBble
NoJIXoAbl K  (OPMHUPOBAHUIO  CEPBUCHOM
CHUCTEMBI NpeaAnpuiaATus u METOAbI ux
peanu3anm ¢ y4eToM 0COOCHHOCTEH 1ieNIeBOH
U PECYPCHOM COCTaBIISIIOIIUX AEATEIbHOCTH

npeanpusaTist  cepsl  ycayr;  aJropuT™M
pa3paboTKy KOHIEMNINH yCIyTH;
— (opMynupoBaTh CEPBUCHYIO CHUCTEMY

peanpusaTis ceprl yciayr, YUUTHIBAIOUIYIO
cneun(uKy NperoCTaBIsSeMbIX YCIyT, Leel
U PECYPCOB IPEANIPUATHS.

IIPUMEHSATD HaBbIKU
CEPBUCHOTO IUIaHa MPEANPUATHS
yCIIyT, pa3paboTku U

pa3paboTku

cdepbl
peanu3anuu

CTPATCTUYCCKUX nu OINCpaTUBHBIX

After successful
students will:

— analyze the specifics of the management process
at service sector enterprises; ¢ basic approaches to
the formation of the service system of the
enterprise and methods of their implementation,
taking into account the specifics of the target and
resource components of the activity of the service
sector enterprise; ¢ algorithm for the development
of the service concept;

—: formulate the service system of the service
sector enterprise, taking into account the specifics
of the services provided, goals and resources of the
enterprise.

— apply the skills of developing a service plan of a
service sector enterprise, developing and
implementing strategic and operational
management decisions in the functional areas of
management of enterprises in the service sector,

completion of the course,

54




CEPBUCTIK YKOCHAPBIH 93IpJey, KbI3MET KOpPCETy
CAJIaChIHJIaFbl  KOCIMIOPBIH ~ MEHEKMEHTIHIH
(YHKIMOHAIBIK CaNajapblHIa CTPATETHSUIBIK
KOHE KeIen OacKapy ImenIiMAepiH d3ipJiey KoHe
icke aceIpy, KpI3MeT kepceTy camachiH Oaranay
JIaFIbUIAPBIH KOJIIaHA/IbI.

YIIPaBICHYECKUX peneHuit B
(YHKIMOHATBHBIX 00JACTAX MEHEIKMEHTa
OpeAnpuaATHid B chepe yCIyr, OIECHKH
Ka4ecTBa yCIyr

assessing the quality of services

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

MenemxmenT, MapkeTuHr, OHAIpicTi
YHBIMIACTBIPY KOHE OacKapy

MenemxmenT, Mapketunr, Opranu3amnus 1
yIPABJICHHE POU3BOJICTBOM

Management, Marketing, Organization and
management of production

Kypcmuiy kbickawa mazmynst / Kpamrkoe cooepicanue Kypca/ Course summary

Kipicrie. KpI3merTepiiH MoOHI JKOHE OJapibIH

ASKOHOMHKAIIBIK JKyHenmeri opHbl. KeismerTep
OHIIPICiHIH MakcaTTaphbl. Ke13merrep
eHJIIpiCiHIH pecypcTapbl. Kpi3MeT kepcery

MEHE[KMEHTI )KYHEeCIHIeTT MapKETHHITIH OPHBI.
KpI3MeT kepceTy canachlHIarbl MHHOBALMSIIAP.
KpI3Mer kepcery canachlHIarbl yilbIMapaa Oara
Oenriney. Kpi3mMer KkepceTy — canachbIHAAFbI
KBUDKBITY KEIIECHIH J3IpJiey »KoHE Naijaiany
epekuienikrepi. Kpl3MeT kepceTy cajachbIHAaFbI

Beegenue. CymHOCTh yCIYT U UX MECTO B
3KOHOMHUYECKOU CUCTEME. e
MPOU3BOJICTBA yCayT. Pecypchl mpou3BoicTBa
ycinyr.  Mecro MapkeTMHra B CHUCTEMeE
MeHeKMeHTa cdepsl yoryr. VHHOBanuu B
chepe YCIIYT. [lenooOpa3oBanue B
opranuzanusx cdepsl ycayr. OcobeHHOCTH
pa3paboTKU H MCHOJB30BAHUS KOMILJIEKCa
npoaBmkeHust B chepe ycayr. OcoOeHHOCTH
(dhopMupoBaHUs KOHKYPEHTHBIX

Introduction. The essence of services and their
place in the economic system. The purpose of the
production of services. Resources for the
production of services. The place of marketing in
the service sector management system. Innovations
in the service sector. Pricing in service sector
organizations. Features of the development and use
of a complex of promotion in the service sector.
Features of the formation of competitive
advantages of firms in the service sector.

