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Kipicne

DJIEKTUBTI TIOHJEP KaTaJlorbl OKBITYABIH KPEIUTTIK JKykeci OoibIHIIA
KYPacThIPbLIAIbl. DJICKTUBTI IMOHJAEP KaTaJloTbl KYHEICHTeH TaHjaay OOWBIHIIA
TIOH/JIEP TI31MIH JKOHE OJIap/blH KbICKA CUITATTaMaChIH KapacThIpaIbl.

CTymeHT MaMaHABIKTApAbIH MIHAETTI KOMIIOHCHT/>KOFaphl OKY OpHBI
KOMITOHEHTIHIH  TIOHJEPIH MEHTepyMEeH KaTap, VCHIHBUIBI OTHIpFaH TaHJAAy
OOWBIHIIIA TIOHIEP1 TAHIAIT aTybl THIC.

DnexTUBTI TOHAEPAI TaHjgayra »dpaBaizep keHec Oepemi. CryaeHT
3/Baif3epMeH Oipiiece OTBIPBIN, CTYACHTTIH XEKE OKY KOCIapbhlH Kypy YIIiH
MIOHJIEPTe KA3bUTY HBICAHBIH TOJITHIPATBI.

Kypmerti crynenrrep! binim Oepy TpaeKTOPUACHIHBIH OIpTYTACTBIFbIHBIH
oimacTeippurybl Ci3aiH OoJlalllakTa MaMaH PEeTIHJE KOCIOW JalbIHIABIFBIHBI3IBIH
JIeHreliHe BIKIaJI €TETIHIH €CTe CaKTaybIHbI3 KEPEK.

BBenenue

[Tpu xpenuTHOW TeXHOJOTMM oOOyueHus pa3pabaThiBaeTcs KaTaJor
AJIEKTUBHBIX JUCHUUIUIMH, KOTOPBIM MpPEACTaBiIsIeT cOOOM CUCTEMAaTH3UpPOBAaHHBIN
NepeYeHb TUCUUILIUH KOMIIOHEHTA MO BEIOOPY U COAECPKUT KPATKOE UX OMUCAHUE.

Hapsagy ¢ wu3ydeHweM JUCHUIUIMH — 00s3aTENbHOrO /  BY30BCKOTO
KOMITOHEHTA, CTYJEHT AOJKEH BhIOpATh JJI M3YUYEHUs JUCUUIUIMHBI KOMIIOHEHTA
o BLIOOPY.

KoHcynbranuu no BeIOOPY 3JEKTUBHBIX TUCUUILIMH JaeT sABai3ep. Bmecte
C HHUM CTYJIEHT 3amojHseT (opMy 3amucH CTYyJEHTOB Ha JUCUUIIUHBI IS
cocrasienust Y1l (uHIuBUIyanbHOTO Y4E€OHOTO IJ1aHa).

YBaxkaemble CTyaeHTbl! BaXHO DNOMHUTB, YTO OT TOrO, HAaCKOJBbKO
poyMaHHOW U 1enocTHoU OyaeT Bamma oOpa3zoBarenbHas TpaeKTOpHS, 3aBUCUT
ypoBeHb Barreit npodeccruoHaabHOM MOATOTOBKH, KaK OYIyIIEeTo CIeIHaINCTA.

Introduction

With credit technology, a catalog of elective courses is developed. A catalog
IS a systematic list of elective component courses and contains a brief description
of them.

Along with studying the required / university component courses, the
student must choose an elective course.

Advisers help students make choices of elective courses. Together with their
adviser, the student fills out a form to register for courses for an ICP (individual
curriculum plan).

Dear students! It is important to remember that the level of your professional
training as a future specialist depends on how considered and complete your
educational trajectory will be.



CemecTp OolibIHIIA JIEKTUBTI MOHAepai 001y / Pacnpenesienne
3JIEKTHBHBIX TUCIHILIHH o cemecTpaM / Distribution of elective courses by

semester

[Tonniy araysl / HaumenoBanue qucrurinael /Course name

Kpenutrep
caHsbl /
Kom-Bo

KpeIuTOB/

Number of
credits

AxaneMusiin
BIK Ke3¢H/
Axan
nepuo/
Academic
period

KypHamcTiK MOTIHIAEPAI peAakuusiiay creruduKachy/
Crienuduixa pe1akTHpOBAHUS KYPHATHCTCKUX TEKCTOB/
Specificity of editing journalistic texts

KypHanuctik MaTiHAEpAl XKa3y OOMbIHIIIA TPAKTUKYM/
[TpakTUKyM 10 HaTMCAHUIO KYpHATHCTCKUX TekcToB/ Workshop
on writing journalistic texts

Ceiiney mebepairi enepi / UckyccTBo pedeBoro mactepctBa/ The
art of speech mastery

Kasipri Meana MoTiHHIH Tannay / AHaJIN3 COBPEMEHHOTO
meaunarekcra/ Analysis of modern media text

DKOJIOTHSA KOHE TIPUIUTIK Kayirnci3airi / DKoaorus u
6e3onacHocTb xku3HenesTenpHocTH/ Ecology and Life Safety

KyKBIK %oHE chIbaiiiac )KeMKOPIBIKKA KAPChl MOJCHHUET HETi3epi
/ OCHOBBI IIpaBa U AHTHUKOPPYIMIIMOHHON KyIbTyphl / Basics of
Law and Anti-Corruption Culture

DKOHOMUKA KoHE KocinKepiik Herizaepi/ OCHOBBI AKOHOMUKH U
npennpuHuMarenbcTBa/ Basics of economics and business

Kem6acubuibik Heriznepi / OcHoBel tuaepeTBa / Basics of
Leadership

["azer, )xypHaJI MIbIFapy JKOHE Menaau3aitn/ Beimyck raser,
XKypHasioB U Meauaausaiid / Publishing of newspapers, magazines
and media design

3amMaHayu Macc-MeAMaHbl OHIIpY kaHe paciMmuey/ OpopmieHue
U TIPOU3BOJICTBO COBPEMEHHBIX Macc-Meana/ Design and
production of modern mass media

bipikripiiaren kommyHukanust Herizaepi/ OCHOBBI
MHTETPUPOBAaHHBIX KOMMYHUKaIMii/ Basics of integrated
communications

KorammeH GaiinaHbICTBIH TEOPUSCH MEH ofictemeci/ Teopus u
MpaKkTHKa cBsizel ¢ obmecTBeHHOCThIO/ Theory and Methods of
Public Relations

KypHanuctin kociOu KbI3METIHIET1 aneM ik 9aeduer/ Muposas
auTeparypa B Npo(ecCHOHAIBHON AEATEIbHOCTH KypHAIUCTa/
World literature in professional aktiviby of journalist

Kasipri Kazakcranusin myonumuctukacsl/ CoBpeMeHHast
nyoimunuctruka Kazaxcrana/ Modern journalism of Kazakhstan

FoutbiMu-TanbIMIBIK s)XypHanucTka/ HayuyHo-Ti03HaBaTeIbHas
xypHanuctuka/ Scientific and educational journalism

BbykapallbIKk KOMMYyHUKaIUSIHBIH TEOPHSCHI MEH TaxKipubect/
Teopus u npakTHka MaccoBoii kommyHukanuu/ Theory and
practice of mass commucation




Moayabs 1 «Ka3ipri aHaJMTHKAJBIK dKYPHATUCTUKAY /
«CoBpeMeHHasi aHAINTHYECKAS KypPHATUCTHKA» / «Modern
analytical journalism»:

Teprey xxypHanuctukacel / PaccnenoBaTenbckas ;KypHaJIMCTHKA /
Investigative journalism

AHaTUTUKANIBIK )XYPHAIMCTHKA /AHAIUTHYECKAs )KypHATHCTUKA /
Modern analytical journalism

Moayas 2 Minor

5,5

BAK-tarsl penaknusiiay/ Pegakruposanue B CMI/ Edit in the
mass media

BAK-tarsl :xaprama/ Pexnama B CMI/ Advertising in the media

BAK-FbI MEHEDKMEHT KOHE MApPKETHUHITIK KOMMYHHUKAITUs/
MenuamMeHeKMEHT U MapKETHHTOBbIe KOMMYHUKaIuu B CMI/
Management and marketing communications in the media

Hutepuer BAK-ThI pepakusinay sxoHe mbirapy/ PenakrupoBanue
u uznanue Marepuer CMU/
Editing and publishing mass media in Internet

SMM-menemxment/ SMM Management

Menunacayatteuiblk/ Meauarpamotrnocts/ Media literacy

Moayas 1 «CananbIk skypHaIucTHKa» / «OTpacieBas
KypHaIucTUKa» / «Industry journalism»

bananap >xoHe cropT KypHalIUCTUKACh! /JleTckas u cnopTUBHAs
xypuanuctuka/ Children's and sports journalism

OKOHOMUKAJIBIK XKYPHAIUCTUKA / DKOHOMHYECKas! )KYpPHAIUCTUKA
/ Economic Journalism

MoayJas 2 Minor

5,5

BbykapalibIk KOMMYHUKAaIMS )KOHE XaJIbIKapalblK KaTbIHacTap/
MaCCOBLIe KOMMy'HI/IKaI_II/II/I nu Me)K,Hy'HapO,[[HBIe OTHOH_IeHI/IH/
Mass communication and International relations

XanblkapanblK KaTbIHacTapAarbl KoramMmMmeH Oaiinanbic/ CBsi3u C
OOLIECTBEHHOCTBIO B MEXAyHApOAHbIX OTHOMEHUX/ Public
relations in international relations

JKaHanmbsIKTap HHTEpHET-KypHaTHCTUKAackl/ HOBOCTHAst HHTEpHET-
KypHanuctuka/ Internet news journalism

XKapnama xone PR MoTiHzAepiH kacay TEXHOJIOTHICHI/
TexHonoruu co3nanus pexnaMubix 1 PR texctos/ Technologies
for creating advertising and PR texts

Hepexti dunbmaepai sxkacay/ Co3gaHue T0KYMEHTaTbHBIX
¢miemoB/ Creating documentary films

PR-rbl MaHUIYISITUBTI TeXHOJOTUsIap/ MaHUMY IS TUBHBIE
texHosioruu B PR/ Manipulative technologies in PR

JlepekTtep KypHaTUCTHKACHI )KoHE Meauazeprrey/ KypHanucTuka
TAHHBIX
u MeauanccienoBanns/ Data journalism and media research

bpenunr/ Branding

dotonyonunuctuka/ Photopublicism

Ickepitik jxoHE UMUK KOMMYHUKauusaapel/ JlernoBeie u
uMUKeBble KoMMYyHUKanuy/ Business and image comunications




1. 2 Kypc CTy/AeHTTepiHe apHAJIFaH JIeKTUBTIK NIH/eP / DJIeKTUBHbIE TUCHUILIHHBI AJs cTyeHTOB 2 Kypca/ Elective

subjects for 2nd year students

AKypnanucmix momindepoi peoaxyuanay cneyugukacol/ Cneyugpuxa pedakmupo8anus HcypHaiucCmcKux mexcmaos/

Specificity of editing journalistic texts

OKy maxcamul / Yueonasn yenv/ Purpose

KypnHamucrix MOTIHJCPIiH oprypui | OBmanenne Teopuedt w  mpakTtukoi | To master the theory and practice of
TYPJIEpIH  KYPYABIH  TEOPHUSICHl  MEH | CO3JIaHMSI Pa3INIHBIX BuzoB | creating different types of journalistic
NPaKTUKACBIH WTepy, OJapJIblH HETI3Ti | )KypHAIMCTCKUX TEKCTOB, BbIsABiIeHUE ux | texts, identifying their main features
epeKIIeNiKTepi  MEH  MpoOJieMaiapblH | OCHOBHBIX OCOOCHHOCTEH U MPOOIIeM. and problems.
AHBIKTAYy.

Okbimy namuoiceci / Pezyriomamel 00yuenusn / Learning outcomes
Kyperbl  corti  askraranHan  keiiid | [Tocsie ycnemHoro 3aBepmenusi kypea | After successful completion of the
oliMasymbLIap o0yyarommuecsi OyayT course, students will be
- JKypHAQIIMCTIK MOTIHHIH EpEKIICTIKTEepiH | - MOHMMAaTh OcoOeHHOCTH U crenuduky | - understand the features and specifics
TYCiHe]; KYPHAJTMCTCKOTO TEKCTa; of a journalistic text;
- MOTIHACpAI Kypy Ke3iHae op Typdii |- IPUMEHSIT pasHooOpasHble | - apply a variety of expressive means

AKCIIPECCUBTI KYpaaap bl KOJIaHAIbL;

- TaKBIPBITTAPIbI TaHIay JKOHE
KOPBITBIHABLIAPIBI PACIMIICY MaFablIaphiHa
ne 00JaJIbl;

- JKYPHAJIMCTIK MOTIH KOMIIO3UIIMSICHIHBIH
MaceJIeNIepiH aHBIKTalIbl;
- op typm  BAK
IITBIFAPMAIIBLTBIFBIHBIH
Ta1aiabl;

- KeprumkTi 0Oacmace3qiH >KypHAIHCTIK
MOTiH/IEpiH Oaraan/ibl;

- OKYPHQJIUCTIK IIbIFapMajap/ibl

KYPHAIHUCTIK
EPEKIIeTKTEPIH

xacay

BBIPA3UTENbHBIE CPEACTB IIPU CO3AAHUU
TEKCTOB;

- obnamatb  HaBBIKAMU  MoJOOpa
3aroJIOBKOB M O()OPMIICHHS BBIBOJIOB;

- BBUBIATH NPOOJEMBbl  KOMITO3ULIUU
KYPHAJIUCTCKOIO TEKCTA;
- aHAJIM3UPOBATh
KYPHAJIUCTCKOTO
turioB CMU;

- OLECHUBATH IKYPHAJIUCTCKHE TEKCTHI
MECTHOM IIPECCHI;

- IPOBOJIUTh aHAJIU3 OCHOBHBIX OILIMOOK,

0COOEHHOCTH
TBOpPUECTBA Pa3HBIX

in the creation of texts;

- have the skills to select headings and
draw conclusions;

- identify problems in the composition
of a journalistic text;

- analyze the characteristics of the
journalistic work of different types of
media;

- Evaluate local media journalism; and
- to analyze the main errors arising in
the creation of journalistic works.




KE31HJI€ TYBIHJIAUTBIH HETI3T1 KaTeJlKTepre
TaJIIay Kacaubl.

BO3HUKAIOIIUX npu
KYPHAJUCTCKUX IPOU3BEICHUM.

CO31aHHUHN

Ilpepexeuzummepi / Ilpepexeuszumut / Prerequisit

€S

BykapanblKk KOMMYHUKAIMSHBIH TiJIi MEH
CTHII

SI3BIK ¥ CTHJIb MaCCOBBIX KOMMYHI/IKaHI/Iﬁ

Language and of

communication

style mass

Kypcmoty kbickawa mazmynot / Kpamrkoe codeparcanue Kypca/ Course summary

Mortin Tyciniri. XXypHanucTik MOTIHHIH
EpEeKILeNIKTEP1 MEH epeKIIEeITI.
KypHalUCTIK  HIBIFAPMAIIbUIBIK — MTPOLIEC:
KYPHAIUCTIK MOTIH Kypy. JKypHaaucTik

MOTIH KYPaMbIHBIH Macenenepi.
KypHanucTik ~ MOTIHIAErT  KOPBITBHIHIIBI.
TakpipbiThiH podi. Op Typial BAK-tarbi
KYPHAJTUCTIK HIBIFAPMAIIBUTBIKTHIH
epEKIIENIKTEDI. Anyan MoHepI
Kypasjapsbl. Keprimikri Oacnaces

MOTIHJEPIHIH Maceenepi.

tekcta. OcobeHHOCTH
KYPHATUCTCKOTO

ITonsTue
cnenupuka

n

TCKCTA.

[Ipouecc KypHaIUCTCKOTO TBOPYECTBA:

Co3/1aHue
[TpoGembr
KYPHAUTHUCTCKOTO

KYPHAITUCTCKOTO

TekcTa. BbpIBOI

TCKCTaA.
KOMIIO3HUIINH

B

KYPHAIUCTCKOM TCKCTC. Ponp 3arosmoBka.

OcobenHocT

TBOPYCCTBA B Pa3HbIX

KYPHAIUCTCKOTO
CMUN.

Pa3znooOpa3ue BbIpa3UTENbHBIX CPEICTB.

[IpoOaeMbl TEKCTOB MECTHOM MPECCHI.

The concept of text. Features and
specificity of the journalistic text. The
process of journalistic creativity: the
creation of a journalistic text.
Problems of the composition of the
journalistic text. The conclusion in the

journalistic text. The role of the
headline. Features of journalistic
creativity in different media. The
diversity of expressive means.

Problems of texts of the local press.

Ilocmpexsusummepi / Ilocmpexeuzumol/ Postrequisites

["azer, KypHal LIbIFapy JKOHE
Meauaan3aig/
3amaHayl  Macc-MEAMaHbl OHAIPY JKOHE

pacimaey/ BAK-tarsl pegakmusiay

Brimyck raser, YKYPHaJIOB 51
Meauaau3any/

Odopmiienne u MIPOU3BOJICTBO
COBPEMEHHBIX Macc-meaua/

PenaktupoBanue 8 CMU

Publishing of newspapers, magazines
and media design/ Design and
production of modern mass media/
Edit in the mass media

Ilonnin epexwenikmepi / Ocodennocmu oucyunauns/ CoU

rse features

[IpakTuK-)KypHAIUCTEPAI
cabakTap eTKi3y.

HIaKbIPYMEH

[IpoBenenue 3aHATUH C TPUIJIALIEHUEM

KYPHAINCTOB-TIPAKTHKOB.

Conducting classes with the invitation

of practicing journalists.

bazoaprama scemekwici / Pykosooumenw npozpammer/ Programme manager

MyxanOerxanoBa A.P

|

Xumuu C.M.




AKypnanucmix mominodepoi yca3y oouivinuia npakmuxkym/ Ilpakmuxym no nanucanuio 3cypHaaucmckux mexkcmoe/

Workshop on writing journalistic texts

OKy maxcamul / Yueonan yenv/ Purpose

Camanmel  KypHaJUCTIK  MOTIHI

KaOUIEeTIH TaMBITY

xKazy

BripaboTaTh CIOCOOHOCTB CO3aHMs
KaueCTBEHHBIX JKYPHAJIMCTCKUX TEKCTOB

Develop the ability to create quality
journalistic texts

Oxwvimy nomuoiceci / Pesynomamot o0yuenusn / Learning outcomes

Kypcrsl  corTi KeiliH
OiTiMaymbLIap
- JKYpPHQJIUCTIK MaTrepuaira KOWbUIaThIH

HETI3T1 KYPBbUIBIMABIK-KOMITO3UITHUAJIBIK

assKTaraHHaH

acmeKTUIep MeEH TajanTaplbl >KYMbICTa
KOJIIaHAbl;
- MEAMaTeKCT Kypy YIIH  KaXeTTi

aKnapaTThl Mai1aIaHabl;

- JKYPHAQJIUCTIK MOTIHAEP/1 KYPY YILUIH TYpii
TUIIIK Kypaaapbl KOJTaHabl;

- camnajibl )KypHAJIUCTIK MaTepual jKa3aibl.

Ilocie ycnemHoro 3aBeplieHHsI Kypca
o0yuamomuecs OyayT

-  HWCIONB30BaTh B paboTe OCHOBHBIC
CTPYKTYPHO- KOMIIO3UI[MOHHBIE ACIIEKTHI U

TpeboBaHuUsI, MPEABSIBISIEMbIC K
KYPHAIUCTCKOMY MaTepuainy;
- HCTO0JIb30BaTh uH(popmaruio,

HEOOXOAMMYIO JJIs1 CO3/IaHUSI METUATEKCTA;
- UCIOJIb30BaTh MHOT000pa3ue S3bIKOBBIX
CPEACTB Uil CO3HAHUSl KYPHAJUCTCKUX
TEKCTOB;
- IHUCaTh KAyECTBECHHBIN KYPHAIUCTCKUU
Marepual.

After successful completion of the
course, students will be

- use the basic structural and
compositional aspects and
requirements for  journalistic

material in their work;

- use the information necessary to
create a media text;

- use a variety of linguistic means to
create journalistic texts;

- write high-quality journalistic
material.

Ilpepexsuzummepi / Ilpepexeuzumot / Prerequisites

bykapanblK KOMMYHUKALUSIHBIH TUIlI MEH
CTHIII

SI3BIK U CTHIJIL MACCOBBIX KOMMYHUKALIUI

Language and of mass

ommunication

style

Kypcmoty kbickawia mazmynot / Kpamrkoe codepacanue Kypca/ Course summary

BAK
CTHITHCTUKAJIBIK
KYPBUTBIMIBIK

- KOMITO3UIIUSIIBIK acTekTiiepi. benrim 6ip
YKaHPIaFrbl KYPHAITUCTIK MOTIHAEP/II

MOTIHACPIHIH  JUHTBUCTHKAJIBIK -
EPeKIIeTKTEPI MEH

JIMHIBO-CTUIINCTUYECKHE OCOOCHHOCTH H
CTPYKTYPHO- KOMIIO3UITMOHHBIE AaCTEKTHI
tekctToB CMU. OcoOeHHOCTH HAmMUCaHUS
KYPHAJTUCTCKUX  TEKCTOB OIPEICICHHBIX
YKaHPOB. Hamucanne  KypHaJIMCTCKUX

Linguistic and stylistic features and
structural and compositional aspects
of media texts. Features of writing
journalistic texts of certain genres.
Writing journalistic texts.




JKa3yJIbIH  epeKIIeKTepI.
MOTIHJACP/I1 JKa3y.

Kypnamuctik

TCKCTOB.

Ilocmpexeusummepi / Ilocmpexeuzumoui/ Postrequisites

[azer, KypHa HIBIFapy KOHE
MeanaIn3aiH/
3amaHaym  Macc-MEAMaHbl OHAIPY >KOHE

paocimaey/ BAK-tare penaknmsiiay

Brimyck raser, )KypHaJIOB I MeuaIu3aiiH/
Odopmnenue u MIPOU3BOJICTBO
COBPEMEHHBIX Macc-meaua/
PenaktupoBanune 8 CMU

Publishing of newspapers,
magazines and media design/
Design and production of modern
mass media/ Edit in the mass media

Ilonnin epexwenikmepi / Ocobennocmu oucyunaunw/ Course features

Kypc GapbicbiHga CTyACHTTEp KYPHATUCTIK
MOTIHJIEP JKaCalIbl.

Bo BpCMs IIPOXOKACHUA KypCa CTYICHTBI
CO34aI0T X XYPHAJINCTCKUC TCKCTHI.

During the course, students create
journalistic texts.

bazoapnama scemekuiici / Pykosooumens npozpammel/ Programme manager

Mapkabaesa I'.T.

Xumnu C.M.




Coiiney weoepanizi onepil Hekycemeo peueeozo macmepcmea/ The art of speech mastery

Oky maxcamul / Yueonan yenv/ Purpose

[IprrapMaIbUIBIK JKOHE HOTHIKENI aybI3Ia
JKOHE BepOanapl emMec KapbIM-KaTbIHAC,
coilliey TeXHUKAChI, IEMICH IIK KYUsIapblH
MEHIepy

OBnanerb HaBbIKAMU KPEATUBHOTO U
pE3yIBTAaTUBHOTO BepOATHHOTO u
HEBEpPOAIBHOTO OOIIEHHUS, TEXHUKU PEUH,
CEKpeTaMu KpacHOpeuus

To master the skills of creative and
effective  verbal and nonverbal
communication, speech technique, the
secrets of eloquence

Oxpimy nomuyceci / Pesynomamut o0yuenus / Learning outcomes

Kypcrsl  corTi KeliH
OiriMarybLIap

- MIKIpTajgac >KYprizy, apryMeHTTep/ll
TaHJ1ay 9J[ICTEMECIH MEHIepY;
- ayauTopWsAMEH  e3apa
YKOJIIapbIH Taly;

- Ceiyley TEXHHKAChIH, BepOaIbl eMec
CAFBIPTTHIKTAPABI MEHTEPY

- JTUKTOPJBIK  IIeOepiik
MEHTepe/l;

- OTUKET TEXHUKACBIH KOJIJaHy;
- TUKIUSHBI XKETUIIIPY;

- aybI3I11a KOPJIbI APTTHIPHIHBI3.

assKTaraHHaH

opekeTrTecy

TOCUIAEPIH

ITocie ycnmemHoro 3aBepuieHUsi Kypca
o0yuaromuecs Oyayr

- BJIAJICTH METOIUKOH BEJICHUS
JMCKYCCHUH, TOI00pa apryMEHTOB;

- HaXOJHUThb CHOCOOBI B3aMMOJICHCTBHS C

ayIUTOPHUEN;

-BJIAJCTh TEXHUKON peuu,
HEBEepOAJIbHBIMU CPaAJICTBAMU;

- OCBOSIT MIPUEMBI JIAKTOPCKOTO
MAacCTepCTBa;

- UCITOJIb30BaTh IPUEMBI TUKETA;
- COBEPLIECHCTBOBATh JUKIIHUIO;
- YBEJIMYAT CIIOBECHBIM 3arac.

After successful completion of the
course, students will be

- Have the technique of leading a
discussion and selecting arguments;

- find ways to interact with the
audience;

-master speech technique, nonverbal
means

- master the techniques of speaking;

- use the techniques of etiquette;

- improve diction;

- increase their vocabulary.

Ilpepexsusummepi / Illpepexeusumot / Prerequisit

€S

bykapanblk KOMMYHUKALIUSIHBIH TUII MEH
CTHIII

SI3BIK ¥ CTHIIL MACCOBBIX KOMMYHUKALUT

Language and of

communication

style mass

Kypcmoty kbickauwia mazmynot / Kpamroe codepacanue Kypca/ Course summary

MaMaHHBIH Kaociou KbI3MeTiHer | Putopuueckas KYJIBTypa B | Rhetorical culture in the professional
PUTOPHUKAIBIK MOJICHHUET. Ceitniey | mpodeccrHoHaIbHON nesirenapHOCTH | activity of a specialist.  Culture of
monenueri. Ceitney atukeri. Celiney | cenmanucta.  Kynbprypa peun. PeueBoii | Speech. Speech etiquette.
KapbIM-KATHIHACHIHBIH NCUXOJIOTHSUTBIK, | 9TUKeT.  Ilcuxomormueckue  acmektsl | PSychological —aspects of  speech

10




acriekTiiepi. Putopukansik omicrep. Ce3ik
ounaipy ceitniey. Cenpipy, oHriMenecy, aay-
namaii mebepiiri. Jonenaey Typiaepi jKoHe
ToNeNieMenep KYPBUIBIMBI. AybI3Ia eMec
KapbIM-KaTbIHAC Kypayigapbl. JIUKIus, OHBI
xeTiaipy Tocuiaepi. Ceiliey TEXHUKACHI.

pedeBoro  oOmIeHHs.  Puropuueckue
npueMbl. CJIOBECHOE BBIpaKEHHUE PEUHU.
MacrepcTBo yOCKICHNS, BEICHUS
Occenpl, criopa. Buabl aprymeHTanud u
CTPYKTypa JI0KA3aTEJILCTB.
Hepepbanpable  cpeacTtBa  OOIIEHUS.
Juxiuys, CIIOCOOBI ee
yYCOBEPIIEHCTBOBAHMSI. T €XHUKA PEUH.

communication. Rhetorical devices.
Verbal expression of speech. Mastery
of persuasion, conversation, argument.
Types of argumentation and the
structure of evidence. Non-verbal
means of communication. Diction and
ways of improving it. Speech
technique.

Ilocmpexeusummepi / Ilocmpexeuszumot/ Postrequisites

["azer, KypHal LIbIFapy JKOHE
Meauaanu3aig/
3amMaHayl  Macc-MEAMaHbl OHAIPY JKOHE

pacimaey/ BAK-Tarsl pegakmusiiay

Brimyck raser, JKYPHaJIOB 51
Meauaau3any/

Odopmienue u IIPOU3BOJICTBO
COBPEMEHHBIX macc-menua/

PenaktupoBanne B CMI

Publishing of newspapers, magazines
and media design/ Design and
production of modern mass media/
Edit in the mass media

Ilonunin epexwenikmepi / Ocobennocmu oucyunauns/ Cou

rse features

[IpakTuK-)KypHAIUCTEPAI
cabakTap eTKi3y.

HIaKbIPYMEH

[IpoBeneHne 3aHATHI C NPUTTALIEHUEM
KYPHAIMCTOB-TIPAKTHKOB.

Conducting classes with the invitation
of practicing journalists.

bazoaprama scemexuici / Pykosooumens npozpammst/ Programme manager

Hlagxmet A.K.

Kynryposa O.I'.
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Kaszipzi medua mominniny manoay/ Ananuz coepemennozo meouamexcma/ Analysis of modern media text

Oky maxcamul / Yueonan yenv/ Purpose

Kazipri Memua MOTIHII KOHE OHBIH
KAHPJBIK TYPJCPIH TalAay €peKIIeTKTepiH
3epTTey.

N3yuuts ceupuKy aHaiM3a
COBPEMEHHOI0  MEAMATEeKCTa M  €ro
YKQHPOBBIX Pa3HOBUIHOCTEN.

To study the specifics of the analysis
of modern media text and its genre
varieties.

Oxbvimy nomuoceci / Pesynomamul 00yuenus / Learning outcomes

Kypcrbsl  carTi KeiiH

OiTiMasymbLIap

AsKTaraHHaH

Ilocse ycnemHoro 3aBepuieHHs Kypca
o0yuamomuecs OyayT

After successful completion of the
course, students will be

- 3aMaHayd MeJMa MOTIHHIH CpeKIIeNiriH, |- 3HaTh chenupuky coBpeMeHHOro | - know the specifics of modern media
OHBIH YKaHPJIBIK TYPJICPIH OLIel; MEIMaTEKCTa, ero »KaHpoBbIE | text, Its genre varieties;
- MEJMaTeKCTep/i QJIEMHIH TUIAIK OeiHeci | pa3HOBUIHOCTH; - analyze media texts in the context of
KOHTEKCIHIC TaJIaliIbl; - aHanu3WpoBaTh  Memuatekctel B | the language picture of the world;
- TUIDIK OJKOHE Ceiliey KY3bIPETTUIIrH | KOHTEKCTE SI3bIKOBOM KapTHUHBI MUPA; - have language and speech
MEHIepei; - BJIQJCTh  SA3BIKOBOM W pedeBol | competence, focused on
- MeIMa MOTIH/II TaJIai/Ibl. KOMIICTCHTHOCTBIO, OpUCHTHPOBaHHOK Ha | modern journalism;

COBPEMEHHBIH KYPHAIIH3M; - analyze a media text.

- aHAJIM3UPOBATH ME/IUATEKCT.

Ilpepexsusummepi / Ilpepexeuzumut / Prerequisites

Bykapaablk KOMMYHHUKAIMSHBIH TiJi MeH | SI3bIK M CTHIIb MacCOBBIX KOMMyHuKanui | Language and style of  mass

CTHIII

communication

Kypcmotn kbickauwa mazmynot / Kpamroe codepacanue kypca/ Course summary

KoMMyHUKATHBTI acmeKTiferi Meana MOTiH
JKOHE OHBIH 6©MIp CYPYIHIH  CBIPTKBI
mapTTapbl. Menua MOTIHHIH acHeKTiIepiH
Tanaay: AKIapaTThIK KAHBIKTBUIBIK,
MOHEPJIIIK,  JUANOTTHIK,  oCep €Ty
TEeXHOJIOTHsJIapbl. MeauaMoTiH 3aMaHayu
MEeINaIUCKyPCThI Tajnaay 00BEKTICI

MeauatrekcT B KOMMYHHMKaTHBHOM
acrieKTeé M  BHEIIHUE YCJIOBHS  €ro
CYLIECTBOBaHMs.  AHaJIM3  acCIEKTOB
MEAMATEKCTA: uHpopManmoHHas
HACBIILIEHHOCTD, BBIPA3UTENBHOCTD,
JUATOTHYHOCTb, TE€XHOJIOTUH

BO3IEUCTBUI. MeQuaTekCT KaK OOBEKT

Media-text in the communicative
aspect and the external conditions of
its existence. Analysis of the aspects of
the media text: information richness,
expressiveness, dialogicality,
technologies of influence. Mediatext
as an object of analysis of modern

12




peTiHze. | ananmsa coBpemenHoro mexuamuckypca | media discourse

Ilocmpexeuszummepi / Ilocmpexeuzumoui/ Postrequisites
lazer, KypHa HIBIFapy *oHe | BeImyck raser, KYpHAJIOB u | Publishing of newspapers, magazines
Meauaan3aiy/ Meauaan3aiia/ and media design/ Design and
3amaHayn  Macc-MeauaHel eHAipy koHe | OdopmieHue u npousBocTBO | production of modern mass media/
pacimaey/ BAK-Tarbl penaknusiay COBPEMEHHBIX Mmacc-menua/ | Edit in the mass media

PenaktupoBanune 8 CMU

Ilonnin epexwenikmepi / Ocobennocmu oucyunauno/ CoU

rse features

Kypc OapbichiHIa CTyAeHTTEp Menua
MOTIHJEP/I1 JKACaW bl JKOHE TaJJIalIbl.

