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Kipicne

DONEeKTUBTI TMOHAEP KaTajlorbl OKBITYABIH KPEAUTTIK >Kyikiecl OOHbIHILIA
KYpacThIpbLIaAbl. DJEKTUBTI TOHJIECP KaTalorbl >KYWEJIEHTeH TaHaay OoubIHIIA
MIOHJIEP T131IMIH JKOHE OJIapJIbIH KbICKA CUITATTAMAChIH KApacThIPaIbl.

CTyaeHT MaMaHIBIKTapAbIH  MIHJIETTI  KOMIIOHCHT/)KOFapbl OKY  OpHBI
KOMIIOHEHTIHIH  TQHJIEPIH MEHI'epyMEH Karap, YCBHIHBUIBI OTBIPFaH TaHjaay
OOMbIHIIIA MTOHIEPIl TaH IaIl alTybl THIC.

DJIEKTUBTI TIOHJEPAl TaHjaayFa d/Baizep keHec Oepeni. CTyIeHT 3/Baii3epMeEH
Oipiece OTBIPBIN, CTYACHTTIH KEKE OKY >KOCIApPBhIH KYPY VIIIH MOHAEPre Ka3bLIy
HBICAHBIH TOJITBIPAIBI.

Kypmerti cryaentrep! binim Oepy TpaeKTOPHUSCHIHBIH O1pTYTACTHIFBIHBIH
ovnacTeipputysl  Ci3miH Oonamrakta MamaH peTIHIAE KOCIOM JalbIHIBIFBIHBI3ABIH
JIEHreliHe bIKIaI €TETIHIH €CTE€ CaKTaybIHbI3 KEpPEK.

Beenenue

[Ipu xpemnutHOM  TexHomoruu oOOy4deHHUS  pa3pabaThIBacTCsl  KaTajor
AJNIEKTUBHBIX JAWCLUIUIMH, KOTOPBIA MpeACTaBIseT COOOH CHCTEMAaTH3UPOBAHHBIN
nepevYeHb NUCHUIIMH KOMIIOHEHTA 10 BBIOOPY M COAEPKUT KpPAaTKOE UX ONHCAaHUE.

Hapsiny ¢ uzydeHuem IUCHUIUIMH 00SI3aTENBHOrO / BY30BCKOIO KOMIIOHEHTA,
CTYACHT JJOJLKEH BbIOpATh AJIs U3y4EHUS AUCHUILIMHBI KOMIIOHEHTA 10 BBIOODY.

Koncynberanuu mo BeIOOPY JIEKTUBHBIX AUCIMIUIMH JAeT 3/Baii3ep. Bmecre ¢
HUM CTYACHT 3amnojHseT ¢GopMy 3aluCH CTYJEHTOB Ha JUCHUIUIMHBL JJIs
cocrapnenus YTl (nHauBHUIyaibHOTO y4eOHOTO TIJIaHa).

VBaxkaemble cTyneHTbl!! BaXHO DOMHUTb, 4YTO OT TOro, HACKOJBKO
MpPOJIyMaHHOW M I1eJocTHOU Oyner Bama oOpa3oBaTenbHas TPAeKTOPHS, 3aBUCUT
ypoBeHb Barieit mpogeccnoHanbHON MOATOTOBKH, Kak OyIyIIEero CrenuaiiucTa.

Introduction

With credit technology, a catalog of elective courses is developed. A catalog is a
systematic list of elective component courses and contains a brief description of
them.

Along with studying the required / university component courses, the student
must choose an elective course.

Advisers help students make choices of elective courses. Together with their
adviser, the student fills out a form to register for courses for an ICP (individual
curriculum plan).

Dear students! It is important to remember that the level of your professional
training as a future specialist depends on how considered and complete your
educational trajectory will be.



Cemectp OoiibIHIIA JJIeKTHBTI MIHAepaAi Oesry / PacnpenesieHue 3JIeKTHBHBIX
aucuIuInH o cemectpam / Distribution of elective courses by semester

Kpenutrep | Akanemus
CaHbl / JIBIK
Koxa-Bo Ke3eH/
[Tonnin aTaysl / HaumenoBanue qucuumuinabl /Course name KpEeAUTOB/ Axkan
Number of | mepuon/
credits Academic
period
KyKBIK joHe chI0aiinac ;xeMKOPIBIKKA Kapchl MojieHHeT Heriznepi / OCHOBBI 3) 3
npaBa M aHTHKOPPYNIMOHHOW KyinbTypsl / Basics of Law and Anti-
Corruption Culture
OKonorust KoHe TIpUIUNK Kayineizgiri / Oxomoruss U 0€30IaCHOCTH
xusHenearensHoct/ Ecology and Life Safety
OKOHOMHKA JKOHE Kocimkepiik Herizgepl/ OCHOBBI 3KOHOMUKH U
npeanpuHuMarenbctBa/ Basics of economics and business
Kembacmbuibik Heriznepi / OcHoBbl uaepcersa / Basics of Leadership
bara opuary / llenooGpa3oBanue / Pricing 5 4
Crparterusublk xocnapiay / Crparernueckoe IjiaHupoBaHue / Strategic
planning
ATpOOHEPKICINTIK MEHEIKMEHT/ ATpONpPOMBIIUIEHHBIH MEHEIKMEHT / 4 4

Agribusiness management

Onpipictik MeHemxMeHT / Ilpou3BoacTBeHHbI MeHemxkMeHT/ Production
management

Kocvimwa dinim depy dazoapaamacwt (Minor) / /lonoanumenvnasn oopazosamenvruas npozpamma (Minor)

Minor

Jucrummmna 1

CrpaTerusuiblk MeHEKMEHTTIH Heri3aepi / OCHOBBI CTpaTErm4ecKoro
MeHemkMerTa / Fundamentals of strategic management

Kopropatustik  6ackapy/KopmnoparuBHoe  ympaBieHue /
governance

Corporate

Kocvimuwa 6inim bepy 6azoapaamacer (Minor) / [lonoanumensuasa oopazosamensrnas npozpamma (Minor)

Minor

Jucnunnmnaa 2

Jucuumimaa 3

o1

(6}

busnecti vitbiMmaacteipy/Opranuzanus 6usHeca/ Business Organization

Kommepuusanplk  KbI3METTI  YHBIMJIACTBIPY  JKOHE  TEXHOJIOTMSCHl  /
OpraHu3anys U TEXHOJIOTHs KOMMEpUYEcKoi nesrenbHocTH / Organization
and technology business

XKocnapnay xyiteci/Cucrema mianupoBanus/ Planning System

Mapketunrtik Tangay/ Mapketunronsiii aHasims/ Marketing analysis

Kanpasik cascat/Kanposas nonutuka/ Personnel policy

ATpapiblK CEKTOPIbIH 3KOHOMHKACHI MEH MEHEIKMEHTI / DKOHOMHUKA H
MEHEKMEHT arpapHoro cekropa/ Economy and management of agrarian
sector

NunoBanusiblk MeHekMeHT/ IHHOBAIMOHHBI MeHemkMeHT/ Innovation
management

AWMaKTBIK ~ JKOHOMHKaHBI  Oackapy/  YmpaBieHue
’KOHOMHKOH/ Management of the regional economy

pernoHaIbHOU

Kocvimua oinim depy 6azoaparamacot (Minor) / /lonoanumenvuasn oopasosamenvrasn npozpamma (Minor)
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Minor

Jucnunnuna 4

ol

backapyusuisik Tannay / Yopasnenueckuit ananms / Managerial analysis

Tikeneit mapketusr / Ilpsimoit mapketunr / Direct Marketing

HR-Digital: cannpix texnonorusiiap/HR-Digital: mudpoBsie Texnonoruun/
HR-Digital: Digital technologies

Ke3merkeprepai Oaranay sxoHe namybl/ OlleHKa ¥ pa3BUTHE MepcoHana/
Personnel assessment and development

Konak y#i-melipamxana OusHeciH yibiMpactelpy /  OpraHuzanus
TOCTUHUYHO-pecTopaHHoro 6usHeca / Organization of hotel and restaurant
business

KomMmeprusnbik MeHemxkMeHnT / Kommepueckuii menemkMmentT/ Commercial
management

Jlorucruka/ Jloructuka/Logistics

Kmuentrepmen sxymbic/ Pabota ¢ kimentamu/ Working with clients

Mapketunrti 6ackapy/ Ynpasinenue mapketuarom/ Marketing management

bpena-menemxment/bpenn-menemxment/Brand management

WnTepHer-mapkerunr/ Unrepuer-mapketunr/ Internet Marketing

MapkeTuHrreri aKnaparTelK skyienep MeH Moaenbaey/MHdopmannoHHble
cUCTeMbl U MojenaupoBaHue B MapketuHre/Information systems and
modeling in marketing/




1 2 Kypc cTyAeHTTepiHe apHAJFAH JIEKTUBTIK MIHeEP / DJIeKTUBHbIE JTUCHUILVIMHBI 1A cTyaeHTOoB 1 kypca/ Elective

subjects for 1st year students

KYKbIK orcone coloaiinac sncemMKopavlKKa Kapcol maoenuem necizoepi/ Ocnoévt npaga u anmuKoppynuyuonnou Kyavsmypul / Basics of Law and

Anti-Corruption Culture

Oky makcamuwl / Yueonasa yenv/ Purpose

chI0aiiac KeMKOPJIBIKKA KapChl iC-KUMBLT OOMBIHIIA | (JOPMHPOBaHHE  CHCTeMbl — mpaBoBbix 3HaHuii  u | formation of a system of legal knowledge and
KYKBIKTBIK ~ OiiM  KyHMeciH JKOHE  a3aMaTThIK | IPakIaHCKOM MO3UIMH 10  MPOTHUBOACHCTBHIO | CiViC position on combating corruption.
YCTaHBIM/IbI KAJIBIITACTBIPY. KOPPYIILIUH.

Oxvimy Hamuceci / Pezynomamul ooyuenus/ Learning outcomes
KypcTtbl coTTI asgKTaraHHaH keiiin | ITocsie ycnemHoro 3aBepuieHnsi Kypcea odyuarwmuecst | Upon successful completion of the course,
oiTiMasymbLIap oyayT students will
KazakcraHHbIH KOJIJaHBICTAFbI - TOHMMAaTh OCHOBHBIC MOJOKEeHUs jeiicTBytomiero | - understand the basic provisions of the current
- 3aHHAMaChIHBIH HETi3Ti epeKenepiH, | 3akoHomatenbcTBa  Kasaxcrana, cucremy opranoB | legislation of Kazakhstan, the system of public

MewmiiekeTTik Oackapy OpraHIapblHBIH IKYHECiH,
COHJali-aK ChIOAlac JKEMKOPJBIKKA Kapchl ic-
KHMBUIBIH MOHIH, ce0enTepi MeH IapajiapbiH
TYCIHETiH 0OJIaIbI;

- OKWFaJap MEH OpEKeTTepHi 3aH TYPFBICHIHAH
TaJTalIbL;

- HOpPMAaTHMBTIK aKTUIEpIi KOJJIaHy, COHJak-aK
ChI0aiiac KeMKOPJIBIKTBIH aJJIbIH aITyJbIH PyXaHH-
aJlaMIepIILTIK TETIKTEPiH KOJIIaHabl;

- MEHrepyli THIC: Typil KyXaTrapra KYKBIKTBIK

Tanuay KYPrizy JaFIbUIAPEL, ceI0aiinac
KEMKODPJIBIKKA ~ KapChl ~ MOJCHHUETTI  JKETLIAipy
JIaFIbLIAPHI,

- o3 ewMmipiHAe chI0aiilac JKEMKOPIIBIKKA KapChl
KYKBIKTBIK OUTIM]TI KOJIJTaHATbI;

- MeHrepyi KepeK: MOPAJIbIBIK caHa
KYHABUIBIKTAPBIH ICKE achlpy JKOHE KYHACTIKTI
MpaKTUKaJa aJaMreplIiik HOPMaJapblH YCTaHy;
KacTap apacblHJa ChlOaiyiac KEeMKOPIJIBIKKA KapChl
MOJIEHWET JEHTeHiH apTThlpy OOWBIHINA KYMBIC
sKacamabl.

roCyIapCTBEHHOI'O YIIPABJIEHUS, a TaKKe CYLIHOCTb,
MPUYMHBI M MEPHI IPOTUBOICHCTBUS KOPPYIILIUH;

- aHAJM3UPOBATH COOBITHSL W JEUCTBHSA C TOYKU 3PECHHS
npasa,

- [pPUMEHATh HOPMAaTHBHBIE  aKThl, a  TaKke
3aJleliCTBOBATh  JTyXOBHO-HPAaBCTBEHHBIE MEXaHH3MBbI
MIpeIOTBPAIICHUS KOPPYITLIUH;

- BIaJeTh HaBBIKAMH BEACHHUS IIPABOBOIO AaHAJIN3a
pa3IMYHbIX JIOKYMEHTOB, HaBBIKAMH
COBEPIICHCTBOBAHUS aHTUKOPPYILUIMOHHON KYJIbTYPBI;

- NPUMEHATh B CBOEH >KU3HEICSTEIbHOCTU IPaBOBbIC
3HAHUS POTHB KOPPYILIHH;

- YMEThb PpEalHu30BbIBaThb IIEHHOCTH MOPAJIBHOIO
CO3HAHUS U CJIE0OBaTb HPABCTBEHHbIM HOpPMaM B
MOBCEJJHEBHON TMpaKTUKe; paboTaTh HaJ MOBBIIICHHEM
YPOBHSI aHTUKOPPYILIMOHHONW KYJIBTYPbl B MOJIOAEKHOM
cpene.

administration bodies, as well as the essence,
causes and measures to counteract corruption

- analyze events and actions from a legal
perspective,

- apply normative acts, as well as use spiritual and
moral mechanisms of corruption prevention;

- know the skills of legal analysis of different
documents and the skills of improving the anti-
corruption culture;

- apply legal knowledge against corruption in their
daily activities;

- be able to implement values of moral
consciousness and follow moral norms in
everyday practice; work on increasing the level of
anti-corruption culture among young people.

Kypcmoty kbickawa mazmynot / Kpamxkoe cooeparcanue xypca / Course summary

7




MemnekeT MeH KYKBIKTBIH HETi3ri YFbIMIAapbl MeH
KaTeropusiapbl. KyKbIKTHIK KapbIM-KaTbiHacTap. KP
KOHCTHTYIIMSUIBIK ~ KYKBIFBIHBIH ~ Herizgepi.  KP
OKIMIIIJIK JKOHE KBUIMBICTHIK KYKBIK Herizzmepi. KP
A3zaMaTTBIK ~ KYKBIK  HEri3zepi. "Cpli0aiinac
YKEMKOPJIBIK" YFBIMBIHBIH TEOPHUSUIBIK-0IiCHAMAIIBIK
Herizzepi. Crpi0aiinac KeMKOpJBIKKA Kapchl ic-
KAMBUI MIAPTHl PETiHAE Ka3aKCTaHIBIK KOFaMHBIH
QJICYMETTIK-3KOHOMHUKAJIBIK KaTbIHACTAPbIH
xetinipy. Chi0aiiac  KEMKOPJBIK MiHE3-KYJIbIK
Ta0WFATBIHBIH  TICUXOJOTHSUIBIK  EPEKIIeTiKTepi.
Cepibaitiac  J)KEMKOPIIBIKKA ~ Kapchl  MOJICHUETTI
KanpImracThipy. Chibaiinac jKeMKOPIBIKKAa Kapchl ic-
KAMBUI MOCeJeNepiHae MEMJICKET IeH KOFaMJIBIK
YHBIMIAap/IBIH 63apa iC-KMMBLIBL

OCHOBHBIE MTOHATHUS U KaT€ropuM rocyaapcTBa U MpaBa.
IIpaBoBble oOTHOHIEHHS. OCHOBBI KOHCTUTYLHOHHOTO
npaBa PK. OCHOBBI aIMUHUCTPATHBHOTO M YTOJIOBHOTO
npaBa PK. OcnoBbl rpaxmganckoro mpasa PK.
TeopeTrnKo-MeTO0I0r MIECKHE OCHOBBI  ITOHSITHS
CKOPPYIILIIID. COBepIIEHCTBOBAaHUE  COLUAIBHO-
9KOHOMHYECKHX OTHOIIEHUH Ka3aXxCTaHCKOro 00IecTBa
KaK  yCIIOBHS MIPOTUBOIECHCTBHUIO KOPpYILIUH.
Ilcuxonoruyeckue 0COOEHHOCTH MIPUPOJIBI
KOPpPYINLIHOHHOTO  ITOBEIEHUS. dopmupoBaHne
AHTUKOPPYILMOHHOW  KyJlbTypbl.  BsaummopeiictBue
rocygapctBa W OOILECTBEHHBIX  OpraHM3aludd B
BOIIPOCAaX MPOTHBOAEUCTBHS KOPPYTILIHH.

Basic concepts and categories of state and law.
Legal relations. Basics of constitutional law of the
RK. Basics of administrative and criminal law of
the Republic of Kazakhstan. Basics of civil law of
the RK. Theoretical and methodological
foundations of the concept of “corruption”.
Improvement of socio-economic relations of
Kazakhstan society as a condition for combating
corruption. Psychological features of the nature of
corrupt behavior. Formation of anti-corruption
culture. Interaction of the state and public
organizations in combating corruption.

Iocmpexeuzsummepi / Ilocmpexsuszumut/ Postrequisites

KP  oKiMIITK  KYKBIFHI,
KYKBIFBI

KP  KOHCTHUTYUMSUIIBIK

AnmunuctpatuBHoe mpaBo PecmyOnmku Kazaxcras,
KOHCTHUTYIIIOHHOE TIpaBo Pecrybnmku Kazaxcran

Administrative Law of the Republic of
Kazakhstan, Constitutional Law of the Republic
of Kazakhstan

bazoaprama scemexuiici / Pykogooumens npozpammer/ Programme manager

BbaitacoBa M. K.

‘ Ay06akwupona 3.b.

| Tobylov K.T.




IKon02un rHcane mipwinik Kayincizoici / Ixonozusa u 6ezonacnocms rxcuzneoeamenvnocmu/ Ecology and Life Safety

OKy makcamul / Yueonasa yenv/ Purpose

TexHochepa  MeH  TabWFu  OJKOXKyHesep
KbI3METIHJIET1 KayinTi jXKOHE TOTEHIIe KayimTi
Karmaimapna — ecKepTy — KaOijerTepi  JKoHE
9KOKOpFay OMJIay bl KaJbIITACThIPY

(dopMHpOBaHHE DKO3AIIUTHOTO  MBIIUICHUS U
CIIOCOOHOCTH ~ TPEAYNPEXKIEHUS  OMACHBIX |
Ype3BBIYANHBIX CUTyalluii B (YHKIMOHHPOBAHUU
IPUPOTHBIX SKOCUCTEM U TeXHOChephl

formation of ecoprotective thinking and the
ability to prevent dangerous and emergency
situations in the functioning of natural
ecosystems and the technosphere

Oxpimy nomuaiceci / Pezyniomamot 06yuenusn/ Learning outcomes

Kypersi CITTI Keiin
oiniManymbLIap

-9KOJIOTHSIHBIH, ~ TIPHIUTIK  Kayimci3iri
TYPaKTBI JaMyJTbIH HET13r1
TYKBIPBIMJIaMaIapbIH, AHTPOITOTSHTIK
KBI3METTIH QJIEYMETTIK-3KOJIOTUSIIBIK CaJiAapblH
TYCiHenl;

- OJIapABIH JKaW-KYHIHIH KayinTi JeHrediHiH
TYBIHAAYBIHBIH aJJIbIH ajy YIIiH TaOWFu >KoHE
TEXHOIEHIIK Kyhenepain JlaMybl MeEH
OPHBIKTBUTBIFBIHBIH 3epaeieHT ¢H
3aHJIBLIBIKTAPBIH KOJIaHAIbI;

- ICK€ aChIPBUIFaH JKOHE BIKTHMAJI KayilmTep/iH
TEpIC OoCEepiH KOHE OJIApAbIH JEHreHIepiH,
AHTPOINOI€H/IIK KbI3MET TOyEKeNIepiH Oaraiay;

- TexHoc(epaHblH KayllCI3AINiH  apTThIpy
OOWBIHIIIA iC - MapaJiapabl KOCIapIaiabl;

-03 OCTIHIIE YXYMBIC iCTEy, KOMaH/a/la >KYMBIC
icTey, menriM Kadbuiaay, CbIHU OiIay, U(PIbIK
JKOHE aKIapaTThIK-KOMIBIOTEPITIK
TEXHOJIOT HSLJTa PJIbI KOJIJIaHy, aKIapaTIicH
YKYMBIC 1CTEy JTaFIbUIapbiHa Ue 00TaIbI.

assKTaraHHaH

MCH

IMocae YCIICITHOT O
o0yuaromuecst 0yayT
- IIOHUMaTb OCHOBHBbI€ KOHIIEMIUN 3KOJOTHH,
0€30IaCHOCTH KHU3HEIEATEIbHOCTH, YCTOWYMBOIO
Pa3BUTHS; COLIMAJIBHO-3KOJOIMYECKUE TTOCIEICTBUS
AHTPONOT€HHOU JIESITENbHOCTH;
- NpUMEHATh  U3YYEHHbIE
pa3BUTHS U YCTOWYMBOCTH  MNPHPOJHBIX H
TEXHOT€HHBIX CHCTEM JUIl  NPEAyNpeKICHUS
BO3HUKHOBEHMSI OIIACHOT'O YPOBHS UX COCTOSHUS

- OLICHUBAThH HEraTuBHOE BO3JIEHCTBUE
peaJM30BaHHBIX U MOTEHIUANbHBIX OMAaCHOCTEH M
UX YPOBHH, PUCKU aHTPOIIOTCHHOM AESITeTbHOCTH;

- IUIAaHUPOBAaTh MEPOIPUATHS MO TOBBIILIEHUIO
0€3011acHOCTH TEXHOC(EPBI;

- 001azaTh HaBbIKAMHM CaMOCTOSITEIBbHOM paboThl,
paboTel B  KOMaHJe, IPUHATUA  pelIeHUil,
KPUTHUYECKOT O MBIIIJICHUs, TPUMEHEHUs LIU(POBBIX
U MH(POPMALMOHHO-KOMIBIOTEPHBIX TEXHOJOTHIA,
paboThI ¢ MH(pOpPMAIIHEH.

3aBepuIeHUs]  Kypca

3aKOHOMEPHOCTH

After successful completion of the course,
students will

- understand the basic concepts of ecology,
life safety, sustainable development; social
and  environmental  consequences  of
anthropogenic activity;

- apply the learnt laws of development and
sustainability of natural and technogenic
systems to prevent dangerous levels of their
condition

- assess the negative effects of realized and
potential hazards and their levels, the risks of
anthropogenic activity

- plan measures to improve technosphere
safety;

- have skills of independent work, teamwork,
decision making, critical thinking, application
of digital and information and computer
technologies, work with information.

Kypcmuiy kvickawa mazmynst / Kpamxoe codepicanue Kypca | Course summary

Aytakonorus.  [lemdkonorus. Cundkonorus. | Ayrakosnorus.  Jemakomorus. — Cunskonorus. | Outecology.  Demecology.  Synecology.
Bbuochepa-Hoochepansik KoHmeniuscel. Taburu | buocdepro-noocheprnas xouuenuus. [Ipupomusie | Biosphere-noosphere concept. Natural
pecypcrapbl JKOHE oJlapAbl THIMJII MMaiJaiaHy. | pecypchl M palMOHAJIbHOE MPHPOAONONIb30BaHMe. | resources and environmental management.
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Kasipri >xahaH bl 3KOJIOTUSAJIBIK JKOHE
QNIeyMETTIK -3KOJIOTUSIIBIK Macenenep.
Kopiaran opra sxoHe TypakThl 1amy. Kazakcran
TYpPakThl JaMy >XKoJblHAa. Kacbul 3KOHOMHKA.
Komaiinsl ToyekenniH KoHuenuusicsl. KayinTi
XKOHE  3UAHABI  (PAKTOpJIApABIH  KIKTENYl.
Terenmie >xarpaiyap Ke3iHIErl 1C-KUMbLIIAP
peTTIri

I'moGanpHble  9KOJOTMYECKHE M COLMAJBHO-
9KOJIOTUY ECKUE poOIeMbl COBPEMEHHOCTH.
Okpyxaronjass cpefa M yCTOMYMBOE pa3BUTHE.
KazaxctaH Ha OyTd K YCTOMYMBOMY DPAa3BUTHUIO.
3emeHasds SKOHOMHMKA. KoHuenuus mnpuemieMoro
pucka. Krnaccupukanus onacHelX M BpPEAHBIX
¢akropos. [lopsanok aeicTBUIl NpU Ype3BbIUANHBIX
CUTYaIUsIX

Global ecological and socio-ecological
problems of modernity. Environment and
sustainable development. Kazakhstan on the
way to sustainable development. Green
economy. The concept of acceptable risk.
Classification of hazardous and harmful
factors. The order of actions in emergency
situations.

bazoaprama scemexuiici / Pykosooumens npozpammer/ Programme manager

Koxkymena 3.T'.

| Koxesnukos C.K.

| Tobylov K.T.
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IKoHOMUKA dHcaHe KacinKepJliK Hezi30epi / OcHO8bl IKOHOMUKU U npeonpunumamenvcmea / Basics of economics and business

Oxry maxcamul / Yueonasn uenv/ Purpose

cajlayaTThl KOHOMHUKAJIBIK OMJIbl, 09CEKEeNeCTiK opTaja
KOCITTOPBIHAAP/IBIH, TaOBICTHI KOCIITKEPIIK KbI3METIiH
YUBIMIACTBIPYBIH  TEOPUSUIBIK  KOHE TKIPUOEITiK
JAFAbUIAPEIH KAJIBINTACTHIPY.

(hopMHpOBaHNE SKOHOMUYECKOTO 00pa3a MBIIIJICHNUS,
TEOPETUYECKUX U MPAKTUYECKUX HABBIKOB OPraHU3aluu
YCHEWHOA  NPEeAUIPUHUMATEIBCKOM  JESITEIbHOCTH
NPEeANPUSITUN B KOHKYPEHTHOM Cpejie.

formation of economic way of thinking,
theoretical and practical skills of organizing
successful entrepreneurial activity of enterprises
in a competitive environment.

Oxvtmy nomuaiceci / Pezyniomamul 06yuenus/ Learning outcomes

KypcTsl agkTaranHaH KeifiH cTyleHTTep MeHrepei
- Kasipri 3aMaHFbl IKOHOMHUKA TNPHHLIUNITEPI MEH
3aHJIBUIBIKTAPIbIH ~KbI3MET ETiyiH, 3KOHOMHUKAIBIK
KaTeropusuiap, MHKPO  JKOHE  MaKpoJeHreieri
YFBIMIBIK amIaparThl TYCiHE];

- DKOHOMUKAIIBIK JKarJaii/ibl TaJalanabl;

- KOCIOKEpNiK KbI3METTIH OCBl HeMece
TYpJEpiHiH 0a3aJbIK MPOLECTEPiH OCNTiNeHIi;
- TaOBICTHI KACIMKEPIiK KbI3METiHEe MiHe3aeMe Oepei;
On3Hec-XocmapAbl Kypapl )KoHE YCHIHA/IBI;

- ajgFaH OUTIMICpIH MalJaJibl KOCIMKEPIIK KbhI3MET
YIIIiH KOJIaHA b,

- KOCIITKEPIIK ~ KBI3METTI
oleyMeTTiKk Oackapy cajachlHIa JYPBIC
KaObLI1ai anajpl.