bupmanapIbH 09CeKeNecTIK | mpenuMyIecTB pupm B cepe yciyr.
apTHIKIIBUTBIKTAPBIH KaJIBIITaCTBIPY
epEeKILETIKTEPI.
bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager
ToobuoB K.T. | ToobuoB K.T. | To6su10B K.T.
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Tayexenoinik menedscmenmi / Puck-menednemenm / Risk management

Oky maxcamul / Yueonan yenv/ Purpose

Crynmentrepae  ToyekenmaepAi — OacKapyablH
oficHaMalbIK  HETi3Zepi  Typalbl  TYCIHIK
KAJIBIIITACTBIPY JKOHE TOYEKeIAepAl OacKapyablH
TEOPHUSUIBIK KOHE MPAKTHKAIBIK JIaFIbUIapbIH
KaJIBIITACTBIPY.

®opMUpPOBaHUE y CTYJIEHTOB IIPEICTABICHUE
0 METOJOJOTMYEeCKHX OCHOBax YIPaBJICHUS
pucKamMHu U cPOPMHUPOBATH TEOPETHUECKUE U
MIPAKTUYECKHE HABBIKU YIIPABICHUS PUCKAMHU.

Formation of students' understanding of the
methodological foundations of risk management
and to form theoretical and practical risk
management skills.

OKbimy

Homuiceci / Pezynemamot 00yuenusn | Learning outcomes

Kyperbl coTTi  asiKkraraHHaH KeiliH Ourim
aJyumbliap:

- OM3HECTIH OpTYpJi canalapbIHAAFbl TOYEKel
VFBIMBIH aHBIKTayFa OTAHJBIK JKOHE IIETEIIIK
TEOPUSIIBIK TICUIACPAl TalIalIbl;

- KBI3MET TOXKIPUOECIHAe ToyeKenal OaranayabiH
OpTYpAi  KOpCeTKITepi  MEH  oficTepiH
KOJITaHATbI;

- JIaF IbLIAPIbI KOJIJIaHy-ToyeKenaepi
Oarayayapl YHBIMAACTBIPY, JKOCHapjay KoHE
Oackapy Mocenenepi OOWBIHIIA OKYy >KOHE
FBUIBIMH  OICOMETTEPMEH IKYMBIC, HYCKAYIIbIK
KY>KaTTapMeH >KYMBIC JKacaliIbl;

- HAaKTEI omictepai KOJIJaHyJla  JKOHE
ToyeKemnepi Oaranay aToOMJapbIHAA
KY3BIPETTLIIKTI KOpCeTe .

Ilocsie ycnmemHoro 3aBepuieHHs Kypca
o0yuaromuecs: OyayT:

—  AHAIU3HUpOBATh  OTECUECTBEHHBIE U
3apyOexHbIE TEOPETUYECKUE IOAXOAbl K
OINPECIICHUIO TIOHATUS PUCKA B Pa3IUYHBIX
cdepax OuszHeca;;

— MHCIIONB30BaThb B IPAKTHKE JEATEIBHOCTH
pa3auyYHbIEe TOKa3aTeld U METOAbl OIEHKHU
puckKa;.

— MPUMEHATh HaBBIKK- PaOOTHI C yueOHOU U
HAay4YHOU  JIUTEpAaTypod IO  BOIPOCAM
OpraHM3aly, IUIAHUPOBAHUS U YIPaBJICHUS

OIICHKHU PHUCKOB, pa60TBI C
HUHCTPYKTUBHOHOPMATHBHBIMU
AOKYMCHTaMMUI.

—pOSIBIATH KOMIETEHIIMH B NPUMEHEHUU
KOHKPETHBIX TEXHMK U IPUEMOB OLIEHKH
PHUCKOB

After successful completion of the course,
students will:

— analyze domestic and foreign theoretical
approaches to the definition of the concept of risk
in various areas of business;;

— use various indicators and methods of risk
assessment in practice;.

— apply skills - work with educational and
scientific literature on the organization, planning
and management of risk assessment, work with
instructional and normative documents.
—demonstrate competence in the application of
specific technigues and methods of risk assessment

Ilpepexeuzummepi / Ilpepexeuszumot / Prerequisites

KoMMepuusisibIk MEHEIKMEHT,
Backapymbuibik menrimaep, OHpipicTi
YUBIMIACTBIPY KOHE OacKapy

Kommepuecknii MEHETI)KMEHT,
VYrupasnendeckue perieHusi, Opranuzanusi u

YIIPaBJICHHUC TPOU3BOACTBOM

Commercial Management, Managerial decisions,
Organization and management of production
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Kypcmoiy Kbickawa mazmynwt / Kpamkoe cooepycanue kypca/ Course summary