Bo BpCM ITPOXOKACHHUA KypCa CTYICHTLI
CO3Aal0T U aHAJIM3UPYIOT MCAHATCKCTEI.

During the course, students create and

analyze media texts.

bazoaphama scemekuiici / Pykosooumens npozpammul/ Programme manager

Mapkabaesa I'.T.

| Xumuy C.M.
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IKo102us rHcane mipwinik Kayincizoizi / Ikonozusa u 6ezonacnocms rxHcusneoeamenvnocmu/ Ecology and Life Safety

Oky maxcamul / Yueonan yenv/ Purpose

Texnochepa MeH TabUFU DJKOXKYHenep
KBI3METIHACTI KayilTi JKOHE TOTCHIIE
KayinTi >KaFgaigapaa eckepTy KabineTrTepi
KOHE SKOKOPFay OHIayabl KaJbIITaCThIPY

dopmupoBaHue 3KO3aIIUTHOTO
MBIIIUICHUS u CIIOCOOHOCTH
NpEAYTPEKICHUS OMaCHBIX u
YpEe3BbIYANHBIX CUTYyallU B
GyHKIMOHUPOBAaHUHU IPUPOIHBIX

HKOCUCTEM U TEXHOC(HEPHI

the formation of eco-protective
thinking and the ability to prevent
dangerous and emergency situations
at the functioning of natural
ecosystems and the technosphere

Oxpimy namuoiceci / Pezyiomamut 00yuenus /Learning

outcomes

Kypcrbsl  carTi KeiiH
OiriMarybLIap

-3KOJIOTHSIHBIH, TIPIIUIIK KayllCi3Airt MeH
TYPaKThI JaMy/JIbIH HET13T1
TYKBIPBIMJIaMaJIapbIH, AHTPOITOTCH/TIK
KbI3METTIH QJICYMETTIK-2KOJIOTUSLITBIK
caJlJIapbIH TYCIHY;

- OJIapJIbIH >Kal-KYHiHIH KayinTi JeHTeHiHIH
TYBIHJIAYBIHBIH QJJIBIH Iy VIIIH TaOufu
YKOHE TEXHOTCHJIIK KYHeNepIiH JaMybl MEH
OPHBIKTBUTBIFBIHBIH 3epJesIeHIeH
3aHJIBUTBIKTAPbIH KOJIJIaHY;

- ICKe aCBIppUIFAaH JKOHE  BIKTHMAaJl
KayInTepiH TepiC 9CEepiH KOHE OJIapibIH
JIGHIeUIepiH,  aHTPOIMOTEHIK  KbI3MET
TOyeKeJJIepiH Oarasay;

- TeXHOC(EepaHbIH KayiNCI3AIrH apTThIPY
OOMBIHIIIA 1C - IIapaap/Ibl KocmapJay;

-03 OeTiHIEe >KYMBIC ICTEy, KOMaHJIaja

AsKTaraHHaH

ITocsie ycnemHoro 3aBepuieHHsi Kypca
o0yuaromuecs Oyayr

- TIOHUMATh OCHOBHBIC KOHLEMIIMU
9KOJIOTHH, 0e30IMacHOCTH
KUBHEJEATEIbHOCTH, YCTONYUBOTO
pa3BUTHS, COIMATbHO-IKOJIOTUUECKUE
IIOCJIEACTBUSA AHTPOIIOIEHHOU
NEeATEIIbHOCTH;

- PUMEHSITh W3YUYECHHbIC
3aKOHOMEPHOCTHU pa3BUTHS u
YCTOMYUBOCTH MPUPOJIHBIX u
TEXHOT€HHBIX CUCTEM TUISt
npeayNPEKICHUS BO3HUKHOBEHUSI

OIIaCHOTI'0 YPOBHS UX COCTOSIHUS;
- OLICHMBATbh HETaTUBHOE BO3JCHCTBUE
pEAIM30BaHHBIX U NOTEHLMAIbHBIX
ONIACHOCTEM W HUX YPOBHU, PHUCKHU
AHTPOIIONEHHOW JIEATEIIbHOCTH;

- IUIAHUPOBATh  MEPONPHUATHUS IO

After successful completion of the
course, students will be

- understand the basic concepts of
ecology, life safety, sustainable
development; social and
environmental consequences of

anthropogenic activities;

- apply the studied patterns of
development and stability of natural
and man-made systems to prevent the
occurrence of a dangerous level of
their condition

- assess the negative impact of realized
and potential hazards and their levels,
risks of anthropogenic activities;

- plan measures to improve the safety
of the technosphere;

- have the skills of independent work,
teamwork, decision-making, critical
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KYMBIC 1CTey, MIelnM KaObulgay, CBhIHH | OBBIMICHHIO Oe3omacHocT TexHochepsl; | thinking, the use of digital and
olnay, IMQPIBIK JKOHE aKHapaTThIK- | - 00JIaJaTh HABBIKAMU CaMOCTOSATENBHOM | INformation and computer
KOMIIBIOTEPJIIK TEXHOJIOTHsIIapAbl KOJIIaHy, | paboThl, paboThl B Komanjae, mpuusatus | technologies, working with
aKIapaTICH KYMBIC ICTCY JaFIblIapblHA UE | PCIICHUH, KPUTHYECKOro  MbINuieHus, | Information.
ooiy. IPUMEHECHUS U (PpoBBIX U

UH(POPMAIIMOHHO-KOMITBIOTEPHBIX

TEXHOJIOTHI, pabOThI ¢ HH(POPMAITHEH.

Kypcmuiy kbickawa mazmynt / Kpamrkoe cooepacanue kypca / Course summary

AyT3KOJIOTHS. JleMaKoJIoTHs. | AYTIKOJIOTHSL. Jemskonorus. | Autecology. Demecology.
CHHIKOJIOTHS. brocdepa-noochepanbik | Cunskonorus.  buocdepro-nHoochepnas | Synecology. Biosphere-noosphere
KOHIIETIIUACH. TabuFu pecypcTapbl jkoHe | KoHlenims. Ilpupomnbie pecypesl U | concept.  Natural — resources  and
olapabpl  THiMAl  makganady.  Kasipri | parimoHanbHOE npupojonoas3oBanue. | environmental management. Current
»kahaH/IBl SKOJIOTHUSIIBIK JKOHE QJICYMETTIK - | [moOanbHbIe DKOJIOTHYECKHE u | global environmental problems,
9KOJIOTHSUTBIK Macesenep. Kopiaran opra | colaibHO-3KoJormueckue  mpoOiemsl | current  social and  environmental
XoHE TypakThl Aamy. Kaszakctan TypakThl | coBpeMeHHOCTH. OKpyskaromas cpeaa u | problems. Environment and

JaMmy  okosblHAA. JKachkll  DKOHOMUKA.
Koumainsl TOyEeKeIIH KOHLIETILIUACHI.
KayinTi xoHe 3usaHabl (dakTopiapabiH

KikTenyl. TeTeHIe >kargaiiap Ke3lHAeri
1C-KMMBLIJIAP PETTITI

ycronunBoe paszButuhe. Kaszaxcran Ha
NyTH K YCTOWYHUBOMY Pa3BUTHUIO. 3€J€Has
sKOoHOMHUKA. KoHuenuus mnpuemiaeMoro
pucka. Kiaccudukanus omacHeIX H
BpenHbiX (aktopoB. [lopsinok neicTBuit
MIPY YPE3BBIYANHBIX CUTYAIUIX

sustainable development. Kazakhstan
on the way to sustainable
development. Green economy. The
concept of acceptable risk.
Classification dangerous and
harmful factors.

The order of actions in emergency
situations.

of

bazoapnama scemexwici / Pykosooumenwv npozpammst | Programme manager

Kokymesa 3.I

Koxeaukos C.K.

KoxeBuukos C.K.
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KYKbIK stcane coloaiinac HcemKopavlKKa Kapceovl Maoenuem nezizoepi / OcHoewvl npasa u aHmMuKoOppynRUUuOHHOU Kyabmypol /
Basics of Law and Anti-Corruption Culture

Oky maxkcamul / Yueonaa yenwv/ Purpose

Crr0aitiac ’KEMKOPJIBIKKA KapChl 1C-KAUMBLT
OOMBIHIIIA KYKBIKTBIK OLTIM MEH a3aMaTThIK
YCTaHBIM JKYHECIH KaJIbIITACTRIPY.

ChopmupoBaTh  CHCTEMY  IIPABOBBIX
3HAHUW W TPAKIAHCKOM IIO3ULIHUHU TI0
MIPOTHUBOJICHCTBUIO KOPPYMIIHH.

To form a system of legal knowledge
and civil position on combating
corruption.

Oxbimy namuoiceci / Pezynemamot 00yuenus / Learning outcomes

Kypcerbr  corTi KeiiH
OiiMasrybLIap
-KazakcTaHHBIH KOJIJAHBICTAFbI
3aHHAMAaCBIHBIH HET13r1
MEMJICKETTIK ~ 0ackKapy  OpraHaapbIHbIH
KYHECIH, COHIaM-aK ceIOaiiac
YKEMKOPJIBIKKA KapChl 1C-KUMBUIIABIH MOHIH,
cebenTepli MEH IapajapblH  TYCIHETIH
0oaIbI;

-OKUFaap MEH 9peKeTTepl 3aH
TYPFBICBIHAH TaJIaiIbl;

-HOPMATHUBTIK aKTUIEP/Il KOJIaHy,
COHOal-aK cpl0aiiac YKEMKOPJIBIKTHIH
aNJbIH  alyablH  pyXaHH-aJIaMIepIIiIiK
TETIKTEPiH KOJIIaHAIbI;

-MEeHrepyl  THiC:  Typial  KyKarrapra
KYKBIKTBIK ~Tajjay >KYprizy HOaFJbLiaphl,
ChIOaiIac KEMKOPIBIKKA KapChl MOJICHUETTI
KETUIIIPY JaFIblIapHhI;

-03 OMIpIHJIe cChIOailylac  KEMKOPJIBIKKA
KapChl KYKBIKTHIK OUTIMJI1 KOJIJIaHy;

assiKTaraHHaH

epeXeepiH,

Ilocse ycmemHoro 3aBepuieHHsi Kypca
o0yuaromuecs Oyayr

- [OHHUMAThb OCHOBHBIE  IOJIOKEHUS
JENCTBYIOLIETO 3aKOHO/IATEIbCTBA
Kazaxcrana, CUCTEMY OpraHoOB
roCyJapCTBEHHOTO YIPaBJICHUS, a TaKKe
CYILHOCTb, MPUYHHBI U Mepbl
IPOTUBOJEHCTBUS KOPPYIILIHH;

- aHAJIM3UPOBATh COOBITHUSA U JIEUCTBUSA C
TOYKH 3pEHUS IIpaBa,

- NOPUMEHATh HOPMATHBHBIE AaKThl, a
TAKXKe 3aJICCTBOBATH JIYXOBHO-
HPABCTBCHHBIEC MEXaHU3MbI

IPEAOTBPALLCHUS KOPPYIILUH;
- BJIQJIETh HABBIKAMHU BEIECHUS IPABOBOTO
aHanusa Pa3IMYHBIX JIOKYMEHTOB,
HaBbIKaMU COBEpUICHCTBOBAHUSA
AHTUKOPPYNLHUOHHON KYJIbTYPBHI;

- IIPUMEHSATH B CBOEH
KU3HENEATEIbHOCTA IPABOBBIE 3HAHUS
IIPOTUB KOPPYILUH;

After successful completion of the
course, students will be

- understand the main provisions of the
current legislation of Kazakhstan, the
system of public administration, as
well as the essence, causes and
measures to combat corruption;

- analyze events and actions from the
point of view of law,

- apply regulations as well as to

strengthen  spiritual and  moral
mechanisms  for  prevention  of
corruption;

- possess the skills of conducting legal
analysis of various documents, skills

of improving the anti-corruption
culture;
- apply legal knowledge against

corruption in their life activities;
- know the essence of corruption and
the reasons for its origin; the measure
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-Outyre THiIC: cbl0aiac KEMKOPJIBIKTHIH
MOHI JKOHE OHBIH Taijga Ooiy cebenTepi;
chi0aiinac AKEMKOPJIBIK KYKBIK
OY3yIIBLIBIKTAP YIIIH MOpPaJTbIbIK-
aJaMTepIIUTIK JKOHE KYKBIKTBIK
KayamnKepIIIiK Iapaiapsl;

-MEHIepyl  KEpeK:  MopajbAblK  CaHa
KYHIBUTBIKTAPBIH ~ ICKE  achlpy  JKOHE
KYHJENIKTI ~ MpakTUKaJa  aJaMrepliliik
HOpMaJIapblH YCTaHy; JKacTap apachlHaa
chI0aiac KEMKOPJIBIKKA KapChl MOJICHHET
JIEHT€i1H apTThIpy OOMBIHIIIA JKYMBIC JKacay.

- 3HAaTbh

IPUYUHBI €€

CYITHOCTb
IMPOUCXOKICHUA,

KOppynuuu U
Mepy

MOPaJIbHO-HPABCTBEHHOM W  MpPaBOBOMU

OTBETCTBEHHOCTH
paBOHAPYIICHUS;

3a  KOpPYILHUOHHBIE

- PCAIN30BLIBATH LHCHHOCTH MOPAJIBHOT'O
CO3HaHus MW CJICAOBATH HPABCTBCHHBLIM

HOpMaM B
paboTaTh

MOJIOZEKHOU CpeJie.

IIOBCETHEBHOM  IMPAKTHUKE;
HaJ TIOBBIIICHHEM YPOBHSA
AHTUKOPPYILMOHHON

KYJIBTYpBI B

of moral and legal responsibility for
corruption offenses;

- to implement the values of moral
consciousness and follow moral norms
in everyday practice; to work to
increase the level of anti-corruption
culture among young people.

Kypcmuin Kbickawa mazmynwt / Kpamkoe cooeprcanue kypca / Course summary

MemiekeT IICH KYKBIKTBIH HET13I1
YFBIMJIAPBI MEH KaTeropusutapbl. KyKbIKTHIK
KapbIM-KaTtbiHacTap. KP KOHCTUTYLMSIIBIK
KYKBIFBIHBIH HeT137epl. KP OkimiIinik sxoHe

KBUIMBICTBIK KYKBIK Heri37epi. KP
A3aMaTThIK KYKBIK HET1311epli.

"Cpi0aiimac ~ KEMKOPJBIK'  YFBIMBIHBIH
TEOPUSITBIK-9/1ICHAMAJTBIK HeT131epi.

Cr10aitnac xKeMKOPJIBIKKAa Kapchl 1C-KUMBbLI
mapThl PETIiHAC Ka3aKCTaHABIK KOFaMHBIH
QJICYMETTIK-DKOHOMUKAJBIK KaThIHACTAPBIH
xeTinaipy. CeiOaiiac KEMKOPJIBIK MiHE3-

KYIBIK ~ TaOWFATBIHBIH  TICHXOJIOTHSIIBIK
epekmenikTepi. CpIiOaiiiac KEMKOPJIBIKKA
KapChl MOJIEHUETTI KJIBIIITACTHIPY.

Cp10aitiac KEMKOPJIBIKKA KapChl 1C-KUMBLI

OCHOBHBIE
rocyjgapctea M

IIOHATHA n

KaTCropuu

npaBa. I[IpaBoBsie

oTHomIeHUs. OCHOBBI KOHCTUTYIOHUOHHOI'O

npaBa PK. OcHOBbI

AIMHUHHUCTPATHUBHOI'O

u  yromoBHoro mnpaBa PK. OcHoBBI
rpaxaanckoro npasa PK.

TeopeTHKO-METOI0JIOTHYECKUE  OCHOBBI
ITOHSATUS KKOPPYIIIUH.
CoBepIlIeHCTBOBAHHUE COIIMAJIBHO-
PKOHOMHYECKHUX OTHOILIEHUMN
Ka3aXCTAaHCKOTO OOIIEeCTBa KaK YCIIOBHUS
IPOTHUBOCHCTBUIO KOPPYIIIIHH.
IIcuxonoruueckue 0COOEHHOCTH

PUPOABl KOPPYIILIMOHHOTO ITOBEICHUS.

dopMupoBaHue

AHTUKOPPYHLUMOHHOU

KyJbTypbl. B3aumoznencraue rocygapcraa

Basic concepts and categories of state
and law. legal relations. Fundamentals
of the Constitutional law of the
Republic of Kazakhstan.
Fundamentals of administrative and
criminal law of the Republic of
Kazakhstan. fundamentals of civil law
of the republic of kazakhstan.
theoretical and methodological
foundations of the concept of
"corruption”. improvement of socio-
economic relations of the kazakh
society as a condition for combating
corruption. psychological features of
the nature of corrupt behavior.
formation of an anti-corruption
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MocelleNiepiHe MEMJIEKET IeH KOFaMJIbIK
YUBIMIAPIBIH 63apa 1C-KUMBLIIBI.

U OOIECTBEHHBIX  OpraHu3aluii B
BOIIPOCAX MPOTUBOACHCTBUS KOPPYIIIIUH.

culture. Interaction of the state and
public organizations in the fight
against corruption.

bazoaprama sncemexwici / Pykosooumenwv npozpammer /| Programme manager

baiitacoBa M.)K.

Ay0akupona 3.b.
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IKoHoMuKa rcane Kacinkepiik Hezizoepi/ Ocnosvl IKOHOMUKU u npeonpunumamensvcmea/ Basics of economics and business

Oky makcatbl / YueOHas neanb/ Purpose

CanayatTbl SKOHOMMKAJIBIK oMb,
OocekenecTik opTaga  KoCIMOPBIHAAPBIH
TaOBICTHI KOCITIKEPJIIK KBI3METIH
YUBIMIACTBIPYABIH TEOPHSIIBIK KOHE
TOXKIPUOEIIK NaFAblIapblH KAJBIITACTHIPY.

dopMHUpOBaHUE IKOHOMUYECKOTO 00paza
MBIILJICHUS, TEOPETUUYECKUX u
NPAaKTUYECKUX HABBIKOB OpraHU3aluu
YCIIENTHOM MPEANPUHUMATEIbCKOU
NEATEIBHOCTH IIPEAIIPUSITUN B

KOHKYPEHTHOU Cpefe

Formation of economic way of
thinking, theoretical and practical
skills to organize successful business
activities of enterprises in a
competitive environment

OxkpbITy HOTHKeC / Pe3yabTaTrsl 00y4enns / Learning outcomes

Kypcrbl asKTaraHHaH KeMiH CTyJeHTTep
MeHrepeni

- Ka3ipri 3aMaHfbl 5KOHOMHUKA TPUHIUOTEPI
MEH 3aHJbUIBIKTApPAbIH KbI3MET E€TUIYIH,
HSKOHOMHUKAJIBIK KaTEropusiiap, MUKPO >KoHE
MaKpOJICHTeHIeTl  YFBIMJIBIK  ammapaTThbl
TYCIHE],;

- DKOHOMMKAJIBIK >Kar1aibl TalIaaki /bl

- KOCIMKEPJIIK KbI3METTIH OChI HEMece Oacka
TYPJIEPiHIH 0a3aJbIK MIPOIICCTEPIH
Oenrinenai;

- TaOBICTBI  KOCIMKEPIIIK
MiHe3/IeMe Oepel;

- OuzHec-xocHap/bl
YCBHIHA/IBI;

- a;FaH OuUTIMZEpIH maiganbl KOCIIKEPJIiK
KbI3MET YIIiH KOJIAaHaIbl;

- KOCIMKEPIIK KbhI3METTI 3KOHOMHUKAJIBIK
JKOHE OJIEyMETTIK 0ackapy cajachlHIa

KbI3METIHE

Kypaapl  JKOHE

ITocae 3aBepLICHUS Kypca
o0yuaromuecs Oyayr

- [OHMMAaTh TMPUHUUIIBI W  3aKOHBI
(yHKIMOHUPOBAHUS COBPEMEHHOU

SKOHOMMKH, SKOHOMHYECKHE KaTETOpHH,
NOHATUWHBIA anmapaT Ha MHKPO- H
MaKpOYPOBHSIX;

- aHaJIM3UPOBATh
CUTYaLHIO;

- BBLACNATH 0a30BbI€ MPOLECCHl TOTO MU
WHOTO  BUJA  IPEAIIPUHUMATEIBCKOU
NEATEIBHOCTH;

- JlaBaThb XapaKTEPUCTUKY YCIEIIHOCTU
NPEANPUHUMATEIIBCKOMN NESTENbHOCTH;

9KOHOMHYCCKYTO

- COCTaBJIAITb M MPE3EHTOBATh OM3HEC-
TUTaHBI;

- TPUMEHSTh TONyYEHHBbIC 3HAHWS IS
MOCTPOCHUS NPUOBLITLHOM

MIPEANPUHUMATEIBCKON NEATEITBHOCTH

After successful completion of the
course, students will be

- understand the principles and laws of
modern economics, economic
categories and conceptual apparatus at
micro- and macrolevels;

- analyze the economic situation;

- ldentify the basic processes of one or
another type of entrepreneurial
activity;

- to characterize the success of
entrepreneurial activity;

- make and present business plans;

- to apply the acquired knowledge in
order to create profitable business
activities

-to make the right decisions in the
sphere of economic and social
management of the entrepreneurial
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JYPBIC HISNTM KaObLIIal amajbl.

-IIPUHUMATh IIPAaBHUIJIBHBIC PCHICHUA B
0071aCTH PKOHOMHYECKOI'0 U COIMaJIbHOTIO

activity

Kypcrsbin kbicKama ma3myHnbl / KpaTkoe conepxanne kypca / Course summary

OKOHOMHKA  KBbI3MET  €TylHIH  ipreini
mocenenepi. Kanwuran. Cypanbic TieH
YCHIHBIC ~ HapbIFBl.  baocekemecTik  KoHe
MoHomonus. Kocinkepiik: TyCiHIT, MoHi,
HEri3ri  Typjiepl  JKQHE  YUBIMIACTBIPY
HBICAHJAPBI. Kacinkepiik KpI3MeTTeri
Toyekenaep. KoMMepuusiplK Kynus xKoHe
OHBl  Kopray Tocingepi.  Kocimkepik
KbI3METTI  Kapkbutannelpy.  Kocimkepiik
MOJICHHMETI XKOHE ITUKACHI.

YIPABJICHHUS IIPEANPUHAMATEIBCKON
JESTEIBHOCTH.

@yH/1aMEHTAJIbHbIE npo0IeMbl
(YHKIIMOHUPOBAHUS SKOHOMUKH.

Karnwmran. Peinok Cripoc u npeoxeHue.
Konkypennus u MOHOTIOJIHS.
[IpennpuHUMAaTENBCTBO: MOHSITHE,
CYIIHOCTh, OCHOBHBIC BHJIBI U (POPMBI
OpraHU3aIUU. Puckn B
MPEANPUHUMATEIBCKON  JIESTEIIbHOCTH.
Kommepueckass TaitHa M crHocoObl ee
3aIl[UTHI. DOHUHaHCUPOBAHUE
MPEANPUHUMATEIBCKON  JIESITEIIbHOCTH.
Kynsrypa U JTHUKA
PENPUHUMATENHCTBA.

Fundamental  problems of the
functioning of the economy. Capital.
The market Demand and supply.
Competition and monopoly.
Entrepreneurship: concept, essence,
main types and forms of organization.
Risks in entrepreneurial activity. Trade
secrets and how to protect them.
Entrepreneurial finance. The culture
and ethics of entrepreneurship

barpapaama xkerexkuici / PykoBoauress nporpammsbl / Programme manager

bassurosa NU.A.

\ Hypaxwmerosa I'.C.
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Kowoacwwvinwik ne2izoepi / Ocrnoevt 1udepcmea / Basics of Leadership

Oky maxkcamul / Yueonaa uyenwv/ Purpose

CTYIEHTTEPIIH KOIIOACTIIBUTBIK
KacCUeTTepi,  CTHIBJAEPIi,  KOCIOPBIH,
aiiMaK »oHe JKaJIbl eJ1 ICHTeHiHae ocep eTy
oficTepiH  THIMAI TaijalaHy  apKbLIbI
aJamMIapJblH  MIHE3-KYJIKBIH JKOHE ©3apa
OpeKeTTeCyiH THIMII Oackapy ojicTeMect
MEH MPaKTUKACBIH MEHIEPY

OBJIJICHUE CTYJEHTaMU METOJOJOTHEeN U
MPaKTUKON 3((HEKTUBHOTO YIIPaBICHUA
MOBEJICHUEM M B3aUMOJICHCTBUEM JIOACH
nyTeM A(QQPEKTUBHOTO HCHOJIb30BAHUSA
JIUJIEPCKUX KauyecTB, CTHJIEH, METOOB
BIMSIHUSL HA  ypOBHE  NPEIIPUSITHUSA,
pErvoHa U CTPAHBI B LIEJIOM

mastering the methodology and
practice of effective management of
people's behavior and interaction by
effective use of leadership qualities,
styles, methods of influence at the
level of the enterprise, region and
country as a whole

Oxvimy nHamuoiceci / Pesynomamot 06yuenus / Learning outcomes

Kypcersr  corTi KeliH
OiiMasrybLIap

- OackapyablH OapiblK JeHrehaepiHieri
yiBIMIaparsl KOMIOACIIBUTBIK MIceseNepi
TEOPUSIIBIK JKOHE MPAKTHUKAIBIK IIEHIyTe
FBUTBIMH KO3KapacThIH MOHI MEH OICTEpiH
TYCiHY;

- OacKapymIbUIBIK MIHAETTEPAl ey YIIiH
KOIIOACIIBUIBIK II€H  OWIIKTIH  HETI3Tr1
TEOPUSIIAPBIH KOJIJIAHY;

- JKeKe OAaChIHBIH AapTHIKIIBUILIKTAPhl MEH
KEMILUTIKTEPIH ChIHU Oaranay;

- YXKBIMJA OJKYMBIC ICTE€Yy; QJIEYMETTIK
MaHbI3[Ibl  MaceJieiep MeH yhAepicTepai
Tajjaay, TONTHIK JAMHAMHUKA YJIEpICTEpiH
KOHE KOMaH/1aHbI KaJIBIIITACTBIPY
KaFUJATTapblH Oy  HETI31HAE€  TOMTHIK
YKYMBICTHI THIMJII YUBIMIACTBIPY;

asKTaraHHaH

Ilocne ycnmemHoro 3aBepuieHHsi Kypca
o0yvaromuecs 0yayr

- TOHHUMATh CYIIHOCTb M  METOJbI
Hay4YHOI'0 MOJIX0/1a K TEOPETUUECKOMY U
OPaKTUYECKOMY  pEUIEHUI0  Mpoljem
JUAEPCTBA B OpraHu3alusax Ha BCeEX
YPOBHSIX yNPABJICHUS;

-HCIOJIb30BaTh OCHOBHBIE TEOpUHU
JUAEPCTBA W BIACTH Ui PELICHHUSA
YIPABJICHYECKUX 3a/1a4;

-  KpWUTHYECKH  OLICHUBATH
JIOCTOMHCTBA U HEJJOCTATKHU;

- paboTaTh B KOJJIEKTUBE; aHAJTU3UPOBATH
COIIMAJIBHO  3HAYMMbIe MPOOJIEMbl U
nporecchl, 3(PPEKTUBHO OpraHU30BaThH
TPYIIOBYIO pabOTy Ha OCHOBE 3HAHUS
IPOLIECCOB  TPYNIIOBOM JWUHAMUKUA U
TPUHITUNOB ()OPMUPOBAHUS KOMAH/IBI;

JIMYHBIC

After successful completion of the
course, students will be

- understand the essence and methods
of the scientific approach to the
theoretical and practical solution of
leadership problems in organizations
at all levels of management;

- use the basic theories of leadership
and power to solve management
problems;

- critically evaluate personal strengths
and weaknesses;

- work in a team; analyze socially
significant problems and processes,
effectively organize group work based
on knowledge of the processes of
group dynamics and the principles of
team formation;
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- TYJIFaapanibIK, TOTITHIK KOHE
YUBIMIACTBIPYIIBLITBIK
KOMMYHHKAIHSIIAPIbI Tannay KOHE
)obamay

- ICKepJIIK KapbIM-KaTbIHAC JaFblIapbIHA UE
0oJy; op TypJii >Karmaiiapra OalIaHBICTHI
OackapyIblH aidyaH TYpJi CTHJIbJICpIHE He
00JTy; KeIIOacUIbUIBIK KaCHETTEPl 3e€pPTTEy
aaictepi MEH oJicTeMenepiHe,
KeOACIIbUIBIK ~ KaOLIeTTepal  JAaMbITy
TEXHOJIOTHsJIapbIHA Ue 00JTy

- aHaIM3MUpOBATH IPOEKTHPOBAThH
MEKITNIHOCTHBIEC, TpYMIOBEIC "
OpraHU3aIMOHHBIE KOMMYHHUKAITUH

- o0mamaTh  HaBBIKAMHU  JICJIOBOTO
OOIICHHS, MHOTOOOpa3HBIMH  CTUIISIMH
yIOpaBlIeHUS B 3aBHCHMOCTH  OT
pPasIMYHBIX CHUTyalldid;  METOAaMH U
METOAMKAMH HWCCIEAOBAHUS JTHICPCKHUX
KadeCcTB,  TEXHOJOTHSMH  Pa3BUTHS
JUAEPCKUX CIIOCOOHOCTEH

nu

- analyze and design interpersonal,
group and organizational
communications;

- possess business communication
skills; diverse management styles
depending on different situations;
methods and techniques for studying
leadership qualities, technologies for
developing leadership abilities

Kypcmuin Kbickawa mazmynwt / Kpamkoe cooepacanue kypca / Course summary

Komr0acipIbIKTEIH TaOMFATBI MEH MOHI.

KembacusuibIk JKOHE MEHEPKMEHT.
KombacmbUIbIKThIH JTOCTYpITi
KOHIICTIIUSIIAPHI. KembacbUIbIKTEIH
WHHOBAIUSIBIK  KOHIICTIIUsIAaphl. Tomrap,
KOMaHJajgap  JKOHE KOMaHIa  Kypy.
KemmbacubIHbIH 1aMYyBbI.

Osrepictep/il  Ky3ere acblpy KesiHferi
KOIIOACIHIBUIBIK. KomrdacuibuibIik
Maceenepi.

[Tpupona CYIIHOCTh  JIMJEPCTBA.
JIupnepcTBO u MEHEI)KMEHT.
TpaauMoHHbIE KOHILIENIUU JIWJIEPCTBA.
NHHOBaMOHHBIE KOHUEMILNK JTUEPCTBRA.

u

['pynmsl, KOMaH/bI u
KOMaHJ000pa3oBanue. PazButue nuaepa.
JIunepctBo npu OCYIIIECTBIICHUHU

u3meHeHuit. [IpoGaemsbl inaepcTaa.

The nature and essence of leadership.
Leadership and management. The
traditional concept of leadership. The
innovative concept of leadership.
groups, teams, and team building. The
development of a leader. leadership in
implementing change. The issue of
leadership.

Bazoaprama scemexwici / Pykosooumenwv npocpammst | Programme manager

Ecimxau I'.E.

Toosut0B K.T.