Oacka

SKOHOMHKAIBIK JKOHE
HIeIiM

Ilocne 3aBepmeHust Kypca od0y4arommecs OyayT

- MOHMMAaTh NMPHUHLMIIBI U 3aKOHBI (PYHKIMOHUPOBAHUS
COBPEMEHHOH 3KOHOMHUKH, 3KOHOMHUYECKUE KaTeropuu,
MOHATUHHBIA anmapaTr Ha MUKPO- 1 MAKPOYPOBHSIX;

- AHAJIM3UPOBATh SKOHOMUYECKYIO CUTYaLIUIO;

- BBIIENATH 0a30BbIe MPOLIECCHl TOrO MM MHOTO BHJA
[IpEeANPUHIMATENBCKON AEATENBHOCTH;
- JlaBaTh XapaKTEPUCTUKY
MIpeANPUHUMATENBCKON AEATENbHOCTH;
- COCTaBJIATh U IPE3CHTOBATH OM3HEC-TIJIAHB;

- TMPUMEHSTHh TOJyYEHHBbIE 3HAaHUS M TOCTPOEHUA
MPUOBLTEHON TTPe AN PHHAMATENbCKON IEATENbHOCTH
-IPUHUMATh  TPaBUJbHbIE pEHIEHUs] B  00JacTH
SKOHOMHMYECKOTO W COLUHAJbHOTO  YIPaBJICHUS
MpEATPUHUMATENBCKON IEATENBHOCTH.

YCIIEIIHOCTH

After completing the course, students will

- understand the principles and laws of modern
economics, economic categories and conceptual
apparatus at micro- and macrolevels;

- analyze the economic situation;

- ldentify the basic processes of one or another
type of entrepreneurial activity;

- to characterize the success of entrepreneurial
activity;

- make and present business plans;

- to apply the acquired knowledge in order to
create profitable business activities

-to make the right decisions in the sphere of
economic and social management of the
entrepreneurial activity.

Kypcmotny kvickauwa mazmynot / Kpamrkoe cooepicanue kypca / Course summary

DKOHOMHKA KbI3MET eTyiHiH ipremi wmacenenepi. | dynnameHransHpie  npobnembl  (yHkimonupoBanus | Fundamental problems of the functioning of the
Kanwuran. CypaHbiC TEH YCBIHBIC HapbiFbl. | 3koHOMUKH. Kamutan. PeiHok Cropoc u mpemioxenue. | economy. Capital. The market Demand and
Bocekenecrik  xkoHe  monomonus.  Kocimkeprik: | Konkypenuust 1 monomonust. [IpennpunnmarensctBo: | supply. Competition and monopoly.
TYCIHIri, MOHi, HEri3ri Typiiepi >XoHEe YHBIMIACTHIPY | MOHSTHE, CYIIHOCTh, OCHOBHbIE BHIbI u (opmbl | Entrepreneurship: concept, essence, main types
HbIcaHapbl. Kocimkepiik KpI3MeTTeri Toyekenzep. | opranusanuu. Pucku B npeanpuaumarensckoi | and  forms  of  organization.  Risks in
KoMMepuusiibIK KYIUsl 5KOHE OHBI KOpFay Tociizepi. | aestensHoctH. KomMmepueckas TaiiHa u cmocoObl ee | entrepreneurial activity. Trade secrets and how to
Koacinkepiik KpI3MeTTi Kapkbutaniplpy. Kocinkeprik | 3amutel.  DuHaHCHpOBaHWE TMpeAIpUHUMATENBCKOM | protect them. Financing entrepreneurial activities.
MOJICHHETI KOHE STUKACHI. JeSTeIbHOCTH. Kynbrypa u stuka | The culture and ethics of entrepreneurship.
[peIPHHIMATEIIBCTRA.

Hocmpexeusummepi / Ilocmpekeuszumot/ Postrequisites

MeMiItekeT xoHe OM3HEC.

| I'ocynmapctBo u Gu3Hec.

State and business.

bazoaprama scemexuiici / Pykogooumens npocpammur/ Programme manager

bassurosa U.A.

‘ Hypaxmerosa I'.C.

| Tobylov K.T.
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Kouwibacwwinwix nezizoepi / Ocnoswl nuoepcmea / Basics of Leadership

Oxy makcamol / Yueonan uenwv/ Purpose

CTYACHTTEPIIC KOIIOACIIBUIBIK TEOPHSCHIHBIH
HEri3iepiH  KalbITAaCTBIPy, CTYACHTTEPAIH
agamMaapJblH MIHE3-KYJIKBI MEH e3apa ic-
KUMBUIBIH THIMJII 0acKapyablH SAiCHAMachl
MEH MPAKTUKACBIH UTEPY.

dbopMUpOoBaHHE y CTYAEHTOB OCHOB TEOPHUH
JUIEPCTBA, OBJAJIECHUE CTYJIEHTAMU METOJ0JIO0THeH
U TpakTHKOM  A(P(EKTUBHOrO  yIpaBJeHUs
IIOBEJICHUEM U B3aUMOJCHCTBUEM JIIOCH.

formation of the basics of leadership theory in
students, mastering the methodology and
practice of effective management of human
behavior and interaction.

Oxpimy naomuaiceci / Pezyniomamul 06yuenus/ Learning outcomes

Kypersi CITTI Keiin
oiniMmanymbliap

- OackapyablH OapiblK  JeHTeHJIepiHeri
yUBbIMIApaaFbl KOMIOACIHIBUIBIK ~MOCeNeNIepiH
TCOPUSUTBIK ~ KOHE  NPAKTHKAJBIK  IICIIyre
FBUIBIMA KO3KAapacCThIH MOHI MEH OAICTEpiH
TYCiHe];

- OacKapyumIbUIBIK MIHJIETTEpAl IICmy YIIiH
KOIIOACHIBIIBIK, IeH OMITIKTIH HeT13r1
TEOpUSIIAPBIH KOJITaHAIbI;

- JKeKke OAacChIHBIH aPTHIKIIBLIBIKTAPEI
KEMIIIUTIKTEPiH ChIHU Oaraslaii/Ibl;

- YOKBIMJIA )KYMBIC ICTEY; QJICYMETTIK MaHBI3/IbI
Macesienep MEH YJAepicTepil Tajjiay, TOMTHIK
JUHAMUKA YIEpICTepiH JKOHE KOMAaH]IaHbI
KAJIBINTACTBIPY KaFuJaTTapblH OlTy HEri3iHAe
TOTTHIK JKYMBICTBI THIM/II YIABIMIaCTHIPAJIBI;

- TYJIFaapabIK, TOINTHIK JKOHE
YUBIMAACTBIPYIIBUIBIK ~ KOMMYHHKAIUSJIAPIbI
TaJIai bl )KoHE K0OaIaiabI;

- JaFapuIapbIHA Ue 00JTy; op Typii
JKaraainapra 0alaaHbICThI 9p TYpJii 6ackapy
CTHJIBbJIEP1; KOIMOACIIBUIBIK KaCHETTEP 1
3epTTEey 9ICTEePl MEH SIICTEPi, KOMIOACITBLIBIK
KaOlJIeTTEePiH JaMBITY TEXHOJIOTUSIAPHI
ICKepIIIK KapbIM-KaTbIHAC.

asgKTaraHHaH

MCH

IlocJie 3aBepuienusi Kypca ody4yaromuecst 0yayT

- TOHHMMAaTh CYIIHOCTb M METOJIbl Hay4HOTO
MOJIX0J4a K TEOPEeTHUYECKOMY U IMPaKTUYECKOMY
peleHuio mpobiieM JIUAepCcTBa B OpraHU3alusix Ha
BCEX YPOBHAX YIIPABJICHHUS;

-ACIIOJb30BaTh OCHOBHBIE TEOPUHM JUACPCTBA W
BJIACTHU JJIA PCUICHUA YIIPABJICHUYCCKHUX 3ada4,

- KPUTUYCCKH OLCHUBATL JIMYHLIC OOCTOMHCTBA H
HEJOCTaTKH,

- pabotaTh B  KOIJIGKTHBE; aHaJIM3UPOBATh
COLIMAJIBHO 3HAYMMbIE MPOOJIEMbI M MPOIECCHI,
3¢ deKTUBHO OpraHM30BaTh TPYNIOBYIO paboTy Ha
OCHOBC 3HaHUs IPOLICCCOB prHHOBOﬁ AUHaAMHUKHN U
HPUHIMIIOB ()OPMUPOBAHUS KOMaH/IbI;

- aHaIU3UPOBATH i IIPOEKTUPOBATH
MCKJIMYHOCTHBIC, TPYHIIOBBIC U OPraHU3allMOHHBIC
KOMMYyHHUKAIHH

- o0magath HaBBIKAMH JI€JIOBOTO  OOIIECHHS;
MHOTOOOpa3HBIMH  CTUJIIMH ~ yIpaBJICHHUS B
3aBUCUMOCTU OT PA3JIMIHBIX CHTyaHHﬁ; MeToJaMun
U MCTOAHUKAMH HUCCICAOBaHUA JIMACPCKUX KAUCCTB,
TEXHOJIOTUSAMU pa3BUTUA JIMACPCKUX
CIOCOOHOCTEH.

Upon completion of the course, students will
- understand the essence and methods of the
scientific approach to the theoretical and
practical solution of leadership problems in
organizations at all levels of management;
-use basic leadership and power theories to
solve management problems;

- critically assess personal strengths and
weaknesses;

- work in a team; analyze socially significant
problems and processes, effectively organize
group work based on knowledge of group
dynamics processes and team building
principles;

- analyze and design interpersonal, group and
organizational communications

- possess the skills of  business
communication; diverse styles of
management depending on various situations;
methods and techniques of research of
leadership ~ qualities,  technologies  of
development of leadership abilities.
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Kypcmuviy kvickawa mazmynot / Kpamxkoe cooepicanue kypca | Course summary

KombacpUIbIKTEIH =~ TaOMFaTBl MEH  MOHI.
Kembacuibuibik KOHE MEHE/IKMEHT.
KembacmbUIBIKTEIH A3CTY Pl KOHIISTIHSIIAPHI.
KemibacnbUIbIK ThIH WHHOBAIUSITBIK
KOHIleIHsIapbl. TonTap, KoMaHaajmap MXoHe
KoMaH1a Kypy. KemoacbIHbIH JaMyBbI.
OsrepicTepai  JKy3ere  acelpy  Ke3lHJeri
keIbacbUIbIK. Kembacuibuislk Macemnenepi.

Ilpupona m cymHocTs JwuaepctBa. JlugepctBo u
MEHEIKMEHT. TpagunuonHble KOHLEMINH
JIUAEPCTBA. HNHHOBaIMOHHBIE KOHILIENIIUH
JUJEPCTBA. I'pynmel, KOMaH/bl u
KOMaH/1000pa30BaHHe. Pa3Butue auzaepa.
JlupepctBO 1HpU  OCYLIECTBIECHUM H3MEHEHUH.
[IpoGemsl muaepcTBa.

The nature and essence of
Leadership and management. Traditional
leadership concepts. Innovative leadership
concepts. Groups, teams and team building.
Leadership development. Leadership in
implementing change. The problems of
leadership.

leadership.

bazoaprama scemexuiici / Pykosooumens npozpammer/ Programme manager

Toosu10B K.T.

| To6wu10B K.T.

| Tobylov K.T.
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baza opnamy / Ilenooopazosanue / Pricing

Oxy makcamul / Yueonan yeav/ Purpose

binim anymbutapaa MaMaHIbIK OOMBIHIIA K9CI0U
KBI3MET OKYHeciHJae Kasipri KeseHnae Oara
Oenrizey cajlachlHAa TEOPUSUIBIK OiiM  MeH
MPAKTUKAJBIK TaFAbIIapAbl KAJIBIITACTHIPY

dopmupoBaHue y o0y4armuxcs
TEOPETUYECKUX 3HAHMM W TPAKTHUYCCKUX
HaBBIKOB B 00JIACTH II€HOOOpa3oBaHUs Ha

COBPEMEHHOM JTane B cucTeme
npodeccroHaIbHON JeATEITLHOCTH no
CIeHaIbHOCTU

Formation of students ' theoretical knowledge and
practical skills in the field of pricing at the present
stage in the system of professional activity in the
specialty

Hamudiceci / Pezyniomamot 06yuenusn | Learning

outcomes

OKpimy
Kypersi CITTI asiKTaraHHaH Keiin
OiriManymbLiIap:
- Oara Oenriney MPOIECIHIH o/iCHAMAJBIK
HETi37IepiH, OKBITBUIATBIH KYPCTBIH  HETI3Ti

CaHATTapbIH TYCIHY;

- Oara OenriieyiH OpTYpJIi 9JICTEpiH KOJJIaHY;
Oara Oenrijey caJlaChIHIaFrbl MapKETUHITIK
Kypajaap/ bl Nai1ajany;

- Oara Oenriney MacesenepiHe KaTbICTHI
MapKETHHITIK Maceenep MeH HaKThl HapPBIKTHIK
Karjaijmapra Tajnay  oKyprizy; Oaranapiabl
€CeNnTeyAlH Ka3ipri 3aMaHfbl ToCULIEpl MeEH
TociniepiH  maigamany; — Oara  Oenriney
caJlachlH/a MennMaep KaObliiayablH HEFYPJIbIM
YTBIMABI  TOCUINEPIH TaHAay JardbICBIHBIH
0omy®l;

- 1ypbIc Oara menriMid KaObuiaay YUIH HapbIK
KOHBIOHKTYPaCchIH Oaranayna, YIBIMHBIH
NalacelH apTThIPYy YIIiH Oara Oenrijiey omiciH
tannayna Kyssiperri.

IMocne ycmemmHoro
oOyuaromuecst Oyayr:

3aBepuIeHHsT Kypca

—IIOHUMATh METOOOJIOI'NYCCKUEC OCHOBBI
npoiecca  1eHOOOpa3oBaHMs,  OCHOBHBIC
KaTeropuH U3y4aeMoro Kypca;

- IIPUMCHATDH pas3jIMuHbIC METOAbI
IEHOO0Pa30BaHNUS, HCIIOJIB30BaTh
MapKEeTUHIOBbIE MHCTPYMEHTHI B 00JacTu
1IEHOO0Pa30BaHNUS;

— HUMCTb HABBIKM IIPOBCIACHHA  aHaJIM3a

MapKETHHTOBBIX TPOOJIEM U KOHKPETHBIX
PBIHOYHBIX CHTYAIIUH, KACAOIIIMXCS BOIPOCOB
1IEHOO0Pa30BaHNUS, HCII0JIb30BaHUS
COBPEMEHHBIX MPUEMOB M CIIOCOOOB pacuera
1eH; BbeIOOpa Haumboiee palMOHAJIBHBIX
Croco0OB MpPUHATUS peuleHuid B o0nactu
1IEHOO0Pa30BaHNUS;

—KOMIICTCHTHBIMH B OIICHKE KOHBIOHKTYPHI
pBIHKA JJIS IPUHSATHS MTPABUIIBHOT'O 1IEHOBOTO
pelICHHUS, B BBIOODE MeEToAa
[IEHOOOPa30BaHUS /Il YBEIUYCHHUS TTPUOBLIN
OpraHu3aIvi.

After successful
students will be:

- understand the methodological foundations of the
pricing process, the main categories of the course
being studied,

- apply various pricing methods; use marketing
tools in the field of pricing;

- have the skills to analyze marketing problems and
specific market situations related to pricing issues;
use modern techniques and methods of calculating
prices; choose the most rational ways to make
decisions in the field of pricing;

- competent in assessing market conditions to make
the right price decision, in choosing the pricing
method to increase the profit of the organization.

completion of the course,

Ilpepexseusummepi / Illpepexeuszumot / Prerequisites

9KOHOMMKAJBIK TCOPHUA

‘ 9KOHOMMYCCKAsA TCOpUA

| economic theory

Kypcmuiy kbickawa mazmynst / Kpamkoe cooeprcanue kypca/ Course summary
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bara OenrineyniH TeopusUIbIK Herizmepi. bara
nporeci. bara omicrepi. bara Oenrineyain
MapKeTUHITIK acnekriiepi. bara cTpaTerusicel
MEH TaKTUKAChI

TeopeTnyeckue OCHOBBI LIEHOOOPAa30BAHHS.
[Ipouecc nenoobpazoBanus. MeTo bl
1eH000pa3oBaHus. MapKEeTUHTOBBIE ACTICKThI
neHooOpa3oBanusi. CTpaTerus U TakTHKa
[IEHO00Pa30BaHUSI.

Theoretical foundations of pricing. The pricing
process. Pricing methods. Marketing aspects of
pricing. The strategy and tactics of pricing.

Ilocmpexsuzummepi / Ilocmpexsuzumut/ Postrequisites

OacKapyHIbUIBIK TaJlAay

‘ YIPABJIECHY €CKUI aHAJIN3

| management analysis

bazoapnhama scemexuiici / Pykoeooumenv npocpammsl/ Programme manager

CeiitoBa I'.T

CeiitoBa ['.T

To6sutoB K.T.
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Cmpamezusanvlk scocnapaay / Cmpamezuueckoe naanupoeanue / Strategic planning

Oxy makcamol / Yueonan uenv/ Purpose

CrpaTerusuiblK )KocnapiayablH 9iCHaMachl MEH
JIOTHKACHI Typajbl O1TiM/I KaJbIITaCTBIPY,
YHUBIMHBIH CTpaTErUsIIbIK JKOCTIapBIH d31piey
YKOHE OHBI ICKE achlpy OolbIHIIA OacKapy
OOMBIHIIIA KY3BIPETTEePAl JaMBITY.

@opMUPOBAHUE 3HAHUKA O METOAOJOTMU U

JOTHKE  CTPAaTEerMuecKoro IUTAHUPOBAHMS,
pa3BUTHE KOMIIETEHIIMH TIO  pa3padoTke
CTPAaTETMYECKOro TIUIAaHA OpraHu3aluud |

YHOpaBJICHUIO 11O €T0 pCain3allnu.

Formation of knowledge about the methodology
and logic of strategic planning, development of
competencies for the development of the
organization's strategic plan and management for
its implementation.

namuoiceci / Pezyiomamot o6yuenus | Learning

outcomes

Oxpimy
Kypcrsl CITTI asIKTaraHHaH KeHiH
OiriManymbLiIap:
- QIICTEp MEH KypaJjiap/ibl TYCIHY CpaTerusiJIbIK
Tangay  OKYprizy okoHe  YHBIMHBIH  OHBI

KaMTaMachl3 eTyre OarbITTallFaH CTPATErHSICHIH
TaHgay Oocekere KaOlJIeTTiIIK;
- CTpATETusJIBbIK XKoHE 0oceKel Tanuay K yprisy;

ITocne ycmemHoro
o0yyaromuecst Oyayr:
- IOHUMAaTh METO/bl U HHCTPYMEHTHI
MPOBENICHUS CTPATErMYECKOr0 aHAIN3a U
BbIOOpa CTpaTeruu OpraHu3aiuu,
HAIpPaBIICHHON Ha o0ecreueHune ee
KOHKYPEHTOCIIOCOOHOCTH;

3aBeplIeHHsl Kypca

After successful
students will be:
- understand the methods and tools

for conducting strategic analysis and

selecting an organization's strategy aimed at
ensuring its competitiveness;

- conduct strategic and competitive analysis;

completion of the course,

Om3HEC-)KOoCIapay MEH Oou3HecTi | - MPOBOJINTH CTpaTeru4ecKuit u | perform  business planning and  business
PEUHKUHUPHUHITI JKY3ere achipy; KOHKYPEHTHBIH  aHalmM3,  OCYLISCTBJIATH | reengineering;
- xKocrmapiay MPOIIECIHIH KaJgaMJIblK | OM3HEC-TUIaHMpOBaHWEe W penmkuuHupuur | - have the skills of step-by-step technology of the
TEXHOJOTHSICBIH,  CTpaTerusuiapael  a3ipiey | OusHeca; planning process, methods of developing
oNicTepiH; CTPATErHsUIbIK JKOcmap KYKaTTapbiH | - obnamaTh  HaBbIKamMHM  momaroBoii | Strategies; skills of structuring and processing
KYpPBUIBIMIAY JKOHE peciMIey AaFAbllapblH | TEXHOJIOTMM  Tporecca  ruaHuposanus, | documents of the strategic plan;
MEHIepY; METOIOB pa3pabOTKK cTpaTeruii; HaBbIKOB | - have the competence to develop the strategic plan
- YWBIMHBIH CTPATErHsUIBIK JKOCHAPhIH d3ipJiey | CTPYKTYPUPOBAHHMS u opopmiienus | of the organization and to manage its
KOHE OHBIH 1CKE acChIPbLIYBIH OacKapy OOMBIHINA | JOKYMEHTOB CTPATETHUECKOrO IJIaHa; implementation.
KY3bIpeTi 00yl THIC. - HMMEThb KOMIIETCHLIIHMH IIO pa3paboTke

CTPATErHYecKOro IJIaHa OpraHW3alud U B

YIPABJIECHUH €ro peaan3anuei.

Ilpepexsuzummepi / Ilpepexeuszumot / Prerequisites

9KOHOMHUKAJIBIK TCOPHSI 9KOHOMMYECKAs TEOPHSI economic theory
CrpaTerdsuiblK  JKocmapiaylblH  TEOPHsUIBIK | TeopeThdyeckue OCHOBBI —cTparermyeckoro | Theoretical foundations of strategic
HeTi3aepi.OnicHaMa Heri3aepl  CTpaTerusulbIK | ITaHupoBaHHs.OCHOBBI METOOJIOT HH planning.Fundamentals of strategic planning

AKOcCIaplay JKOHE aKMapaTThIK KaMTaMachl3 €Ty.
CrpaTterusbik xKocrapiay anicrepi.
Crpaterusuiblk skocnapnap xyheci. ¥HbIMHBIH

CTPATErMYECKOr0 IIAHUPOBAHUS U
nH(popmaImoHHoe oOecredeHue.
CTPAaTCru4CCKOro IJaHupOBaHHA.

Metonnl
Cucrema

methodology and information support. Methods of
strategic planning. The system of strategic plans.
The strategic plan of the organization. Strategic
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CTpPATETUSLITBIK, KOCTIApPHI. ¥iipiMaarel | crpatermueckux IuiaHoB. Crparermueckwuii | analysis in the organization.
CTpaTerusuibiK Tanuay. wiaH opraHuzanuu. CTpaTernyeckuii aHau3
B OpraHM3aIlky.

Hocmpexeusummepi / Ilocmpexeuszumot/ Postrequisites

OM3HECTI YIUBIMIIACTHIPY ‘ opraHuzanms OusHeca ‘ business organization
bazoaprama scemexuici / Pykosoodumens npocpammet/ Programme manager
CeiitoBa I'.T. ‘ CeiitoBa I'.T. ‘ To6butoB K.T.
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Azpoonepkacinmik meneoycmenm / AzponpomvliuinieHHulii MeHedycmenm / Agribusiness management

Oxy makcamol / Yueonan uenv/ Purpose

Kasipri »arnaiijja aybli mapyanblIbIFbl
OHJIIpiCiH THIMII OacKapy OOMBIHIIIA TEOPHUSITBIK
Oimimai kaneinTacteipy. Kociou Kpi3mer
*araaiibina AOK yibIMIapbIHBIH TAKTUKAIIBIK
’KOHE CTPaTerusuIbIK MiHACTTEPIH LIy YIIiH
arpapJblK cajaJarbl MEHEHKMEHT OUTIMiH
MPaKTUKAJBIK KOJJaHy AaFIblIapbl MEH
KY3bIPETIH 1aMBITY

DopMUPOBAHUE TEOPETUUYECKUX 3HAHUU II0
3pPEKTUBHOMY  yIPaBIEHUIO  CEIBCKOXO-
351ICTBEHHBIM MIPOU3BOCTBOM B
COBPEMEHHBIX YCJIOBHAX. Pa3BuThe HaBBIKOB
Y KOMIIETEHLIMM NPAaKTHYECKOrO MPUMEHEHUS
3HaHUU MEHEPKMEHTa B arpapHoii cdepe amus
pEIIeHUs] TaKTUUYECKUX U CTPATErHnYecKUx
3amad  opranmsaumii  AIIK B ycioBmax
1po(ecCOHAIbHON AESITEIbHOCTH

Formation of theoretical knowledge on effective
management of agricultural production in modern
conditions. Development of skills and competence
of practical application of management knowledge
in the agricultural sector to solve tactical and
strategic tasks of agricultural organizations in the
context of professional activity

Oxpimy

Hamurceci / Pesynemamot 00yuenus | Learning

outcomes

Kypcrsl coTTI asiIKTaraHHaH KeiliH

OimiMagymbLIAp:
Oackapy TEOpHSICHl MEH IPAaKTUKACBIHbBIH

Herizgepin, AOK Oackapy ¢yHKUMsIapbiH
TYCIHY;

- aybLl H1apyalblUIbIFbI OH/IIPICIHIH
9KOHOMUKAIIBLIK, TUIMIIIIITTH aHBIKTAII,

TUIMAUITIH apTThIpy Ppe3epBTEPIH  aHBIKTal
anaJel;

- Oackapy JarapUIapblH MEHrepy, OacKapyabiH
0acTbl (YHKIUATIAPBIH JKETUIAIPY, KYHIEIKTI
’KYMBICTa JKaH)KaJJIbl )KOHE KUBIH >KaFdailnapsl
HIenty;

- HapblK xargadbiHga AOK  yibIMaapbeIHbIH
TAKTUKAJBIK JKOHE CTPATErHsUIBIK MIHJIETTEPIH
HIelly YIIiH arpapiblK calafarbl MEHEIKMEHT

ITocne ycmemHoro
odyyaromuecst Oyayr:
-IOHUMAaTh OCHOBBI TEOpPUUM U IPAKTHKHU
ynpasieHus, GyHkuuu ynpasienus B AIIK;

—CMOT'yT OTIPEeNATh 9KOHOMMYECKYIO
3¢ HEKTUBHOCTH CEJIbCKOXO035I1CTBEHHOT O
OPOM3BOACTBA U BBIBIATH  PE3EPBBHI
NOBBIMIEHNS 3P PEKTUBHOCTH;

BJIaJIETh  HaBbIKaMU yIpaBJIeHHUS,
COBEpIICHCTBOBAHUS  IJIaBHBIX  (PyHKUIUH
yIpaBlieHUs,  pa3peliatb KOH(DJIUKTHBIE U
KPUTUYECKHE CHUTyallud B IIOBCEIHEBHOMN
pabore;

— KOMIIETEHTHBIMM B 4YacTU IPaKTUYECKOIO
OPUMEHEHUs  3HAaHUM  MEHE[)KMEHTa B
arpapHoii cdepe sl peIieHus TAKTHIECKUX U

3aBeplIeHHs1 Kypca

After successful
students will be:
- understand the basics of management theory and
practice, management functions in the agro-
industrial complex;

- they will be able to determine the economic
efficiency of agricultural production and identify
reserves for improving efficiency;

- possess management skills, improve the main
management functions, resolve conflict and critical
situations in everyday work;

competent in the practical application of
management knowledge in the agricultural sector
to solve tactical and strategic tasks of agricultural
organizations in the market conditions.

completion of the course,

OUTIMIH TNpPAaKTHKAJIBIK KOJJAaHy OeJIiriHae | cTpaTeruvyeckux 3anad opranusanuii AIIK B
KY3BIPETT. YCIIOBHSIX PBIHKA
Ipepexsusummepi / Ilpepexeuszumot / Prerequisites
MeHeTKMEHT ‘ MeHemKMeHT ‘ Management
Kypcmuiy Kbickawa mazmynot / Kpamkoe codepycanue Kypca/ Course summary
ArpoenepkacinTik  kemreH. AOK  HapbiFbl ‘ ATpONPOMBINIICHHBII KOMIUIEKC. PBIHOK B ‘ Agro-industrial complex. The market in the agro-
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MeHemxMeHTTI
TPUHITUTITEPI.