ToyekeniH MoHI *oHE OHBIH HETi3ri cebenTepi.
Toyekennepai KIKTEYIIH HETi3r1 MPUHIHUITEPI.
Toyekenmi OackapyAblH HETI3TI KaruaaTTapbl
MeH Ke3eHjepi. KocimopbiHmarbl Toyekenaep/Il
Oackapy omicTepi. DKOHOMHUKAIBIK TOYEKEIIi
caHablK Oaranay »kyieci. Toyekenm mopexeciH

CylHOCTh PUCKa U €r0 OCHOBHBIE IPUYUHBI.
OcHOBHBIE IPUHLUIIBI KJIACCU(PUKALIUN

PuckoB. OCHOBHBIE TNPUHUUIIBI U STalbl
yhpaBieHUs: pUCKOM. MeToibl yIpaBiieHUs
puckamu Ha npegnpustud.  Cucrema
KOJIMYECTBEHHBIX OLIEHOK IKOHOMUYECKOTO

The essence of risk and its main causes. Basic
principles of risk classification. Basic principles
and stages of risk management. Methods of risk
management in the enterprise. A system of
quantitative assessments of economic risk. Expert
procedures and methods of subjective assessments

oJIIey Ke3iHae CyObeKTHBTI OaranmayablH | pPHUCKA. DKCIEpTHBIE Npouenypbin  MeToasl | when measuring the degree of risk. The main
capanTaMaiblk ~ paciMIaepi  MeH  oicTepi. | CyOBEKTHBHBIX OLIEHOK IPH M3MEPEHUHU aspects of risk management and its setting in the
Toyekenaepai OackapyablH Heri3ri acrekrtiiepi | cremeHu pucka. OCHOBHBIE acmeKkThl pucK- | company. Industry risk management.
KOHE OHbI KoMmmaHusra Kow. Canainblk | MEHEPKMEHTa M IIOCTAaHOBKAa €ro B
ToyeKenaepi 0ackapy. KOMITaHHH. OrpacneBoe yIpaBJIcHHE

PHCKaMH.

bazoapnama scemexuici / Pykosooumens npozpammst/ Programme manager

CetitoBa I.'T

\ CeiiroBa I'.T

To6suioB K.T.
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IKonocuanvik menedrcmenm / Ikonocuueckuil menedyrcmenm / Environmental management

Oky maxcamul / Yueonan yenv/ Purpose

YUBIMIAFBl DOKOJIOTHSIIBIK KBI3METTI Oackapy
TEOPHSICHI MEH NPaKTUKACHIH urepy,
CTYICHTTEP/IH AKOJIOTHSLITBIK Oackapy

KYyHesepiH a3ipiey kKoHe iCKe achlpy, TaOuru
pecypcrapast YTBIM/IBI naiiianany,
IIBIFAPBUIATBIH  Tayapyiap MEH KOPCETICTiH
KBI3METTEPIIH  SKOJOTHSUIBIK  KayiNCi3Zirin
KaMTaMachl3 €Ty VIIH aKMapaTThIK, KYKBIKTHIK
KOHE 9/IiCTEMEITiK O1J1iM arybl

OBJIAJCHUE TEOpUeH u IIPAaKTUKOU
YIIPABICHUS JKOJIOTMYECKON AEATEIbHOCTBHIO
B OpraHu3alnuy, II0JIy4YeHUEe CTyJEHTaMu
UH(pOPMALMOHHBIX, IIPABOBBIX u
METOJIMYECKUX 3HAHUH I8  pa3paboTKu
IJIAaHOB u peanuzanuu CUCTEM
JKOJIOTHYECKOTO YIPABJICHUS,
PaLMOHAJIBHOTO MCIIONB30BAHUS TPUPOIHBIX
pecypcoB,  oOecredeHUs  IKOJIOTMUYECKOH
0€30IIaCHOCTH  BBIIIYCKAEMbIX TOBapoOB H
IIPEAOCTABIIIEMBIX YCIYT

mastering the theory and practice of environmental
management in an organization, obtaining
information, legal and methodological knowledge
for students to develop plans and implement
environmental management systems, rational use
of natural resources, ensuring environmental safety
of manufactured goods and services provided

OKbimy

namudiceci / Pesyiomamot 00yuenus | Learning outcomes

Kypersl ¢o1Ti  asiKraraHHaH KeWiH Olrim
aJylmbLiap:

- JKOJIOTHSUIBIK MEHE/DKMEHTTIH maiina 0oiybl
MEH KaJIbINTacybl TYPFBICBIHAH TaOWFaT IeH
KOFaMHBIH JaMy 3aHJbBUIBIKTapblH, YWbIMJA