TooOsu10B K.T.
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T'azem, >cypuan wiviapy incone meouaousaitn/ Beinyck 2azem, 3HcypHanoe u meouaousaiin /
Publishing of newspapers, magazines and media design

OKy maxcamul / Yueonan yenv/ Purpose

Ka3lpri 3aMaHfbl Oacra MXoHE HHTEPHET-
BAK-TbIH  au3aliHbl  Typaibl,  Kasipri
3amanrel Oacna BAK-ta nuzaiinep MeH
OCTTeylIiHIH JKYMBIC HBICAHIApPhl MEH
O/IICTEPIl Typalibl HAKTHI TYCIHIK alTy

MOJIy4YEHUE YETKOTO MPEACTABICHUS O
IU3ailHE COBPEMEHHBIX I[I€YAaTHBIX H
untepuer-CMU, o ¢opmax u meromax
paboThl Ju3aiiHEpa W BEpCTANbIIHUKA B
COBpPEeMEHHBIX nevyaTHbix CMU

getting a clear idea of the design of
modern print and online media, the
forms and methods of work of the
designer and layout designer in
modern print media

Oxwvimy nomuaceci / Pesynomamot 00yuenusn / Learning outcomes

Kypcrbsl  carTi KeiiH
OiriMarybLIap

- KYMBICTa MEANaXK00a TYKBIPhIMIaMaChIH
(6acwuTBIMOAD, JKOJIaKTap, aliapiap)
931pJIeyiH, COHBIH 1IIIHJIE MOJACIBACY MEH
JIM3alHHBIH HET13T1 KaFuaaTTapblH, COHan-
aK oJapbl Taujay KOHE TY3eTy 9MiCTEepiH
namjagaHabl;

- Meaua callaHbl JIaMBITYABIH  HETI3ri
QIIEMIIK ypaicrepine OarapiiaHajibl
(Ma3MYH/IBIK JKOHE TEXHOJIOTHSIIBIK);

- KOHBEPTeHIIUA MPOIIECTEPiH TYCIHE/];

- 3aMaHayd »JKaHPJBIK JKOHE CTHIIBJIIK
epekuienikte, BAK-Tarpl 3amanayu au3aiiH

AsKTaraHHaH

JKOHE uHporpaduka ypaicTepine
OarapiaaHabl;

- Oacmacesne, Wurepuer-bAK  mneH
MOOMJIBI1 Meauaaa KOJIJaHbLIATHIH

3dMaHAyYHN TCXHHUKAJIBIK 0a3aHbl JKOHE ZKaHa

Ilocne ycnmemHoro 3aBepuieHHsi Kypca
o0yuaromuecs Oyayr

- HCHOJB30BaTh B pabOTE€ OCHOBHbBIE
NPUHIUIBL  pa3pabOTKM  KOHLENUUU
MeUaInpoeKTa (u3nanus, M0JIOCHI,
pyOpUKH), B TOM YHUCIIE MOJEIUPOBAHUS
U U3aifHa, a TAK)KE€ METOJIbl X aHaJIu3a U

KOPPEKLINH,
-OpPUEHTHPOBATHCS B OCHOBHBIX MUPOBBIX
TEHJICHIIUSAX PAa3BUTHUA  MEIMA0TPACiIU

(comepkaTeIbHBIX U TEXHOJOTUYECKHUX);
- IOHUMATh TIPOIECCHl KOHBEPICHIINH,

- OpPUGHTHPOBATBCS B COBPEMEHHOM
KAHPOBOM U CTWIEBOM crnenuduke, B
COBPEMEHHBIX TEHJICHIUSAX Ju3aiiHa U

uH¢porpaduxu B8 CMU;
- UCIOJIb30BaTh COBPEMEHHYIO
TEXHUYECKyl0  0a3y MW  HOBeillue

1U(POBBIE TEXHOJOTUH, TPUMEHIEMBIC B

After successful completion of the
course, students will be

- Use the basic principles of
developing a media project concept
(publication, page, column), including
modeling and design, as well as
methods for analyzing and correcting
them;

-to be aware of the main global trends
in the development of the media
industry (content and technology);
- understand the processes
convergence;

- orient in the modern genre and style
specifics, in the modern trends of
design and infographics in the media;

- use the modern technical base and
the latest digital technologies used in
print, Internet and mobile media.

of
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U(PIIBIK TEXHOJIOTHSIAPbI MTaiifaaHaIbl.

neuyatd, MHTepHeT-CMU 1M MOOMIBHBIX
Meaua.

Ilpepexeuzummepi / Ilpepexeuszumut / Prerequisit

€S

Kypuanuctik  MoTiHAEpAl  pemakiusiay
cnenudukacel/ JKypHanucTiK MOTIHAEPII
xa3zy OoipiHma mpaktukym/  Ceisey
nre0epJiri enepi/

Kasipri meamna Motingai Tanaay/

Crneuunguka penaKTHpOBaHUs
KYPHAIUCTCKUX TeKCcToB/ [IpakTukym o
HAITUCAaHUIO  JKYPHAJUCTCKUX  TEKCTOB/
HckyccTBO peueBoro macrepcrBa/AHanus
COBPEMEHHOI0 MEMATEKCTa

Specificity of editing journalistic texts
/| Workshop on writing journalistic
texts/ The art of speech mastery/
Analysis of modern media text

Kypcmuin kbickawa mazmynot / Kpamrkoe cooeporcanue kypca/ Course summary

MynbTUMe TUSUTBIK opra AKOHE
KOHBEPIreHTTIK KYpPHAJTUCTUKA
JKaFIalbIHIAFbl  JKYMBIC EPEKIICTIKTEPIH,

opTypii Oenrunik kydenepnae (ayb3iia,
aynuo-, OeitHe-, ¢doto-, rpaduka) Meaua
OHIM/II JaibIHIAY axicTepi MEH
TEXHOJIOTHUSCHIH O171Y)

3HaHue  ocoOeHHOCTell  paboThl B
YCIIOBUSX MYJbTUMEAUNHON Cpeapl U
KOHBEPI€HTHOM >KYPHAIUCTUKH, METOJIOB
u TEXHOJIOTUU MOJATOTOBKHU
MEUANpPOIYyKTa B Pa3HBIX 3HAKOBBIX
cuctemax (BepOanbHOM, ayauo-, BUIECO-,
doro-, rpaduka)

Knowledge of the specifics of working
in a multimedia environment and
convergent journalism, methods and
technology of preparing a media
product in different sign systems
(verbal, audio, video, photo, graphics)

Ilocmpexsusummepi / Ilocmpexeuzumol/ Postrequisites

MynbTumenuanslK xKypHanuctuka/ KociOu
HIbIFaPMAaIIbUIBIK MPAKTHKYM (1)

MyneTumenuitHas KYPHAUTUCTUKA/
[TpodeccronanbHO-TBOpUECKUI
npakTuKym (1)

Multimedia journalism/ Professional-
creative
praktical work (1)

Ilonnin epexwenikmepi / Ocovennocmu oucyunaunwvl/ Cou

rse features

Kana  BAK  xoHe/HemMece  oylapbIH
OemikTepiHiH (OemiMaepaiH, aimgapiapabiH,
apHaibl TONTAPbIH, KeKeJlereH
»KoOaap IbIH) AN3aifH-)k00aIapblH JKacay)

CozpaBath nu3aiH-poekThl HOBbIX CMU
W/MIM WX dYacTel (pasnenoB, pyOpHK,
CIIELIOJIOC, OTJCIBHBIX MPOEKTOR)

Create design projects for new media
and/or their parts (sections, columns,
special pages, individual projects)

bazoaprama scemekuici / Pykosooumens npozpammur/ Programme manager

Kakumbek I'.VY.

Ycremuposa A.C.

24




3amanayu macc-meouanvt OHOIpy rcane pacimoey/ Oopmaenue u npou3e00cmeo co8pemeHHbIX macc-meoua/
Design and production of modern mass media

Oky maxcamul / Yueonan yenv/ Purpose

OHJIIPICIHIH
Oackapy

3amaHayu Macc-mMeana
TEXHOJIOTUSUITBIK KOHE
epEKIIETIKTEPIH 3ePTTEY

N3yuuts TEXHOJIOTHYECKHE u
yIPaBIEHYECKHE 0COOEHHOCTH
MIPOM3BOJICTBA COBPEMEHHBIX Macc-Meana

To study the technological and
managerial features of modern media
production

Oxwvimy nomuoceci / Pesynomamot o0yuenus / Learning outcomes

Kyperbr  corTi KeiiH
OiTiMasrymbLIap

- 3aMaHayd Macc-MeJda YIIH KOHTEHTTI
)ocmapiay JaFablIapblH MEHTepe/ll;

- TpAaHCMCOUSIBIK JKOHC KpPOCCMCIHUAIIBIK

assKTaraHHaH

Ma3MYHJIbI  KYPYJbIH  €peKIIeTIKTepiH
oureni;

- 3aMaHayd Macc-Meaua MaTrepualgapbiH
paciMmaey YUIH TEXHOJIOTUSLIIBIK,

JaFabLUIapAbl KOJITaHA b,
- MyJIbTUMEIUSUIBIK MaTepUaiiapabl OETTEey
TOCUIZIEpl MEH TOCUIIEPIH MEHTEPE/Il;
-3aMaHayH Macc-mMeauna YIIIH
WJUTFOCTPALIUASIIBIK MaTtepuanaapabl
TaHIalIbl )KOHE JKacauIbl..

Iloce ycnmemHoro 3aBepilieHUsi Kypca
oOyyamomuecst OyayT

-BlIaJICTh ~ HaBBIKAMU  IJIAHUPOBAHMS
KOHTEHTA JIJIT COBPEMEHHBIX MacC-Me/Iua;
-3HATb crienupuKy CO3JaHHs
TPAaHCMEIMMHOTO U KPOCCMETUHHOIO
KOHTEHTA;

-MIPUMEHSTh TEXHOJIOTHYECKUE HaBBIKU
IS oopMIIeHUS MaTepHaioB
COBPEMEHHBIX MacC-MeIua;

-BlaieTh ~ NpUeMaMu U Crocodbamu
BEPCTKHA MYJIbTUMEAUNHBIX MAaTEPHAIIOB;

-no10upaTh u cOo31aBaTh
WJUTFOCTPATHBHBIC MaTepuaIbl IS
COBPEMCHHBIX Macc-Meaua.

After successful completion of the
course, students will be

-Know the skills of content planning
for modern mass media;

-know the specifics of creating
transmedia and crossmedia content;
-apply technological skills for the
design of materials for modern mass
media;

-master the technigues and methods of
layout of multimedia materials;

-Select and create illustrative materials
for modern mass media.

Ilpepexsuzummepi / [lpepexeuzumeut / Prerequisit

€S

KypHamuctik  MoTIHAEpAlI  peaakIusiay
cnenudukacel/ KypHAIUCTIK MOTIHAEPII

xazy Oo#biHmIa npakTtukyM/  Celiney
medepairi enepi/
Kaszipri Meama MOTIHIL Tanaay/

Crnennduka peIaKTUPOBaHUs
KYPHAIUCTCKUX TEKCTOB/ ITpakTHKyM I10
HAIMCAHMIO  JKYPHAJTUCTCKUX  TEKCTOB/
HckyccTBO peueBOoro macrepcrBa/AHanmus3
COBPEMEHHOTO Meauarekcral

Specificity of editing journalistic texts
/' Workshop on writing journalistic
texts/ The art of speech mastery/
Analysis of modern media text/
Television and Radio Journalism

25




TenepaanoxypHaIucTUKa

| TenepaauoxxypHalIucTUKa

Kypcmoty kbickauwia mazmynot / Kpamroe codepacanue kypca/ Course summary

Kazip2i 3amanzel oOykapanwvlk axnapam
KypaJlapblH >KoOasayarbl MyJIbTHMEINA
XKoHe Kpocc-menua. Kaszipri  3aMaHfbl
OyKapabiK aKrmapar KypayilapbIH/ia
akmapat  Oepy  mpuHnunTepi. JKaHa
Meauazarbl MaTepUaIAapIblH OpPHAIACYHI.
’Kana menmmamarpl Kapim, CTHIBIACD >KOHE
MOAYJIBAIK TOp. 3amMaHayW MeEIUaIarbl
Matepuangapasl O0e3eHIIPYaiH ACTETUKACHI
MEH JTHKACHI.

MyJIbTUMETUTHOCTD 151 KpoccC-
MEIUNHOCTD B odopmiieHun
COBPEMEHHBIX Macc-meaua. [IpuHimmsl
nojayn HMHQOpPMAIMM B COBPEMEHHBIX
Macc-meama. Maker w BEpPCTKA
MarepuaioB B HOBbIX Meaua. Llpudr,
CTWIM M MOJYyJbHAas CETKa B HOBBIX
Meaua. DCTeTUKa M 3THKa O(QOpMIICHUS

MaTCpUuaJIOB B COBPCMCHHBIX MCIHA.

Multimedia and cross-media in the
design of modern mass media.
Principles of presenting information in
modern media. Layout and layout in
new media. Fonts, styles and modular
grid in new media. The aesthetics and
ethics of material design in modern
media.

Ilocmpexeusummepi / Ilocmpexeuzumoui/ Postrequisites

MynbTumenuansik xKypHanuctuka/ KociOu
HIbIFaPMAaIIbUIBIK MPAKTHKYM (1)

MynpTumenuiiHas KypHAITUCTHKA/
[TpodeccrnonanbHO-TBOpUECKUI
npakTukyM (1)

Multimedia journalism / Professional-
creative praktical work (1)

Ilonnin epexwenikmepi / Ocodennocmu oucyunauno/ COU

rse features

Crynenrrep
MaTepuasaap >Kaca bl

MYJIbTUMCIUAIIBIK

CtyneHTsl
MaTepuabl

CO3/IAI0T MYJIbTUMEIUNHbBIC

Students create multimedia materials

bazoapnama scemexuiici / Pykosodumenv npozpammost/ Programme manager

KaknumoOex I'.Y.

| Cynelimenosa A.O.
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bipikmipinzen kommynuxauusn nezizoepi/ Ocnogvl unmezpuposannvlx kKommynuxkauyui/ Basics of integrated communications

Oky maxcamul / Yueonan yenv/ Purpose

BipikTipiireH  KOMMYHHUKAIIUSHBIH ~ MOHI
TypaJbl, KOMMYHHKAITUSUITBIK yaepic
callachlH/Ia OHTAWUJBI HICIIIMIEp KaObLiaay
KaXKETTUIIT Typasbl TYCIHIK KaJIbIITACTHIPY,
COHJIali-aK ~ KOMMYHHUKAIMsl  KbI3METIH
Tajjay, oKocmapjay — JkoHe — Oakpuiay
KAaOLJIETIH JaMBbITy

dopmHUpoBaHUE peICTaBICHUS 0
CYLIHOCTH WHTErPUPOBAHHBIX
KOMMYHHKAIlMii, O  HE0OXOIUMOCTU
NPUHATUS ONTUMAJbHBIX pEHIEHUI B
obnactu KOMMYHHUKAI[MOHHBIX
MIPOLIECCOB, & TAKXE BbIPAOOTKA YMEHHUS
aHAJIN3UPOBATh, IJIAaHUPOBATH U
KOHTPOJMPOBATh ~ KOMMYHHUKAIIHOHHYIO
JEeSATEIbHOCTD

Formation of understanding of the
essence of integrated communications,
the need to make optimal decisions in
the field of communication processes,
as well as developing the ability to
analyze, plan and monitor the
communication activities

Oxpimy nomuyceci / Pesyivmamut o0yuenusn / Learning outcomes

Kypcrsl  ¢oTTi  asiIKTaFaHHAH  KeWiH
OiiMarymbLIap
- O1pIKTIpLIreH KOMMYHHKALUAIAP

KEIICHIHIH HEri3rl 2JJIEMEHTTEPIHIH MOHI
MEH epeKIIeNIKTepiH OlIel;

- HapBIKTBIK  SKOHOMMKAHBIH  Kazipri
XKaraabiHAaa OIPIKTIPUITeH KOMMYHHKAIUS

MPOIECIHIH  JaMy  3aHJIbUIBIKTAphl MEH
TEHJICHIUSTIAPbIH aHBIKTANIbI;

- KOCITIOpBIH  OHIMIHE  CYPaHBICTHI
KaJIBIIITaCThIPa bl KOHE OTKI3YAl
BIHTAJIAHIBIPAIBI;

- KOMIIQHUSHBIH WMHIDKI MeH OexeniH
KaJIBINTaCTHIPAIbL;

- OIPIKTIpUIreH KOMMYHUKaUsIap KeUeHIH
Q31pJIeH/Il.

Ilocsie ycnemHoro 3aBepuieHHsi Kypca
o0yvaromuecs 0yayr

- 3HaTb CYWHOCTb U  CHEHUPUKY
OCHOBHBIX AJIEMEHTOB KOMILJIEKCa
UHTETPUPOBAHHBIX KOMMYHUKAIIWH;

- BBIBISITH ~ 3aKOHOMEPHOCTH U
TEHACHIINU pa3BUTHS npoiecca
UHTETPUPOBAHHBIX ~ KOMMYHHMKAIlMi B
COBPEMEHHBIX  YCIOBUSIX  PHIHOYHOMN
HSKOHOMUKH;

- (hopmHpoOBaTH CIPOC U CTUMYITUPOBAHUE
cObITa HA MIPOIYKIIUIO PEIIPUITHS;

- (opmHupoBaTh UMHIK U pPEIyTalHIO
KOMIIaHWH;

- pa3padaThiBaTh KOMILJIEKC
UHTETPUPOBAHHBIX KOMMYHUKAIIWH.

After successful completion of the
course, students will be

- know the essence and specificity of
the main elements of the complex of
integrated communications;

- to identify patterns and trends in the
development of the process of
integrated communications in the
modern conditions of a market
economy;

- form demand and sales promotion for
the company's products;

- to form the image and reputation of
the company;

- develop a

communications.

set of integrated
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Ilpepexsuzummepi / Ilpepexeuzumut / Prerequisites

JKypHanuctukara Kipicre

BBejenue B )KypHaIUCTHKY

| Introduction to journalism

Kypcmoty kbickauwia mazmynot / Kpamroe codepacanue Kypca/ Course summary

BipikTipiareH KOMMYHUKAIMsIap  JKOHE
OipiKTipiTeH MapKETHHTTIK
KOMMYHHKALUSJIAP. ¥ UBIMHBIH  CBIPTKBI
kKoHe  1mKki  opracel.  bipikTipinrexn
KOMMYHUKas  Kypaingapel. JKapHama,
KOoFaMMeH OaiJlaHbIC, CaTyJbl >KBUDKBITY,
TIKeJIen MapKETHHT, KEKe carty,
JIEMEYIIIITIK. BipikTipiiren
KOMMYHHUKAITUSIIAPIbIH THIMIUIITIH
Oaranay.

NHTerpupoBaHHble KOMMYHMKALMU |
MHTETPUPOBAHHBIE MAapKETHHIOBBIE
KOMMYHUKAIIUW. BHEMIHAS U BHYTPEHHSA
cpena  opraHumsauuu.  VIHCTpyMEHTHI
MHTETPUPOBAHHBIX KOMMYHUKAITUH.
Pekimama, CBA3M C OOLIECTBEHHOCTHIO,
CTUMYJIUPOBAHUE cObITa, IpsAMOU

MapKETUHT, JIMYHAs MPOJIaXka, YIMaKoBKa,
croHcopcTBO. Onenka 3(pQeKkTUBHOCTU
WHTETPUPOBAHHBIX KOMMYHUKAIIHIA.

Integrated communications  and
integrated marketing communications.
The external and internal environment
of the organization. Instruments of
integrated communications.
Advertising, public relations, sales
promotion, direct marketing, personal
selling,  packaging,  sponsorship.
Evaluation of the effectiveness of
integrated communications.

Hocmpexeusummepi / Ilocmpexeuszumot/ Postrequisites

byKapanblKk KOMMYHUKALMSIHBIH TEOPHSCHI
MeH Taxipubeci/ BAK-tarel xapHama/
BAK-fbl MEHEI)KMEHT >KOHE MapKETUHITIK

Teopus 151 IIPaKTUKA MacCOBOM
koMMyHukanuy/ Pexnmama B CMU/
MenuaMeHeKMEHT M MapKETUHIOBBIE

Theory and practice of mass
commucation/  Advertising in the
media/ Management and marketing

kommyHukanus/  Casicu  KypHaiuctuka | kommyrukanmn B CMU/ Tomutrueckas | communications  in the  media/
xoHe PR/ Bykapaliblk KoMMyHUKaIus xoHe | )kypHanmuctuka u PR/ Maccossie | Political journalism and PR/ Mass
XaJIBIKApAIIBIK KaThiHACTap/ XalblKapaliblK | KOMMYHHKAIlMd W MEXKIyHapoaHble | communication and  International
KaThIHACTapaFrbl KOFAMMEH OaiijIaHbIC otnomrenus/ CBs3u ¢ obmiecTBeHHOCTRIO | relations/  Public  relations  in
B MEKIYHAPOJTHBIX OTHOIIICHHSX international relations
Ilonnin epexwenikmepi / Ocovennocmu oucyunaunwvl/ Course features

Kapunamansik Hemece PR-xo0anbl o3ipiey
YKOHE ICKE achIpy KYpCThI asiKTay HOTHIXKECI
OOJIBIN TAOBLIAEI.

HUtorom mpoxoxknaeHus Kypca Oyzaer
pa3zpaboTKa M peanu3alus PpeKIaMHOro
wi PR-tipoekTa

The outcome of the course will be the
development and implementation of an
advertising or PR project

bazoaprama scemekwici / Pykosooumenw npozpammur/ Programme manager

Mapxkabaesa I'.T.

Mycraduna b.C.
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Kozammen oaiinanvicmolyy meopuscol men a0icmemeci/ Teopusa u npakmuxa cesaseil ¢ 00uiecmeeHHocmvio/

Theory and Methods of Public Relations

OKy maxcamul / Yueonan yenv/ Purpose

FeuteimM, casicar Kypanbl, kypHanuctuka | MI3ydenne teopermueckux 3HaHwii u | The study of theoretical knowledge
KoHe OHM3HEC cajachl peTiHAe KOraMMeEH | (GOpMHUPOBAHHE HaBeikoB | and the formation of skills of
0aiiIaHBICTHIH TEOPUSIBIK OLTIMIH 3ep/eiey | mpodeccruoHanbHol padoTel B obOsactu | professional work in the field of
XKOHE  KOCIOM  KYMBIC  JIaF/IbUIAPBIH | COBPEMEHHBIX CBsI3CH ¢ | modern public relations as a science, a
KaJIBIIITACTHIPY. OOIIIeCTBEHHOCThIO KaK Hayku, cpeactsa | means of politics, journalism and

NOJMTHKH, JKYPHAIUCTHKK W oTpaciu | business industry.

OusHeca.

Oxwvimy nomuoceci / Pesynemamot o0yuenus / Learning outcomes

Kypersl  corTi  askraranHan  keiiid | [Tociie ycnemnoro 3aBepmennsi kypea | After successful completion of the
olriMaaymbLIap o0y4Jarommecs OyayT course, students will be
-OJIEyMETTIK - OKOHOMHKAJBIK cajaja, | - 3HaTh  NPUHIUIBI  opraHu3amuu | | - Know the principles of organization
KOMMEPIIMSUTBIK ~ CEKTOPJa, MEMIICKETTIK | crienuduky pabdotel moapasznenenuii mo | and specifics of the work of public
KYpbUIBIMIAp/a, KOFaM OMIPIHIH | CBA3SIM c 00IIECTBEHHOCTBIO B | relations departments in the socio-
KOFaMJIBIK-CAsICH, MOJICHH CaJlaJlapblH/Ia | COIMaIbHO-9KOHOMUYICCKOM cdepe, | economic sphere, commercial sector,
KOFaMMEH  OaiiylaHpic  OeiMIIeNnepiHiH | KOMMEPYECKOM CeKTope, | government agencies, socio-political,
YKYMBICBIH YUBIMJIACTBIPY MPUHITUITEP] MEH | TOCYIaPCTBCHHBIX cTpykTypax, | cultural spheres of society;

EPEKIICTIKTEPIH OLIel;

- op Typai [1P-moTinaepai kaza anajpl;

- TIP-xamnanusmapabl Kocmapiay KoHe
1CKe achIpa aajbl;

-oTki3ured [1P-ic-mapanapaplH THIMALTITTH
Oarajaiipl.

00I1IeCTBEHHO-TTOJIMTUYECKOM,
KyJIbTYPHOU cepax KU3HU 00111eCTBa;

- IUCaTh pa3nuyHbie BUbl [IP-TeKCTOB;

- IJJAaHUPOBaTh M peann3oBbiBaTh [IP-
KaMIIaHUH;

OLICHUBATh 3¢ PeKTUBHOCTH
npoBeieHHbIX [IP-meponpustuil.

- write various types of PR texts;

- plan and implement PR-campaigns;
Evaluate the effectiveness of the
carried out PR-activities.

Ilpepexsuzummepi / [lpepexeuzumeut / Prerequisites

Kypnanuctukara kipicme

BBeneHne B )KYpHAIMCTUKY

| Introduction to journalism
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Kypcmoty kbickauwia mazmynot / Kpamxkoe codepacanue Kypca/ Course summary

PR tyxbipeiMaamMacelH  OacKapyJblH OH
YUBIMIACTBIPYIIBUIBIK (DYHKITHUSCHI PETIHJIC
aHbIKTay. PR 2BOJIONUSICBIHBIH KE3€HAEPI.
MapKeTHHTTIK KOMMYHHUKaIUsIIap
xyueciaaeri PR-meiH  opubl.  Koramuabik
KaTbIHACTAp, apHaMma, CaTy >KapHaMmachl,
TIKEIeH MapKETHUHT YFBIMIaPbIHBIH
apaKaTbIHACHI. PR-kamnanug- TyTac
npouecc perinae. PR-kamnaHusHbl Ky3ere
aceIpy. Jlarnapeicka KapChl I1P.
Kemnmriniknexn AKYMBIC xacay
TeXHOJIOTUsIapbl. KoOMMEpIUsIIBIK ~ eMec
cekrtopaarbl PR-texHonorusinap. Mogenuer
JKOHE OHED, JCHCAYJIBIK CaKTay XKOHE CIOPT
canaceiHarsl PR epexmeniri.

Onpenenenue  koHuenuuu PR kak
MO3UTUBHON OPraHU3aIlMOHHOW (PYHKIIUU
yopaBieHus. OTanbel  3Bojonuu PR
Mecto IIP B cucreMe MapKETHUHTOBBIX
KOMMYyHUKalui. COOTHOILIEHUE MOHSATUM
naOiMK pWIEHIIH3, peKiaMa, COWUI3
MMPOMOYIIIH, AUPEKT MapkeTuHr. [IP-
KaMIaHus KakK [EeJIOCTHBIM  MpolLecc.
Peanuzanus [TP-xammanum.
Antukpusucueii  IIP. Texnonorun
paboTtel ¢ maccamu. IIP-texHONMOTHHM B
HEKOMMepYeckoM cektope. Crnenuduka
I[IP B cdepe KynbTypel U HCKYCCTBa,
3ApaBOOXPAHEHHUS U CIIOPTA.

Definition of the concept of PR as a
positive organizational management
function. The stages of evolution of
PR. The place of PR in the system of
marketing communications. The ratio
of the concepts of public relations,
advertising, sales promotion, direct
marketing. PR-campaign as a holistic
process. Implementation of the PR
campaign.  Anti-recessionary  PR.
Technologies of work with masses.
Public relations technologies in the
non-profit sector. Specifics of PR in
culture and art, healthcare and sports.

Ilocmpexeusummepi / Ilocmpexeuszumot/ Postrequisites

bykapanblK KOMMYHMKALMSIHBIH TEOPHSICHI
MeH Taxipubeci/ BAK-tarel xapHama/
BAK-fbl MEHEI)KMEHT >KOHE MApKETUHITIK
KoMMyHuKanus/  Casicu  KypHaJIUCTHKA
xoHe PR/ bykapaiblk KOMMYHUKAIUS JKQHE
XaJIbIKapaJIblK KaThlHAcCTap/ XaablKapasblK
KaTbIHACTApAaFbl KOFAMMEH OaillaHbIC

Teopus 151 IIPaKTUKA MacCOBOM
koMMyHukanuy/ Pekmama B CMU/
MenuaMeHeKMEHT M MapKETUHIOBBIE
koMMmyHuKammu B CMUW/ Tlonutudeckas
KypHamuctuka u PR/ MaccoBbie
KOMMYHUKAIIMM U MEXKIYyHApOJHbIE
otHoweHust/ CBsA3M ¢ 0OLIECTBEHHOCTBIO
B MEXJIYHAPOJHBIX OTHOIICHUSIX

Theory and practice of mass
commucation/  Advertising in the
media/ Management and marketing

communications in the media/
Political journalism and PR/  Mass
communication and International
relations/  Public relations in

international relations

Ilonnin epexwenikmepi / Ocobennocmu oucyunauns/ Cou

rse features

Kapnamansik Hemece PR-xo06anbl a3ipiey
YKOHE ICKE acChIpy KYpCThI asiKTay HOTHXKECI
OOJIBIN TAaOBLIAEI.

HUrorom mnpoxoxaeHuss Kypca Oyner
pa3paboTka M peanu3anus PpeKIaMHOTO
win PR-tipoekTa

The outcome of the course will be the
development and implementation of an
advertising or PR project
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bazoaprama scemekuiici / Pykosooumens npozpammul/ Programme manager

Mapkabaesa I'.T. | Myctaduna b.C. ‘
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Kypnanucmin kaciou Kvizmeminoezi an1emoik aoeouem/ Mupoeas 1umepamypa é npogheccuoHaIbHOl OeasmeabHOCmu

Hcypuanucma/

World literature in professional aktiviby of journalist

Oky maxcamul / Yueonan yenv/ Purpose

OJeMAIK 9/1e0u YAEPICTIH, YITTBIK TapHx
IMeH  MOACHHUETTIH  MOHI, TaOUFaTHI,
OarbITTaphl, (hopmanapel, HET13rl Ke3eHepi
TypaJibl OUTIMII KaJIBITITaCTHIPY, COHIAN-aK
©31H1H FBUIBIMH HJICSJIAPBIH YChIHA OLITy.

@opMUPOBAHUE  3HAHUM  CYIIHOCTH,
PUPOJIBI, HaIlpaBJICHUI, dbopmM,
OCHOBHBIX JTaIoB MHPOBOTO

JIUTCPATYPHOI'O IIpomecca, HaHHOHaHBHOﬁ
HCTOPHUHU U KYJIBTYPBI, 4 TAKKC YMCHU:A
IMPC3CHTAINN CBONX HAYYHBIX I/I,Hef/'l.

Formation of knowledge of the
essence, nature, directions, forms,
main stages of the world literary
process, national history and culture,
as well as the ability to present their
scientific ideas

Oxwvimy nomuoceci / Pesyniomamot o0yuenusn / Learning

outcomes

Kypcrbsl  carTi KeiiH
OiriMarybLIap

- QINEeMJIIK KepKeM oieOHeT TapuXblH
FBUIBIMU TYPFBIIAH TYCiHenl,
HIBIFapMaiapbl, MakaJaaapibl,
MOHOTpadusIapIbl TaJIalabl; onedun
KYMBIC, TYpPJIl >KaHpJap/aa >KYMBIC ICTey,
onebu Tocuiaepal TaObICTHI  TMaiganany
JaFablIaphIH MEHTEPEIi.

-TApUXU  JOYyIpJAEpAiH  XPOHOJOTUSCHIH,
ONEOMETTI NaMBITYIbIH HETI3T1 HUJIEsIIbIK-
ACTETUKAIBIK MPUHIUITEPIH, 9/e0UeT IEH
MyOJIUITUCTUKA TEOPHUSICHIHBIH HEr13r1
VFBIMIIAPBIH  JKOHE OJIapAbl KYPHAJTHUCTIK
KbI3METTe  NaljalaHy  epeKIIeTiKTepiH
oureni;

- onemMaiK oneduerrepaid (HOIBKIOPMEH,

aAsgAKTaraHHaH

ITocsie ycnemHoro 3aBepuieHHsi Kypca
o0yuaromuecs Oyayr

- HAYy4YHO  OCMBICIIMBAaTh  HCTOPHIO
MHUPOBOM XYJIOKECTBEHHOW JIMTEPATYyPBHI,
AHAJIU3UPOBAaTh ITPOU3BEICHUS, CTaTbH,
MoOHOrpaduu; BJIaJCTh  HAaBBIKAMU
JUTEpaTypHOU  paboThl, paboThl B
pa3IMYHBIX XKaHpax, YCIIEIIHO

VICIIOJIB30BATh JIUTEPATYPHBIC IIPUEMBI.
- 3HaTh XPOHOJIOTUIO UCTOPUYECKUX IMOX,

OCHOBHBbIE UJEHHO-3CTETUYECKUE
OPUHIMIBL ~ Pa3BUTUSL  JIUTEPATYPBHI,
0a30BbI€ MOHATUS TEOPUU JIUTEPATYPHI U
nyOJUIUCTUKH, cnenupuky 170:¢
UCIIOJIb30BAaHUSI B KYPHAIUCTCKOU
NEeSTENbHOCTH;

-BbIJICJITh CBA3UM MHPOBBIX JIMTCPATYP C

After successful completion of the
course, students will be

- to comprehend scientifically the
history of world fiction, to analyze
works, articles, monographs; to
possess the skills of literary work,
work in various genres, to successfully
use literary techniques.

- know the chronology of historical
eras, the Dbasic ideological and
aesthetic principles of the development
of literature, the basic concepts of the
theory of literature and publicism, and
the specifics of their use in journalistic
work;

-ldentify the connections of world
literature  with  folklore, modern

32




Ka3ipri  oneOWeTneH, e©HepalH  Oacka
TYpJiepiMeH OalIaHBICBIH a)KpIpaTa OiIen;
MOHapalbIK (o7e0ueT - Tapux, oJeOuer -
bunocodus, ogeOUET - FBHUIBIM, dJe0HET -
eHepiH Oacka TypJiepi) OaimaHbICTapAbI
opHara Oi1e/l.

b osbKI0OpOM, COBPEMEHHOMU
JUTEPATYPOH, IPYTUMU BUJIAMU
UCKYCCTBA; yCTaHABIIUBATh

MEXKIIpeIMETHBIE (JInTepaTypa - HCTOpus,
naureparypa - ¢unocodus, aureparypa -
HAyKW, JHTEpaTtypa - JpYrHe BHIBI
HCKYCCTBA) CBSI3U.

literature, other arts;  establish
interdisciplinary (literature-history,
literature-philosophy, literature-
science, literature-other arts)
connections.