MeHemKMERTTET]

nporecrep.
HYCKayJIBIK.

JAMBITY IbIH
Bbackapy

TonTeIK
ATPOOHEPKICINTIK

MOHI MeEH

(GyHKIHSIIAPBI.
0aiiIaHBICTHIPYILIBI
JTMHAMUKA

JKOHE
yibIMzap

AIIK. CymHocTs M TPUHUMIB  Pa3BUTHSA

MEHEIKMEHTA. OyHKUMUU yIpaBJICHHUS.
Ces3yrompe Mnponeccsl B MEHEIKMEHTE.
I'pynnoBas 1MHaMMKa MW PYKOBOJCTBO.

Ob6ecneuenne 3 PEKTUBHOCTH NIEATEILHOCTH

industrial complex. The essence and principles of
management development. Management functions.
Connecting processes in  management. Group
dynamics and leadership. Ensuring the efficiency
of agricultural organizations: human resources

KBI3METIHIH THIMJIUTITIH KaMTaMachl3 €Ty: eHOEK | arporpOMBIILIEHHbIX opra"uzanui: | management; production management;
pecypcTapelH  Oackapy; eHIipicTi 0ackapy; | ympaBieHHE TPYAOBBIMHU pecypcamu; | productivity management.
OHIMITIKTI OacKapy. YIPAaBJICHHE IPOU3BOACTBOM; YIIPABICHUE
IIPOU3BOAUTEIBHOCTBIO.
Ilocmpexsuzummepi / Ilocmpexsuzumut/ Postrequisites
Arpapiblk  CEKTOPIBIH HSKOHOMHKAachl MEH | DKOHOMHMKAa M  MEHE[DKMEHT arpapHoro | Economy and management of agrarian sector
MEHE/KMEHTI CEKTOpa

bazoaprama scemexuiici / Pykosooumens npozpammet/ Programme manager

Ecwimxaun I'.E.

| Kanka6aesa A.E.

CeritoBa I'.T.
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Onoipicmik meneoxncmenm / Ilpouzsoocmeennstit menedncmenm/ Production management

Oxy makcamul / Yueonasn uenv/ Purpose

OHIIPICTIK MEHEKMEHTTIH MOHI, MOHI JKOHE
epeKIeTIKTEPI Typadbl TEOPHUSUIBIK Oimimi
KaJbIITACTBIPY. OHEPKOCINTIK  KOCIMOPHIH]IBI
Oackapylarsl MEHEKMEHTTIH 3aMaHayu
onicTepiMeH TaHBICY.OHAIPICTIK YHBIMIAPIbIH
KbI3METI TypaJibl TaJJaMallblK MaTepHaIapbl
naiieingayna  Jlarapulap MeH  Ky3bIpeTTepi
JAMBITY.

@opMHpOBaHHE TEOPETUYECKUX 3HAHUH O

CYyHIHOCTH, 3HaAa4YCHHUU u 0COOEHHOCTAX
IMPOU3BOACTBCHHOI'O MCHCI’)KMCHTA.
3HaKOMBCTBO C COBpPECMCHHBIMU MCETOAAMU
MCHCI’KMCHTA B YHpaBJICHUHA

INPOMBIIUIEHHBIM NpeanpusitueM. PasButue
HaBBIKOB M KOMIIETEHUUMH B IIOATOTOBKE
AQHAJIMTUYECKUX MATEPHANIOB O JEATEIILHOCTH
IIPOU3BOJCTBEHHBIX OpraHU3aLMH.

Formation of theoretical knowledge about the
essence, meaning and features of production
management. Introduction to modern management
methods in the management of an industrial
enterprise .Development of skills and competencies
in the preparation of analytical materials on the
activities of production organizations.

Hamurceci / Pesynemamot 00yuenus | Learning

outcomes

Oxpimy
Kypcrsl coTTI asiIKTaraHHaH KeiliH
OimiMaaymbLIap:
- OHJIPICTIK MEHEIKMEHTTIH  TCOPHSJIBIK

TYXKBIPBIMIaMaJIapbIH TYCIHY;

- OHJIPICTIK KocmapiapAbl 33ipieyAl KoHe
OJIapAbl iCKEe acBIPYABI JKY3€ere achlpa OTBIPHII,
HAKThl OHAIpIC OOBEKTiNepiHAe 63 OuTiMIepiH
ICK€ achIpy;

- eHOEKTI YHBIMIACTBIPYIbI JKETLAIPY OOMBbIHIIA
ic-1apanapabl 93ipiey AaraplIapblHa ue 60y;

- OHEPKOCINTIK OHIIpiCTI Oackapy calachlHaa,
’KYMBIC HPOLIECTEPIH yiBIMIaCTBIPYABIH
TEXHOJIOTUSUIBIK ~ HETi3Zepl  Macelesepine
KY3bIPETTI, OHAIpicTe €HOEKTI BbIHTAJAHIBIPY
KypaJlgapblH

ITocne ycmemHoro
odyyaromuecst Oyayr:

3aBeplIeHHs1 Kypca

—[OHUMAaTh TEOPETHYECKUE KOHIEMITHH
MPOM3BOJICTBEHHOTO MEHEIKMEHTA;
—peann30BbIBATh CBOM 3HAHUS Ha
KOHKPETHBIX 00BeKTax IIPOU3BOJICTBA,
OCYILIECTBIISA pa3paboTKy
MIPOU3BO/ICTBEHHBIX TJIAHOB u ux
peanuzanuio;

—  obnagatb HaBbIKAMH  Pa3pabOTKH
MEPOMpPUATUH  TO  COBEPILEHCTBOBAHUIO

OpraHU3alUM TpyJa,

— KOMIIETEHTHBIMU B OOJIACTH YIIPABJICHUS
MPOMBILLJICHHBIM MPOU3BOACTBOM, B
BOITPOCAX TEXHOJIOTHISCKUX OCHOB
OpraHu3anuy padouyux IPOIECCOB, BIAACTh
WHCTPYMEHTaMU  MOTHUBAllMM  Tpyda B
MIPOU3BOJICTBE.

After successful
students will be:

- understand the theoretical concepts of production
management;

- implement their knowledge on specific
production facilities, developing production plans
and implementing them;

- have the skills to develop measures to improve
the organization of work;

- be competent in the field of industrial production
management, in the issues of technological
foundations of the organization of work processes,
possess tools for motivating labor in production.

completion of the course,

Ipepexsusummepi / Ilpepexeuszumot / Prerequisites

MEHEIKMEHT

MEHEIKMEHT

management

Kypcmuiy Kbickawa mazmynot / Kpamkoe codepycanue Kypca/ Course summary

KocimopblH OHIIPICTIK Kyie >KoHE OHIIPICTIK

IIpennpusitue KaK

IIPOU3BO/ICTBECHHAS \ An enterprise as a production system and an object
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MEHE/DKMEHT OOBEKTICI peTiHAe. OHIIpICTIK
KYHEeHIH pPeCypCTBIK Kypambl KOHE
KOCIOPBIHHBIH TEXHUKAJBIK-OHAIPICTIK 0a3achl.
Onpipicti  Oackapy  Ky#Heci. Onpipicri
xocnapnay. OHIM, OHBI KYpy JKOHE 6HIpicTi
TEXHOJIOTHSUIBIK JaibIHIaYy . OHIpICTIK
poLecTepal YUBIMAACTBIPY Heri3zepi.

Omnpipicti xenen Oackapy. OHIMII OTKI3yal
Oackapy. OHuipicke KemiKkTik KbI3MET KepceTy i
Oackapy.

cucreMa M OOBEKT MPOU3BOACTBEHHOIO
MEHEDKMEHTA. PecypcHpiii COCTaB
IIPOM3BOJCTBEHHOM CHUCTEMBI M TEXHUKO-
IPOM3BOACTBEHHAs  0aza  IpEaupusTHS.
CucremMa  ympaBiieHUsS  INPOM3BOJACTBOM.
[InanupoBanue npoussozacTtsa. [Ipoaykr, ero
CO3JaHUE M TEXHOJIOTMYECKass IIOJArOTOBKA
IIPOU3BOJICTBA. OcHoBBI OpraHu3anuu
IIPOM3BOICTBEHHBIX IIPOLIECCOB.
OnepaTuBHOE yIpaBJIEHHE IPOU3BOACTBOM.
VYnpasinenue cOBITOM IPOAYKIIHH.
VYnpaBieHue TpaHCIOPTHBIM 00CITy)KUBaHUEM
IIPOU3BOJICTBA.

of production management. The resource
composition of the production system and the
technical and production base of the enterprise.

Production management system. Production
planning. The product, its creation and
technological preparation of  production.

Fundamentals of the organization of production
processes. Operational management of production.
Product sales management. The management of the
transport service production.

Ilocmpexsuzummepi / Ilocmpexsuszumut/ Postrequisites

aliMaKTBIK SKOHOMHUKaHBI OacKapy

‘ YIIpaBJIEHUE PErMOHAIILHOW SKOHOMUKOM

\ managing the regional economy

bazoapnama scemexuiici / Pykosooumenv npozcpammot/ Programme manager

VrebaeBa K. A.

VrebaeBa K. A.

Too6su1oB K.T.
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3 Kype CTYACHTTepiHe apHAJFraH JJICKTHBTIK HOHAep / DJIeKTHUBHbIC MUCUHMUILVIMHBI 1Js cTyaeHTOB 3 Kypca/ Elective

subjects for 3 st year students

Cmpamezcuanvik menedycmenmmin ne2izoepi / Ocrnogwvt cmpamezuueckozo menedxcmenma / Fundamentals of strategic management

Oky makcamul / Yueonasa yenwv/ Purpose

O11iM anymbUIapaa YHBIMIBI CTPATETUSIIBIK
Oackapy cajachlHJla TEOPUSIIBIK O171iM MEH
NPaKTHKAJIBIK JaFIbLIapAbl KAJIbIITaCTBIPY

dbopMupoBaHUE y 00yJaroImXxcst
TEOPETHUECKUX 3HAHUU W TPAKTHUECKUX
HAaBBIKOB B  00JACTH  CTPaTErmuecKoro

YIIPaBJICHUs OpraHUu3aluen

formation of students ' theoretical knowledge and
practical skills in the field of strategic management
of the organization

Oxpimy

Hamuoceci / Pesynemamot 00yuenus | Learning outcomes

Kypcrsl coTTI KeiliH
oiniManymbLiap:

- CTPATETUsUIBIK MEHEIKMEHTTIH OIiCHAMAaJIbIK
Heri3/iepl MeH CaHaTTapbIH TYCIHY;

- YUBIMHBIH 1K1 KaFAaibIH XKOHE OOCEKEeeCTIK
JKarIalbIH Oaranaybl )Kyprize ajiabl,

- 0acKapymbUIBIK MIemIiMaep KaOblamay YIIiH
CaHIBIK JKOHE CamalblK Taljay IKyprizy
JIaF IbUTaPbIHBIH O0JTYHI;

- YIBIM KYMBIC 1CTEHTIH CaJlaHbIH Kal-Kyi1 MeH
JaMy JWHAaMUKAchlH Oaranay; olapiblH e3apa
OaillaHBICBIHIA CTPATETHSUIBIK JKOHE IKellem
MaKcaTTapAbl aHBIKTAY; YHBIMHBIH KYIITi XKOHE
QJICi3 JKAKTapbhlH, CBIPTKBI OPTaJaH TYBIHIAWTHIH
MYMKIHIIKTEP MEH KayinTep/li aHbIKTay

asKTaraHHaH

ITocne ycmemHoro
odyyaromuecs: Oyayr:
— INOHMMATh METOJI0JIOTUYECKHUE OCHOBBI U
KaTeropuu CTPaTEru4ecKoro MEHEeKMEHTa,;

— CMOTYT MNPOBOJIUTH OLEHKY BHYTPEHHEIO
COCTOSIHMSI M KOHKYPEHTHOI'O IOJIOKEHMSI
OpraHu3aluy;

o0nagaTh ~ HaBbIKAMM  ITPOBEICHUS
KOJIMUECTBEHHOT0 M KaueCTBEHHOI'0 aHaJM3a
JUIS IPUHSTUS YIIPAaBIEHUYECKUX PELICHHIH;
—OLICHUBAaTb  COCTOSHHE M  JUHAMHKY
pa3BUTHsL OTPACIM, B KOTOPOH IEHUCTBYET
OpraHu3alnus; ONpeneNsaTh CTPaTErHyecKue U
OlepaTUBHbIE LEIM B MX B3aUMOCBSI3U;
BBIABIISITH CUJIbHBIE U ClIaOble  CTOPOHBI
OpraHu3alyy, BO3MOXKHOCTH U  YIPO3BI,
MCXOJAIME OT BHEIIHEN CPeJibl

3aBeplIeHUs1 Kypca

After successful
students will be:

- understand the methodological foundations and
categories of strategic management;

- be able to assess the internal

competitive position of the organization;
- have the skills to conduct quantitative and
qualitative analysis for making management
decisions;

- assess the state and dynamics of the development
of the industry in which the organization operates;
determine strategic and operational goals in their
relationship; identify the strengths and weaknesses
of the organization, opportunities and threats from
the external environment

completion of the course,

state and

Ilpepexeusummepi / [Ipepexeusumot / Prerequisites

‘ MCEHEIKMEHT

management

Kypcmuoiy kbickawa mazmynot / Kpamkoe cooepycanue Kypca/ Course summary

MEHEIKMEHT
CrpaTerusuiblKk ~ MEHEKMEHTTIH MOHI  MeH
MAa3MYHBI. ¥ WBIMHBIH MHUCCHUSCHI MEH

CylHOCTh U COAEpKAaHUE CTPATETHYECKOTO
MeHemKkMeHTa. Poiab Muccuum W Hened

The essence and content of strategic management.
The role of the organization's mission and goals.

22




MaKCaTTapbIHbIH peui. busnec-6ipiix
CTPATErusiChIHBIH epEeKIIEITIKTEPI.
KopropatuBTik crpaTterusi: Ou3Hec TYpJIEepiHiH
nakeTiH Oackapy. ¥MBIMHBIH CBHIPTKBI OPTAaChIH
Tannay >koHe Oaramay. KoMmmaHWSIHBIH 1mIKi

OpTachlH Tajjay *oHe Oaranmay. KommaHusiHbIH

Oacekenectik  crparerusicel.  KoprnopaTubTik
opTapanTaHIbIpy CTpaTerusiapbl.
OprapanTaHblpblIFaH KOMITaHUSLIIApIbI
Crparerusiiblk Tangay. CtTpaTerusHsl a3ipiey
KoHe icke acwlpy. llepconangel OGackapy
crpaterusacbl.  CTpaTerusuiblk  e3repicTepai
Oackapy. YWBIMHBIH  CTPATErHsICBIH  ICKE

aceIpynarbl MoneHueTTiH peni. KazakcTanmarbl
CTPATETUsJILIK MEHEDKMEHTTIH epeKIIeTiKTepi.
JKahanneix WHTErpanus JKarianbIHJarbl
MeMmJieKeTTepaiH Jlamy crpareruscel.

OpraHu3aluu. OcobenHoctu CcTpaTeruu
OM3HEC-EIMHHULIEI. Kopnopatusnas
CTpaTerusi: yopaBJICHHUE [aKeTOM BHUJOB

Ous3Heca. AHaJIU3 M OLIEHKAa BHEIIHEH cpejbl
opraHu3anvy. AHauu3 U OLIEHKa BHYTpPEHHEH
cpenbl KoMnanuu. KOHKYpeHTHBIE CTpaTeruu

komnanuu.  KopropatuBHble — cTpaTeruu
nuBepcudukanuu. CTpaTernyeckuii aHau3
nuBepcuduIm- POBaHHBIX KOMITaHUH.
Pazpabotka U  peanuzaluu  CTpaTErHH.
Crparerus yIIpaBIIEHUS IIEPCOHAJIOM.
VYpasnenue CTPATErHYECKUMU
u3MeHeHusAMU. Posib KylbTyphl B peanu3anuu
crpareruu  opraHuzanud.  OcoOeHHOCTH
CTPaTErMuecKoro MEHEPKMEHTA B

Kazaxcrtane. CtpaTerust pa3BUTUs rOCy1apCcTB
B YCIIOBHSIX TTI00aIbHON MHTETPALIHH.

Features of the business unit strategy. Corporate
strategy: managing a package of business types.
Analysis and evaluation of the external
environment of the organization. Analysis and
evaluation of the internal environment of the
company. Competitive strategies of the company.
Corporate diversification strategies. Strategic
analysis of diversified companies. Development
and implementation of the strategy. The strategy of
personnel  management. Managing strategic
changes. The role of culture in the implementation
of the organization's strategy. Features of strategic
management in Kazakhstan. Strategy for the
development of states in the context of global
integration.

Hocmpexeusummepi / [locmpexeuzumut/ Postrequisites

I/IHHOBaI_[I/I}IJILIK MCHCI)KMCHT

‘ M HHOBAanIMOHHBIN MEHEIKMEHT

| Innovation management

bazoapnrama scemexuiici / Pykogooumens npozpammer/ Programme manager

VrebaeBa JK.A.

‘ VrebaeBa JK.A.

ToosutoB K.T.
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Kopnoparusrik 6ackapy/KopnoparuHoe ynpasJienue / Corporate governance

Oxy makcamol / Yueonan uenv/ Purpose

KOPIIOPAaTUBTIK 0Oackapy TeOopusiCbIHAA 1predii
FBUIBIMH  OLTiMAI  KOHE  KOPIOPAaTHUBTIK
KYpBUIBIMIApABIH Oackapy KbI3METi callachlHIa
TOKIpUOEIIK aFAbLIapIbl KaJbIITACTBIPY

dbopmupoBaHue (byHIaMeHTaIbHbIX
Hay4YHbIX 3HAHUW B TEOPUU KOPIIOPATUBHOT'O
YOPaBJIEHUST W MPAKTUYECKUX HABBIKOB B
obnactu  ymnpaBJICHUECKOH  J€ATEIbHOCTH
KOpPIOPAaTUBHBIMU CTPYKTYpPaMu

formation of fundamental scientific knowledge in
the theory of corporate governance and practical
skills in the field of management of corporate
structures

Oxpimy

namuoiceci / Pezyiomamot o6yuenus | Learning

outcomes

Kypcrsl CITTI asIKTaraHHaH KeHiH
OiriManymbLiIap:

- KOPIOPATUBTIK OacCKapyIbIH THIM/I1
KYHMECIHIH KYMBIC 1CTey HEri3/1epiH TYCIHETIH
OoJaabl.

- KOpIOpaLHsIHBI OaCKapyabl
YHBIMIACTBIPYBIH €PEKIIEIIKTEPiH KOIIaHY
YKOHE KOPIIOPALUSIHBIH )KYMBIC 1CTEY TETITH
cHUIaTTay; KOpHopausHbIH MEHIIIK HeJlepi MeH
MEHeKEePIIEPiHIH THIMA1 ©3apa iC-KUMBLI jKkacay
KypaJJapblH Naiianany; KOpImopaTUBTIK
Oackapy/bIH 1K1 Ky>aTTaMaJIbIK KYHeCIH1H
KYPBUIBIMBIH KYPY
- KOMIaHUIaFbl KOPIIOPATUBTIK OacKapyIbIH
TUIMIUTITIH OaFajay; KOpIOpPaTUBTIK
OackapyabIH KOJIIaHBICTAFbl )KYHECIH apTThIPY
OarbpITTapbIH d3ipIiey
- KOPIOPATUBTIK KYPbUIBIMIapMEH
OacKapyIIbUIBIK KbI3MET CallaChlH/a JKocnapiay
- KOMITAaHMSIHBIH ~ MCHIINIK  HWeJlepi  MEH
MEHE/DKEPJIEPIHIH ©63apa 1C-KUMBUIBIHBIH AaIlIbIK

KyHeciH KaJIBIITACTBIPY JaFablIapbIHa,
KOPIIOPAaTUBTIK Ky KaTTapasl eHT13y
JIaFIbUTAPBIHA, KOPIOPATUBTIK Oackapy

OpraHJapbIHBIH KYMBICHIH Oaranay OOWBIHIIA
11K TaagaMalbIK pacimaepai KYprizy

IHocJie ycnemHoro 3apepuieHust Kypca
o0yyaromuecst Oyayr:

- TOHMMAaThb OCHOBBI  (DYHKIIMOHHPOBAHUS
3 PEeKTUBHOM CHUCTEMBI KOPITOPaTUBHOTO
yTIpaBIICHUSL.

- IPUMEHATH  OCOOEHHOCTH  OpraHH3aLNH
yIpaBlIeHUs] ~ KOpHOpalmped W ONUCHIBATH
MEXaHU3M  (DYHKIMOHMPOBAHUS  KOPIOpAIIHY;
UCMONB30BaTh ~ UHCTPYMEHTHI 3 QeKkTuBHOro
B3aMOJICHCTBHS COOCTBEHHHUKOB M MEHEIKEPOB
KOPIIOpaIlMy; CO3/1aBaTh CTPYKTYPHI BHYTPEHHEH
JOKyMEHTAIIHOHHOM CHUCTEMBI KOPIOPAaTHBHOIO
YIIpaBJICHUA

-OLICHUBATh  3(PPEKTUBHOCTh KOPIOPATUBHOIO
yIOpaBlIeHUs] B  KOMIIaHWW;  pa3padaThIBaTh
HalpaBJeHUsI ~ TOBBIIIEHUS  CYLIECTBYIOIICH
CHCTEMBI KOPIIOPATUBHOTO YIIPABJICHHS.

- TUIAHUPOBATh B OOJIACTH YIPaBIECHYECKOMN
JIEeATEIIbHOCTH KOPITOPAaTUBHBIMU
CTPYKTypamu

-00J1a71aTh HABBIKAMU (pOPMUPOBAHUSI
MPO3PavyHON CUCTEMBI B3aUMOJCHCTBUSA
COOCTBCHHHKOB M MEHEXKEPOB KOMITAHUH;
HaBBIKAMH BHEJIPEHHSI KOPITOPATUBHBIX
JIOKyMEHTOB; HaBBIKAMH MTPOBECHHUSI BHYTPEHHUX
AQHAJMTHYECKUX TIPOLETyp IO OIIEHKE paboTHI
KOPITIOPaTHBHBIX OPTaHOB yIIPABJICHUS

After successful completion of the course,
students will be:

- understand the basics of an effective corporate
governance system.

- apply the features of the organization of corporate
governance and describe the mechanism of
functioning of the corporation; use the tools of
effective interaction between the owners and
managers of the corporation; create the structures
of the internal documentation system of corporate
governance

- evaluate the effectiveness of corporate
governance in the company; develop ways to
improve the existing corporate governance system.
- plan in the field of management activities by
corporate structures

- have the skills to form a transparent system of
interaction between the owners and managers of
the company; the skills to implement corporate
documents; the skills to conduct internal analytical
procedures for evaluating the work of corporate
management bodies
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JIaFAblIapbIHa He 00Ty

Ilpepexeusummepi / [Ipepexeuszumot / Prerequisites

MCEHCI’)KMEHT

MCHCI?KMCHT

management

Kypcmuoiy kbickawa mazmynot / Kpamkoe codepcanue Kypca/ Course summary

Kopropanus HaPBIKTHIK OKOHOMHKA/IAF bl
WHTETPAIlMSHBIH ~ TUIMJI  HBICAHBI  pETIHJE.
KopropauusnapaslH TYCIHIMT MeH Typiepi,
onapaelH kiktenyi. Kopnopauus Xanbikapaslk
JKOHOMHUKAJIBIK KyHene. KopnopatusTik
O1pJIeCTIKTEp XK OHE MOHOIOIU3ALIUS Maceenepi.
Kopnopauusnel 6ackapyabl YHBIMAACTBIPYABIH
epekmienikTepi. KoprmopaTuBTIK KaKTBIFBICTAp.
KocinopsiHaapaplH ~ MHTErpanmus  MNpOLECiH
KOPIIOPAaTUBTIK Oackapy. KopnopatuTik
CTpaTerus: TYCIHIr1, 93ipiiey Ke3eHaepi, TypJaepi.

Kopnopanusa  kak
UHTErpallid B

spdextuBHas  dopma
PBIHOYHOM  DKOHOMHKE.
IlonaTne u  BHUOBI  KOpHOpaUMi, HX
KJIacCU (pUKaLus. Kopnopauus B
MEXIYHApOJHON HSKOHOMHYECKOM CHCTEME.
KopnopatuBabie 00beaMHEHUS U MPOOIEMBI
MoHononu3aui. OCOOEHHOCTH OpraHu3aluu
ynpasieHus: Koprnopauueid. KoprnopaTusHeie
koH(mukTH. KopnopaTuBHOe ympaBieHHE
OPOLIECCOM  MHTErpaluu  MpeaIpHsITHIH.
KopriopatuBHas crpaTterus: NMoHsATUE, STallbl
pa3pabOTKH, BUJIBI.

A corporation as an effective form of integration in
a market economy. The concept and types of
corporations, their classification. A corporation in
the international economic system. Corporate
associations and problems of monopolization.
Features of the organization of corporate
governance. Corporate conflicts.  Corporate
management of the enterprise integration process.
Corporate  strategy:  concept, stages  of
development, types.

Hocmpexeusummepi / [locmpekeuszumot/ Postrequisites

KomMmepuusibplK KbI3METTI YHBIMAACTHIPY JKIHE
TEXHOJIOTHUSICHI

Opranuzanus 1 TEXHOJIOTHUST KOMMeEpPYEeCKOi
NEATEILHOCTH

Organization and technology business

bazoaprama swcemexuiici / Pykogoodumens npozpammer/ Programme manager

CetitoBa I'.T

CeritoBa ['.T

ToosutoB K.T.
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Busznecmi yuvimoacmuipy / Opzanuzauusn ousneca/ Business organization

Oxy makcamol / Yueonan uenv/ Purpose

dopmupoBaHuE 3HAHUM 00

OCHOBOIIOJIAraloIIMX XapakTepUCTHK TOBapa,
COCTABJISIIOLIMX €r'0 NOTPEOUTEIbHYIO IICHHOCTD,
a TaKXKe WX U3MEHEHMH Ha BCEX dTarax
TOBaPOJBIIKCHHS.

@opMUPOBAHUE 3HAHUH 110 TEOPETUYECKUM
OCHOBaM Ou3Heca, OOydYeHHE HaBBIKAM
MPUMEHEHUS PAa3IMYHBIX TIPUEMOB U CPEICTB
yrpaBieHuss Ou3HecoM B chepe Oymymiei
npo)eCCHOHAIBHON JeSITENbHOCTH.