9KOJIOTHSITBIK MEHE/DKMEHT JKYHECIH Kocmapiay

KOHE  EHri3y O/liCHaMachlH, OSKOJOTHUSJIBIK
ayIuTTl, OSKOJOTHSUIBIK  cepTU(]UKaATTayabl,
SKOJIOTHSUIBIK ~ TaHOalayAbl,  SKOJIOTHSIIBIK

MacropTTayabl JKYPTI3yAIH TEOPUSIBIK >KOHE
o/licTeMeNiK acleKTiIepiH TalJaiabl;

-6ackapy mIenrimMaepiH a3ipiey JKOHE
SKOHOMHKAJIBIK KBbI3METTIH QJIEyMETTIK-
DKOHOMHKAIBLIK THIMIUNIT MEH JKOIOTHSIIBIK
KAyINCI3AITIHIH FRUIBIMH HETi3eNTeH Yiiecimi
KpUTEpUINJIEpIHE CYHEHE OTBIPHIN, OHTANIIBI

IMocae ycmemHoro
oO0yyaromuecsi OyayT:
— aHAU3UPOBATh 3aKOHBI PA3BUTHS MPUPOIBI
M OOIlecTBA B CBETE€ BO3HUKHOBEHUA WU
CTaHOBJICHUS SKOJOTHYECKOTO MEHEKMEHTA,
METOJIOJIOTHIO TUTAHUPOBAHUS W BHEIPCHUS
CUCTEMBI JKOJIOTUYECKOTO MEHEIKMEHTa B

3aBepuIeHHs] Kypca

opraHu3anuu, TCOPECTUUCCKUE "
METOAHNYCCKUC ACIICKTHI IMPOBCACHU
9KOJIOTHYECKOT'O ayauTa, 9KOJIOTHYCCKOU

cepTu(dUKAIH, YKOJIOTUIECKON MapKUPOBKH,
9KOJIOTUYECKON MACIIOPTU3AINY;

—pa3pabaThiBaTh YIPABICHYECKUE PEIICHUS U
000CHOBBIBATH BHIOOP ONTUMATIBLHOTO, UCXOIS
U3 KpUTEpUEB HAYYHO OOOCHOBAHHOTO

COUYCTaHUusA COHHaﬂBHO-BKOHOMquCKOﬁ

After successful completion of the course,
students will:

— analyze the laws of the development of nature
and society in the light of the emergence and
formation of environmental management, the
methodology of planning and implementation of
the environmental management system in the
organization, theoretical and methodological
aspects of environmental audit, environmental
certification, environmental labeling,
environmental certification;

—to develop management decisions and justify the
choice of the optimal one, based on the criteria of a
scientifically based combination of socio-economic
efficiency and environmental safety of economic
activity.
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TaHJayabl HET13/IeH/I1;

- DKOJOTHSJIBIK MEHEKMEHT CaJlaChIHIArbl
TEPMHUHOJIOTHSL  JAFABUIAPBIH;  DKOJOTHUSIIBIK
MEHEJKMEHT JKYHeciH YHBIMIACTBIPY JKOHE

€HT13Yy, HKOJIOTUSITBIK ayoquT  OKYprizy,
IKOJIOTHSUIBIK ~ CepTU(UKATTAY, SKOJIOTHSIIBIK
TaHOasay, 9KOJIOTHSITBIK nacnopTTay

omicTepiMeH KOJIJaHATHIH O0JIaIbI;
- DKOJIOTHSUIBIK ~ MEHE/DKMEHT  CallaChIHJIa
KY3bIPETTUTIKTI KOpPCETes

s dexTuBHOCTH u AKOJIOTHUYECKOU
0€30MaCHOCTH XO3AHCTBEHHOH IESATETLHOCTH.
— TpPHUMEHATh HABBIKH TEPMHHOJIOTHEH B
chepe  IKOJIOTMYECKOTO  MEHEIKMEHTA,
METOJaMU  OpraHW3allid ¥ BHEIPCHUS
CHCTEMBl  DKOJIOTHYECKOTO  MEHEJKMEHTA,
MIPOBEICHUS 9KOJIOTUYECKOTO ay/uTa,
9KOJIOTMYECKOI cepTH(HKaNNH,
IKOJIOTUYECKON MapKUPOBKH, SKOJIOTUICCKON
MaCTIOPTU3AIUH.

—MpOSIBJIATh  KOMIIETCHIIMM B 00JIaCTH
HKOJIOTHYECKOTO MEHE/DKMEHTA .

— apply the skills of terminology in the field of
environmental ~ management;  methods  of
organization and implementation of the
environmental management system, environmental
audit, environmental certification, environmental
labeling, environmental certification.