Ilpepexsusummepi / Ilpepexeuzumut / Prerequisites

[IleTen xypHaITUCTUKACHI

3apy0OexHast )KypHAIMCTHUKA

| Foreign journalism

Kypcmuin Kbickawa mazmynwt / Kpamrkoe cooeporcanue kypca/ Course summary

VakpIT IIeH KEHICTIK KOHTEKCTIHAEI d1e0u
HIBIFapMaHbl KaObLIIay. OeonerTeri
KOpPKEM CypeT IeH (PriocousIbIK ONIbIH
namybl. KepkeM MOTIHHIH €peKIIenirt MeH
oprypainiri.  Kepkem  omebuer  meH
KYPHAJIMCTUKAJIAFbl TapUXu (PakTUIiep MEH
TYJIFanapably 00BEKTHUBTI KOPIHICI.
OneoueT MEeH KYPHAIMCTUKAIaF bl
CaTUPAIBIK YKaHpJap. XX FachIp
oneOueTiHerl TUT Jaraapbickl. Mapcenb
[IpycTThIH MOHYMEHTAJI/TBI
cyOBbeKTUBTLTIT. CBIH OHE OHBIH QJIEMJIIK
oneOueT TapuXbIHIAFbI POJII.

Bocnpusitue JUTEPATYPHOTO
MIPOU3BE/ICHUSI B KOHTEKCTE BPEMEHH H
MIPOCTPAHCTRBA. PazButue

XYJOKECTBEHHOTO  M300pakeHUs U
dbunocopckoil MbICIM B JIUTEpaType.
Oco0eHHOCTh u pazHooOpasue
XYJI0’)KECTBEHHOr0 TeKcTa. OOBEKTUBHOE
OTpaX€HUE MCTOPUYECKUX (AKTOB U
NEpCOHATNI B XYyJI0’)KECTBEHHON
JAUTEpaType W B KYPHAIUCTHUKE.
Carupuyeckue *aHpbl B JHUTEpaType U
KypHanuctuke.  Kpusuc  sa3plka B
mutepatype XX Beka. MOHYMEHTAIBHBIN
CyOBEKTHBU3M Mapcens [Ipycra.
Kputuka u ee poip B UCTOPUM MUPOBOU
JUTEPATYPBHL..

Perception of a literary work in the
context of time and space. The
development of artistic representation
and philosophical thought in literature.
Peculiarity and diversity of the artistic
text. Objective reflection of historical
facts and personalities in fiction and in
journalism.  Satirical genres in
literature and journalism. The crisis of
language in the literature of the
twentieth century. The monumental
subjectivism of  Marcel Proust.
Criticism and its role in the history of
world literature.

Ilocmpexeusummepi / Ilocmpexeuszumot/ Postrequisites

KociOu mpirapMaibuiblK IpakTukyM (1)

[TpodeccrnonanbHO-TBOpUECKUI
IPAKTUKYM |

Professional-creative praktical work

1)
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bazoaprama scemekuiici / Pykosooumens npozpammul/ Programme manager

Myxan6erxkaHoBa A.P | Mamxkosa C.H. |

34




Kasipei Kazakcmannviy nyoauyucmukacol/ Coepemennan nyonuyucmuxa Kazaxcmana/ Modern journalism of Kazakhstan

Oky maxcamul / Yueonan yenv/ Purpose

Feumeivu MoTiHzmepai (Makamanmap, sccenep,
IIBIFAPMAIIBUIBIK ~ JKYMBICTAp) xacay
JaFabUIapbiH, Oacma JKOHE DSJIEKTPOHBIK
BAK-TBI, Ka3ipri >KypHaJUCTIK MpaKTUKa
dakTiiepin  Tangay ~— JkoHe  Oaranay
narnputapbid, Kasakcran myOnHUIIMCTHKACHI,
OHBIH HET13rl (QYHKIUSIAphl, TYpJiepl MeH
YKaHPJIBIK HBICAaHAAPhI, TUIMIUTITTHIH
KaruJgaTTapbl MEH HETI3rl KpuTepuiiepi
Typajibl OUIIM MEH TYCIHIK Oepy KoHe

®opMUpOBaHUE HaBBIKOB  CO3JaHMS
Hay4YHbIX  TEKCTOB  (cTarei,  3cce,
TBOPYECKUX padOT), HABHIKOB aHANIM3a U
OLICHKH NEYaTHBIX U 3eKTpoHHbIX CMU,
(akTOB COBPEMEHHON >KYpHAIMCTCKON
NOPAKTUKH, 3HAHUS U TPEJICTaBICHUS O
nyomuuuctuke Kazaxcrana, €€ OCHOBHBIX
(YHKIMAX, BUAAX U JKaHPOBBIX (popmax,
OPUHLMIAX U OCHOBHBIX KpPUTEPUAX
3((PEKTUBHOCTH U YMEHHMS MPE3CHTALUN

Formation of skills of creating
scientific  texts (articles, essays,
creative works), skills of analysis and
evaluation of print and electronic
media, facts of modern journalistic
practice, knowledge and understanding
of the publicism of Kazakhstan, its
main functions, types and genre forms,
principles and main criteria of
effectiveness and ability to present

Ka3aKCTaH/IbIK nyOJIMIIMCTHKAHBIH | CBOMX HaydHbIX wuaed o wucrtopud | their scientific ideas about the history
KaJbIITACy  Tapuxbl, OHBIH  TAPUXH | CTAHOBIICHHSI kazaxcranckoii | of formation of Kazakhstan publicism,
JaMyBIHBIH ~HETI3ri  Ke3eHjaepi, ©3iHIIK | myOJuIMcTuKy, € OCHOBHBIX OJramax |ItS main  stages of historical
epeKIeIiri  Typajbl  ©3iHIH  FBUIBIMH | HCTOPHYECKOTO pa3BUTHsI, cBoecoOpasuu. | development, originality.
uaesnapblH  YChlHA OUly  JaFapUIapbiH
KaJIBIITACTRIPY.

Oxwvimy nomuaceci / Pesynomamot 00yuenusn / Learning outcomes
Kyperbl  corri  askraranHad  keiiid | [Tocsie ycnemHoro 3aBepmenusi kypea | After successful completion of the
olriMaaymbLIap o0yyJarommecsi OyayT course, students will be

-KazakcTtanHbIH KOPHEKTI MyOIUIIUCTEPIHIH
KYMBIC TOXKIpUOECIH, MyOJULIHUCTUKAHBIH
KE3eHJIeNyiH, Ka3ipri 3aMaHFbI
MyOJIMITUCTUKANIBIK KbI3METTIH OJI€yMETTIK-

MICUXOJIOTHUSJIBIK,  DKOHOMHUKAJBIK  JKOHE
3aHABIK aCMEeKTIIepiH Oleni;
-OTKEH KE3€HJIeT1 nyOJIUIMCTEPTIH

- 3HaTh OMNBIT pabOThl BUAHEHIIHMX
MyOJIUITUCTOB Kazaxcrana,
MIEPUOIA3ZALINIO MyOJIMITUCTHKH,
COIIMAJIbHO-TICUXOJIOTUYCCKHH,

OKOHOMUYECKHUH, 51 IOPUANYECKUI
aCIIEKThI COBPEMEHHOU

MyOJUIIMCTUYECKON JIEATEIbHOCTH,

- know the experience of the most
prominent publicists of Kazakhstan,
the periodization of journalism, socio-
psychological, economic, and legal
aspects of modern publicist activity;

- analyze the works of publicists of
past periods, connect their work with
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IIBIFapMaIapbiH TaJITaNIbL, OJIapIbIH
IIBIFaPMAIIBUIBIFBIH ~ Ka3ipri  3aMaHMCEH
OallIaHBICTBIPAILI, MOTIHIAEPACH OYTIHTI

KYHHIH ©3€KT1 MaceleepiH Tadasl;

- aKmapaT >JKWMHAy JaFIpUIapblH  JKOHE
aKmapar  Ke3JepiMeH  JKYMBIC  ICTEy
o/IiCTeMECIH MEHIepei.

- AHAJIM3UPOBATH IMPOU3BCACHUA
HY6JII/IHI/ICTOB IMPOHJIbIX IIepruoaos,
CBA3BIBATDH 150,¢ TBOPYCCTBO C

COBPEMEHHOCThIO, HAaXOJUTh B TEKCTaX
aKTyaJbHble TMPOOJIEMBI CETrOJHSIIHETO
BpPEMEHU;

- coOuparb UWH(GOPMALIUIO COTJIACHO
METOJMKE pabOThl C  HMCTOYHUKAMHU
uH(popmanuu.

the present, find in the texts current
problems of today;

- collect information according to the
methodology of work with information
sources.

Ilpepexsusummepi / Ilpepexeuzumut / Prerequisites

KaBaK KYPHAIINCTUKACBIHBIH TAPHUXbI

Hcropus ka3axCKOU )KYPHAIUCTUKHU

| History of the Kazakh journalism

Kypcmuin Kvickawa mazmynwt / Kpamrkoe cooeporcanue kypca/ Course summary

XX FacelpAblH €KIHII KapThICHIHAAFbI
KaszakcTaHHbIH nyOIMIIMCTHUKACHI. b.
MaiinuH KypHaJIHMCT-IIyOJIMLIUCT PETIHAE.

XX FacChbIpIbIH 80-KbLIaapbIHAAFbI
KypHanuctuka. Kailita Kypy Ke3eHIHAer1
Ka3zakcTaHHbIH yOJUIMCTUKACHI.
Toyenci3iKTiH aJIFaIIKel
OHXKBUIBIFbIH/IAF bl Ka3zakcTanHbIH
MyOJIMITUCTUKACHI. ®denbeToH
KazakcranuplH  Kasipri  Oacmace3siHe.
Kiramma.

[Iy6omuuuctuka Kazaxcrtana BTOpo#
nmoagoBuHbl XX Beka. b. MaiauH kak
KypHamucT-nyonumuct.  OcobeHHoCTH
pa3BuTHs myomuuuctuky B 1950-1970 rr.
[Ty6numuctuka B 80- rogsl XX Beka.
[lyonmuuuctuka Kazaxctana B mepuon

MIEPECTPOUKHU. [Ty6Gnumuctuka
Kazaxcrana MIEPBOTO JIECSITUTICTUS
HE3aBUCUMOCTH. ®denbeToH B
COBPEMEHHOM rnevyaTu Kazaxcrana.
[Tamdurer..

Publicism of Kazakhstan in the second
half of the twentieth century. B. Mailin
as a journalist-publicist. Features of
development of publicism in 1950-
1970. Publicism in the 80-ies of the
twentieth  century. Publicism  of
Kazakhstan during Perestroika period.
Kazakhstan publicism of the first
decade of independence. The
feuilleton in the modern press of
Kazakhstan. Pamphlet,

Iocmpexeusummepi / Ilocmpexeuzumot/ Postrequisites

Kocibu msrapMaribiibiK TpakTukyM (1)

IIpodheccrnonabHO-TBOPUYSCKUI
IPAKTUKYM |

Professional-creative praktical work

1)

bazoapnama scemekuiici / Pykosooumens npozpammel/ Programme manager

MyxanOerxaHoBa A.P

Mainkosa C.H.
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2 3 Kypc cTyieHTTepiHe apHAJFaH JIeKTUBTIK MIHAEP / JJIeKTUBHbIE IUCHUILUIHHBI V1A cTyieHTOB 3 Kypca/ Elective

subjects for 3rd year students

Foinvimu-manvimovik scypuanucmuxa/ Hayuno-noznaeamenwvnan sncypnanucmuxa/ Scientific and educational journalism

Oky maxcamuol / Yueonan uyenv/ Purpose

KypcThlH  MakcaThl — Ka3ipri  FbUIBIMH-
TaHBIMBIK KYpPHAIUCTHUKA
npo0JIeMaTUKACBIHBIH, ~HET13T1  Ma3MYHBIH

Ilenp Kypca HallpaBjieHa Ha ONMCAHHUE U
aHaJIN3 OCHOBHOTO COJEpKaHUs
npoOJEMaTUKH COBPEMEHHOW Hay4yHO-

The aim of the course is to describe
and analyze the main content of the
problems of modern scientific-

cHUMarTay MEH Taljayra, CTYISHTTep/iH | 03HAaBaTEeIHHON KypHaJIMCTUKH, | COgnitive journalism, the acquisition
FT-xypHAIUCTHUKAHBIH TEOPHSUIBIK KOHE | IPUOOPETEHHE cryaentamu | by students of theoretical and practical
IOPAKTUKANBIK ~ ACHEeKTIIEpPIH  MEHIepyre | TEOPeTHUECKUX " npaktndeckux | aspects of NP-journalism.
OaFbpITTAJIFaH. acriektoB HII-)xypHanucTuku.

Oxpimy nomuyceci / Pezynomamut o0yuenusn / Learning outcomes
Kyperbl  corri  askraranHaH  keifid | [Tocsie ycnemHoro 3aBepmenusi kypea | After successful completion of the
olriMaaymbLIap o0yyarommecsi OyayT course, students will be
- FBUIBIMJBI  JIaMBITYy  MpoOJIeMasIapbiH | - TPUMEHITH TeopeThdeckue 3HaHus u |- apply theoretical knowledge and
3epierey, oJKapusulay YIIiH TEOPHSUIBIK | MPAKTHUECKUH OMBIT JuIs  WM3ydeHus, | practical  experience  to  study,
OUTIM MEH TpaKTHKAIBIK TXIpHOEHi | OcBemeHHs MpoOIeM pa3BUTHS HAYKH; illuminate the problems of science
KOJIJTAHATBI; - TNOHUMATh TOAXOABI M MexaHu3Mbl, | development;

- FBUIBIM/IBI IAMBITY MPOOJIeMaapbliH HIENLY
YIIIH KaXETTl TOCUIAEp MEH TEeTIKTep.l
TYCIHE];

- JKapBIKTAHJBIPY MPOLECIH TYCIHEIl KOHE
FBUTBIMU-TAHBIMJIBIK KYpPHAJTUCTUKA
caJlachIH/1a HIBIFapMAaIIbUIBIK KOHE
ACTETHUKAJIBIK AaFIbLIapabl KoJaaHa Oiae/i;
-FBUTBIMU-TAHBIMJIBIK  TAKbIPBII OOWBIHILIA
Meauna xabapiamanap xKacaibl.

HEOOXOJUMBbIC [IJIsi pelieHusi mpoleM
pa3BUTHUA HAYKU;

- IOHUMATh MPOLIECC OCBEIICHUS U YMETh
MPUMEHUTH TBOPUYECKUE M ICTETUUECKUE

HaBBIKH B 0O0JjacTu HAay4YHO-
MO03HABATENILHOMN )KYPHATUCTHUKHY;
-co3JaBaTh Meaua  COOOIIEeHusT 110

HaquO-HOSHaBaTeHLHOfI TCMATHUKC.

- understand the approaches and
mechanisms needed to solve problems
in the development of science;

- understand the reporting process and
be able to apply creative and aesthetic
skills in science journalism;

-create media reports on science and
science-related topics.

Ilpepexsuzummepi / [lpepexeuzumut / Prerequisites

Kaszipri ®ypHaJIMCTUKAHBIH KaHPJIBIK

\ XKanposbie popMbl 1 PyHKIIUU

| Genre forms and functions of modern
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TYpJiepi MEH KbI3METI

| COBPEMEHHOM KYPHATUCTUKU

| journalism

Kypcmoty kbickauwia mazmynot / Kpamroe codepacanue kypca/ Course summary

FeutbeiMu  OUTIM  JKOHE FBUIBIMA  KBI3MET

Heri3jaepi  FBUIBIMH  OUIIM  JKYHeci.
Knaccukansik emec fouibiM. [locT-kmace
FBUIBIMBL. OJIEMHIH FBUIBIMH  KOPIHICI.

FrimpiM kimaccudukanuscel: enmeMaep MeH
Tocuiep. FpuibiMU KbI3MET KOMIIOHEHTTEPI.
FouibiM  o/ieyMETTIK  HMHCTUTYT —PETIHJE.
FeutbIMHBIH KOFaMJarel peni. Op Typii
cajiajiap/iarbl JKETICTIKTEp >KOHE OJIapbIH
QJICYMETTIK JIaMyJlaFbl MAHbI3bI.

OCHOBBI HayY49YHOI'O 3HAHHA H HaquOﬁ

NEeATEIbHOCTH Cucrema HAy4HOI'O
3HaHMUSL. Hexmaccuueckas HayKa.
[locTHeknaccuueckas Hayka. Hayunas

kaptuHa wmupa. Kiaccudpukanum Hayk:
KpUTepUu U 10oaxoapl. KoMIOHEHTHI
Hay4yHOM gesarenbHOCTH. Hayka kak
COLMAJIbHBI HMHCTUTYT. Poiib Hayku B
obOmiectBe. JloCcTMKEHHMST B pa3iIMUHBIX
o0nacTsx " ux 3HAYCHHE B
0OIIIECTBEHHOM Pa3BUTHUHU.

Fundamentals of scientific knowledge
and scientific activity System of
scientific knowledge. Non-classical
science. Post-non-classical science.
Scientific picture of the world.
Classification of sciences: criteria and
approaches. Components of scientific
activity. Science as a social institution.

The role of science in society.
Achievements in various fields and
their importance in social

development.

Iocmpexseusummepi / Ilocmpexeuzumot/ Postrequisites

KociOu mbiFrapmaribuibiK TpakTHKYM (2) [TpodeccroHalbHO-TBOPYECKHIA Professional-creative praktical work
IPAKTHKYM (2) (2)
Ilonnin epexwenikmepi / Ocobennocmu oucyunaunwy/ Course features
Kypc OapbIChIHIA cryaenttep | Bo Bpemst mpoxoxaenus kypca cryneHtsl | During  the  course, students
KYpPHAITUCTUKA FBUIBIMU-3EPTTEY | CAMOCTOSTEIIHHO paspabatbiBatoT | independently develop a creative
WHCTUTYThl ~ TaKbIpbIObI ~ OOWMBIHINA  ©3 | TBOpUeckuii mpoektr 1o Tteme HII | project on the topic of NP journalism.,
O€TiHIIe MIBIFAPMAIIBUIBIK jK00a d31pJeil. | KYpHATUCTHKU.

bazoapnama scemexuiici / Pykosodumens npozpammos/ Programme manager

Hlagxmet A.K.

‘ Kycynosa A.M.
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bykapanvik kommynukayuanvly meopusacel men maxycipuoeci/ Teopus u npaxmuka maccogou Kommynukauuu/
Theory and practice of mass commucation

Oky maxcamuol / Yueonan uyenv/ Purpose

KappiM-KaTbiHAC ~ MOAENbAEpl,  KapbIM-
KaThIHAC  aKTICIHIH  KYPBUIBIMBI ~ JKOHE
KOMMYHHKAIUSHBIH 9PTYPJIl cajaiapbl MEH
TYpJIepiHAerT KOMMYHHUKATUBTI OKHFajap
Typajibl KociOM OUliMAI  KaJIBIITacThIPY,
OHBIH  COPTTapbIHBIH  COMJIEY  KOHE
BepOan bl emec KapbIM-KaTbIHAC
EPEKIIETIKTEPIH TYCIHEAl KOHE ©3iHIH
FBUIBIMU UJI€SIIAPbIH YCHIHY.

CdopmupoBaThb npodecCuOHaNIbHbBIC
3HAHUST O MOJENAX KOMMYHUKAIIUH,
CTPYKTYpe KOMMYHHUKAaTHBHOTO aKTa U
KOMMYHHUKATHBHBIX COOBITHSX B
Pa3IMYHBIX cdepax u BUJIAX
KOMMYHUKAIHH, MMOHUMaHNE
0COOEHHOCTEN peyeBOM U HeBepOAIbHOU
KOMMYHHKAIIMM €€ Pa3HOBUAHOCTEH U
YMEHUSl TPE3CHTAllUd CBOUX HAYYHBIX
UJICH.

To form professional knowledge about
the models of communication, the
structure of the communicative act and
communicative events in different
areas and types of communication,
understanding of the features of speech
and nonverbal communication of its
varieties and the ability to present their
scientific ideas.

Oxvimy nomuaceci / Pesynomamot o0yuenusn / Learning

outcomes

Kypcrsl  corTi KeiiH
OiTiMasymbLiap

- KOMMYHUKATUBTIK OPTaHbIH (TYPMBICTBHIK,
OHIPICTIK, cascH, cayda, KOFaMMEH
OailimaHplc  cajacel  koHe T.  0.),
KOMMYHUKAIIUS apHalapbl MEH TYpPJIEPIHIH
(aybI31a, Oacna, ayJIMOBU3YaIIIbI,
BUPTYaJIIbl JKOHE T. 0.), KOMMYHHKalUs
ayIMTOPUSsUIApl  MEH  KaFrUJaTTaphIHBIH
EPEKIIETIKTEPIH OLIe/i;

-KOMMYHHUKATHUBTIK ic-Tirapanap MEH
okuranapapl (0acrace3 KoH(epeHIIUsIIAPHI,
KepMerep, ceMHUHapJap, KOMITaHUS
OpeKeTTepi JkoHe T. 0.) Tammay Ke3iHJe

assKTaraHHaH

IHocie ycnmemHoro 3aBepiuieHUsi Kypca
o0yuamomuecs OyayT
- pasnyaTth
KOMMYHUKAaTUBHOMN

OCOOEHHOCTH
cpeasl  (ObITOBAS,
IPOU3BOICTBEHHAS, MOJINTHYECKAs,
TOproBasl, chepa CBsI3ei c
OOILLECTBEHHOCThIO M T.II.), KaHAJIOB U
Pa3HOBUIHOCTEMN KOMMYHUKAaIUU
(ycTHasi, TmedaTHas, ayJuOBU3yabHasl,
BUPTyaJibHasE W T.IL.), ayJAUTOPUH U
PUHITUTIOB KOMMYHHKAIINN;
-HCTIOJIb30BaTh OPUHITUIBL ~ TEOPUU
KOMMYHUKAIH npu aHaJIN3e
KOMMYHUKATHBHBIX ~ MEPONPUATUN U

After successful completion of the
course, students will be

- distinguish the features of the
communicative environment
(domestic, industrial, political,
commercial, public relations, etc.),
channels and types of communication
(oral, print, audiovisual, virtual, etc.),
audiences and communication
principles;

-use the principles of communication
theory in analyzing communication
events and activities (press
conferences, exhibitions, seminars,
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KO9HC ©3 KI)I?:MCTiH KocIapJiiay KCBiHI[G

KOMMYHUKAIUS TEOPUSACHIHBIH
KaFU1aJIapbIH KOJIaHA/IbL;
-KOMMYHUKATOPJbIH, KypHaIHUCTIH, [IP-

MaMaHHBIH JaFIbUIapblH MEHTepe/Il.

COOBITHI (mpecc-koH(bEepeHINH,
BBICTaBKH, CEMUHAPBHI, NENCTBUS
KOMIIAaHUU U JIp.) U MpU TUTAHUPOBAHUU
cOOCTBEHHOM JEATEIbHOCTH;

- BIAJCTh HaBbIKAMM KOMMYHHKATOpA,
KypHanucra, [ [P-cienuanucra.

company actions, etc.) and in planning
your own activities;

- Have the skills of a communicator,
journalist, PR specialist.

Ilpepexeuzummepi / Ilpepexeuzumut / Prerequisit

)

BipikTipiireH KOMMYyHHKAIusi Herizaepi/
KorammeH OailaHBICTBIH TEOPHUSCHl MEH
dnicTeMect

OcHOBBI
KOMMYHUKaIUH/
Teopuss W mpakTHKA
00IIECTBEHHOCTBIO

MHTETPUPOBAHHBIX

CBA3EU C

Basics of integrated
communications/ Theory and Methods
of Public Relations

Kypcmuin Kvickawa mazmynwt / Kpamrkoe cooeporcanue kypca/ Course summary

BykapasiblKk KOMMYHHMKAIUSIHbl 3€pTTEY/1H
TapUXU AJFBIILIAPTTAPhl MEH 9J[ICHAMAJIbIK
Herizaepl. bykapaiblk KOMMyHUKalMsFa
FBUIBIMH K©3Kapactap. Macca OaiiiaHbic
OOBEKTICI  XOHE  CYOBEKTICI  pETIHJE.
AKNaparThlK KOFaM TYKbIPbIMAaMachl KoHE
KOMMYHUKAIUSHBIH MAaHBI3/Ibl KaHAJIBIFbI.
KorammMeH  OalJlaHBICTBIH  QJI€YMETTIK
peJiziepine curarTama. PR-
TEXHOJIOTHSIIApABIH KOMMYHHMKaTHBTI
moxeni. KoraMMmeHn  e3apa  iC-KUMBLI
JEMOKPATUSHBIH KOHE MEMJIEKETTIK
OWITIKTIH THIMIUTITIHIH MAPTHI PETIHJE.

Uctopuueckue MPEANOCHUIKU u
METOI0JIOTUYECKHE OCHOBAHUS
HCCIIEIOBAaHUSI MaCCOBOM KOMMYHUKAIIUH.
Hayuynpie  B3rsigpl  Ha  MacCoBYHO
KOMMYHMKaIM0. Maccbl Kak OOBEKT U
cyObekT KomMmyHuKaiuu. Konmenmus
UH()OPMAITMOHHOTO oO1ecTBa u
CYIIHOCTHAasi HOBU3HAa KOMMYHUKAIIUU.
XapakTepucTUKa COLMAIBHBIX  POJIEH
CcBsi3ei C OOIIECTBEHHOCTBIO.
KommyHukatuBHas MOJEJIb PR-
TEXHOJIOTUH. B3aumopericteue c
0OIIIECTBEHHOCTHIO Kak yCJIOBUE
JEMOKpPAaTUYHOCTH ¥ d(PdeKkTuBHOCTU
roCy1apCTBEHHOM BJIACTH.

The historical background and
methodological foundations of mass
communication research. Scientific
views on mass communication. The
masses as the object and subject of
communication. The concept of
information society and the essential
novelty of communication.
Characteristics of the social roles of
public relations. The communicative
model of PR-technologies. Interaction
with the public as a condition for
democracy and effectiveness of public
authority.

Iocmpexeusummepi / Ilocmpexeuszumot/ Postrequisites

KociOu mpiFrapMaibUIblK IPAKTUKYM (2)

| TIpodeccronanbHO-TBOPUYECKHiT

| Professional-creative praktical work
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| mpaxTuKyM (2) [ (2)

bazoaprama scemekuiici / Pykosooumens npozpammel/ Programme manager

MyxaHnb6etxaHoBa A.P. | Mamxosa C.H.

41




Tepzey srcypnanucmuxacel / Paccneoosamenvckas scypnanucmuka / Investigative journalism

Oky maxcamuol / Yueonan yenv/ Purpose

Teprey  KypHaTUCTUKACBIHBIH  HETI3TI
YFBIMJIAPBIHBIH JKYHECIH, TPUHIUITEPI MEH
TYpJIepiH  3epTTey, aKmapaTThl TYCIHY
olicTeMeciH  1371ey ~ KOHE  aHBIKTay
JaFIpUIApbIH  KaJBIITACTBIPY;  TEprey
MPOLIECIH e KOFaMHBIH opTypii
caJlaJlapblHIarel  KYOBUIBICTAPIBI  Tajaay

JKOHE Oarajay.

N3yunTh cuctemMy OCHOBHBIX NOHSTHH,
NPUHIUIIBI U BUJABI PACCIEI0BATEIBCKON
KYPHAJIMCTUKH, IPUBUTH HABBIKA MOUCKA
U OIpPEICIICHUS METOJNKHA OCMBICICHUS
uHpopMaIuy; aHalvM3a U OICHKH
SBICHUNA W3 pa3IMYHBIX cdep KU3HH
o011iecTBa B MPOIECce paccaeoBaHuUs.

To study the system of basic concepts,
principles and types of investigative
journalism, to impart skills of
searching and defining methods of
comprehending information; analysis
and evaluation of phenomena from
different spheres of society in the
process of investigation.

Oxpimy nomuyceci / Pezynomamut o0yuenus / Learning outcomes

Kypcrbl  ¢dTTi asiIKTaraHHaH  KeHiH
OimiMarymbLIap

- KYpPHaJIUCTIK  3€pTTey  OHICTEMECIH
TOXKIpuOeae KOIaaHabl;

- 9p TYpal  KYPHaJUCTIK  Teprey

YKOCIIapJIapbIH Kacaubl,

- Tepreyal Ky3ere acoblpy OapbIChIHIA
OpTYpJII aKmapar Ke3JepIMEeH Kaciou e3apa
oOpeKeTTel;

- KYPHQJIHCTIK KBI3METTI >KY3€re achIpy

OapbIChIHIA KayINCi3AIKTIH 0a3ajbIK
KaruJanapblH MEHTepY ;
Teprey.

Ilocne ycmemHoro 3aBepuieHusi Kypca
o0yvaromuecs 0yayr

-IPUMEHATh HAa TPAKTUKE METOIUKY
’KYPHAJIMCTCKOTO pacciieI0BaHus;

- paspabareiBaTh IJIaHBl PA3TUYHBIX
BUJIOB KypHAIHCTCKOTO paccie0BaHNUS;

- po(ecCHOHANbHO B3aWMOJEHCTBOBATH

c Pa3IMYHBIMU WCTOYHUKAMU
uHpopMaMu B TMpoIlecce peanr3aluu
pacciie1oBaHus;
-BJIAJICTH 0a30BBIMU MIPUHIIUTIAMHA
0C30ITaCHOCTH B MpOIIeCcCEe peann3aliuu
KYPHAUTHUCTCKOTO
paccieoBaHusl.

After successful completion of the
course, students will be

-apply in practice the methodology of
investigative journalism;

- develop plans for various types of
journalistic investigation;

- to interact professionally with
various sources of information in the
process of implementation of the
investigation;

-to master the basic principles of
safety in the process of implementing
journalistic investigation

possess the basic principles of safety
during the implementation of a
journalistic investigation.

Ilpepexsuzummepi / Ilpepexeuzumur / Prerequisites
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Kazipri  KypHaJMCTUKaHbBIH
TYpJiepi MEH KbI3METI

KAHPJIBIK

XKanpoBeie  popmbl U
COBPEMEHHOM KYPHATUCTUKU

byHKIIIH

Genre forms and functions of modern
journalism

Kypcmoty kbickawia mazmynot / Kpamroe codepacanue kypca/ Course summary

OJEeMIIK KOHE OTaHJBIK Teprey
KYPHAITUCTUKACHIHBIH JOCTYpIIepi.
XKypHanuctik 3epTTey CTaHAAPTTAPhl KOHE
OHBIH KAHPIIBIK epeKILeTiKTepi.
Kypnanuctukagarsl  Teprey  oaicTepi.
Teprey KypHaTUCTHKACBIHAAFbI KYKBIKTHIK
XKoHE (PM3HUKAJBIK KaylCI3IIK.

Tpamguuuu MHUPOBOM W OTEUYECTBEHHOM

paccie0BaTeNbCKON KYPHAUIUCTUKH.
CrangapTsl KYPHAIUCTCKOTO
paccieloBaHMsT U €ro  JKaHPOBBIC
0co0eHHOCTH. MeToJIbl paccieloBaHus B
KYPHAIUCTHUKE. IOpuanueckas u
dbuznyeckas 0€301acCHOCTh B

paCCHeHOBaTGHBCKOﬁ KYPHAJIUCTUKC.

Traditions of global and domestic
investigative journalism. The
standards of investigative journalism
and its genre features. Methods of
investigation in journalism. Legal and
physical safety in investigative
journalism,

Ilocmpexeusummepi / Ilocmpexeuzumui/ Postrequisites

Kocibu misirapMaIibuibiK TPaKTUKyM (2)

[IpodeccuonaibHO-TBOpUECKUIT
PaKkTUKYM (2)

Professional-creative praktical work

(2)

Ilonnin epexwenikmepi / Ocobennocmu oucyunauno/ CoOU

rse features

[Torni oky  OapbeichiHAa  cTyaeHTTep | B xome nzydenus aucuurummael ctyaeHThl | In the course of the discipline, students
©3/IEpiHIH ~ KYPHAIUCTIK  3epTTeyNepiH | OyayT BECTHU cooctBennnie | Will conduct their own investigative
KYpri3emi. KYPHAIUCTCKHE PacCIeIOBaHNUS. journalism.

bazoapnama scemexuiici / Pykosodumenv npozpammost/ Programme manager

CanBaxkacoBa X.E.