Formation of knowledge about the fundamental
characteristics of the product that make up its use
value, as well as their changes at all stages of
product movement.

namuoiceci / Pezyriomamul 06yuenus | Learning outcomes

Oxpimy
Kypcrsl CITTI asIKTaraHHaH KeHiH
OiriManymbLiIap:
- TayapTaHYABIH TEOPHUSUIIBIK XKOHE IICTEMEIIK
Heri3/1epiH, TayapJsap ACCOPTUMEHTIH
perjaMeHTTeHTiH Heri3ri HOPMAaTHBTEPI
TYCIHY;

- YHBIMHBIH TayapJIbIK acCOPTHMEHTIH OacKapy
KyHeciHae TayapiapAbl JKIKTE€y >KOHE KOJATay
onicTepl MEH SAICTEpiH MEHTepY;

- TayapAblH TYTBIHYIIBUIBIK  KYHJBUIBIFBIH
KYpallTBIH OHBIH HETI3r  CcHUIaTTaMallapbiH
HaKTHI aHBIKTay/a, TayapJapbIH
TYTBIH YIIBITBIK KacuerTepi MeH
KOPCETKIIITEPiHIH HOMEHKJIaTyPACBIH
aHBIKTay/a KY3bIPETTi.

ITocne ycmemHoro
o0yyaromuecst Oyayr:

3aBeplIeHHsl Kypca

-IIOHUMATh TEOPETUYECKUE U METOANYECKHE
OCHOBBI TOBapOBEICHHUS, OCHOBHBIE
HOPMAaTHBBI, periaaMeHTupyoue
aCCOPTUMEHT TOBAPOB,;

—BJIa/IETh prueMaMu U METOAAMHU
KJaccupuKanueil 1 KOIUPOBaHUS TOBAapoOB B
cucreme YIPaBJIECHUS TOBapHbIM

ACCOPTHMEHTOM OpraHu3allly;

— KOMIIETEHTHBIMH B YETKOM OIpe/leleHUN
OCHOBOIIOJIAralolIMX XapaKTepUCTUK TOBapa,
COCTaBJISIFOLIUX €ro IHOTPeOUTENbCKYIO
IIEHHOCTh, B ONpEACICHUU HOMEHKIATYyphl
HOTPEOUTENBCKUX CBOMCTB M IOKa3aTesen
TOBApOB.

After successful
students will be:
- understand the theoretical and methodological
foundations of commodity science, the main
standards governing the range of goods;

- master the techniques and methods of
classification and coding of goods in the
organization's product range management system;

- competent in clearly defining the fundamental
characteristics of the product that make up its
consumer value, in determining the nomenclature
of consumer properties and indicators of goods.

completion of the course,

Ilpepexeusummepi / [Ipepexeuszumot / Prerequisites

ATPOOHEPKICINTIK MEHEPKMEHT
CTpaTerusuibiK Kocmapiay

Al“pOHpOMI:IIlIJ'IGHHLIﬁ MCHCIKXMCHT
CTpaTeFI/I‘leCKOG IJIAHUPOBAHHUC

Agribusiness management
Strategic planning

Kypcmuiy Kvickawa mazmynwt / Kpamrkoe cooepacanue kypca/ Course summary

busnec TyprepiHiH TYCIHIN JKOHE JKIKTelyi,
OHBIH JaMyblH yHbIMAacTelpy. OpTa koHe
IIaFBIH OW3HECTI YUBIMAACTBIPY. BeHuypIibIK
Om3HecTi yWbIMIAcThIpy. bBusHecti Kyprizy
dopmanapsl. buszHec cyObekTuiepiH TipKey
TOpTiOi, KOCIMOPBIHHBIH OAHKPOTTBIFBl KOHE

[Tonstne m winaccudukanus BUIOB OM3HECA,
opranu3anusi ero pasButus. OpraHuzanus
cpenHero u Mayioro OusHeca. OpraHuzanus
BeHUypHOro OwusHeca. @DopMbl BeICHUS
6usneca. [lopsimok peructpanuu cyOBbEKTOB
OusHeca, OaHKPOTCTBO W  JIUKBUAAIUS

The concept and classification of business types,
the organization of its development. Organization
of medium and small businesses. Organization of
venture business. Forms of doing business. The
procedure for registration of business entities,
bankruptcy and liquidation of the enterprise. The
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TapaThUIYbI. busnec uH(QpaKypbUIbIMBL. | ipeanpustus. Mudpactpyktypa Owusneca. | infrastructure  of  the  business.  Business
busnecri Oackapy. busnec-xocmapiay | Yrpaenenue Ousnecom. OcHOBbI OusHec- | management. Fundamentals of business planning.
Herizgepi. KapkblUiblK KaMTamachl3 €Ty oHe | ruaHupoBanus. dunancoBoe obecrieuenue u | Financial support and business performance
OM3HECTIH THIMIIIITIH Tanaay. aHamm3 3 ekTuBHOCTH On3Heca. analysis.

Hocmpexeusummepi / [locmpekeuszumot/ Postrequisites

backapymbuiblK Tanmay

YrpaBiieHUECKUI aHAJINA3

Managerial analysis

bazoaprama scemexuiici / Pykogooumens npozpammer/ Programme manager

CeiitoBa I'.T.

‘ CeiitoBa I'.T.

CeiitoBa I'.T.
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Kommepuuanvik Koizmemmi yiusimoacmuipy yHcone mexnonozusacol / Opanuszayus u mexHonocus kommepueckou oeamenvnocmu / Organization

and technology business

Oky makcamuwt / Yueonasa yenv/ Purpose

Ketepme xoHe Oemnmek cayna
KOCIITOPBIH/IAPBIH/Ia KOMMEPIHSUIBIK KbI3METTI
YHUBIMIACTBIPY XKOHE TEXHOJIOTUSACHI CallaChIHIA
TEOPUSUIIBIK KOHE MPAKTUKAJBIK O1TiMl
KaJIBIITACTBIPY, COH/AAM-aK CTyIeHTTepre Tayap
KO3FaJIbICBIHBIH OpTYpJli OybIHAAPBIH/AA caya
IPOLIECTEPIH YTHIMABI YHBIMAACTHIPY KOHE
TEXHOJIOTHSICHI OOMBIHINA MPAKTHKAIIBIK
JArAbLIAPAbI YHPETY.

®dopMmupoBaHue TEOPETHUECKUX u
MPAKTUYECKUX 3HaHUU B obnactu
OpraHu3allMi U TEXHOJOTMH KOMMEpPYECKOMH
JESITETPHOCTA Ha MPEANPHUSATUIX ONTOBOH WU
PO3HUYHOW TOPTOBJIHM, a TAaKXKE TPUBHUTHE
CTyJ€HTaM MPaKTUYECKUX HaBBIKOB
paIMOHAILHOM OpraHU3alMid M TEXHOJOTUHU
TOPrOBBIX TPOIIECCOB B PA3UYHBIX 3BEHBIX
TOBAPOBUKEHUS.

Formation of theoretical and practical knowledge
in the field of organization and technology of
commercial activities at wholesale and retail trade
enterprises, as well as instilling in students
practical skills of rational organization and
technology of trade processes in various parts of
the commodity movement.

Oxvimy

Hamuoceci / Pesynemamot 00yuenus | Learning

outcomes

Kypcrsl coTTI KeiliH
OimiMadymbLIAp:

- Tayap KO3FaJIbICBIHBIH OPTYpJil OybIHAApBIHIA
KOMMEPIUSIIBIK KbI3METTI YHBIMAACTBIPY *KoHE
cayJia TPOIECTEPiHIH TEXHOJOTHSICHI OOWBIHINA

TEOPUSIIBIK O151iMi O0ITyBI THIC;

asgsKTaraHHaH

- HaKTbhl cayJa JKOHE KbI3MET KepceTy
HBICAaHJAPBIHJA ©3 OUTIMIEPIH KY3€re achlpy bl
YHpeHy;

- KOMMEPLHSIIBIK KbI3METTI YTHIM/IBI
YHUBIMIACTBIPYIbl XKY3€re achlpa ajajbl >KOHE
KETKI3yIIIEpMEH Oencenl cayna

KOMM yHHKAIMSUTAPBIH JKYPri3e ajaaibl )KoHe
BIKTHMAJI TOYCKEJJEP/i €CKEPE OTHIPHIIN, CATHII
aJTyIIbLIap Tayap KO3FaJIbICHIHBIH QPTYPJIi
OybIHApBIH/A.

IHocae ycnemHoro
odyyaromuecst Oyayr:
HUMCETH TCOPCTUYCCKHUE 3HAHUA 110
OopraHuzalun KOMMGp'—ICCKOﬁ ACATCIIBHOCTU U
TE€XHOJOI'nu TOPTOBBIX mponeccoB B
Pa3IUYHBIX 3BEHBAX TOBAPOABUKCHHUS,

- HaydaTbCia pCaIM30BaTb CBOU 3HAHUSA Ha
KOHKPETHBIX 00BEKTaX TOPTOBIIHM U yCIYT;
CMOTYT  OCYUIECTBIISAITh  PallMOHAIBLHO
OpraHM3aIMI0 KOMMEpPUECKON JesTeIbHOCTU
u, POBOJIUTH AKTHUBHbBIE TOpProBbIe
KOMMYHUKAIIUHU C MOCTaBIIMKAMU 1
MMOKYIIaTCJsIMU C Y4CTOM BO3MOKHBIX PHCKOB
B pa3JIMYHbIX 3BCHbAX TOBAPOJABUKCHUA.

3aBeplIeHHs1 Kypca

After successful
students will be:

- have theoretical knowledge of the organization of
commercial activities and the technology of trade
processes in various parts of the commodity
movement;

- learn to implement their knowledge on specific
objects of trade and services;

- they will be able to efficiently organize
commercial activities and conduct active trade
communications with suppliers and

buyers, taking into account possible risks

in various parts of the commodity movement.

completion of the course,

Ilpepexeusummepi / [Ipepexeusumot / Prerequisites

Kopnopatustik 6ackapy

KopnopatusHoe ynpaBieHue

Corporate governance

Kypcmuiy kvickawma mazmynst / Kpamkoe cooepacanue kypca/ Course summary

KomMmepuusiabplK KbI3METTIH MOHI MEH Ma3MYHBI.
Kommepuusnsik Kpi3merTeri maptrap. Kerepme

CymHOCTh M cofiep)KaHhe KOMMeEpUecKoi
JESITETbHOCTH. J|OrOBOPBI B KOMMEPUECKOM

The essence and content of commercial activity.
Contracts in commercial activity. Commercial

28




CaTBIIT ATy )KOHE caTy OONBIHIIIA KOMMEPIUSIBIK
JKYMbIC. beiek cayma KocimopbIHAApbIHIAFbI
KOMMEPIUSIBIK ~ KyMbIC. KeTepme  koHe
KOMMEPIUSIBIK  KYPBUIBIMAAPABIH  CBHIPTKBI
SKOHOMHKAIBIK KbI3MeTi. Tayapiapasl eTKizy
OOMBIHINIA KapHaMaJbIK-aKIapaTThIK KbI3METTI
yibimaacteipy. Cayaanarsl blabic koHe bLaBIC

nearensHocTH. Kommepueckass paborta 1o
ONTOBBIM  3aKylmKaM M IpOJaXaM.
Kommepueckass pabota Ha mOpeanpuUsTUIX

PO3HUYHON TOPI'OBJIU.
BremneskoHOMUueckas NEATEIbHOCTh
ONTOBO -  KOMMEPYECKHX  CTPYKTYp.

Opranuzanusi pekJaMHO-HH()OPMaIIHOHHON

work on wholesale purchases and sales.
Commercial work at the enterprises of retail trade.
Foreign economic activity of wholesale and
commercial structures. Organization of advertising
and information activities for the sale of goods.
Packaging and packaging operations in trade.
Organization of cargo transportation. Technology

onepaumsuiapbl.  JKykTepai — TachIManmaydbl | AeATENbHOCTH 1O cObiTy ToBapoB. Tapa m | of warehouse operations. Retail trade network. The
yisiMaacteipy.  KoiimMa  omepainusiapblHBIH | TapHbIC orepanuu B tToprosie. | structure and basics of technological store
TEeXHONOrWsChl.  bemmexk  cayma  skemici. | OpraHusainus MePEeBO30K rpy3oB. | layouts. Technological processes at retail trade
KypbUIBIMBI KOHE TEXHOJIOTUSIIBIK Texuomnorus CKJIQJICKUX ormepanuii. | enterprises
JOYKEHIEepAiH  opHamacybl. benmek cayna | Po3Hudnas ToproBas ceTb. YCTpPOMCTBO U
KOCIITOPBIH/IaPbIHAAFbI TEXHOJIOTUSUIBIK | OCHOBBI TEXHOJIOTHYECKUX
nporecrep IUIAHUPOBOK MAara3uHOB. TeXHOJOrH4ecKue

IpPOIECCHI  HAa  PO3HUYHBIX  TOPrOBBIX

P PUATHSX

Hocmpexeusummepi / Ilocmpexeuszumot/ Postrequisites

KOMMCPIUAJIBIK MEHCIKMCHT

KOMMCEPY €CKUH MEH €I KMCHT

commercial management

bazoaprama swcemexuiici / Pykogooumens npozpammer/ Programme manager

VrebaeBa XK.A. ‘

Kankabaesa A.E

ToosutoB K.T.
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JKocnapaay scyieci | Cucmema nnanuposanus | Planning system(English)

Oxy makcamol / Yueonan uenv/ Purpose

YHIBIMIaF bl KbI3METTI JKOCTapayiblH
TEOPUSJIBIK JKOHE MPAKTUKAJBIK Macenemnepi
OOHWBIHINIA CTYASHTTEPAl NaspiayablH KaxeTTi
JeHreiiiH, Oypblc OacKapylIbUIBIK IIELIIMAEp

o0ecrneunThb HEO0OXOIUMBIH YpOBEHb
HOATOTOBKU CTYACHTOB IO TEOPETUYECKUM U
NPAaKTHUYECKUM  BONPOCAM  IUIAHUPOBAHMS

JIeATeIbHOCTH B OpraHU3aluu, ero Gopm u

provide the necessary level of training for students
on theoretical and practical issues of planning
activities in the organization, its forms and
methods of implementation, aimed at creating
opportunities for making the right management
decisions.

After successful
students will be:
- understand the general concept of strategic

completion of the course,

KaObuTIAYy YIIiH MYMKIHIIK Kacayra | METOJIOB OCYIIECTBJICHUSI, HANPABICHHBIX Ha
OarpITTaNFaH OHBI Ky3ere aChIPY/ABIH | CO3JJaHUE BO3MOXXHOCTH JUIS  NPUHSATHUS
HBICAaHJApPbl MEH SIICTEPiH KAMTaMachl3 €Ty. MPAaBIJIBHBIX YIIPABICHYECKUX PEIICHUN.
Oxvimy nomuoiceci / Pezynomamut o0yuenus | Learning outcomes

Kyperbi COTTI asiKTaraHHaH keiiin | [Tocsie ycmemHOro 3aBeplieHHsi KYypca
OiriManymbLiIap: oOyuaronuecst Oyayr:

- CTpaTerWsUIblK  KOCMApiayAblH  JKadIbl | —  [OHUMATb OOIIYI0  KOHLEHIUIO
TYKBIPBIM/IaMaChIH KOHE KOCIapiiay | CTpaTerHuecKoro IJIaHUPOBAHHUS U TMOPSIAOK

CTPATErUsChIH d31pJiey TOPTIOIH TYCIHY;

-yibIM  KBI3METIHIH  OM3HEC-XochapiapblH,
JKBUIIBIK CMETAChIH (O0DKETIH) KYPY.
- xKocrapriay CTpaTerusiCblH azipiey

JIaFAbUTAPBIH MEHTEpYy.

- KbICKa Mep3iMJl, OpTa Mep3iMIl KOHE Y3aK
Mep3IM/II TEepPCIeKTUBaa YHBIMHBIH KBI3METIH
ocrapray cajachlHIa KY3bIPETTi.

pa3pabOTKK CTpaTEruy IIAHUPOBAHUS;

— COCTaBJIATh OM3HEC-TIAHBI, TOJIOBYIO CMETY
(Or0/1KET) NEeSITEIbHOCTH OpraHU3aIlHH.

— BJIJICTh HAaBBIKAMHU Pa3pa0OTKH CTPATETHUU
TUTAHUPOBAHUSL.

—KOMIICTCHTHBIMA B OOJIACTH TUIAHUPOBAHHUS
JEeSITEIbHOCTU OpraHu3aIuu B
KPAaTKOCPOYHOH, CPEIHECPOUHOM U
JIOJITOCPOYHOM MepCIeKTUBE.

planning and the procedure for developing a
planning strategy;

- make business plans, annual estimates (budget) of
the organization's activities.

- master the skills of developing a planning
strategy.

competent in the field of planning the
organization's activities in the short, medium and
long term.

Ilpepexeusummepi / [Ipepexeuszumot / Prerequisites

JKoOaneIKk MEHEIKMEHT

‘ IIpoeKTHBIN MEHEIKMEHT

| Project management

Kypcmuiy kvickama mazmynst / Kpamkoe cooepacanue Kypca/ Course summary

XKocnapnay xyiecine kipicne. JXocmapnay
JKYHeCiHIH TeopusiblK Herizgepi. Kocmapmay
npoleci JKOHE OHBIH Ma3MyHBL. CTpaTerusiibik
JKOCTIapiiay JKOHE OHBI iCKe achIpy. busHecrti
JKocmapiay JKoHE  OHBI  Ky3ere  achIpy.
Taktukansik (JKemen) »xocmapiay KoHE OHBI
ICKe achIpy.

Beenenne B cucremMy  IUITaHUPOBAHUS.
Teopetnueckue OCHOBBI CHUCTEMBI
miaHupoBanus. [lponecc mniaaHupoBaHus H
ero colepiKaHue. Crpareruueckoe
IJIAaHUPOBAHUE W €ro peanusauus. busnec-
MJIaHUPOBAHUE u ero peanu3anus.
TakTnueckoe (OmMepaTUBHOE) TMJIAHUPOBAHUE
U €ro pean3alusl.

Introduction to the planning system. Theoretical
foundations of the planning system. The planning
process and its contents. Strategic planning and its
implementation. Business planning and its
implementation. Tactical (operational) planning
and

30




Ilonnin epexwenikmepi / Ocobennocmu oucyunaunwt/ Course features

KOMMEPIUSIBIK MEHEHKMEHT KOMMEPYECKHUI MEHEIKMEHT ‘ commercial management
bazoaprama swcemexuiici / Pykogooumens npozpammer/ Programme manager
TobsutoB K.T. ‘ ToosutoB K.T. ‘ ToosutoB K.T.
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Mapxkemunzmix manoay / Mapkemunzosuwiit ananus/ Marketing analysis

Oxy makcamul / Yueonan yenn/ Purpose

Kacinrix KbI3MET Kyiecinmae JYpBIC
MapKETUHITIK menrmaep KaObUIIayFa
MYMKIHAIK jKacayra OaFbITTaiFaH YHBIMIAFBI
MapKETHHITIK TalAayAblH TEOPUSIIBIK IKOHE
NPAaKTUKAIBIK ~ MOceleepi, OHbl  XKYprizy
HBICaH/1aphl MEH snicrepi OolbIHIIIA
CTYIEHTTEpAl JaspliaylblH KaXeTTl JAeHTeHiH
KaJBIITACTBIPY

dopMmupoBaHue HEOOXOIUMOr0  yPOBHS
MMOATOTOBKH CTYACHTOB IIO TCOPECTUYCCKUM U
MPAaKTUYECKUM BOIPOCAM MApPKETHHTOBOTO
aHalM3a B OpraHu3anuu, ero ¢opmMaM H
METOJaM BCACHMUA, HaIIpaBJICHHBIX Ha
CO34aHHuC BO3MOXHOCTH JJISL IMPUHATU A
NPaBUIBHBIX MAapKETHHIOBBIX pEUICHUH B
cucTemMe npodeccoHambHOM eI TeIbHOCTH

Formation of the necessary level of training of
students on theoretical and practical issues of
marketing analysis in the organization, its forms
and methods of conducting, aimed at creating
opportunities for making the right marketing
decisions in the system of professorial activity

Hamudiceci / Pezyniomamot 06yuenusn | Learning

outcomes

OKpimy
Kyperbi COTTI asiKTaraHHaH Keiin
OimiMasymbLIap:
- MAapKeTUHITIK TajJayAblH MaKcaThl MeH

Ma3MYHBIH, OHBIH OJliCTepi MEH TOCUIIEpiH,
COHJal-aK aKmapaTThIK 0a3aHbl TYCIHY;

CaThIll AJyIIbIJIApFa, OJIAPABIH KaJlayblHa,
Tayapyjap MEH Tayap cascaTblHA, aCCOPTUMEHT
IIeH acCOPTUMEHT casicaThblHa, Oara cascaTblHa,
OTKI3y JKOHE OTKI3y cascaTblHa, MapKETUHITIK
KOMMYHUKalMsIapFa, O9CEKENECTIK  OpTaHBbI
Oarasiayra Tajmay xacai 0iny;

-MapKeTUHITIK OpTaHbl Tajlay MaKcaTTapblH
KOI0; MapKeTHMHITIK aKNapaTThl JKUHAY JKOHE
TaJAay; MapKETUHITIK 3epTTeyJIep/ie KOFaMIIbIK
mikipre koHe  (OKyc-TomTapra
KYPri3y AarabliapbiHa ue 60y.

cayajHama

IMocne ycmemmHoro
odyyaromuecs: Oyayr:
—I[IOHUMATh e coziepKaHue
MapKEeTUHIOBOI'O0 aHaJU3a, €ro METOoAbl U
IPUEMBI, a TaKke HH()OPMALIMOHHYIO 0a3y;
—yMETh NMPOBOAUTH AHAIN3 MOKYyMaTelen, uX
INPEAIOYTEeHU, TOBApPOB WM  TOBAPHOM
MOJMTHKHU, aCCOPTUMEHTA U aCCOPTUMEHTHOMN

3aBepuIeHHsT Kypca

nu

NOJUTHKY, I[€HOBOW TIOJIMTUKH, CObITA U
COBITOBOM MIOJINTHKY, MapKETHHI OBBIX
KOMMYHHUKAIIMM, OLEHKY  KOHKYPEHTHOMH
Cpeabl;

—00J1alaTh HaBbIKAMU IIOCTAHOBKU Iielieit
aHalM3a MapKeTWHTOBOW cpensl; cOopa
aHalM3a  MapKEeTHHTOBOH  WHpOpManuu;
IPOBEICHHEM  ONPOCOB  OOIIECTBEHHOIO
MHEHUS M (OKyC-TpynIil B MapKETHHIOBBIX
UCCIIC/IOBAHUSX.

After successful
students will be:
- understand the goals and content of marketing
analysis, its methods and techniques, as well as the
information base;

- be able to analyze customers, their preferences,
products and product policy, assortment and
assortment policy, pricing policy, sales and sales
policy, marketing communications, assessment of
the competitive environment;

- have the skills to set goals for analyzing the
marketing environment; collect and analyze
marketing information; conduct public opinion
polls and focus groups in marketing research.

completion of the course,

Ilpepexeusummepi / [Ipepexeusumot / Prerequisites

MapKETHHT ‘ MapKETUHT ‘ marketing
Kypcmuiy kvickawma mazmynst / Kpamkoe cooepacanue kypca/ Course summary
MapkeTHHTTIK ~ TajamayaslH  Makcatel  MeH | Llenmn u comepskanue mapkeTwHroBoro ana- | Objectives and content of marketing analysis,
Ma3MYHBI,  CaTBIl  alyIIbLIapAbl  Tajjay. | JW3a, aHaau3 IMOKymaTeneld. AHamu3 KOHKY- | customer analysis. Analysis of competition and
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bocekenecrik meH Oocekenmectepai  Tajuay.
Tayapmap MeH Tayap cascaThlH Taljay.
ACCOPTUMEHT TII€H aCCOPTUMEHT CasiCaThlH
tannay. bara cascateiH Tangay. Cary xkoHe caTy

casiCaThIH Tannay. MapkeTHHITIK
KOMMYHUKaIMsuapapl Tangay. KocinmopbelHHBIH
YKapHaMacblH Tannay. Kacinopsinaarbl

MapKETUHITI YHBIMIACTBIPYbl TAJIJAY.

PEHLIUN M KOHKYPEHTOB. AHalu3 TOBapoB U
TOBAPHOM IOJUTUKH. AHAJIM3 aCCOPTUMEHTA
U ACCOPTUMEHTHOM IOJIUTUKH. AHaIu3
IIEHOBOM MOJUTUKH. AHamu3 cOblTa U
COBITOBOM  MOJIMTHKU. AHamM3  Mapke-
TUHTOBBIX KOMMYHUKalUi. AHaJIN3 peKIaMbl
HPEIIPUSATHUS. Anamus OpraHu3anuu
MAapKETUHTa Ha IPEAIPUATUN

competitors. Analysis of products and product
policy. Analysis of the assortment and assortment
policy. Analysis of pricing policy. Analysis of
sales and sales policy. Analysis of marketing
communications. Analysis of the company's
advertising. Analysis of the organization of
marketing in the enterprise.

Hocmpexsuzummepi / Ilocmpexsuszumut/ Postrequisites

KOMMepL[I/IfLHBIK MCEHCIXKMCHT

Kommepuecknii MEHETKMEHT

Commercial management

Jlorucruka Jlorucruka Logistics
bazoaprama scemexuiici / Pykosooumens npozpammer/ Programme manager
Yrebaera XK. A. KankabaeBa A.E. To6butoB K.T.
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Kanpaslk casicat/KaapoBasi mosintuka/ Personnel policy

Oxy makcamol / Yueonan uenv/ Purpose

OUTIMA1 TYpakTbl JKaHAPTY JKOHE KOFaM/Ibl
JKAHFBIPTY JKaFJaiiblHAa OLTIM  alyHIbLIapabiy
Kazakcrtan PecniyOnukacelHIaFbl KaJp cascaTblH
OackapylblH TEOPHSUIBIK KOHE 9IICTEMENIK
HETi3/IepiH MEHrepyiH KaJbIITacThIPY.

dbopMupoBaHue 3HaHUU YCBOCHHE
00yYaIOIIMHUCSI TEOPETHY ECKUX u
METOAMYECKUX OCHOB YIPABJICHHs KaJpOBO
nomutukod B PecnyOomukn Kazaxcran B
YCIOBUSIX MOCTOSHHOTO OOHOBJIEHUSI 3HAHUU
Y MOJICpHU3AIIMK O0TIIECTBA.

formation of knowledge mastering by students of
the theoretical and methodological foundations of
personnel policy management in the Republic of
Kazakhstan in the conditions of constant updating
of knowledge and modernization of society.