—to show competence in the field of environmental
management .

Ipepexsuzummepi / Ilpepexsuzumot / Prerequisites

Menemxment, MapkeTUuHT

MeHe,Z[)KMCHT, MAapKCTHHI

Management, Marketing

Kypcmuiy kbickawa mazmynst / Kpamxoe codepycanue kypca/ Course summary

DOKOJIOTUSJIBIK MEHE/DKMEHTTIH TapuXbl, MOHI
KOHE JaMybl. DKOJOTHSUIBIK ~ MEHEIKMEHT
TYKBIPBIMAMACHI. OKOJIOTUSIIBIK
MEHE/UKMEHTTI DKOHOMHKAJBIK  KaMTaMachl3
eTy. DKOJOIrus OHE HAapbIKTBIK 3KOHOMUKA.
Hapblk  ’koHE  DKOJNOTHMSUIBIK  KaylNCI3[IK.
OKOJIOTUSIIBIK MapKETHHTTiH HET13T1
npuHIUNTEpi. MapKeTHHT JKOHE DKOJIOTHSL.
OKOJNIOTUSJIBIK ~ JIMLEH3UsATAY.  OKOJOTHSIIBIK
CaKTaHJBIPY. DKonorus MeH onsHec
apachIHAaFbl KaThIHACTAP/bl KYKBIKTBIK PETTEY.
Kopmiaran =~ opTaHbIH  KYKBIKTBIK  JKOHE
oneyMeTTik acmekrinepi. Kopiaran opTaHbl
KOpFayaarsl MEMIIEKET KOHE HapBbIK.
OKONOTUSIIBIK ayauT. KoFaMHBIH TYpaKThl Jamy
napameTpiepi.

Hcropus, CYILIHOCTb U pa3BuTHE
9KOJIOTMUECKOT0 MeHekMeHTa. KoHnenuus
9KOJIOTHYECKOTO MEHEI)KMEHTA.
DKOHOMHYECKOE o0ecrnieueHne
9KOJIOTMYECKOTO MEHEKMEHTa. JKOJIOTUS U
PBIHOYHAS HKOHOMHUKA. PriroK "
sKosioruueckass  6e3omnacHocTb. OCHOBHBIE
MNPUHLMIIBI  9KOJOTHYECKOIO0  MapKETHHra.
MapkeTUHr ¥ 3KOJOTusl. OKOJIOTHYECKOE
JUIEH3UPOBAHHUE. DKOJIOTHYECKOe
cTpaxoBanue. [IpaBoBoe  perynupoBaHue
OTHOIICHUH MEXIYy SKOJOrHueil u OU3HEeCOM.
IIpaBoBele = M cOIMaNbHBIE  ACHEKTHI
OKpy>Karoleun cpenpl. ['ocynapcTBO U PhIHOK
B oXpaHe OKpYyKaroIen CpEIBl.
DKOJOTUYECKHM aylIuT. [TapameTpsl
YCTOMYMBOIO Pa3BUTHs OOIIECTBA.

History, essence and  development  of
environmental management. The concept of
environmental management. Economic support of
environmental management. Ecology and market
economy. Market and environmental safety. Basic
principles of environmental marketing. Marketing
and ecology. Environmental licensing.
Environmental insurance. Legal regulation of
relations between ecology and business. Legal and
social aspects of the environment. The state and the
market in environmental protection. Environmental
audit. Parameters of sustainable development of
society.
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Bazoaphama scemexuici / Pykosooumenw npozpammul/ Programme manager

Vrebaena JK.A.

\ Yrebaera XK.A.

ToOsu10B K.T.

Humepnem-napkemune / Hnmepnem-wapxemune / Internet Marketing

OkKy makcamut / Yueonan yenv/ Purpose

cryneHtrrepae WHTepHeT-x)oO0amapapl  Ky3ere
aceIpyAarbl 0a3aibIK OUTIMIIEPIH KAJBIITACTBIPY

¢dbopmupoBaHue y CTYJICHTOB 0a30BbIX
TEOPETHUYECKUX OCHOB MNpoaBuxkeHus HHTtepHer-
IIPOEKTOB

formation of the basic theoretical foundations
of students' promotion of Internet projects

Oxvimy namuoceci / Pesynomamut 06yuenusl Learning outc

omes

KypeTsl coTTi agKkTaranHaH Keliin Ol1iM
alylmbLIap:

-UJICSIHBIH Taiiia OoJyblHaH OacTam >KOWBUIBII
Keryre jaeiinri VHTepHeT-)k00aHbIH  OyKia
IUKIIIH KYPaJIbl )KOHE CHUIIATTaNIbI,