Myctaduna b.C.
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Kasipei ananumukanvik scypuanucmuxa /Ananumuueckasn scypuanucmuka / Modern analytical journalism

OKy maxcamul / Yueonan yenv/ Purpose

CryneHTTep/iH KOFaMIBIK miKipmi
KaJIBIITACTBIPYIAF bl AQHATUTUKAITBIK
KYPHAITUCTUKAHBIH OPHBI MEH PO Typajbl
OLTIMIEPIH KAJBIITACTHIPY KOHE OCKITYy

ChopmupoBaTh U 3aKpEINUTH

y

06yqa}01uﬂxc;1 3HaHUA O MCCTC MU POJIU

AHAJIMTUYECKOM KYPHAIUCTUKHU

B

dbopMHpOBaHNU OOIIIECTBEHHOTO MHEHHUSI

To form and consolidate students'
knowledge of the place and role of
analytical journalism in shaping public
opinion

Oxovimy nomuaceci / Pesynomamot 00yuenusn / Learning outcomes

Kyperbsl  ¢oTTI asiIKTaraHHaH  KeuliH
OimiMarymbLIap

- ©3€KTI IIBIHIBIKTHI OeitHeney iy
AHAIMTHUKAJIBIK ~ TOCUIIHIH — TaKbIPBIOBIH,

MakcaTTapblH, 9ICTEPiH OlIe];

- Oacrmaceszie TaJlJayJibIH HETi3r1 TypJiepi
MeH TEXHOJIOTUSIIAPBIH MpaKTUKaa
KOJIJIaHA/IbI;

- Ta3eTTe >KapusIaHFaH MOTIHJAEpPre TEepeH
TaJaay Kacaupl;

- capanTaMalbIK KaHp/ia )Ka3ajbl;

IMocae ycmemHoro 3aBepuieHusi Kypca

o0yvaromuecs Oyayr

- 3HaTh TMpeaMeT, e,

METObI

AHAJIUTUYECKOro crocoda OToOpaxeHus

AKTyaJIbHOM JICVCTBUTEIBHOCTH;

- HCIIOJIB30BATh Ha IIPAKTHKC OCHOBHBLIC

BHUAbI 1 TCXHOJIOIT'MH aHAJIN3a B IIPCCCC;

- JenaTh TIyOOKH aHAIN3 IMyOJIMKYEMBbIX

TCKCTOB B I'a3€TC,
- INCAaTb B AHAJIMTUYCCKOM JKAaHPC;
- IIPUMCHATH JIOTHYCCKHC IIPHCMBI

B

After successful completion of the
course, students will be

- to know the subject, goals, and
methods of analytical method of
reflecting actual reality;

- to use in practice the main types and
technologies of analysis in the press;

- make an in-depth analysis of the texts
published in the newspaper;

- write in the analytical genre;

- apply logical techniques in the

- Taljgayda  JIOTHMKaJdbIK  TACUIACPi | aHAIU3e analysis
KOJIJTaHA bl
Ilpepexsusummepi / Ilpepexeuzumut / Prerequisites
Kazipri  ypHamMCTHKaHbIH  kaHpibIK | )KanpoBeie  ¢opmber u  ¢ynkuuu | Genre forms and functions of modern

TYpJiepl MEH KbI3METI

COBPEMEHHOW JKYPHAUIUCTUKU

journalism

Kypcmuviy kbickauwa mazmynul / Kpamrkoe cooeparcanue kypca/ Course summary

Kasipri QIIeMJIeT1 AHATMTUKAJIBIK | AHATUTHYCCKAS KYPHAITACTUKA B | Analytical journalism in the modern
KYPHAITHCTHKA. AHaIMTHKANBIK | COBpeMeHHOM  mupe.  Anamutmueckas | world. Analytical journalism and its
KYPHATUCTHKA  JKOHE  OHBIH  Kas3ipri | )KypHAJIHMCTHKA U €€ poJib B coBpeMeHHOM | role in modern society. The analytical
Koramjarbl  pem. JKypHamuctukamarel | obOmiectBe.  AHamuTmueckmii  croco0 | way of reflecting reality in journalism.
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HIBIHJIBIKTEL  OCHHENeyIH aHAIMTUKAIIBIK
omici.  JKypHanucTUKaZarbl  TaJlayblH
MOHJIK  epekmenikrepi.  JKypHanucTik
MOTIHJEPAET]  TanAayJdblH  TaKbIPBIITHIK
Typiiepi. Ockepu Tanmay. CHOpTTBIK
Tanaay. KyYKBIKTBIK Tangay.
Kypranmuctukagarbl TangayIablH — ITOHIIK
EpEKILEeNIKTEPI. Mopaneaplk  Tangay.
Tapuxu Tammay. OHepTaHy  TallJIayBbl.
[Icnxoananu3. COLMOJOTHANIBIK — TaAAy.
CraTuCTUKQIBIK Talaay. AHaIATUKAIBIK

OTOOpaX€HMsI  JIEUCTBUTENBHOCTH B
KYPHAJIUCTHKE. [IpenmeTHbIe
OCOOCHHOCTH aHajlM3a B KYPHAIUCTUKE.
TemaTnyeckne  BUABI — aHaIM3a B
KYPHAIUCTCKUX  TEKCTax.  BoeHHBbIU
aHaJIu3. CriopTUBHBII aHaJIN3.
Opunnuecknit  ananmus. IlpeamerHsbie
OCOOEHHOCTH aHajiu3a B KYPHAJIUCTHUKE.
HpascTBennsii anamms. lMcropuueckunii
aHanu3. VCKyccTBOBETUECKMM —aHaAM3.
IIcuxoananus. Conmosioruaeckuit

Subjective features of analysis in
journalism. Thematic types of analysis
in journalistic texts. Military analysis.
Sports analysis. Legal analysis.
Subject matter analysis in journalism.
Moral analysis. Historical analysis. Art
historical analysis. Psychoanalysis.
Sociological  analysis.  Statistical
analysis.  Genres of analytical
journalism. Interview. Commentary.
Replica. Questionnaire. Sociological

KYPHAJTUCTUKAHBIH JKaHpJappl. OHTriMe. | aHanu3. CtaTucTudeckuii ananus. JKanper | summary. Rating. Monitoring.
Comment. Permka. CayanHaMma. | aHATMTHYECKON JkypHanucTuku. becena. | Review. Article. Review. Media
CoIMONOTHSUTBIK ~ KOPBITBIHABL. ~ PeiiTuar. | KomMmenTapwmii. Perumka. Ankera. | review. Review of letters. Version.
Mounutopunr. Penensus. Makana. Illomy. | Counonoruyeckoe pestome. Peittunr. | Forecast. Experiment. Essay.
BAK momy. Xarrapra mony. Hycka. | MOHUTOpUHT. Penienzust. Cratbs. | Recommendation.
bomxkaM. DkcriepuMeHT. Dcce. - Y ChIHBIC. O6o3penue. O630p CMU. O630p mHceM.

Bepcus. Ilporno3. OkcnepuMmeHT. Jcce.

Pexomenpanus.

Ilocmpexsusummepi / llocmpexeuzumol/ Postrequisites

KociOu mbiFrapmaribuibiK TpakTHKYM (2) [TpodeccroHalbHO-TBOPYECKHIA Professional-creative praktical work

OPaKTUKYM (2)

(2)

Ilonnin epexwenikmepi / Ocodennocmu oucyunaunoy/ Cou

rse features

Kypc 6aprichiHga cTyaeHTTeD
aHAJIMTUKAJIBIK MaKayajgap »xa3azpl.

Bo Bpems mpoxoxneHus Kypca CTyICHTBI
MUALIYT AaHAJTUTUYECKNE CTATHH.

During the course, students write

analytical articles.

bazoapnama sncemexuici / Pykosooumenv npozpammst/ Programme manager

[ITypentaeB A.M.

| Mamxkosa C.H.
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bAK-mazwt peoakyuanay/ Peoakmuposanue ¢ CMHU/ Edit in the mass media

OKy maxcamul / Yueonan yenv/ Purpose

bykapanblk KapbIM-KaTblHaC TUII  MEH
CTHJIIH 3epTTey JaFIbIIapbIH
KQJIBITITACTBIPY JKOHE pelakiusiay Ke3iHje

BripaboTka  HABBIKOB  HCCIIEIOBaHUS
S3bIKa M CTUJISI MAaCCOBOM KOMMYHUKAIIMH
U GOpMHUPOBAHUE YMEHUS UCTIOJIH30BAHUS

Developing skills in researching the
language and style of mass
communication and developing the

KOPPEKTOPJIBIK TY3eTy OeNrilepiH KOJJaHy | 3HaKOB Koppekropckoi mpaBku mpu | ability to use proofreading marks in
KaO1JIeTiH KAJIBINTACTHIPY. pPEIaKTHPOBAHUH. editing.
Oxwvimy nomuoceci / Pesynomamot o0yuenus / Learning outcomes

Kypcrbl  ¢TTi asiKTaFraHHAH  KeMiH
OiriMarybLIap
-ra3eT-MmyOJIMIUCTUKANBIK ~CTHJIBJII  YKOHE

OHBIH JIMHIBOCTWJIUCTIK €PEKILIETIKTepIH
KOJIJIaHA/Ibl;

- OykapaJdblK KOMMYHHUKAIUS TUNl MEH
CTHWJIIH 3€PTTEY JaFbUIAPhIH MEHIEPEI];

- OKYpPHAJIMCTIK  MOTIHAEpAE  Kypuemi
CUHTAKCUCTIK  TYTAaCTBIKTBI  KYpYJarbl
JIOTUKAJIBIK-CEMAaHTUKAJIBIK ~ OaillaHbIcTap
MeH IrpaMMaTHKAJIBIK-CTHINCTUKAIIBIK
KaTeJep/ll aHbIKTANIbI;

- ¢durypanapasl, Oacka OipeyaiH ceitiey
(dbopmaiapbiH, aBTOPJBIK TYCIHIKTEMENEp/il,

TaKpIPBIT ~ TICH  aJpecaTThlH  KapbIM-
KaThIHACHIH TIYPBIC naiamanyasl
Oarajiaiapl;

- KOPPEKTOPJIBIK  TY3€TyHIIH  IapTThl

OeInrijepiH cayaTThl MalagaHa ajiajbl.

Ilocne ycnmemHoro 3aBepuieHHsi Kypca
o0yvaromuecs Oyayr

- UCII0JIb30BaTh ra3eTHo-
NyOJUUUCTUYECKUA  CTWJIb M €ro
JUHTBOCTHJIMCTUYECKHE OCOOEHHOCTH;

- o0nazaTe HaBbIKAMU HCCJIEIOBAaHUS
SI3BbIKA " CTHJIA MacCOBOU
KOMMYHUKALIWH;

- BBISIBJISTH JIOTMKO-CMBICIIOBBIE CBSA3U U
rpaMMaTUKO-CTUJIUCTUUECKHUE OIIMOKU B
NOCTPOEHUU CJIOKHOI'O CUHTaKCHYECKOIO
LEJIOr0 B )KYPHAIUCTCKUX TEKCTaX;

- OLICHUBATh PaBUIBLHOCTD
UCTOJIb30BaHusl uryp, Gopm uyxoi
peun, aBTOPCKUX MOSICHEHUH, OTHOILICHUS
cyObeKTa U ajpecara peuu;

- TpaMOTHO HCIIOJIb30BaTh YCIIOBHbIE
3HAKU KOPPEKTOPCKOMW MPaBKH.

After successful completion of the
course, students will be

- use newspaper and journalistic style
and its linguistic features;

- have the skills to research the
language and style of mass
communication;

- identify logical-meaning connections
and grammatical-stylistic errors in the
construction of a complex syntactic
whole in journalistic texts;

- evaluate the correctness of the use of
figures, forms of other people's speech,
the author's explanations, and the
relationship between the subject and
the addressee of the speech;

- competently use the conventional
signs of proofreading.

Ilpepexsuzummepi / [lpepexeuzumeut / Prerequisites
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Kypuanaucrik  MoTiHAEpAl  pemakinusiay
cnenudukacel/ JKypHaIUCTIK MOTIHACPII
xazy OodbpiHIIa npakTtukyM/  Celney
medepiiri enepi/

Kaszipri Menua MoTIHAI Tanaay

Cneunduka peaaKTUPOBaAHUS
KYPHAITUCTCKUX TeKCTOB/ [IpakTukym 1o
HAMMCAHUIO SKYPHAIUCTCKUX TEKCTOB/
NckyceTBo pedyeBoro MacTepcTBa/
AHanu3 COBPEMEHHOTO MEJIMATEKCTa

Specificity of editing journalistic texts
/ Workshop on writing journalistic
texts/ The art of speech mastery/
Analysis of modern media text/

Kypcmoty kbickawia mazmynot / Kpamrkoe codepacanue Kypca/ Course summary

["azeT-KypHANMHUCTIK
JUHTBUCTUKAJIIBIK ~ KOHE
epEKIIENIKTEDI.
byKapanblKk KOMMYHHKaUUs Tl MEH CTHIII
OoMbIHIIIA 3epTTeyiep. Kypaemni
CUHTAKCUCTIK OYTIHHIH KYPbUIBIMBI. OHBIH
KYPHAJUCTIK ~ MOTIHAEPIETT KaTeNIKTEpi.
Kypunanuctik MoTiHAEpAE QUrypaiapabl
koimany. BAK wMotiHaepiHzeri aBTOPJIBIK

CTHIIb, OHBIH,
CTHJIMCTHUKAJIBIK

aKIMapaTThl YCBIHY dbopmanapsi.
Penakuusiiay  OipimikTepi KoHE  OJIapibl
eHjaey Topribi. Tyserymi  Ty3eTyIiH

IapTThI OeJriiepi

["a3eTHO-yONMUIIUCTUYECKUN CTHIIb, €T0
JUHTBOCTUIIMCTUYECKUE  OCOOEHHOCTH.
HUccnegoBanuss mno S3bIKYy ©  CTHIIIO
MaccoBod KoMMyHuKauuu. CrpyKTypa
CJIIOKHOTO  CHHTAKCUYECKOTO  IIEJIOTO.
OmmOku €ro MOCTPOCHUS B
KYPHATHCTCKHUX TEKCTax.
Hcnonb3zoBanue GUryp B )KypHaIHUCTCKUX
TekcTax. DOpMbI U3T0KEHUST aBTOPCKOM
unpopmaruu B Tekctax CMU. Eaunauiist
pENAaKTUpOBaHUS M MOPSAJOK  MX
00pabOoTKH. YcnoBHbIE 3HaKU
KOPPEKTOPCKOMW MPABKHU

Newspaper and journalistic style, its
linguistic and stylistic features.
Research on the language and style of
mass communication. The structure of
a complex syntactic whole. Errors of
its construction in journalistic texts.
The use of figures in journalistic texts.
Forms of stating author's information
in the texts of the media. Units of
editing and the order of their
processing. Symbols of proofreading

Ilocmpexsusummepi / Ilocmpexeuzumol/ Postrequisites

Kapnama xonHe PR mortiHaepin
TEXHOJIOTHSICHI

xacay

Texnosorum cosganus pexiaMmHbIx U PR
TEKCTOB

Technologies for creating advertising
and PR texts

Ilonnin epexwenikmepi / Ocobennocmu oucyunauns/ Cou

rse features

[IpakTuk-KypHAIHUCTEPAL
cabakTap OTKi3y.

[IAKBIPBITT

[IpoBeneHue 3aHATUHA C NPUTIIALIEHUEM
YKYPHAJIMCTOB-TTPAKTUKOB.

Conducting classes with invited

practicing journalists

bazoaprama scemekuici / Pykosooumens npozpammel/ Programme manager

MyxanOerxaHoBa A.P.

Xumnu C.M.
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BbAK-mazot ncapuama/ Pexnama ¢ CMH/ Advertising in the media

OKy maxcamul / Yueonan yenv/ Purpose

XKapuamanbl KypyablH KoCi0M 9icTepl MEH
TOCUIEPIH HUrepy, op TYpial OJICyMETTIK
TONTAPABIH XabapiaManap/IblH Ma3MYHBIH
KaObUIIay JOPEKECIH €CKepe OTBIPHIM, P
TYpai OYKapaiblK aKmapaT KypalIapblHia,
aKIapaTTHIK-TTYOIUIIICTUKAIIBIK
HIBIFAPMAIIBUIBIKTBIH  OPTYPIIi
dopmanapbiHIa  KapHAMAaHBI
EPEKIICITIKTEPIH UTEPY.

KAHPJIBIK
KOJIJIaHy

OBnageHue npohecCHOHATEHBIMU
METOJlaMi M TMpHUEMaMH CO3/1aHus
pEKIIaMBl, OCBOCHHE celupUKU

WCHOJIb30BaHUS PEKJIAMbl B Pa3IUYHBIX
tunmax CMHM, B pa3nuyHbIX XKaHPOBBIX

dbopmax nH}OpMaIMOHHO-
nyOJUIIMCTUYECKOTO  TBOpPYECTBA, €
y4€TOM  CTENEHH  BOCHPUMMYHUBOCTU
colepkaHusi ~ COOOILIEHWH  pa3HBIMU

COMAJIbHBIMU I'DYIIIIAMH.

Mastering of professional methods and
techniques of advertising, mastering of
the specifics of the use of advertising
in different types of media, in different
genre forms of information and
journalistic creativity, taking into
account the degree of susceptibility of
the content of messages by different
social groups.

Oxwvimy nomuoceci / Pesyniomamot o0yuenusn / Learning

outcomes

Kypcrsl  ¢TTi asiIKTaFaHHAH  KeMiH
OiTiMarymbLIap
- BAK-Tarpl  kapHamaHbl  OpTYpIi

NPUHIUANTEP OOMBIHINA KIKTEH/II;

- Oacmacesne, paanoja, Teleauaapaa KoHe
NutepHer JKEJTCIHIE YKapHaMaHbIH
EpEeKIIIeIIriH TYCIHE ],

- op typmi BAK ymiH kociOu MoTiHAEP
KYPacThIPaIbl;

- YKapHaMaJIbIK KaMIIaHUsUTap bl
JKOCTIapJaiapl 1a YUBIMAACThIPA/IbI,

- KapHaMaJIbIK KaMMaHUSHBIH THIMJIUIITH
Oarajaiipl.

IHoce ycmemHoro 3aBepiieHUsi Kypca
o0yvaromuecs Oyayr

- kaccuuumuponath pexiamy B CMU no
Pa3JIMYHBIM MPUHIIUTIAM;

- IOHUMaTh CHeIU(UKY peKIaMbl B
1eyaTu, Ha paguo, TEJIEBUICHUU U B CETU
WnTtepHer;

- COCTaBJISITh MPOGECCUOHANTBHBIC TEKCThI
J1s1 pa3nudHbIX BUj0B CMU;

- IJIAHUPOBATh u OpraHu30BbIBATH
peKJIaMHBbIE KaMIaHUU;

orieHuBaTh 3G()EKTUBHOCTh PEKJIAMHON
KaMIIaHUH.

After successful completion of the
course, students will be

- Classify advertising in the media
according to different principles;

- Understand the specifics of print,
radio, television, and Internet
advertising;

- Write professional texts for different
types of media;

- plan and organize advertising
campaigns;
Evaluate the effectiveness of an

advertising campaign.

Ilpepexsuzummepi / Ilpepexeuzumur / Prerequisites
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BipikTipiireH KOMMYyHHUKaIs Herizuepi/
Korammen OalaHBICTBIH TEOPHUACHI MEH
qmicreMect

OcHOBBI UHTETPUPOBAHHBIX
KOMMYHUKAIH/ Teopust U mpakTUKa
CBs3€H C OOIIECTBEHHOCTHIO

Basics of integrated communications/
Theory and Methods of Public
Relations

Kypcmoty kbickauwia mazmynot / Kpamxoe codepacanue kypca/ Course summary

JKapHamanplH  kanmad — BIHTAJIAHABIPY
KYpaJibl peTiHze nanaa OOTyHI.
JKapnamanbig nana 00ITybI MEH
JaMybIHBIH ~ oneMIik Toxipubeci. BAK
YKapHaMachl: KIKTEY NPUHIUIITEPI.

bacna  ’xkapHamMachlHBIH  E€pEKIIETIKTEPI.
Pammo MeH Tenmeaupapiarsl  KapHama.
Wntepuerreri  xapHama. KapHamalbIK
OTIHIIITEPAl o3ipiey Herizaepl. KapHama
nexcukachl. JKapHamanbsIK GoTorpapusHbIH

Heri3/7epi. KapHama  TICHUXOJIOTHSCHI.
OJIeyMeTTIK  JkapHama.  JKapHamalbIK
HayKaHJap bl xKocmapiay KOHE

yiipiMaacteipy. JKapHaMaHbIH THIMJILIITI. .

Bo3HUKHOBEHHE pEKIaMbl KAaK CpPEACTBA
MAaCcCOBOTO CTUMYJIMPOBaHUsA. MupoBoOu

ONBIT BO3HUKHOBEHUS U  Pa3BUTHUSA
pexnambl. Peximama B CMU: npuHIMIEBL
KJ1accuuKauu

OcoOEHHOCTH ~ TEYATHOW  pPEKJIambl.

Pexnama Ha paguo W TEJIEBUICHHM.
WNuTtepHeT pexiama
OcHOBBI pa3paboTKu
oOpareHuit

Jlexcuka pexnambl. OCHOBBI PEKIAMHOMN
dotorpaduu. Ilcumxonorus  pekIaMebl.
ConmansHast pexnama. [lnanupoBanue u
OpraHu3alMsl  PEKJIaMHBIX  KaMITaHUH.
D HEeKTUBHOCTH PEKIaMBbI.

PCKIIAMHBIX

The emergence of advertising as a
means of mass stimulation. World

experience of the emergence and
development of advertising.
Advertising in  the media: the

principles of classification. Features of
print advertising. Advertising on radio
and television. Internet advertising.
Basics of developing advertising
messages. Vocabulary of advertising.
Basics of advertising photography.
Psychology of advertising. Social
advertising. Planning and organization
of advertising campaigns. Efficiency
of advertising.

Ilocmpexsusummepi / llocmpexeuzumol/ Postrequisites

Kapnama xonHe PR mortiHaepin
TEXHOJIOTHSICHI

xacay

Texnosorum cosganus pexiaMmHbIx U PR
TEKCTOB

Technologies for creating advertising
and PR texts

Ilonnin epexwenikmepi / Ocodennocmu oucyunauns/ Cou

rse features

KoramMen  OaitaHbIC
OOWBIHIIA  TIPAKTHUK
HIaKbIPYMEH cabak oTKI3Yy.

JKOHE  KapHama
MaMaHAapabl

[IpoBeneHue 3aHATUHA C NPUTIIALIEHUEM
MPAKTUKOB — CHELUUAIIMCTOB MO CBS3SIM C
0011IeCTBEHHOCTBHIO U PEKJIaMe.

Conducting classes with the invitation
of practitioners - specialists in public
relations and advertising.

bazoaprama scemekuici / Pykosooumenw npozpammel/ Programme manager

Mapxkabaesa I'.T.

Mycraduna b.C.
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BbAK-2vt menedrcmenm sncane mapKkemuHzmik Kommynuxayus/ Meouameneoyicmenm u MapKemuH206bvle KOMMYHUKAUUU 6

CMH/

Management and marketing communications in the media

Oky maxcamul / Yueonan yenv/ Purpose

backapy yFpIMIapblH  MEHIepy,
KQCIMKEP/IiH CarachlH 1aMbITY.

MEaua

Y CBOUTh NOHATUSA YIPABICHHUS, Pa3BUTH
Ka4yeCTBa MEIUA-TIPEANIPUHUMATES.

To learn the concepts of management,
to develop the qualities of a media
entrepreneur

Oxpimy nomuyceci / Pesynomamut o0yuenus / Learning outcomes

Kyperbr  corTi KeiiH
OiTiMasymbLIap

- MApKETHUHT TI€H MEHEIKMEHTTIH HEeri3ri
YFBIMJIAPBIH TOXKIpUOEe KoaAaHaIbl,

- oJapapl  KYpHAJUCTIK  KbI3METTE
naijjanany epeKumeniKTepit TYCIHe 1],

- OChl TOH  OOWBIHIIA  FHUIBIMHU
TEPMUHOJIOTHSIHBI,  JEPEKKO3Iep  MEH
TapuXHAMaHbl EPKiH Mak1aIaHa/bl;

- MAPKETHHT KOHE MEHEKMEHT Maceeepi
OOMBIHIIIA aKMapaTThl 134y JaFIbLIapbIH
MEHTepe/l;

- MapKETUHITIK OpPEKETTEP/Il KOoCTapaaiabl
YKOHE 931pJeiii,
-Me/IMa-KaCIMOPhIHIAP

assKTaraHHaH

KBI3METIH/ET1

ToyeKeyiepal OOoJDKaabl, onapibl azauTy

TOCUIIEPIH Ta0aIbl.

Ilocie ycnemHoro 3aBepuieHHsi Kypca
o0yuamomuecs OyayT

- TpuUMEHATh  0a30BbIE€  TOHSATHUS
MapKkeTHHTa W MEHEeIKMEHTa  Ha
MPaKTHKE,

- MOHUMATh cnerupuKy 170
UCTIONB30BAaHUSI B KYPHAIMCTCKOMN
JeSITeIbHOCTH,

-CBOOO/IHO ONepUpOBaTh Hay4YHOU
TEPMHUHOJIOTHEH, UCTOYHUKAMU U
ucToprorpadueii mo JTaHHOMY MpPEaMETY,
- BJIAJIETh HaBBbIKaMU noucka

uHdOopMaIUH 10 TTPodIeMaM MapKEeTHHTa
U MEHEDKMCHTA,

-  IUTAaHUpOBaThb U  pa3pabaThIBaTh
MapKETUHTOBBIC JEHCTBUS,
-IPOTHO3MPOBATh PHCKH B JICITCIHLHOCTH
Meua-TpeIPUATHH, HAXOIUTh CTIOCOOBI
X MHHHUMH3AIINH.

After successful completion of the
course, students will be

- apply basic concepts of marketing
and management in practice,

- understand the specifics of their use
in journalistic activities,

-be able to operate freely with
scientific terminology, sources and
historiography on the subject,

- know how to search for information

on marketing and management
problems
- plan and develop marketing
activities,

-to predict the risks in the activities of
media enterprises, to find ways to
minimize them.

Ilpepexsuzummepi / Ilpepexeuzumur / Prerequisites
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bipikripinren KoMMyHHKarus Herizaepi/ | OCHOBBI uHTerpupoBaHHbIX | Basics of integrated communications/
KoramMmeH OalIaHBICTBIH TEOPHUICHI MEH | KOMMYHHUKAIIHA/ Teopust u npaktuka | Theory and Methods of Public
qmicreMect CBs13€il ¢ 00IIECTBEHHOCTHIO Relations

Kypcmoty kbickauwia mazmynot / Kpamxoe codepacanue kypca/ Course summary

AKnapartThIK HaPBIKTAFbI karaH | Menemxment CMU B ycioBusx xkectkoit | Media management in a highly
OoceKemnecTIK JKaF TalbIHAaF bl BAK | koHkypeHnmr Ha  wmHpOpMarmonHoM | competitive  information  market.
MEHEIKMEHTI. Menmuna  camaceiHmarsl | peiake.  Opranmsanus  dddexruBnbix | Organization of effective management
OacKapyabIH THIM/II QMICTEpiH | METONOB ympaBicHUs B Memua cdepe. | methods in the media sphere. Media
YUBIMJIACTBIPY. XXI FachIpAbIH | MeanaMeHEeKMEHT XXIB. 3amaum | management of the XXI century.
MearnaMeHeDKMeHTI.  Kasipri skarmaiiarel | MeIMaMeHePKMeHTa B coBpeMeHHBIX | Tasks of media management in
Meara MEHEDKMEHTTIH MiHAeTTepi. JKeaen | ycaoBusIX. OmnepaTuBHBIHI u | modern conditions. Operational and
KOHE CTpPATeTHSIBIK Meaua MEHEIKMEHT. | CTpaTerHueCKuit MennaMeHeKMEHT. | strategic media management. Basic
Menna MEHEPKMEHTTIH Heri3Ti | ba3oBbie CTpaTeruu B | Strategies for media management.
CTpaTerusjiapsbl. Menua OM3HECTI | MeAMaMEHEKMCHTE. Oranounsie | Benchmark  strategies  for  the
JaMBITYIbIH OJTaJOHABIK CTpaTerusuiaphl. | CTpaTermd pa3BuTusi Menua OwusHeca. | development of media  business.
Bykapaiblk aknmapat KypaagapsiH Oackapy | [IpoGnemsr ynpasienus u adpdextuaoro | Problems of management and effective
KOHE THIMII JKYMBIC icTey Macesenepi. | GyHKIMOHUPOBaHUA cpeiacTB MaccoBoi | functioning of mass media. Media
Menna MEHEHKMEHT KOHE BAK | uadpopmanmu. MenuamenemkMeHT M | management and media marketing
MapKETUHITIK KOMMYHHUKAIUSAIAPHL. MapKeTHHroBele KoMMmyHmkanuu CMIU. | communications.

Ilocmpexsusummepi / Ilocmpexeuzumol/ Postrequisites

JKaHanmpIKTap HHTEPHET-KYPHATUCTHKACHI ‘ HoBocTHast ”HTEpHET-)KypHAIINCTHKA ‘ Internet news journalism

Ilonnin epexwenikmepi / Ocobennocmu oucyunaunw/ Course features

Menua-mMeHemKepaep i MacTep-kiactapsl, | [Imanupyrorcss  Mmactep-kimaccel  Meaua- | Master classes by media managers,
CTYAUSIBIK cabakrap ©TKi3y, MpaKTHKara | MEHEKepOB, MpoBeleHne cryauidnbix | studio sessions, and a variety of
OarbITTaJIFaH TYpi TariChIpMasap/bl | 3aHATUH, BBIMOJIHEHHE pa3HOOOpa3HbIX | practice-oriented  assignments  are

OPBIH/IAY KOCTIAPJIAHBIIT OTHIP. NPaKTHKO-OPUEHTUPOBAaHHBIX 3adanmid. | planned.
bazoaprama scemekuici / Pykosooumens npozpammur/ Programme manager
Kakumbek I'.V. \ Kynryposa O.I'. \ -
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Humepnem BAK-mul peoaxkyuanay ncone wivieapy/ Peoakmupoeanue u uzoanue Hnmepnem CMH/
Editing and publishing mass media in Internet

Oky maxcamul / Yueonan yenv/ Purpose

MynbTUMEIHATTBIK penakuusaarsl | MU3yautsb 0COOEHHOCTH pabotsr | To study the features of an editor's
pPEeIAKTOPABIH ~ KYMBIC ~ EpEKIICNIKTEPiH | peAakTopa B MylbTUMenuitHoN pemakmuu | WOrk in a multimedia editorial office
NPaKTUKAJIBIK TOKIpHOE HETi3iHe 3epTTey | Ha MPAaKTUYECKOM OIBITE through practical experience

Oxpimy nomuyceci / Pesynomamut o0yuenus / Learning outcomes

Kyperbl  corri  askraranHaH  keifid | [Tocsie ycnemHoro 3aBepmenusi kypea | After successful completion of the
olmiMasymbLIap: o0yuJarommecst OyayT: course, students will be

- unTepHeT BAK Ma3sMyHBIH CTpaTerHsUIbIK | -BJIaJieTh HaBBIKAMHU CTpaTerdueckoro u | - master strategic and tactical Internet
’KOHE TAaKTHKAJBIK YOCIAapJiay JaFJabUIaphlH | TAKTHYECKOTO IUTAHUPOBaHMsA KoOHTeHTa | media content planning skills

MEHIepei; HNutepaer CMU -effectively and promptly select, and
- WHTEPHETTErl aKMaparThl THIMII JKOHE | -3PEKTUBHO U onepaTuBHO oTOMpaTh, u | Verify information on the Internet
KBUIAAM TaHIAUIbI 1a TEKCEpe/i; npoBepsTh nHpopmanuio B IHTepHETE -know the peculiarities of working
- UHTCPHETTErl AayJAMTOPUSMEH JKYMBIC | -3HaTh  ocoOeHHocTH  paboTel ¢ | with an audience on the Internet

icTey epeKIIeTiKTepiH Oineni; ayauropueli B IHTepHeTe -organize the work of a converged
- HMHTEpHETTeri KOHBEPI'CHTTI | -OPraHN30BBIBaTh pabOTy KOHBEPreHTHOM | Online newsroom;

PEIAKIUSHBIH KYMBICBIH YHBIMIACTBIPaAbl; | peaakuuu B IHTepHeTe; -analyze and edit leads, longreads,
- JUA, JOHTPHUI, CTOPUTCILIMHI, IOJIKACT, | -aHAJIM3UPOBATh M PeAakTHpoBaTh Ukl | Storytelling, podcasts, and websites;
CalT KypaJbl )KOHE OHJICH/II; JIOHTPUIBI, CTOPHUTEIUIMHIBI, IOIKACTHI, | -promote accounts on the Web.

- JKeJJIe aKKayH/IThl HACUXaTTal aJiaJibl. CalTHhI;

-IIPOABUTATb AKKAYHbBI B Cern.