After successful
students will be:
- understand the planning of the business career of
the staff in the overall strategy for the development
of the country's human resources potential;

- apply in practice the principles and criteria for the
development of human resources, the technology

completion of the course,

of human resources management;

- evaluate the development of various programs for
more effective management of the division's
personnel

- plan HR policy planning for optimal use of
human resources potential,

Oxvimy nomuoiceci / Pezynomamut o0yuenusn | Learning outcomes
Kypersi CITTI asiKTaraHHaH keiiin | [Tocsie ycmemHOro 3aBeplIeHHsi KYypca
OiriManymbLiIap: oOyuaronuecst Oyayr:
- eNIIH KaJpJbIK QJIEYeTiH JaMBITYABIH JKaJIbl | -TIOHUMATh IUTAaHUPOBAaHUE JI€TI0BOI
CTpaTeruschbiHIa MIePCOHAJIIBIH ICKepIIiK | Kapbephl IepcoHajga B 0OIIed cTpaTeruu
MaHCaOBIH YKOCMapiayabl TYCIHETIH O0oJabl; pa3BHUTHS KaJPOBOI0 MOTEHIIMAIA CTPAHBI;
- KQApJBIK QJIEYeTTi AaMBITy KaFUAaTTapbl MEH | -MPUMEHSATh Ha TMPAKTUKE NPUHIUNBL |
KpUTEpUIIepiH, KaApiblK oeyeTTi OacKapy | KpUTEpUHM Pa3BUTHUS KaJpOBOro MOTEHIHUAA,
TEXHOJOTHSCHIH ~ MpakTUKaga  KOJJIAHATBHIH | TEXHOJIOTHIO yIIpaBJICHUS KaJ[pOBBIM
Oonanpl; MMOTEHI[UAJIOM;
- OemimIe KbI3METKepJepiH THIMII Oackapy | -OLIEHUBATh pa3paboTKu pa3IuYHBIX
YIIH opTypi Oarapiamanapibly | mporpaMMm  aiad  Oonee  3(PPEKTUBHOIO
o3ipsiemernepiH Oaranail anaTbiH 0oJyaabl YIPABJICHHUs IIEPCOHANA TOAPA3AECICHUS
- KaJpJbIK QJIYeTTi OHTaibl MaiifanaHy YIIiH | -TJIaHUPOBATh KaJpOBOH  TTOJMTHKHU
KaJIpIBIK CasiCaTThl KOCTapiai anaTelH 00NMaabl | TUIAHUPOBAHUS IS ONTUMAJILHOT O

- JkaHa OuTiM aJly JaFdbUIapbIH JKOHE KaJp
casicaTbIHIa 3aMaHayH TEXHOJIOTHSLIAPIbI
KOJIJIaHy KaOlJeTTepiH MeHrepy;

WCIIOJIb30BaHUsI KaJPOBOT 0 MOTEHIINAA,
-00J1aJaTh HABBIKAMH TMPUOOPETEHUST HOBBIX
3HAHUW W  CHOCOOHOCTSIMH  TIPUMEHEHUS
COBPEMEHHBIX  TEXHOJOTUM KaJpOBOH
MOJINTUKE;

B

- have the skills to acquire new knowledge and the
ability to apply modern technologies in personnel

policy;

Ilpepexeuzummepi / Ilpepexeusumot / Prerequisites

MCEHCI’)KMECHT

MCHCI?KMCHT

management

Kypcmuoiy kbickawa mazmynot / Kpamkoe codepycanue Kypca/ Course summary

Kanp casicaTeiHBbIH TYyCiHINT MeH MoHI. Kanp
CasiCaThIHBIH  DBOJIIOLUSICHI Kaszakcrtan
PecnyOnukachiHaarbl MEMJIEKETTIK KaJIp

[IoHATHE M CYIIHOCTH KAaJApPOBOM IOJUTHKH.
OBOOLHS KaJpoBOU MOJIUTUKU
['ocynapcTBeHHass KaapoBas IOJIWTHKA B

The concept and essence of personnel policy. The
evolution of personnel policy . State personnel
policy in the Republic of Kazakhstan. The
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casicatbl. ~ YWBIMHBIH  KajapiblK  cascaTel. | Pecniyonuke Kasaxcran. Kagposas monutuka | organization's personnel policy. HR audit in the
¥YiibIMaarel KaapiblK ayauT. Kaapislk cascaTTbl | OpraHU3aIiyH. Kanposerit ayJIuT B | organization. The importance of personnel audit
iCKe achIpy YIIiH KaJPJIbIK ayUTTiH MaHbI3bI opranm3aiuu. 3HaueHue Kajposoro ayauta | for the implementation of personnel policy

JUTSL peajin3alliy KaJpOBOH TOJIUTHKH

Hocmpexeusummepi / [locmpekeuszumot/ Postrequisites

Konak yii-meiipamxana OU3HECIH YHBIMIACTBIPY Opranu3anus ToOCTHHHYHO-PECTOPAHHOTO Organization of hotel and restaurant business
Ou3Heca
bazoapnrama scemexuiici / Pykosooumens npozpammet/ Programme manager
Ceiitoa I".T | CeiitoBa I'.T | To6su108 K.T.
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ArpapJsbIK CeKTOPAbIH IKOHOMHKACHI MEH MEHEIKMEHTi / JKOHOMHMKA U MEHEJAKMEHT arpapHoro cekropa/ Economy and management of

agrarian sector

Oky makcamuwt / Yueonasa yenv/ Purpose

caiaJiarbl YKOHOMHMKAJIBIK KAThIHACTAP TYpPAaJIb
UISSHbI OHBIH CpEKIICITIKTEePiH, COHJai-aK
MEHE/DKMEHTTIH  epeKkie  Typi perinae
Oackapy/Ibl €CKepe OTBIPHII KaJIBIITACTHIPY

dbopMupoBaHUe TpeCTaBICHU I 00
SKOHOMHYECKHX OTHOIIEHUSAX B OTpPACiId C
YUeTOM €€ CrenupuIeckux ocoOEHHOCTEH, a
TaK)KE MEHEIKMEHTa, Kak 0co0oro BHjA
yIpaBJICHUS

formation of ideas about economic relations in the
industry, taking into account its specific features,
as well as management as a special type of
management

Hamudiceci / Pezyniomamul 06yuenus | Learning outcomes

OKpimy
Kypersi CITTI asiKTaraHHaH Keiin
OiriMmanymblap:
- KOCIIIKEPJIIK TOKIpuoOE 00BEKTUBTI
9KOHOMUKAIIBIK 3aHJapIbIH acep eTy
MEXaHU3MIH TMaijajaHy  Heri3jaepiH  Ourin
TYCiHenl;
- aybUIILIAPyalIbUIbIK OHIIPICIHIH
SKOHOMHKAJBIK THIMAUITIH aHBIKTal JKOHE
KOJIJIaHYy;

-9)KOHOMHUKAQJIaFbl KEIIMCI3 Karaaiiapibl JKOHE
TOYEKeNIUTIKTI Oaranay ;

- MEHEDKMEHT  JaFJbUIapblH  MEHIepei;
OackapyIblH HETi3r1 QYHKIMSIIAPbIH KEeTUIAIpY,
KaHXKaJAbl KOHE TOYEeKeNAUIK >KaFaaiaapabl
KYHAETIKTI JKYMbICTa WLIENly JaF[blIapblHa He
OoJapl.

IMocne ycmemmHoro
oOyuyaromuecs Oyayr:

3aBepuIeHHsT Kypca

-  TOHUMATh  OCHOBBI  HCIIOJb30BAHHS
MeXaHu3Ma neicTBus OO0 BEKTUBHBIX
SKOHOMUYECKHMX  3aKOHOB B  IIPAKTHKE
X035CTBOBAHHS.

- MPUMEHATH 9KOHOMHUYECKYIO
3¢ HEKTUBHOCTH CEJIbCKOXO035I1CTBEHHOT O
MPOM3BO/ICTBA,

-OLICHUBATh HETaTUBHOE BO3/ECHCTBHE PUCKOB
Y OIIACHOCTEN B DKOHOMHUKE;

-00nanath HaBbIKaMU yIpaBJeHHUS,
COBEpIICHCTBOBAHUSA  TIJIaBHBIX  (pyHKUIUH
yIpaBlIeHHs], pa3peliatb KOH(IUKTHbIE U
KPUTUYECKHE CHUTyallud B IIOBCEIHEBHOMN

pabote

After successful
students will be:
- understand the basics of using the mechanism of
action of objective economic laws in business
practice.

- apply the economic efficiency of agricultural
production;

- assess the negative impact of risks and hazards in
the economy;

- possess management skills, improve the main
management functions, resolve conflict and critical
situations in everyday work

completion of the course,

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

arpoeHEePKICINTIK MEHEHKMEHT

anOHpOMBIHIHCHHBIfl MCHCIKMCHT

agro-industrial management

Kypcmuiy Kvickawa mazmynnt / Kpamrkoe cooepacanue kypca/ Course summary

ArpoduepkocinTik  kemeH. AOK
[[TapyambuIbIKTaH I PY/IbIH
TETITIHIH  DKOHOMHUKAJIBIK
[IapYyalbUIBIFBIHBIH ~ HETI3T  JKOHE alfHaJIbIM
KanuTaiabl. VHBECTULHMSAIBIK  casicaT JKoHE

Kypaeni cameimaap. EHOek pecypcrapsl, eHOEK

HapBIK.
HAPBIKTHIK
Herizuepi.  Aybin

ArponpoMBIIIJIEHHbIA KOMIUJIEKC. PBIHOK B

AIIK. PuiHOYHBII MEXaHU3M
X0351CTBOBAHHS. [IpousBoacTBEHHBIE
pPECYPCBI  arpapHoro CeKTopa: 3EMEJIbHBIE,

MaTepuaibHble (OCHOBHBIE U OOOPOTHBIE
cpencTtBa), TpyaoBble. MHTeHcudukamus u

Agro-industrial complex. The market in the agro-
industrial complex. The market mechanism of

management.  Production resources of the
agricultural sector: land, material (fixed and
working capital), labor. Intensification and

scientific and technological progress in agriculture.
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SHIMALIITL. WNHuTencu ukanuys JKOHE
aybUIIIAPYyaIIbLIbIFbIHIAFbI FBUIBIMU -
TEXHUKAJBIK Tporpecc. ArpapiblK 3SHIIpicTeri
TayapibIK >KOHE JKalmbl 3HIM, OHBI 3TKI3YAIH
dbopmanapsl. AOBK OpHAJaCTHIPY,
MaMaHAaHJIBIPY, KOHIICH TPAIUSTIaHIBIPY,
KOOTIepAIIHsI )KOHE HHTETPaIlsl.

Hay4YHO-TEXHUUYECKHI MpOrpecc B CEIbCKOM
xo3siicTBe. BanoBasi U ToBapHas MpOAYKIUA
arpapHoro  npou3BojACTBa, (GOpMBI €€
peammzanuu. Pasmenienue, cnenuanusanus,
KOHIICHTpAIMsA, KOONepauusi U UHTErpalus B
AIIK.

Gross and marketable agricultural production,
forms of its implementation. Placement,
specialization, concentration, cooperation and
integration in the agro-industrial complex.

bazoaprama scemexuiici / Pykogodumens npozpammer/ Programme manager

CenitoBa I'.T

‘ CeiitoBa I'.T

To6su10B K.T.
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Hunosauusnvix menedyncmenm / Hnnosauuonnolii menedncmenm / Innovation management

Oxy makcamol / Yueonan uenv/ Purpose

CryneHTTep/ie MHHOBALUSIIBIK KbI3MET KOHE
WHHOBAIMIIap/sl OacKapy TETiri Typabl
TYCIHIKTEP/1 KaJbIITACTBIPY, HHHOBAIUSITBIK
MEHEDKMEHTTIH YHBIMIIBIK-3KOHOMHKAJIBIK
MOJIEIIIMEH TaHBICY, KOCIOU KbI3MET
KarIalbIHIa MHHOBAIMSIAP/IBIH THIMIUTITIH
Oarasiay/ia JarapUIapabl JaMbITY

DopMHUPOBAHUE Y CTYJECHTOB NPEACTABICHUS
00  VHHOBAIMOHHOW  JIEATENBHOCTH U
MEXaHM3ME€  YIPaBJECHHS  HWHHOBALMIMHU,

3HAaKOMCTBO C OpraHnu3alMOHHO-
9KOHOMHUYECKOMN MOACIBKO HMHHOBAIIMOHHOI O
MCHCI’)KMCHTA, PAa3BUBUTUC HABBLIKOB B

oueHke 3¢G(dekTUBHOCTH HMHHOBAalMH B
YCJIOBUSIX TPO(ECCHOHAIBLHOM eI TEIbHOCTH

Formation of students understanding  of
innovation activity and the mechanism of
innovation management, acquaintance with the
organizational and economic model of innovation
management, development of skills in assessing
the effectiveness of innovations in the context of
professional activity

OKpimy

Hamudiceci / Pezyniomamul 06yuenus | Learning outcomes

Kyperbi COTTI asiKTaraHHaH Keiin
oiniManymbLiap:

-UHHOBAIUSUIBIK  MEHEIKMEHTTIH TEOPHUSLIBIK
HEri3JepiH, WHHOBALMSJIAPIAbIH  THIMALIITH
Oarasiay oJlicTEeMECiH, BEHUYPJIBIK KoHEe Ou3Hec-
HepilTeNiK  KapKbUIaHJBIPY  MPOILECTEPIHIH
MOHIH TYCIHY;

- yakpIT mIeHOepiMEH HAKThl HIEKTENTeH ©OHIM
peTiHae MHHOBALUSIHBIH €pEeKILIETIKTEPIH
Oarajai anajpbl;

—KoCiOM KBI3MET KaFJadbIHIa WHBECTUIUSIIAY
yurH  okobOamapapl  IpiKTE€y  JaFablIapbiH
MEHTepe/Ii.

ITocsie ycmemHoro 3asepuHieHHsl Kypca
o0yuarwuuecs 0yayr

-[1IOHUMATb TEOPETUUYECKUE  OCHOBBI
MHHOBAIIMOHHOI'O MEHEKMEHTA, METOIUKY
OLICHKU sddexTrBHOCTH WHHOBAITIH,
CYLIHOCTh MPOLIECCOB BEHYYPHOIO U OU3HEC-
AHTeJIbCKOro (PMHAHCUPOBAHMS,

-CyMEIOT OLIEHUBATh 0COOEHHOCTH
WHHOBAallMM  KaK  IPOAYKTa, YETKO
OrPaHUYEHHOI'0 PaMKaMH BPEMEHHU;
—OBJIQJICIOT HAaBBIKAMHU OTOOpa MPOEKTOB IS
MHBECTUPOBaHUS B YCIIOBHSIX

HpO(I)eCCHOHaHBHOﬁ ACATCIIBHOCTH.

After successful completion of the course,
students will be:

- understand the theoretical foundations of
innovation management, the methodology for
evaluating the effectiveness of innovations, the
essence of the processes of venture and business
angel financing;

-they will be able to evaluate the features of
innovation as a product that is clearly limited by
the time frame;

- master the skills of selecting projects for
investment in the context of professional activity.

Ilpepexeusummepi / [Ipepexeuszumot / Prerequisites

CtpaTerusuiblK MEHEDKMEHTTIH HeTi311epi

OCHOBBI CTPATCIrMICCKOro MCHCPKMCHTA

\ Fundamentals of strategic management

Kypcmuiy Kvickama mazmynst / Kpamkoe cooepacanue kypca/ Course summary

VMHHOBaTHKA TEOPHUSICHIHBIH KAJIBIITACYbI KOHE
OHBIH Kasipri TY>KBIPBIMIaMAJIAPBI.
KommaHusgHBIH MHHOBAIASUTBIK KBI3METIH
Oackapy Heri3aepi. VHHOBAIUSIBIK IPOIIECTI
YUBIMIACTHIPYABIH OficTepi MeH (opmanapsl.
KocimopelHHBIH =~ MHHOBAIMSIJIBIK ~ QJICYETIHIH
JICHreiiH aHbIKTay.VIHHOBAIUSIIBIK K0Oamap bl

CraHoBJIEHME TEOPUM HMHHOBATHUKA M €€
COBPEMEHHBIE KOHI[EILIHH. OcHOBBI
YIOpPaBJICHUS] MHHOBALMOHHOW JAESTEIbHOCTU
KoMmaHuu. MeTofbl U (OpMBI OpraHU3aluN
MHHOBALIMOHHOTO Tpouecca. OmnpeneneHue
YpOBHSI WHHOBAIIMOHHOTO MOTEHIINaIa

npez[anﬂTHﬂ.anaBneHHe WHHOBAallMOHHBIMH

Formation of the theory of innovation and its
modern concepts. Fundamentals of the company's
innovation management. Methods and forms of
organization of the innovation  process.
Determination of the level of innovative potential
of the enterprise.Managing innovative projects and
evaluating the level of project
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Oackapy *oHe >k00anapAbIH THIMALIIK JeHTeHiH

MPOCKTAMH U OIIEHKA YPOBHsI 3 ()EKTUBHOCTH

effectiveness.Intellectual Small

property.

Oaranay.3UATKEPIIK MEHIIIIK. [HarpiH | mpoekToB.HTEIEKTyaIbHAS innovative business. Venture capital financing.
VHHOBAIUSIIBIK OusHec. BeHnuypnblk | coOcTBeHHOCTh. Mainblii  MHHOBAIL[MOHHBIH
KapKbUIaHJBIPY. 6usHec. BenuypHoe puHaHCcHpOBaHUE.
Hocmpexeusummepi / [locmpekeuszumot/ Postrequisites
bpena-meHexMenT ‘ bpeHn-MeHe KM EHT ‘ Brand management
bazoaprama scemexuiici / Pykogooumens npozpammer/ Programme manager
YTebaepa XK. A. VYrebaeBa XK. A. Tob6s10B K.T.
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AliMaKTBIK YKOHOMHKAHBI 0acKapy/ YnpasJieHHe pernoHajJbHoii ykoHomukoii/ Management of the regional economy

Oxy makcamol / Yueonasn uenv/ Purpose

VITTBIK YKOHOMHKA KaThIHACTAPBIHBIH TYTac
JKYHECIHIETI OHIPJICP/IiH AJICYMETTIK-
9KOHOMHMKAJIBIK >KaFIaiibl Typatbl OimimMai
KaJIBITITACTBIPY.

dbopMupoBaHUE 3HAHUS O COIUATIEHO-9KOHOMHYECKOM
MOJIOKEHUH PETHOHOB B IIENIOCTHOW  CHCTEME
OTHOILIEHNH HAIIMOHAIbHON DKOHOMUKH.

formation of knowledge about the socio-
economic situation of the regions in the integral
system of relations of the national economy.

Oxvimy naomuoiceci / Pezyriomamuol 06yuenusl Learning outcomes

Kypctbl coTTI Keiiin
oiniManymbliap

- AWMAaKTHIK SKOHOMHKA HETi3JepiH, alMaKTBIK
3epTTey ONICTEpiH, AalMaKTBIK SKOHOMHKAIIBIK
casicaT KypaylJapblH Oineni;

- Kazakcranmarel OHIpJNIK JaMy MeEH OHIpJIiK
HSKOHOMHUKAJIBIK ~ CasCaTThIH  Ka3ipri  3aMaHFbl
npoOeMaliapbIH TYCIHE/1;

- HapwIK >karmaiipiHga KP oxoHe OHBIH eHipiepi
SKOHOMHKACHIHBIH O0acTanKel AeHIeHiH Taaganibl;

- JKEKEJereH  alblHFAaH  OHIpAE€  YITTHIK
OKOHOMHKAHbI JaMBITy MEH JKYMBIC ICTEYiHE
YTBIMJIBI TOCUIII YHBIMIACTBIPY, MEMJICKET TICH
OHBIH JKEKEJIeTeH ayMaKTapbIHBIH MYAJeNepiH

asiKTaraHHaH

KeJTiCy YKOJJIaphIH 1371y JaFAblIIapbIH MEHT€PaIbl.

Mocae YCIIEITHOT O
oOyuaromuecsi OynyT

- 3HaTh OCHOBBI PErMOHAIBHON 3KOHOMHKH, METOIbI
PErHOHATIBHBIX HCCIIEJOBaHUM, HWHCTPYMEHTHI
pEruOoHANTBHON YKOHOMHUYECKOHN TTOJTUTHKY;

- IOHUMaTh COBPEMEHHBIC TIPOOJIEMBI PETHOHATHLHOTO
Pa3BUTHS U PETHOHATHLHONW SKOHOMUYECKON MOJIUTUKHU
B Kazaxcrane;

- aHaJTM3UPOBATh CTAPTOBBIA YPOBEHb 3KOHOMUKHN PK
U €€ PErMOHOB B YCJIIOBUSIX PhIHKA;

- BIIAJIETh HABBIKAMU OPTaHU3alUUA PAIMOHAIBHOTO
MOJaX0JMa K  Pa3BUTHIO U (DYHKIIMOHUPOBAHUIO
HaI[MOHAJTLHOM HSKOHOMHUKH B OTHAEIHHOM B35ITOM
pErvoHe, IOMCKAa IIyTE€d COIJIACOBAHUS HHTEPECOB
TOCYIapCTBA U €T0 OTJICIbHBIX TEPPUTOPHIL.

3aBepuIeHUs Kypca

After successful completion of the course,
students will

- Know the basics of regional economics,
methods of regional research, instruments of
regional economic policy

- understand modern problems of regional
development and regional economic policy in
Kazakhstan;

- Analyze the starting level of economy of RK
and its regions under market conditions;

- To possess skills of the organization of the
rational approach to development and
functioning of national economy in separate
taken region, search of ways of coordination of
interests of the state and its separate territories.

Ilpepexeusummepi / [lpepexseusumot / Prerequisites

OHIIPICTIK MEHEKMEHT |

ITpon3BOACTBEHHBIN MEHEMKMEHT

| Production management

Kypcmuin kbickawa mazmynst / Kpamroe codepicanue kypca | Course summary

AWMAaKTBIK OSKOHOMHKA JKOHE
AlimMakTapIblH TYCIHITI  KOHE  THITOJIOTHSCHI.
AWMaKTBIK ~ DKOHOMHKAa  MEH  OacKapyIblH
TEOPUSUTBIK ~ HeTi3mepi. AWMaK IIapyanibUTbIK
KYprizy oJkoHe Oackapy OOBEKTICI peTiHze.

Oackapy ToHI.

IIpeamer pernoHanbHOM KOHOMHKH W YIPAaBJIECHHUS.
[TonsiTue u THIIOJIOTU3ALINS PErvoHOB.
TeopeTnueckne OCHOBBI PETMOHAIBHOW 3KOHOMUKH U
yrpaBieHus. PErHOH Kak OOBEKT XO3SHCTBOBAHUS U
yIpaBieHHs. DKOHOMUYECKUI MOTEHIMAI PErnoHa 1

The economic potential of the region and its
assessment. The region as an object of
macroeconomic analysis. Historical and
geographical characteristics of the economy of
the regions of the Republic of Kazakhstan. The

AWMaKTBIH 3KOHOMHKAJIBIK OJICYETi JKOHE OHBI | €ro OLIEHKA. Peruon KaK oobexT | need and essence of state regulation of regional
Oaramay. AWMaK MaKpO3KOHOMHUKAIBIK Tallay | MaKpO3KOHOMHUYECKOTO  aHaJM3a. Hctopuko- | development. The formation of the system of
obbekrici perinme. KP eHipiiepi 5KOHOMHUKACBIHBIH | reorpaduueckas XapaKTepUCTHKA skoHOMHKHM | management of the region. Regional
TapUXH-TeOrpa(UsITBIK cunarramacel. | peruonoB  PK. HeoOxomumocts ¥ cymHocTh | management. Planning and forecasting of
AWMaKTapAblH JaMYbIH MEMIICKETTIK PETTEeYHAiH | TOCYAapCTBEHHOTO perynupoBaHus passutust | regional economic development. Regional
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KOKETTUIIr MEH MoHI. AMaKThI 0acKapy JKyHeciH
KaJIBITITACTBIPY. ANMaKTBIK MEHEKMEHT.
OHipiep PKOHOMHUKACHIHBIH JIaMYBIH KOCHapiay
koHe  Oomxkay.  AWMakThIK — Oarmapiamanap.
ApHailbl HSKOHOMHUKAJIBIK aWMakTap aiMakKThIK
casicaTTBhIH Kypaibl peTiHle. OHIPIIK cascaTThl
ICK€ achIpyJIbIH 3KOHOMUKAJIBIK TETIKTepl. OHIPIIK

pernonoB. @DOpPMUPOBAaHMSI CHUCTEMbI YIPABIICHHS
PETHOHOM. PernonanbHbIli MEHEHKMEHT.
[InanupoBaHrue U  NOPOrHO3UPOBAHHUE  Pa3BUTHUS

9KOHOMUKH PETrUOHOB. Peruonanbnbie IIporpamMmsl.
CHCHI/IaJ'IBHBIC 9KOHOMHUYECKHUEC 30HbI KaK NUHCTPYMCHT
pel"PIOHaJ'ILHBIfI IOJIMTHUKH. DKOHOMHUYECKHE
MCXaHU3MbI pain3alun peFI/IOHaHBHOfI IIOJIMTHUKH.

programs. Special economic zones as an
instrument of regional policy. Economic
mechanisms for the implementation of regional

policy. World experience of state regulation of
regional development.

JaMyIbl  MEMIICKETTIK  peTTeymiH  aieMIik | MUpOBO#l OMBIT TOCYJapCTBEHHOTO PEryJIHPOBAHHUS
TOXKIpUOEci. PETHOHAIBHOI'O Pa3BUTHSL.

bazoaprama scemexuiici / Pykosooumens npozpammer/ Programme manager
VYrebaepa XK.A. | VTeGaena KA. | Tobylov K.T.
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4 Kypc CTyJeHTTepiHe APHAJFAH JJIEKTHUBTIK HOHAep / JJIeKTHBHbIC NMCUMIUIMHBI Ui CTYAeHTOB 4 Kypca/
Elective subjects for 4 st year students

backapywinvik manoay / Ynpasnenueckuit ananus / Managerial analysis

OKy makcamuwt / Yueonasa yenv/ Purpose

YiipiMaa KaObUIIaHATHIH KBICKA MEp3iMIIi KOHE
y3aK Mep3imMl HIennMaepai FhUIBIMUA HETi3lIey
YIUIIH TEOpHUSUIBIK Heri3aepal
JKOHE 0aCKapyIIbUIBIK TaJAay bIH MPAKTHKAIBIK
OMICTEPIH MEHTEPY.

KAJIBIITACTBIPY

dopMHpOBaHUE TEOPETUYECKUX OCHOB U
OBJIAJICHUE  MPAKTUYECKUMHU  IpUEMaMH
YIPABJIECHYECKOr0 aHalu3a JJis Hay4dyHOrO
000CHOBaHHUS IPUHUMAEMBbIX KPaTKOCPOUHBIX
Y JOJITOCPOYHBIX PEIICHHUI B OPraHU3alyH.

Formation of the theoretical foundations and
mastering the practical techniques of management
analysis for the scientific justification of short-term
and long-term decisions in the organization.

After successful completion of the course,

students will be:

Okbimy namuoiceci / Pezyniomamut o6yuenusn | Learning outcomes
Kyperbi COTTI asiIKTaFraHHaH keiiin | [Tocsie ycmemHOro 3aBeplIeHUs KYypca
OimiMasymbLIap odyyaromuecs: Oyayr:
- JIOTHCTUKAHEBIH MOHIH, OHBIH | — NOHUMATh  CYIIHOCTh YHPaBJIECHYECKOrO

TY’KbIPbIMJIaMachl MEH MPUHIUOTEPIH TYCIHY;
- JIOTUCTHKAaHbBI
ocepiH aHbIKTal Oily;;

- MaTepUaIBIK aFbIHJAP OTYl THIC OHTAMIIBI
KOJJap/bl aHBIKTAY JafAbUIapPbIH MEHTepY;

- TKI3y/11H 0acklM apHaIapblH aHBIKTAY; - THICTI
CEpBUCTI TYpaKThl Oackapy »KyleciHne Taparty
casicaThIH 931piey.

KOJAaHYAblH 3KOHOMHKAJIBIK

aHajins3a, €ro METoAbl W IPHUEMbI, a4 TaK¥XCE
nHpopmaImoHHyto 6a3zy;
—BBbIABJISITH (I)aKTOpBI, OKa3bIBAIOIINEC BINAHHNEC

Ha pe3yabTaTUBHBIC MOKa3aTeIn
JeSITeIbHOCTH OpraHu3ally;

—TMIPUMEHSTh HaBBIKH YIPBJICHY €CKOT'O
aHamn3a B (YHKIMOHAIBHBIX  00JACTIX

JACATCIIBHOCTH OPraHru3alnm;

—IIPOSABJIATH KOMIIETEHTHOCTb B 4acTH
IIPAKTUYECKOT O IIPUMEHCHHUS 3HAHUHN
YIPaBICHYECKOTO  aHaJM3a B CUCTEME

npdeccuoHaIbHOM NesTeNbHCTU

- understand the essence of logistics, its concept
and principles;

- be able to determine the economic effect of using
logistics;;

- possess the skills to determine the optimal ways
in which material flows should go;

- identify priority sales channels; - develop a
distribution policy in the system of regular
management of the appropriate service.