- MHTepHeT-OM3HECTIH KE3-KEITeH CerMEHTIHE
Tanmay oSKyprizenmi, THIMIUTIKKe Oara Oepenli,
MOHETH3AIHs, ayTUTOPUIMEH KYMBIC;

- calfTTapAblH TUIMIUIIH 3€pTTey JKOHE
WuTepHeT - MapKeTUHTTI ko0anay JaFIblIapbiH
Kobamapasr Oackapy TEXHOJIOTHSITAPbIH
MPAKTUKAIBIK KOJJAHYIBIH HETI3T1 9JICTEpiH-
WNuTepHeT-MapkeTUHr  OOWBIHIIA  YKYMBICTAap
KEIIEHIH IKYpPridy Ke3iHJAe KOJJaHbUIAThIH
3aMaHay¥ KypaJiaapbl Malaiany JaFabuIapbiH
KOJIJIaHAIBI;

- mpoOjemManapabl Talaayabl, MakcaTrap MeH
MIHIETTepAl KOKJBI KOca aiFaHAa, 3epTTey
KBI3METIH XKYPri3el;

3epTTey OOBEKTLIepi MEH MOHJEpiH
OeJnekTey, 3epTTey OoIICTepl MEH OJICTepiH
TaHJay, COHJaii-aK OHBIH CarachlH Oaranaiiibl.

ITocae ycnemHoro 3aBepuieHust Kypca
o0yuaromuecs Oyayr:

-COCTaBJIsITb MW OIIMChIBATh BECh IIHUKII XU3HHU
WnuTepHeT-npoeKkTa, HaUMHAs OT 3apOXKICHUS UJIEH
U J10 yracaHus;

-IIPOBOJIUTH aHaIIN3 1106010 CerMeHTa
WuTepHerOusneca, J1aBaTh OLICHKHU
3¢ (HEeKTUBHOCTH,  MOHETH3allUM,  PabOTHl  C
ayJIUTOPHEN;

-IIPUMEHSATh HaBBIKU UCCIIEIOBaHMS
3¢ (eKTUBHOCTH  CalTOB U  MPOEKTHUPOBAHUS
WHTepHeT-MapKeTHHIa OCHOBHBIX METOJIOB
MPAKTUIECKOTO PUMEHEHUS TEXHOJIOTH
yTIpaBJICHUS MIPOEKTaMU - HaBbIKaMU
WCTIOJIB30BAHUSI ~ COBPEMEHHBIX  HHCTPYMEHTOB,

MPUMEHSEMBIX TPU MPOBEACHUN KOMIUIEKca paboT
1o laTepHeT-MapKeTHHTY;

BECTH  HCCJIENOBATEIBCKYI0  JIE€ATEIIBHOCTD,
BKJIIOYAsl aHalIM3 NpoOseM, NMOCTAaHOBKY ILeNel U
3aj1ad,;

- BBIIEIATH OOBEKTHI M MPEIMETHI HCCIEI0BaHUS,
BbIOOpaTh CIOCOOBI M METOZBl HCCIENOBAHUA, a
TaK)Ke OLIEHKY €ro KauecTBa

Upon successful completion of the course,
students will:

-to compose and describe the entire life cycle
of an Internet project, from the origin of the
idea to the extinction;

--analyze any segment of the Internet
business, evaluate the  effectiveness,
monetization, work with the audience;

-apply the skills of researching the
effectiveness of websites and designing
Internet marketing of the main methods of
practical application of project management
technologies - the skills of using modern tools
used in carrying out a complex of Internet
marketing works;

- conduct research activities, including
analysis of problems, setting goals and
objectives;

- - identify objects and subjects of research,
choose methods and methods of research, as
well as an assessment of its quality

Ilpepexeuzummepi / Ilpepexsusumut / Prerequisites
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Heirpinnapasl  6ackapy skxoHe Oara OpHary,
¥ BIMHBIH Oara casicarhl, ®upMaHbIH
0OCEKEJIECTIK CTpaTerusaphbl

VYmopasienue 3arpataMu U LIEHOOOpa30BaHUE,
IlenoBas monutuka opraHuzauuu, KoHKypeHTHbIE
cTpareruu (pupMel

Cost management and pricing, Pricing Policy
of Organization. Competitive strategies of the
firm

Kypcmuiy kvickawa mazmynot / Kpamxoe coodepicanue kypca | Cou

rse summary

WHTepHET MapKeTHHITIH HEri3ri »JIeMeHTTepi
MEH epeKIeikTepi. OHIM. boc Tayamramapapl
i3ney xoHe wurepy. MHTepHET-)K00aHBI KYpy