Ilpepexsusummepi / Ilpepexeuzumur / Prerequisites

MynbTUMEIHATBIK KypHATHCTHKA MynsTUMenifHAS KYPHAIUCTHKA | Multimedia journalism

Kypcmoty kbickawia mazmynot / Kpamrkoe codepacanue Kypca/ Course summary

KoHBepreHTTi oHe  MysbTUMenuanbik | Opranusaius padoTel B KoHBepreHnTHoi | Organization of work in a convergent
pEeNaKIMSIIaFbl  KYMBICTBI  YABIMIACTBIPY. | WIH MYJIbTUMETHHHON penakiuu. | or multimedia editorial office. Features
Wnteprer BAK »xanpmapeinga mMoTiH Kypy | Ocobennoctu  moctpoenuss Tekcra B | Of the construction of the text in the
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epekmieniri. Tekcepy »xoHe (dakryekuHr. | xaHpax Muarepuer CMU. Bepuduxkarus | genres of Internet media. Verification
OHJieyre KOHE YUBIMIACTBIpYFa apHajiraH |u  Qakrtuekunr.  [Iporpammer st | and  fact-checking. Programs  for

Oarmapiamaiap. PEIaKTHPOBAHUS M OpraHU3alliu. editing and organization.
Ilocmpexeuszummepi / Ilocmpexeuzumui/ Postrequisites
YKaHaIbIKTap HHTEPHET-KYPHATHCTHKACH | HOBOCTHAs HHTEPHET-XKYPHATHCTHKA | Internet news journalism

Ilonniy epexwenikmepi / Ocobennocmu oucyunaunw/ Course features

Kypc OapeichiHAa cTyneHTTep ©3zepiHiH | Bo Bpems npoxoxaeHus Kypca ctyaeHTsl | During the course, students create their

unTepHeT bAK-bIH Kypaab cosnarot cBou Jmuabie Matepaer CMUM | own personal online media
bazoapnama scemekuiici / Pyxkosooumens npozpammul/ Programme manager
Kakumbex I'. V. | CyneliMeHoBa A. O. | -
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SMM-menedscmenm/ SMM Management

Oky maxcamuol / Yueonan yenv/ Purpose

Op Typal cyObekTiiepaiH oneyMmeTTik | DopmupoBaHue CHUCTEMBI sHanui, | Formation of a system of knowledge,
JKENJiepie  IMO3MIMsAIay  MaKcaTTapblH | yMEHHH M HaBbIKOB 10 obOecmeuenuio | SKills and abilities to ensure the
JKY3€re achIpyabl KAMTaMachl3 €TeTiH OLTIM, | peau3aluu 1ejiel mo3unnoHupoBanus B | implementation of the goals of
OLTiK KOHE JaFIpLIap KYHECIH | COLMaTbHBIX CeTsIX pasmmuHbIX | positioning in the social networks of
KaJIBIITACTRIPY. CYOBEKTOB. various subjects.
Oxwvimy nomuoceci / Pesynomamot o0yuenus / Learning outcomes

Kypersl  corTi  askraranHan  keiiin | [Tociie ycnmemnoro 3aBepumennsi kypea | After successful completion of the
oliMasymbLIap o0yyarommuecsi OyayT course, students will be

-QIIEYMETTIK JKeJjepJieri akKayHTTap MeEH
napaxuiasap/sl ajara >KbUDKBITYIBIH HET13T1
KYpaJaapblH OLIel;

-KOHTEHT-)KOCTIApblH  KYpPajbl,  camnajibl
BU3YaJIIbI, *az0ara KOHTEHTIICH
KaMTamachl3 €Ty YOIiH 9p  Typi

KOCBIMILIAJIApAbl KOJIJTAHAIbI;

- Keiicke OalIaHbICTBI 9p TYpJIl TEXHUKAIAP
MEH KYMBIC OaFbITTapblH KOJIJAHYIbIH
OPBIHJIBUIBIFBI MEH ©3EKTUIITTH aHBIKTANIbL;
- KOINUPANUTUHT HETI3JIEpl JKOHE OHriMelney
TEXHUKACHI KaWJIbl OLTIMIH KOJIJaHabl.

-3HATb OCHOBHBIC HHCTYMCHTEI
IMPOABMKCHHUSA AKKAYHTOB M CTpaHHI B
COLHAIBHBIX CCTAX,

-pa3pabaThiBaTh KOHTEHT-IUIAH,
VICIIOJIB30BAaTh Pa3JIMUHbIE MPUIOKEHUS
JU1SL oOecrieueHust Ka4eCTBEHHOIO

BHU3YaJIbHOTO U TEKCTOBOTO KOHTEHTA,
-ONpeAesATh 1e51eco00pa3HOCTh u
PENIEBAaHTHOCTh MPUMEHECHUSI PA3TUYHBIX
TEXHUK U HampaBjieHUH paboThl 1O
OTHOIIICHUIO K KeHcaMm;

- UCIOJIb30BaTh B pabOTe 3HAHHE OCHOB
KOIMUPAUTHHTA 151 TEXHUKU
CTOPUTEJJIMHIA.

-know the basic tools to promote
accounts and pages in social networks;
-develop a content plan, use different
applications to provide quality visual
and textual content;

-Determine the appropriateness and
relevance of the use of different
techniques and areas of work in
relation to cases;

- use knowledge of the basics of
copywriting and storytelling
techniques in the work.

Ilpepexsuzummepi / [lpepexeuzumut / Prerequisites

MynpTrMeEIHANBIK KYPHAITUCTHUKA

MynpTUMeIniiHas KYPHAIACTUKA

| Multimedia journalism

Kypcmoty kbickawia mazmynot / Kpamrkoe codepacanue Kypca/ Course summary

Onemzeri xone Kasakcranaars! oneyMerTik | Microprst pasBuTHs conmanbHbIx cereil B | History of the development of social
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KemuiepaiH — gamy  Tapuxbl. KoHTEHT
KOCHapblH  KYpPy, KOHTEHT  TypiepiNe
Konupaiitunr. OHrimeney. AyauTopusMeH
Oailianbic opHaTy. MakcarTbl ayauTOpHS.
bror xyprizy, OJorepiepMeH  KYMBIC
dbopmanapel. MakcaTrTel >kapHama. SMM-
MEHEKMEHT KaHa (OpMaTTaFrkl MaMaHIbIK
peTinge. BupycTtbik KOHTEHT. MeMIIeKeTTIK
oprasjaap MEH KOCITIOPBIHIAPIBIH
KYMBICBIHAAFBl ~ QJEYMETTIK  JKeJIep.
OJIEYMETTIK KEIUIep «XaJblK YHIHE KYJIaK
acaThIH MEMJICKET» KYpaJibl PETIH/IE.

mupe u B Kazaxcrane. Co3naHue
KOHTEHT-TIJIaHa, BU/IbI KOHTEHTA.
Konupaittusr. CropuTenIuHr.
BricTpauBanue KOMMYHUKAIIUH C
ayJUTOPUEH. [leneBas ayJUTOPHUS.
biorunr, dopmel paboTel ¢ OiorepaMu.
TapretupoBanHass  pexitama.  SMM-
MEHEKMEHT Kak mpodeccus HOBOIO
dopmara. BupycHbpiii KOHTEHT.
CouunanpHele CeTH B pabore
roCyJ1IapCTBEHHBIX OpraHoOB u
npennpustuii. ColManbHBIE CETH Kak

HHCTPYMCHT «CJIBIINAIICTO IOCYaapCTBa».

networks in the world and in
Kazakhstan. Creating a content plan,
types of content. Copywriting.

Storytelling. Building communication
with the audience. The target audience.

Blogging, forms of work with
bloggers. Targeted advertising. SMM-
management as a new format
profession. Viral content. Social

networks in the work of government
agencies and enterprises. Social
networks as an instrument of the
"hearing state".

Ilocmpexeusummepi / Ilocmpexeuzumoui/ Postrequisites

KananpIkTap HWHTEPHET-)KYPHATUCTUKACKI/
Kapnama xone PR wmotiHmepin  xkacay
TEXHOJIOTUSICHI

HoBocTHas MHTEPHET-KypPHAIUCTUKA/
TexHonmorum cosnanus pexkiamHbix U PR
TEKCTOB

Internet news journalism /
Technologies for creating advertising
and PR texts

Ilonnin epexwenikmepi / Ocodennocmu oucyunaunsy/ Cou

rse features

Kypc Oapwiceinma cryneHtrep SMM-
»KoOanapblH, MpaKTUKaga ajFaH OuUTIMAEpiH
KOJIJJaHA OTBIPHIIT KY3€re achIpaibl

3a  mepuox  MPOXOXKAEHUS  Kypca
CTYIEHTHI peanu3yioT SMM-npoekTsl, Ha
IPAKTUKE PUMEHSSI I0JYyYEHHbIE 3HAHUS

During the course, students will
implement SMM projects, applying
their knowledge in practice

bazoapnama scemexuiici / Pykosooumens npozpammos/ Programme manager

CmaxkoBa XK.

CmaxoBa X.
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Meouacayammotnvi/ Meouazpamomnocms/ Media literacy

Oky maxcamul / Yueonan yenv/ Purpose

xabapnmamanapel  TYCIHAIPYIIH  HETI3Ti | OBIAJCTh 0a30BBIMH HaBbikamu | Learn basic skills for interpreting
JaFaplIapblH  MIepy, 3aMaHayd Meaua | HHTepIIpeTalund cooOIeHu, BeipadoTaTs | messages, and  develop  critical
OHIMJICPIHE  KATBICTBI CHIHM  OMJIAy/bl | KpHTHYSCKOE MblluIeHne o oTHomieHuro | thinking about contemporary media
JIAMBITY. K IPOJIYKITUH COBPEMEHHBIX ME/IHA. products.

Oxpimy nomuyceci / Pesynomamut o0yuenus / Learning outcomes
Kypersl  corti  askraranHan  keiiid | [Tociie ycnemnoro 3aBepmennsi kypea | After successful completion of the
olriMmaaymbLIap o0y4Jarommecsi OyayT course, students will be

- BAK xabapnamanapblH 131€¥11, Tamgansl
JKOHE OHEH I,

- AaKUKATTHI 13/IeyTe KOMEKTECETIH JaFIbuiap
MEH KacUeTTep/il urepei,

- Ke3KapacTapJblH alIbIKTBIFbIH, bBAK
xabapramanapbiH CBIHU KaObLIAay bl
KJIBITITaCTBIPAIbI;

- MaKCaTThI ay U TOPUSHBIH

KOKETTUTIKTEpiH Oarajaisl,
- KOFaMJIbIK MKIPAIH BIKIAIBIHCHI3 631 YIITTH

HIEIM KaObLIIay MakKcaTbIH/Ia
apryMEHTTEP/I1 )KaH-)KaKThl OaraiaiibI,
- MONIMETTep  KuHAy,  (aKTiIepaiH

JYPBICTBIFBIH TEKCEpPy, aKmapaTr Ke3IepiH
13Iey KOHE WLIIoCTpanus, (pakTYEeKUHT
TEXHOJIOTUSIIAPBIH KOJIaHAIbI.

- ICKaTh, aHAIM3UPOBATH U 00padaThIBATh
cooomenus CMU;

- OBJAJCIOT HAaBBIKAMU M KadyeCTBaMH,
KOTOpbIE TIOMOTAlOT CTaTh HCKaTeleM
WCTUHBI,

- (opMHpOBaTH OTKPBHITOCTH B3IJISNIOB,
KPUTHYECKOE BOCHPUATHE COOOIIECHUMN
CMU;

- OLICHUBATH
ayJInTOPHH;

- BCECTOPOHHE OIICHUBATh apryMEHThI C
LEbI0 NMPUHATHS Ui ceOsl pelieHus: 0e3

NOTPEOHOCTH  IIeJIEBOU

BJIUSIHUA 00I1IECTBEHHOTO MHEHMUS;

- HWCNONb30BaTh TEXHOJOTUU cOopa
CBEJICHUN, TPOBEPKU JIOCTOBEPHOCTU
(dakToB, MOMCKa UCTOYHHKOB
uHpopMaru u WJUTIOCTPalUH,
(aKkTUeKHHTA.

- search for, analyze, and process
media reports;

- have the skills and qualities to
become a truth-seeker;

- develop open-mindedness and a
critical appreciation of media reports;

- assess the needs of the target
audience;

- fully evaluate arguments in order to
make decisions for themselves without
being influenced by public opinion;

- use techniques for gathering
information, fact-checking, sourcing
and illustrating information, and fact-
checking.

Ilpepexsuzummepi / [lpepexeuzumut / Prerequisites

Kocibu msrirapmMambiiblK TpakTukyM (1)

| TIpodeccronanbHO-TBOPUECKHR

| Professional-creative praktical work
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‘ npakTukyMm (1)

(1)

Kypcmoty kbickauwia mazmynot / Kpamroe codepacanue kypca/ Course summary

Menua xoHe akmapaTThIK CayaTThUIBIKTBIH
HEeTi3rl  YFbIMJAphl MEH  IPUHIMNOTEPI
(MAC). KazakcTaHHBIH MaccC-MeIUaChIHBIH
alIBIKTBIFBI  JKOHE  MEAMacayaTThUIBIKTHI
nambiTy. BAK-TBIH Oip)KaKTBUIBIFBI MEH
00BbeKTUBTLIN. JKaHAIBIKTapAbIH AT
MEH JYPBICTBIFBIH Oarajlaygarbl  CBIHU
oiylay omicrepl. IHTepHET MeH QJIeyMETTIK
MEJMaHBIH >KaHajbIKTapra ocepi. MAC
KOHE MOJICHUETAPAIIBIK KOMMYHUKAIIHSL.

OCHOBHBIE  TIOHATHSL W MNPUHIUIBI
MEIUNHON u nH(pOpMAITMOHHOMN
rpamoTHOocTH  (MUI').  Tlpo3padHocThb
macc-meaua Kaszaxcrtana u  pasBuTHE
MeauarpaMoTHocTH.  [IpenB3sTocTh U
HEOOBHEKTUBHOCTD CMU. Metoanl
KPUTUYECKOTO MBIIIJICHUSI B  OLICHKE
TOYHOCTH UM JIOCTOBEPHOCTH HOBOCTEM.
Bnusaue MWMHTepHeTa MW COIUAIBHBIX
ceren Ha HOBOCTH. MUI' u

MEXKYJIbTYpHAsi KOMMYHUKAIIHS.

Basic concepts and principles of media
and information literacy (MIL).
Transparency of the media in

Kazakhstan and the development of
media literacy. Bias and bias in the
media. Critical thinking methods in
assessing the accuracy and credibility
of news. The influence of the Internet
and social networks on news. MIL and
intercultural communication.

Ilocmpexeusummepi / Ilocmpexeuzumui/ Postrequisites

JHepekrep KYPHATACTUKACHI *oHe | KypHanucTuka JTAHHBIX u | Data journalism and media research
MeTHa3epTTey METHAUCCIICTOBAHIS

Ilonnin epexwenikmepi / Ocobennocmu oucyunaunw/ Course features
Kypc asdceinma "bapneirbiHa apHairad | B pamkax kypca neiictByer HayuHo- | The "Media Literacy for All" research
MeIMacayaTThUIbIK" FBUIBIMH-3€PTTEY | UCCIICAOBATEIILCKUIN kpyxok | club is part of the course. Members of
y#ipmeci  xkymbic  ictedmi.  FeumeiMu | «MemuarpaMOTHOCTb TUTST Bcex». | the research circle conduct joint
YHIpMEHIH  KaThICYIIBUIAphl  OipJiecKeH | YUaCTHUKM HaydyHOTO KpyKka mpoBojsar | research, the results of which are
3epTTeyliep XKyprize/i, oJIapbIH | COBMECTHBIC HCCIIeAoBaHMs, pe3ynbrathl | published in international and national
HOTHKEIEpi XaJIbIKAPaITbIK ’KOHE | KOTOPBIX nyOJINKYIOTCS B | student conferences, as well as
PeCITyOINKAITBIK CTYACHTTIK | MOKIYHAPOIHBIX W pecrnyOiaukaHckux | participate in competitions.

KOH(pEepEeHIMIIapa KapHusjlaHaIbl, COHIa-
aK KOHKypCTapFa KaTbICabl.

CTYJICHUYECKHX KOH(PEPEHLHUAX, a TaKkKe
y4acTBYIOT B KOHKypcCaXx.

bazoaprama scemekuici / Pykosooumens npozpammur/ Programme manager

[IlypentaeB A.M..

Kycynosa A.M.
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bananap scone cnopm xncypnanucmuxacwt //[emckas u cnopmuenas sxcypuanucmuka/ Children's and sports journalism

OKy maxcamul / Yueonan yenv/ Purpose

Tap MamaHaplK OoMbIHIIA OyKapaibIK
KOMMYHUKAIS KypaJi1apbl
peaaKIUsIIapbIHIAFbI KYMBICTBIH

EPEKIIETITIH 3epeey

M3yuuter  cnenuduky  paborel B
PEeMaKIHsIX CpE/CTB MacCOBOH
KOMMYHHKAIAH 1o y3KOM
CHeIHAIN3aAIAN

To study the specifics of working in
mass communication media editorial
offices by narrow specialization

Oxovimy nomuaceci / Pesynomamot 00yuenusn / Learning outcomes

Kyperbsl  ¢oTTI asiIKTaraHHaH  KeuliH
OimiMarymbLIap

- Oajamap JKOHE CHOPTTBHIK OYKapalbIK
KOMMYHUKALHS Kypanaapsl
ayJIMTOPUSICBIMEH AKYMBIC icrey

JIaFIbUTApbIH MEHTepe/l;
- OKypHAJIMCTUKAHBIH OUTIM Oepy KoHe
MOJICHU-aFapTy KBI3METIHIH
EPEKIICITIKTEPIHE  COMKEC  KYPHAIHCTIK
MaTepuanaap xKacaupl;
- OajajapMeH JKOHE jKacecHipiMJIepMeH
KYMBIC 1CTEy Ke31HAe KYKBIKTBIK Oa3aHbIH
epEeKIIeNTIKTEPIH OLel;
- Tap ayAUTOpUsiFa OAFbITTAJIFAaH OYKapaJIbIK

KOMMYHHUKAIIUS Kypanaapsl
PEaaKIUSACHIHBIH KYMBICBIH
YUBIMIACTBHIPA/IBI;

- KYPHAJIUCT KYMBICHI asiChIH]IA
MEMJIEKETTIK ~ OHE  YKIMETTIK  eMec
YUBIMJIAPMEH OailiaHbIC OopHary

JAFAbIIAPBIH MEHTEPEIi.

Ilocse ycnemHoro 3aBepuieHHs Kypca
o0yvaromuecs 0yayr

-BJIaJICTh HABBIKAMH paboTHI C
ayIUTOPHEH JCTCKUX U  CIIOPTHBHBIX
CpPEICTB MaCCOBOM KOMMYHHUKAIINY;
-CO3/1aBaTh >KYPHAJIMCTCKUE MaTepuabl
coriacHo crnernuduke 00pa3oBaTebHON U
KyJIbTYPHO-TIPOCBETUTEIHCKON (PYHKIIUU
KYPHATTUCTHKU;

-3HaTh OCOOEHHOCTH TPABOBOM 0a3bl MpHU
paboTe ¢ AEThbMU U TIOJIPOCTKAMU;
-OPraHU30BBIBAaTh  palbOTy  pemaKkIuu
CpEICTB MacCOBOH KOMMYHUKAaLIUH,
HaIPaBJICHHBIX Ha Y3KYIO ayIUTOPHIO;
-BJIaJICTh HaBBIKAMH CO3IaHUS
KOMMYHHUKAIIMH C TOCYIapCTBEHHBIMU H
HEMPaBUTEIHLCTBEHHBIMU OPTaHHU3AIUSIMA
B paMKax paOOThl XKYpHAIUCTA.

After successful completion of the
course, students will be

-To master the skills of working with
the audience of children's and sports
media;

-Create journalistic materials
according to the specifics of the

educational and cultural-educational
function of journalism;

-know the specifics of the legal
framework  when working  with

children and adolescents;

-organize the work of the editorial
board of mass communications, aimed
at a narrow audience;

-Know the skills of creating
communications with governmental
and non-governmental organizations
as part of the journalist's work.
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Ilpepexsuzummepi / Ilpepexeuzumut / Prerequisites

Kazipri  KypHaJMCTUKaHbBIH
TYpJiepi MEH KbI3METI

KAHPJIBIK

XKanpoBeie  popmbl U
COBPEMEHHOM KYPHAIUCTUKH

byHKIIIH

Genre forms and functions of modern
journalism

Kypcmuin kbickawa mazmynst / Kpamrkoe codepicanue Kypca/ Course summary

Kazakcranapik  Oanmamap KOHE  CIIOPT
KYPHAITUCTUKACHIHBIH TapUXBI.
Kypuanucrukanarsl OimiM  Oepy  KoHE
MOJICHH-aFapTy  KbI3MeTi.  bykapaibik
KOMMYHHKAITUS KYpaJJapbIHbIH
MaMaHJIaHJBIPBUIFAaH  PEAKIMICBIH  KYPY
KOHE YUBIMIACTBIPY. Kypnanuctin
MEMJIEKETTIK ~ OHE  YKIMETTIK  eMec
YUBIMIADMEH  KYMBICHIHBIH ~ €PEKIIENIT1.

bananap meH xacecmipiMiiep ayJIUTOPUSICHI
YIIH )KYpPHAJIMCTIK MaTepuaaap kacay.

HUctopusi Ka3axCTaHCKOM JIETCKOW H
CHIOPTUBHOMU KYPHAITUCTHUKHU.
ObpazoBarenbHas u KyJbTYpHO-
MIPOCBETUTENbCKAS dbyHKIIUU B

KypHanucTuke. Co3/laHre U OpraHu3aius
CIEIHAIN3UPOBAHHON PENAKIIUUA CPEACTB
MaccoBoil kommyHukanuu. Crenudurka

paboThI KypHAJIKNCTa c
roCyJ1apCTBEHHBIMU U
HEIPaBUTEIbCTBEHHBIMU

OpraHu3alUsIMU. Co3znanne
KYPHAUTUCTCKHUX MaTepuaioB TUTSt

JETCKOW M FOHOIIECKOW ayJUTOPHH.

History of Kazakhstani children's and

sports journalism. Educational and
cultural-educational ~ functions in
journalism.  The  creation and

organisation of a specialised editorial
board for the mass communication
media. The specifics of a journalist's
work with state and non-governmental
organisations.  The  creation  of
journalistic materials for a children's
and youth audience.

Ilocmpexsusummepi / Ilocmpexeuzumol/ Postrequisites

Ilonnin epexwenikmepi / Ocobennocmu oucyunauno/ Course features

CryneHTTep IKYPHAIMCTEPAIH KYMBICHIH

MaMaHJaHAbIPbLIFaH OyKapabIK
KOMMYHHUKALUS KYpaJiapbIHa OKBIII
JKATBIP

CtyneHTsl U3y4aroT paboty
)KYPHAIUCTOB B  CIEIUAIM3UPOBAHHBIX
CpeICTBaX MacCOBOM KOMMYHHKAIIUU

Students study the work of journalists
in specialized media

bazoapnama scemekuici / Pykosooumens npozpammur/ Programme manager

CansaxkacoBa JX.E.

CyneiimenoBa A.0D.
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IKoHOMUKANBIK HcypHaaucmuka / Ikonomuueckan yxcypuaaucmuxa / Economic Journalism

OKy maxcamul / Yueonan yeav/ Purpose

HSKOHOMHKAJIBIK JKYPHAIMCTHKAAA YKYMBIC
icCTeyAiH KOc10M AaFIbIIapblH MEHIEPY

npuoOpeTeHue podecCUOHANIbHBIX
HaBBIKOB pabOThl B  DKOHOMHYECKOU
KYPHAJTUCTHKE

acquiring  professional  skills in

economic journalism

OKbimy namuoiceci / Pezyromamut o0yuenusn / Learning

outcomes

Kyperbl  ¢oTTI asiIKTaraHHaH  KeiliH
OiriMarybLIap

- CNiH >KOHE MEIUaHBIH ASKOHOMHUKAJIBIK
JaMybl CaJlaChIHAAFbl HETI3r1  MaceJesep
MEH  BIKTHMQJI  IIeHIMAep  Typaibl
TYKBIPDBIMIAMAIIBIK ~ JKOHE  TEOPHSUIIBIK
oumiMal OuIenl;

- DKOHOMUKAJIBIK
xKapusiayra Kelepri
KeMINUTIKTEPIl  MPAKTHKAIBIK
apKbUIbI TaJJANIbI;

- Oarayay, KoJIJIaHOANbI 3epTTEYJIep >KOHE
O0acka Ja KeH ayKbIMIbl OJEeyMETTIK-
FBUIBIMM ~ JKYMBICTap  KYpridy  YIUIH
aHAJIUTUKAJBIK KaOUIeTTepre >oHE ChIHU

TocUIIep Al KoJiaHa Oinyre ue 6omaabl

MaceseNnepin
KENTIpEeTiH
npu3Ma

Jamy

[Mocae ycmemHoro 3aBepuieHusi Kypca

o0yvaromuecs OyayT:
- 3HATh KOHLIETITyaJIbHbIE
TEOPETUYECKHE

n

3HaHHUgd O KIIOYECBBIX

HpO6HCMaX N BO3MOXHBIX PCHICHHUAX B

00JIaCTH  DKOHOMHYECKOTO
CTpaHbl M MEIHa,;

pa3BUTHS

- AHANM3UPOBATH YEpe3 NPAKTUYECKYIO
NpU3MYy HEJOCTATKH, MPEMATCTBYIOLIUE

OCBCILICHUIO BOIIPOCOB pa3BUTHSA
YKOHOMUKH,;
- 0071a1aTh AHAJIMTUYECKUMHU

CIIOCOOHOCTSIMU U YMEHHEM MPUMEHSThH
KPUTHUYECKUE TOIXOAbl JJIsI MPOBEACHUSA

OLOCHOK, IPHUKIAAHBIX I/ICCJ'IGI[OBaHI/Iﬁ

n

Ipyrux Oojee IMIUPOKUX COIHAIBHO-

HAy4YHbIX padoT

After successful completion of the
course, students will be

- to know conceptual and theoretical
knowledge of the key problems and
possible solutions in the field of
economic development of the country
and the medias;

- analyze through a practical lens the
shortcomings that impede coverage of
economic development issues;

- Have analytical skills and the ability
to apply critical approaches to
evaluations, applied research, and
other broader social science work

Ilpepexeusummepi / IlIpepexeusumot / Prerequisit

€S

Kazipri )xypHanuCTUKaHBIH KaHPIIBIK
TYpJiepi MEH KbI3METi

XKaupossie popmbl 1 PyHKITIN
COBPEMEHHOMU KYPHAIUCTUKHU

Genre forms and functions of modern
journalism

Kypcmuviy kbickaua mazmynul / Kpamrkoe cooeparcanue kypca/ Course summary

DKOHOMHKA Mocenenepi Typaibl raszer | OCHOBHbIC TEMbI Ta3e€THBIX BBICTYIUICHUN ‘ The

main topics of newspaper
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Co3IepiHiH HET13T1 TaKBIPBIITAphL. | 0 MmpobjaemMax dSKoHOMHMKH. [lpuuunsl | Speeches on the problems of the

CebenTepi SKOHOM. JaFaaphic. | 9KOHOM. Kpusuca. Pomb rocOrompkera. | economy. Causes of the economic
Mewmekertik OromkeTTiH pem. Hecuenik | KpenutHno-punancoBeie  mpoOimeMbl U | Crisis. The role of the state budget.
KOHE Kap KbLIBIK IMpobieMaiap »oHe OaHK | OaHKOBCKas cUCTEeMa. bromkernas | Credit and financial problems and the

Kyiheci. bBromker cascaTtbl JKoHE OHBI | IOJUTHMKAa W BakHble acmekThl € | banking system. Budget policy and
KapusiIaylblH ~ MaHBI3ZABI  acrekTiiepi. | ocBemenus. HedrerasoBslii koMiuteke u | important aspects of its coverage. The
MyHaii-ra3 KelieHi JkoHe Oacmaceszeri | o0coOeHHOCTH ocBemenns B mpecce. |0l and gas complex and the
XKapbIKTaHIBIPY epekmenikrepi. Kacmmii | [IpoGiema mpo3paunoctu nestenbHocTH | peculiarities of press coverage. The
TEHI3IH  Wrepy  JKOHIHJErl  IIeTeNIIK | HHOCTPaHHBIX KaMIlaHui 1o ocBoeHuio | problem of transparency of foreign
KOMITAHUSUIAp ~ KBI3METIHIH  alIBIKTBIFBI | Kacmuiickoro  Mops.  OO630p  raser. | companies in the development of the
maceneci. Illomy razer. Arpoenepkacim | [IpobaeMbr arpornpowmebituieHHoro | Caspian Sea. Newspaper review. The
KeIIeHIHIH mpobiemanapbl  Oacmacesne, | KOMIUIeKca B mpecce, pamuo u TB. | problems of agro-industrial complex in
paagrona skoHe Tteneaumapia. KP mammna | MammuoctpouTenbhbiii komiuiekc PK wu | the press, radio and TV. Machine
’Kacay KeIIeHI »OHE OHBIH Macesenepi. | ero mpobiembl. O630p mybnukanmii. | building complex of the Republic of
[Momy aBTOpbl. [larmapeicThiH cebentepi. | [IpuauHbl KpHU3Hca. Crnernmdura | Kazakhstan and its problems. Review
[larpiH  >koHE oOpTa OW3HECTI JaMBITY | OCBelleHue pa3BuTHs Maioro u cpeanero | Of publications. Causes of the crisis.
epekmienikrepi. Canblk cascartel JkoHe | Om3Heca.  Hamorosas  momutmka  w | Specifics of coverage of the
TaKBIPBITITHI 3epTTCYIIH epekieniri. | cnenupuka usydenus tembl. [Ipoomemsr | development of small and medium

bacnace3nin SKOHOMHUKAIBIK | 3((HEeKTUBHOCTH BIMSAHUS mpecchl Ha | business. Tax policy and specifics of

pedopmanapabplH JAaMybl MEH IIPOILECIHE | pa3BUTHE M Tpollecc 3KoHomuueckux | studying the topic. Problems of

acep eTy THIMAUTITIHIH Tpo0iieManapsl pedopm effective press influence on the
development and process of economic
reforms

Ilocmpexeusummepi / Ilocmpexeuszumot/ Postrequisites

Ilonnin epexwenikmepi / Ocobennocmu oucyunaunw/ Course features

Kypc OGapbIChiHIa CTyaeHTTEp SKOHOMHKA | Bo BpeMms mpoxoxmeHus Kypca cTyaeHTs | During the course, students
TaKbIPHIOBI ~ OOWBIHIIA 63  OETIHIIE | CAMOCTOSTEIIHHO pa3paOartsiBatoT | independently develop a creative
IBIFAPMAIITBUIBIK K002 XKacanIpl. TBOPYECKHIA TIPOCKT MO TeMe SKOHOMUKH. | project on a topic in economics.
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bazoaprama scemekuici / Pykoeooumenw npozpammel/ Programme manager

[IlypenTtae A.M. | Kycynosa A.M. ‘
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3.4 Kypc cTyleHTTepiHe apHAJIFaH JIeKTUBTIK MoHAep / DJIeKTUBHbIE TUCHUILIUHBI s cTy1eHTOB 4 Kkypca/ Elective

subjects for 4th year students

bykapanvik kKommynuxkayus xcane xXanvlkapanvlk Kamoinacmap/ Maccoevle KOMMYHUKAUUU U MEHCOYHAPOOHbLE
omuowenust/ Mass communication and International relations

Oky maxcamul / Yueonan yeav/ Purpose

XanpIKapaliblK KaTbIHACTAP TAPUXbI TYpPaJIb
TYTac TYCIHIK KaJIBIITACTHIPY KOHE OJapbl
BAK-ta kepcery, Ka3zakCTaHHBIH CBHIPTKBI
casicaThIHBIH  HETi3rl  OarbITTapbl  MEH
MIHJETTEPl,  OHBIH  TYXXBIPbIMJAMAJIBIK
Herizaepl Typansl; 1945 sxpuiman Oacran
XXI raceIp/ibIiH OipiHII TOKCAHbIHA JICHIHT1
XaJIbIKapaiblK  KAaTbIHACTAp  TapUXBIHBIH
MaHbI3[IBl TIpo0JieMaliapbl Typajbl ©3iHIH
FBUTBIMH HJICSTIAPBIH YChIHA O1TTy.

dopMupoBaHue 1[EJI0CTHOTO
MIPEICTABIICHHUS 00 HCTOPUH
MEXKJIYHAPOJHBIX OTHOIICHHMH U  HX
orpaxkeHue B CMHM, 00 OCHOBHBIX
HampaBJICHUSX U 3a/Jayax BHEIIHEH
MOJIMTUKH Kazaxcrana, 0 ce
KOHIIENTYyaJIbHBIX ~ OCHOBAaxX;  yMEHUSA

NPE3CHTAllMM CBOMX HAy4YHBIX HAEH O
BAKHEUIIINX npobiemax HUCTOPUU
MEKIyHApPOJIHbIX OTHOIIEHUN ¢ 1945 1. n
10 niepBoi uerBeptu XXI| cronerus.

The formation of a holistic view of the
history of international relations and
their reflection in the media, the main
directions and tasks of the foreign
policy of Kazakhstan, its conceptual
foundations; the ability to present their
scientific ideas about the most
important problems of the history of
international relations since 1945 to
the first quarter of the XXI century.

Oxvimy nomuaceci / Pesynomamot o0yuenusn / Learning

outcomes

Kyperbsl  ¢oTTI asiIKTaraHHaH  KeiliH
OiTiMarybLIap

- HIETEJNIIK BAK-Ta xKapusiay
KOHTEKCIHIET1 XaJbIKApaJbIK
KaTbIHACTAaPIbIH Ka3ipri 3aMaHFbl

ypaicTepin Ouieni; o3 olIapbiH aybI3iia Ja,
’Kas0ara ga OassHOanabL;
- Kasipri OJNIEMHIH HWHTETPAIMSUIBIK KOHE

JE3UHTETPAIUSUIBIK ~ YpAICTepiHe  Oara
Oepemi; OCbl IIOH OOWBIHINIA FBHUIBIMU
TEPMHHOJIOTHSIHBI,  JICPEKKO3IEPIi  KOHE

TapuxXHaAMaHbl €pKiH Mak1aJaHabl.