Ilpepexeusummepi / IIpepexeusumot / Prerequisites

busnecri yisIMaacTeIpy
bara opHary

Opranu3anus 6usHeca
[lenooOpazoBanue

Business Organization
Pricing

Kypcmuiy kbickawa mazmynot / Kpamkoe codepicanue Kypca/ Course summary

backapymbuibik TaJIay IbIH TEOPUSIIBIK
Herizzaepi. Pecypcrapapl naiinanany MeH eHJipic
HOTIDKENIEPIH SKOHOMUKAJBIK Tayigay. OHimui

TeopeTndyeckue OCHOBBI YIPABICHUYECKOTO
aHaan3a. DKOHOMHUYECKUH aHaJIn3
HCIIOJIB30BAHUS  PECYPCOB M PE3YJILTATOB

Theoretical foundations of management analysis.
Economic analysis of resource use and production
results. Analysis of production costs (works,
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(>KyMBICTap/IbI, KBI3METTEP/I1) eHJIIpyTe
apHaJFaH  WIBIFBIHAAPABI  Tajmay.  HakTel
HOTIDKEJICPAIH KOCIAplIaHFAHHAH — aybITKYBIH

tannay omictepi. Illexti Tammay. CerMeHTTIK
tannay. MapkeTuHrTik Tangay. HBEeCTHIUSITBIK
Tangay.

MIPOM3BO/ICTBA. Ananus 3arpar Ha
NPOU3BOJCTBO MHPOAYKIMH (paboT, yciyr).
Metozabl aHanM3a OTKJIOHEHMHM (aKkTUYECKHX
pe3yJIbTaTOB OT IUIAHOBBIX. MapKUHAJIbHBIN
aHAJIN3. CermeHTapHbIi aHaJms.
MapkeTuHroBbli aHayin3. MHBECTULMOHHBIN
aHaJm3.

services). Methods for analyzing deviations of
actual results from planned results. Margin
analysis. Segmental analysis. Marketing analysis.
Investment analysis.

bazoaprama scemexuici / Pykogooumens npozpammer/ Programme manager

Ecimxau I'.E.

| Vrebaena XK.A

To6su10B K.T.
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Tikesaeit mapkerunr / [Ipsamoii mapkeTunr / Direct Marketing

Oxy makcamol / Yueonan uenv/ Purpose

TIKEJIEW  MapKeTHHI  OMICTEPiHIH  KEIIeHIH
Kocmapray >koHe Oackapy Ke3iHAe MaMaHHBIH
KOCIOM KY3BIPETTLIITIH JaMBITY

pa3BUTHE MPOPECCUOHAIBHBIX KOMIIETEHLIUH
CIeluanucTa  Npud  IUIAHUPOBAHHH |
YIOPABICHUH KOMIIJIEKCOM METOOB MPSIMOTO
MapKeTHHTa

development of professional competencies of a
specialist in the planning and management of a set
of direct marketing methods

Oxpimy

namuoiceci / Pezyriomamot 06yuenus | Learning

outcomes

Kypcrsl CITTI KeHiH
oiniManymbLIap:

-TiKeJIe MapKETUHITIH aHbIKTaMAaChlH, TIKEJIeH
MapKeTUHITIH TYpJIepiH, TIKeJIeH MapKEeTUHT
KOJIIAHBIIATBIH ~ HApBIKTBIK  JKarJailiapiibl
O1TIHI3;

- Jepektep 0Oa3achlHa TYTHIHYIIBUIAP TYypaJbl
JIEpeKTepal  Kypy, OJKMHAy JKOHE  CHTI3Y
TOCITIEPIH  TYCIHY. —TiKeleld MapKeTHHTTIK
HayKaHJIbl JKOCMapJjay Ipoleci, KOprnopaTUBTIK
TiKeJIel MapKEeTUHITIH MOHI, MHTErpalusIaHFaH
TiKeJIel MapKEeTUHTTiH TYCIHITT MEH MaKCaTTaphbl
- KOMIIaHUs OHIMEPIH KbUDKBITY YILIIH TiKeJael
MapKeTHHI  KEUIeHIH  KOJAaHy;  TiKeJel
MapKETHHT onicTepiH Oackapy
TEXHOJIOTHsUIaPbIH MEHIepYy;

— JKaHAa KJIMEHTTepAl aHbIKTay MXOHE Tapry,

assiKTaraHHaH

KJIMEHTTEPIH afanabIFbIH HBIFAUTY,
KOMITaHUSIHBIH KOMMYHUKATUBTIK,
MapKEeTUHITIK JKOHE MapKETHHITIK

MakKcaTTapblHa KOJI )KETKI3y YIIIH MapKETHHITIK
KOMMYHUKAIMSUIAp KEIICHIHIH Kypasbl peTiHie
TIKeIed  MapKeTHHITI  THIMAI  maijaiaHy
JaFabpUIapbIHa He 00y .

ITocJie ycnmemHoOro 3aBepuieHusi Kypca
o0yuaromuecst OyayT:

-3HAaTh ONpEEIIEHuEe MPSIMOTr0 MapKETHHTa,
BUJBI TPSIMOTO MAapKETUHTA, PHIHOYHBIC
CHTYyallld, B KOTOPBIX CIEIYET MCIOIb30BaTh
npSMON MapKeTHHT;

-IOHUMATh CIIOCOOBI IMOCTPOCHHUS, cOOpa H
3aHECEHHs JIaHHBIX O moTpeduTtensx B 0asy
JAHHBIX. —TIPOIECC IUIAHUPOBAHUS KaMITAHUH
PSIMOTO MapKETHHTA, CYIIHOCTb
KOPIIOPAaTUBHOTO  TPSIMOTO  MApKETHHTA,
MOHATHE W LM UHTETPHPOBAHHOTO MPSIMOT0
MapKeTHHTa

-IPUMEHSATHh KOMILJIEKC MPSIMOTO MapKETHHTa
JUIS  TIPOJBUKCHHUS  MPOAYKIUU  (DUPMBIL;
BJIaJIETh TEXHOJIOTHSIMH yIpaBieHUs
METOAAaMH MPSMOro MapKeTUHTa;

obnagaTh  HaBbIKaMU  3(PHEKTUBHOTO
UCIONB30BAHUSL MPSIMOT0 MAapKETUHTA, Kak
WHCTPYMCHTa  KOMIUIEKCA MapKETHHTOBBIX
KOMMYHUKAIIMA C IeNbl0 BBIABICHHUS U
MPUBIICUCHUS HOBBIX KIMEHTOB, YKPEILICHUS
JOSJBHOCTH  MOKymaTened,  JAOTH)KEHUS
KOMMYHUKATUBHBIX, = MapKCTUHTOBBIX U
COBITOBBIX eneu KOMIIaHUH OBITH
KOMITETCHTHBIMH .

After successful
students will be:
- know the definition of direct marketing, types of
direct marketing, market situations in which direct
marketing should be used;

- understand how to build, collect, and enter
consumer data into a database. - the process of
planning a direct marketing campaign, the essence
of corporate direct marketing, the concept and
goals of integrated direct marketing

- apply a complex of direct marketing to promote
the company's products; own technologies and
methods of direct marketing;

- have the skills to effectively use direct marketing
as a tool of complex marketing communications in
order to identify and attract new customers,
strengthen customer loyalty, and achieve the
company's communication, marketing and sales
goals .

completion of the course,

Ilpepexeusummepi / [Ipepexeusumot / Prerequisites
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MapKETUHT

| MapKETHHT

marketing

Kypcmuiy Kvickawa mazmynwt / Kpamrkoe cooepacanue kypca/ Course summary

Tikenell MapKETUHITIH aHBIKTAMAChl, MOH1 KoHE
pemi. MomimerTep ©0a3acel JKOHE TiKenei
MapkeTuHr. Tikeneld MapKEeTHHITIK HayKaHIbI
xocnapnay. Tikenell MapKeTHHT 9ficTepl: XKeke
caty, TemedoH apKpUIBI  caTy. Tikenei
MapKeTUHT oicTepi: TIKeJIeH momiTa, KaTajaor
cary, TeJIeMapKETHHT. KomnbroTepik
xeniaepaert Mapketunr.  TyThIHyIIbUIapMEH
KYMBbIC. BIpIKTIpIITeH TiKeIeH MapKeTHHT.

Omnpenenenue, CyIHOCTh U POJb HPSIMOTO

MapkeTuHra. ba3a JgaHHBIX UM [pSIMOMR
MapKETHHT . ITlmanupoBanue KaMITaHUU
NpSAMOr0 MapKeTUHra. MeToabl MpsSIMOro

MapKETUHIa: JIMYHbIE TPOJAXKH, IPOJAKHU I10
tenedoHy. Meronbl OPSIMOrO MapKETHHTa:
npsMas I0YTOBasl pacChbUIKa, IMpojaxa IIo
KarajoraMm, TeJeMapKeTUHr. MapkeTuHr B
KOMIIBIOTEPHBIX CeTsX. Pa6ora c
norpedurensiMu. MHTErpupoBaHHbIN IpAMOK
MapKETUHT.

Definition, essence and role of direct marketing.
Database and direct marketing. Planning a direct
marketing campaign. Direct marketing methods:
personal sales, phone sales. Direct marketing
methods: direct mail, catalog sales, telemarketing.
Marketing in computer networks. Working with
consumers. Integrated direct marketing.

bazoapnrama scemexuiici / Pykosooumens npozpammut/ Programme manager

Kankabaesa A.E.

Kankabaesa A.E.

To6sutoB K.T.
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HR-Digital: canabik Texnosorusiiap/HR-Digital: mudpossie Texnoaoruu/ HR-Digital: Digital technologies

Oxy makcamol / Yueonan uenv/ Purpose

Cangpik  Qgopmatrarsl  HR  dyHxnusnapsin
Oackapy, JocmapJay >KoHe YHecTipy, CoHIai-aK
CaHJIBIK wiatdopmanap apKbUIBI
KbI3METKEPJIEPIH TIKIPUOECIH KaJbIITaCTBIPY
YKOHE KEHENTY.

VYnpasienue, miaHupoBanue U koopauHamus HR
bynkuuu B 1udppoBoM ¢dopmare, a TaKKe
dopMupoBaHHE W pPACHIUPEHHE  OIBITOM
paOOTHHUKOB C TOMOUIbIO IIU(PPOBBIX IIATHPOPM.

Manage, plan, and coordinate HR functions
digitally, as well as shape and expand
employee  experience  through digital
platforms.

Oxvimy naomuoiceci / Pezyiomamut ooyuenus | Learning outcomes
Kyperbl coTTIi asiKTaraHHaH keiiin | Ilociie  ycmemHoro  3aBepmenusi  kypca | After successful completion of the course,
oimiMmanymbLIap: o0yuaromumecst OyayT: students will be:
agamMu  pecypctapasl  Oackapy okoHe HR- |- 3mars  ocHOBHbIe TeHaeHmmu — pa3Butus | - know the main trends in the development of

nupIaHAbIPy CalachbIHAAFbl aJJIBIHFBI KaTapJibl
XaJbIKapaJblK TEXHOJOTHUSIIAp AaMYbIHBIH HETi3ri
ypAicTepiH O1iy;

-3amaHayu caHJplK HR mnmardopmanapein xoHe
OJIapJBIH KYMBIC IPUHIIUOTEPIH TYCIHY;

- cama MEHEMKMEHTI JXYHeciHiH >jkoHe/Hemece
aBTOMATTaHABIPBUFAaH  Oackapy  KyHenepiHiH
onicTepi MEH paciMIepiH KOIAaHy

- OackapyIblH aBTOMAaTTaHIBIPBUIFAH JKyiecl

HET137IEpiH MEHTepYy.

NEPEAOBbIX MEXAYHAPOAHBIX TEXHOJIOTMH B
00J1aCcTH yIpaBJlIeHHsI YEJIOBEUECKMMHU PEeCypcaMu
u HR-timudposuzamnuu;

- TOHMMaTh coBpeMeHHble 1udpoBrix HR-
w1aThopM U MPUHLUIIOB UX PaOOTHI;

- NPUMEHATh METOIUUK MU MPOLENYp CHCTEMBI

MCHCI’KMCHTA KadycCTBa /M
ABTOMATU3UPOBAHHBIX CUCTCM YIIPABJICHUA
- BJIAACTh HaBbIKaMH OCHOBBI

ABTOMATU3UPOBAHHBIX CUCTCM YIIPABJICHUA.

advanced international technologies in the
field of human resource management and HR
digitalization;

- understand modern digital HR platforms
and how they work;

- apply the methods and procedures of the
quality management system and / or
automated control systems

- master the skills of the basics of automated
control systems.

Ilpepexeusummepi / [lpepexeusumot / Prerequisites

JKobOanesIKk MEHEIKMEHT ‘

[IpoexTHBIN MEHEIKMEHT

| Project management

Kypcmuiy kbickawa mazmynvt / Kpamkoe cooepacanue xkypca/ Course summary

HR TEXHOJIOTHsUIaphl MEH OusHec
KaXKEeTTUIIKTEepiH WHTErpalusiay YIUiH
aBTOMATTAHABIPBUIFAH / CaHABIK  IMIEHIIMIEp
xobacblH kacay. CanaplK miatdopmanapibiy
kemeriMmen HR mporecTepin eHri3y xoHe KoJaay.
[Tpouecrin TUIMAUTITH Oaranay. HR-
nuprasabIpy Macesenepi OolbIHIIA Oaciibliap
MEH KbI3METKepJiepre KeHec 0epy jKoHE OKBITY .

PazpaboTka mnpoekTta aBTOMaTU3UPOBAHHBIX /
uuppoBbIX pemeHu g uHTerpauuu HR-
TEXHOJIOTU u Ou3HeC-oTpeOHOCTEH.
Buenpenne u mnoanepxkka HR-mpomeccoB ¢
nmomompo  U@poBbIX  IwiatrdopMm.  OneHka
s dexTuBHOCTH Tporiecca. KoHCyabTUpoBaHUE
u o0ydeHue pyKoBOAHUTENEH U pabOTHUKOB IO
Bonpocam HR-nndposuzanun.

Development of a project of automated /
digital solutions for the integration of HR
technologies and business needs.
Implementation and support of HR processes
using digital platforms. Evaluating the
effectiveness of the process. Advising and
training managers and employees on HR
digitalization issues.

bazoaprama swcemexuiici / Pykogooumens npozpammer/ Programme manager

CetitoBa I'.T ‘

CeritoBa ['.T ‘

ToosutoB K.T.
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Kbi3MeTkepJepai 6aranay xkoHe namybl/ Onenka u pazsutue nepconana/ Personnel assessment and development

Oxy makcamol / Yueonan uenv/ Purpose

MEHE/DKepre Kejeci KaKeTTi QEyMETTIK oHEe | (OpMHUpPOBaHUE HEOOXOUMBIX formation of the necessary social and personal
Keke OachIHBIH KACHETTEpiH KaJbIITACTBIPY: | MEHEMKEPY  COIMAJBbHBIX W JIMYHOCTHBIX | qualities  for a  manager:  responsibility,
YKayarKepIiIik, MaKCaTTBIIBIK, | KAYECTB: OTBETCTBEHHOCTH, | purposefulness, organization, hard work,
YUBIMIACTHIPYIIBUIBIK, eHOCKKOPJIBIK, | IIEJICYCTPEMIICHHOCTH,  OpraHM30BaHHOCTH, | communication skills, consistency, analytics for
KOMMYHUKATUBTLIIK, KYHETUTIK, YibIM OMIPIHIH | TPYIOTIO0HS, KOMMYyHHKaTHBHOCTH, | evaluating and developing personnel at various
OPTYpPJi  Ke3eHIEpiHAe TMepcoHaNAbl Oaranay | CHCTEMHOCTH, aHaJIMTHKH JUisi oreHku u | stages of the organization's life
KOHE JTaMBITY YIIIH aHAJIMTHKA jKacay Pa3BUTHs MEepCcOHANa Ha Pa3JIMYHBIX CTaIUAX
JKU3HH OpraHu3aIliu.

Oxvimy nomuoiceci / Pezynomamut o0yuenus | Learning outcomes
Kyperbl coTTI asiKTaraHHaH keifin | IlocJie ycnemHoro 3aBepieHust Kypca After successful completion of the course,
oiiManymbuIap: odyvaroumecs OyayT: students will be:

- YHBIMHBIH TEpPCOHANBI OacKapy >KyHeciHzeri
nepcoHaibl Oarajay »oHE JaMBITy Heri3aepi

TYCIHY;

- yiBIM  eMIpiHIH OpTYpJli  Ke3eHJepiHae
MepCcoHaJIbl 0araay *KoHE JaMBITY 9liCTEMECIH
KOJIJIaHy;

-[IepCcoHaIbl Oarayay ’KOHE JaMbITy KYHECIHIH
KYPBUIBIMBI JKOHE ONIAPABIH  (PYHKIIHMOHAIIBIK
epeKILeTIKTEP] Typajbl TYCIHIKKE He 60iy.

- YIBIM MePCOHAJBIHBIH KY3bIPETTUIITH JAMBITY
Oedmirinae Oap >kaFaaiIbl Tajanay AaFIbUIAPBIH
MEHIepYy.

- MOHMMaThb OCHOBBI M MECTOIIOJIOKEHHE
OLEHKH W Pa3BUTUS IIEPCOHANA B CHUCTEME
yIIpaBJIEHHsI IEPCOHAIIOM OpPIraHU3allUY;

- NPUMEHSITh METOJUKU OIEHKH U Pa3BUTHS
NepcoHalla Ha Pa3IUYHBIX CTAIUAX KHU3HU
OpraHu3aluy;

-UMETh NPEICTABICHUE O CTPYKTYpPE CUCTEMBI
OLIEHKM U pa3BUTUS INIEpCOHATAa M HX
(bYHKIIMOHATBHBIX 0COOEHHOCTSX.

-001a1aTh HaBbIKAMU aHAJIN3a
CYLIECTBYIOIEH CUTYallu B YaCTU pa3BUTHUS

KOMITCTCHITHI NnepcoHajia OpraHm3alu.

- understand the basics and location of personnel
evaluation and development in the organization's
human resources management system;

- apply methods of personnel evaluation and
development at various stages of the organization's
life;

- have an understanding of the structure of the
personnel evaluation and development system and
their functional features.

- have the skills to analyze the existing situation in
terms of developing the competencies of the
organization's personnel.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

KopnopatusTik 6ackapy

KopropatuBHoe ynpaBiieHHE

\ Corporate governance

Kypcmuiy Kvickawa mazmynnt / Kpamrkoe cooepacanue kypca/ Course summary

APB xyiiecinneri nepcoHainapl Oarangay OpHBI.
Kipicrie moH. ITepconannbl 6ackapy xyheciHaeri
nepcoHanapl Oaramay opHbl. Kpizmerkeprepmai
Oaramay omicTepi. ATTecTaTray MepCOHAIIbI
Oaramay omici perinnge. Ceptudukarray >KoHE
OHBIH  HEri3ri  epeKIemiKTepi. AcCecMEeHT

Mecto oneHku nepcoHana B cucrteme YUYP.
Beenenne B mpeamer. MecTo  OI€HKHU
nepcoHana B cucTeme yIpaBICHUS
nepcoHasoM. MeTolbl OLIGHKH IepCcoHaa.
ATTrectanus Kak METOJ| OIIEHKM TIepcoHaja.

ATTCCTaHI/IH U €€ OCHOBHBIE OCOOEHHOCTH.

The place of personnel assessment in the HRM
system. Introduction to the subject. The place of
personnel evaluation in the personnel management
system. Methods of personnel evaluation.
Certification as a method of personnel evaluation.
Certification and its main features. Assessment

47




OpPTaJbIFBl  MEpPCOHANABl  Oaramay  JKOHE
aTTecTaTTay Kypajbl PeTiHae

[lepconanapl  OGarajmayAblH JHAarHOCTUKAJIBIK
KyiHeciH Kypy. baramay HoTmkenepi OoiblHIIA
mrenrivaep Kaoeuigay. Keismerkepnepai kyiie
peTiHae naMbITy. baranay HOTHXKenepl Heri31Hae
XKeKe AaMyabl skocnapiaay. [lepconanael jameiTy
KYHUECIHIH KYPbUIBIMBI.

AccecCMEHT LIeHTp KaK MHCTPYMEHT OLEHKU
u arrectauuu nepconaina. Iloctpoenue
JMAarHOCTUY E€CKOMN CUCTEMBI OLICHKHU
IepcoHasa. [IpunaTne pemeHuid 1O
pesysbTaTaM OLICHKHM. Pa3zBuTme mnepcoHana
Kak cucrema. IlnanupoBaHue
WHIUBHUAYAJIBHOIO pa3BUTHS Ha OCHOBE
pe3yabTaToB OLlEHKU. CTpyKTypa  CHUCTEMBI
Pa3sBUTHS IEPCOHATIA

center as a tool for evaluating and -certifying
personnel. Building a diagnostic system for
personnel evaluation. Making decisions based on
the evaluation results. Personnel development as a
system. Individual development planning based on
the evaluation results. Structure of the personnel
development system

bazoaprama scemexuiici / Pykosooumens npozpammut/ Programme manager

CeittoBa I'.T

CeiitoBa ['.T

To6sutoB K.T.
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Konak yii-meiipamxana OusHeciH yiibiMaacTeipy / Opranu3anusi roCTHHHYHO-pecTOpaHHOro 6u3Heca / Organization of hotel and restaurant

business

Oky makcamuwt / Yueonasa yenv/ Purpose

CTYIEHTTEepHiH  oinay  KaOijeriH, Tangay
KaOUIeTIH MpaKTHKaJIbIK KBI3BMETTI  XKy3ere
acelpy YILIH KOHaK yii-MelipamxaHa
TEXHOJIOTUsIIaPhI caJacChIHIarblI o1miMre
HET13/IeJITeH KY3bIPETTEPiH KAJBINTACTHIPY.

dopmupoBanue y cryaeHToB MbinuieHus, | formation of students ' thinking, analytical skills,
CIOCOOHOCTH K aHanu3y, kommnereHiuii , | and competencies based on knowledge in the field
Oasupyromecss Ha 3HaHusx B oOsactu | Of hotel and restaurant technologies for practical
TOCTHHHYHO-PECTOPAHHBIX TEXHOJOTUH s | activities in this industry.
OCYIICCTBICHUA HpaKTquCKOfI ACATCIIBHOCTHU
B JIAHHOW OTPaCIIu.

OKpimy
Kyperbi COTTI asiKTaraHHaH Keiin
OiriManymbLiIap:
- MelipaMxaHa-KOHaK yi Ou3HeCIHIE

OacKapylIbUIBIK IIemiMaep KaObuimay YIIiH
HapbIKTBIK ~ JKOHE  epeKIIe  TOyeKeJIepaiH
TYPJEPiH TYCIHY.

- MeilipaMxaHa-KOHaK YyH  KelleHAEpiHiH
KBI3METIH WHBECTHIIHSIIAY JKOHE Kap KbIIIaAHIBIPY
TypaJbl MeuliMAepAl KOIAaHy
- OacKapylIbUIBIK HIENIMAEp KaOblajay YIIiH
HApBIKTBIK ~ JKOHE  EpeKIIe  ToyeKelaepi
Tangayabl KYprizy koHe Oaranay.

- MelipaMxaHa- KOHaK YH KelleHAePiHiH
KBI3METIH CTPATErUusUTbIK TaJZlay JaFablIapbiHa
ue 6omy.

Hamudiceci / Pezyniomamul 06yuenus | Learning outcomes
ITocJie ycnmenmHoro 3aBepuieHust Kypca After successful completion of the course,
o0yuaromumecst OyayT: students will be:

- MOHMMATH BUJbl  PBIHOYHBIX u | - understand the types of market and specific risks
cnenuduueckux puckoB it npuuaTtas | for making management decisions in the restaurant
yIpaBJICHYECKUX peIIeHu B pecropanHo- | and hotel business.

TOCTHHHUYHOM OU3HEce. - apply decisions on investment and financing of
- TPUMEHSATH peleHus 00 | the activities of restaurant and hotel complexes,
UHBECTHPOBAHHH u ¢unancupoBanuu | - conduct and evaluate market and specific risk
JesITeNbHOCTH pecropanHo-roctuHruHX | analysis for management decision - making.
KOMILIEKCOB, - possess the skills of strategic analysis of the
- TPOBOAWTH M OLICHUBATb ananm3 | activities of restaurant and hotel complexes.

PBIHOYHBIX W CIEIU(PHUIECKUX PHCKOB IS
MPUHSATHUS YIIPABIECHUYECKUX PELICHHI.

- 005ajaTh HaBBIKAMU CTPATErMYECKOro
aHaJIn3a JesITeIbHOCTU PECTOPAHHO-
TOCTUHUYHBIX KOMILJIEKCOB.

Ilpepexeusummepi / Ilpepexeusumot / Prerequisites

Kanpnwix casicat

KoHak yit sxoHe MelipaMXxaHa 3KOHOMHUKAChIHbIH
JaMybIH pEeTpOCIeKTHBTI Tanmmay. Konak yit
JKoHE MeipamxaHa OU3HECIHIH aamy
TeHaeHIUsIapel. KoHak yil jkoHe MeipamxaHa

KaipoBast [IOJIHTHKA | Personnel policy
Kypcmuiy Kvickawa mazmynnt / Kpamrkoe cooepacanue kypca/ Course summary
PeTpocnexkTHBHBIH aHau3 passutus | A retrospective analysis of the development of the
TOCTUHHUYHO-PECTOPAHHOTO xo3siictBa. | hotel and restaurant industry. Trends in the
Tennenuu pa3BUTHS roctuanyHO- | development of the hotel and restaurant business.
pecTopaHHOr O OU3Heca. Organizational management system of the hotel
Opranm3annoHHas — cucreMa  yrpasieHus | and restaurant business.

OusHeciH OacKapyablH YHBIMIACTBIPYIIBLIBIK
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kyheci. Konak yHaiH TapudTik cascaTbiH
KaJIbIITacThIpy. Melipamxanamarbl Oara. KoHak
yiaiH canacelH O6akpuiay. KoHak yii MapkeTHHT1
JkoHe  Oocekemectik.  Konmak  yil  xoHe
MeiipamxaHa KbI3METI KOCIIOPBIHIAPBIHIAAFbI
MoTusBanus. Konak yi-MeiipamxaHa
OM3HECIHJErl KbI3MET KOpCeTy CTaHJapTTapsbl,
mieT  enjepiaeri KoHakK  yM-MelpaMmxaHa
Ou3HeciHJeri backapy xywenepi.

FOCTUHUYHO-PECTOPAHHBIM OU3HECOM.
®dopmupoBaHue TapuHHOM MOTUTHKHA OTEJIS.
[lenooOpa3zoBanue B pecropane. KoHTpounb
KayecTBa B  TOCTUHHIE. [ OCTUHWYHBIN
MapKeTUHI M KOHKYPEHTHOCTb. MoTuBanus
Ha MPEeANpUATHIX TOCTUHUYHO-PECTOPAHHOT O
ceppuca. CraHgapTel OOCIy)XMBaHUS B
TOCTHHUYHO-PECTOPAaHHOM ousHece,
CucreMbl  ympaBjieHUSS B T'OCTHHUYHO-
pecTopaHHOM  Ou3Hece B 3apyOEKHBIX
CTpaHax.