OCHOBHBIE 3JEMEHTHl M OCOOEHHOCTH WHTEpPHET
mapketunra. Ilpogykr. Ilomck wu  ocBoeHue
cBoOOoaHBIX HUMI. CO3/]aHNE UHTEPHET-IIPOCKTA UIIH

The main elements and features of Internet
marketing. Product. Search for and mastering
of free niches. Creation of an Internet project
or promotion of a company/goods/service on

HeMece KOMITAaHHUSIHBI/TayapAbl/KbI3METTI | IPOIBHKECHHE KOMITAaHHHU/TOBapa/yCIIyru B

MHTEPHETTEe JKBUDKBITY. OHIM. Ilosumusnay. | MHTepHeTE. [Tpoxyxr. [Mosumonuposanwue. | the Internet. The product. Positioning. Design.
Jlu3aiiH. Usability. busnec-xxocmapnay. | Jlu3aiiH. Usability. busnecmianupoBanue. | Usability.  Business  planning.  Design
JIu3aiitH b1 azipiey. XKobGanbiy | Pazpaborka  aumsaitna.  Paspabortka  oOmieit | development. Working out a general concept
OM3HECKOCIAPBIHBIH JKaNIbl TYKBIPhIMAaMAaChiH | KOHIIENIMK  Ou3Hec-miana  mpoekta.  Buusr | Of the project's business plan. Types of mobile
a3ipaey.  MoOwunbai  cepBHCTEp — TypJiepi. | MOOMIIBHBIX CEpPBHUCOB. Pa6ora c | services. Working with the Internet audience.
WHTepHET-ayAUTOPHSIMEH KYMBIC HWHTEPHETAYIUTOpHUEH

bazoapnama scemexuici / Pykosooumenwv npozpammst/ Programme manager

Vrebaena JK.A.

KankabaeBa A.E.

Tobylov K.T.
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Camy mexnuxkacwt / Texnuxka npooasic / Sales Technique

Oky maxcamul / Yueonan yenv/ Purpose

CryneHTTepiH TeOpHsUIbIK epexenepal urepyi
’KOHE KOCINOPBIHIAp ACHIeHiHe KIMEHTTepMEH
’KYMBIC jKacay CaJlaChIHAa MPAKTUKAJIBIK
JaFIbIIap bl UTEPYi.

OcBoeHue  CTyAGHTaMU  TEOPETUUYECKHUX
MOJIOKEHUH U TpUOOpeTeHHe MPAKTHYECKUX
HAaBBIKOB B 00JaCTH pa0OThI ¢ KIIMEHTAMU Ha
yYpOBHE NPEANPUATHH.

Mastering theoretical positions by students and
acquiring practical skills in the field of working
with clients at the enterprise level

Upon successful
students will:

- analyze the types of customers, their psychology,
ways of working with them, the essence and
mechanism of merchandising, effective methods of
organizing and conducting product presentations

completion of the course,

Oxvimy nomuaiceci / Pezyiomamut 06yuenusn | Learning outcomes
Kyperbl corTi asikraranHan keifin  Oiiim | Ilocsie yenemnoro 3aBepiienust Kypca
ajlymblLiIap: o0yuaromuecs Oyayr:
- KIMEHTTEPIIH TYpPJIEpiH, OJIapAbIH | MPAaHATU3UPOBATH  THIIBI KJIMEHTOB, WX
IICUXOJIOTUSICBIH,  OJIapMEH  JKYMBIC  ICTEY | ICUXOJIOTHIO, CHOCOObI  paboOThl C HHUMH,
TOCUIEepiH,  cayJa-CaTTBIKTBIH  MOHI  MEH | CYIIHOCTh M MEXaHHM3M MEpUYeH/JIal3HHTa,
MEXaHU3MIH,  TayapJapAblH  TycayKecepiH | 3p(GeKTUBHbIE METOJbl OpraHu3aluu U
YUBIMIACTBIPYABIH JKOHE OTKI3YIIH THIMJI | IPOBEAEHHUS MIPE3EeHTAllMd TOBApOB

ONiCTEepiH TaJAalIbl;

- caTy mpoiieciHe npodieManbl KIMEHTTePMEH
KYMBICTBl ~ Oaranay, KJIMEHTTEPMEH JKYMBIC
Kacay/la KOMMEPUUSIIBIK KBI3METTI Taiianany,
Tayapiap/blH TycayKecepiH oTKi3eli;

- mpoOieManbl  KIMEHTTEPMEH  IKaHKaJIbI
KaFAaiIap/apl Meny JaFabulapblH, KIMEHTTepre
OargapiIaHyabl
apTHIKIIBLIBIFBI PETIHJIE KOJAaHAIbI;

- 0acelM KJIHMEHTTEpJl alKbIHAAQy CalachIH/A,
KIMEHTTEP/Il YCTal Kaly cascaTbhlH d3ipieyne,
THICTI CEpBUCTI TYpPaKThl Oackapy KyileciHue
KY3BIpEeTTep/ii KOpCceTe/Ii.