IMocie ycnmemHoro 3aBepiieHusi Kypca
o0yvamomuecs Oyayr

-3HATh COBPEMEHHBIC TEeHJICHITUU
MEXKTyHAPOIHBIX OTHOIIICHUM B
KOHTEKCTE OCBEIICHUSI UX B 3apyOCKHBIX
CMU; oaguHakoBO XOPOIIO U3JIaraTb CBOU
MBICJIM KaK YCTHO, TaK U TUCbMEHHO;
-YME€Th JaTh OLICHKY MHTEIPAllMOHHBIM U
JIe3UHTETPALTMOHHBIM TeHACHLIUAM
COBPEMEHHOTO MUpa; CBOOOTHO
ONEPUPOBATh HAYYHOM TEPMHUHOJIOTHEN,
UCTOYHUKAMU M HUcTOpHorpadue 1o

After successful completion of the
course, students will be

-know the current trends in
international relations in the context of
their coverage in the foreign media; be
equally good at presenting your
thoughts both orally and in writing;

-be able to assess integration and
disintegration  tendencies of the
modern world; be fluent in scientific
terminology, sources and
historiography on the subject.
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- XaJplKapajdblK  OKUFaJap  Typabl
aKmaparTap/ibl  13JI€CTIpe/l; XaJIbIKapaJbIK
Kargauapl — Talgalabl;  HETI3rT  casicu
TYKbIpbIMIaMaliap MEH *Kobaap/sl,
XaJIbIKapaJIbIK casicu YKaraanmap bl
capanTaunsbl.

JTAHHOMY TIPEAMETY.

-MPaBWJIbHO HWCKaTh UWHMOpPMAIUIO O
MEXTYHapOIHbIX COOBITHSIX;
aHAJIN3UPOBATh MEXTYHAPOIHYIO

00CTaHOBKY; pa3OupaThCsi B BOIpOCax
MEXAYHAPOIHON MOJIUTHKU; B OCHOBHBIX
MOJUTUYECKUX KOHIEMIUSIX U MPOEKTaX.

-be able to correctly search for
information about international events;
analyze the international situation;
understand the issues of international
politics; major political concepts and
projects.

)

BipikTipuIreH KOMMYHUKAaIUsi Heriznepl/
KorammeH OailaHBICTBIH TEOPHUSChl MEH
gnicTeMect

Ilpepexsuzummepi / lIpepexeusumot / Prerequisit
OcHOBBI UHTCTPUPOBAHHBIX
KOMMYHUKaIUH/ Teopust U mpakTHka

CBS3€EH C O6HIGCTB€HHOCTI>IO

Basics of integrated communications/
Theory and Methods of Public
Relations

Kypcmuin Kvickawa mazmynwt / Kpamrkoe cooeporcanue kypca/ Course summary

"Keipru kabak corbic”. JKanmbl eyponanbiK
nporiecc (1960 x. Gipinmn sxapteickl 1970
K.) Kapama-KaWIIbUIBIKTaH KeJicce3aepre
JKOHE XaJIBIKAPAIBIK IIUEJIEHICTI
0acenneryre aerin (1962-1979 xox.) Kpipru
Ka0aK COFBICTaH XaJTBIKAPATBIK
KAaTblHACTAp/AbIH JkaHa Ke3eHiHe. JKaHa
IIMEJICHICYl  KE3EHIHJETT  XaJIbIKapaJlblK
kKateiHacTap (1980 kbuimapabiH OipiHIii
KapThIChl) "KBIpFU  KabaK  COFBICTHIH'
asKTaTybl JKOHE OWMOJISAPIBIK >KYHEHIH
KyJiaeipaysl (1985-1991 xx.)

«XonoaHas BoiHa». OOIIEeBPONCHCKUIA
nporecc (1960-e nepsas monopuna 1970-
x rr.) Or nportuBoOOpcTBA K
neperoBopam u paspsiike
MEXAYHapoaHOM HampsbkeHHocTu (1962-
1979 rr.) Ot x0n01HOM BOWHBI K HOBOMY
ATally  MEXIYHapOJHBIX  OTHOIIECHUM.
MexyHapoaHble OTHOIIECHUS B TEPUOJ
HOBOTO  OOOCTpEHHUsS MEXIyHapOIHOU
HanpsbkeHHoCTH (TiepBas nojoBuHa 1980-
X IT.) OKOHYaHUE «XOJOJHOW BOWHBI» U
Kpylienue oumomspHon cuctembl (1985-
1991 rr.)

"The Cold War. The pan-European
process (1960s and first half of the

1970s) From  confrontation to
negotiations and the détente of
international tensions (1962-1979).

From the Cold War to a new stage of
international relations. International
relations in the period of a new
aggravation of international tensions
(first half of the 1980s) End of the
Cold War and collapse of the bipolar
system (1985-1991)

bazoapnama scemexuiici / Pykosooumens npozpammost/ Programme manager

Mapxkabaena I'.T.

Mainkosa C.H.
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Xanvikapanvlk KamvitHacmapoazel Kocammen oainanvic/ Cea3u ¢ 00ulecmeeHHOCMbIO 8 MeHCOYHAPOOHBIX OMHOUEHUAX/

Public relations in international relations

Oky maxcamuol / Yueonan uyenv/ Purpose

XanblKapanblK ~ KOMMEpPLUSUIBIK ~ €MeC
yiBIMIap MEH XaJIbIKapaJIblK OM3HEC >KOHE
CBIPTKBI ~ CasiCl  KYpbUIBIMAAp  YIIiH
KOFaMMeH OaliJlaHbIC HET13[EpIH 3epTTey,
COHJali-aKk ~ MaMaHJaHABIPbUIFaH  KociOu
areHTTIKTEPE, KOpHopauusiap MEH
OaHKTEp/IC PR JKoHE JKapHama

CaJlaChIHJAFbl KOCIOM KBI3METTE, OM3HECTI
03 OCTIHIIIE KYPri3yre TalbIHABIK.

N3yunth OCHOBBI CBSI3EU

C

00IIIECTBEHHOCTBIO JJISI MEXKTYHAPOIHBIX

HCKOMMCPUYCCKUX

MEXIYyHAPOJIHOTO OusHeca

OpraHu3alui,

n

BHCITHCTIOJIMTHYCCKUX CTPYKTYP, @ TAKXKC

MIOATOTOBKA K

npodhecCUOHAIBHOM

nesitenbHoCcTH B 00actu PR u peknamsl B

CIIELIMATU3UPOBAHHBIX
npo¢eCCUOHATBHBIX areHTCTBAaX,
KOPIIOpaIusix u OaHKax, K

CaMOCTOATCIIbHOMY BCJIACHHUIO Ou3Heca.

Study the basics of public relations for
international non-profit organizations,
international business and foreign
policy structures, as well as
preparation for professional activities
in PR and advertising in specialized

professional agencies, corporations
and banks, to do business
independently.

Oxwvimy nomuaceci / Pesynomamot o0yuenusn / Learning outcomes

Kypcrsl  corTi KeiliH
OiTiMarybLIap

- YKIMET TI€H MEMJIEKETTIK MEKeMeJep/liH
Oacnaces KBI3METIH, XaJIbIKApaJIbIK
yiisiMaapasiH -~ PR-genapramenTrepi  MeH
aKmaparTelk  OediMAEpIHIH  KYMBICHIH
YUBIMIACTBHIPA/IBI;

-aKMapaTThlK  JKOHE  OMBIH-CAybIK
ImapajapbiH JalbIHAAN B )KOHE OTKI3EI];
-Ka3aKCTaHJIbIK, MIETEIIK BAK
MOHUTOPHHTIH XKYy3€re achIpaJbl;
-XaJIbIKApaJIbIK KOFaMJIBIK KapbIM-
KaTblHACTa »JKaz0ama koHe aybima PR

assKTaraHHaH

1c-

IMocae ycmemHOro 3aBepiieHHs Kypca

o0yvamomuecs OyayT

- OpraHU30BBIBATH PaAbOTy mpecc-ciyk0

NPABUTEIILCTB U TOCYJIAapCTBEHHBIX
yupexaeHui, PR-gemaprameHtoB  u
UH(OPMAITMOHHBIX OTJIEJIOB
MEKyHApPOIHBIX OpraHu3alui;

- TOTOBUTh " IPOBOJUTH
MHPOPMAIIMOHHBIE U pa3BlieKaTeIbHbIC
MEpPOIPUATHS;

- OCYILECTBIISAThH MOHUTOPUHT

Ka3aXCTaHCKUX, 3apyoexHbix CMU;

- CO3/1aBaTh NHCbMEHHBIE U yCTHBIE PR-

After successful completion of the
course, students will be

- organize the work of press services
of governments and government
agencies, PR  departments and
information departments of
international organizations;

- prepare and conduct information and
entertainment events;

- carry out monitoring of
Kazakhstani and foreign media;

- create written and oral PR-texts in
international public communication.

the
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MOTIH/ICPIH yKacalapl. XalbIKapaabIK
KaTblHaC canacblHgarel PR MoTiHzAepiH
TaIanbl.

-aKMmaparTel Oackapapaibl, XaJIbIKapaJibIK
KaTbIHACTAp calaChbIHIaFbl

HBIOCMEWKHHITIH HET13T1 TeXHOJIOTUsJIapbIH
MEHIEpE/Ii.

TEKCTbl B MEXIYHAPOJHONU MyOIUYHOM

KOMMYHUKalMu. AnHanu3upoBath PR-
TEKCTbl U3 cepbl  MEKITYHAPOIHBIX
OTHOLICHUM.

yOpaBiiATh  WMH(OpManuen,  BIaJETh
OCHOBHBIMU TE€XHOJIOTUAMU

HBIOCMEHKHHTA B chepe MEeKTyHAPOTHBIX
OTHOIIIEHUH.

Analyze PR-texts from the field of
international relations.

Manage information, possess the basic
technologies of newsmaking in the
field of international relations.

Ilpepexeuzsummepi / llpepexeusumot / Prerequisit

)

BipikTipuIreH KOMMYHUKAaIUsi Heriznepl/
KorammeHn OaliaHbICTBIH TEOPUACHI MEH
gnicTeMect

OCHOBBI WHTETPUPOBAHHBIX
KOMMYHUKAIIHH/ Teopusa ¥ mpakTuKa
CBsI3eH ¢ 0OLIECTBEHHOCTHIO

Basics of integrated communications/
Theory and Methods of Public
Relations

Kypcmuin Kbickawa mazmynwt / Kpamrkoe cooeparcanue kypca/ Course summary

XanbIKapalbIK
KYHEHI  KaJlbINTacCThIpY.
KaTbIHACTapJarbl  aKMmapaTThIK
XanbIKapalbIK JeHreneri casicu
HAaYKaH1ap]ibl OTKI3y/IeT1 PR-
texHonorusmap. Jlarmapeic kesingeri PR.

KaTblHACTApAArbl  JKaHa
XanbIKapalbIK
OJILLIEM.

XanplKapalblK ~ OpeHA-KoHcanTuHr.  Ipi
XaJIbIKApaJIbIK ic-Tapanap/sl
YUBIMIACTBIPYBIH SJICTEP] MEH TICUIIEPI.
Kasipri 3aMaHFbl MEMJIEKETTEP/IH,
XalbIKapajdblK ~ YHABIMIAp MEH  casicu
KOIIOACITBLIAP IbIH AMUDKIH
KaJIbIITACTBIPYAaFbl PR-

TEXHOJIOTUSIIAPABIH POJIi MEH OPHBI.

dopMupoBaHUe HOBOM CHUCTEMBI
MEXIYHAPOIHBIX OTHOIIICHUM.
Nudopmanmonnoe U3MEPEHUE
COBPEMEHHBIX MEKITYHAPOIHBIX
OTHOIIICHUI. PR-texHoOMOTMN B

IMPOBCACHUN ITOJIUTHYCCKHX KaMITaHUM

MEKIyHApOIHOrO YypoBHA. Kpu3ucHbIN
PR. MexayHapOoIHbIHI OpeHn-
KOHCAITUHI. MeTtoapl W TIPHEMBI

OpraHu3alyyd KPYIHBIX MEXIYyHAPOIHBIX
Mepornpusitud. Ponp m  mecro  PR-
TEXHOJIOTUN B (HOPMHUPOBAHUHM HMUIKA
COBPEMEHHBIX rocyaapcTs,
MEKTYHAPOIHBIX OpraHu3anun u
MOJIMTUYECKUX JIUJIEPOB.

The formation of a new system of
international relations. The
information dimension of modern
international relations. PR-
technologies in political campaigns of
international  level.  Crisis PR,
International brand consulting.
Methods and techniques for organizing
major international events. The role
and place of PR-technologies in
forming the image of modern states,
international organizations and
political leaders.

Ilonnin epexwenikmepi / Ocobennocmu oucyunaunst/ Course features
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Korammen OaitmaHbIC JKOHIHET] MPAKTUK —
MaMaHJapabpl I[IaKplpa OTBIPHIT  cadaK
OTKI3Y.

HpOBCI[CHI/Ie 3aHATUM C IMPUTJIANICHUCM
IMPAKTHUKOB — CIICOUAIIMCTOB IIO CBA3AM C
06H1€CTB€HHOCTI>I-O.

Conducting classes with the invitation
of practitioners - specialists in public
relations.

bazoaprama scemekuiici / Pykosooumens npozpammul/ Programme manager

Mapxkabaesa I'.T.

Mycraduna b.C.
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Kananvikmap unmepnem-ycyprnanucmuracel/ Hosocmnaa unmepuem-scypuanucmuxa/ Internet news journalism

OKy maxcamul / Yueonan yenv/ Purpose

Kemigeri KaHAJILIKTAP
YKYPHAJIUCTUKACHIHBIH CPEKIICITIKTEPiH
3epTTEy JKOHE IJKemea xabap — Tapary

HarIblJIAPBbIH KAJIBIIITACTBIPY

N3yunts 0COOCHHOCTH HOBOCTHOM
KYPHAJUCTUKU B CeTH U (HOPMHPOBATH
HAaBBIKU ONIEPATUBHOIO BEIIAHUS

To study the peculiarities of online
news journalism and to develop
operational broadcasting skills

Oxovimy nomuaceci / Pesynomamot 00yuenusn / Learning outcomes

Kypcrbl  ¢oTTi asIKTaFraHHAH  KeMiH
OimiMasymibLiap:

- ’KaHAJIBIKTAp KYPHAJIUCTUKACBIHBIH
TY)KbIPbIMJIaMaChl Typajbl TYCIHIKKE He€
00J1a/1pBI;

- )KaHAJIBIKTAp noprajngapsl MEH
arperaropJsap YKYMBICBIHBIH
CpEKIIeTIKTEPIMEH TaHbICAIbI;

- XaJIBIKApalblK ~ ayAUTOpHUSFa  KAHAJIBIK

MOTIHJICPIH JKacalapl;

IHocie ycnmemHoro 3aBepiieHusi Kypca
o0yyawomuecs Oyayr:

-UMETh TPEACTABJICHUE O KOHLEMINU
HOBOCTHOM KXYPHAJINCTHUKH;

-pa3doupaThCsi ¢ OCOOCHHOCTSIMU PabOTHI
HOBOCTHBIX MOPTAaJIOB U arperatopos;
-CO37aBaTh HOBOCTHBIE  TEKCTBI
MEKIYHAPOIHOU ayIUTOPUH;
-IIPOJIBUTATh JUYHBIM OpeHa u OpeHn
HOBOCTHOTO IOPTAaa;

T

After successful completion of the
course, students will be

-Have an understanding of the concept
of news journalism;

-understand the peculiarities of news
portals and aggregators;

-Create news texts for an international
audience;

-promote the personal brand and brand
of the news portal;

-JKeKke Open JKoHE jKaHaJbIKTap OpEHIIIH | -OpraHW30BBIBATH PaObOTY ¢ BHYTpPEeHHEH u | -Oorganize  work with internal and
JKBUDKBITAbL; BHEIITHEH ayIUTOPHCH. external audiences.
1K1 YKOHE CBIPTKbl ayJIUTOPHUSIMEH >KYMBIC
YUBIMTACTBIPA/IBI.

Ilpepexsusummepi / Ilpepexeuzumur / Prerequisites
BAK-FbI MEHEIKMEHT >XKOHE MAapKETHHITIK | MeauaMeHeKMEHT W MapKeTHHrosbie | Management and marketing
kommyHuKarws/ Marepaer BAK-TbI KOMMYHHKAIAH B CMU/ | communications in the media/ Editing
pelaKknusuiay KOHE IIbIFapy/ SMM- | PenaktupoBanne u wu3ganue HWurtepuert | and publishing mass

MCHCIXMCHT

CMU/ SMM-meHemKMEHT

media in Internet/  SMM Management

Kypcmuviy kbickaua mazmynut / Kpamrkoe cooepacanue kypca/ Course summary

Kenineri »kanambikTap Typambl Tycinik. | [Tonsitne HoBocTHOro mosoma B cerw. | The concept of online newsworthiness.
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Kemimeri akmaparrap Ke3IMEH >KYMBIC,
MomiMerTep  0Oas3acel  JKOHE  TEKcepy.
XKananeikrap KYPHAITHCTUKACHIHBIH
npuHIUnTepi. JKanaipikrap

MopTaJIapbIHAaFel HWHTEPOEICEHITIIK TCH
KopHEKUTIK. JKypTIIBUIBIKIIEH >KYMBIC 1CTEY

epEeKIEeTIKTEPI.

PaGora ¢ ucrounmkamu wHGOpMAIUU B
cet, ©0a3a JaHHBIX W  MPOBEpKa.
[IpyHIMITEI HOBOCTHOHM JKypHAJIMCTUKH.
Busyanuzaiuss W WHTEPaKTHBHOCTh Ha
HOBOCTHBIX  mopTanax. (OcobeHHOCTH
PaboOTHI ¢ MyOJIHKOM.

Working with online information
sources, database and verification.
Principles of news journalism.

Visualization and interactivity in news
portals. Features of work with the
public.

Ilonnin epexwenikmepi / Ocobennocmu oucyunaunovy/ CoOU

rse features

Kypctel eoTy OapbIChIHIA  CTYACHTTED
aliMaKTBIK KOHE pecyOIMKaITbIK
YKaHAJIBIKTap nopTayiIapbIMeH e3apa
opeKeTTece i

Bo BpeMmst poxoxkaeHHs Kypca CTyACHTBI
B3aMMOJICHCTBYIOT C PETHOHAIBHBIMA H
pecnyOIMKaHCKUMU HOBOCTHBIMU
OPTAJIAMHU

During the course, students interact
with regional and national news
portals

bazoaprama scemekuiici / Pyxkosooumens npozpammul/ Programme manager

Kaknmbex I'. V.

CynerimenoBa A. D.
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Kapnama sncone PR mominoepin ncacay mexnonozusacol/ Texnonozuu cozoanus pexiamuvix u PR mexcmoe/
Technologies for creating advertising and PR texts

Oky maxcamul / Yueonan yenv/ Purpose

XKapnama men PR Tinin yiipeHy >koHE OHBI
KypaJ peTiHae naigamany, Oenrum Oip
KpUTEPHIIep JKYHECIH KOJJaHa OTBIPHIIL,
Ma3MYH/IbI JKoHE (OpMaIIb/IbI, KapHAMAIIBIK

xoHe PR wMorinnmepin Oaramay. PR-
MOTIHAEP/I, Oacma, ayado JKOHE BHJCO
YKapHaMmaliap MOTIHJIEPIH KYpacThIpy

HarIbICBIH JAMBITY.

M3yuute s3Ik pexknambl u PR m,
UCIIOJIB3YS ero B KauyecTBe
WHCTPYMEHTApU, C IOMOUIBIO
ONPENECICHHON  CUCTEMBI  KPHUTEPHUEB,
COJZIEpKATENbHBIX U (bopMasbHbIX,

OIICHUBATh peEKJIaMHble U PR-TEKCTHI.
Bripabotate HaBbIK cocraBieHus PR-
TEKCTOB, TEKCTOB II€YAaTHOM, ayauo- |

BHACO-PCKIIAMBI.

To study the language of advertising
and PR and, using it as a tool, using a
certain system of criteria, substantive
and formal, to evaluate advertising and
PR texts. To develop the skill of
composing PR texts, texts of printed,
audio and video advertising.

Oxwvimy nomuoceci / Pesynomamot o0yuenus / Learning outcomes

Kypcrsl  ¢oTTi asiKTaFraHHAH  KeMiH
OiTiMarymbLIap

- JKapHamaiblK koHe PR-MortiHaepniH
YKYMBIC ICT€Y NIPUHLMITEPIH Olei;

- KapHamaiblK  JkoHe  PR-motinaep
KYpacThIpabl;

- KapHamanblK JkoHe PR MotiHzmepin
YKapHaMaJbIK aKIMapaTThl YChIHY TOCUIEpi,
KapHamMalblK ~ xabapiaMaHbIH  MAaKCaThl

TYPFBICBIHAH TAJIIANIbI.

Ilocne ycnmemHoro 3aBepuieHMsi Kypca

o0yvaromuecs Oyayr

- 3HaTh MPUHUUIBI (YHKIUOHUPOBAHUS

pexsamMHbIX U PR-TekcTOB;
- COCTaBJISITh peKJiaMHbIe U PR-TEKCTHI;

AHAJIM3UPOBATh PEKIIaMHBIA U PR-TeKCTHI
C TOYKH 3PEHHS CTIOCOOOB MPECTABICHUS
TOYKH

pekiiaMHOM  uHOpMaUU, C
3peHUs 1IN PEKIAMHOTO COOOIIIECHHUS.

After successful completion of the
course, students will be

- know the principles of functioning of
advertising and PR texts;

- compose advertising and PR texts;
analyze advertising and PR-texts in
terms of ways of presenting
advertising information, in terms of
the purpose of the advertising
message.

Ilpepexeusummepi / Illpepexeusumot / Prerequisit

€S

BAK-TarbI
*apHama/
SMM-MeneKMeHT

penakiusnay/ BAK-Tarsb1

PenaktupoBanne B CMU/ Peknama B

CMHU/ SMM-menemxMeHT

Edit in the mass media/ Advertising in
the media/ SMM Management

Kypcmuiy kbickaua mazmynul / Kpamrkoe cooeparcanue kypca/ Course summary
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JKazbama KOMMYyHHUKAIlMS HETI3[epl MEH
PR-matepuaniapsl KIKTEY. YitpIM
O0ackapatblH PR-IbIH CBIPTKBI JKOHE 1IIKI
ayIMTOpUsIFa  apHaliFaH  Marepuasaap.
bakpiian6aiiteiHn PR yiibIMBbI-OyKapasbiK
aKrmapar KypayijapbiHa apHaJIFa
Marepuanaap. Cascu YKapHaMaHbI
KypacTeipy epexenepi. [lIbirapmManibuibIk
matgpopma KOHE xKapHama
TYKbIppIMJIaMachl.  TUIAIK ~ epeKIIeNiri
TYPFBICBIHAH KapHAMAaJIBIK Xabapiamaiapra
TOKTaJIyF Kapnamanbik MOTIHHIH
KYpBUTBIMBL.  JKapHamalblK PUTOPUKAHBIH
CPEKIICNIKTEDI.

OCHOBBI MUCBbMEHHON KOMMYHUKAIIUU U
KJ1accuuKaIys PR-marepuanos.
Kontponmupyemsie opranuzanueinr PR-
MaTepualbl Ji1 BHEIIHEH U BHYTPEHHEU
aynutopun. He koHTpOsmMpyemblie
OopraHu3anueun PR-marepuaiisbl,
MpeAHAa3HAYEHHBIE Ul CPENCTB MACCOBOU
unpopmanuu. IlpaBuna cocraBiieHUd
MOJUTUYECKOW pEKIIaMbl. TBOpUeckas
miaTpopMa M KOHLENLHS  PEKJIambl.
Pexnamubie coOOILIEHUS C TOYKU 3pEHUA
UX S3BIKOBOTO cBoeoOpaszusi. CTpyKTypa
pekiaamMHoro  tekcra.  OCOOEHHOCTH
PEKIIAMHOM PUTOPHKH.

The basics of written communication
and

The classification of PR materials.
Controlled PR materials for external
and internal audiences. Not controlled
by the organization. PR-materials not
controlled by an organization, intended
for the media. Rules for writing
political advertisements. The creative
platform and concept of advertising.
Advertising messages in terms of their
linguistic identity. The structure of an
advertising  text. Features  of
advertising rhetoric.

Ilonunin epexuwenikmepi / Ocobennocmu oucyunaunsy/ Cou

rse features

KoramMen  OaiitaHbIC
caJachlHAAFbl  IPAKTHK
HIaKbIpPYMEH cadaK eTKI3Yy.

KOHE  JKapHama
MaMaHIap bl

[IpoBeneHue 3aHsATUH C NPUTIIALLIEHUEM
MPAKTUKOB — CHELUUAIIMCTOB MO CBS3SIM C
00111eCTBEHHOCTBHIO U PEKJIaMe.

Conducting classes with the invitation
of practitioners - specialists in public
relations.

bazoaprama scemexuici / Pykosooumens npozpammst/ Programme manager

Mapxkabaesa I'.T.

Mycraduna b.C.
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Jepexkmi gpunvmoepoi scacay/ Cozoanue ookymenmanwvhoix gpunvmos/ Creating documentary films

OKy maxcamul / Yueonan yenv/ Purpose

Aynuo-Bu3yalnasl Meaua YIIiH JepeKTi
bunbmaep xKacay MIpoIIECTEPIH
YUBIMIACTBIPY JKOHE OTKi3y JaFJbLIaphIH
TBICHIKTAY

()Tpa60TKa HAaBBIKOB OpraHu3aliii H
ITPOBCACHUA IMponccCcoB CO31aHu
JOKYMCHTAJIbHBIX (1)HJII>MOB sl ayauo-
BHU3YyaJIbHBIX MCIHA

Practice skills in organizing and
conducting documentary filmmaking
processes for audio-visual media

Oxovimy nomuaceci / Pesynomamot 00yuenusn / Learning outcomes

Kyperbr  corTTi KeliH
OimiMasymibLiap:

- JepeKTi (QuiIbMIl JKaHp PETIHIE OHbBIH
TaOUFaThl MEH TUIIOJIOTUSICHI Typajibl HAKTHI

TYCIHIKKE ue 00JIaIbl;

AsKTaraHHaH

- UIOESHBIH  TUIMII  JKOHE  JKeJell
TYKBIPBIMJIAI, aKIapaTThl TaHTAHIbl JKOHE
TEeKcepei;
- KOepKeM KepHEeKi Typlie 63 OWBIH
oimimipeni;
-nepekTi  GuiIbM  KacaylblH ~ OapIbIK

Ke3eHJEpiH 03 OeTiHIe YHBIMIACTHIPAIIbI
JKOHE OTKI3EI];

- OeitHe MaTepHuallJibl opTypi
TaChIFBIIITAP/bI  JKOHE  OarmapiamablK
KaMTamachl3 €TYIIH KeMEeriMeH Tycipel
’)KOHE MOHTaXKIaM bl

- TYpJll ajaHjapja KY>KaTThIK >KoOajapabl
TaHBICTHIPAIbI JKOHE KBUTKBITA/IbI.

Ilocsie ycnenmHoro 3aBepuieHusi Kypca
o0yyawomuecs Oyayr:

-AMETh YE€TKOE MPECTABICHUE O IPUPOJIL
Y THUIIOJIOTHH JTOKYMEHTAJIBLHOTO (hHUIIbMa
KaK KaHpa,
-3(ppekTUBHO U
dbopMynMpoBaTh  HJEIHO,
IPOBEPATHh UHPOPMAIIUIO;
-BBIPAXKaTh MBICIIM B XYI0KECTBEHHO-
BU3YaJILHOU opMme;

-CaMOCTOSITEJIbHO ~ OpPTraHW30BBIBATH U
IPOBOJUTHL  BCE  OJTambl  CO3JAHUS
JOKYMEHTAJIBHOTO (PrITbMa;

-CHUMaThb W  MOHTHpPOBaTh  BHJCO-
MaTepraJl Ha pPa3HbIX HOCHUTEISIX U C
MIOMOIIBIO  Pa3JIMYHOTO  MPOTPAMMHOTO
oOecreueHus,
-IPE3CHTOBATH u
JIOKyMEHTAJIbHBIC
Pa3TUYHBIX TUIOMIA/IKAX.

OTIepaTUBHO
oTOupaTh U

MPOJIBUTATh
MPOEKTHI Ha

After successful completion of the
course, students will be

-have a clear understanding of the
nature and typology of documentary
film as a genre;

-effectively and promptly formulate an
idea, select and verify information;
-express thoughts in artistic and visual
form;

-independently organize and conduct
all stages of documentary filmmaking;
-shoot and edit video material on
various media and wusing various
software;

-present and promote documentary
projects in various venues.

Ilpepexsuzummepi / [lpepexeuzumeut / Prerequisites
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Kocibu mbiFrapMaiibuibiK IpakTHKYM (2)

[IpodeccuonanpHo-
PaKTUKYM (2)

TBOPYECKUM

Professional-creative praktical work

(2)

Kypcmoty kbickauwa mazmynot / Kpamxoe codepacanue kypca/ Course summary

JIepeKTi KHHOHBIH TaOUFAThI KOHE IIEPTTEY
omictepi.  Jepekti  dumpmai  kacay
Ke3eHiepi »koHe Tycipimim ToOsl. [limiuaep
MEH TYPACPAIH OpTYPJILIITi.
[[IpirapMalibUIblK, ~ OMJIAy  KOHE  (UIIBM
KYPBUIBIMBIHBIH ~ TaKbIPBINIKA — TYEJILIITI.
JepekTi ¢GuapM xKacay TEXHOJIOTHSUIIAPHI.
Cuenapuif  K0HE  TYCIpUIIM  9iCTepi.
JlepekTi (UIbMHIH Ma3MyHBI >KOHE OHBI
Ka31pTi HapBIKTAa KY3€re achIpy.

[Ipupoma MOKYMEHTaJIbHOTO KHHO U
METOJIbl UCCIICOBAHUSA. DTalbl CO3AaHUS
JOKYMEHTAIbHOTO (hujIbMa M ChEMOYHas
rpynna. PasnoobOpasue ¢opM u BUIOB.
TBopyeckoe MBIIIUIEHHE W 3aBUCUMOCTH
CTPYKTYPBI bunpma oT TEMBI.
TexHonoruu co3manus JOKYMEHTAIBHOTO
¢unbma. CueHapuil U METOAbl CHEMOK.
ConepxaHue JOKyMEHTalIbHOTO (uiIbMa
U peanu3alus €ro Ha COBPEMEHHOM
PBIHKE.

The nature of documentary film and
research methods. The stages of
making a documentary and the film
crew. Variety of forms and types.
Creative thinking and dependence of
film  structure on the theme.
Technologies of creating a
documentary film. Script and filming
techniques. Content of documentary
film and its realization in the modern
market.

Ilonunin epexwenikmepi / Ocobennocmu oucyunaunsy/ Cou

rse features

Kobamapasl  naiiblHAQy  KOHE  OTKIZY
MPOLIECIHE OHIPIIK KOHE PEeCHyOIUKAIIBIK
MeINaHbIH ToXKIpUOei MaMaH/1apbl
KaTbIHACAIBI

[Ipouecc mNOATOTOBKM U MPOBEACHUA
MPOEKTOB KYpPUPYETCS MPAKTUKYIOIIUMU
CIICMAIUCTAMU W3 PETUOHAJBHBIX W
pecnyOJMKaHCKUX Meara

The process of preparing and
conducting projects is supervised by
practitioners  from regional and
national media

bazoapnrama sncemekuici / Pykosooumens npozpammsl/ Programme manager

Kaknmbex I'. V.

CynelimenoBa A. O.
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PR-2ot manunynamuemi mexnonozuanap/ Manunynamuenvie mexnonozuu 6 PR/ Manipulative technologies in PR

OKy maxcamul / Yueonan yenv/ Purpose

PR xone BAK-ta  MaHUNYJIATHUBTIK
TEXHOJIOTUsLIIAP Typassl TEOPHUSLIIBIK
TYCIHIKTEpZl 3ephaeiiey, MaHUIYJSIusIay
ollicTepl MEH TEXHOJOTUSJIAPbIH aHBIKTAY
KOHE TaJaay/IbIH MPAKTUKAIBIK
JIAFIbUTAPBIH TYXKBIPBIMIAY.

Nzydenue TEOPETUIECKIX
NPEICTAaBICHUA O  MaHUIYJISTUBHBIX
texHojorusax B PR u CMMU, BeipaboTka
NPAaKTHYECKUX HABBIKOB BBIABICHUS U
aHajgM3a  METOJOB W TEXHOJOTUHU
MaHUITYJIUPOBAHUS.

The study of theoretical ideas about
manipulative technologies in PR and
the media, the development of
practical skills to identify and analyze
the methods and technologies of
manipulation.