Formation of the hotel's tariff policy.

Pricing in the restaurant. Quality control in the
hotel. Hotel marketing and competitiveness.
Motivation at the enterprises of hotel and
restaurant service. Standards of service in the hotel
and restaurant business, Management systems in
the hotel and restaurant business in foreign
countries.

bazoapnama scemexuiici / Pykogooumens npozpammer/ Programme manager

CetitoBa I'.T

CeiitoBa I'.T

Toosu1oB K.T.
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Kommepuusanvik menedycmenm / Kommepueckuit meneoscmenm / Commercial Management

Oxy makcamol / Yueonan uenv/ Purpose

KoMMepusanblKk MEHEIKMEHTTIH MOHI, MOHI

@opMHpOBaHUE TEOPETUYECKUX 3HAHUU O

Formation of theoretical knowledge about the

JKOHE  epeKINEeTIKTepl  Typalibl  TEOPUSUIBIK | CYIIHOCTH, 3HA4Y€HHMM H  OCOOCHHOCTSX | essence, meaning and features of commercial
ouTiMal KaJIBIITACTBIPY. KoMMepIUsIbIK | KOMMEPYECKOTo MeHeKMeHTa. | management. Introduction to modern management
KOCIMOPBIHABI  OacKapynarbl  MeHEKMeHTTiH | O3HakoMlieHHe C coBpeMeHHbIMH Meromamu | methods in the management of a commercial
3aMaHayH diCTepPIMEH TaHBICY MCHE/DKMEHTA B yIPaBICHHH KOMMEpPYECKMM | enterprise
peANPUITHEM

Oxvimy nomuoiceci / Pezynomamut o0yuenus | Learning outcomes
Kyperbl coTTI assiKTaraHHaH keiiin | Ilocae ycmemmnoro 3aBepmenusi Kypea | After successful completion of the course,
oimiMmanymbLIap: o0yuaromumecst OyayT: students will be:

- KOMMEPUMSJIBIK MEHEIKMEHTTIH MOHIH,
MOHIH; Ka3ipri MEHEXKMEHT KbI3METiHIH €peKIIe
CHUIIATBIH, OJIEMHIH TaOBICTHI (hHpMasapbIiHbIH

KOMMEPIUSAIBIK ~ MCHEKEPJICPIHIH  KbI3MET
TOKIpUOECIH TYCIHETIH OOJIaIbI;
- HakKTBl cayJa IKOHE KbI3BMET KepceTy

HBICAHJIapBIHJIA ©3 OUTIMIIEpiH JKY3ere achIpy;
HaKThl KocimopbiH yiricinge SWOT - rtamnmay
KYPri3y;  cayAa-TeXHOJOTHSUIBIK  IPOLECTI
YHBIMIACTBIPY; KbI3METKEpJIEp/l BIHTAIAHJBIPY
KYHECIH TypbIC Malianany;
-cayJla-MaTepuaIbIK KYHIBUTBIKTap/IbI
OakplIayAbl JKYy3€re achelpy; KOMMEPLHUSIBIK
MEHEDKMEHTTIH THIMAUTITH Oaranay.

-0y1yT TOHMMATh CyIIHOCTb, 3HAYCHUE
KOMMEPUYECKOI0 MEHEKMEHTA;
cenu(pUUecKuil  XapakTep JesTeIbHOCTH
COBPEMEHHOIO MEHEKMEHTA; OIIBIT

JESITEIbHOCTH KOMMEPUYECKUX MEHEIKEPOB
npeycrneBarmux GupM Mupa;

—peanu30BaTh CBOM 3HAHUS HA KOHKPETHBIX
00bEeKTax TOProBIM U YCIOYyT; MPOBOAMTH

SWOT- anamu3 Ha mnpuMepe KOHKPETHOTO
OpPEANPUITUS;  OPraHU30BbIBATH  TOPrOBO-
TEXHOJIOTHUECKUI  TPOLECC;  MPaBUILHO
UCII0JIb30BaTh cucTeMy MOTHUBAIUH
IepCOHaa;

—OCYIIECTBISTH KOHTPOJIb TOPrOBO-
MaTepHaJbHBIX  IEHHOCTEH;  OLICHUBAThH
3hHEKTUBHOCTH KOMMEPUYECKOTr O
MEHEDKMEHTA.

- they will understand the essence and significance
of commercial management; the specific nature of

the activities of modern management;

the

experience of commercial managers of successful

companies in the world;

- to implement their knowledge on specific objects
of trade and services; to conduct SWOT analysis
on the example of a particular enterprise; to
organize the trade and technological process; to

correctly use the personnel motivation system;

- to control trade and material values; to evaluate

the effectiveness of commercial management.

Ilpepexeuzummepi / Ilpepexeusumot / Prerequisites

MapkeTHHITIK Tanjgay
KoMMepuusiIbIK KBI3METTi YHBIMIACTBIPY JKOHE
TEXHOJIOTHSICHI
XKocnapnay xyiieci

MapKeTuHIOBBIN aHATIN3
Opranuzanus 1 TEXHOJIOTHUST KOMMeEpPYEeCKOi
JEATEIIbHOCTH
CucreMa nJiaHUpOBaHUS

Marketing analysis
Organization and technology business
Planning System

Kypcmuiy kbickawa mazmynst / Kpamxkoe codepacanue kypca/ Course summary
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Kommeprusiibik

MeHeKMEHT | KoHIenuusi KOMMEpPUYECKOro MEHE)KMEHTA.

TYXKbIpbIMIaMackl. KoMMmepusiblk KbI3MeTTiH | CucremMa  MEHEIKMEHTa  KOMMEpPYecKoi
MeHeKMeHT kyhecl. Cayma  yHBIMBIHBIH | JesTelbHOCTU. [l1aHupoBaHue NesTeIbHOCTH

KbI3METIH kocmapiay. Cayna
TEXHOJIOTHSUIBIK ~ MPOIleCTepl

YHBIMAApPBIHAA | TOPrOBOH OpraHu3aluy. Opranuszanus
YUBIMAACTBIPY. | TEXHOJIOTMYECKMX IIPOLECCOB B TOPrOBBIX

Cayna-TexXHOJIOTHSUIIBIK TpOoIlecTi 0acKapy JKOHE | OpraHu3aIusX. Ynpasnenue TOProBO-

KOMMaJapaarbl eHOEeKTI
KomMmepuusibIk YUBIM

¥I>'IBIMHaCTpry. TCXHOJIOTMYCCKUM MPOLCCCOM U OpraHu3anus
NEPCOHAJIBIHLBIH, | TPYJda Ha CKJIaAax. MOTI/IBaL[I/ISI ACATCIIBHOCTHU

KbI3METIH bIHTaNaHIbIpy. Cayaa KOCIMOPHBIHBIH | MEpCOHAla KOMMEPYECKOW  OpraHu3alluu.
MEPCOHAIIbI Oackapy. Cayna-caTThIKTBI | YIIpaBI€HHE  MEPCOHAIOM  MPEINpUSATHS

YHBIMIACTHIPY/AbI Oackapy

Kyiecinaeri | ToproBiu. KoHTponb B cucreMe yrpaBieHUs

Oakputay. Ickepmik  KapbIM-KaTblHAC KOHE | Opranm3anued Topros. JlemoBoe oOmieHue u
Oaitmanpic  mponeci. KembacmbulblKk — 9HE | IMpolecc KOMMYHUKauMi. PykoBonctBo wu
KOII0aCIIbUIBIK. Cayna MEHEI)KMEHTIHIH | JIUAEPCTBO. OKOHOMHYECKHE OCHOBBI

9KOHOMUKAJIBIK Heri3aepi.

TOProBOro MCHCPKMCHTA.

The concept of commercial management.
Commercial activity management system. Planning
the activities of a trade organization. Organization
of technological processes in trade organizations.
Management of trade and technological process
and organization of labor in warehouses.
Motivation of the staff of a commercial
organization. Personnel management of the trade
enterprise. Control in the bidding organization
management system. Business communication and
the communication process. Leadership and
leadership. Economic fundamentals of trade
management.

bazoaprama srcemexuiici / Pykogooumens npozpammer/ Programme manager

VrebaeBa XK.A

KankabaeBa A.E

To6sutoB K.T.
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Jlozucmuxka /Jlocucmuxa / Logistics

Oxy makcamol / Yueonan uenv/ Purpose

.HOFI/ICTI/IK&HI)IH MSHi, OHBIH TYKBIpbIMIaMacChbl

DOpMUPOBAHUE TEOPETUUYECKUX 3HAHUM H

MEH IPUHIUNITEP] Typasbl TEOPHSUIBIK O171iM MEH | MPAKTUYECKUX  HABBIKOB O  CYIIHOCTH
NPAaKTUKAIbIK  JaFAbUlapAbl  KaJbINTACTBIPY, | JIOTUCTUKH, €€ KOHLENIUM W IPHHIMIAX,
MaTepUaNJbIK  arblHAApAbIH, JIOTUCTHKAJBIK | 3HAKOMCTBO c 0COOEHHOCTSIMH
oreparusiap MeH KyHenepAiH | MaTepualbHbIX MOTOKOB,  JIOTHCTUYECKUX
epeKIeTiKTepiIMEeH TaHbICY, MaMaHJBIK | OTepalii U CHCTeM, pa3BUTHE HABBIKOB B
Jonsiciiel Kociou KbI3MET  JKYHeciHAe | opraHu3aluu BCETO JIOTUCTHY E€CKOT 0
JOTMCTUKAJIBIK CasicaTTbl OHE THUICTI CEpPBHUCTI | Mpoliecca il IOIydeHHUs] KOMIIETEHLUH 0
o3ipiey OOMBbIHIIA Ky3bIpETTEpAl aly YUIIH | pa3pa0OTKe  JIOTUCTHYEKONW  MOJUTHKU U
OaprbIK JIOTUCTUKAJIBIK MPOLIECTI | HA/JISKAIIET O cepBuca B cUCTEME
yiBIMIACTBIpYy 1A AaFAbLIAP/bI JAMBITY npodeccuoHaIbHOI JesITeIbHOCTH o
CIIEUATbHOCTH

Formation of theoretical knowledge and practical
skills about the essence of logistics, its concept and
principles, familiarity with the features of material
flows, logistics operations and  systems,
development of skills in the organization of the
entire logistics process to obtain competencies in
the development of logistics policy and proper
service in the system of professional activity in the
specialty

Hamuiceci / Pezyiomamot 06yuenusn | Learning

outcomes

Oxpimy
Kypetbi CoTTI asiKTaraHHaH Keiiin
OiniManymbLIap
- JIOTUCTUKAHBIH MOHIH, OHBIH

TYKBIPBIMIaMachl MEH MPUHIIUNITEPIH TYCIHY;

- JIOTUCTHKAaHBl KOJJAHYABIH 3KOHOMHKAJBIK
ocepiH aHBIKTal OiIy;;

- MaTepHAIIBIK aFbIHIAP OTyi THIC OHTAMIIBI
KOJIIApbI aHBIKTAY JIaFIbUIAPbIH MEHTepY;

- OTKI3y1iH 0AaChIM apHaJIapbIH aHBIKTAY; - THICTI
CEpBUCTI TYpPaKThl Oackapy XKyHeciHae TapaTty
casiCaThIH 931pJiey.

IMocne ycmemmHoro
odyuaroumuecst Oyayr:
- TOHUMATh CYIIHOCTh
KOHLIEMIIMIO U TIPUHIIHIIGI,
- YMETh ONPEAENATh SKOHOMHYECKUH 3¢ dexT
OT HCIIOJIb30BaHMS JIOTHCTHKH;;

- BIAACTh  HaBBIKAMH  ONpEACIICHHS
ONTHMAIIBHBIX IyTEH, MO KOTOPHIM JOJDKHBI
HOITH MaTepHabHbIE TOTOKH;

- ONpEAETATh MPUOPUTETHBIC KaHAJIBI COBITA;
- pa3pabareiBaTh  pacHpereTuTeIbHYIO
HOJIUTUKY B CHCTEME pEryJsIpHOTO
YIIPaBJICHUS HA/UJIOKAIMM CEPBHCOM.

3aBepuIeHHsT Kypca

JIOTUCTUKH, €

After successful
students will be:

- understand the essence of logistics, its concept
and principles;

- be able to determine the economic effect of using
logistics;;

- possess the skills to determine the optimal ways
in which material flows should go;

- identify priority sales channels; - develop a
distribution policy in the system of regular
management of the appropriate service.

completion of the course,

Ilpepexeuzummepi / Ilpepexeusumot / Prerequisites

MapKeTHHITIK Tajgay

MapKeTUHIOBBIN aHAIU3

Marketing analysis

Kypcmuoiy kbickawa mazmynot / Kpamkoe codepycanue Kypca/ Course summary

JloructukaHbplH MoHI. MaTepHalIblK aFbIHaAp.
Jloructukanblk omnepauusiiap JKOHE KyHenep.
Carbin aly  JIOTHUCTUKACHIL. OHAipicTIK

CyuHocTh  JIOTUCTUKH.  MaTtepualnbHble
notoku. Jloructuueckue — omnepamuu U
CUCTEMBI. 3aKkyrnoyHas JIOTUCTHKA.

The essence of logistics. Material flows. Logistics
operations and systems. Procurement logistics.
Production  logistics.  Distribution  logistics.
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noructuka. Tapary  goructukacel. Kemik | I[IpousBoacTBeHHas JIOTHCTHKA.

JIOTMCTUKACBHI. AKnapaTThIK norucruka. | PacnpenenurenbHas JIOTUCTHUKA.
Jlorucrukanarsl  Kopnap. Koiimanmay, xyk | Tpancnoprhas noructuka. Undopmannonnas
perrey, Oyy. JIOTHCTHKAJBIK  OKIMIIIJIK. | JOTHCTHKA. 3amnacel B JIOTUCTHKE.
’KahaHIbIK TOrHCTUKATIBIK KYyHenep. CknanupoBaHue, rpy3onepepadoTka u
yIIaKOBKA. Jloructuyeckoe
aIMUHHUCTPUPOBAHHUE. I'nmoGanbHbIE

JOTrUCTUYCCKUEC CUCTCMEI.

Transport  logistics.  Information  logistics.
Inventory in logistics. Warehousing, cargo
handling and packaging. Logistics administration.
Global logistics systems.

bazoaprama scemexuiici / Pykosooumens npozpammer/ Programme manager

CeittoBa I'.T

CeiitoBa ['.T

To6sutoB K.T.
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Kiuuentrepmen :xxymbic/ Padora ¢ kiuenramu/ Working with clients

Oxy makcamol / Yueonan uenv/ Purpose

"KIIMEHTTEPMEH KYMBIC" KYPCBIHBIH MAaKCaThl-
CTYASHTTEPHIH TEOPHSUIBIK epeKeepli urepyi
JKOHE KOCIMOPBIH JCHrediHAe KIUSHTTepMEeH
KYMBIC ~ JKacay  caJlaChlHAAa  MPaKTHKAJbIK
JIaFIbUIAP/IBI UTEPYi

nenb Kypca «Pabota ¢ KIMEHTaMU» COCTOUT
B OCBOGHHUU CTYJEHTAMU TEOPETUUYECKUX
MOJIOKECHUH U TPHOOPETCHUH MPAKTUYECKUX
HaBBIKOB B 00JacTH pabOThl C KIMEHTaMH Ha
YPOBHE IIPEAIPUATHN

the purpose of the course "Working with clients" is
to develop students ' theoretical positions and
acquire practical skills in the field of working with
clients at the enterprise level

namuoiceci / Pezyriomamul o6yuenus | Learning outcomes

Oxpimy
Kypcrsl CITTI asIKTaraHHaH KeHiH
OiriManymbLiIap:
- KIIMEHTTEPA1H TYpJIEpiH, OJIapAbIH
ICUXOJIOTUACBIH , OJIAPMEH JKYMBIC iCTey
ToCiIepiH oimy JKOHE TYCIHY -

MEPUYCHJAW3UHITIH MOHI MEH MEXaHHU3Mi-
TayapiapAblH TYcayKecepiH YHBIMIACTHIPYABIH
JKOHE OTKI3YAIH THIMA1 9micTepi

- Kimentrepmen HKYMBIC icreyne
KOMMEPITUSIIBIK CEPBUCTI KOJIAHY; TayapJiap.ibl
TaHBICTBIPY.

- KuimenTtke OarmaprnaHyabl KOMITAaHUSHBIH
0acekeNnecTiK apTHIKIIBIIBIFBI PETiHAE Oaramay.

JIaraplIapra we 0ony: - 0achkIM  KJIMEHTTEePIi
aHBIKTAay CcalacblHIa-KIMEHTTepAl YCTall Kairy
casicaThlH d31pJICy/Ie-THICTI CEPBUCTI TYPAKThI
Oackapy xyiHecinae

ITocJie ycnemHoro 3aBepuieHust Kypca
o0yyaromuecst Oyayr:

- 3HaTh U NNOHUMATb TUIBl KJIMEHTOB, UX
IICUXOJIOTHIO , CIOCOObI  paboOThl ¢ HUMH -
CYIIHOCTh U MEXaHU3M MepueHAail3uHra -
3¢ (eKTUBHBIC METOABI OpPraHU3alUH |
IIPOBEIEHUS NIPE3EHTALUY TOBAPOB

- [IpMeHATP KOMMEpPYECKUH CEPBHUC B
paboTe ¢ KIIMeHTaMU; Tpe3eHTallii TOBaPOB.

- OrnennBaTh

KJINEHTOOPUEH TUPOBAHHOCTh KakK
KOHKYPEHTHOTO IPEUMYI[eCTBA KOMITAHHH.
o0nmamaTb  HaBBIKAMH: - B 00JacTH

OTIPE/ICIICHHS] TIPUOPUTETHBIX KJIMEHTOB - B
pa3paboTKe MOJUTHKU yJep>KaHUsl KIHMEHTOB
- B CHCTeME pEerylspHOro yIpaBlieHHUS

HaAJICKAIMM CCPBUCOM

After successful completion of the course,
students will be:

- know and understand the types of customers,
their psychology , how to work with them-the
essence and mechanism of merchandising -
effective methods of organizing and conducting
product presentations

- Use commercial service in working with clients;
product presentations.

- Evaluate customer focus as a competitive
advantage of the company.

have the skills to: - identify priority customers -
develop a customer retention policy - regularly
manage a proper service

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

KopnopatusTik 6ackapy

Kopnoparusnoe ynpasnenue

\ Corporate governance

Kypcmuiy Kvickawa mazmynnt / Kpamrkoe cooepacanue kypca/ Course summary

Knuentrepmen JkympIc ICTE€YIIH 3aMaHayu
TEXHOJIOTHSUIAPbIH  3€PTTEYAiH MaHbI3bl MEH
e3ekTiniri. Mepuennaisuar.  KiueHntrepain
Typiaepi JKOHE OJapMeH JKYMBIC  icTey
crpaterusyapbl. KoMMepHusUIbIK oHTIME >KoHE
MoMmine jkacay. IIpe3eHTalusHbl YHBIMAACTHIPY

3HauYeHHEe W  aKTyaJbHOCTb  H3y4YEHUS
COBPEMEHHBIX  TEXHOJIOTHUH  paboThl ¢
KJIMEHTaMHU. MepueHaal3uHT. Tume!
KIIMEHTOB W CTpaTerun paboThl C HUMHU.
KomMmepueckass Oecema ©  3aKjrO4YeHHE

cnenku. DPGeKTUBHBIC METOIBI OpPraHu3aIuu

The importance and relevance of studying modern
technologies  of  working  with  clients.
Merchandising. Types of clients and strategies for
working with them. Commercial conversation and
conclusion of the transaction. Effective methods of
organizing and conducting presentations. Working
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MeH  oTki3ymiH  tuiMai  omictepi. Caty | m  mpoBedeHus npe3eHTanmd. PaGora ¢ | with problem customers in the sales process.
pOIIECiH e mpooIeMaJbl KJIMEHTTepMEH | mpobiaeMHbIMUH — KiaueHTamMu B mporecce | Commercial service in working with clients.
xymbIc. KumenTrepmeHn >kymbIc Kkacaynarbl | mpogax. Kommepueckuili cepBuc B pabote ¢
KOMM EPIIHSLIIBIK CEPBHLC. KJIMCHTAMH.

bazoaprama swcemexuiici / Pykogooumens npozpammer/ Programme manager

Ceiitoa I'.T | CeiitoBa I'.T | To6su108 K.T.
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MapkeTunrri 0ackapy/ YnpasJenue mapketudirom/ Marketing management

Oxy makcamol / Yueonan uenv/ Purpose

MapKETUHTTI OacKapyablH TEOPUSUIBIK Heri3aepi
MEH TYXXBIpbIMJIaMaChlH 3€pTTey, COHJaii-aK
OJIapJbl MPAKTUKAJIBIK KBI3METTE KY3€re achipy
JaFAbUIAPBIH MEHT epy

HN3YUCHHUC TCOPCTUICCKHUX OCHOB u
KOHICIIIWK  YIIpaBJICHUA MApPKCTUHIOM, a
TaK¥XKC OBJIaACHHUC HaBBIKaAMH nux
OCYHICCTBJICHUSA B HpaKTHqGCKOﬁ
JACATCIBHOCTHU

The discipline forms the knowledge of the essence,
content, functions and principles of marketing
management. Develops skills for the development
and implementation of coordinated, balanced
decisions in the field of product, pricing,
distribution and communication policy. Promotes
the formation of competence in the control of
marketing activities and assessment of the
effectiveness of marketing efforts of the firm.

Oxpimy

Hamurceci / Pesynemamot 00yuenus | Learning

outcomes

Kypcrsl coTTI KeiliH
OimiMagymbLIAp:

- MapKETUHITI OacKapyablH MOHIH, Ma3MYHBI
MEH OPUHLUIITEPIH, KOCIOPBIHAAFbI
MapKETUHTTIK KBI3METTI Oackapy
(GYHKUIMSCBIHBIH MOHIH, MapKETUHITI Oackapy
LUKJIIHIH JKAJIIbUIAHFAH KYPBUIBIMBIH;
MapKeTUHITI Oackapy IMpoLEciH YHBIMAACTBIPY
HEri37IepiH; MapKETUHI KENIEHIHIH  HerI3ri
dakTopJapbiH: Tayapabl, OaraHbl, 0Oyl JKOHE
KBUDKBITYIBI ~ backapy  cTpareruscbl  MeH
TaKTUKAChIH;  (DYHKIMOHAIABIK,  Tayapiblk,
OHIPJIIK ’KOHE CErMEHTTIK OarbITTaFrbl MAPKETUHT
KbI3METTEPIH YHBIMIACTBIPY/IbIH
apTHIKIIBUIBIKTAPBl MEH KEMIIUTIKTEPIH O111y;

- bupma KBI3METIHIE )Kenell JKOHE
CTPATEervsuUIbIK ~ MAapKEeTUHITIK  KOCHapiap/bl
KOJIIaHy JKOHE d3ipiiey >KOHE HSKOHOMMKAJIBIK
HeTi311ey; dupmana OHBIH OapbIK
KYPbUIBIMIapbIH yinectipy MEH
OHTAMJIAHJBIPYABl KAMTAMaChI3 €TETiH OeimIie
pETIHAE MApPKETUHI KbI3METIH YHBIMAACTHIPY;

asgsKTaraHHaH

ITocJie ycnemHoro 3aBepuieHust Kypca
odyyaromuecst Oyayr:

- 3HaTh CYLIHOCTb, COAEP)KAHUE U MPUHIUIIBI
yIpaBJeHUs MapKETHHIOM, 3HayeHue
GyHKIMM ~ yOpaBi€HHS  MapKETHHTOBOM
JeSITETIbHOCTHIO Ha M PEAT PUSITHH,
00O0OIIEHHYIO CTPYKTYPY IIMKJIA YIpaBJICHUS
MapKEeTHHIOM; OCHOBBI OpraHu3anuu
nporiecca yIpaBiIeHUs MapKETUHTOM;
CTpaTeruio u TaKTUKY yIpaBieHUs
OCHOBHBIMU (bakTopamu KOMILJIEKCa
MapKETUHTa! TOBapoM, LEHOI,
pacrpeneeHueM U IPOJIBUIKEHUEM;
JIOCTOMHCTBA M HEJOCTaTKH OpraHu3aluu
Ci1yx0 MapKeTHHIa (GYHKLIMOHAIBHOM,
TOBapHOW, pETHOHAIBHOW M CErMEHTHOMU
HaIpaBJICHHOCTH;

- TOpUMEHSATh W pa3pabaTbiBaTh U
HKOHOMHUYECKH OOOCHOBBIBATh OIEpAaTHUBHBIC
U CTpaTerMuyecKkue MapKEeTUHTOBbIC IUIAHBI B
NEeSITeNbHOCTH  (UPMBI;  OpPraHU30BBIBATH

cinyk0y  MapkeTMHra Ha  ¢QupMe  Kak

After successful
students will be:
- know the essence, content and principles of
marketing management, the value of the marketing
activity management function in the enterprise, the
generalized structure of the marketing management
cycle; the basics of organizing the marketing
management process; the strategy and tactics of
managing the main factors of the marketing
complex:  product, price, distribution and
promotion; the advantages and disadvantages of
organizing marketing services of functional,
product, regional and segment orientation;

- apply and develop and economically justify
operational and strategic marketing plans in the
company's activities; organize the marketing
service in the company as a division that ensures
coordination and optimization of all its structures;
make coordinated, balanced decisions in the field
of product, price, distribution and communication
policies; monitor marketing activities and evaluate
the effectiveness of the company's marketing

completion of the course,
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tayap, Oara, 0eJyly J>XOHE KOMMYHHKATHBTIK
cagcaT cajlaChIHIAQ KEJiCUINeH, CaJMaKThI
nrenrimMaep Kaobliunay; MAapKETUHITIK KbI3METTI
OakplIay KoHE (UpPMaHBIH MapKETHHITIK KYII-
KITepiHiH HOTXKENUIIriH Oaranay;

- Mapkerunrtik lemimaep xaOblanay yIIiH
CaHJBIK JKOHE calajblK TajlAay XYprizy YLIIH
MapKETHHI KELIeHIHIH Heri3ri (aKTopiapbiH
Oackapy  cTpaTerusicel MeH  TaKTHUKachlH
a3ipaeyni Oaranay;

- MapKEeTUHT KEeIICHIHIH Heri3ri (akTopiapbIH:
Tayap/bl, OaraHbl, 0OJyJl >KOHE >KbUDKBITY/bI
Backapy crpaterusicbl MEH TaKTUKACbIH 931pJiey
JarAblUIapbIHa He 00Iy;

HoJpa3eneHHus, o0ecIieqrBaroIero
KOOPJMHALMIO W ONTHMH3ALHUIO BCEX €ro
CTPYKTYp;  INpUHUMaTh  COIJIACOBaHHBIE,
B3BEILIEHHBIE PEIIEHUS B 00JIACTH TOBApHOM,
LIEHOBOM, pacnpenenuTenTbHOn u
KOMMYHHUKaTUBHOMN MOJINTUKY;
KOHTPOJIMPOBATh MapKETUHIOBYIO
JeSITEIbHOCTD " OLICHUBATh
pe3yIbTaTUBHOCTh MAapKETHHIOBBIX YCHJIUIA
bupmBsr;

-OLIEHUBATh pa3paboOTKU  CTpaTeruu M|
TaKTUKU YIPABJIEHUS OCHOBHBIMH (paKTOpaMu
KOMIUIEKCa MAapKeTHHra Jjsi IpOBEIEHUs
KOJINYECTBEHHOI'O0 U KAaueCTBEHHOI'0 aHaM3a
JUISL IPUHSTUSL MApPKETUHTOBBIX PEIICHUN;

-00JlajaTh ~ HaBBIKAMH B pa3pabOTKe
CTpaTeruu u TaKTUKH yIpaBlIeHUsS
OCHOBHBIMU (bakTopamu KOMILJIEKCa
MapKeTHHTa: TOBApPOM, IICHOH,

PacupeaCJICHUCM U IPOJABHIKCHHUCM..

efforts;

- evaluate the development of strategies and tactics
for managing the main factors of the marketing
mix to conduct quantitative and qualitative analysis
for making marketing decisions;

- have skills in developing strategies and tactics for
managing the main factors of the marketing mix:
product, price, distribution and promotion;.