KOMIIAHUSHBIH  OJCEKEIECTIK

- OICHUBATb pa60Ty C HpO6HeMHBIMI/I

KITMEeHTaMHU B nporecce MPOJIAK,
UCIOJb30BaTh KOMMEpPYECKHH  cepBHC B
pabore c KJIMEHTaMH, IIPOBOAUTD
MIPE3eHTaIM1 TOBAPOB.

- INPUMEHATH HABBIKM  YPETYIUPOBAHHUS

KOHQUIMKTHBIX CUTYyallMii ¢ MNpoOJIeMHBIMU

KIIMCHTaMHU, KIIMCHTOOPHUECHTUPOBAHHOCTH
KakK KOHKYPCHTHOI'O npeumMmynieCTBa
KOMIIaHUH.

- TpOSABIATH KOMIIETEHIIMM B OOJIaCTH
olnpesieNieHUs] MPUOPUTETHBIX KJIMEHTOB, B
pa3paboTKe MOJUTHUKH YAEp>KaHUS KIUEHTOB,
B CHUCTEME  pEryJsIpHOrO  yIpaBJICHUS
HaJJIeXkKAaIlM CEPBHCOM

- evaluate work with problem customers in the
sales process, use commercial service in working
with customers, conduct product presentations.

- - apply the skills of conflict resolution with
problem clients, customer orientation as a
competitive advantage of the company.

- to demonstrate competence in the field of
identifying priority customers, in developing a
customer retention policy, in the system of regular
management of proper service

Ilpepexsuzummepi / Ipepexeusumat / Prerequisites
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Heirpinnapasl  6ackapy skxoHe Oara OpHary,
¥ BIMHBIH Oara casicarhl, ®upMaHbIH
0OCEKEJIECTIK CTpaTerusaphbl

VYmpasieHnue 3arpaTaMu U 1IeHOOOpa3oBaHue,
enoBast MOJIUTHKA OpraHu3aluu,
KonkypentHele ctpareruu Gupmbl

Cost management and pricing, Pricing Policy of
Organization. Competitive strategies of the firm

Kypcmoiy kvickauwa mazmynnt / Kpamkoe codepicanue kypca/ Course summary

CayJachlHBIH MOHI,
cary  TEXHOJOTHsJIApbIH
3epTTeYIiH MaHBbI3bI MEH ©3EKTLIIIT1.
Mepuennaii3uar.  KimeHTTepMeH — JKYMBIC.
Knuentrepain Typiepi oHE OJapMEH YKYMBIC
ictey crpaterusuiapbl. KoMMEpIMsUIBIK OHriMe
KOHE MoMmiJie xKacay. Tayapnapabt
(KpI3METTEpAl) TAHBICTBIPYIBl YHBIMAACTHIPY
MeH  OTKi3ymiH Tmimai  omictepi.  Carty
MPOIIECIiHIC pooIeMabl KJIMCHTTEPMEH
KyMmbic.  KimeHTTepMeH JKyMBIC >Kacayaarbl
KOMMEPIMSUIBIK CEPBHC.

Cary TexXHHMKaChI
Kazipri  3aman¥bl

MCH

CymHocTtb TEXHUKH poaax u
MEpUYCHJIa3UHT, 3HAYCHHE M aKTYaJbHOCTb
HU3yYCHUS COBPEMEHHBIX TEXHOJOTHH
MPOJIAXK. MepueH1ai3uHT. Pabora c

KJIMEHTaMHU. Tunbel KIHMEHTOB U CTpaTerunu
pabotel ¢ HuMu. Kommepueckas Oecena u
3aKIIIOYCHHE CHENKHA. DPPEKTUBHBIE METOJIbI
OpraHM3alliil ¥ TPOBEACHUS IPE3CHTAINH
ToBapoB (yciyr). Pabora ¢ mpoOiieMHBIME
KIIMEHTaMH B nporecce MPOJAK.
Kommepueckuit cepBuc B pabore ¢
KJIMEHTaMHU.

The essence of sales techniques and
merchandising, The importance and relevance of
studying modern sales technologies.
Merchandising. Working with clients. Types of
clients and strategies for working with them.
Commercial conversation and conclusion of the
transaction. Effective methods of organizing and
conducting presentations of goods (services).
Working with problem customers in the sales
process. Commercial service in working with
clients.

bazoaprama rcemexwici / Pykoeooumens npozpammel/ Programme manager

Kunkaitmaposa A.A.

Kankabaesa A.E.

To6sutoB K.T.
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