Oxwvimy nomuoceci / Pesynomamot o0yuenus / Learning outcomes

Kypcrsl  carTi KeliH
OimiMarymbLIap

- PR xone BAK-Tarbel MaHUIYISIIUSIIBIK
TEXHOJIOTUsLIIAP Typasbl TEOPHUSLIIBIK
TYCIHIKTEpAl Oineni;

- MaHUITYJISIIUSUIBIK 9CEp €Ty TOCUIAepl MEH
TOCUIICPIH TAHHUIBL;

- alma-maprel  Jkacay — 9icTepi  MEH
TEXHOJIOTHUSIIAPBIH AHBIKTAY IbIH
MPAKTUKAJIBIK JAFIbUTAPBIH KOJITaHA b,

-  MaHUMYJSUUSUIBIK  QAICTEpAl, Coieyl
KaObLIIay epeKILeNTIKTEPl MEH
MaHUIYJIAIIS MEXaHU3MIEPIH KIKTEH/I;

- PR xome BAK  wmotiHzaepinzeri
MaHUIYJSIUS  KYOBUIBICBIHBIH, ~ KOPIHICIH
TaJlJaupl ;

- MaHUNYJALNMSUTBIK ~ 9CepJieH  KOopray
oMiCTepl MEH TEXHOJIOTHSIIAPbIH KOJIJJaHa
ayaJbl.

AsKTaraHHaH

Ilocse ycnemHoro 3aBepuieHHs Kypca
o0yvaromuecs 0yayr

- 3HaTh TEOPETUUYECKUE TPEICTABICHUS O
MaHUIYJISATUBHBIX TexHoJoTusix B PR u
CMU;

- pacrmo3HaBaTb MNPUEMBI U CHOCOOBI
MaHUIYJISTUBHOTO BO3JICHCTBUS;

- TOPUMEHATh MPAKTUUYECKHE HABBIKU
BBISIBJICHUS ~ METOJOB W TEXHOJOTUH
MaHUIYJIUPOBAHUS;

- KJIaccu(puIUpOBaTh MAHHITYJISITUBHBIC
pUeMbl, 0OCOOCHHOCTH BOCTIPUSTHS PEUU
¥ MEXaHU3Mbl MaHHUITYJISIIIIH,

- aHAJIM3UPOBATh MPOsIBICHUE (PeHOMEHa
MaHunysuu B Tekctax PR u CMU

- WCTOJB30BaTh METOABI U TEXHOJOTHUH
3aIUTHI oT MaHUMYJISTUBHOTO
BO3JICUCTBHS.

After successful completion of the
course, students will be

- know the theoretical concepts of
manipulative technologies in PR and
the media;

- recognize the techniques
methods of manipulative influence;
- apply practical skills to identify
methods and techniques of
manipulation;

- to classify manipulative techniques,
peculiarities of speech perception and
mechanisms of manipulation;

- to analyze the manifestation of the
phenomenon of manipulation in the
texts of PR and mass media ;

- use methods and technologies of
protection from manipulative
influence.

and
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Ilpepexsuzummepi / Ilpepexeuzumut / Prerequisites

Koci6u mipiFrapManibuiblK IPaKTUKYM (2)

[IpodeccuonanpHo-
MPaKTUKYM (2)

TBOPYECKUM

Professional-creative praktical work

(2)

Kypcmuin kbickawa mazmynst / Kpamrkoe codepicanue Kypca/ Course summary

PR-nafpl MaHUTTYJISIITUSIIBIK TEXHOJIOTHUSIIAP
MeH ofiicTep. MaHUMy ALK KYOBUTBICHIHBIH
MoHI koHe oOHBIH BAK xome PR
MOTIHJEPIHAET1 KOPIHICI.
MaHunymauusiIblK  QAICTEPAIH  JKIKTENyi.
Cetineyni KaObLI1ay IbIH TaHBIMJIBIK
CPEKIICTIKTEPT JKOHE MaHUMYJSIUSHBIH
MICUXOJIOTUSITBIK MEXaHU3MEP1, OYKapabIK
aKrapar KYpaJJIapbIH]IaFbl
MaHUITYJSIIUSUIIBIK, - 9CEPAIH  MeXaHU3Mepl
MeH omictepi. KoMMyHUKAaTUBTI ocepiiH

MaHunyasSTUBHBIE TEXHOJIOTHH U METOIbI
B PR. CymHOCTb dbenomena
MaHUNYJSIUA M €ro TMpOSBICHUE B
tekctax CMU u PR. Kiaccudukanus
MaHUTTYJISTUBHBIX MIPUEMOB.
KoruutuBHble OCOOEHHOCTH BOCHPUATHUSA
peud U TICUXOJOTHYECKHUE MEXaHU3MBI
MaHUMYJSIUN, MexaHU3Mbl U METOMbI
MaHUIYJISATUBHOTO BO3JCHCTBUS B
CpPEICTBaX MacCOBOM KOMMYHUKAIIHH.
OnacHele U Oe30MacHbIE TEXHOJOTUU

Manipulative techniques and methods
in PR. The essence of the phenomenon
of manipulation and its manifestation
in the texts of the media and PR.
Classification of manipulative
techniques.  Cognitive features of
speech perception and psychological

mechanisms of manipulation,
Mechanisms and  methods  of
manipulative influence in  mass

communication. Dangerous and safe

KayinTi KoHE Kayilci3 TEXHOJIOTHSUIAPHl. | KOMMYHHUKATHUBHOTO Bo3zaelicTus. | technologies  of ~ communicative
MaHHUITY IS USITBIK acepicH Kopray | TexHosoruu 3aIHUTHI ot | influence. Technologies of protection
TEXHOJIOTHSUIAPHI. MaHUITYJISTHBHOTO BO3CHCTBUSI. against manipulative influence.

Ilonnin epexwenikmepi / Ocobennocmu oucyunauno/ CoOU

rse features

[IpakTuK-)KypHAIUCTEPAI
cabakTap OTKi3y.

ITaKbIPBIIT

[IpoBeneHne 3aHATHI C NPUTTALIEHUEM
KYPHAIMCTOB-IIPAKTUKOB.

Conducting classes with the invitation
of practicing journalists.

bazoapnama scemexuiici / Pykosodumens npozpammost/ Programme manager

MyxanOerxanoBa A.P.

Xumuu C.M.
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Jepexmep sncyprnanucmukacol ycane meouazepmmey/ /Kyprnaiucmuxa OAHHBIX U MeOUAUCC1e008aHUA/

Data journalism and media research

Oky maxcamul / Yueonan yenv/ Purpose

Bupryansr KEHICTIKTE aknapattel | [I[ppoOperenrne HaBBIKOB Hcrosib3oBanus | Acquiring skills in using information
naijanany, IepeKTep/l i31ey, cy3y, Tanaay, | uHhopmauu B BUpTyabHOM | iN Virtual space, searching, filtering,
KBI3BIKTBI OHTIMENIep, Tepreyjep kacay, | IpOCTpaHCTBe, IOWCKa, QuibTpamuu, | analyzing data, creating engaging
MeIua-TpoIeCTepal  JKOCHapiiay  JKOHE | aHajau3a JaHHBIX, co3manus | stories, investigations, conducting
TaNay JaFabUIapbIH UTEpy. YBJICKATEIIbHBIX uctopuii, | media planning, and analyzing media

paccieIoBaHuH, BEJICHHUS | ProCesSes.

MeTMaIUIaHUPOBaHHMSI u aHaM3a

MEIHAPOIICCCOB.

Oxwvimy nomuoceci / Pesynomamot o0yuenus / Learning outcomes

Kyperbr  corTTi KeuiH
OiTiMasrymbLIap
- YJKEH JepeKTep MACCUBTEpIH i3/eil,

TaJIaNIbl )KOHE OHJICH]I;

AsKTaraHHaH

Ilocne ycnmemHoro 3aBepuieHMsi Kypca
o0yvamomuecs OyayT

- UCKaTh, aHAIM3UPOBATH U 00padaThIBAThH
OOIBIIINE MAaCCHUBEI IAHHBIX

After successful completion of the
course, students will be

- search, analyze, and process large
amounts of data;

- Typai  1wiardpopmanapia  KbI3BIKTHI | - CO3/1aBaTh YBJICKaTeNbHBIC TEKCTHI, | - Create engaging texts, infographics,
MoTiHIep, uHporpadukamap, oHriMmesnep | uHGorpadguky, UCTOpuM Ha pas3auuHbIX | and stories on various platforms;
Kacauibl; iaropmax; - use foreign experience of combining
- OKBITY1a TEXHHUKAITBIK OHE | - HCIoJb30BaTh  3apyOexHbiii  ombIT | technical and humanities blocks in
TYMaHUTAPJIBIK ~ OJOKTapAbl  OIPIKTIPY/IH | COBMEIICHUS TEXHUYECKOTO u | teaching;

HICTEIIIK TOKIPHOCCIH Mai1aaaHabl; T'YMaHUTApHOTO OJIOKOB B 00YYCHUH; - assess the needs of the target
- MAaKCaTThI ayJUTOPUSHBIH | - OLIEHWBaTh MOTPEOHOCTH  IeaeBoi | audience;

KKETTUTIKTepiH Oaranai b, ayJIUTOPUH, -carry out media planning;

- MeuakocIapiiay/Ibl )Ky3ere achlpasbl; -OCYIIECTBIIATh MEIUAIUIAHUPOBAHHKE; - use techniques for gathering
- MomiMeTTepal  JkuHAy, (akKTLICpIiH | - HMCIOJIb30BaTh TexHoJoruu coOopa | information, fact-checking, sourcing,
JIYPBICTBIFBIH TEKCEpy, aKmapar Ke3JepiH | CBeIACHHH, mpoBepku jgoctoBepHoctu | and illustrating.

318y KOHE WLTIOCTpaIyst | (GaKToB, MIOMCKa HUCTOYHHUKOB
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TCXHOJOTMSJIAPBIH KOJIIaHAbI.

| uHGOpMAaIUU U WIUTIOCTPAIUU.

Ilpepexsuzummepi / Ilpepexeuzumut / Prerequisites

SMM-menemxmenT/ MenuacayaTThlIbIK

| SMM-menemxment/ Meanarpamotaocts | SMM Management/ Media literacy

Kypcmoty kbickawia mazmynot / Kpamrkoe codepacanue Kypca/ Course summary

JlepexTep >KypHAIMCTUKACHI JIETEHIMI3 HE.
JlaTa-)KypHaIHCTHKA KJTACCHUKAITBIK
KYPHAJTUCTUKAIaH HECIMEH epeKIIeICHETI.
Henikten mara-KypHaIuCTHKA AN Kasip
naMu 6actaapl. Jlara MmaTepuaisl YIiH Haes
MEH JepekTepai Kajmaii Tabyra OoJajibl.
JlepexTepieH TapuXThl Kajail TaOyFra >KoHE
OHBI OKbIpMaHFa Kajail alTyra OOJajbl.
JlepexTepai Kanail BU3yain3anusiiay Kepek.

Uto Takoe XypHaJIMCTHMKA JAaHHBIX. Yem
NaTa-KypHAUINCTUKA  OTIMYAETCA  OT
KJIACCUYECKON KypHAIUCTUKU. [louemy
NaTa-KypHAINCTUKA CTAJla Pa3BUBATHCA
HUMEHHO cenvac. Kak HaWTh uIOew U
JaHHble I nara-marepuana. Kak Haiitu
UCTOPUI0O B JAaHHBIX M pacckasarb e€e
YUTATEIIO. Kax BU3yaJIM3UPOBATH
JAHHBIE.

What is data journalism. How data
journalism  differs  from classic
journalism. Why data journalism is
developing now. How to find an idea
and data for a data story. How to find a
story in the data and tell it to the
reader. How to visualize data.

Ilonnin epexwenikmepi / Ocobennocmu oucyunauno/ CoOU

rse features

KOFaM MYJJIECl YILIH canajibl aknapaT Kypy,
KoCi0M JKQHE 3epTTey JarAblIapblH JaMbITY
MYMKIHIT1

BO3MOXKHOCTh CO3/IaHUsI KauyeCTBEHHOU
uH(popMalMM B HUHTEpecax OOIIECTBa,
pa3BUTHUSA po(heCCUOHATEHBIX u
MCCJICJIOBATEILCKUX HABBIKOB

the opportunity to create quality
information in the public interest, to
develop professional and research
skills

bazoapnama scemexuiici / Pykosodumenv npozpammost/ Programme manager

Mapxkabaena I'.T.

‘ Kycynosa A.M.
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bpenoun/ Branding

Oky maxcamut / Yueonasn yenwv/ Purpose

bpennuHr  camacelHmarel  OUTIM  MEH
JaFIbUTAPIbI KAIBIITACTHIPY JKOHE JTaMBITY,
SFHU OpeHaTepAl Kypy JKoHEe Oackapy

dopMUpoBaHUE W pa3BUTHE 3HAHUH U
HaBBIKOB B 00JacTH OpeHAWHTa, T.C.
BBIPa0OTKa TPO(PECCHOHATIEHOTO BUICHBS

Formation and development of
knowledge and skills in the field of
branding, i.e. development of a

Oo¥bIHIIIA Kocioun KO3KapacThl | 110 CO3JaHMIO U yrpaBicHuIo Openaamu. | professional vision for creating and
KaJIBIIITACTBIPY. managing brands.

Oxwvimy nomuoceci / Pesynomamot o0yuenus / Learning outcomes
Kypersl  corTi  askraranHan  keiiid | [Tociie ycnemnoro 3aBepmenusi kypea | After successful completion of the
olriMmaaymbLIap o0y4Jarommecs OyayT course, students will be
-3aMaHayu b-t0-c KOHE b-to-b | - 3HaTe poap Opengunra B OwmsHec- | - know the role of branding in the

HapbIKTapblHAA OpPTYPJl KOMITAHHUSUIAPABIH

)KYMBIC ~ ICTeyiHIH  OW3HEec-MOJeIiHIer1
OpeHIUHTTIH peiH Ouei;

-Opens UMUJDKIH OpHAJIACTBIPY
TY>KBIPBIMJIAMACHIH 931pJICiii;

- aKmapaTr ajyJblH OpTYpJ apHalaphl,
COHBIH ImIHAe OpeHaTi mnakjganaHyabIH
©31H/IIK Toxipubdeci apKbLIbI

TYTBIHYIIBLIAPABIH OpeHATI KaObullayblHA
ocep eTeTiH (hakTopyiap KEUIeHIHE Talaay

Kyprizent;
- 9p TYpJll MAPKETUHITIK BIHTAJIAHIBIPYIbIH
openarep/i KaObLIgayra JKOHE

TYTBIHYIIBLIAPABIH ~ OpPEHATEpPre KaThICTHI
MiHE3-KYJIKbIHA OCEPIH 3ePTTEH/I].

Mozenn (HYHKIIMOHUPOBAHUS Pa3THIHBIX
KOMITAaHUW Ha COBpPEMEHHBIX b-t0-c u b-
to-b priHKax;

- pa3pabaThIBaTh KOHIICHIINHA
MO3UIIMOHUPOBAHUS OpeHI-UMUIKA;

- IPOBOJIUTH aHaJIn3 KOMILIEKCa
(akTOpoB, BIHAIOIIMX Ha BOCHPUATHE
OpeHna MOTPEeOUTEIMU yepe3
pazuyHbIe KaHaJIbl MOJTy4eHUs
uH(popmaluu, BKIOYass COOCTBEHHBIN
OTIBIT UCTIOJIb30BaHUS OPEHIA;

U3y4arhb BIIMSTHUEC pa3IMYHBIX
MapKETHHTOBBIX CTHUMYJIOB Ha
BOCHIpUSTHE OpEHIOB U  TOBEJCHUE

noTpeOuTENel B OTHOIICHUH OPEHIOB.

business model of various companies
in today's b-to-c and b-to-b markets;

- to develop brand-image positioning
concepts;

- to analyze the complex of factors that
influence the consumers' perception of
the brand through different channels of
information, including their own
experience with the brand;

to study the influence of different
marketing  incentives on  brand
perception and consumer behavior in
relation to brands.

Ilpepexsuzummepi / [lpepexeuzumeut / Prerequisites

BipikTipiiireH KOMMyHUKAaIHsI HET13/1epi/

‘ OCHOBBI UHTETPUPOBAHHBIX

| Basics of integrated communications/
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KoramMmeH 0ailJIaHBICTBIH TEOPHACHI MCH
qmicreMect

KoMMyHUKanuii/ Teopus u mpakTuka
CBs3€H C OOIIECTBEHHOCTHIO

Theory and Methods of Public
Relations

Kypcmoty kbickauwa mazmynot / Kpamxoe codepacanue kypca/ Course summary

bpennuHr JKOoHE KOMMaAHUS KbhI3METIHIET1

OpeHaTepaiH peui. bpennrepnin
(GyHKIUSTAPHI. Kymri OpeHaTepIiH
cunarramanapbl. MBIKTBI OpEHATI KYpy

*KoHe Oackapy wmocenenepi. bpenn xoHe
OHBIH KOPIOPATUBTIK CTPATETUSAAFbl POJIL.
KomnanusuelH OpeHIIH Tangay: OpeHna
KYPBUIBIMBI, KYIITI >KOHE QJICI3 KaKTapblH
Tanjgay, Oacka OpeHaTepMeH OailllaHbICHI.

Brand-mapping  TexHonorusicel.  bpenn
MEHEHKMEHTIHIH MOJIEJIIHEH OpeHn
KOIIOACIIBUIBIFBIHBIH, ~ MOJICTIIHE  KOlly.

bpennuHT camackiHAaFbl HETI13T HISHTiMIep.
Crparerusuiblk  OpenaTi  Tanmay. bpenn
noptdenin Oackapy. bpeHa axkTuBTepiH
KYpy >koHe Oaranay. bpenarepai Oackapy.
bpenn OaliyIaHBICHI. bpenauur
TEHICHITUSIAPHI.

bpenauHr 1 posk OpeHI0B B
NeATEeTLHOCTH KOMITaHuH. DyHKITHH
OpeHa0B. XapaKTEePUCTUKU CUITbHBIX
opennoB. [Ipo6iemsl co3manus u
yTpaBICHUS

CHIIbHBIMU OpeHnamu. bpern u ero poib
B KOPIIOPATUBHOW CTPATETUN. AHAIIN3
OpeHaa KOMIIaHUU: CTPYKTypa OpeHaa,
aHaAJIN3 CUJIBHBIX U CJIA0bIX CTOPOH, CBA3U
¢ npyrumu Openaamu. TexHonorus
brand-mapping. [Tepexox ot Moenu
OpeHAMEeHeKMEHTa K MOJIeJIn OpeH -
nunepctBa. KiitoueBble perienus B
obnactu 6penaunra. CTparerndeckui
aHanu3 OpeHja. YrpaBiieHHe nopTdenem
openoB. Co3/laHKe U OLICHKA aKTUBOB
Openaa. YnpasneHue operaamu. bpen-
KOMMYHUKaIWH. TEeHIESHIINN B
OpeHJIUHre.

Branding and the role of brands in
company activities. The functions of
brands. The characteristics of strong
brands. The problems of creating and
managing strong brands. Brand and its
role in corporate strategy. Brand
analysis of a company: brand
structure, analysis of strengths and
weaknesses, links with other brands.
Brand-mapping technology. Transition
from brand management model to
brand leadership model. Key decisions
about branding. Strategic analysis of
the brand. Management of the brand
portfolio. Creation and evaluation of
brand assets. Brand management.
Brand communication. Trends in
branding.

Ilonnin epexwenikmepi / Ocodennocmu oucyunauns/ Cou

rse features

KoramMmen Oaitianpic KoHE jKapHaMa
cajachIHAAFbl IPAKTUK — MaMaH1ap/Ibl
IIaKbIpyMEH cabak oTKi3y.

[IpoBeneHue 3aHATUHA C NPUTIIALIEHUEM
MPAKTUKOB — CHELUUAIIMCTOB MO CBS3SIM C
0OIIIECTBEHHOCTHIO U PEKIIaMe.

Conducting classes with the invitation
of practitioners - specialists in public
relations and advertising.

bazoaprama scemekwici / Pykosooumens npozpammel/ Programme manager

Mapxkabaesa I'.T.

‘ Mycraduna b.C.
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Domonyodauyucmuxa/ Photopublicism

Oky maxcamuol / Yueonan yenv/ Purpose

[IprHABIKTEI  AEpeKTI OciiHeney ©HepiH
urepyre OarbpITTaFaH (POTOXKYpPHATUCTHKA
CaJachlHIAFbl TEOpPHS MEH MPaKTUKA
HETI37IepiH 3epTTey

N3yyeHne OCHOB TE€OpPUHM W NPAKTUKH B

o0iactu (bOTOXKYpPHATMCTHKH,
HaTPaBJICHHBIX Ha OBJIaJICHNE
HCKYCCTBOM JTOKYMEHTAIBHOTO

O0TOOpaXKEHUSI IEUCTBUTEILHOCTH

Studying the basics of theory and
practice in the field of
photojournalism, aimed at mastering
the art of documentary reflection of
reality

Oxpimy nomuyceci / Pezynomamut o0yuenus / Learning outcomes

Kypcrsl  corTi KeliH
OimiMasymbLiap:

- (OTOXYpHAIUCT
epEKIIEeTIKTEPIH TYCIHEIL;
- (DOTOXKYPHAIUCTIH LIBIFaPMAaIIbLIBIK
MIHE3-KYJIKBIHBIH KYKBIKTHIK KOHE KOCiOH-
ATUKAJIBIK OarbITTapbl Typajbl TYCIHIKKE W€
OomakI;

- (orocypeTt xacay
TEXHUKAIBIK KYPATAAPMEH KYMBIC
oureni;

- KYPHQJIHUCT KBI3METIHIH KYPBUIBIMBIH/A
BU3YaJJIbl METpawiiapAbl Tajijay Ke3iHJe
KociOm 1meOepITiK oiCTepiH MEHIepe/i;
MaKcaTka coliKec doTocyperrepi
TaHJAN bl dKOHE OHJICH/II.

assKTaraHHaH

KYMBICBIHBIH

OapbIChIH/IA
1CTEN

Ilocie ycnemHoro 3aBepuieHusi Kypca
o0y4amomuecs Oyayr:

-pa3oupaTbCsi B OCOOCHHOCTSX pPaOOTHI
(OTOXKYpHAIIUCTA;

-IMETh TPEJCTABICHUE O TPABOBBIX U
po¢heCCUOHATTBHO-ITUYECKUX
OpHEHTHpaX TBOPUYECKOTO
($OTOXKypHAIUCTA;

-yMeTh  paboTaTh C  TEXHUYECKUMHU
cpencTBaMH B TIpoIlecce  CO3JaHUs
dboTorpaduu;

-BJIaJCTh METOIUKOM
npo(ecCHOHANBHOTO  MacTepCcTBa  MpHU
aHaJIM3€¢ BU3YAIbHBIX MAaTEpPUAJIOB B
CTPYKTYpPE NESITEIbHOCTH KYPHAIHCTA,;
-0TOMpATh U pelaKTUPOBaTh oTorpaduu
B COOTBETCTBHUH C MIOCTABJICHHOM IICJTBIO

[IOBEJICHUS

After successful completion of the
course, students will be

-to understand the peculiarities of the
work of a photojournalist;

-have an idea of the legal and
professional-ethical guidelines for the
creative behavior of a photojournalist;

-be able to work with technical means
in the process of creating a
photograph;

- To be able to work with technical
means in the process of creating
photographs;

-to master the methods of professional
mastery in the analysis of visual
materials in the structure of the
journalist's activity;

-to select and edit photos according to
the objective

Ilpepexsuzummepi / Ilpepexeuzumur / Prerequisites
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Koci6u misiFrapManibuiblK IPaKTUKYM (2)

[IpodeccronabHO- TBOpUYECKUI
PaKTUKYM (2)

Professional-creative praktical work

(2)

Kypcmoty kbickauwa mazmynot / Kpamxoe codepacanue kypca/ Course summary

®oTONMyONMUIMCTUKAHBIH ~ TaKbIPHIOBI MeEH
unescel. Tikeneit xoHe KepkeM (HOTO
cyperrey. Herisri >kaHpIBIK JKIKTEyiep.
DOTOMILTIOCTPALIUSHBIH 3aMaHayH
YKaHPJIBIK ypaicrepi. Mep3imai
0achUIBIMIAFbI KOWBUTBIMJIBIK KOHE
penopTaxaslK (oTtocypeT. Pemopraxabik
dotocypertidy  Typiaepi. OHipiaik BAK
(OTOMILTIOCTPALIMSICBIHBIH PECYPCTAPBHI.

Tema wu wuges GOTOMYOTUIIUCTHKHY.
[Tpsmast u XyI0KECTBEHHAS
dboTomITIOCTpAITHS. OcHOBHBIC
KaHPOBBIE Kiaccuukanum.
CoBpeMEHHBIE  KAaHPOBBIC TCHICHIIUU
dboTowmocTparuu. I[locTaHOBOYHBIN U
PETIOPTAXKHBIN (hOTOCHUMOK B
EPUOTUIECKOM U3JIaHUU. Bunbt
penoptaxkHoit  ¢ororpaduu. Pecypchl

dboTommrocTpaluu perunoHabHbIXx CMU.

The theme and idea of photopublicism.
Direct and artistic photo illustration.
Basic genre classifications. Modern

genre trends in photoillustration.
Staged and reportage photography in
periodicals. Types of reportage
photography. Resources of
photoillustration in regional mass
media.

Ilnnin epexwenikmepi / Ocovennocmu oucyunaunot/ CoU

rse features

Kypc 6apsicbiHza cTyAeHTTep NOpT(OIn0
TaUubIHIANu b

Bo BpeMs mpoxoskieHust Kypca CTyIeHTHI
dbopMHpyIOT TOPTHOINO

During the course, students build a
portfolio

bazoaprama scemexuici / Pykosooumens npozpammsl/ Programme manager

Kakumbex I'. V.

CyneiimeHnoBa A. O.
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Ickepnik scone umuorc Kommynukayuanapol/ /lenoevie u umuoincesvie Kommynukauuu/ Business and image comunications

OKy maxcamul / Yueonan yenv/ Purpose

WIMumk KoHE 1CKEpITiK KapbIM-KaThIHACTBIH
MOHIH, OailmaHbIC apHajIapsbl MEH
KYpaJJapblH, iCKEpJiK KapbIM-KaThIHACTHI
KaObUIAay MOceIeIepiH KapacThIpy.

PaCCMOTpeTI) CYIITHOCTb UMHUJKa U
I[GJ'IOBOﬁ KOMMYHHKAIIUX, KaHAJbl H
cpcacTBa KOMMYHHKAIIHMH, HpO6J’ICMBI

BOCIIpUATHA B I[CJIOBOﬁ KOMMYHHKaAITWUH.

To consider the essence of image and
business communication, channels and
means of communication, problems of
perception in business communication.

Oxovimy nomuaceci / Pesynomamot 00yuenusn / Learning outcomes

Kyperbr  corTTi KeliH
OimiMarymbLIap

- UMUJKOJIOTUSIHBIH HETI3T1  YFBIMJIAPBIH,
ICKEpJIIK  KapbIM-KATBIHACTBIH  KaJIIbI
TEOPUSIIBIK TYCIHIKTEpIH, 1CKepJIiK
KOMMYHUKATHUBTIK CTHJIbJIEPIl, STHOMO/ICHU
OailJIaHBICTBI 3EPTTEYIIH TYCIHIKTEpI MEH
TOCUIACPIH OlIei.

- KOMMYHHUKATUBTIK JKaFjaiiapaa MiHe3-
KYJIBIK ~ CTPaTETUsIChl MEH TaKTHUKAaChIH
aHBIKTAMNJIbI;

- KeHIHT1 MPaKTUKAJIBIK 1C-OPEKETTE KaphIM-
KAThIHACTBIH MOHI, anicTepi MEH
dbopmanapsl Typasibl TEOPUSUIBIK TYCIHIKTI
KOJIJTaHA b

- icKep aJlaMHBIH, OM3HECMEHHIH,
casicaTKepiH UMUJIKIH KaJIbIITaCThIPAIbI.

AsKTaraHHaH

Ilocne ycnmemHoro 3aBepuieHHsi Kypca
o0yvaromuecs 0yayr

- 3HaTh 0A30BbI€ TOHATHS HMHIKEIOTHH,
00IIIeTeOpETUYECKUE TIOHSTUS JIETOBOM
KOMMYHHKAIIH, JICTIOBBIC
KOMMYHUKATHBHBIE CTWUJIM, TIOHATUS U
HOJIXOJbl K H3YYEHHUIO STHOKYJIbTYPHOU

KOMMYHHKaAIIUH.

- OIIPCACIIATEL  CTPATCTHIO MW TAKTHUKY
ITOBCACHUA B KOMMYHHKATHUBHBIX
CUTyalUAX,

- UCIIOJIB30BAaTh TCOPCTUICCKOC

MpeACTaBIEHUE O CYIIHOCTH, Crloco0ax u
dbopmMax KOMMYHUKAIIMU B TIOCIEAYIOMICH
PAKTUICCKON JeSATETBHOCTH
dbopmupoBaTh UMUK JE€TT0BOTO
yeJIoBeKa, OM3HECMEHA, IMOJIMTHUKA

After successful completion of the
course, students will be

- know the basic concepts of
imageology, general theoretical
concepts of business communication,
business ~ communication  styles,
concepts and approaches to the study
of ethno-cultural communication.

- determine the strategy and tactics of
behavior in communicative situations;
- use the theoretical understanding of
the essence, methods and forms of
communication in subsequent practical
activities to form the image of a
businessman, businessman, politician

Ilpepexsuzummepi / [lpepexeuzumeut / Prerequisit

€S

Kocibu misirapManibiibiK TPakTUKYM (2)

IIpodheccrnonabHO- TBOPUYESCKUI
MPaKTUKYM (2)

Professional-creative praktical work

(2)

Kypcmuiy kbickaua mazmynut / Kpamrkoe cooepacanue kypca/ Course summary
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Nmumxenorus MIPUHIIUAIITEPI. vk
HbicaHgapel. Hwmumk  typaepi. Kapwim-
KaTbIHAC  KOCIOM  KbI3METTErl  e3apa

QPCKGTTGC}/I[iH SJIGYMGTTiK-HCI/IXOJIOFI/IHHI)IK
MEXaHH3MI peTiHI[e. KapLIM-KaTBIHaCTaFI)I

MaHHUIYJIAIUSIIAp YKOHE OJIapJIbIH
cunarramaiapel. Ickepiik  KaThIHACTAFbI
ChIH MeH Mamak. Kemmuik anaplHaa

ceilsiey. Ceilsiey 3TUKETI. ICKepiliK KapbIM-
KatbiHac (Qopmanapel. MoaeHHueTapaIbIK
KOMMYHUKAaIus. VIMuIKoI0THs KYpaaaapsl.
Mmumxai  Gackapy. WMHIKIIK  HayKaH
HOTHXKeJepiH Oaranay. benen MeH UMUIDK.
busnec caJlachIHaFbl oenen.
Kopnopartustik umumkal 6ackapy. Caitnay
HayKaHbI meHOepiHaeri MUK
KJIBINTACTBIPY (PaKTopiiapsl.

[Mpunnuner  umumpkenoru. OOBEKTHI
umupka. Buasl umumka. OOmieHue Kak
COLMAJIbHO-TICUXOJIOTUYECKUIT MEXaHU3M
B3aUMOJICUCTBUSL B MPOGdeCcCHOHATBHON
NEATEIIBHOCTH. Manunynanuu B
OOlIEHUM U  HUX  XapPaKTEPUCTHUKHU.
Kputnka ¥ KOMIUIMMEHTBI B JEJIOBOM
KOMMyHUKaruu.  IlyOonuunas ~ peusb.
PeueBoii  3TMKET. DOpMBI  [1€JIOBOM
KOMMYHUKAIUH. MexKynbTypHas
KOMMYHHKALU. NucTpymenTapuit
MMUJKEIIOTHU. YTIPaBICHUE HWMUJIKEM.
Ouenka pEe3yJIbTaTOB MMHIKEBOI
kamnanuu. Peryranus u umuok. MmMumx
B  chepe  OusHeca.  YmpaBiieHUe
KOPIIOPAaTUBHBIM ~ UMUKEM. DakTOpsI
dbopMHupoOBaHUS ~ UMHUIDKA paMKax
n30MpaTebHON KaMIIaHUH.

B

Principles of imageology. Objects of
Imageology. Types of image.
Communication as a social and
psychological mechanism of
interaction in professional activity.
Manipulations in communication and
their characteristics. Criticism and
compliments in business
communication. Public speech. Speech
etiquette. ~ Forms  of  business
communication. Intercultural
communication.  The  tools of
imageology. Management of the
image. Evaluation of the results of an
image campaign. Reputation and
image. Business image. Corporate
image management. Factors of image
formation in the framework of an
election campaign.

Ilonnin epexwenikmepi / Ocobennocmu oucyunauno/ CoOU

rse features

KoramMmeH OaiinaHbIC XOHIHAET1 MPAKTUK —

[IpoBeneHne 3aHATHI C NPUTTALIEHUEM

Conducting classes with the invitation

MaMaHJIapasl IIaKpIpa OTBIPBIN  cabak | MPaKTHUKOB — CIEIHATUCTOB o cBsi3sim ¢ | Of practitioners - specialists in public
OTKI3Yy. 0OILLIECTBEHHOCTHIO. relations.
bazoapnama scemexuiici / Pykosodumenv npozpammost/ Programme manager
Mapxabaesa I'.T. | Mycraduna b.C. | -
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