Ilpepexeusummepi / Ilpepexeuszumot / Prerequisites

MapKEeTHHT | MapKETHHT | marketing
Kypcmuiy kbickawa mazmynvt / Kpamxkoe cooepacanue xkypca/ Course summary
Kypcka «ipicne. ®upmanbl  crparerusiiblk | Beenenue B kype. Comepxanue u crpykrypa | Introduction to the course. The content and
OackapyIblH  Ma3MyHbl ~MEH  KYPBUIBIMBL | CTpaTe€rm4yeckoro  ympaeieHus  ¢upmoi. | structure of the strategic management of the
OdupmanbplH 1K oneyeTiH Oaramay koHe | OlleHKa M aHaIM3 BHYTPEHHEro moreHuuaiga | company. Assessment and analysis of the internal

tanaay. OupMaHbIH CHIPTKbl OPTACHIH Tajjay.
@upMaHbIH MapKETUHIIH CTPaTEerHsUIbIK JKOHE
xKenen  okocmapiay.  MapKeTuHr  (pupMaHbl
OackapyblH UHTErpanaay (QyHKUHUACH PETIHIE.
MapkeTuHrti OackapybiH Ma3MYHBI.
MapkeTuHrti  Oackapynarbl — CTpaTErHsUIBIK
tangay omicrepi. KoprmopaTtuBTik —aeHrenne
MapKEeTHUHITI Oackapy. MapkeTuHrti

¢upmMbl. AHanu3 BHEWIHEH cpenbl (UPMBL.
Crparternyeckoe " OIlepaTUBHOE
IUTAHUPOBAHUE MapKeTUHTa (bupmsI.
MapkeTuHr Kak HHTerpupyromas (yHKIus
YIPaBIICHUS ¢bupmoii. Conepxxanue
YIPABIICHUS MapKETHUHTOM. MeTtoabl
CTPAaTCrU4CCKOro aHajin3a B  YIPaBJICHUU
MapKETUHIOM. YTIPaBJICHHE MAapKETUHIOM Ha

potential of the company. Analysis of the external
environment of the company. Strategic and
operational planning of the company's marketing.
Marketing as an integrating function of the
company management. Content of marketing
management. Methods of strategic analysis in
marketing management. Marketing management at
the corporate level. Marketing management at the
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(GYHKIIMOHAIIBIK JeHIeiae 6ackapy. AcCHanThIK
JIEHTeliJIc MapKETUHITIH OHIMIIK CTPaTeTrHsIChI.
AcmanTtelK ~ JIEHreiijie  MapKeTUHITIH  Oara
cTpaTerusiapbl. AcCHanThlK JeHreiae Oeiry
crparerusicel. Tayapiapasl acnanThlK JEHrenae
KBUDKBITY CTpaTerusicbl. MapKeTHHITi OaKpliay,
Oarasay KoHE ayuT.

KOPHOPaTUBHOM YpPOBHE. VYupasnenue
MapKeTUHIOM Ha (YHKIIMOHAIHHOM YPOBHE.
IIpogykToBass cTpaTeruss MapKEeTHHra Ha
WHCTPYMEHTAJIbHOM YPOBHE. IlenoBsie
CTpaTeruu MapKeTHUHIa Ha
MHCTpyMEHTaabHOM  ypoBHe.  Crpaterus
pacmpeneineHuss ~ Ha ~ HMHCTPYMEHTAJIbLHOM
ypoBHe. CTpaTeruu HpOABM)KEHUS TOBapoOB
Ha MHCTpyMEHTaJIbHOM YypoBHE. KOHTpOIb,
OLICHKA M ayJJUT MapKETUHTA.

functional level. Product marketing strategy at the
instrumental level. Price marketing strategies at the
instrumental level. Distribution strategy at the
instrumental level. Product promotion strategies at
the instrumental level. Control, evaluation and
audit of marketing.

bazoapnama scemexuiici / Pykosooumens npozpammer/ Programme manager

VrebaeBa XK. A.

VrebaeBa XK. A.

To6sutoB K.T.
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bpena-menemxment/bpena-meneaxment/Brand management

Oxy makcamol / Yueonan uenv/ Purpose

Ka3ipri  Ke3eHJA€  CTYIOEHTTEpHiH  OpsHI
MEHE/DKMEHT CaJIaCBIHAAFbl TCOPHSIBIK OiaiMi
MEH MPaKTUKAIBIK JaFIbUIAPBIH KAJIBIITACTBIPY.

dbopmupoBanue y o0ydarommxcs
TEOPETUYECKUX 3HAHUM W  MPaAKTHIECKHUX
HABBIKOB B 00J1aCTH Op3HJ MEHEIPKMEHTA Ha
COBPEMEHHOM JTarle.

formation of students ' theoretical knowledge and
practical skills in the field of brand management at
the present stage.

namuoiceci / Pezyriomamot 06yuenus | Learning

outcomes

Oxpimy
Kypcrsl CITTI asKTaraHHaH KeHiH
oiniManymbLIap:
- "MapKeTHHITIK cTpaTerus" YFbIMBIHBIH MOHI
MeH Ma3MYHBIH KOHE MapKETHHITIK

CTpaTEerusHbI 931pJIey IIH HEr13r1 9JiCTepiH O1y;
- Kazipri KoFaM MEH SKOHOMHKAJBIK OlmiMi

JaMBITyIaFbl  aKmaparT [E€H  aKNnapaTThIK
TEXHOJOTHSIIAPIbIH POJli MEH MaHBI3bIH TY CIHY
- TYTBHIHYIIBIIAPIbIH CYPaHBICBIH

KaJIBIITACTBIPYABIH HET13r'1 9[iCTepiH KaObLIaaY;
Op TYpJl HapbIKTapAarbl YHBIMAAPIbIH MiHE3-
KYJIKBIHBIH SKOHOMHUKAJIBIK HETi31Iepi.;

- HApBIKTBIH JKalIbl MapKETHHITIK TallIaybIH
Oaranay (HapBIKTBIH namy ypaici),
TYTBIHYIIBIIAP, O9ceKenecTep.

- CaHJIBIK TajIay KOHE MOJEJbACY, TEOPHUSIIBIK

XKOHE  OKCICPUMEHTTIK  3epTTey  OAiCTepiH
MEHTepY;

YUBIMIApABIH ~ MApKETHHITIK  CTPATETHUSCHIH
a3ipreyre  KaTeicy, OHBI  ICK€  achIpyFa

OarpITTAJIFAH IC-IIapallapAbl JKOocmapiay XoHe
Ky3ere acbIpy.

ITocJie ycnemHoro 3aBepuieHust Kypca
o0yuaromuecst OyayT:

— 3HATb CYHIHOCTbL U COACPKAHUC IMOHATHUA
((MapKeTHHFOBOI)’I CTpaTe€ruu» MW OCHOBHBLIC
METO/IbI pa3paboTKu MapKETHHI OBOM
CTpaTeruy;

-IOHUMATh POJIM M 3HAYCHUs WH(POPMALMH U
WH()OPMAITMOHHBIX TEXHOJIOTHMH B pPa3BUTUH
COBPEMEHHOr0 00IecTBa U IKOHOMHUYECKHX
3HaHUHU

— MPUHUMATH OCHOBHBIE METOIBI
dopMmupoBaHus ~ crmpoca  MOTpedHTenei;
HKOHOMHYECKHUE OCHOBBI MOBECHUS

OpraHu3aliii Ha Pa3IMYHBIX TUIAX PBHIHKOB.;
— OLIEHMBATh MAapKETHHTOBBII aHaIN3 phIHKA
B 1eiaoM (TEHIEHUUU pa3BUTUS PBIHKA),
norpedureneld, KOHKYPEHTOB.

-00J1a1aTh HaBBIKAMU Merona
KOJIMYECTBEHHOI' O aHaIM3a u
MO/JICITHPOBAHWS, TEOPETUIECKOTO u

SKCIIEPUMEHTAJILHOI0 UCCIIEI0BAHMS;
y4acTBOBaTh B pPa3pabOTKe MapKETHHTOBOU
CTpaTeruyd OpraHu3alui, IUIAHUPOBATh U
OCYIIECTBJISITh MEPOIPUSATHSI, HAPABIICHHbBIS
Ha €€ peasim3alMmIo.

After successful
students will be:
- know the essence and content of the concept of
"marketing strategy" and the main methods of
developing a marketing strategy;

- to understand the role and significance of
information and information technologies in the
development of modern society and economic
knowledge

-to adopt the main methods of forming consumer
demand;

economic fundamentals of the behavior of
organizations in various types of markets.;

- evaluate the marketing analysis of the market as a
whole( market development trends), consumers,
competitors.

- possess the skills of the method of quantitative
analysis and modeling, theoretical and
experimental research;

participate in the development of the marketing
strategy of organizations, plan and implement
activities aimed at its implementation.

completion of the course,

Ilpepexeuzsummepi / [lpepexseuszumot / Prerequisites

I/IHHOBaHHHHLIK MCHCI)KMCHT

MunoBannoHHBIN MEHEKMEHT

| Innovation management
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Kypcmuiy Kvickawa mazmynwt / Kpamrkoe cooepacanue kypca/ Course summary

3aMaHayu OpeH/I-MEHEDKMEHT Heri3aepi.
[TpakTHKaIBIK OpeHn MEHEIKMEHTI.
Crpaterusuiblk OpeHaTi 6ackapy moneni. bpenn
MEHEKMEHTIH Oackapy. bpenn  kypy
Oarmapmamacel. O3ipyiey Oipereitmikti OpeH.
Bbpenn aTpuOyTTapbIH xKacay.
WuTerpanusiianFrad OpeHI  Kypy  MOJIEdi.
Bpenari Oackapynarbl >kyienik Tocul. bpenn
aynuti. bpenari  kanbmrtacTelpy  OoifbIHIIA
KOMIIaHUSIHBI OaKblIay KOHE OHBIH THIMIUTITIH
Oaraiay.

OCHOBBI COBPEMEHHOI'0 OpEH/I-MEHEIPKMEHTA.
[IpakTuueckuii OpeHA-MeHEHKMEHT. Moernb
CTPaTEru4ecKoro OpCH/I-MCHEIDKMEHTA.
VYrpaBneHue OpeH/1-MEHEIKMEHTOM.
[Iporpamma co3manust Openga. PaszpabGoTka

UJICHTUYHOCTH Openya. Pa3pabotka
atpuOyToB  Openma. Monens  co3gaHus
UHTErpupoBaHHoro  Openga. CHCTEeMHBIN
NOAXOJ B YIpaBICHUH OpeHAOM. AYIHT
Openna. KonTpo:mb KOMIIaHUU o
dbopMupoBaHHIO OpeHIa ©  OIEHKAa ee
3(HEKTUBHOCTH.

Fundamentals of modern brand management.
Practical brand management. The model of
strategic brand management. Brand management
management. Brand creation program. Developing
a brand identity. Development of brand attributes.
A model for creating an integrated brand. A
systematic approach to brand management. Brand
audit. Monitoring the company's brand formation
and evaluating its effectiveness.

bazoapnama scemexuiici / Pykosooumenv npozpammel/ Programme manager

CetitoBa I'.T

CeiitoBa I'.T

Toosu1oB K.T.
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Humepnem-napkemunz / Hnmepuem-wapxemune / Internet Marketing

Oxy makcamol / Yueonasn uenv/ Purpose

cryaeHtrepae WHTepHeT-x)o0amapasl  Kysere
aceIpyAarbl 0a3ablK OLTIMAEpiH KaTbIITACTRIPY

dbopMupoBaHue y CTYJIEHTOB 0a30BBIX
TEOPETUYECKUX OCHOB MponBMKeHus WHTepHeT-
MIPOEKTOB

formation of the basic theoretical foundations
of students' promotion of Internet projects

Oxvumy naomuoiceci / Pezyriomamuol 06yuenusl Learning outcomes

KypcThl ¢aTTi asKTaraHHaH Keilin

OimiMasymbLIap
- wuged manga OoaraHHaH Oacraml  OHBIH
JKOMBLITYbIHA IEeHinri MHTEPHET-)KOOaHbIH

OapibIK OMIPJIK IUKIBIH KYpacThIpaabl >KOHE
CHUIIaTTalIpI;

- HHTepHET-OM3HECTIH Ke3-KEIreH CEerMEeHTIH
TaJaganIpl, THIMJIIJIITH, MOHETH3ALUSICEIH
Oaramaiibl, ay TATOPUSMEH JKYMBIC )KaCaiIbl,

- CaWTTapiblH TUIMIUIIIH 3€pTTey JKOHE
WNHTepHeT-MapKeTHHI T ko0anay MeHEeIKMEHTI
TEXHOJOTHSIIAPBIH ~ TOKipuOene KOJIaHyIbIH
HET13T1 o/licTepiH k00anay AarablIapblH UTEpy -
WHTepHeT-MapKeTUHT  OOWBIHINIA  JKYMBICTAp
KHUBIHTBIFBIH OTKI3Y 1€ KOJIaHBUIAThIH 3aMaHAYH
KYpaJiap/bl KOJJIaHy JaFIbLIaphl;

- MocereNiepli TalJayMeH, MakcaTtrap MeEH
MIHJETTEPl KOIOABI KOCa, FBUIBIMU-3EPTTEY
JKYMBICTApBIH XKYPri3yai;

-3epTTey OOBEKTUIepI MEH TMOHIEpiH Oein
KepceTe Oy, 3epTTey olicTepi MEH omicTepiH
Tagaail Oy, COHBIMEH KaTap OHBIH CamachblH
Oarasaiiipl.

ITocJie ycnemHoro 3aBepuieHust Kypca
o0yuyarwmuecsi 0yayr

-COCTaBJIITb H OIIMCHBIBATh BE€Ch LUK XH3HU
I/IHTepHeT-HpOGKTa, HauWHas OT 3apOXICHHUA UACHU
U JI0 yracaHus;

-[IPOBOJIUTH aHaIu3 nar060ro CerMeHTa
WuTepHerOusHeca, J1aBaTh OLICHKHU
5G(GEeKTUBHOCTH,  MOHETH3alHMH,  paboTel ¢
ayIUTOPHEIL;

-BJIaJIETh HaBBIKAMU UCCIIeN0BaHUs (P PEKTUBHOCTH
CaliTOB M NPOEKTUpPOBaHUS MHTepHET-MapKeTHHra
OCHOBHBIX METOJOB MPAKTHYECKOIO0 IPUMEHEHUS
TEXHOJIOTUM YIIPABJICHHUS IMPOEKTaMH - HaBBIKAMH
WCIIOJIb30BAaHUSI ~ COBPEMEHHBIX  MHCTPYMEHTOB,
MPUMEHSIEMBIX TIPH MPOBEACHUU KOMIIJIEKca paboT
o MuTepHeT-MapKeTUHry;

- BECTM  HCCIEHOBATEIbCKYIO  JIESTEIbHOCTD,
BKJIIOYAsl aHaiu3 MIpobiieM, MOCTAHOBKY Ilelied M
3ajad4,;

-yMeTb  BBIACHATH  OOBEKTB U MPEIMETHI
UCCIIEZIOBAHUsA, BBIOOpAaTh CHOCOOBI W METOIBI
HCCIIEIOBAaHHUs, a TAKXKE OL[EHKY €ro KauecTBa

Upon successful completion of the course,
students will

-Compose and describe the entire life cycle of
an Internet project, from the birth of an idea
to its extinction;

-Conduct an analysis of any segment of the
Internet business, give estimates of efficiency,
monetization, work with the audience;

-to master the skills of researching the
effectiveness of sites and designing Internet
marketing of the main methods of practical
application of  project management
technologies -the skills of using modern tools
used in conducting a set of works on Internet
marketing;

- conduct research activities, including
problem analysis, goal and objective setting;
-be able to identify objects and subjects of
research, choose the methods and techniques
of research and evaluation of its quality

Ilpepexeusummepi / Illpepexeuszumot / Prerequisites

MapKETUHT

MapKETHHT

marketing

Kypcmotn kbickawa mazmynst / Kpamxoe cooepacanue kypca | Course summary

WNHTepHeT MapKeTWHTTIH HETi3ri SJIeMeHTTepi
MEH epekIenikTepl. OHIM. boc Tayamanapisl

OCHOBHBIE 3JIEMEHTBI M OCOOCHHOCTH HWHTEPHET
mapkeruHra. Ilponykr. Ilomck u  ocBoeHue

The main elements and features of Internet
marketing. Product. Search for and mastering
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i3ney JkoHe wurepy. WHTepHET-KO00aHBI KYpYy

cB0OOMHBIX HUII. CO3/1aHMEe MHTEPHET-TIPOSKTa UJIN

of free niches. Creation of an Internet project

HEMece KOMIIAaHUSHBI/ Tayap/Ibl/KbI3METTI | IPOJABHIKCHHE KOMIIaHUH/TOBapa/yciyru B | or promotion of a company/goods/service on
MHTEPHETTE JKBUDKBITY. OHiM. Ilo3uuusnay. | MHTepHeTe. [Mponyxr. [Mosunmonuposanwue. | the Internet. The product. Positioning. Design.
JuzaiiH. Usability. busnec-xocmnapnay. | u3aiiH. Usability. busnecrmanuposanue. | Usability.  Business  planning.  Design
Jlu3aitHIs1 azipiey. XKobauwiy | Paspabotka  auzaiina.  Paspabotka  obmieit | development. Working out a general concept
OM3HEC)KOCTIAPBIHBIH YKl TYKBIPBIMIAMAChIH | KOHIICTIIIMK  Ou3Hec-miiaHa  mpoekta.  Buuer | Of the project's business plan. Types of mobile
ipney.  MoOunpai  cepBUCTEp  Typliiepi. | MOOUIBHBIX CEpPBHUCOB. PaGora c | services. Working with the Internet audience.

WHTepHET-ayAUTOPHSAMEH KYMBIC WHTEPHETAYAUTOPHU i

bazoaprama scemexuiici / Pykosooumens npozpammer/ Programme manager

VrebaeBa XK. A.

‘ KankaGaeBa A.E.

| Tobylov K.T.
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Mapkemunemezi aknapammuix, ycyienep men mooenvoey/ Hngpopmayuonnvie cucmemot u mooeauposanue ¢ mapkemunze / Information systems

and simulation in marketing

Oky makcamuwt / Yueonasa yenv/ Purpose

MapkeTuHrre 3aMaHayu aKIapaTThIK
TEXHOJNOTHSIIAPAbl  KOJJaHy  MYMKIiHIIKTepi
Typajmbl JKYHENIK HWACSHBI  KaJBIITACTHIPY.
«1C:byxrantepun 8» .CEOC canblK ecenturiri
HBICAaHJApBIH TONTHIPY yuIiH. Project EX-pert-te
KapXKbUIBIK ~Tanjgay YIIiH OarjapiaMaiiapibl
KYpy JaFapulappl MEH  KY3BIPETTUIIKTEpIH
JaMBITY. MApKETUHITET1 aKIapaTThIK KyHenepal
IPAaKTUKAJIBIK KOJIJIaHy caJlaChIHJIaFbl
KOCBhIMILIAJIAP/bl TECTIJICY JKOHE TaJIay.

dopMUpOBaHUE CUCTEMHOIO MPEACTaBICHUS
0 BO3MOKHOCTSIX U CII0JIb30BAHUS
COBPEMEHHBIX WH(OPMAIIMOHHBIX
TEXHOJIOTMH B  MapkeTwHre. OOydeHue
nporpaMmme «1C:byxrantepun  8» mus
3aronHeHus: (opM HaJOroBOH OTYETHOCTH B
COHO. Pa3Butne HaBBIKOB U KOMIIETEHIINH
M0 HACTPOMKE mporpamMm st (pUHAHCOBOTO
ananu3a B Project Ex-pert., TecTupoBaHHS U
aHanm3a PUIIOKEHUI B obmactu
MPAaKTUYECKOTO UCIOJIb30BaHUS
WH(GOPMAIIMOHHBIX CUCTEM B MAPKETHHTE.

Formation of a systematic view of the possibilities
of using modern information technologies in
marketing. Training in the program: «IC:
Accounting 8» for filling out tax reporting forms
in SONO. Development of skills and competencies
in setting up programs for financial analysis in
Project Ex-pert, testing and analyzing applications
in the field of practical use of information systems
in marketing.

OKbimy

Homuiceci / Pesynomamot 00yuenus | Learnin

outcomes

Kypcrsl cITTI asiIKTaraHHaH KeiliH
OimiMasymbLIap

- maijanaHy OIICTeMeCiH TYCiHy  YIIiH
3aMaHayH aKImapaTThIK TEXHOJIOTHsIAP bl
9KOHOMHUKAHBIH TYPJi cajlajiapblH, OyXrajaTepiik
)KOHE CaJIBIKTBIK €Cell  CaJlaChIHAAFbl JKaHa
TEXHOJIOTUsIIap/ibl O11Y;

- 1C:0yxrantepususl 8 malgamaHa anaisl,
COHO-ra camplKk €CeNTUIrl  HBICAHAAPbIH
TONTBIPY  JKoHe  xkibepy,  ProjectExpert-te
KapKbUIBIK TaJgay/bl 93ipiey;

- Oantay naraplIapbiHa ue 00y

KapKbUIbIK TajljayFa apHajFaH OarjapiaManap,
TECTIJICY KOHE KOChIMINIAJIAP/IbI Tajaay 00JbICTa
KY3BIPETTI

MapKETUHTTE aKIMapaTThIK KyHenepain
MOJIENbIePIH MPAKTUKAIBIK KOJIAHY

ITocsie ycmemHOro 3aBepuleHUsl Kypca
odyuyaromuecst Oyayr:

- IOHUMAaTb METOJIUKY UCIIOJIb30BaHUS
COBpPEMEHHBIX MH(OPMALIMOHHBIX
TEXHOJOTMH  JAJ  pa3fMyYHbIX  OTpaciei
9KOHOMHUKH, 3HaTh HOBEWIINE TEXHOJOTUU B
obmactu  OyXrajarepckoro U  HaJOrOBOI'O
yuera,

- cMoryT wucnonbs3oBath 1C:byxranrepus 8;
3aMoNHATh M OTHPABIATH (DOPMBI HaJIOTOBOU
ordetHoctt B COHO, pa3pabaTeiBaTh
¢dbuHaHCcOBBINM aHaM3 B ProjectExpert

- 00J1a/1aTh HaBBIKAMHU HACTPOUKH

nporpamm Jijisi GMHAHCOBOI'O aHaIN3a,
TECTUPOBAHUS U aHAINU3a IPUITOKEHHH

- KOMIIETEHTHBIMU B 00JIaCTH MPaKTHYECKOIr0
UCTIOJIb30BAaHUS Mozene HH(POPMAIMOHHBIX
CHCTEM B MAapKETHHIE

After successful completion of the course,
students will be:

- understand the methodology of using

modern information technologies for

various sectors of the economy, know the latest
technologies in the field of accounting and tax
accounting;

- will be able to use 1C:Accounting.8; fill out and
submit tax reporting forms to SONO, develop
financial analysis in ProjectExpert

- have the skills to configure programs for financial
analysis, testing and analyzing applications

- competent in the field of practical use of
information system models in marketing
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Ilpepexeusummepi / [Ipepexeuszumot / Prerequisites

Byxranrepiik ecen >koHE ayJuT

‘ byxranrepckuii yuer u ayJiuT

Accounting and audit

Kypcmuiy kbickawa mazmynot / Kpamkoe codepicanue Kypca/ Course summary

OKOHOMHUKAIAFbI KOHE 9KOHOMHUKA/IAFbI
akmapatThIK nporectep AAX Kypy omicremect.
Kanbmracteipy 1C  KapXbIIbIK ecen  Oepy:
Bbyxranrepus 8.H. ProjectExpert Mbicanbinza
MaMaHIaHIbIPbLUTFaH KapKBLITBIK Tangay
O6armapnmamanapel. COHO canplk ecenTimirin
KaJIBIITACTBIPY KYHesepi.

Kapxbuiblk ecenTimik monymi. Perrenerin ecen
6epy. Unterpamus 1C: Byxrantepus 8.X. xoHe
COHO. Cainbik €CEeNTINIrH OHJICYy
Oarpapnamanapbiabl  dBomonusicsl.  COHO.
DJIeKTPOHAbl KAaOMHET  HaJIOromJjaTesbIIuIa.
[Mpopuns. Canpik momimaemenep. IDPHO.
ProjectExpert ~ Mywmkingiktepi.  KapKbLIbIK
Tajmay oicTepi. KOMNAHUSHBIH THIMIUIITIH
apTTBIPY YIIIH KAPXKBUIBIK TAIAYABIH MaKCaThl
MEH apTHIKIIBUTBIKTaPbI.

WupopmaimoHHbIe MPOLIECChl B 9KOHOMUKE U
Meroauka co3ganusi AUC. ®opmupoBaHue
¢unancoBoil otuetHocT B 1C:byxranrepus

8.x.  Crenmanu3upoBaHHbIE  MPOrPaMMBbI
¢uHAHCOBOTO  aHaimM3a  HA  MpPHUMEpe
ProjectExpert.  Cuctembl  GopMupoBaHUs
Hajorosoi otuerHoctn COHO.

Mopaynb (dbuHaHCOBOI OTYETHOCTH.
PernmamenTupoBanHas OTYETHOCTD.

WNurterpanus 1C:byxrantepus 8.x. u COHO.
DBoMIONHs TIporpaMM 00pabOTKH HAJIOTOBOM
oryetHocTH. COHO. DiieKTpOHHBIH KaOuHEeT
Hajoromiarensiumna. [Ipoduns. Hanorossie
3asBJICHUS. O®HO. BosmoxHocTH
ProjectExpert.  Metoauku  (HHAHCOBOTO
aHajM3a. Ha3Haue€HHWe M IpPEeuMyIlecTBa
(GUHAHCOBOTO aHaiW3a JUIA  TOBBIIICHUS
3 EeKTUBHOCTH AEATEIBHOCTH (PHPMBIL.

Information processes in the economy and

methods of creating AIS. Formation of financial
statements in 1C: Accounting 8. X. Specialized
programs of financial analysis on the example of
ProjectExpert. SONO tax reporting systems.
Financial reporting module. Regulated reporting.
Integration of 1C:Accounting 8.x. and SONO. The
evolution of the treatment programs tax reporting.
SONO. E-cabinet taxpayer. Profile. Tax
statements. ERRO.  ProjectExpert features.
Methods of financial analysis. purpose and benefits
of financial analysis to improve the efficiency of
the company.

bazoapnrama scemexuiici / Pykogooumens npozpammer/ Programme manager

Kycynbekona I'.H.

‘ XKycynbekosa ..

Kycynbekona I'.H.
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